




ABC Quickens Radio-Tele 
Pace in Fall Network Race 


Pat O'Brien 
Builds Vegas 
Resort Spot 

Cost of Desert Spa 
Remodeling Comes 
To $3,500,000 

LAS VEGAS, Nev.. Feb. 27 — 
Pat O’Brien entered the Las 
Vegas race to open the next resort 
hotel, an elaboration of a Strip 
motel already in existence. 

O'Brien’s entry into the field 
came about in conjunction with 
plans of the Desert Spa motel. 
Jong under lease to the Hotel Last 
Frontier as entertainers’ quarters, 
to expand and enter competition 
with the established seven re- 
sorts. The Spa motel, across from 
Hotel Last Frontier, will be di- 
rectly opposite the new Royal 
Nevada, if that projected hotel is 
given clearance by the State 
gambling license division. 

O’Brien said the Desert Spa 
will have 200 rooms, a restaurant, 
swimming pool, children’s play- 
ground and, of course, a casino — 
all at a cost of $3,500,000. 

Chief Investor 

The chief financial investor in 
the new resort is William J. 
O’Connor, described as a property 
developer with interests in New 
York, Washington and Santa 
Monica, Calif. 

Also in the race to open the next 
hotel here, besides the Desert SDa 

“ ( Continued on page 11) 
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Local Stations Use TV Films 
To Fight Web Show Ratings 


NEW YORK. Feb. 27. — A 
graphic demonstration of how in- 
dependent television stations’ ad- 
vertisers can use syndicated TV 
film packages to bat down com- 
petition from evening network 
shows is provided by a before- 
after study of time period ratings 


Short Operas Enjoy 
'Fabulous' Growth 


By JOE MARTIN 
NEW YORK. Feb. 27. — In the 
eight postwar years since the 
music business started publishing 
and exploiting the short Ameri- 
can operas, the growth of this 
somewhat specialized field has 
been “tremendous” and “fabu- 
lous.” 

Those are the phrases being 


Spanish Tunesters 
Form Association 

SAN ANTONIO, Feb. 27. — 
Local Spanish songwriters and 
entertainers, in an effort to pro- 
tect royalty and publication rights 
to their material, have formed the 
San Antonio Association of Com- 
posers, Arrangers and Artists. 

Peter Cantu, president, said 
that 99 per cent of local tune- 
smiths received virtually nothing 
for the performance of their ma- 
terial. “Many of the songs writ- 
ten' by San Antonio’s Spanish mu- 
sicians,” he said, “are popular not 
only here but all over the South- 
ern United States.” 


used to describe the growing in- 
terest in such "workshop” operas 
as “Cumberland Fair,” The Low- 
land Sea,” “Down in the Valley,” 
“Amahl and the Night Visitors” 
and “Trouble in Tahiti." 

And while most publishers con- 
sider their activities in this field 
as long-range investments, the 
amount of money which can be 
earned by the publisher and writ- 
era over a period of years is far 
greater than expected some years 
ago. 

Kurt Weill’s “Down in the Val- 
ley,” published by G. Schirmer, 
Inc., is reported to earn as much 
as $25,000 a year in performances 
alone. In addition, Schirmer sells 
the vocal scores at S3 each 
and chorus parts at 60 cents each. 
Scores and orchestra parts are 
usually rented for such an opera 
for about $50 a performance, 
while the average performance 
fee for a workshop group is not 
much over $25. 

“Chicken Lillie'' 

One of the newest short operas 
which seems headed for the big 
money is “Chicken Little.” writ- 
IConiinucd. on page 12) 


on three stations — WFIL-TV, 
Philadelphia; WOR-TV, New 
York, and KTTV, Los Angeles. 

On all three stations, each of 
which is located in a highly com- 
petitive market, American Re- 
search Bureau ratings for time 
periods previously filled by local 
shows were considerably stimu- 
lated after quality syndicated 
film properties took their place. 

The study indicates that good 
syndication film programs are a 
powerful weapon with which 
local advertisers on non-network 
Stations can successfully over- 
come what previously has been 
overwhelming network competi- 
tion. 

The three stations studied are 
all heavy users of NBC Film Di- 
vision properties. The same job, 
however, can obviously be done 
by quality programs of other film 
syndication firms. 

On KTTV, which is in a seven- 
station market, the Before Film 
programing line-up saw each of 
its four shows in the 7 to 9 p.m. 
Saturday night period in fifth, 
sixth, second and fifth positions, 
respectively. 

These local shows were re- 
placed in recent months with four 
NBC Film properties — “Life of 
Riley,” “Badge 714,” “Captured’’ 
and “Inner Sanctum.” According 
to the February ARB figures, the 
ratings of these film shows have 
boosted these time periods into 
first, second and third positions, 
respectively. 

Perhaps the most dramatic evi- 
dence of syndicated film’s effec- 
tiveness comes from WFIL-TV, 
which faces strong competition 
from the NBC and CBS affiliates. 
WFIL-TV, at the beginning of 
this year, threw a batch of NBC 
Film properties into the ring. 

In the short space of one 


month, the hour-long “Hopalong 
Cassidy” show has boosted the 
Monday thru Friday 5-6 p.m. rat- 
ing from 3.7 to 11.1; “Dangerous 
Assignment” hiked the Monday 
7:00-7:30 period from 4.3 to 12.2; 
“Victory at Sea” raised the Tues- 
(Continued on page 5j 


Kintner Expects 
Closer Battle 
With Rival Nets 

$10,000,000 Hike 
In Billings Seen; 15 
New TV Shows Due 

«. SAM CIIASE 

I NEW YORK. Feb. 27.-A sp rit 
of optimism pervaded ABC this 
week, with the 1954 fall season 
seen as marking a decisive turn- 
ing point both for the radio and 
TV webs. President Robert Kint- 
ner anticipates a major swing, 
particularly in video, which will 
move ABC-TV into much closer 
contention with the front-runners, 
CBS-TV and NBC-TV. 

Paced by 15 new shows which 
will bow on the TV web next fall. 
ABC-TV has begun feeling its 
commercial oats and forecasts 
that if business continues along 
the same pace as during the past 
few months, the web will move 
up from its 3953 position as 13th 
among all national advertising 
media, according to Publishers 
Information Bureau, to eighth 
spot for 1954, and possibly even 
to seventh. 

A hike of better than $10,000.- 


000 is anticipated this year over 
the ABC-TV billings total of 
$21,110,680 for 1953. Already TV 
billings are up 71.5 per cent over 
a year ago on a month -by-month 
comparison in the November- 
(Continucd on page 2) 


EUROPE'S FERTILE SOIL 


Plenty of Work for Ice, 
Vaude and Circus Acts 


By TF.D WOLFRAM 

PARIS, Feb. 27. — Despite un- 
settled economic and political 
conditions, most categories of live 
entertainment in Europe are 
.showing much greater activity 
than in America. Circuses are 
undergoing reorganization, using 
more acts due largely to the high 
costs of maintaining big stables 
of animals. But vaude shows are 
showing a definite upswing in 
many of the European countries 
and big ice revues, such as the 
American "Holiday on Ice” show, 
are doing big business here. 

England has always been a 
good vaude and circus field, de- 
spite stiff competition from video 
and films. France, and particu- 
larly Paris, has shown a big up- 
surge of vaude, with several 
movie houses and legit theaters 
switching to the vaude formula. 
The two Paris indoor cirks. 
Cirque Medrano and Cirque 
d’Hiver, which operate during the 
winter months, are now using a 
better grade of talent and have 
been drawing higher attendances. 


In both France and Germany 
vaude and cafe shows get their 
major support from legalized 
gambling resorts. Their charters 
in practically all cases call for a 
( Continued on page 11) . 
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ABC OPTIMISTIC OVER TV, 
RADIO PROSPECTS IN FALL 


Video Billings May Jump $10 Mil.; 
Web May Hit 7th as Ad Medium 


> Continued from page 1 


January period. December bill- j part of the current line-up, espe- 
ings. for example, were $2,619,862. | cially sustainers, will go west- 
The web’s toppers believe they ward, according to Kintner. 
have an excellent chance to pass The web chieftain does not an- 
Time magazine as Number 7 , ticipate any important ABC video 
among all ad media by the end j move toward color, however, for 


of this year, on the basis of ABC 
TV’s 1954 projected billings of 
$31,438,344. 

New Talent 

The bulk of the 15 new TV 
shows will be slotted to strength- 
en Monday, Wednesday and Sat- 
urday evenings. Kintner and tal- 
ent chief Bob Weitman are 
concluding negotiations with new 
talent lined up on their recent | 
Coast visit. These additions, plus 
the striking rating gains made in 
the latest Nielsen reports (The 
Billboard, February 27) give rise 
to a strong belief that ABC-TV 
will make serious inroads into the 
lead of the other two webs. 

Monday, for example, altho due 
for additional strengthening, al- 
ready is seen as having a couple 
of good anchors in “Sky King” at 
8 p.m., and “Dr. I.Q.” at 8:30 p.m. 
The latter, in its initial rating 
outing, scored a creditable 10 
against Arthur Godfrey on CBS- 
TV. 

The web also is making prog- 


another year or so. He feels that 
the 1954-’55 season will be a 
shakedown period and prefers to 
wait until its conclusion before 
ordering the costly multichrome 
transmitting equipment. 

In that regard, ABC-TV is be- 
ing avidly wooed by all equip- 
ment firms, inasmuch as it is the 
only web which is independent of 
a manufacturing adjunct and 
would be the biggest customer 
around, both for the web itself 
and its owned stations. In the 
interim, Kintner feels, the equip- 
ment picture itself will become 
clarified. 

Radio Picture 

On the radio side, less spectacu- 
lar but consistent gains have been 
scored by ABC, with monthly in- 
creases against the previous year 
ranging between 2 and 10 per 
cent. A new programing formula 
for the evening hours is being 
worked on for the fall season, 
possibly enlarging upon the ex- 
perimental across-the-board slot 


ress in expanding its TV station ting of “Hollywood Starway" and 


line-ups, with “Break the Bank” 
new in 130 markets, Danny 
Thomas in 115, the Motorola dra- 
matic opus in 115, and the alter- 
nating U. S. Steel dramas in 103. 
The average station line-up had 
almost doubled since the ABC- 
United Paramount Theaters' 
merger, having jumped from an ■ 
average of 36 to a number now 
between 55 to 60. This, plus the 
loyalty of old-line ABC-TV spon- 
sors such as General Electric. 
General Mills and Lambert, and 
the increasing confidence of new 
and potent bankrollers riding on 
developing ABC stanzas such as 
Danny Thomas, all combine to 
lend weight to the web's opti- 
mism. 

Shift Westward 

There is certain to be a consid- 
erable shift westward for TV 
originations come fall. Not only 
will some of the new stanzas 
come from ABC’s large Holly- 
wood TV plant, but a substantial 


Mike Malloy” as 15-minute stan- 
zas in the 8:30-9 p.m. period. 

A continuous audience, it is felt, 
can be developed via these strips 
which the traditional once- 
weekly opus cannot build. It also 


would follow the patterns of 
ABC’s highly successful morning 
radio line-up. 

The 9-11 a.m. portion of ABC’s 
radio operation continues to lead 
the pack, and the web hopes to 
assume the lead soon in the suc- 
ceeding hour. In the afternoon, 
Kintner said he would continue to 
build around the new Martin 
Block deejay stanza, which in its 
first Pulse reports lifted ratings 
in seven cities outside of New 
York to levels better than 25 per 
cent over its previous marks. 

ABC Film 

ABC’s Film Division, too, is in 
for hyped activity, with Kintner 
anticipating an accelerated swing 
to film. As reported previously 
in these pages, negotiations are 
going forward with Hal Roach Jr. 
for at least two more properties 
for syndication, and the “John 
Kieran’s Kaleidoscope” series re- 
cently was taken over from 
United Artists for the division, 
with more properties to come. 

Perhaps the best gauge 
which ABC progress since 
merger can be measured is the 
success and spirit of anticipation 
of the recent affiliate meetings. 
Execs present say that the sta- 
tions met with web brass in com- 
plete harmony and unsolicitedly 
endorsed their confidence in the 
moves blueprinted for the future 
by ABC's leadership, which is 
now more unified and harmoni- 
ous than ever before. 


'FLACK' TO PLUG 
'ROCKY KING' 

NEW YORK, Feb. 27.— One 
Stark-Layton package will 
plug another tonight on Du 
Mont. “Colonel Humphrey 
Flack” will open with a scene 
of Alan Mowbray and Frank 
Jenks watching TV. The 
show viewers will see on the 
screen within their screen 
will be none other than 
“Rocky King, Detective.” 


SUBSTITUTE 


Goldbergs 
To Replace 
Bishop Sheen 

NEW YORK, Feb. 27. — Du 
! Mont this week was reported to 
have nabbed a summer replace- 
ment of Bishop Sheen. It’s “The 
Goldbergs.” It will be sponsored 
by Vitamin Corporation of Amer- 
ica for Rybutol. Du Mont officials 
would make no comment on the 
report this week. 

Gertrude, star and producer of 
the veteran show, has been under 
a pay-or-play contract to NBC, 
which, it is presumed, will have 
expired by the time she goes on 
by j Du Mont in the summer. Her last 
the stint was “House of Glass” on 
NBC-Radio. Her recent illness 
kept her out of that show for two 
months, after which it was 
dropped. 

Du Mont revealed this week 
that its commercial station clear- 
ances now average better than 40 
stations, an all-time high. This 
does not include sports and co-op 
shows, which would make it 
higher. 


AID FROM CAESAR 


CBS to Pact 
Geo. Skinner 


NEW YORK. Feb. 27.— WCBS- 
TV will probably import conver- 
sationalist George Skinner to 
bridge the 9-10 a.m. hour between 
the network’s 7-9 a.m. “Morning 
Show.” and Arthur Godfrey who 
comes on at 10. He will be fea- 
tured on a variety show. 

Skinner has his own hour show 
in the same time 9-10 a.m. period 
on WPTZ-TV, Philadelphia. 

Margaret Arlen will move out 
of the first half-hour and onto 
“Morning Show,” where she will 
do a five-minute segment. 


NBC-TV Plots Big Monday 
To Vie With CBS-TV 'Lucy 


NEW YORK. Feb. 27. — NBC- 
TV is blueprinting its most am- ! 


Montgomery’s 
Strike and Johnson’s 


sponsors, 
Tut 


Lucky 
Wax. 


bitious master plan to cut down billed thru Batten, Barton. Dur 
to size CBS-Tv’s potent 


Mon- stine & Osborn, which is playing 
day line-up, headed by “I Love a major role in the NBC checker- 
Lucy.” The scheme, still in the board shifts, 
development stage, would com- Possible Shifts 

ever, that was before the current 
thp P hiLu- m?J F ° 6 i slot for Campbell’s, which would blueprint got underway, and 
in Jeeing off the block. ^ ^ | com? up with anot h er property. j Duffy now may decide that NBCs 


9 p.m., Friday, to make way for 
Montgomery. 

Ironically, the shift of the 
Montgomery show long has been 
a key demand of BBD&O chief 
Ben Duffy, and it’s understood 
that the very top brass at NBC 
okayed the Friday time. How 


WNEW Sale 
To Buckley 
Near Reality 

NEW YORK, Feb. 27. — Altho 
no papers had been signed, there 
was a strong possibility at press 
time that the sale of local indie 
WNEW here to a group of minor- 
ity stockholders headed by Rich- 
ard D. Buckley would be con- 
summated early next week. If 
the sale goes thru, Buckley re- 
portedly will assume active man- 
agement of the firm, with general 
manager Bernice Judis and sales 
chief Ira Herbert retained as con- 
sultants on a semi-retired basis. 

Buckley was prexy of John 
Blair Sc Company, station repre- 
sentatives here, for 16 years until 
he resigned that post last Novem- 
ber. Since then, he reportedly has 
been engaged in negotiation at- 
tempts to buy WNEW from its 
major stockholder, William Cher- 
ry, department store magnate 
and broadcaster, of Providence. 

If the sale goes thru as ex- 
pected next week it will still be 
at least two months before the 
changeover can be effected, pend- 
ing Federal Communications 
Commission approval. Inciden- 
tally, WNEW is repped by the 
Blair outfit. 


BING CROSBY 


If He Quits 
TV, GE May 


on 


Caesar P t o' "laid' ’off ’the'^nk ! Similarly. it is seeking 'some se- 
X f aeS *t« n J il tJ « curity for another BBD&O client 

^ ^l 9 !- m NBC : Ty e Armstrong h Lino- 

ries 6 which ^NBC* brass Regard “as 1 long has been re 8arded as a weak 

by «’<* brass but remains 
pet of the sponsor. 


blockbuster, which would be 
pitted directly against “Lucy.” 
The rest of the evening would be 
filled by other potent shows 
which now air on other nights 
or are waiting to get on, with the 
“Robert Montgomery Presents” 
dramatic hour shifting out of the 
9:30-10:30 Monday period to the 
9-10 p.m. slot on Fridays. 

The latter shift becomes more ’ 
feasible this week with the al- . 
most sure axing of “Campbell j 
Soundstage,” now in the 9:30-10' 
Friday period. Campbell’s, like 


Similarly, NBC would have to 
relocate satisfactorily the Block 
Drug-Speidel “Name That Tune” 
and the veteran “Voice of Fire- 
stone,” which now air in the time 
which would go to the new 
Caesar variety stanza. Also, “Big 
' Story” would have to shift from 


Talks Collapse, and WOR 
Fires Forty 802 Men 


NEW YORK, Feb. 27.— Nego- 
tiations for a new contract be- 
tween WOR and Local 802, Amer- 
ican Federation of Musicians, col- 
lapsed completely yesterday (26), 
with the station notifying the 
union that its 40 musicians would 
be off the payroll as of Saturday 
(27) midnight. 

Terming the breakdown of ne- 
gotiations a “lock-out,” 802 was 
readying plans to start picketing 
the station Sunday (28). 

The situation is a crucial one 
for both sides, Since the outcome 
may set a pattern for AFM nego- 
tiations with indie stations across 
the country in its ever-raging 
battle to keep live music alive in 
predominantly canned music 


having netotiated a settlement 
with ABC, NBC. and CBS re- 


Deines Joins 
J.W.Thompson 

NEW YORK, Feb. 27.— Harry 
Deines, advertising and promo- 
tion manager of Westinghouse 
Electric, has resigned that post, 
reportedly to join the J. Walter 
Thompson Agency here in a top 
echelon veepee capacity. 

Deines left his Westinghouse 

f headquarters in Pittsburgh yes- 

cently, delegated the negotiations ; terday (26) and will vacation in 
with WOR and Du Mont to Local Scottsville, Va., until he joins 
802 head Al Manuti, altho he Thompson next month. 

originally attempted to incorpor- 

ate the two operations into his Ci AnQ 

general pact with the first three *-ZlU JlUllc lb 
webs. Yesterday (26). a fact- n i . ^nr T\/ 
finding committee, made up of DOCK Ol LDj- I V 
representatives from all unions in 
the entertainment field, was look- 
ing into the hassle. Manuti was 
scheduled to report to his mem- 
bership shortly, too. 

Loss of staffers at WOR would 
be a severe blow to AFM £ since 
the station always maintained a 
large staff under its old owner- 
ship. In fact Local 802’s present 
pact with the station was signed 
(Continued on page 13) 


upcoming Monday line-up 
strong enough to keep Montgom- 
ery where he is. 

Meanwhile, BBD&O is active 
on other fronts for Campbell’s its 
newest client. The soup firm’s 
ABC Radio strip, “Grand Central 
Station," has been cancelled from 
the 11-11:25 a.m. time, effective 
April 2. In addition to the likely 
"Soundstage” axing, the fate of 
"Double or Nothing” on CBS-TV 
also is still to be decided, with 
odds favoring the dropping of the 
show, now on Mondays, Wednes- 
days and Fridays. ‘2-2:30 p.m. 
New Shows are being sought. 


NEW YORK. Feb. 27. — The 
report in Hollywood that Bing 
Crosby had decided he was thru 
with TV came as a distinct shock 
to General Electric officials here. 

The sponsor of his radio and TV 
shows had just concluded a ver- 
bal agreement with Crosby to do £ 
seven filmed shows next season. 

It is believed that the crooner’s 
gripe came as a result of the 
trouble he had with his second 
film program, production of 
which was finished this week. But* 
informed opinion here is that if 
Crosby doesn’t change his mind 
and become more active in TV 
next season, GE may decide to 
part company with him in radio. 

He is currently being paid v 
$17,000 weekly on CBS-Radio by 
the sponsor, high stakes in today’s * 
radio market. But GE is paymg * 
him that figure in the hope that \ 
the benefits will be reaped in TV. 
Should he walk out on the me- ' ** 
dium, the probability is that his ; 
radio client will take a walk too^ 
but it won’t be in the same 
direction. . ... 


Longines Buys $3 Mil. 
In CBS Time Thru '55 


NEW YORK. Feb. 27. — Ezra 
Stone has rejoined CBS-TV to 
work on a new property that 
would star Jack Carter. 

The producer-director is whip- 
ping a new situation-comedy into j days, 


shape that would be built around ; 5:30-6 p.m., 


NEW YORK, Feb 27. — CBS- 
Radio this week managed to re- 
j capture a great deal of the ground 
I lost recently when Lever Brothers 
decided to move its “Lux Radio 
Theater” to NBC-Radio next 
season. 

CBS wrapped up a contract 
with Longines-Witnauer for an 
estimated $3,000,000 worth of new 
radio business. The contract is 
non-cancellable and runs thru 
December, 1955. The advertiser 
currently has “Choraliers” Tues- 
days and Thursdays at 7:30-7:45, 
and “Symph nette" on Sundays, 
2-2:30 p.m. 

Longines will add the “Sym- 
phonette” Mondays and Wednes- 
7:30-7:45, and on Saturday, 


community center and would 
occasionally use music in an inte- 
grated fashion. 

Stone helped fashion the initial 
TV version of “Life With Father.” 


of March 


beginning the week 
In the fall it will 



? rogram the same show Mondays, 
:30-7:45, and put a taped version 
of its current TV program, 
“Chronoscope,” into a quarter 


hour on Sunday afternoon. This * 
would mean that the client would r ‘ 
be on the air every night of the 
week, on Saturday afternoons and 
twice on Sunday afternoons. 

To pay for its additional CBSr 
Radio time, Longines will prob- 
ably cancel its 15-minute “Sym- 
phonette” strip on four of the five A 
NBC owned and operated sta- 
tions. Longines also intends to. 
drop its sponsorship of “Synit ;♦ 
phonette” on several Westing-; 
house stations. 'v « 

Even if the reported cancella- 
tions should eventuate, Longines 
would be putting a large sum . of 
additional coin into radio. It is 
getting much of it from its 
dealers, who have been sold on 
the medium by M. Fred Cartoun, 
chairman of the board of the 
company. 

The agency is the Victor 
Bennett Company. 
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Washington Once-Over 


WASHINGTON, Feb. 27. — A 
sizable step toward a global TV 
Jink-up will be taken without 
much ballyhoo when Patrick 
Campbell, former vice-president 
©f the Don Lee-Mutual Broad- 
casting System, Inc., sails soon 
for London in his new role of 
radio-TV officer of the U. S. In- 
formation Agency. Campbell, a 
veteran showman, was given the 
assignment this week by USIA 
Director Ted Streibert, former 
MBS president. Commercial TV 
in the U. S. will come in for 
bigger play in the overseas pro- 
gram. 

LOBBYISTS APLENTY 
WITHOUT MILLER . . . 

Capitol Hill’s latest list of lobby- 
ing registrants includes Justin 
Miller’s name for the last time. 
Miller bows out April 1 from his 
twin jobs of general counsel and 
chairman of the board of the 
National Association of Radio and 
Television Broadcasters. The lob- 
bying list has five others from 
NARTB: President Harold E. Fel- 
lows; Vice-President Ralph Har- 
dy; his assistant, Oscar Elder; 
Chief Attorney Vincent T. Wasi- 
lewski, and his assistant, Abiah 
Church. Others from the TV-radio 
industry: James D. Secrest, ex- 
ecutive vice-president of Radio- 
Electronics - Television Manufac- 
turers’ Association; Francis M. 
(Scoop) Russell, vice-president of 
the National Broadcasting Com- 
pany, and George Y. Wheeler of 
NBC; Hollis M. Seavey, Washing- 
ton director of Clear Channel 
Broadcasting Service, and Earl 
Gammons, vice-president of Col- 
umbia Broadcasting System. 
THOSE LICENSE FEES 
GET SHAKIER . . . 

Developments in Congress this 
week made it almost certain that 
the Federal Communications Com- 
mission’s proposed schedule of 
license fees for the TV-radio in- 
dustry will be drastically re- 
vamped. In a unique situation, the 
communications subcommittee of 
the Senate Interstate and Foreign 
Commerce Committee will give 
the fee schedule a going-over on 
March 1 before the FCC has a 
chance to hold hearings on it. The 
subcommittee, headed by Sen. 
Charles E. Pctter (R., Mich.), will 
hear FCC members and others on 
Sen. Edwin C. Johnson's (D., 
Colo.) bill which calls for nominal 
fees based on the size of broad- 
cast stations, in contrast to the 


.By BEN ATLAS - 


FCC’s schedule which proposes a 
flat $325 charge for each TV and 
radio construction permit, license 
or modification of any kind. The 
subcommittee will get a preview 
of the FCC’s reaction at a closed 
session Tuesday (2) which will 
cover a big range of topics. 
WAR'S ON FOR 
TV TAX CUTS . . . 

A green light will flash next 
week for an industry-wide drive 
to induce Congress to slash the 
federal excise on TV sets. The 
drive will get its opener at a 
meeting here Thursday (4) called 
by Chairman Max M. Balcom of 
the Radio-Television Committee 
of the Radio-Electronics-Tele- 
vision Manufacturers’ Association. 
The group will ask Congress to 
grant tax relief for black-white 
TV sets and exempt color sets 
from excises at least until after 
the rainbow-hued era is well 
under way. 

JOHNSON'S TARGET: 

THE BEER BOYS . . . 

Still stymied in attempts to get 
a Senate floor vote on his bill 
which would aid minor league 
clubs by requiring their consent 
on telecasts of games in their 
home territory. Sen. Edwin C. 
Johnson (D., Colo.) tried new 
strategy this week. The senator, 
who’s president of the Western 
Baseball League, hoppered a bill 
which would subject baseball 
clubs owned by alcoholic bever- 
age interests to the federal anti- 
trust laws. The bill is frankly 
aimed at August S. Busch, owner 
of the St. Louis Cardinals and 
director of Anheuser Busch, Inc., 
brewers of Budweiser, whose 
plans to telecast the Cardinal 
games in minor league areas has 
drawn Johnson’s wrath. 


FCC Issues 5 
Video Grants 

WASHINGTON, Feb. 27.— The 
Federal Communications Commis- 
sion this week issued five TV 
grants, bringing total authori- 
zations to 610, of which 548 are 
post-freeze grants, including 29 
noncommercial, educational grants. 
With 46 grants canceled, out- 
standing authorizations now num- 
ber 610. 

I This week’s grants went to 
United Broadcasting Co., Inc., 
Channel 50, Washington; Deep 
South Broadcasting Co., Channel 
8, Selma, Ala.; South Arkansas 
Television Co., Inc., Channel 10, 
El Dorado; Bills Broadcasting Co., 
Channel 7, Rapid Citv, S. D., and 
Houston Television to., Channel 
13. 

In addition, FCC Hearing Ex- 
aminer Charles J. Frederick issued 
an initial decision favoring the 
application of Southern Broad- 
casting Company for Channel 2 in 
Charleston, S. C. The decision will 
become effective in 40 days if ap- 
proved by the Commission. 


Owens-Corning to 
Drop Art Godfrey 

NEW YORK, Feb. 27.— Owens- 
Corning this week decided to 
drop the “Arthur Godfrey Digest” 
at the end of its cycle on CBS- 
Radio. The program is on 8:30-9 
Friday night for Owens, and the 
following 15 minutes for Bristol- 
Myers, which is a short-term 
sponsor. 

This will mean that late this 
spring “Digest” will be unspon- 
sored unless the web’s sales staff 
flushes a new client to take over. 
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Markel, Hurleigh Segs 

Washington, Feb. 27. — Hazel 
Markel, women's news commen- 
tator, and Robert F. Hurleigh, 
news analyst, both of Washington 
radio outlet WWDC, have been 
signed for a weekday series of 
news broadcasts over a coast-to- 
coast MBS hook-up, the outlet 
announced this week. Miller 
Brewing Company, Milwaukee, 
will sponsor the newscasts. 
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Plan Pilot Study to Clear 
Way for TV Audience Gauge 


WASHINGTON, Feb. 27.— A 
pilot study will get under way 
next fall aiming to clear the track 
for adoption of a new industry- 
wide TV audience yardstick. The 
study will climax nearly two years 
of preparations by the National 
Association of Radio and Televi- 
sion Broadcasters for the industry- 
wide TV circulation plan (The 
Billboard, October 10, 17, Decem- 
ber 3). 


FM Multiplexing 
May Get Final 
Rules by Summer 

WASHINGTON, Feb. 27.— The 
possibility of issuance by summer 
of final rules authorizing multi- 
plexing on the FM radio band 
(The Billboard, October 24, De- 
cember 26, January 9) was seen 
this week, despite the fact that 
(Continued on page </ o ) 


OTHER NEWS OF 
TRADE IN BRIEF 


Three NBC daytime radio strips 
are reportedly facing the spon- 
sor’s ax, with Whitehall Phar- 
macol seen killing “Just Plain 
Bill” and “Front Page Farrell,” 
and General Foods knocking out 
the “Bob Hope” stanza. . . . In- 
diana Broadcasters’ Association 
has signed Kingan Meat Products 
as sponsor of a special broadcast 
Saturday, March 20. over all 52 
AM and FM stations in Indiana. 

. . . Ziv's new “Red Skelton” 
transcription series bows this 
week in 453 markets, topping the 
450-station goal set by the com- 
pany. . . . Camel cigarettes will 
bankroll a new five-minute seven- 
day-a-week sportscast. “Camel 
Scoreboard.” which will tee off 
on Mutual March 29. . . . Yardley, 
Inc., will take over sponsorship of 
CBS-TV's “Gary Moore" show 
Tuesdays 1:30-1:45 p.m. this; 

spring from Cat’s Paw rubber 

CBS-TV executive producer Ir- 
ving Mansfield is blueprinting a 
new half-hour situation comedy, 
“The Girl From Milwaukee,” for 
fall delivery. 


If the pilot study proves suc- 
cessful, it is figured likely that 
the industry’s first nation-wide 
week-after-week TV circulation 
plan will be in operation some- 
time next year. The new circula- 
tion plan, which would supple- 
ment all existing TV program rat- 
ing studies, is estimated to cost 
close to $1,000,000 a year. The 
ilot study is figured to cost about 
100,000. Just how the bill will be 
footed will be decided on after 
the NARTB board of directors ap- 
point an “implementation-organi- 
zation committee” to continue the 
work and recommendations of the 
now-liquidated Television Circu- 
lation Study Committee. 

The new committee which will 
have charge of the pilot study will 
be built around a core consisting 
of the following: Campbell Ar- 
noux, WTAR-TV, Norfolk, Va.; 
Kenneth L. Carter, WAAM, Balti- 
more, Md.; Ward L. Quaal, WLW- 
TV, Cincinnati, O.; Paul Raiboum, 
KTLA, Los Angeles, Calif., and 
Robert D. Swezey, WDSU-TV, 
New Orleans, La., chairman of the 
NARTB television board. Addi- 
tional members will be selected 
from outside the ranks of NARTB. 
The selections will be made at the 
board’s mid- June meeting in D. C. 

The scope of the circulation 
study is the broadest yet con- 
ceived for the industry. Its budget 
alone is expected to be bigger 
than the NARTB’s. It will oper- 
ate on a day-after-day basis, with 

Denise Darcel 
In Video Bid 

NEW YORK, Feb. 27.— A new 
half-hour, comedy-intrigue video 
stanza featuring Denise Darcel 
will be pitched to advertisers and 
agencies shortly. Titled “Chez 
Denise,” the show will come in 
under $11,000 net, and would 
originate live from New York. 

It is being packaged by Colonel 
Productions, a new combine of 
the Wilbur Stark-Jerry Layton 
package operation, and George 
Scrimshaw, head of Tred Artists, 
which manages Miss Darcel. 


the object of setting universal 
standards for determining where 
the TV viewers are and what 
they’re viewing. Plans have al- 
ready been unfolded to advertis- 
ing agency representatives and to 
network chiefs. The project, it is 
emphasized, would supplement 
rather than substitute for existing 
rating agencies; in fact, in the 
judgment of its enthusiasts, it 
would stimulate individual pro- 
gram rating studies such as are in 
vogue now. 

Latest preparations were dis- 
cussed at a five-man subcommit- 
tee meeting of the NARTB board 
of directors with NARTB Presi- 
dent Harold E. Fellows here this 
week. The subcommittee consists 
of Amoux, Carter, Quaal, Rai- 
boum and Swezey. Also present 
were Justin Miller, retiring 
NARTB board chairman; Vice- 
President Thad H. Brown in 
charge of TV, and Richard M. Al- 
lerton, manager of research. 


Is ABC Romancing 
'Kukla' Stanza? 
Trade Speculates 

CHICAGO, Feb. 27.— Fran Alli- 
son and Burr Tillstrom’s taking 
over a midnight interview show 
on Mondays at WBKB, ABC-TV 
outlet here, has set off a wave of 
speculation that ABC is wooing 
the Kuklapolitans. The rumor 
has no more meaning today than 
it has had for the past three years. 

Tillstrom and Miss Allison be- 
gan their show in 1947 on WBKB, 
and moved to NBC when the 
coaxial cable opened in- 1948. ABC 
has wanted Tillstrom for the past 
three years, and speculation be- 
gins each time his NBC contract 
comes up for renewal. 

Miss Allison wanted to do the 
interview show on WBKB, and 
Tillstrom came along at her re- 
quest. Whether they will remain 
in the spot will be determined by 
how the show goes. The first 
program was punctuated by seven 
spot commercials in 45 minutes, 
and showed the effects of being 
hurriedly thrown together. 


Gee... THANKS! 


Winning Billboards FIRST PLACE AWARD in Merchandising Promotion 
for TV station markets under 500,000 is a genuine honor. While we get 
our real kicks out of piling up sales results for our clients, we wouldn't 
be human if we didn't get a bang out of recognition of our efforts too! 
(One of the reasons we love to read our mail!) 

And you know what? . . . the effort that these swell kids on the KELO 
staff make are really something! Our gang has a theory that the job just 
starts when the contract is signed. We don't just write dealer letters . . . 
we go see 'em! We don't just offer point-of-purchase material ... we go put 
it up! And what’s more we do lots of ‘different* things which are the result 
of original creative chinking and good sound consistent follow-thtu. 


We’re lucky too • • • • 

look at our marker ... the riches! corner 
in four states ... a terrifically responsive area. 


Want to hear some tremendous success stories? Want to see samples of 
unsolicited mail praising results and service? Want some real action for 
each dollar spent? . . . Well, run to the nearest phone or write Paul H. 
Raymer Co. Inc. or 



NBC Participation 
Extension Okayed 

Radio Affil. Group Endorses Plan to Sell 
1-Min. Announcements, Compensate Stations 


NEW YORK, Feb. 27.— A radi- 
cal extension of the network par- 
ticipation plans was endorsed by 
the executive committee of the 
NBC Radio Affiliates this week. 
NBC Radio is to be allowed to 
sell one-minute announcements 
in select shows and to compen- 
sate the stations only for each 
announcement bought. 

In addition to the present shows 
on which these announcements 
can be sold — “Roadshow,” “Three 
Plan” and “Weekend” — The web 
is to be allowed to extend the 
plan to not more than four more 
programs. The plan will be avail- 


Getts in 150G 
Suit Vs. CBS 

NEW YORK, Feb. 27.— Clark 
Getts this week filed suit in the 
Supreme Court of the State of 
New York against CBS, Inc. for a 
total of $150,000 damages on two 
counts. 

Getts alleges that he lost 
$50,000 in benefits from a con- 
tract he had with Longines, the 
sponsor of “Chronoscope,” on 
CBS-TV, and on which he was 
the producer. He also maintains 
that his reputation in TV was 
damaged to the extent of $100,000. 

The basis of Getts’ complaint is 
that CBS-TV induced Longines 
on or about April 16, 1953, to 
break its contract with him for 
the furnishing of guests, prepa- 
ration of material and presenta- 
tion of “Chronoscope.” The pro- 
gram is now on CBS-TV Mon- 
days, Wednesdays and Fridays, 
11-11:15. 


Robt. Leder Joins 
WINS as Manager 

NEW YORK, Feb. 27.— Robert 
J. Leder, sales manager for 
WNBC, has resigned that post to 
join WINS as veepee and general 
manager. His appointment is part 
of an all-out expansion of opera- 
tions planned by the station’s new 
owner Elroy McCaw, prexy of the 
Gotham Broadcasting Company. 

Leder, 30, has served as East- 
ern sales manager and national 
sales manager for NBC’s Spot 
Sales Division. Prior to joining 
NBC, he was sales manager of 
WVNJ, Newark, N. J. 
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able to advertisers who buy full 
networks only. Stations can sell 
local spots in these shows and 
keep the revenue wherever the 
(Continued on page 66) 

NARTB Code 
Commendation 

WASHINGTON, Feb. 27. — As 
the TV industry prepared to em- 
bark Monday (1) on its third year 
with a programing code, the Na- 
tional Association of Radio and 
Television Broadcasters reported 
wide satisfaction with the me- 
dium’s self-regulation. The asso- 
ciation cited numerous congratula- 
tory messages from government, 
business, advertising and church 
leaders praising the effectiveness 
of the code. 

Meanwhile, NARTB President 
Harold E. Fellows reported that 
“the growth in code subscriptions 
is running better than 100 per cent 
over the first year and many new 
stations are adopting the code be- 
fore they even put a signal on the 
air.” He continued: “This is testi- 
mony to the conscientiousness with 
which network and station man- 
agement views its public responsi- 
bility and evidence of the code’s 
acceptance as a mark of good 
standing in television communi- 
ties.” 

Arthur Murray to 
Build 'Story' Show 

NEW YORK. Feb. 27.— Arthur 
Murray will take a three-month 
hiatus from TV in April to build 
a new half-hour format — with a 
story line — for his TV star spouse 
Kathryn Murray. Murray is mak- 
ing the change because he deems 
it “impossible to book a TV va- 
riety show today,” bemoaning 
particularly the “shortage of good 
comedians.” 

Contrary to reports published 
elsewhere, Murray said that the 
alternate sponsors (Associated 
Products, and Consolidated Royal 
Chemical) for his NBC-TV show 
on Monday nights (7:30-7:45.) 
did not want to cancel out at the 
end of their 13- week runs in 
April, and that it was his own 
decision to suspend the program 
then because it is too expensive 
to get a rating during the summer 
months. He said his present two 
sponsors are looking for another 
TV time period in anticipation of 
sponsoring Murray’s new format 
when it is ready for presentation. 


NEW YORK, Feb. 27.— ABC- 
TV this week expanded its sales 
brain trust with the appointment 
of William (Bud) Mateme as as- 
sistant national sales manager 
under Charles Abry. 

The company is pulling Ma- 
terne out of his present post as 
co-ordinator of o&o stations and is 
abolishing that position. Hence- 
forth, liaison between the out-of- 
town o&o’s and the networks will 
be handled by the regional man- 
agers of the station relations de- 
partment. 
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TV FILM 


C THIS WEEK'S SPOTLIGHT FEATURE 

Ad/etiisetB Agency Fi/tn Buying 


Foreign Film Market Opening 
Wider to U. S. Advertisers 


More Product Becomes Available 
As Outlets Widen in Other Lands 



By GENE PLOTNIK 

NEW YORK, Feb. 27.— Ameri- 
can and foreign advertisers and 
ad agencies who want to get on 
TV outside the U. S. and Canada 
will find more American TV film 
product becoming available for 
such use in 1954. Increasing num- 
bers of TV outlets in other na- 
tions are picking up such product 
from distributors here, and offer- 
ing them for sponsorship to U. S. 
advertisers with international 
distribution. 

However, export trade in TV 
film, while it means a nice plus 
when the books are being tallied, 
is beset with monetary, legal and 
technical difficulties. 

Until recently, U. S. film firms 
were staying away from foreign 
distribution in droves. But last 
fall, Ziv-TV began an ambitious 
promotion of its programs in 
South America. Guild Films has 
now begun dubbing its shows into 
Spanish. Rube Kaufman has just 
returned from a week’s visit to 
Havana with renewed determina- 
tion to get into Latin-American 
distribution. Another promising 
sign was Official Films’ recent 
hiring of Jay Williams to special- 
ize in foreign sales. And Paul 
Talbot, head of Fremantle Over- 
seas Radio, is currently racking 
up a number of sales in an L. A. 
tour. 

Foreign sales of TV film began 
to trickle in during this past year, 
and only began to take on any 
significant proportions in the past 
three months. It is doubtful if for- 
eign sales in 1953 exceeded $500,- 
000 altogether, but the outlook 
for 1954 is brighter. 

Bookings Made Here 

A good number of these sales 
were made when the foreign sta- 
tion operator or advertiser visited 
the U. S. NBC Film Division has 
sold its news film in Mexico, Bra- 
zil and Venezuela, and other 
shows to Italy and Puerto Rico. 
Some of these sales are said to 
have resulted from the contact 
these stations had with Radio 
Corporation of America for the 
purpose of buying equipment. 

Only two companies not re- 
lated to U. S. distributors are cur- 
rently engaged in world-wide 
distribution of U. S. film shows. 
These two are Editors Press Serv- 
ice and Fremantle Overseas 
Radio. 

Another U. S. operator special- 
izing in sales to foreign TV is 
Frank Fauce on the West Coast. 
Fauce has a library of about 1,000 
Spanish language features which 
he has been distributing to Latin- 
American stations. 

Editors Press Service 

Editors Press Service was 
founded some 25 years ago for 
the world-wide syndication of 
newspaper features. Its TV de- 
partment was set up about a year 
ago. While it has not especially 
promoted film sales, its offices 
and representatives have sold 
film to practically every station 
in Latin-America and Asia and 
to some in Europe. 

The film that EPS has been 
handling has come from Bray 
Studios, Official Films, Du Mont 


Film Syndication, Italian Film 
Export and the National Film 
Board of Canada primarily. 


Fremantle Service 

Fremantle Overseas Radio was 
founded in 1946 for the import 
and export of transcribed radio 
shows. The filn. product that it 
handles for overseas distribution 
includes about 20 features, a li- 
brary of Encyclopedia Britannica 
Films’ documentaries, the hour- 
long Hopalong Cassidy pictures 
for certain Latin-American coun- 
tries, opera and ballet films dis- 
tributed by Lakeside TV Corpo- 
ration, “Roller Derby” and “Call 
the Play.” 

One of the main difficulties in 


Harris Naming 
Augurs Growth 
For CBS Film 


NEW YORK, Feb. 27.— The ap- 
pointment of Les Harris as veepee 
and general manager of CBS-TV 
Film Sales, effective the end of 
March, is seen to portend a major 
expansion of its operation. The 
film syndication operation has 
three projects in work — “Whis- 
tler,” “Romance” and "Escape” — 
but they are only in the initial 
stage of preparation. 

Harris, who comes to CBS-TV 
Film Sales from the Bernie Schu- 
bert package firm, where he was 
a veepee and partner, is a long- 
time veteran of the industry. 
Prior to joining Schubert, he was 
director of TV for Colgate-Palm- 
olive Company. 

The move tends to confirm re- 
ports that CBS, Inc., will throw 
more weight behind its Film 
Sales Division in an effort to 
make it a key factor in the 
industry. 


To Build Show 


Around Stars 


NEW YORK, Feb. 27.— Stuart 
Reynolds Productions was this 
week set to produce a new half- 
hour series starring MeiQe Oberon, 
Paulette Goddard and Corinne 
Calvet. The new show is titled 
“Women in Love.” Each actress 
will appear in 13 of the 39 seg- 
ments. 

Reynolds said he has already 
been dickering with several na- 
tional advertisers here. Joe Sis- 
trom, former Paramount pro- 
ducer, will assist Reynolds on the 
new show. ShiapareHi will Dro- 
vide the wardrobe. 


Neuburger Appointed 
Kling Sales Director 


CHICAGO, Feb. 27.— Fred A. 
Niles, vice-president of Kling’s 
Motion Picture-Television Enter- 
prises, announced the appoint- 
ment of Burt Neuburger as di- 
rector of national sales division of 
Kling’s motion picture-television 
operations. Neuburger will be re- 
sponsible for further development 
and co-ordination of activities of 
Kling’s expanded national sales 
force. 


foreign distribution is, of course, 
language. While there is a con- 
siderable English-speaking popu- 
lation in some foreign metropoli, 
such markets are spotty. As a re- 
sult, the bulk of the product that 
has been exported has not been 
dependent on dialog. This means 
script - and - clip shows, musical 
shorts, cartoons, narrated docu- 
mentaries, sports and newsfilm. 
Such product permits the use of a 
native emsee or narrator locally. 

News Film Big Item 

News film has been one of the 
biggest export products. Besides 
the NBC sales mentioned above, 
Telenews has sold its daily re- 
leases to five foreign countries 
thru the foreign department of 
King Features And UP-Movie- 
tone has been sold extensively 
abroad thru United Press’ foreign 
offices. 

Several stations in Cuba and 
Venezuela are currently syndicat- 
ing a two-hour sports show that 
includes kines of “Blue Ribbon 
Bouts” and Screen Gems’ “The 
Big Playback.” 

For dramatic shows, the main 
solution so far has been sub-titles. 
Primarily, these have been super- 
imposed locally. But Fremantle’s 
“Hopalong Cassidy” films have 
Spanish titles, and this practice is 
being further considered in sev- 
eral quarters. 

The ultimate solution to the 
language problem is, obviously, 
dubbing. But despite the savings 
that can be made by doing the 
dubbing abroad, it still involves a 
sizable expenditure. 

Aside from the language, there 
is a matter of taste. Sales to 
Great Britain do not involve a 
language problem, actually; yet 
sales of U. S. film shows there 
have been slim. 

Monetary Problems 

In addition there are monetary 
restrictions. EPS recently had a 
deal for Du Mont’s “Scotland 
Yard” in Tokyo for $6,000. It fell 
thru because the total dollar ex- 
port allowed by the Japanese 
government for TV film annually 
is only $30,000. 

The foreign distributors often 
find it difficult to clear the for- 
eign rights to the product they 
want. And foreign sales often 
mean risking piracy 

Duties and shipping costs also 
have been a deterrent to export 
sales. Distributors have often 
had to kiss goodbye to the prints 
they exported, and many of the 
deals have involved outright sale 
of the prints. 

Despite this multitude of han 
dicaps, the foreign TV market is 
undoubtedly growing. In 1954 
this will mean a bigger plus for 
film distributers and a bigger op- 
portunity for foreign advertisers. 


Screen Gems Sells 
'Father' to Lorillard 


NEW YORK, Feb. 27.— Screen 
Gems made a big sale and a big 
buy this week and put out hints 
that another sale was on the 
verge. P. Lorillard Company 
bought "Father Knows Best” for 
network booking in the fall. The 
deal was closed Wednesday (24) 
night between Young & Rubicam 
for the sponsor and General Art- 
ists Corporation, national sales 
agent for Screen Gems. 

At the same time, Screen Gems 
was reported to ha ,r e closed a 
deal with Procter & Gamble to 
syndicate the latest 44 segments 
of the “Fireside Theater” series. 
The last three re-run deals on 
“Fireside” were made with Ziv- 
TV. The Ziv deals were reported- 
ly for a 50-50 split, with a $7,500 
per segment guarantee. 

Screen Gems’ deal is said to be 
superior to that, but details were 


not available. According to re- 
cent reports, P&G at one time 
considered making an outright 
sale of the latest 44 negatives, 
after the network showing. 

To Plug Kents 
It is understood “Father” will 
be used to plug Lorillard’s Kent 
Cigarettes. How this might affect 
Kent’s sponsorship of “The Web,” 
live Goodson-Todman package, 
and “Kent Theater,” spot booked 
“Fireside” re-run thru Ziv, was 
still undetermined this week. , 
Production of "Father,” which 
is said to be budgeted at $27,000, 
will begin in Hollywood in May, 
with Eugene Rodney as producer 
in charge. Robert Young is star 
of the show, as he was in its long 
radio run under General Foods 
sponsorship. 

No details were available on 
the other sale reported pending. 
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Down Web Ratings 


WFIL-TV, WOR-TV, KTTV Make Big 
Jumps in ARB Points With Packages 
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day 7-7:30 slot from 4.9 to 20.3; 
“Dangerous Assignment" hiked 
Wednesday's 10-10:30 period 
from 1.2 to 7.6; the half-hour 
“Hopalong Cassidy” series prac- 
tically doubled Thursday’s 7- 
7:30 rating of 4.6, and “Captured” 
boosted Friday’s 7-7:30 p.m. 3.0 
rating to 8.8. 

In the case of WOR-TV, last 
fall’s Wednesday night 9 to 10:30 
time period was filled with three 
local shows which pulled in rat- 
ings of .9, 2.0 and .7 respectively. 
They were replaced with “Badge 
714,” “Dangerous Assignment” 
and “Captured,” which, respec- 
tively have now garnered 12.7, 
8.1 and 2.3 ratings for these time 
periods. 

The Friday night 9-10 time pe- 
riod, which showcased local pro- 
ductions in January, pulled in .3 
and .8 ratings for those shows. 


Singer Would 
Split '4-Star' 
With Pen Co. 


NEW YORK, Feb. 27.— Parker 
Pen was close to a deal to alter- 
nate sponsorship of “Four Star 
Playhouse,” on CBS-TV Thurs- 
days 8:30-9 p.m., with Singer 
Sewing Machines, its current 
every-week client. The deal was 
made between Singer and Parker 
directly. 

CBS-TV, however, has not ac- 
cepted the Parker business as yet 
because it has its own irons in 
the fire. 

The network would like to sell 
“Person to Person” to Parker, but 
the program’s split sponsorship — 
East, Midwest and Coast — makes 
that purchase unacceptable to 
the advertiser. 

CBS-TV also has other clients 
who might be interested in half- 
sponsorship of “Four Star" if they 
knew it was available. Now that 
they do, CBS-TV may insist that 
Singer accepts one of them as a 
co-sponsor. 


They were replaced with “Dan- 
gerous Assignment” and “Inner 
Sanctum,” which boosted the rat- 
ings to 4.1 and 3.5 respectively. 
Similarly, “Captured” hiked the 
Saturday night 9-9:30 p.m. rating 
of last July from .8 to its latest 
figure of 3.5. 


FILM POLL 


Advertest 


Studies N. Y. 


Audiences 


NEW YORK, Feb. 27. — More 
than 62 per cent of TV homes here 
watch feature films on TV some- 
time between Monday and Fri- 
day. according to the latest Ad- 
vertest Research study. This same 
group of viewers watch movies 
on TV an average of three days 
per week. The study also re- 
vealed that the two most popular 
feature film programs in New 
York metropolitan area are “The 
Late Show” and “The Early 
Show,” both aired nightly over 
WCBS-TV. 

“The Late Show” is viewed reg- 
ularly by 60 per cent of those 
polled, while 33 per cent vote it 
their favorite TV movie program, 
with “The Early Show*’ taking 
second place. Advance program 
listings are used as a guide bv 40 
per cent of the TV movie viewers, 
but slightly less than 40 per cent 
report they “just turn on the set 
and watch whatever is on.” 

The most popular length movie 
on TV, according to the study, is 
one hour, with men preferring 
mysteries and women strong for 
drama, followed by romances and 
mysteries. The men take a dim 
view of romances, while the ferns 
think little of adventure stories. 

More than 78 per cent of the 
children polled like Westerns 
best, and more than 12 per cent 
of the families said they watch 
TV features because the kids en- 
joy them. On an average 2.5 mem- 
bers from each viewing family 
watch TV movies. 
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TV FILM COMMERCIALS in PRODUCTION — i~ < 

This feature runs in every *' Advertiser and Agency Film Buying " issue 
of The Billboard's TV Film department. It offers the most complete directory of 
production of film commercials available, and is limited only by The Billboard's 
ability to reach all producers in the industry. Producers who desire to be included 
should send their listings to reach The Billboard's New York office no later 
than the 15th of each month. Listings should be for the last full preceding month. 


A flratfeen (and show, IT may) 


Products 


Agency 


How Mas; Length 


AU-SCOPE PICTURES, INC., 8949 Sunset Blvd., Hollywood, 46 

Grain Belt Beer B. B. Brewer A Co... Four 20 sec. 

Cargill Lawn Seed B. B. Brewer A Co... Two ... 

Toffy Scouring Pad McCann- Erickson ...Sit .... 


...Full Animation 
60 sec Live Action 


ANIMATED PRODUCTIONS, 1600 Broadway, New York 

Botany Brand “SOO” Clothes A. J. Silberstcin- 

B. Goldsmith, Inc.. 

ATLAS FILM CORPORATION, 228 N. LaSalle St., Chicago 

Sunbeam Corp (Ethel A Albert). .Appliances Perrin-Paus Co 12 .. 

Greyhound Corp. (Omnibus) Bus Travel Beaumont A Hohman.Six . 

Anheuser-Busch. Inc Beer D'Arcy Adv Si» . 

Mishawaka Rubber A Wool 

Mfg. Co Shoes F. D. Richards Nine 

Burry Biscuit Co Cookies Direct One 

BENGAL PICTURES, 3102 Quincy St., N. E., Albuquerque, N. M. 

May's Music Co 'Music Instruments .... 

S. W. CALDWELL, LTD., 447 Jarvis St., Toronto 

Maher Shoe Stores Shoes Woodhouse A 

Hawkins One 

Whitehall Pharmacat Co., T.ld. 

(Great Moments in the Prize 

Ring* Kolvnot Young A Rubicam. . .One 

Boyle Midway (Great Moments 

in the Prize Ring) Aero Shave Gcyer Adv. Co Two 

Carling Breweries .Black Label Beer McKim Adv. Co. ...Sir 

Borden Co.. Ltd 1 Cheese Sikes Young A Rubicam.. One 

(Life with Elizabeth) ) Starlac Young A Rubicam.. One 

(Times Square Playhouse) ) Instant Coffee Young A Rubicam.. One 

' CONDOR FILMS, INC., 1006 Olive St., St. Louis 

Anheuser-Busch Budwciser D'Arcy Eight 

Michclob 

Phetan-Faust Paint Co Phelan Paints Ridgeway Four 


2-20 sec. 
4-60 sec. 


.live Action 
.A Full Animation 


.50 sec Live Action. 

Stylized Animation 


120 sec. 

120 sec. 

120 sec. 


, .20 sec Live 

60 sec. 

..60 sec Live 


Two 60 sec. 

20 sec. 


BILLBOARD FILM GUIDE 


Syndicated Pix ARB 
Multi-City Ratings 

The following chart lists the American Research Bureau’s ratings 
for syndicated film series showing the second week of January in one- 
half of the cities surveyed individually by ARB. The complete study 
listing all cities surveyed is published over a two-week period appear- 
ing in the Distribution and Station-Network issues of The Billboard. 

The program titles are arranged according to category and as 
they appear in the rating books— no rank order has been attempted. 

For further information on distributorship, number of sets in 
market, running time, etc., please refer to The Billboard’s complete 
CATEGORY BY CATEGORY summary chart which appears in the 
Agency- Advertiser and Production issues of The Billboard. 

For further information on audience size and breakdown, the 
reader should consult the American Research Bureau, National Press 
Building. Washington 4; 551 Fifth Avenue, New York; P. O. Box 6934, 
Los Angeles 22. 



Racket Squad Adv WSB—Su.— 7:00-7:30 27.5 

Radge 714 Adv WLW-A-W.- 9:30-10:00 21.7 


Ramar of the Jungle Adv WSB—F.— 7:00-7:30 

Life of Riley Comedy WSB F. 8:30-9.00 27 1 

Favorite Story Drama WAG A T. 7:00-7:10 ... 13 5 


Counterpoint Drama WSB T. 10:30-11:00 «« 

1-30 sec. 

.3-50-sec. 

3-20 sec. 

Heart of the City Mystery WLW-A-W.- 8:00-8:30 46 

Boston Blackie Mystery WLW-A W. 9:00-9:30 ... . |42 

Tele news DaHy News WSB— M. to F. 6:45-7:00 ill 



.60 sec 

Cisco Kid Western WAGA Th. 7:00-7:30 7R 


Aluma Kraft Mfg. Co., Inc Aluminum Awnings ...Cordon-Marshall 

JACK DENOVE PRODUCTIONS, INC., 7142 Sunset Blvd., Hollywood 

Du Pom (Cavalcade of 

America) BBDAO 10 ... 


4- 8 sec Live Action 

4-20 sec. 

1-60 sec Live Action 

3-20 sec. 

3-60 sec Live Action 

3-20 sec. 


.180 sec Live Action A 

Full Animation 
.20 sec Full Animation 


E. J. Gallo. Winery Wine BBDAO Sis 

EUIOTT, UNGER & ELLIOTT, Inc., 414 W. 57th St., New York 

Scott Paper J. Waller Thompson. 

Chlorodent J. Walter Thompson. 

Charles of the Rilz Pick Adv. Co 

Ponds J. Walter Thompson. 

Good Luck Margarine. Hewitt, Ogilvy, Ben- - ■ — — 

son A Mather 

Pan American Airways. J. Walter Thompson.— 

Nair Ted Bates — — ■■■ 

Hinds McCann-Erickson ... 

— — Holmes A Edward*. .. McCann-Erickson ... 

— — Martin's Pies Ted Bales 

Detroit Jewel Stores. . -BBDAO — 

— ......Chesterfield Cunningham A 

Walsh 

While Sewing Machs.. .BBDAO 

Jckyll Island Shrimp. . .Geyen Adv. Co. ... 

FILMCRAFT PRODUCTIONS, 1 Lindenbaum, Los Angeles 

Standard Oil of Calif. (Chevron 

Theater) Chevron Gas ....BBDAO 15 60 sec Live. Jingle 

De Soto (You Bet Your Life). .. .DeSoto Cars BBDAO — >80 sec Live Action 

HARTLEY PRODUCTIONS, INC., 20 W. 47th St., New York 

Siaclair Oil Power-X Gasoline Morey, Ilumm A 

Johnston Four 60 sec Live Action 

Sleepmaster Dr. Matlison Mattress.. One 60 sec 

HOLLYWOOD TELEVISION PRODUCTIONS, 880 Bergen Ave., Jersey City, N. J. 

Fruit of the Loom Lingerie Warrcn-Jackson- 

Delancy One 50 sec Live Action 

IMPS, 515 Madison Ave., New York 

Procter A Gamble (Search 

for Tomorrow) Joy Biow Co Two 60 sec 

Armstrong Rubber A Tire Co Auto Tires Biow Co Three 60 sec 

Borden Company (T Men in 

Action) Instant Coffee D.C.S.AS. 

Bristol Myers I Ipana Toothpaste ....D.C.S.AS. 

f Vitalis D.C.S.AS. 

KEITZ & HERNDON, 4409 Belmont Ave., Dallas 

Frito Company Fritos Glenn Adv., Inc Three 8 sec Full Animation 

Wald Transfer A Storage Co Moving A Storage Dave Varga Adv. ...One 20 sec Semianimation 

KLING STUDIOS, INC., 601 N. Fairbanks Court, Chicago 

General Shoe Corp Jarman Shoes Direct ... 


...Five 60 sec. 

...Sis 60 sec. 

...Four 60 sec. 


..Sis 


Englander Bedding Co. 
Charmin Tissues 


..Englander Mattress 
. .Tissues 


3-60 sec Live Action 

3- 20 sec. 

• Leo Burnett Two 60 sec Live Action 

.Campbell-Milhun Two 1-60 sec Semianimation 

1- 20 sec. 

Helene Curtis (Down You Go). . .Cosmetics Ruthrauff A Ryan. ..Two 30 sec Live Action 

Pickles Pickles Wcinlraub Assoc. ...Four 2-60 see ..Full Animation 

2- 20 see. 

Dover Products . Spccdce Cicaner Direct Two i, .1-45 sec Live Action 

1-20 sec. 

.. .Mitchell- Werbell ....Six .....20 sec Live Action 

...Direct Two 10 sec. I.D Live Action 

...Evans and Assoc. ...Three 3-60 sec Live Action 

4- 20 sec. 

HoUum Bakeries Holsum Bread W. E. Long Co Six 20 sec Full Animation 

Wrigley Co Chewing Gum Arthur Meycrhoff ...Three 60 sec Full Animation 

Standard Oil (Ohio) Oil. Gasoline McCann-Erickson ...Three 20 sec Full Animation 

Standard Oil (Indiana) Fuel Oil McCann-F.rickson ...One 60 sec Live Action 

Plant X Chemicals .'...Wcinlraub Assoc. ...Two 1-60 sec Full Animation 

1-20 sec. 

Noble-Drury Assoc... One 60 sec Full Animation 

Direct Three 1-60 sec Live Action 

1-20 see. 

1-10 sec. I.D. 

Direct Fight .........60 sec Live Action 

Kastor Agency One .....60 sec Live Action 

.20 sec Live Action 


Title of Shaw 


Vnnle Oakley Western 


DALLAS 



Animal Time 

Life With Elizabeth 

Life or Riley 

Abbott and Costello 

Victory at Sea 

Times Square Playhouse . . 

Favorite Story 

Old America a Barn Dance. 

City Detective 

Hollywood Off Beat 

Craig Kennedy 

Drew Pearson 

Sportsman’s Club 

Mad. Sq. Garden Highlights 

This Week in Sports 

Cowboy G-Men 

Gene Antry 

Range Rider 

Cisco Kid 

Annie Oakley 





24.4 





















...Child. ... 
...Comedy 
...Comedy . 
. . .Comedy . 
...Docum. . 
...Drama 

.. .WFAA—S.— 8:45-9:00 
...WBAP—W.— 7:00-7:30 . 
.. .WFAA—F.— 7:30-8:00 .. 
. . .WFAA—S — 8:00-8:30 . . 
. . .WBAP—M.— 8:00-8:30 . 
...KRLD—Su.— 2:30-3:00 . 


3.6 

22.4 

14.6 

3.3 

14.1 

...Musical 

...WBAP—F.— 9:30-10:00 . 


19.6 

. . Myslerv 

...WFAA—Th.— 8:30-9:00 . 


16.9 

. . Mystery . 

...WFAA—Th.— 9:00-9:30 . 


16.9 

...Mystery 

. . .WBAP—S.— 10:30-1 1:00 


3.9 

. . News . . . 

...KRLD— S. 12:30-12:45 



...Sports .. 

...WBAP—T.— 9:45-10:00 . 


9.7 

..Sports .. 

. . .WBAP—W.—' 9:30-10:00 


3.6 

...Sports 

. ..KRLD— F.— 7:15-7:30 .. 


7.3 

. .Western . 

...KRLD— Su.— 1:30-2:00 . 


33.6 

...Western . 

. . .WBAP—Su.— 3:00-3:30 . 


9.4 

..Western 

...WBAP—Su.— 5:00-5:30 . 


14.2 

. . Western . 

...WBAP—W.— 8:00-8:30 . 


11.2 


MILWAUKEE 


Dixie Paint and Varnish Duralite Paint ... 

Peter Hand Brewery Mcisterbrau Beer 

Williamson-Dickey “Dickies" Clothing 


Frosty-Morn Hams Hams 

Stewart-Hall Corp Shower Enclosures 


Enterprise Paint Co Mugicptor Paints 

Redi-Starch Starch 

Mitchell Mfg. Co Air Cotulitioners Direct Iw 

Wilson Packing Co Creamude Soap Ewell and Thurbcr..Six 


American Cone and Pretzel Pretzels 

Mutter Dairies (My Hero) ... 

Sta-Nu Corp Dry Clca 


, .Granville-Rutlcdge . 


,. Cummings. Brand 
A McPherson . 


2 60 see. 

2-20 sec. 
2-10 see. i 


. Full Animatii>n 


Dod*xe Division. Chrysler Motors. Auto . 

Bruce Wax Co Floor 

Kcey Packing Co Meals 


..Grant Agency 
..Christiansen A 


, .Candy Aubrey. Finlay. 

Marlcy. 


...Refrigerators .... 


Na'ional Society for Crippled 
Children 


.Foote, Cone A 
Bcliling 


.Si* .... 

2-60 sec 

4-20 see. 

. . .Semianimation 

.Two ... 

30-sec 

.... Live Action 

.Six .... 

2-60 sec 

2-20 sec. 

2-10 sec. I.D. 

. . .Semianimation 




.Two ... 

20 sec 

Live Action 

.20 

10-60 sec 



10-20 sec. 

A Live Action 






Live Action 

.One .... 

60 sec 

Live Action 


(Continued on page 8) 


1 Led Three Lives Adv WTMJ- 

Dangerous Assignment Adv WCAN- 

Foreign Intrigue Adv WTMJ— 

Space Ranger Adv WTMJ- 

l.ife or Riley Comedy WCAN- 

VJetory at Sea Docum WTMJ— 

World We Live In Docum WTMJ- 

The Visitor Drama WCAN- 

I.ibcrace Musical WTMJ- 

Clty Detective Mystery WTMJ— 

Inner Sanctum Mystery WCAN- 

Captured Mystery WTMJ— 

Files of Jeffrey Jones Mystery WCAN- 

Buston Blackie Mystery WTMJ— 

Tclenews Weekly News WTMJ- 

Telenew* Dally News WTMJ- 

Drew Pearson News WCAN- 

Movie Quick Quiz Quiz WC’AN- 

Big Playback Sports WIMJ- 

Mad. Sq. Garden Highlights. .Sports WOKY- 

Range Rider West Wt'AN- 

Gene Antry West VVTMJ- 

Cisco Kid West WTMJ- 


NEW YORK 


STATIONS 


■T.— 10:30-11:00 24.3 

-W.— 10:15-10:45 S.l 

-Th.— 9:30-10:00 47.1 

■S.— 10:30-1 1:00 31.5 

-F.— 7:00-7:30 29.6 

■Su. — 5:00-5:30 41.9 

Th.— 10:00-10:15 29.7 

-Th.— 7:00-7:30 3.4 

■F.— 8:00-8:30 47.7 

-T.— 11:00-11:30 14.6 

-Th.— 8:30-9:00 7.5 

F.— 11:00-11:30 16.i 

-S.— 9:30 10:00 1.4 ' 

•S. — 10:45-1 1:15 44.3 

Su.— 9:30-10:00 26.4 

M. to F.— 5:45-6:00 12.7 

-M.— 10:45-11:00 2.9 

-F.— 5:15-5:30 9.2 

M.— 6:30-6:45 14.4 

-S.— 7:30-8:00 1.7 

-T.— 7:00-7:30 9.1 

S.— 12:30-1:00 32.6 

S.— 5:00-5:30 44.7 


STATION S 


6:00-6:30 7.2 

WNBT— Su.— 10:30-11:00 17.1 

WABC—M.— 8:30-9:00 4.9 

WABC—M.— 10:00-10:30 5.5 

WOR—W.— 9:30-10:00 f.J 

WOR—W.— 10:00-10:30 1.6 

WOR—W.— 9:00-9:30 13.2 

WNBT— Th.— 10:30-11:00 26.4 

China Smith Adv WABC—Th.— 10:30-1 1:00 3.9 

Ramar of the Jungle Adv WPIX—S.— 6:00-6:30 9.9 

Amos ’n’ Andy Comcdv WCBS— Su.— 2:00-2:30 14.3 

Life With Elizabeth Comcdv WABD— Su.— 7:00-7:30 1.3 

Life With Elizabeth .....Comedy WABD— Th.— 10:30-1 1:00 1.6 

Life of Riley I Comedy WNBT— F.— 8:30-9:00 27.2 

Abbott and Costello Comedy WNBT— S.— 6:00-6:30 9.5 

..WABD— Su.— 6:00-6:15 3.9 

. . WN BT—T.— 7:00-7:30 16.3 

..WABD— F.— 7:45-8:00 9.8 

..WNBT— M.— 10:30-11:00 13.2 

Pulse of the City Drama WABD— T.— 7:45-8:00 1.6 

City Assignment Drama WABD—' T.— 10:00-10:30 3.6 

Into the Night Drama WABC—S.— 10:15-10:30 9.5 

Orient Express Drama WCBS— S.— 10:30-1 1:00 13.5 

Pulse of the City Drama WOR—S.— 10:45-1 1:00 *. 9.3 

...WPIX— F.— 10:30-11:00 4.6 

...WPIX—Su.— 7:30-8:00 3.1 

...WPIX— Su -8:00-8:30 I.S 

...WABC—T.— 8:30-9:00 6.2 

...WABD— F.— 8:00-8:30 6.9 

...WOR— $.— 7:00-7:30 2.6 

...WPIX— M. to F.— 7:00-7:15 1.7 

Telenews Dally News WABC—M. to F.— 7:15-7:30 2.2 

Movie Quick Quiz ..Quiz WABD— M. to F.— 12:45-1:00 4.5- 

Sport Spotlight Sports WPIX— M.— 11:15-11:30 6.3- 

Sport Spotlight Sports WPIX — T. — 11:00-11:15 1.9 

Madison Square Garden Sport* WABD — S. — 6:30-7:00 l.g 

Cowboy G-Men West WABC—Su.— 4:00-4:30 2.6 

Cene Autry West WCBS— T.— 8:00-8:30 19.4 

WNBT— S.— 6:30-7:00 17.6 

WABD— S.— 7:30-8:00 9.2 

WNBT— Th.-F.— 6:00-6:30 11.7 


Ramar of the Jungle Adv WPIX — Su.— 

I Led Three Live* Adv. 

Unexpected Adv. 

Racket Squad Adv. 

Dangerous Assignment Adv. 

Captured Adv. 

Badge 714 Adv. 

Foreign Intrigue Adv. 


Drew Pearson Docum. 

Victory at Sea Docum. 

Drew Pearson Docum. 

My Favorite Story Drama 


Liherace ....Musical 

City Detective .....Mystery 

I Am the Law Mystery 

Boston Blackie Mystery 

Front Page Detective Mystery 

Dick Tracy Mystery 

LI. P. Movietone News News 


Hopalong Cassidy 
Annie Oakley 
Cisco Kid 


West. 

West. 

West. 


Lilli Palmer Women's WOR — S.- 


10:30-10:45 4.5 

(Continued on page 8) 
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TV FILM 


Entertainment in Ads 
Hikes Brand Identity 


By BERNARD J. CARR 
President, Cascade Pictures of 
California 


Dancing animals and figure 
skaters may seem far removed 
from the sales stories of beer and 
cosmetics. But as used in some 
highly effective new film com- 
mercials, they are part of the 
growing trend toward using en- 
tertainment in television selling. 

Such major advertisers as the 
Toni Company, Kellogg’s and 
Weidemann’s Beer are gaining 
new sales effectiveness by incor- 


TV FILM 

Guest of the Week 



BERNARD J. CARR 


Barnard J. (Barney) Carr - hat been 
in the entertainment film industry 
since his graduation from the Uni- 
versity of San Francisco in 1932. 
He started his career as an assistant 
director for Metro-Goldwyn-Mayer 
and later became a full director for 
Hal Roach Studios and for 20tb 
Century-Fox. As president of Cas- 
cade Pictures of California, Carr now 
utilizes his knowledge of the motion 
picture medium and of theatrical 
entertainment .for the commercial 
purposes of industry. Cascade pro- 
duces filmed television commercials 
oad industrial documentaries. Carr 
is married ond has two children. 
During World Wor II he served in 
tbe Navy as Co-Ordinator of Mo- 
tion Picture Production for Naval 
Training. 


Dudley Series 


On "Knowledge 7 


completely different sales ap- 
proach, and all three use enter- 
tainment commercials. Here is 
how we approached their indi 
vidual problems: 

The Weidemann’s beer “Cham- 
pions in Action” Series — The sales 
theme to be stressed in this case 
was that Weidemann’s is the 
“champion of beers,” and that it 
is championship calibre which en- 
ables Weidemann to brew the 
same fine beer again and again 
and again. 

The entertainment consisted of 
showing sports figures and 
trained animals, champions in 
their fields, performing the feats 
which made them famous. After 
the opening shots and narration 
which pointed out that the thing 
which makes a champion stand 
out is the ability to perform with 
distinction again and again, an 
optical effect was used. 

The screen was quartered so 
that four images of tne particular 
champion in action were shown 
simultaneously. The commercial 
closed with a short sales pitch 
stating that this same champion- 
ship calibre went into the brew- 
ing of Weidemann’s Beer. 

The Heidelberg beer “Good 
Fellowship” series — The ap- 
proach was to associate Heidel- 
berg Beer with an aura of friend- 
liness and good feeling. 

In these commercials two men 
(Continued on pagi b6) 


HOLLYWOOD, Feb. 27.— Dud- 
ley Television has set for produc- 
tion a telefilm series based on 
subjects contained in “The Book 
of Knowledge,” whose TV rights 


have been acquired by Carl Dud- 
~ die 


ley, president of Dudley Pictures 
ana Dudley TV, and Richard 
Goldstone, vice-p resident in 
charge of production for both 
companies. 

Series will bear the title of the 
volume and will be syndicated, 
open-end. Subjects will be han- 
dled via straight dramatics, nar- 
ration, cartoons and special pho- 
tography. Material will be drawn 
directly from the book and tai- 
lored to fit TV’s requirements, ac- 
cording to Dudley. Goldstone will 
produce. William Morris repped 
Dudley in negotiations. 


Hoffman to Head 
TPA Chi Office 


NEW YORK, Feb. 27. — Bob 
Hoffman has been upped to Mid 
western sales manager of Televi- 


sion Programs of America. Hoff- 
ill m 


man will move his home to Chi- 
cago and will probably set up 
TPA’s third office there. Hoff- 
man’s promotion is said to be a 
step in the decentralization of 
TPA’s sales staff. 

The promotion puts Hoffman 
on a level with Hardie Freiburg, 


Eastern sales topper, and Bruce 
i. Hof 


Wells, Western. Hoffman was for- 
merly with Unity Television 
Corp and Ziv. 


porating “pure” entertainment in 
their filmed television commer- 
cials. These and other sponsors 
have learned from the experience 
of the movie industry and the 
theatrical world that the best 
way to get their stoiy across to 
the public is to tell it in a manner 
which is pleasing to most people. 


They have done this by keeping 
ration of 


the “hard sell” and reiteration 
the sales features of their prod- 
ucts to an absolute minimum, and 
presenting the commercials in a 
framework of interesting and 
amusing material. 

This is not to say that enter- 
tainment should be used in com- 
mercials purely for entertain- 
ment’s sake — that belongs in the 
program portion of a show. 
Rather, the entertainment should 
consist of material which can be 
associated directly and unmis- 
takably with the product being 
advertised, so that it actually 
serves to build brand remem- 
brance. 

Three of Cascade’s clients are 
brewers; each of the three uses a 


Eddie Dean Organizes 
Film Production Firm 

HOLLYWOOD, Feb. 27.— Vet- 
eran country and western star, 
Eddie Dean, has organized his 
own production company here, 
Eddie Dean Productions, Inc. 

Dean is currently prepping a 
pilot film for a western variety 
show slated to be shown to out- 
lets here. Joining Dean in the 
venture is De Watt Williams as 
the firm’s business manager. 
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Cinema-Vue Formed by 
Joe Smith, Ex T-P V.-P. 


NEW YORK, Feb. 27. — Joe 
Smith, former veepee of Tele- 
Pictures, Inc., this week formed a 
new distribution outfit known as 
the Cinema-Vue Corporation. The 
formation of the new firm also 
cues the entry of one of the vet- 
eran packagers into TV film pro- 
duction. 

Cinema-Vue will distribute se- 
ries to be produced by the Trans- 
american Broadcasting and Tele- 
vision Corporation. The two 
firms are currently mulling the 
filming of 29 different properties 
owned by Transamerican. 


The first such expected to go 
into syndication by Cinema-Vue 
is "Famous Jury Trials.” Also, 
John Clark, piesident of Trans- 
american, is negotiating with 
Larus Bros, with the intent of 
putting ‘The Plainclothesman,’ 
which has run five years on Du 
Mont, on film. 

Cinema-Vue is also in negotia- 
tions with Egon Nielsen, Danish 
producer, for a series of 26 half- 
hour films featuring the Royal 
Danish Philharmonic Orchestra 
(Continued on page 66) 


$750 MIL FOR TV 


Roach Says 4-Part 
Format Will Get It 


HOLLYWOOD, Feb. 27.— 
“There is $750,000,000 waiting to 
get on TV,” vet producer Hal 
Roach declares, and he believes 
he has the format to draw it which 
will “in no way affect the good 
entertainment now on TV.” 

In a speech prepared for de- 
livery before the Advertising Club 
of Los Angeles Tuesday (2), Roach 
told of his plans for the production 
of one-hour telefilmed shows, 
composed of four parts, a subject 
The Billboard has previously re- 
ported. In his talk, however, he 
accentuated his plan: 

These shows will not be sold 
to sponsors. They will be sold like 
pages in a magazine. We will sell 
circulation like a magazine does. 
An insertion or page will have a 
price, both national and local, and 


Jack Fuller Hired 


As 'Home' Scripter 


NEW YORK, Feb. 27. -Jack 
Fuller this week resigned from 
MCA-TV, where he had been 
handling sales promotion since 
last June. He is joining NBC-TV 
as a scripter on the new “Home” 
show. Before joining MCA-TV, 
Fuller did sales promotion for 
the network. 

Meanwhile, MCA-TV brought 
in John Newman this week to 
work on the merchandising kits 
for its shows. Newman was pre- 
viously publicity head of the par- 
ent organization. 


that price contemplates a 15 per 
cent rebate to the advertising 
agency — again like a magazine.” 
Tho no noticeable activity has 
been manifest at the Hal Roach 
Studios, the vet head of the lot 
declared: “The Hal Roach Studios 
are making one-hour TV shows.” 
Roach declares that the cost per 
thousand for his hour-long shows 
(Continued on page 66) 


2 Producers 


Inked by SAG 


HOLLYWOOD Feb. 27.— The 
Screen Actors’ Guild this week 
concluded negotiations and signed 
collective bargaining contracts 
with leading film producers in 
Cleveland and San Francisco. 
Guild contracts cover actors in 
telefilm commercials. Similar 
contracts had previously been 
concluded with producers in New 
York, Chicago and Los Angeles. 


Negotiations continue to procede 
ith j 


wi th producers in Detroit, Boston, 
Cincinnati and Pittsburgh. 

San Francisco producers sign- 
ing contracts with the Guild were 
Don Flagg Productions, John 
Wolfe & Company, Leo Diner 
Films, Motion Picture Service 
Company, Moulin Studios, Snaz- 
elle Productions and. Sound Re- 
corders, Inc. Cleveland producers 
signing were Cinecraft Produc- 
tions Inc., and Productions on 
Film, Inc. 


Commercial Critique 


-By AL CANTWELL - 


In the early days of television 
(must have been all of five or six 
years ago) I recall attending an 
American Federation of Radio 
Artists convention where a big 
bone of contention was a strange 
phenomenon taking place in Chi- 
cago. 

Chicago actors and announcers 
were considerably upset by spon- 
sors of local shows who were not 


content to foot the bills for the 
program, but who insisted on de- 
livering their own commercials 
in person. It seems that televi- 
sion uncovered large streaks of 
ham in the most surprising places. 

Since there weren’t too many 
TV jobs around anyway, the pro- 
fessional Chicago broadcasters 
deeply resented the action of 
(Continued on page 68) 


Thank you for saying . . . 

"FAR AND AWAY THE BEST.... 
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We were happy to receive The Billboard's telegram. We were even happier when 
The Billboard's article stated . . . "Sterling Television Company's 'station starter' plan 
was voted far and away the best in the industry . . 


HERE ARE THE FACTS . . • You contract for 300 hours (from over 
500 hours available . . . giving you a wide latitude of selection, with no repeats). 

You can cancel this contract (and pay only for what you've used). 

You can extend this contract (to meet ony emergency). 

You pay off the FILM NETWORK PLAN asyou ploy it off (no large capital investment). 

You can sell any show to a sponsor (since most of our top commercial shows are 
included, selling part of the package will give you all of your film for nothing). 
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You play only what you deem suitable 
for telecasting (and you are the sole 
judge). 


We felt this wos a WORKABLE plan to solve programming 
problems. You, and The Billboard, have backed us up. 
Thanks. . • • 


SAM CHI ISE •“‘JoTtS* 7 ’" 
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• TV FILM COMMERCIALS in PRODUCTION 


• Continued from page 6 

Advertisers (and show, if in;} Products Agency How Many Length 


Type 


LAUEY & LOVE, INC., 3 E. 57th St., New York 

National Biscuit (Godfrey Show).. Ritz-Orco-Saltines McCann-Ericksoa ... .. 

Westinghouse (Studio One) Food Waste Disposer.. Three . 

Food Thermometer . . . McCann-Ericksoa ... .. 

Pop-Up Toaster .. 

Roaster Oven . . 

Calgon, Inc. (Bob Crosby Show). .Calgon Kctchum, MacLeod 

* Grove, Inc .. 

Natural Gas of Pittsburgh Gas Dryer Kctchum. MacLeod .. 

Gas Hot Water Heater. <fc Grove, Inc 

Matchless Gas Range.. 

Westinghouse (Sales Forum) Clothes Dryer McCann-Ericksoa ... # . 

(Studio One) Steam Iron McCann-Ericksoa ... .. 

National Biscuit Veri-Thin Pretzels ... 

NBC Bread McCann-Ericksoa ... .. 

Norway Sardines Sardines McCann-Ericksoa ... .. 

PRODUCTIONS FOR TELEVISION, 250 W. 57th St., New York 

Rayco Auto Seat Covers (Family 
Theater) (Craig Kennedy, 

Criminologist) Seat Covers and Con- 
vertible Tops Emil Mogull Six ... 


Block Drug Co Alkaid Emil Mogull Two .. 

PRODUCTIONS ON FILM, INC., TS15 Euclid Ave., Cleveland 

Alliance Mfg. Co TV' Converter Fostor A Davies One 

Warsaw Sausage Co Weiners Direct Three 

Welch Wine Wine Lando Adv. Co Five 


Dan Dee Potato Chip Co Potato Ruffles Gregory A House... One 

SCREEN GEMS, INC., 233 W. 49th St., New York 

Bristol Myers Ipana Toothpaste D.C.S.AS ....Four 


U. S. Steel (U. S. Steel Hour). .. .Wire A Railroad 

Wheels BBDAO Two . 

Bor Jen Co ...Instant Coffee D.C.S.AS One . 

General Motors Truck A Coach Div. ..Kudner Agency Four 

U. S. Steel (U. S. Steel Hour). . . .Taconite BBDAO One 

Helena Rubenstein Silk Tone Hewitt, Ogilvy, Ben- 
son A Mather One 

AL SIMON PRODUCTIONS, 1040 N. Las Palmas Ave., Hollywood 

Carnation Co. (Burns A Allen) Evaporated Milk Erwin, Wasey A 

Co.. Ltd 12 ... 

B. F. Goodrich (Burns — Allen).. Tires BBDAO 12 ... 

Adolph's Meat Tenderizer (Show 

o( Shows) Erwin, Wasey A 

Co., Ltd Three , 

TELEMATED CARTOONS, 70 E. 45th St., New York 

Hot Shoppes Harry Goodman ....Two . 

TELEVISION SCREEN PRODUCTIONS, 17 E. 45th St., New York 

American Legion Auxiliary Fund Raising Three 

VIDEO FILMS, 1004 E. Jefferson, Detroit 

Cheeze Pone Co Paddy Corn Otto A Abbs One .. 

Crawford Door Sales ...Garage Doors Clark A Bobcrtz ...One . 

The Detroit News Editorial Direct Two . 

Floyd Rice (Theater Hour) Auto Dealer Direct One 

J. J. Gielow Aunt Jane's Gleason Adr Three 

Hammond-Standish Co .....Greenfield Sausage ...Olio A Abbs .......One . 

Peninsular Dist. Co Pcrma Glass Water 

Heater Ralph Sharp Adv. ...One . 


.40 sec. 
.20 sec. 
.20 sec. 
.20 sec. 

.20 see. 

,120 sec. 
,50 sec. 
50 sec. 
50 sec. 
,120 sec. 
,20 sec. 


.20 sec. 
60 sec. 
.10 sec. 


..50 sec 3 Live Action 

3 Live Action A 
Full Animation 

..40 sec Live Action A 

60 sec. Limited Animation 

..20 sec Full Animation 

..60 sec Live Action 

. 1-60 sec Live Action 

3-20 sec. 

1-10 sec. 

..20 see Full Animation 

..1-60 sec ....Live Action 

1- 90 sec. 

2- 30 sec. 

..180 sec Live Action 

..60 sec Live Action 

..3-60 sec Full Animation 

1-10 sec. A Live Action 

..180 sec Live Action 

,.17)i sec Live Action 


Various Live Action 

Various Live Action 


..Various Live Action 

..20 sec Full Animation 

A Jingle 

..20 sec Live Action 

..10 sec Live Action A 

Semianimation 

..20 sec Live Action A 

Semianimation 

.,20 sec Live Action 

..30 sec Semianimation 

• •10 sec Semianimation 

20 sec. 

..10 sec Live Action A 

Scmianimation 

..10 sec Semianimation 


Meyerberg to Make Series 
Of Commercials for P&G 


NEW YORK, Feb. 27.— Procter 
ic Gamble this week became 
the first advertiser to close a deal 
with Michael Meyerberg Produc- 
tions for a series of TV film com- 
mercials using the Meyerberg 
electronic puppets. 

The new Meyerberg puppet 
technique, which has created con- 
siderable interest in the motion 
picture industry, soon will make 
its theatrical bow with the re- 
lease of a feature film version of 
“Hansel and Gretel.” 

The firm is taking on TV film 
commercial production as a side- 
line, signing only one advertiser 
in an industry. Meyerberg is cur- 
rently talking with firms in the 
beer, cereal, shampoo and other 
fields. Also close to the signing 
stage is a deal for production of 
training films for the Navy. 

According to Arthur Gray Jr., 
president of the company, the 
price of a single TV commercial 
ranges from $7,500 to $10,000. 
Each of the Meyerberg puppets 
costs approximately $2,500 to 
manufacture. 

Three one-minute commercials 
for P&G’s Ivory Flakes are al- 


ready in the can and will be 
aired this coming week. 

Meanwhile, Character Merchan- 
dising, Inc., Philadelphia, has 
been signed as exclusive licens- 
ing agent for all figures made by 
Meyerberg for TV, TV commer- 
cials, educational, and industrial 
film. The firm will also manage 
the licensing of manufacturers 
and their agents for the charac- 
ters featured in “Hansel and 
Gretel.” 

Meyerberg’s life-like figures, 
called “kinemins,” are mechani- 
cally and electronically con- 
trolled. 

UTP to Distribute 
'Ruggles' Kine Show 

NEW YORK, Feb. 27.— United 
Television Programs this week 
took on distribution of “The Rug- 
gles,” the only kine series now in 
syndication. It was previously 
distributed by Station Distribu- 
tors. Inc. UTP got the series on a 
sub-distribution deal, details of 
which were not disclosed. 


RKO-Pathe in 
Drive to Sell 
Film Services 

NEW YORK, Feb. 27.— RKO- 
Pathe has recently intensified its 
efforts to increase production of 
commercial and industrial film. 
Assigned to spark its drive for 
more business is Sidney Kramer, 
director of short subject sales for 
RKO-Radio, who has also become 
general sales manager of RKO- 
Pathe. 

Kramer will retain both titles 
but will concentrate on RKO- 
Pathe, which has never had a 
sales staff before. It is the local 
production arm of RKO-Radio, 
specializing in short subjects, the 
market for which has dried up 
considerably. Kramer has hired, 
as account executive and assist- 
ant. Alan Hartman. Kramer him- 
self reports to Jay Bonafield, the 
head of RKO-Pathe. 

RKO-Pathe has made commer- 
cials for many clients, but the 
brass on the West Coast figure its 
business can be improved consid- 
erably. 


McCoy Crew Shoot 
Indian Pic Footage 

HOLLYWOOD, Feb. 27.— Tim 
McCoy and his production crew 
have embarked in specially 
equipped vehicles to film addi- 
tional footage on reservations of 
various Indian tribes in the West 
and Far West. The filming will 
be incorporated in the 39 chapters 
of “The Tim McCoy Show” now 
being filmed for syndication by 
Motion Pictures for Television, 
Inc. 

McCoy will film in Arizona, 
Oklahoma, New Mexico, Mon- 
tana, Wyoming, the Dakotas and 
Idaho. Footage shot on the itin- 
erary will be integrated with 
stories of historical characters as 
well as be used for authentic illus- 
trations of folklore, crafts and 
customs of various tribes on ac- 
tual historical sites. 


From "Telecasting Notes" In 

Martin Cadet's TV DIGEST 


For station and agency film buyers, as well as 
commercial men selling film to sponsors, the 
film directories, placements and ads carried 
regularly in Billboard magazine are ‘musts’; we 
recommend them to management which may 
have overlooked good bet in this top-notch 
w trade-reporting. 
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jj 2160 Patterson St. Cincinnati 22, Ohio 

5 Yes. please enter my one-year subscription to The 
l - Billboard at $10. Payment *• enclosed. 
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t Foreign rate, one year, $20) 
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GREATER HOUSTON 






Foreign Intrigue 


...KPRC Th. 8:00-8:30 






Amos 'o' Andy 


...KPRC—Su.— 9:00-9:30 


Life of Riley 


...KPRC— F.— 7:30-8:00 






The Visitor 


...KPRC— T.— 10:00-10:30 

19.5 





Liberace 

Musical . 

...KPRC— S.— 4:30-5:00 

26.9 

Heart of the City 

Mystery . 

...KPRC W. 8:30-9:00 

52.9 

City Detective 


...KPRC— W.— 10:00-10:30 

40.5 

Movie Quick Quiz 

Quiz 

...KGUL— M. to F.— 4:45-5:00 ... 


Hopalong Cassidy 

Western 

...KGUL—S.— 3:00-3:30 


Range Rider 


. . .KPRC — S. — 5:30-6:00 


Cowboy G-Mea 


...KPRC— Su.— 1:30-2:30 

31.9 





Annie Oakley 


...KPRC— S.— 2:30-3:00 



DETROIT 


Dangerous Assignment Adv. ... 

Badge 714 Adv. ... 

Biff Baker Adv. ... 

Biff Baker Adv. ... 

Foreign Intrigue Adv. ... 

1 I.ed Three Lives Adv. . . . 

Ramar of the Jungle Adv. ... 

Big Game Hunt Adv. . . . 

Captured Adv. . . . 

Life of Riley .....Comedy 

Life With Elizabeth Comedy 

My Hero Comedy 

Victory at Sea Docum. 

Favorite Story Drama 

Guild Theater Drama . 

D. Fairbanks Presents Drama 

Stranger Than Fiction Miscel. . 

Liberate Musical 

Boston Blackie Mystery 

Craig Kennedy Mystery 

Heart of the City Mystery 

City Detective Mystery 

Telencws Dally News 

Telenews Dally News 

U. P. Movietone News News 

l). P. Movietone News News 

Gene Autry Western 

Cisco Kid Western 

Cowboy G-Men Western 



..WWJ—Su.— 6:00-6:30 29.2 

..WWJ—Su.— 7:00-7:30 49.9 

. .WXYZ — T. — 7:00-7:30 24.6 

..WXYZ—T.— 8:00-8:30 12.4 

..WJBK—T.— 9:00-9:30 15.6 

. . WJBK—Th.— 10:30-1 1 :00 24.4 

..WXYZ— F.— 6:30-7:00 24.4 

..WXYZ— S.— 11:30-12:00 6.6 

..WWJ—S.— 11:00-11:30 16.6 

. .WWJ—F.— 8:30-9:00 27.2 

..WJBK—Th.— 8:00-8:30 11.2 

. .WXYZ—T.— 6:30-7:00 15.2 

..WWJ—Su.— 6:30*7:00 21 J 

..WJBK—T.— 10:30-11:00 12.6 

..WWJ—T.— 11:15-11:45 4.0 

..WWJ—W.— 7:00-7:30 9.6 

. .WXYZ— S. -8:45-9:00 1.2 

..W'WJ—Th.— 7:00-7:30 6.4 

..WXYZ— Su.— 6:30-7:00 23.6 

..WJBK—M.— 7:00-7:30 it.g 

..WXYZ— W.— 7:00-7:30 23.4 

..WJBK—F.— 10:30-11:00 24.2 

..WJBK—M. to F.— 6:30-6:45 3.2 

..WJBK—M. to F.— 11:00-11:15 16.9 

. .WWJ-M. to F— 6:15-6:30 6.4 

. . WWJ— M. to F.— 11:00-11:15 9.6 

..WJBK — M.— 6:00-6:30 23.2 

..W'XYZ—Th.— 7:00-7:30 31.2 

..WJBK—S— 1:30-2:00 U.2 


HOUSTON 


Racket Squad Adv KPRC- 

Foreign Intrigue Adv KPRC- 

I Led Three Lives Adv KPRC- 

Badge 714 Adv KPRC- 

Amos «■’ Andy Comedy KPRC- 

Life of Riley Comedy KPRC- 

Vlclory at Sea Docum KPRC- 

The Visitor Drama KPRC- 

Favorite Story Drama KPRC- 

Liberace Musical K PRC- 

City Detective Mystery KPRC- 

Inner Sanctum Mystery .....KGUL- 

Movle Quick Quiz Quiz KGUL- 

Cowboy G-Men West KPRC- 

Clsco Kid West KPRC- 

Annie Oakley West KPRC- 

Hopalong Cassidy West KGUL- 

Range Rider West KPRC- 


-Su.— 10:00-10:30 39.6 

-Th.— 8:00-8:30 36.3 

-Th.— 9:30-10:00 39.2 

-S.— 11:30-12:00 28.7 

-Su.— 9:00-9:30 58.5 

-F.— 7:30-8:00 54.9 

-F.— 8:00-8:30 29.9 

-T.— 10:00-10:30 19.4 

-Th.— 10:00-10:30 22.9 

-S— 4:30-5:00 27.6 

-W.— 10:00-10:30 41.6 

-Th.— 10:00-10:30 13.2 

-M. to F.— 4:45-5:00 L9 

-Su.— 1:30-2:00 31.7 

-M.— 7:30-8:00 56.7 

-S.— 2:30-3:00 24.6 

-S-— 3:00-3:30 9J 

-S.— 5:30-6:00 47.1 


KANSAS CITY 


Ramar of the Jungle Adv KCMO—M.— 7:30-8:00 

China Smith Adv WHB—T.— 7:00-7:30 

I Led Three Lives Adv WDAF-W.- 9:30-10:00 .... 

Foreign Intrigue Adv WDAF— W.— 10:00- 10:30 .. 

Badge 714 Adv KMBC— Th.— 10:30-1 1:00 

Crus. Rabbit; Tim West Child KMBC— M. to F — 5:30-5:45 

The Ruggles Comedy KCMO— Su— 9:30-10:00 .... 

Amos ‘a’ Andy Comedy KMBC— W.— 10 30-11 DO .. 

Life of Riley Comedy WDAF— Hi — 10 00-10: JO .. 

Art Linkletter Comedy .... WDAF— F.— 6. 15-6:30 

Victory at Sea Docum WDAF — Su. — 5:30-6 00 

World We Live In Docum KMBC— Th.— 5:45-6.00 

World We Live la Docum KMBC— T.— 5:45-6:00 

Favorite Story Drama KCMO-T.- 10:00 10:30 ... 

Guild Theater Drama KCMO— Su.— 3.00-3:30 

Liberace Musical WDAF— Su.— 10:30-11:00 ... 

Public Prosecutor Mystery KMBC— T.—l 1: 15-1 1:30 ... 

City Detective Mystery KCMO— Th.— 9:30-10:00 

Front Page Detective Mystery WHB—S— 9:30-10:00 

Drew Pearson News KCMO— Su.— 2:30-2:45 ...., 

Telencws Weekly ;...Ncws WDAF— M.— 6: 15-6:30 

Ringside With Rasters Sports KMBC— M.— 10:30-1 1:30 ... 

Ringside With Rasslers Sports KMBC— F.— 10:30-1 1:30 

Mad. Sq. Garden Highlights. . .Sports KCMO— S.— 7:30-8:00 

Roller Derby Sports KCMO— S.— 9:30-10:00 

Cowboy G-Men West KCMO— Su.— 3:30-4:00 ..... 

Cisco Kid West WDAF— Su.— 5:00-5:30 .... 

Annie Oakley West KCMO— Su.— 5:00-5:30 .... 


.39.9 

19.2 
.24.9 
.18.2 
14.9 
.18.3 

6.2 

. 5.7 

17.7 

.16.6 


. 11.2 

0.4 

17.7 

13.6 

14.3 


16.2 


.19.2 

.24.2 

19.4 


SAN F R 

A N C 1 S C O CUIIIM 

1 

China Smith 

. . . Adv 

...KGO—M.— 9:00-9:30 


Racket Squad 

...Adv. .... 

...KGO — M. — 9:30-10:00 ... 

■it 

Badge 714 

. . . Adv. 

...KPIX—W,— 9:00-9:30 

398 

1 Led Three Live* 

...Adv 

...KRON—Th.— 10:30-11:00 

19.9 

Ramar of the Jungle 

. . . Adv 

. . .KGO— F.— 6:30-7:00 

14 6 

Foreign Intrigue 

. . . Adv 

...KGO— F.— 10:30-11:00 

If 4 

Crus. Rabbit; Science Lab. 

..Child. ... 

...KRON— M. to F.— 6:30-7:00 .... 


Life of Riley 

...Comedy 

...KGO— M.— 7:30-8:00 ... 

91 1 

Art Linkletter 

. . . Comedy 

...KPIX— Th.— 6:15-6:30 

5.4 

The Ruggles 

...Comedy 

...KGO— F.— 7:00-7:30 

11 1 

Victory at Sea 

...Docum. 

.. .KRON— M.— 7:00-7:30 

2 ? 9 

Crown Theater 

...Drama 

...KPIX—Su.— 7:00-7:30 

n.s 

Into the Night 

...Drama .. 

...KGO— M.— 10:00-10:30 


Orient Express 

...Drama .. 

...KGO— M.— 8:30-9:00 


Little Theater ........... 

...Drama .. 

.. .KPIX—T.— 10:45-11:00 

t g 

Counterpoint 

.. .Drama . . . 

...KRON— W.— 10:30-11:00 

124 

Lillie Theater ........... 

...Drama .. 

...KPIX—Th.— 10:45-11:00 


Favorite Story 

...Drama ... 

...KRON— F.— 8:00-8:30 


Play of the Week 

...Drama .. . 

...KGO— S.— 7:00-7:30 


D. Fairbanks Presents .... 

.Drama . . 

...KRON— S.— 8:00-8:30 


Heart of the City 

. . . Mystery . . 

...KRON— M.— 10:30-11:00 


Captured 

. . . Mystery . 

...KRON— T.— 10:30-11:00 


City Detective 

...Mystery . 

...KRON— F.— 10:00-10:30 


Movie Ouick Quiz 

...Quiz 

...KGO—M. to F.— 12:15-12:30 ... 


Range Rider 

...West. ... 

...KPIX T. 7:00-7:30 


Cowboy G-Men 

...West. ... 

...KGO— W.— 7:00-7:30 


Cisco Kid 

...West. ... 

...KRON— Th.— 7:00-7:30 

29.4 

Annie Oakley 

...West. ... 

...KPIX— S.— 6:00-6:30 
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Martin & Lewis 
Crack 160G in 
2 Copa Weeks 

NEW YORK, Feb. 27.— Martin 
and Lewis broke every record at 
the Copacabana, here, and prob- 
ably every known record in any 
night club in the country, when 
they did $160,000 gross business 
during their recent two-week 
stand. 

The room — capacity is listed at 
360 — was jammed for every show 
(two shows nightly; three on Fri- 
days and Saturdays) at no ad- 
vance in prices. The Copa mini- 
mum is $5. From January 21 
until the closing night two weeks 
later, Jules Podell, Copa owner, 
said that the club had served 
37,000 people. During the same 
period, the club also turned away 
an estimated 35,000. 

The Copa shows are now set 
into the summer months when 
the room operates with lower 
budget show's. A new show with 
Helen Traubel, which opened 
Thursday (25), runs to March 17. 
This will be followed by a two- 
weeker headed by the Ames 
Brothers with Beverly Dennis, 
plus the dance team of Blair and 
Dean. This will be followed by a 
four-weeker with the Will Mastin 
(Sammy Davis Jr.) T.io, three 
weeks with Frank Sinatra, two 
for Tony Martin and three for 
Jimmy Durante. 

Meanwhile, Podell promoted 
Doug Coudy, producer of the 
Copa shows, to director. 


O'Brien Joins 


Vegas Act Hunt 

• Continued from page J 


and Royal Nevada, are the Show- 
boat and the Casablanca. 

The Showboat has already 
started building by William J. 
Moore, present operator of Hotel 
El Cortez downtown. O’Brien, 
however, hopes to overcome this 
head start by virtue of the con- 
struction already in existence at 
the Desert Spa. 

A large highway sign advertises 
the Casablanca, to be under con- 
struction by March 15. The Royal 
Nevada last November was 
granted a State gambling permit, 
which was withdrawn the follow- 
ing month when an applicant, 
Frank Fishman of Beverly Hills, 
with four Florida partners, found 
himself accused of “license ped- 
dling.” Fishman’s partners have 


WHOSIT FORGOT 
WAZZIS NAME 

HOLLYWOOD, Feb. 27.— 
Norman Brooks, who opened 
at the Mocambo here, was ad- 
vised by Lou Irwin, one of 
his agents, to make a “nice 
speech about Jimmy McHugh 
when you do T Can’t Give 
You Anything But Love.’ 
Louella Parsons will be out 
front and Jimmy’s in the 
hospital, and the speech will 
go big with her.” Came open- 
ing night and Irwin, sitting 
with Miss Parsons, poked her 
to be on the lookout for 
“something nice about Jim- 
my.” But Brooks not only 
forgot the speech, but he ap- 
parently also forgot the song- 
writer’s name. “Ladies and 
gentlemen,” said Brooks, “the 
writer of the next song-er-ah- 
caJled me at the hotel, and 
asked me to plug his song. 
So as a favor and tribute here 
it is, “I Can’t Give You Any- 
thing But Love.” 

NEW VEGAS WAR 

Sands-Sahara 
Battle Over 
Martin-Lewis 

LAS VEGAS, Nev., Feb. 27 — 
Martin and Lewis will play their 
first date here when they open at 
the Sands Hotel on Decoration 
Day for a two-weeker The Sards 
booking in turn has started a bat- 
tle between the Sahara and the 
Sands which may start another 
price war. 

Bill Miller, former operator of 
the New Jersey Riviera, now 
booking the Sahara, feels he was 
chiefly instrumental in giving 
Martin and Lewis their initial 
break years ago. He claimed a 
prior right to their services, if, as 
and when they played Vegas. 

Jack Entratter, formerly asso- 
ciated with the New York Copa 
and now part owner of the Sands, 
also feels he had a part in making 
the boys’ career possible (if all 
the people responsible for this 
were listed they’d fill the phone 
book). In any case he got Martin 
and Lewis. 

Miller latched onto Eddie Can- 
tor for the same date as competi- 
tion against the Sands. Late last 
week Cantor asked out because 
of doctor’s orders. 


been under investigation ever 
since, while his license has re- 
mained under suspension. 


GAG NIGHT AT THE FRIARS 

Dinner for Jessel Becomes 
Field Day for Trading Jokes 


By bill smith 

NEW YORK, Feb. 27. — The 
Friars’ dinner Sunday (21) for 
Georgie Jessel was a field day 
for the pro comics who tossed 
lines at each other and at Jessel 
who sat up there with a monocle 
and with a cigar as big as a chair 
leg in his mouth. 

Jesse Block, bringing on Jack 
Benny as toastmaster, said, “He 
is my oldest friend. I have him 
to thank for many things, among 
them is that he introduced me to 
my wife, Eve Sully. To Gracie 
Allen he couldn’t introduce me.” 


Jack Benny: “Jessel is a fine 
all-round human. He’s a pro- 
ducer, actor, singer, writer, after- 
dinner speaker — a sort of Noel 
Coward without money. He has 
many talents. Being up here 
with him is like being stranded 
on a desert island with Marilyn 
Monroe and Joe DiMaggio. You 
get a feeling you’re not really 
needed.” 


After Danny Kaye made a 
serious speech following Oscar 
Hammerstein who made a funny 
speech, Benny came back with, 
“Who’d of figured that a Ham- 
merstein would get funny and a 
Kaye, a comedian, would be seri- 
ous? It just goes to show what a 
business this is. When I read in 
the trade papers of Danny’s sen- 


sational success in London (it’s 
easy to be a sensation there — 
everybody is), I didn’t like it, 
particularly when I read of Kaye 
and the royal family. I heard his 
dressing room was very simple — 
a throne and two mirrors. Well, 
I was so upset that I cabled 
Danny. The cable read. ‘Dear 
Danny: ‘H-m-m-m-m,’ signed 

Jack Benny’.” 


Benny: “I’m a very good 

friend of Dr. Kinsey. I met him 
years ago when he wrote his first 
book. He asked me a lot of silly 
questions, you know, such things 
like what, how and when. The 
only one I could answer was 
when.” 


Benny introducing the Mayor 
Robert F. Wagner: “There are 
three tough jobs in this country. 
President of the United States, 
head waiter at the Copa when 
Martin and Lewis are there and 
City Hall of New York. But I can 
always get into City Hall.” 


Jessel: “I’ve been sitting here 
with the patience of .. Mrs Judge 
Crater ...” 


Fred Allen: “When Benny 

came East he brought four writ- 
ers with him and gave them 
credits. Yes, performers now 
(Continued on page 17 J 


VAUDE MOVES ABROAD 

There's Plenty of Work in Europe 
For Vaudeville, Circus, Ice Acts 


• Continued frem page 1 


stipulated amount of musical and 
theatrical entertainment. 

Generally these contracts call 
for a certain number of vaude 
performances or floor shows dur- 
ing the resort season. Most of 
them have elaborate rooms which 
do good shows, use top dance 
bands, musical combos, vocalists 
and dance teams. Most of these 
show spots are not expected to 
provide a profit but serve to give 
class to the resort. 

Private Clubs 

In Paris and other large French 
cities with the exception of resort 
towns no gambling casinos are 
permitted. Instead there are le- 
galized “circles.” or clubs, which 
are gambling rooms where a form 
of membership is obligatory. 
These rooms seldom have cafes 
directly attached, instead they 
have tie-ins with nearby clubs 
that have shows. 

For example, the Bal Tabarin 
in Paris, recently acquired by 
Jean Bauchet, owner of the 
swank Marrakech Casino in 
North Africa, will operate as a 
high class vaude and dance es- 
tablishment regardless of the fi- ! 
nancial outlay, because Bauchet 
controls a nearby gambling “cir- 
cle.” The Bal Tabarin will serve 
as a place to pick up or entertain 
prospective players. This is com- 
mon practice and, of course, is 
carefully handled as police would 


the implementation of the Mc- 
Carran-Walter act last year, Mex- 
ico has been closed to American 
entertainers as a retaliatory 
measure, with the exception of a 
mere trickle here and there. This 
once lush territory, especially the 
border cities of Laredo, Juarez 
and Tijuana, which once gave em- 
ployment to hundreds of acts, has 
now closed its doors in hitting 
back for the restrictions placed 
upon Mexican acts trying to work 
in the United States. 

These cities are a Mecca for the 
j tourist who cannot afford Europe, 
but wants to go touring ana 
nightclubbing in an old world 
atmosphere. They play Mexican 
acts almost exclusively. 

Juarez, just across the border 
from El Paso, Tex., has a midway 
which stretches miles and houses 
22 night clubs, with floor shows 
using from six to 10 acts and in- 
numerable cocktail bars. It has 
only three American acts, with 
all the other 175 acts Mexican. 

Requirements Tough 

A year ago, the 75 Americans 
working here were only required 
to have a contract to play the 
border cities, under conditions 
similar to those in Canada. 
Today, the requirements are 
much tougher before an act can 
actually open. First, he must be 
an American citizen, with proof 
of birth, to obtain an American 
passport, which takes three weeks 
or more and costs $10. Then, he 
must apply for a visa from the 
Mexican counsel and a labor per- 
mit from the Department of Im- 
migration from Mexico City, 
which requires another wait of 
three weeks and costs $43.50. 

He must then obtain a working 
permit from the Asociacion Na- 
cional De Aetores, good for six 
months, and pay $37. The total 
cost and fees amount to $90.50. 
The Mexican Actors’ Union then 
certifies to the Immigration au- 
thorities that the person applying 
for a labor permit is an enter- 
tainer, is a reputable and honest 
person, and that he will not work 
for less than the minimum of $12 
a day. There is no minimum for 
local Mexican acts. 

Other requirements are that the 
operator of a club will only em- 
ploy as foreign acts up to 40 per 
cent of the persons on the show, 
with the other 60 per cent being 
Mexican. Under Mexican law, a 
talking act must speak in Spanish 


crack down if high pressure 
methods were used. 

Belgium-Holland 

In Belgium and Holland some- 
what similar conditions prevail at 
seashore and health resorts, with 
gambling, State or municipal sub- 
sidies of one form or another sup- 
porting various forms of enter- 
tainment, including vaude and 
cabaret shows, and in some cases 
circuses. 

Brussels, for instance, owns the 
Cirque Royal building which has 
been rebuilt as a circus and vaude 
house. The place is currently be- 
ing run on a concession basis as a 
circus by the Mathonet Brothers, 
operators of the Ancienne Bel- 
gique cabaret in Brussels. 

The circus season of 90 days 
will probably be followed by a 
season of vaude. Brussels also 
owns a run-down music hall, 
which is at present unusable, but 
will eventually be rebuilt and re- 
opened as a vaude theater. 

The Scandinavian countries do 
not have legalized gambling 
rooms, aside from the Marienlyst 
Casino near Copenhagen, Den- 
mark, but most, or all, of the 
Nordic countries subsidize to 
some extent almost all forms of 
music and entertainment. Sweden 
undoubtedly leads in govern- 
mental support of vaude and out- 
door entertainment. 

An outstanding municipal op- 


first and then translate into Eng- 
lish. If an emsee cannot speak 
Spanish, the operator must em- 
ploy a second act to make an- 
nouncements in Spanish. 

Must Join AGVA 
A Mexican act desiring to work 
in the United States must have a 
passport, obtain a labor permit 
from the State Department (at 
$54), wait up to six months to be 
cleared, ana must then join the 
American Guild of Variety Art- 
ists, paying $109 for initiation and 
three months’ dues. 

Reina Velez, sister of former 
screen star Lupe Velez, head of 
the Asociacion Nacional De Ac- 
tores. Section 5, deplored the re- 
( Continued on page 17) 


NEW YORK, Feb. 27.— Singer 
Marilyn Cantor, who just re- 
turned from Las Vegas, Nev., 
; where she worked for Beldon 
Kaileman, owner of the El 
Rancho, has filed a formal com- 
plaint charging “unprovoked, un- 
usual and unprofessional inter- 
ference” in her act by the owner. 

American Guild of Variety Art- 
ist’s topper Jack Irving, said, “We 
can’t let that continue. One way 
we can stop it is by ordering our 
acts not to work there.” 

EARTHA KITT TRIES 
NY CLUB AGAIN . . . 

NEW YORK— Earlha Kill goes 
into La Vie en Rose May 27 for 
two weeks. Last time she was 
there she lasted three days. She 
was canceled because the owner 
didn’t think she was for the room. 

LEVENSON HAS 50G 
IN DATES SET . . 

NEW YORK — Sam Levenson 
has $50,000 worth of dates lined 
up from now until July. Club 
dates will account for at least half 
the total. 

ENTERTAINS EN ROUTE 
VIA TRAIN TO N. O. . . 

Laughlin Tours, Hollywood 
tourist agency, may have set a 


eration is that of the big Liseberg 
amusement park in Gothenburg, 
Sweden, owned by the city but 
operated along commercial lines 
by a stock company. The city 
takes care of deficits incurred in 
presenting high-class concert art- 
j ists or acts on the open-air stages, 
S and in producing big-lime vaude 
shows in the park’s Cabaret Hall. 

The resort town of Furuvik, 
Sweden, also owns a zoo-amuse- 
ment park and produces annual 
circuses and revues, using both 
amateur and pro talent. 

Sweden has a most unusual 
show set-up — a group of well 
over 200 community - supported 
folk parks which resemble the old 
Chautauqua camps that were in 
vogue in America years ago. 
These parks use hundreds of acts 
and bands during the summer, as 
well as high-salaried names and 
top-ranking concert artists in 
some of the more important 
parks. Working conditions and 
salaries are good — ahd payment 
assured. > ■ 

All bookings, ranging from one- 
nighters to full-season tours, are 
handled by a central agency in 
Stockholm. The folk parks en- 
deavor to make a profit or break 
even, but do not squawk so long 
as the talent is up to standards 
stipulated in their contracts. 

Stockholm Acts 

Stockholm, Sweden, often uses 
talent and bands in the big Skan- 
sen open-air museum and in pub- 
lic parks, but in many cases this 
talent and music is actually spon- 
sored and paid for by local papers 
or commercial firms. The city 
owns an old circus arena which 
it rents out to circuses or show 
producers. 

The China Theater, a top sum- 
mer vaude house of Scandinavia, 
is owned by a movie chain group, 
which also puts on summer vaude 
shows in one of the Oslo, Norway, 
theaters. Both houses use big- 
time acts, often including higher- 
bracket American acts. 

Norway does not directly sub- 
sidize showbiz, but municipalities 
give financial support to many 
theaters and musical groups, as 
well as help finance outdoor 
amusement enterprises in some 
localities. In Norway and Fin- 
land some amusement parks or 
resorts are owned by local wel- 
fare organizations, tho they are 
operated by experienced show- 
men. 

Denmark Set-up 

While Denmark is a big show- 
biz center, there is practically no 
subsidy. Despite this, Copen- 
hagen boasts the unique Tivoli 
(Continued on page 17) 


precedent in a recent showbiz 
booking. Agency set Col. Tubby 
Rives as emsee on a tourist train 
to New Orleans last week, book- 
ing Tubby to entertain Mardi 
Gras visitors en route and on 
their return to Los Angeles. Act 
was set for 11 days, and provided 
for the full payment of all accom- 
modations, transportation and 
meals. 

TROUP OF 12 SET 

FOR NICARAGUA TOUR. . . 

Troupe consisting of 11 boys 
and one girl has been set for a 
tour of Nicaragua by Central 
American Sports & Theatrical 
Enterprises, Ltd. Firm, headed by 
President Louis Diaz, set the show 
which will tour the country for 
two weeks, with a possible two- 
week extension. Troup kicks off 
from Hollywood March 2. 

MARTINO TO DO 
1-NIGHTER IN G. B. . . . 

A1 Martino, who will do a 12- 
week vaude tour of England 
starting May 17, will be the first 
American Palladium headliner to 
make a series of one-night stands. 
The Lew and Leslie Grade office 
has set him for a minimum of one 
week of these dates at concert and 
(Continued on page If) 


Mexico Shuts Door 
To Acts From U. S. 

Action is Retaliation for McCorran Act; 
Laredo, Juarez, Tijuana Tough to Play 

MEXICO CITY, Feb. 27.— With 


NOTES ON TALENT 

Miss Cantor Files Plea; 
Eartha Kitt Into La Vie 


MUSI- 
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FABULOUS OPERA GROWTH 


Pubs Net Long-Range Profits 
As Workshop Scores Click 
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ten by Alec Wilder and William 
Engvick and published by Hollis 
Music, Inc. The musical fable 
was first performed last Novem 
ber by the Frank Baker Rockland 
County Choral Group at the 
Spring Valley high school audi- 
torium. 

The work was then produced 
on the “Omnibus” TV show two 
days after Christmas and is slated 
for TV mounting again during 
Easter, Thanksgiving or Christ- 
mas seasons this year. 

The work runs less than 30 
minutes and calls for a cast of 
eight principal singers, a choral 
group of up to 16 voices and an 
orchestra from a single piano to 
20 musicians. 

Most of the workshop operas, 
whether originally written for 
workshop groups or since adopt- 
ed by them, are made available 
by publishers in similar arrange- 
ments and orchestrations. Most 
are one-act operas which can be 
produced inexpensively by the 
use of readily obtainable props 
and one or two drops which can 
be prepared by student groups. 

Most of the workshop operas 
run 20 to 60 minutes and are 
scored in ranges suitable for non- 
professional singers. The subject 
matter is usually Americana and 
the libretto is, of course, written 
in modern-day English. 

Professional Jobs 

Such operas as “Amahl,” 
“Down in the Valley,” “The Me- 
dium," “Telephone, etc., have 
been recorded and performed by 
professional groups on radio, tele- 
vision and in the theater. 

“Cumberland Fair,” another 
Hollis publication written by 
Wilder and Arnold Sundgaard, 
was specifically written to fill the 
need of a humorous musical work 
for the workshop groups. It was 
designed as a curtain raiser for a 
full evening’s performance and 
has been performed dozens of 
times by workshop groups in 
schools, colleges and community 
theaters. 

Publishers estimate there are 
from 12 to 15,000 possible places 
for performance of these operas, 
but also say that the full potential 
has never been exploited, since 
the whole field of music work- 
shop productions is still in its in- 
fancy. 

That the growth has been tre- 
mendous is proved by “Down in 


Friml Clefs 
4 New Tunes 

NEW YORK, Feb. 27.— Rudolf 
Friml, one of the great names of 
the music and legit musical fields, 
has written four new tunes with 
Paul Francis Webster. The songs 
are in the new M-G-M Cinema- 
Scope version of “Rose Marie,” 
one of Friml’s hit operettas. They 
will be published by Robbins 
Music. The original Friml-Har- 
bach-Hammerstein-Stothart score 
is published by Harms Music. 

The film and M-G-M sound- 
track album will feature both the 
standard “Rose Marie” tunes and 
the four new ones, “I Have the 
Love,” “The Right Place for a 
Girl,” “Love and Kisses” and 
“Free to Be Free.” 


Essex Topper Will 
Promote Diskings 

NEW YORK, Feb. 27. — Dave 
Miller. Essex label chief, can- 
celed his projected flight to Eng- 
land, and Essex warbler Val An- 
thony makes the trip solo to cut 
some sides abroad. 

Miller’s cancellation was moti- 
vated by two developments. First, 
he wants to put into high gear a 
promotion campaign on his new- 
est release, the Peter Lind Hayes- 
Mary Healy etching of “Lone- 
some Lover” backed with “Crazy 
Mixed-Up Song.” Secondly, Eddie 
Calvert, of “Papa” fame, is flying 
to the United States and is set to 
arrive March 3 in order to start 
on a 10-day deejay promotion 
trip. Miller wishes to guide Cal- 
vert’s trek. 


the Valley,” on which the writer 
royalty statements for 1953 are 
reported to have been 300 per 
cent greater than the royalty 
statements for the three previous 
years combined. 

Schirmer Leads 

Schirmer, which is credited 
with pioneering in the field, is 
still the leader in the industry. 
The firm publishes the Gian 
Carlo Menotti works, Kurt Weill, 
Leonard Bernstein, and some Alec 
Wilder operas. It will shortly 

£ ublish a workshop opera, “The 
lighty Casey,” based on “Casey 
at the Bat.” 

Carl Fischer, another old-line 
music firm, is also in the work- 
shop field with operas like “The 
Jumping Frog.” Only recently, 
Chappell acquired ‘The Thirteen 
Clocks,” written by Mark Bucci 
and Fred Sadoff, based on James 


Thurber’s book of the same name. 
Bucci also signed a writer deal 
with the firm. 

“Clocks” was first performed 
on ABC-TV. Schirmer, inciden- 
tally, has commissioned Wilder 
and Sundgaard to write two more 
workshop operas. 

Further proof of the growth of 
this field are figures such as 
these: “Amahl” received over 300 
productions in 1953. Since 1948, 
“Valley” has been done over 800 
different times (including the 
group at the Connecticut State 
Prison). “Consul” has been trans- 
lated into 13 languages and pro- 
duced in 22 foreign countries. 
Publishers continue to get 15 to 
20 inquiries every day from 
school groups. 

And most publishers agree that 
the workshop music field is still 
in its infancy. 


Feb. LP Sales Aid 
Col., RCA, Mercury 

Figures Well Ahead of '53; Col. Distribs 
Double Volume; RCA Class, is Up 30% 


NEW YORK, Feb. 27. — The 
February LP record sales which 
ended this week resulted in sub- 
stantial increases in sales as 
against the same month a year 
ago, according to Columbia, RCA 
Victor and Mercury execs. Capitol 
Records and Decca Records, nei- 
ther of whom ran sales on LP 
merchandise, said their business 
this February was ahead of Feb- 
ruary of 1953. 

Columbia Records said it had 
tripled its dollar volume on LP 
merchandise this February over 
the same month last year. Unit 
sales were, of course, even higher. 
Some of the Columbia distribu- 
tors doubled their volume, ac- 
cording to the firm. RCA Victor 
execs said the firm’s volume on 
classical LP’s jumped 30 per cent 
over last February, even tho, as 
one exec noted, last February the 
firm had a smash Red Seal hit in 
Toscanini’s “Beethoven’s Ninth.” 

Mercury claimed its LP record 
sale had resulted in “very good 
business.” In addition, the exec 
noted that the sales had resulted 
in additional traffic for stores 
and had enabled dealers to un- 
load slow-moving items and re- 
plenish their inventory. 

Much Better 

Capitol and Decca Records, tho 
not running sales of any kind, 
said that business for February 


was much better than a year ago. 
Capitol’s business this month as 
against last February was up by 
one-third, mainly due to its pop 
package merchandise and single 
records. Decca said that its cur- 
rent hits had raised its volume 
this February as against last. 

Mercury Records said it would 
guarantee all distributors and 
dealers that all back orders 
placed thru February 27 would 
be delivered at the sale price. 
Columbia and RCA Victor have 
guaranteed that back orders 
placed in February will be 
shipped to distributors at sale dis- 
count in March. The price on 
Columbia, RCA Victor and Mer- 
cury Records returns to list price 
March 1. 


3 MOVIE TUNES 
UP FOR OSCARS 

NEW YORK, Feb. 27. — 
Songs already entered as can- 
didates for Academy Award 
Oscars include the “Sadie 
Thompson Song” from the 
title movie; “Secret Love,” 
"Calamity Jane” and “That’s 
Amore," from “The Caddy.” 
Tunes are judged not on pop- 
ularity alone, but also on the 
manner in which they are 
used in the films. Balloting 
will be held on March 29. 


Cap Sets Up 
Own Photo 
Studio, Lab 

HOLLYWOOD, Feb. 27.— In a 
move to further develop new tech- 
nical advances in album and pack- 
age merchandising, Capitol Rec- 
ords has set up its own photo- 
graphic studio and laboratory. 
Firm will completely equip the 
studio and lab, and has named 
Ken Veeder to helm the new unit. 

Veeder, veteran photographer, 
joined the Cap firm this week, 
reporting to National Sales Man- 
ager Bud Fraser. He previously 
was associated with the Rothschild 
Studios here. 

Veeder will headquarter the Cap 
photo studios at the firm’s Palmer 
Building address, which also con- 
tains the accounting department. 


Miller Plans 
Europe Talks 

NEW YORK. Feb. 27.— Mitch 
Miller, Columbia a.&r. chief, 
leaves Sunday for a three-week 
visit to England and the Conti- 
nent. Miller is visiting Europe to 
meet with executives and a.&r. 
chiefs of Philips Records, Colum- 
bia’s foreign associate. Philips re- 
leases American Columbia wax 
in England and on the Continent, 
and Columbia issues Philips cut- 
tings here. 

Miller expects to visit Philips’ 
execs in London, Paris and Tne 
Hague and a|so to visit the main 
office of the firm in Baarn, Hol- 
land. He will return to the U. S. 
about March 20. 


PRETTY GOOD LIVING 


Flanagan Ork 
Heavily Booked 

NEW YORK, Feb. 27. — The 
Ralph Flanagan band is almost 
completely set thru July, with 
only two days left to fill in May. 
June is 75 per cent filled, and 
July calls for two full weeks at 
the Aragon in Chicago, and a 
week at the Steel Pier, Atlantic 
City. Guarantees top $22,000. 
After closing at the Palladium. 
Hollywood, tomorrow (28), the 
band will do a string of continu- 
ous one-nighters until the end of 
May. 

Already lined up are some im- 
portant college dates, including 
Texas, Central Missouri State, 
Memphis State, Drake, Penn 
(Continued on page 103) 


Band Business Is 
In Healthy Shape 


NEW YORK, Feb. 27.— The ex- 
citement and hoopla of the late 
’30s isn’t there, but the band bus- 
iness is in a pretty healthy state 
these days. No one is making a 
fat fortune out of owning, front- 
ing, managing, booking or pre- 
senting bands; but many seem to 
be making a pretty good living 
at it, and the future looks fairly 

g ood. A spot check of the band 
usiness talcen this week came up 
with these reserved yet optimistic 
opinions. 

Several tradesters point to the 
bands which have only recently 
entered the business, and those 
bands planning similar moves. 
The booking offices are not hav- 
ing any great difficulties in get- 
ting dates for the* new bands. 
Some of the recent entries now 
being booked are Les Elgart, the 
Commanders, Richard Hayman. 
Roger King Mozian and Phil 
Brito. 

Possibly readying for tours are 
the Pete Rugolo and Dan Terry 
bands recently signed by Colum- 
bia, Lee Roy on Epic, George Wil- 
liams on Coral and Jimmy Roma 
on Rainbow. A.&r. exec Percy 


Faith is set for a concert tour, 
while Mercury’s Eastern record- 
ing chief, Richard Hayman, is 
currently being managed and 
booked by Willard Alexander for 
weekend dates close to New York. 

R. K. Mozian 

The Roger King Mozian band 
isn’t ready to start working until 
the end of April, but General Art- 
ists Corporation has been able to 
get college dates at around $1,650. 
The same situation is shaping up 
for Les Elgart thru the Music 
Corporation of America. And 
singer Phil Brito’s new band is 
set at Frank Dailey’s Meadow- 
brook. 

Just why the business seems 
better is not readily answerable. 
It is a fact that there are actually 
fewer ballrooms in operation now 
than in previous years, but prices 
for college dates nave been rising 
slowly but steadily in recent 
years. 

The key territory for promotion 
dates is still the belt from Pitts- 
burgh to Salt Lake City. If New 
York is still in the doldrums for 
(Continued on page 103) 
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Potter, CBS, 
ABC Named in 
Le Roux Suit 

HOLLYWOOD, Feb. 27.— Disk 
jockey Peter Potter, along with 
the CBS and ABC television net- 
works, were named defendants in 
a plagiarism action filed by TV 
producer Arch Le Roux in Su- 
perior Court here Tuesday (23), 
demanding $3,500,000 in damages. 

In his suit, filed thru attorney 
Stanley R. Caidin, Le Roux 
charges the disk jockey of copy- 
ing the format of a show he 
owned, “The Arch Le Roux Re- 
vue,” which was broadcast over 
Los Angeles and San Francisco 
stations from March, 1950, to Jan- 
uary, 1951. 

Le Roux charges that on August 
23, 1952, Potter began exhibiting 
a show called "Juke Box Jury, 
incorporating the same format as 
Le Roux contends he originated. 

The petitioner demands $1,500,- 
000 against Potter and CBS, and 
$2,000,000 against Potter and ABC. 

Last April Potter filed an almost 
identical complaint against CBS, 
charging that his original show 
was “lifted” for the production of 
another TV program. Latter com- 
plaint was dismissed after an out- 
of-court settlement. 


Carlton Ends 
Open House 
Pop Session 

NEW YORK, Feb. 27. — Joe 
Carlton’s attempt to see all and 
hear all new talent and material 
on Monday open house sessions 
came to an end this week when 
RCA Victor’s pop recording chief 
announced that he would have to 
discontinue the “come one, come 
all” Mondays. 

Carlton pointed out that origi- 
nally he had high hopes that the 
plan would give all comers a 
chance to expose their material 
for possible RCA Victor usage, 
but that the result was a heavy 
influx of non-professional people 
who brought little or nothing 
which the record company could 
use. 

Carlton said that efforts to 
screen non-professionals proved 
unsuccessful. The new policy 
calls for all to make appointments 
in advance. 

London Pacts 
Italian Basso 

NEW YORK, Feb. 27.— Metro- 
politan Opera basso Cesare Siepi 
this week was signed to an ex- 
clusive three-year recording con- 
tract by London Records. For- 
merly heard here on disks under 
Columbia auspices, the singer is 
being readied for a heavy record- 
ing program abroad by London’s 
parent company, British Decca. 

London exec Remy Farkas, 
who pacted Siepi, said the acqui- 
sition of the basso rounds out 
the company’s ^roster of top Ital- 
ian talent, and 'will clear the way 
for increased emphasis by the 
firm in the Italian opera reper- 
toire. Artists already under Lon- 
don contracts who also have been 
featured at the Metopera include 
singers Mario del Monaco, Gino 
Penno, Ettore Bastianini, Fernan- 
do Corena, Hilde Guedin, Lisa 
della Casa and conductor Alberto 
Erede. Renata Tebaldi and Gian- 
ni Poggi are set for Met debuts 
next season. 

London plans to release a total 
of nine operas this year. Siepi’s 
major effort for the label, a new 
“Don Giovanni,” is being sched- 
uled for release in 1955. 


Dennis' Pub Firm 
Tagged Evergreen 

HOLLYWOOD, Feb. 27.— Tune- 
smith Matt Dennis has organized 
his own music publishing firm. 
Evergreen Music. Unit will be af- 
filiated with ASCAP. Joining 
Dennis as vice-president is John 
Grant, attorney for the Lucille 
Ball-Desi Amaz film production 
company, Desilu. 

First tunes in the firm are orig- 
inals, “Junior and Julie” and 
“Compared to You,” both etched 
by Dennis on Trend Records. 


Copyrighted gnaterial 
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ASCAP Settles Pacts With 
TV Nets and Indie Outlets 


annually for each network affili- 
ate. 


HOLLYWOOD, Feb. 27.— Stan- 
ley Adams, ASCAP president, 
told more than 400 composer- 
publisher members of the Society 
the outlines of the network pact 
at the Society’s semi-annual din- 
ner here Tuesday (22). Those 
signing included NBC, CBS, ABC 
and Du Mont. 

Saul Bourne, prexy of the pub- 
lishing firm bearing his name and 
treasurer of the Society’s execu- 
(Continued on page 103) 


Payton Heads 
Committee on 
NAMM Confab 

CHICAGO, Feb. 27.— Earl C. 
Payton, vice-president and general 
manager of the retail stores divi- 
sion of Rudolph Wurlitzer Com- 
pany, Chicago, has been appointed 
chairman of the convention com- 
mittee for the 1954 music industry 
trade show and convention, Rus- 
sell B. Wells, president of the Na- 
tional Association of Music Mer- 
chants, announced. The annual 
event is scheduled for the Palmer 
House, Chicago, July 12-15. 

Since his acceptance of the post, 
Payton has announced a major 
improvement in plans for this 
year’s trade show. In co-operation 
with William R. Gard, NAMM ex- 
ecutive secretary, a method has 
been worked out to relieve con- 
gestion at the hotel’s loading dock 
as pianos and organs arrive. This 
year, for the first time, the show 
management has hired two crews 
of piano movers by contract with 
the Pickett-Kane storage ware- 
house of Chicago. One crew will 
be stationed at the loading dock, 
the other on the eighth floor. 


Merc Slates 
Tour to Bally 
Em Arcy Wax 

CHICAGO, Feb. 27. — Bobby 
Shad, a.&r. director for the r.&b. 
section of Mercury Records, 
stopped at the home office of the 
firm for two days to set up a tour of 
approximately 15 cities in con- 
nection with the new jazz series, 
Em Arcy, which will be preemed 
soon. Shad, who is on his way to 
New York, revealed he would pre- 
view the first two releases on the 
tour. 

Shad also announced that two 
LP’s of jam sessions by a group 
of Hollywood all-star musicians 
under Maynard Ferguson were cut 
while he was in Hollywood. In- 
cluded in the group were Max 
Roach, Shelly Mann, Bud Shank, 
Russ Freeman, Milt Bernhart, Bob 
Gordon, Bob Cooper, and others. 

Also cut were eight sides by 
Maynard Ferguson and his orches- 
tra for the new series. Em Arcy 
is a series under Mercury, similar 
to the Olympian series, which fea- 
ture classical music, and the Gold- 
en Lyre series of contemporary 
music. Shad is returning to New 
York where he will record Arthur 
Prysock for the Mercury label. 


Stations to Pick 
Blanket or Per 
Program Plan 

NEW YORK, Feb. 27. — Four 
and a half years of negotiation 
between indie telecasters and the 
American Society of Composers, 
Authors and Publishers ended 
this week when the proposals of 
the All-Industry Local TV com- 
mittee, chairmanned by Dwight 
Martin, were accepted by the 
Society. 

The terms, most of which have 
already been forecast in The Bill- 
board, provide that stations may 
choose either a blanket or a per 
program license. The blanket 
commercial rate is 2.05 per cent 
of the gross, minus agency com- 
missions, etc., and the sustaining 
blanket rate is equal to the quar- 
ter hour Class A rate, payable 
monthly. 

The per program commercial 
rate is 9 per cent of the gross, 
minus the usual deductions, and 
the sustaining per program rate is 
214 per cent. 

Conclusion of the negotiations 
with the TV indies is a milestone 
for the Society. About five years 
ago when ASCAP first proposed 
a full-fledged TV license for the 
industry, it was felt that the net- 
work blanket license would be 
the toughest obstacle, and once 
successfully negotiated would 
pave the way for the indies. This 
blueprint did not materialize, and 
altho the networks entered into 
an ASCAP contract, the indies 
(Continued on page 103) 


Riverside Gels 
Circle Catalog 

NEW YORK, Feb. 27.— River- 
side Records, an indie jazz label, 
has acquired the rights to the en- 
tire catalog of Circle Records. The 
latter diskery had been one of the 
key indie jazz labels for the past 
few years. 

Masters acquired by Riverside 
include both previously issued 
and a large number of unreleased 
masters, including sides by Wild 
Bill Davidson, Sidney Bechet, 
Muggsy Spanier, Kid Ory, George 
Lewis, Chippie Hill and Meade 
Lux Lewis. Also involved are 
more than 100 sides by the late 
Jelly Roll Morton, originally 
Waxed by the Library of 
Congress. 

Riverside has previously gotten 
rights to the masters of a number 
of defunct jazz labels of the '20’s, 
including Paramount, G e n n e 1 1, 
and Champion and to many piano 
rolls. 

First Circle material on River- 
side will be issued in March and 
will feature sides by Jimmy Yan- 
cey and Cripple Clarence Lofton. 
Also coming out is a blues singer 
package that will feature music 
from Bessie Smith’s only flick, 
“St. Louis Blues.” 


WNYC POLL REVEALS 


Beethoven, Mozart, Bach 
Top White Collar Favorites 


James, Beneke, 
Cugat, Martin 
Eye Continent 

LONDON, Feb. 27.— More big 
American names will be visiting 
Europe this summer if current 
plans mature. Larry Barnett, of 
the Music Corporation of Amer- 
ica, is here for talks on the sub- 
jects, and forecasts that Harry 
James, Xavier Cugat and Tex 
Beneke will all bring their 
orchestras over in the coming 
months. 

Singer Tony Martin is also 
scheduled to make another Euro- 
pean trip. As the plan now stands. 
Xavier Cugat will take his band 
to Scandinavia, then on to Ger- 
many and other parts of the Con- 
tinent in July. 

Harry James will follow the 
same circuit a month later, while 
Tex Beneke will visit Germany 
only in September. Tony Martin, 
making mainly for Germany, is 
penciled in for August. 

RCA '53 Volume 
Hit Record High 

NEW YORK, Feb. 27.— Volume 
of business done by the Radio 
Corporation of America during 
1953 reached an all-time high, 
with a figure of $853,000,000. 
Brigadier General David Sarnoff, 
chairman of the board, in the 34th 
annual report to the company’s 
177,000 stockholders, pointed out 
that RCA’s business had increased 
for the seventh successive year. 

The gross income for 1953 rep- 
resented an increase of 22.9 per 
cent over the previous high of 
$693,941,000, which was achieved 
in 1952. 

Net profits in 1953 amounted to 
$35,022,000, as against $32,325,000 
in 1952. These earnings were 
equivalent to $2.27 per share on 
common stock, as compared with 
$2.10 per share earned the year 
before. 

Total dividends amounting to 
$19,963,000 were declared by RCA 
for 1953. This included $3.50 per 
share on the preferred stock and 
$1.20 per share on the common 
stock, as compared with $1 in 1952. 


Granz Labels 


Broaden Staff 

HOLLYWOOD, Feb. 27.— Re- 
alignment of personnel at the 
Norman Granz Clef and Norgran 
labels was firmed here this week, 
with Bemie Silverman moving 
into the firm’s top executive slot 
as national sales manager. Silver- 
man, a vet Granz staffer, had been 
handling sales in addition to pro- 
duction and promotion chores. 

Marvin Schwartz joined the 
firm this week and will hence- 
forth be responsible for the pro- 
duction and promotion post, re- 
porting to Silverman. 

Saul Zaentz has been named 
Eastern sales and promotion rep- 
(Continued on page 103) 


with that management (Macy’s- 
Bamberger Broadcasting). It ex- 
pired January 31 of this year, but 
was extended to today (27). 

Manager Gordon Gray, repre- 
senting Tom O’Neil’s General 
Telecasting operation, contends 
the station is in favor of live mu- 
sic, but that they want to hire 
musicians as needed, on a per- 
program pact similar to those 802 
set up for Du Mont and the Daily 
News station WPIX. At present, 
WOR only uses live music on two 
shows — John Gambling’s daily 
morning series and “Wonderful 
City” — plus intermittent services 
by an organist. 

The Local originally tried to 
negotiate an increase of 12 musi- 
cians, which would bring WOR’s 
staff up to 52 men. It was left 
that 802 would settle for main- 
tenance of the old 40-man quota, 

C s a 10 per cent increase, a deal 
tamount to that which Petrillo 


BRITISH JAZZ 


Teen-Age 
Fans Get 
Jive Show 

LONDON, Feb. 27.— An experi- 
ment hatched this week reflects 
the two main trends in show busi- 
ness this side — a falling off in 
normal non-name vaude business 
and an upswing of interest in jazz 
music. 

Cashing in on the teen-age trek 
to dance halls, the screaming 
crowds who mob pop singers, and 
the mounting sales of records — all 
of which show an upward de- 
mand for pop musicians — pro- 
ducer Robert Nesbitt has brought 
together a team of jazzy young- 
sters for Britain’s first jive show. 

Opening at London’s unfashion- 
able Chiswick Empire — which is 
far enough from the bright lights 
to discourage top-flight critics 
from killing it before the show 
has shaken down — Nesbitt hopes 
to be the first to milk the jazz- 
crazy teen-agers, who have pre- 
viously boycotted vaude houses as 
“old-fashioned.” 

Titled “Jazz Wagon,” the show 
will play twice nightly and will 
be watched by tradesters as 
keenly as by swing fans. 

Mills Wants 
Suit Dropped 

NEW YORK, Feb. 27. — The 
Mills Music Corporation this 
week filed a motion in Supreme 
Court asking dismissal of the re- 
cent suit filed by Hoagy Car- 
michael. Carmichael asked for a 
declaratory judgment returning 
to him copyrights on 14 songs, 
including "Stardust” and other 
standards. 

The Mills, motion claims, 
“There is no justifiable contro- 
versy presented by this complaint 
and therefore the declaratory 
judgment asked is not warranted/’ 

Mills claims that in reality, a 
controversy exists only over three 
of the 14 songs now in the re- 
newal stage. The motion will be 
heard March 4. 


By IS HOROWITZ 

NEW YORK, Feb 27.— Decca 
Records’ management moved 
quickly this week to pick up 
the challenge to it? leadership 
brought by George L. Lloyd, re- 
cently ousted member of the 
company’s board of directors. 

Attacking Milton R. Rackmil 
as a “one-third part-time presi- 
dent.” Lloyd early this week 
charged that “mismanagement” 
was responsible for Decca’s de- 
cline “to last place among the 
major record companies.” 

Following a mailing to elicit 
the support among the manufac- 
turer’s 5,200 stockholders, Lloyd, 
on Thursday (25), instituted a 
court action to win back the 
rights of a board member. The 


got with the networks. WOR also 
refused to consider the local’s de- 
mand for live music on live 
shows. The station held out for 
its per-program plan, and cited 
need for an “economic” outlook 
in radio today as a prime reason 
for the move. 

The situation probably won’t 
hit WOR and WOR-TV as hard 
as the engineers’ walkout did last 
fall, since canned music already 
dominates the radio outlet, and 
WOR-TV has cut down drastically 
on its live programing operations 
since it moved to the Empire 
State Building. 

With the exception of a “sick 
call” day, staff musicians and an- 
nouncers didn’t declare a sym- 
pathy strike last fall for fear the 
station would yell “secondary 
boycott,” so it isn’t considered 
probable that the engineers will 
instigate a sympathy movement 
in 802’s behalf at this time. 


Webs Get Rate 
Cuts; Society's 
Income Insured 

NEW YORK, Feb. 27.— Under 
the provisions of the new four- 
year pact signed by the networks 
and the American Society of 
Composers, Authors and Publish- 
ers, the Society is virtually as- 
sured that its TV network income 
will not fall below the level 
reached under the old contract. 

The networks, in the new pact, 
secured a considerable reduction 
in the rate, and one of the chief 
persuasive factors in securing this 
reduction was an assurance that 
ASCAP would not suffer econom- 
ically, inasmuch as TV grosses 
were rising. 

The protective contract provi- 
sion, in effect, states that if, in 
any one of the four years of the 
pact, ASCAP TV network income 
falls below the 1953 level, then 
ASCAP is privileged to compute 
the payments for that year on the 
basis of the old rates. The gen- 
eral basis of the old rate was the 
network rate plus 10 per cent. 

The new contract, which is ret- 
roactive to January 1 and runs 
thru December 31, 1957, provides 
for two deals — local and network 
blanket. 

Local Rale 

The local commercial rate is 
2.05 per cent of net receipts from 
sponsors after certain deductions. 
The local sustaining rate is equal 
to the highest quarter-hour rate, 
payable each calendar month. 
Under the old pact it was the 
highest half-hour rate. 

The network rate is 2.5 per 
cent, instead of the old rate of 
3.025. Further, the network sus- 
taining fee has been clarified, and 
is now a flat payment of $150 


charges he brought against the 
company, its board of directors 
and Rackmil personally elicited a 
fast response from the Decca 
executives. 

This weekend the company 
will mail to stockholders its own 
version of the controversy, in 
which it will label Major Lloyd’s 
charges as unfounded. 

The letter, which will seek to 
retain stockholder support in the 
burgeoning proxy battle due to 
culminate at Decca’s annual 
meeting April 13, will declare 
that “as a director, Lloyd voted in 
favor of every action he now 
complains about.” 

Open Letter 

The hassle, which had been 
simmering over the past two 
years, broke into the open Tues- 
day (23) when stockholders began 
receiving Lloyd’s letter. 

This document noted that the 
Decca sales of about $12,000,000 
in the first nine months of 1953 
was in “sharp contrast” with “the 
company’s former president’s 
(Jack Kapp) achievement of 
about $33,000,000 in the full year 
1947.” 

Lloyd compared what he 
termed current “shriveled net 
profits from company operations 
in the record business, exclusive 
of non-recurring credits, amount- 
ing to about $131,000” for the first 
nine months of 1953, with “nearly 
(Continued on page 15) 

Coral Adds Comic 
And Folk Artist 

NEW YORK, Feb. 27. — Coral 
artist and repertoire chief Bob 
Thiele has added Tommy Duncan 
to his roster of folk artists. An- 
other. talent addition this week 
was comic Joey Adams, who will 
be used to wax special material 
for the label. On Adams’ first 
sides, due out soon, he will be 
joined by A1 Kelly. 


NEW YORK, Feb. 27.— The av- 
erage white collar worker who 
likes classical music prefers the 
works of Beethoven, Mozart and 
Bach, in that order. And Tchai- 
kowsky replaces Bach as the 
third choice of the average in- 
dustrial worker. 

Tliis is true at least for a group 
of listeners which replied to an 
extensive poll of musical tastes 
run by this city’s municipal radio 
station, WNYC. In one of the 
most elaborate surveys of this 
type undertaken, the station re- 
ceived and analyzed 1,500 ballots. 
While no direct correlation be- 
tween listeners and record buyers 
was attempted, it was generally 
believed that the results of the 
poll threw new light on the prob- 
able likes of a large segment of 
the country’s disk collectors. 

Over-all, composer favorite by 


a large margin was Beethoven, 
who got 34 per cent of all first 
choices cast, more than twice the 
votes given Mozart, the second 
slot holder. Favorite work was 
Beethoven’s "Ninth Symphony," 
with nearly double the votes of 
Mozart’s “Don Giovanni,” th« 
runner-up. Following m close or- 
der were Beethoven’s “Third” and 
"Fifth Symphonies” and Bach’i 
“B Minor Mass.” More than 20C 
compositions were mentioned ir 
all. 

Aaron Copland led the ranks o( 
contemporary composers favore( 
by WNYC listeners. He was fol- 
lowed by Prokofieff, Stravinskj 
and Bartok. The single modern 
work which received most votes 
was Stravinsky’s “Rites ol 
Spring.” 

Top ranking pianist, according 
(Continued on page 98) 


802 Declares "Lock-Out 1 as 
WOR Talks Collapse; 40 Fired 

• Continued from page 2 


Decca Management 
Rebuts Lloyd Claim 

Stockholder Letter Makes Reply to Ousted 
Board Member's 'Mismanagement' Charge 
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CAPITOL DISTRIBS 
MEET IN MILWAUKEE. . . 

A joint meeting of the sales 
and promotional forces of Capitol 
Record Distributor offices in Chi- 
cago and Milwaukee was held 
Monday (22) in Milwaukee. The 

S roups planned the March and 
ipril sales program. 

JOHNNY OTIS INKS 
WITH JAY-DEE . . . 

Warbler Johnny Otis was 
signed to a five-year pact by Joe 
Daris as a writer and singer. He 
will continue to wax for Davis’ 
diskery. Jay-Dee Records. Otis is 
the cleffer of a number of tunes 
he has cut for Jay-Dee, including 
“Daddy Rollin’ Stone,” “Bar- 
tender, Fill It Up Again” and 
“Tears, Tears, Tears.” 

HAL COOKS HAVE 
BABY BOY . . . 

Hal Cook, sales chief of Capitol 
Records became the father of a 
baby boy Friday (26). This is 
Cook’s third youngster; both of 
his other children are boys. 

"ANEMA" HAS LONG 
BACKGROUND . . . 

The tune “Anema e Core,” just 
released by RCA Victor with 
Eddie Fisher, was originally pub- 
lished by Leeds a few years ago 
under the title “Until" and was 
waxed by Dinah Shore for the 
label then. Not much happened 
to the tune with the English title: 
so when Italia n-styled tunes 
started again recently the pub- 
lisher decided to get a new lyric 
for it, using its original title 
“Anema e Core.” New lyrics 
were penned by Harry Akst and 
Mann Curtiss. The tune has been 
popular in Italy for a long time 
and has been waxed by pop and 
classical singers there. The song 
is featured in a forthcoming flick, 
“Three Coins in the Fountain.” 

LEIGH-CHARLOP 
DOING MUSICAL . . . 

Carolyn Leigh, who is the co- 
writer of “Young at Heart,” and 
Moose Charlop are writing the 
score for the musical production 
of “Peter Pan” which is to be 
presented on the Coast this sum- 
mer. Score will be published by 
Frank Loesser's music firm, 
Frank Music. 

RAINBOW TO RUN 
'ROO ROO' CONTEST... 

Rainbow Records is running a 
national contest to get a lyric for 
the tune “Roo Roo Kangaroo,” 
recently released on the label 
with the Jimmy Rome ork. Dee- 
jays who want to conduct the 
contest will be sent contest rules 
by the diskery, plus a lead sheet 
of the song. All contestants who 
write into jocks requesting lead 
sheets will be sent them by the 
diskery. The cleffer who writes 
the winning lyric will receive a 
$500 war bond. Contest winners 
will be announced April 30. 
Meanwhile, the Roma crew will 
appear on the following TV 
shows to play the tune: the “Joe 
Grady - Ed Hurst Show” over 
WPTZ, Philadelphia, March 6. 
and the “Phil McLean Show” 
over WEWS, Cleveland, March 
13. 

SEECO READIES 
LP PUSH... 

Seeeo Records has set a promo- 
tion for its LP line of packaged 
merchandise under whicn distrib- 
utors can buy 75 albums at half 
the usual price for every order of 
150 albums at full price. The 
diskery has placed no restrictions 
on quantities or on number of 
each album wanted in the promo- 
tional offer. 

PAUL TO HELM CAP'S 
CHI DISTRIB OFFICE . . . 

Sy Paul, promotion man for the 
Capitol Record distributors, Chi- 
cago, will take over duties as of- 
fice manager of the branch as of 
March 1. He will be replaced as 
promotional man by Don Hassler. 
who is currently in the sales force 
of the organization. 

New York 

Vernon James has been ap- 
pointed sales manager of the rec- 
ord department of Columbia 
Electric and Manufacturing Com- 

f tany in Spokane. Firm is the Co- 
lt mbia Records distributor for the 
State of Washington. . . . Dave 
Blum, of Odette Music, has recov- 
ered from a virils attack which 
kept him out of the office last 
week. . . . The Jimmy Roma ork 
appeared on the Don McCloud TV 
seg over WJBK in Detroit Satur- 
day (27) to plug its Rainbow cut- 
ting of “Roo Roo Kangaroo.” Ork 
Will appear on the Ed Hurst-Joe 


Grady TV show in Philadelphia 
March 6. . . . Daken K. Broad- 
head, Allied Record Manufactur- 
ing company prexy, has been in 
town for the past two weeks on 
business. . . . Tommy Prisco was 
pacted by Mercury Records this 
week. This first side will be re- 
leased in March. . . . David Rosen- 
field joined indie label A 440 Rec- 
ords this week as promotion and 
sales head. Rosenfield previously 
operated a record shop, the Music 
Box, in Jamaica. . . . Andy Grif- 
fith started an eight-day stand at 
the Olympia Theater. Miami, 
Wednesday (24). Dick Linke, 
Capitol’s publicity chief, flew to 
Miami with the comic and will 
return here on Sunday (28). 

Joe Johnson has been ap- 
pointed promotion manager for 
Columbia Records’ country and 
western department. Johnson 

will headquarter in Nashville 

Epic Records has pacted two new 
mambo groups. One is the Hector 
Pellot ork and the other, the 
Johnny Conquet Sextet. Releases 
on the two orks will be ready in 
March. 

M - G - M distributors, Jimmy 
Sanborn Jr., Cleveland, and Her- 
man Gimbel, Baltimore, were in 
town for confabs with the label. 
. . . Bob Stewart has set a 13- 
week deal as featured vocalist on 
WLW. Cincinnati TV station. . . . 
Marie Russell, New Jersey thrush, 
signed with Brand Records. . . . 
Nashville’s WSM has set the dates 
for the 1954 disk jockey festival 
as November 19 and 20. . . . RCA 
Victor’s a.&r. chief, George 
Marek, will be on the West Coast 
next week. . . . Tommy Mara, 
M-G-M Records artist, is cur- 
rently on a promotion tour cov- 
ering the Eastern disk jockeys to 
hvpe interest in his latest release. 
. . . M-G-M’s a.&r. exec Dick 
Lyons leaves for the Coast on 
March 5 for two weeks. . . . Manie 
Sacks, RCA Victor’s veepee and 
general manager, will be in Hol- 
lywood next week. . . . Anchor 
Records’ latest release features 
Ray King, billed as the “singing 
truck driver.” King is official vo- 
calist of the New Jersey truck 
drivers’ union. . . . The Valley la- 
bel has signed Buddy Cunning- 
ham to a long-term contract. He 
is managed by Cliff Parman. . . . 
Look magazine’s March 9 issue 
will feature four pages on Eddie 
Fisher. . . . Harry Ascola has been 
named branch manager of the 
Transdisc distributing outlet. 
Philadelphia. . . . M-G-M Records 
has picked up the option on Jo 
Ann Tolley's disk contract. 

A new label. Jaguar Records, 
was formed this week by George 
Benneil. First sides are by Luigi 
Mariinelli and the Four Brothers. 
Bennett is the co-writer of the 
oldie recently cut by the Mills 
Brothers on Decca. “You Didn’t 
Want Me When You Had Me.” 
. . . Bob Sadoff is now profes- 
sional manager of Bourne Music. 
Charles McGregor has taken over 
as professional manager of ABC 
Music. . . . Irene Braun, formerly 
Hal Cook's secretary at Capitol 
Records, became the mother of a 
baby girl Wednesday (24). 

Charles Stanley and Bill Liv- 
ingston, Eureka Records toppers, 
have lined up a national deejay 
tour for the Taylor Maids, to plug 
their waxing of “Nu Nu Nu.” The 
sister trio is currently in San 
Francisco on a promotion junket. 
. . . Epic Records has pacted the 
Gordons, a bop singing group. 

Johnny Long currently on 


U. S. Diskeries to 
Get Love Masters 

NEW YORK, Feb. 27. — Love 
Music, organized here recently as 
a repository for tunes waxed in 
Europe, will funnel masters to 
other record companies as well 
as Decca. 

The deal with the latter firm 
(The Billboard, February 20) calls 
for transfer to Decca of instru- 
mental masters featuring the 
Dutch conductor Van Linn. Love 
has set a heavy recording sched- 
ule, with the product due to ar- 
rive here shortly. 


Mysel Named Prof. 
Mgr. at Chappell 

NEW YORK. Feb. 27.— Lenny 
Mysel, formerly with Bourne Mu- 
sic. has joined Chappell & Com- 
pany as professional manager. 

He will handle Chappelrs, T. B. 
Harms or De Sylva, Brown & 
Henderson catalogs whenever 
either spurts into current activity. 


one-nighter tour in the Midwest, 
as well as the orchestras of Ted 
Weems, Wayne King and Tommy 
Reed. . . . Ted Lewis and his or- 
chestra play the Automobile Show 
at Des Moines from February 27 
thru March 6. . . . Art Castle cur- 
rently playing the Martinique 
while Don Glasser holds over at 
the Trianon, and Gay Claridge 
stays on at Oh Henry Ballroom. 

Chicago 

Henry Brandom, orchestra lead- 
er and part-time house director 
for the Chicago Theater, is oper- 
ating his own booking set-up in 
the A1 Borde office. . . . Louis 
Armstrong and His All-Stars gave 
a one-hour jam session, in addi- 
tion to the reg ’ar stageshow at 
the Chicago Theater, on Wash- 
ington’s birthday for the benefit 
of teen-agers who packed the 
house. The idea went over so well 
that it will be repeated. An ex- 
tra attraction, for one perform- 
ance, was Label X’s newly pacted 
thrush, Dinah Kaye, who did sev- 
( Continued on page 104) 


Sat. Review 
To Give Disks 

NEW YORK, Feb. 27. — The 
Saturday Review, weekly maga- 
zine devoted to literature and re- 
cordings, will take a stab at the 
record business shortly via the is- 
suance of a long-playing album 
featuring poet Carl Sandburg 
reading some of his own works 
on Lincoln. A spokesman for 
Saturday Review told The Bill- 
board, “the record will probably 
not be for general sale thru retail 
record stores, but used by the 
magazine in some way as a 
premium.” 

Saturday Review sees the proj- 
ect as an “extension of our gen- 
eral interest in recordings and the i 
people who make them.” It is ex- 
pected that other adventures into 
commercial recordings will be 
taken by the magazine. The 
Sandburg album, and any subse- 
quent recordings, will probably 
be issued under the “S.R.O.” 
label, the initials meaning “Sat- 
urday Review Original.” 

Miller Flight to 
England Canceled 

NEW YORK, Feb. 27.— Dave 
Miller. Essex label chief, can- 
celed his projected flight to Eng- 
land, and Essex warbler Val An- 
thony will therefore make the 
trip alone to cut some sides 
abroad. 

Millers cancelation was caused 
by his desire to put into high gear 
a major drive on the newest 
Essex release, the Peter Lind 
Hayes-Mary Healey disk, “Lone- 
some Lover,” backed with “Crazy 
Mixed-Up Song.” Miller soon 
starts on a deejay promotion tour. 

M-G-M to Release 
"Marie" March 15 

NEW YORK, Feb. 27— March 
15 has been set as the national 
release date of the soundtrack al- 
bum package of the M-G-M mu- 
sical, “Rose Marie.” M-G-M Rec- 
ords will ship some of the pack- 
ages into Chicago. Cleveland and 
Washington prior to mid-March 
in order to coincide with a special 
early showing of the Cinema- 
Scope musical. Albums will be 
issued in all three speeds. 

The musical and album feature 
Ann Blyth, Howard Keel, Fer- 
nando Lamas, Bert Lahr and 
Marjorie Main. The record com- 
pany has prepared a heavy 
exploitation and promotion cam- 
paign, including a window display 
contest for record dealers. 

RCA Sets Release 
Of 'Mutiny' Music 

NEW YORK. Feb. 27. — RCA 
Victor will release the sound 
track album package of the film 
“Caine Mutiny” early in June. 
The package will contain the Max 
Steiner background music on one 
side of the LP disk and the court- 
room scene from the film on the 
flip side. 

The sound track drama will 
feature the film’s stars, including 
Humphrey Bogart and Van 
Johnson. 


W & D DID GIVE 
RECORDS TO SPA 

NEW YORK, Feb. 27.— The 
Wizell & Day Publishing 
Corporation did turn over its 
records and vouchers to the 
Songwriters’ Protective Asso- 
ciation for an audit when 
SPA so demanded. It was 
incorrectly reported here that 
it had not acceded to SPA’s 
request. Wizell & Day are 
continuing in business. 


Cap's Fraser 
Sets N. Y. Trek 

HOLLYWOOD, Feb. 27.— Gor- 
don (Bud) Fraser, Capitol Records 
national sales promotion manager, 
embarks for New York March 14 
to partake in the firm’s district 
sales manager and regional oper- 
ations manager meet. 

Fraser, along with firm’s sales 
execs, will confer with Hal Cook, 
national sales manager, and Bill 
Fowler, vice-president of Capitol 
Records, Inc. 

Book Pubber 
Denies Rumor 

NEW YORK. Feb. 27.— Persist- 
ent trade reports that Grosset 
and Dunlap, Inc., large book pub- 
lishing firm, was ready to enter 
the record business in some man- 
ner were denied this week by 
Grosset exec John O’Connor. 

O’Connor told The Billboard. 
“These rumors have been around 
for years, but we have no plans 
at present to do anything with 
records. That doesn’t mean, how- 
ever, that we are writing our- 
selves out of any future under- 
takings.” 


Legalist to Give 
Radio-TV Course 

NEW YORK, Feb. 27. — Stuart 
Sprague, counsel for the All- 
Tndustry Local TV Music License 
Committee, has been appointed 
by New York University School 
of Commerce to give a course, 
beginning this month, titled “Ra- 
dio and Television Legal Prob- 
lems.” Sprague, a partner in the 
firm of Sprague & Peck, became 
interested in radio law when he 
joined NBC in 1929. During his 
seven years with NBC as asso- 
ciate legal counsel he helped es- 
tablish many of the policies and 
legal precedents that prevail 
today. 

After leaving NBC to engage in 
the general practice of law and 
admiralty law, Sprague became 
one of the few independent at- 
torneys in the broadcasting field. 
During the past 18 years he has 
represented, in negotiation or liti- 
gation nearly every field asso- 
ciated with broadcasting stations, 
package producing companies, ad 
agencies, composers, publishers, 
record companies, artists, etc. 

CRG, YPR Picks 
Ben Deutchman 

NEW YORK, Feb. 27. — Ben 
Deutchman this week was named 
sales director of both the Chil- 
dren’s Record Guild and Young 
People’s Records kidisk outfits, 
while the allied firms named 
Larry Sockel as sales manager 
for the lines. Deutchman re- 
places Irv Katz, who resigned 
recently to join Eli Oberstein’s 
Record Corporation of America. 

Deutchman had been educa- 
tional director of the two firms, 
while Sockel handled sales in the 
New York area. 


Allied Inks Darien 
To Term Contract 

HOLLYWOOD, Feb. 27.— Allied 
Records Sales Company, Coast 
indie, has signed singer Fred 
Darien to a term recording con- 
tract. Piper was slated to slice 
his first wax last week, with sides 
set for immediate release. 

Firm is currently working on 
the Jerry Wallace rendition of 
“Gee But I Hate to Go Home 
Alone,” tune which is presently 
being sparked on the West Coast. 

In a move to effect further con- 
solidation of their operation, plat- 
tery has moved to headquarters 
at its pressing plant here. 


GUEST DEEJAYS ' 


Disk Execs 
T o Sub on 
Miller Show 

NEW YORK, Feb. 27. — Dis- 
proving the trade talk that a.&r. 
men hate each other, at least 
three recording execs have agreed 
to fill-in for Columbia’s Mitch 
Miller on his Sunday afternoon 
disk and chatter show aired regu- 
larly here over WNEW. Miller, 
who leaves for England tomor- 
row (28), asked Victor, Mercury, 
Decca and Capitol a.&r. men here 
to take the show over for succes- 
sive weeks. 

Victor’s Joe Carlton, Decca’s . 
Milt Gabler and Mercury’s Rich- 
ard Hay man already agreed, 
while Capitol is currently with- 
out an Eastern a.&r. exec. Latter 
label’s rep will fill-in as soon a$ 
the diskery lames its new man. 

Talent Array Set 
By New Jazz Man 
Diskery on Coast 

HOLLYWOOD, Feb. 27.— Jazz 
Man Records, new Coast indie 
specializing in the Dixie jazz field, 
organized here recently with an 
impressive talent roster to kick 
off their first wax. 

Firm, headed by Albert Van 
Court, Howard Payne and Bill 
Hawley, plan on cutting top pops 
in Dixie, in addition to traditional 
Dixieland jazz. Rhodes Cook has 
been set as a.&r. director, with 
Larry Goldberg handling national 
sales and distribution. 

Slated to cut for the label are 
Pete Daily, Ben Pollack. George 
Lewis, Octave Crosby, Johnny 
Lucas. Don Ewall and Jerry Ful- 
ler. 

Plattery is currently setting na- 
tional distribution, naming Cen- 
tral Record Sales in Los Angeles 
and Chatton Distributing Com- 
pany in Portland. First release. 
“Make Love to Me” and “Swanee 
River,” by Pete Dailey and His 
Chicagoans, is already on the mar- 
ket. 

Noel Getting $1,500 
For St. Louis Date 

CHICAGO. Feb. 27.— Dick Noel, 
Cincinnati singer, whose latest 
Decca waxing. “Sleeping Beauty,” 
has just been released, scored his 
first big money beat here the past 
week when Pat Lombard, local 
General Artists Corporation rep, 
set him to head up the St. Louis 
Sports Show to be held at Kiel Au- 
ditorium, that city, March 6-14. 
Noel’s fee for the date will be 
$1,500 for eight days, better than 
four times the figure he’s ever 
pulled down for a week stint be- 
fore. 

He is being released for the 
final day at the Sports Show to 
enable him to make the hop to 
Cleveland, where he is slated to 
spell vacationing Johnny Andreys 
on both radio and TV over WTAM 
March 15-27. Noel is under the 
personal management of Harry 
Carlson, Cincinnati songwriter- 
photographer. 

Other ac(s skedded for the St. 
Louis event are Barnacle Bill, bait- 
casting chimp; Bill Fontana and 
Pepey, log-rolling dog; Orrin Ben- 
son’s Retrievers and Pointers; 
Linon, comedy slack-wire; Mark 
Scala, comedy judo; Gillen, water 
ballet, and Evelyn Chandler, roll- 
er skater. Gill Newsome will em- 
see. 

On March 29, Noel begins a 
week’s engagement at Gay Haven, 
Detroit, set by Frank Hanshaw, 
of GAC’s Cincinnati office. 


THAT'S QUITE A 
HUMBLE ARRAY 

NEW YORK, Feb. 27. — 
Tunesmith A1 Hoffman's 
three latest recorded tunes 
are confined to the Arthur 
Godfrey troupe. Says Hoff- 
man. “If I get a Frank Parker 
record. I’ll have the show all 
locked up.” 

The line-up is like -this: 
“They Don’t Play the Piano 
Anymore.” written with Dick 
Manning, recorded by the 
Mariners; “Moon, June 
Spoon,” written with Roy Al- 
fred, recorded by Godfrey 
and Janette Davis, and 
“You’re Not Living in Vain,” 
written by Abner Silver, re- 
corded by Marie n Marlowe. 
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Decca Rebuts Lloyd Claim 


• Continued from page 13 

$2,000,000 profits for the 12 
months of 1946.” 

Lloj'd continued that “on the 
basis of Mr. Rackmil’s full-time 
record, his continuation in office 
at Decca, even on a part-time ar- 
rangement, can only be disastrous 
for our company and costly to 
the stockholders.” 

Lloyd’s attack on the Decca 
management, as it developed 
from his original stockholder let- 
ter and supporting material that 
accompanied his legal .brief, 
delved into intimate phases of the 
diskery’s operation, from its re- 
lations with Universal-Interna- 
tional Pictures to policies on the 
artists and repertoire level. 

Seeks Replacement 

Lloyd told The Billboard this 
week that he is seekiing to round 
up enough stockholder support to 
replace the present Decca board 
in its entirety. Giving an opinon 
on the make-up of an acceptable 
board, he said it should hold two 
men “thoroly familiar with the 
music business,” two bankers and 
himself. 

Lloyd asserted that he would 
expect to be designated chairman 
of the board. The board, he said, 
would then elect a new president 
for Decca. 

Lloyd pointed out that he was 
one of the original founders of 
Decca and had been a member of 
its board since 1934 and until his 
ouster this February 11. 

Decca's Letter 

Decca’s letter to its share- 
holders will present the follow- 
ing argument: 

It will state that Lloyd voted in 
favor of Rackmil’s present em- 
ployment contract. (Lloyd made 
the point in his bid to stock- 
holders that Rack mil’s salary, ex- 
clusive of bonuses, had climbed 
from $39,750 in 1948, to $54,392 in 
1949, $85,000 in 1950 and to a 
"present annual scale of $122,500 
plus $18,500 for unaccounted ex- 
penses” to be paid by Decca 
and Universal-International until 
1959.) 

Lloyd’s claim that he “person- 
ally provided 80 per cent of the 
required American cash” when 
Decca was formed, will also be 
countered in the management let- 
ter. It will state that the com- 
pany acquired a fully equipped 
plant for notes and stock, and 
that of the cash put up, $240,000 
was supplied by British interests, 
$25,000 by Lloyd and $5,000 by 
another American. 

During the first three years of 
its operation, British interests ad- 
vanced an additional $425,000, no 
part of which came from Lloyd, 
the letter will state. 

"Part-time" Charge 

The Decca missive will answer 
Lloyd’s “one-third part-time pres- 
ident” charge by declaring that 
its stockholders own not only all 
of Decca but also about two- 
thirds of Universal-International 
also headed by Rackmil. (Decca 
now owns more than 60 per cent 
of the U-I stock.) 

Shareholders will be told that 
"Rackmil gives, his full time and 
full attention both to Decca and 
to its subsidiary Universal Pic- 
tures, which together provide 
your dividends.” About Rackmil’s 
salary, the letter asserts that it “is 
less than is paid to chief execu- 
tives of comparable companies.” 

When Rackmil became presi- 
dent, in 1949, the management 
letter will remind stockholders, 
Decca’s capital stock was selling 
for $7 a share, and it’s now 
quoted at about $10. Tho the an- 
nual dividend in 1949 was 50 
cents a share, the company has 
paid 70 cents since 1951, they will 
be told. 


WEBCOR SETS 
' MILLER ' TIE-IN 

BOSTON, Feb. 27.— Effec- 
tive use of the promotional 
devices arranged thru a tie-in 
between the film “Glenn 
Miller Story” and the Webcor 
company is being made by 
DeMambro Radio Supply 
Company, local distributor 
for Webcor products. De- 
Mambro has set a large win- 
dow display in the Jordan 
Marsh department store and 
is sending dealers a free copy 
of the Decca sound track al- 
bum with each Webcor “Mu- 
sicale” phorro. 

Theaters playing the film 
have a Webcor phono dis- 
play in lobbies. All theaters 
are also showing a film 
trailer announcing the 
“Glenn Miller Story” and a 
special contest. Prizes in- 
clude a savings bond, Webcor 
phono and Decca records. 


The letter will also charge 
Lloyd with demanding that a 
member of his family be named 
to one of the “most important 
and sensitive positions” in the 
company. This post was gener- 
ally interpreted as the a .Sir. spot. 

The management document con- 
cludes by requesting stockholders 
to wait for Decca’s 1953 annual 
report, soon to be distributed, be- 
fore acting on Lloyd’s proposal. 

Lloyd Caution 

Lloyd had cautioned stockhold- 
ers earlier that the company “will 
report earnings for the year in 
excess of $1,000,000 . . . (but) they 
represent mainly dividends and 
earnings derived from Universal 
Pictures, and not from the opera- 
tions of our own company — Decca 
Records, Inc.” 

Lloyd, whose post of board 
member was eliminated by vote 
of the present five directors on 
February II, asks in his court ac- 
tion that the books of the com- 
pany be made available to him 
for checking and copying. 

Since this can only be done by 
a director, a grant of this right by 
the court would in effect return 
him to director status. A hearing 
on his motion will be held at 
New York County Supreme Court 
Tuesday (2). 

Former Steps 

Lloyd’s petition to the court 
documents his allegation that he 
frequently called on Rackmil and 
the Decca board to take steps to 
stem what he termed the firm’s 
declining position among major 
manufacturers. Declaring that all 
such overtures were rebuffed or 
ignored. Lloyd charged that he 
was removed from the board 
when he took steps to bring his 
point of view before the stock- 
holders. 

Documents attached to his brief 
show that Lloyd asked that the 
company re-examine its policies, 
strengthening its a.&r. set-up by 
giving the a.&r. chief more power, 
removing alleged interference 
with a.&r. by other Decca execs 
and making Jhe a.&r. topper re- 
sponsible for grabbing off more 
hits. 

These documents also showed 
that Lloyd urged that Decca re- 
duce its release schedule, limiting 
the number of new disks, but con- 
centrating promotional power on 
the few issued. 

In one letter to Rackmil, dated 
March 17, 1953, Lloyd summed 
up his position in part by stating: 

“The position of Decca today is 
little short of alarming. Our lack 
of success in the popular record 
field stands out like a sore thumb. 
It is the talk of the industry. On 
all sides you hear the comment, 
‘What’s happened to Decca? Since 
Jack Kapp (former president) 
died? Nothing!’ 

“The salesmen are in a defeatist 
mood, the staff, following the 
elimination of the bonus last year, 
are restless and, altho the most 
strenous efforts are made to cut 
expenses in the lower ranks, 
nothing constructive or creative 
seems to be in the offing. In 
other words, we are shriveling up 
instead of growing.” 

In its letter to stockholders 
Decca management will stress its 
view that the company is operat- 
ing at a favorable level and that 
it is in a sound financial condi- 
tion. 

Present members of the Decca 
board, in addition to Rackmil and 
Executive Vice-president Leonard 
W. Schenider, are Robert W. Lea, 
Harold I. Thorp and Samuel H. 
Vallance. 


Altec-Lansing 
Fair Trade of 
Hi-Fi Seminar 

CHICAGO, Feb. 27.— Represent- 
atives of Altec-Lansing Corpora- 
tion, manufacturers of high-fidel- 
ity equipment, thru their local 
distributors, the Graybar Electric 
Company, will present a seminar 
on “How Fair Traded Hi-Fi 
Equipment Can Best Be Merchan- 
dised Thru Record Shops” at the 
March 9 meeting of the Chicago 
Record Dealers’ Association at the 
Graemere Hotel. 

William H. Johnson, field rep- 
resentative of Altec-Lansing, will 
deliver the speech. Helping out in 
the demonstration of equipment 
will be Bernard A. Menarik and 
Chet W. Novak, electronic sales 
engineers for Graybar. 

Equipment to be shown in- 
cludes the 303C Altec tuner, the 
333A amplifier, the 601A speaker, 
the 604C speaker mounted in a 
606 cabinet, and a Garrard record 
changer. 


DENVER STORE VOLUME 


Separate Room Builds 
Sales of Hi-Fi Phonos 


By BOB I.ATIMER 

DENVER, Feb. 27. — Because a 
separate room, acoustically modi- 
fied for ideal music rendition, has 
been set up at the right-rear of 
the showroom, LeMoine’s, out- 
standing music and appliance 
dealership here, has made a re- 
sounding success of phonograph 
merchandising. 

According to Averett Harding, 
manager, emphasis on phono- 
graphs flagged only briefly after 
the introduction of television to 
the Denver area, and, after some 
six months of doldrums, began 
picking up speed. “Now, with 
high-fidelity equipment, we have 
found an excellent market and a 
highly respectable unit sale, 
which combine to make it well 
worthwhile to put a lot of promo- 
tional effort into the field,” he 
said. 

“As has been the experience in 
other cities, wc have found that 
there is invariably a lull in pho- 
nograph records. Add hi-fi to the 
picture, and you have plenty of j 
reason for phonographs to be 
selling profitably again.” 

Special Room 

The separate demonstration 
room is 12 by 10 feet in the right- 
rear corner of the store, with a 
soundproof door which closes the 
listener away from the sounds of 
traffic in the busy store, which is 
in the center of the downtown 
Denver shopping district. 

On broad shelves at either side 
of the room are shown three top 
lines of high-fidelity phonographs, 
including Columbia 3-60, RCA 
Victor and Webcor. Signs urge 
the listener to call a salesperson 
to demonstrate high-fidelity 
equipment to best advantage, as 
well as to “compare your favorite 
record on these sets and a 
standard set.” 

There are usually 16 phono- 
graphs neatly racked along the 
walls of the Denver store, with a 
choice selection of high-fidelity 
records, with classical music pre- 
dominating. “It might be well to 
point out that the high-fidelity 
market is by no means made up 
of longhair buyers,” Harding 
grinned. 

Wide Taste 

“Often, the devotee of swing, 
bop, or the man who merely fol- 
lows the hit parade in buying his 
records, is just as pleased with 
high-fidelity as the more serious 
music lover. At first, when high- 
fidelity came along, we attempted 


to pick out our prospects care- 
fully, according to their seeming 
likes and dislikes, but now we 
have found that the customer is 
likely to fool us.” 

“The wisest way to sell high- 
fidelity is merely to give it 
plenty of demonstration, to all 
customers entering the store.” 

Because LeMoine’s maintains a 
huge service department, capable 
of handling the most complex of 
television, radio and phonograph 
repairs or adjustments, the store 
will probably get into compo- 
nents which permits the hi-fi ad- 
dict to “build his own” in the 
near future. 

Sales Rolling 

Phonograph sales are rolling 
along smoothly, meanwhile, with 
“packaged hi-fi,” and the $150 to 
$350 sales represented are defi- 
nitely encouraging. 

LeMoine’s maintains a large 
piano department and has been 
an important factor in the music 
field in Denver for many years. 
Therefore, there has not been a 
great deal of newspaper promo- 
tion, other than the use of manu- 
facturer’s mats and “word - of- 
mouth,” Harding added. 

"We are a highly logical outlet 
for high-fidelity equipment,” he 
emphasized, “and we began 
building the inventory as soon as 
we found we were getting a lot of 
calls for it, beginning early last 
fall. We decided from the outset 
to concentrate only on true high- 
fidelity equipment, altho there is 
no definite line between the mod- 
els which feature* only a better 
speaker and actual electronically- 
matched and tuned, high-fidelity 
set.” 

“When we tell the customer 
that we are offering him high- 
fidelity, we want to be certain 
that his satisfaction is guaran- 
teed, even if it means selling a 
remote speaker, to serve as the 
tweeter with the woofer speaker 
already in the set.” 


Doofone Records— B Ml 

HIT TUNES 

Rhythm and Rivas— Na. 310 
"Pleas* Be Sure" 

"Neither You Nor I Aro to Blame"— 

• Semi- Religious). Johnny Creach leads the 
vocal melodiously, and swines his violin 
in a one-man class with his Trio 

Spirituals— Na. 313 

"Ocean ot Prayer" 

"Cod Can Sot tho World on Fire" 
The Famous Sims Brothers keen the 
home fires well bum ins as they sine 
the revival lump tempos. 

On Solo Loadina Stores or Direct 
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i All Record Labels and Artists Listed 
Alphabetically) 

Bell Stuart Foster 

Capitol ............ Jen* Freman 

Columbia ..........Jill Coray 

Columbia Stuart Hamblan 

Coral Robert Mills 

Dacca Red Foley 

Jubilee ..Tho Orioles 

RCA Thesaurus Nelson Eddy 

Victor Georg* Beverly Shea 

Vlctar Eddy Arnold 


HILL and RANGE SONGS, lac. 


PHONODIARY 


Skinner for 
Tape Research 

CHICAGO, Feb. 27.— John P. 
Skinner, manager of magnetic re- 
cording at Armour Research 
Foundation of Illinois Institute of 
Technology, Chicago, has been ap- 
pointed a member of the market- 
ing and research committee of the 
newly organized Magnetic Re- 
cording Industry. 

The association is made up of 
organizations that manufacture 
magnetic recorders or equipment, 
and organizations such as Armour 
Research Foundation, that per- 
form special services for the in- 
dustry. Its headquarters are in 
New York. 

“The new organization was 
formed to periorm a number of 
services of its member groups,” 
Skinner said, “including market- 
ing research, standardization, and 
institutional advertising. We at 
Armour are much interested in 
the association. The magnetic 
recording industry grew out of 
research conducted here, so we 
feel like proud parents watching 
a baby grow into adulthood. 

The recently released 1953 an- 
nual report of the foundation re- 
vealed several phases of research 
currently being done on magnetic 
recording. One phase of research 
involves a multiple channel mag- 
netic recorder which allows lab- 
oratory equipment to record and 
play back 13 simultaneous signals. 
Another project involves the ap- 
plication of transitors to playback 
of magnetic recordings, which, so 
far has been satisfactory. A third 
project involves a cross field mag- 
netic recording head design which 
is aimed at perfect reproduction 
of the signal on the tape. The 
foundation pays for the research 
from the money received in 
royalty payments on the magnetic 
r» cording patents. 


Phone Caller 
Gets Excerpt 
Of Shows 

LONDON, Feb. 27.— Hull, the 
only city in Britain with a pri- 
vately run telephone system, has 
launched a revolutionary (for 
Britain) phone gimmick. 

For just over a nickel Hull citi- 
zens can dial Hull Central 21835 
or Beverly 6000 and hear details 
of local entertainments, complete 
with musical excerpts from the 
shows. 

Callers hear a voice welcoming 
them to Hull’s Phonodiary. then 
a number of extracts from current 
vaudeville shows and motion pic- 
tures. The Phonodiary operates 
from 2 to 8 p.m. every weekday 
and is arousing. great interest in 
the city and neighborhood. 

It is thought unlikely the idea 
will spread, for the rest of Brit- 
ain’s phone system is government- 
owned and not partial to what it 
would consider “stunts.” 



Seeks Sales Meet 
Ban During Chi's 
Electronics Show 

CHICAGO, Feb. 27.— The Show 
Corporation of the 1954 Electronic 
Parts- Show, thru its manager, 
Kenneth C. Prince, has asked all 
member-exhibitors to refrain from 
holding any sales meetings during 
the show days, May 17-20. 

He pointed out that while reg- 
ulations prohibit such meetings 
in the Conrad Hilton Hotel during 
the show days, any meeting held 
elsewhere in Chicago also would 
be detrimental to the best inter- 
ests of the manufacturers and 
their customers. 


CHICAGO, Feb. 27.— It was re- 
ported in last week’s issue of The 
Billboard that Lyon & Healy, Chi- 
cago retail music outlet, was drop- 
ping its TV line to concentrate 
on high-fidelity package units. It 
was also reported that Mel 
Schaefer, of the firm, would be 
electronics manager. This item 
was erroneous and should have 
read: The Wurlitzer store here is 
dropping its TV line and A! 
Schaeffer will be electronics man- 
ager. 
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Hocus-Pocus 


-By BILL SACHS " 


AFTER 40 years of association 
with magicians and illusion- 
ists in all parts of the world. 
Charles Hugo, dean of the magical 
managers and trailblazers, has 
called it a day and settled in 
Rochester, N. Y., with his memoirs 
of past successes. Among the 
mystifiers Hugo has been asso- 
ciated with as manager and co- 
partner were such stellar magic 
names as Carter the Great, the 
Great Nicola, Jansen, Carmo, 
Dante, Blackstone. Lucille and 
Eddie Roberts, Chefalo and Paler- 
mo, George Stillwell, Ching Ling 
Foo, Long Tack Sam, Chee Toy, 
Laurant and many others. A con- 
temporary of Hugo’s on his nu- 
merous around-the- world jaunts 
was the late Felix Blei, one-time 
conductor of this column, who 
handled, among others, such magic 
names as Carter, Nicola and Dante. 
Hugo brands as his major magic 
association the LeRoy, Talma and 
Bosco show, which was organized 
in London early in 1913 and which 
made a successful tour of the 
world. The show came to the 
United States in 1915 and played 
the principal Klaw & Erlanger 
and Shubert theaters from coast 
to coast for two years. The unit, 
headed by three of the world's 
foremost necromancers, carried a 
personnel of 25 people and a col- 
lection of livestock that included 
- two lions, a large elephant. 200 
ducks. 50 rabbits and a miscel- 
laneous assortment of other ani- 
mals. Two baggage cars were re- 
quired to haul the equipment. 
Floyd King, now owner of the 
King Bros.’ Circus, headed the ad- 
vance staff. The show was billed 
like a circus, with more than 40 
different pieces of lithographic 
printing. Hugo stamps it as the 
alpha and omega of all magical 
productions. 


PRANCES R. FRANCIS, known 
■*- to the magic world as Lady 
Francis, is writing a series of ar- 
ticles on television for magicians 
and the techniques and details for 
performing before the video cam- 
eras for The. Linking Ring, official 
organ of the International Broth- 
erhood of Magicians. First one is 
due in the April issue. Miss 
Francis is now associated with 


jWLW-T, Cincinnati. She is one 
'of the few women TV producers 
1 in the country. . . . Dr. Jacob 
Daley, New York amateur magi- 
‘ cian, whose death was listed under 
Final Curtain in last issue, was one 
of the most expert sleight-of-hand 
artists in the country. He had 
been a member of the Parent As- 
sembly, Society of American Ma- 
gicians, New York, for the last 20 
years. . . . Channing Pollack is 
current at the Blue Angel, New 
York. . . . Jarrow is at French 
Hospital, New York. . . . Bob 
Dunn will emsee the annual So- 
ciety of American Magicians’ pub- 
lic show at the Barbizon Plaza 
Hotel, New York, March 12. Clar- 
ence Slyter, Albenice. Tommy and 
Betty Tucker and Dietrich and 
Diane are among the acts sched- 
uled to appear. Unless foreign 
bookings interfere, Jay Palmer 
and Doreen will also appear on the 
bill. . . . People Today, dated 
March 10 and just released, car- 
ries a photo spread of magicians 
hocus-pocusing for each other at 
Milbourne Christopher's New 
York apartment. Dr. Jacob Daley. 
Marvin Roy and Lhari Lewis ap- 
pear in the layout. . . . Frank Rig- 
ney is back at Caledonia Hospital, 
Brooklyn. . . . Julius Sundman 
and wife are due back in the U. S. 
in May from Finland, where they 
returned a year ago to play thea- 
ter and club dates. . . . Dr. C. S. 
Karland Frischhorn thought it 
couldn't happen, but it did. The 
magi of his native Norfolk, ya., 
have honored him by changing 
the name of their organization 
from the Ticewater Ring No. 103 
to Karland Frischhorn Ring “in 
honor of his long and sincere work 
in magic circles, both locally and 
nationally." . . . Joan Brandon has 
returned to New York after wind- 
ing up on a series of Florida dates 
with her one-woman show. She 
will work New York State and 
New England thru March, return- 
ing to the Southland for a concert 
tour starting April 1. 


When in BOSTON 
It's the. . 

HOTEL AVERY 

Avery A Washington Sts. 

’ The Home of Show folk 
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THEATER AVAILABLE 

Dayton. Ohio. Pop. SOO.OOO, Heart of 
City. 1000 seats. Fully equipped stage, 
screen, sound, modern. Suitable any 
stagoshow, screen policy. Life time 
opportunity. Gold mine for right parly. 

P. BRADFORD 

S4S Fifth Ave. New York 17, N. Y. 

Murry Hill 2-5637 


DEATH STRIKES; 
SHOW GOES ON 

CHICAGO, Feb. 27.— Some 
500 patrons of the Empire 
Room in the Palmer House 
here watched unaware Mon- 
day (15) night a familiar tra- 
dition of show business. Trag- 
edy struck one of the dancers 
of the Empire Eight in the 
opening number, but the show 
went on. 

Greg O’Brien, 19, a mem- 
ber of the dance ensemble, 
suddenly left the floor, rushed 
to his dressing room and col- 
lapsed. He died shortly after- 
ward, apparently of a heart 
attack. The rest of the per- 
formers. including the dance 
ensemble, carried on in true 
traditional fashion without 
the audience knowing what 
had happened. Featured on 
the bill are comedian Romo 
Vincent and harpist Robert 
Maxwell. 


SHOW PEOPLE 

rate special rates! 

Here is comfort plus convenience — 
spacious, home-like rooms, and excellent 
facilities in a hotel that's right in the center 
of Philadelphia's night clubs and theatres. 

John Bartram Hotel 

BROAD AND IOCUST STREETS 

WM. H. HARNED. Can. Mgr. 
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PRINTED 
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Double Price. 

I No C O D. Orders 
I Accepted. 



NIGHT CLUB- 
VAUDE 


• Continued from page 10 


Burlesque Bits 


Is Your Life" TV show. The ; 
singer dresses smartly and has the 
shape and beauty to rival many 
Hollywood gals in spite of her 
years in the business. Her per- 
sonality is projected right to the! 
tables as she delivers her music j 
while walking thru the room. Her 
encore. “Please. Tell Me When.”j 
has her traveling from table to; 
table and exiting thru the front 
door for plus effect. 

Don Rice gets top reaction for 
his visual comedy as he imitates 
such personages as General Mac- 
Arthur, Harry Truman, President 
Eisenhower and Will Rogers. He 
has an uncanny way of making 
himself look like the person he 
imitates. His telephone bit with 
his partner, latin dancer Carmen 
Lopez, acting the part of a yack- 
ing wife (off-stage) gets good mil- 
ting. 

Dancers Lloyd and Susan Willis 
give plenty of good terping in 
their stanza and spice it up with 
plenty of diversification. They 
give their impressions of various 
dance teams and how they per- 
form. Among these were the bal- 
let dancers, the sophisticated ball- 
room team, and the musical 
comedy team. Their own comedy 
routine was well received. 

Brian Farnom and the house 
band backed the show. 

Steve Schickel. 


Billy Gray's Band Box 
Hollywood 

'Tuesday. February 16) 


Capacity. 300. Price policy $3.30 mini- 
mum. Shows at 9:30 and 12. Operators. 
Billy Gray and Sammy Lewis. Booking pol- 
icy. non-excluslve. Publicity. Maury Fola- 
dare. Estimated budget this show. $3,350. 


It's a well-rounded bill with 
comic Buddy I ester a standout. 
Leo Diamond's harmonica work 
pleases, wit. newcomer Joyce 
Taylor a sure bet for future 
stardom. 


Buddy Lester not only reaches 
the Band Box trade, he slays ’em 
via 45 minutes of hilarious ma- 
terial. Much of Buddy’s material 
is substantially unchanged from 
when previously caught. He uses 
the Sherlock Holmes and Africa 
routines to excellent advantage, 
and skillfully draws continued 
laughter via props, innuendo and 
plain clever lines. It’s notable that 
Buddy doesn’t rely on hardly any 
of the Yiddish idiom. In addition 
to his turn at the tail end of the 
show, Buddy handles the emsee 
chores as well, giving preceding 
Leo Diamond and chirp Joyce 
Taylor a solid send-off. 

Diamond's return is well re- 
ceived via a pre-sold audience, in 
that the harmonica virtuoso is cur- 
rently riding high in his click “Off 
Shore" waxing. Diamond dis- 
penses mouth organ wizardry as 
few can, with ringsiders loudly 
approving his turn. 

Thrush Joyce Taylor’s bow on 
the Coast bids fair for future im- 
pressive bookings. Altho visibly 
lacking audience approach, the 
young lass shows solid potential in 
a good voice and an equally eye- 
appealing frame. Of the four 
numbers offered, only the ballad 
“Take My Love” fell short. 
Thrush could well stick to the 
jazz and jump numbers. Her gy- 
rations and vocal flavor will car- 
ry the ball. 

Musical backing is furnished by 
a new combo (5) led by ace trump- 
eter Pete Condoli. Group cuts an 
excellent show and has been set 
as a regular henceforth. 

Joel Friedman. 


Cotillion Room, 
Hotel Pierre, New York 

. (Tuesday. February 23i 


Capacity. 265. Price policy. $2-$2.50 cover 
Shows at 9:15 and 12:15. Owner*. Pierre 
Hotel. Booking, non-rxcluslve, with Stan- 
ley Melba, room manager and orlc leader, 
buying. Publicity. Kurt Hofmann. 


A surprisingly good show 
which drew much of its attention 
from small comedy and nostalgic 
tongue-in-cheek bits. 


Nelson Eddy’s second shot at a 
New York audience showed he 
picked up enough cafe lore in the 
past two months to work a lot 
better than his first time around. 
Insofar as future business is con- 
cerned. it remains to be seen. It 
was interesting to note, however, 
that much of the audience 
(mostly middle - aged) nodded 
heads approvingly as Eddy sang 
nostalgic extracts and chuckled 
as he did comedy bits. 

So far as singing is concerned, 
Eddy has apparently seen his 


Jessica Rogers, after two 
months’ vacation at her Tampa 
home, opened February 26 at the 
Club Samoa. New York, for four 
weeks, a repeat date. . . . The 
Hudson. Union City, N. J.. in or- 
der to satisfy customers hereto- 
fore turned away because of sell- 
outs on weekends, will introduce 
a new policy of three instead of 
two complete night shows every 
Saturday starting March 6. Cur- 
tains will rise at 7:30, 10 and 12. 
In order to present a full length 
show, intermissions will be re- 
duced from 15 to 10 minutes. 
Satisfactory arrangements for the 
change have been made with all 
unions concerned. A smiliar pol- 
icy was started at The Empire, 
Newark. N. J.. today (27). . . . 
Gypsy Rose Lee will star in Ber- 
muda in the play “The Naked 
Genius." . . . Leonard Howard. 65, 
electrician formerly with burly 
road shows and houses and more 
recently in TV theaters, died 
from a heart attack on February 
23 at his home 44-10 McNish 


best days. His acting ability is 
also open to question. But he’s 
made up for it with comedy bits, 
even tho the first few were pretty 
dull. As he gained confidence, 
however, he projected better and 
drew better results. His sotto 
voice ribs of songs identified with 
him drew warm laughter. 

Working with Gale Sherwood 
(plus Ted Paxton on piano, who 
also gets into the act), Eddy 
showed up best in duets of oldies 
long identified with his long 
movie career. Basically, however, 
the Nelson Eddy formula is now 
light comedy (or should be) with 
occasional nods to movie musi- 
cals. The smaller samplings of 
his voice the better. 

Gina and Gerardo 

Gina and Gerardo, ballroom 
team, in their first New York ho- 
tel room date, showed good looks, 
good routines and excellent terp 
ability. Where they jnissed was 
in an over-anxiety to please. The 
boy either grimaced or smiled 
too much, giving an appearance 
of strain that will probably dis- 
appear as he acquires confidence. 

However, the male is much 
too aggressive. Successful dance 
teams give the major play to 
their fern partners for obvious 
reasons. 

These reasons apply even more 
strongly here. Gine, the gal, is a 
rave - haired, smoothly turned 
out attractive creature. And as in 
most dance teams, it is the girl 
the customers want to look at. 
The team did three numbers, end- 
ing on a tango-mambo and off to 
big hands. 

The Stanley Melba ork did its 


usual top show backing job, also 
playing for dancing. Chi Relli 
Latin combo relieved. 

Bill Smith. 



CAUGHT AGAIN 


ST REGIS MAISONETTE. 
NEW YORK: Marti Stevens, a 
beautifully turned out redhead, 
is one of the few offsprings 
around of famous fathers — she’s 
Nick Schenck’s daughter — who 
gives indications of making it on 
her own. # 

Perhaps Miss Stevens hasn’t 
the best voice in the world, but 
what she lacks in that depart- 
ment. she more than makes up in 
salesmanship and production. 
She knows how to work to an 
audience, can use her hands and 
can translate a lyric with proper 
inflections and bits of business 
like a vet who has had more 
years behind her than she 
apparently has. 

The gal opened with a curtailed 
version of “Young at Heart” and 
then went into “Sing You Sin- 
ners.” The first was good; the 
second was meaningless. 

Her next was a broken English 
version of “Pigalle" superim- 
posed on a fine arrangement of 
“Can-Can" hit tunes. This last 
was easily the best in the act 
caught. She finally finished with 
“One for the Road” in down blues 
tempo and went off. 

Even tho her finisher ’was good, 
it lacked the effective impact that 
a brighter song would have 
brought. We are aware that 
strong finishes are considered too 
obvious for class audiences. Still 
the St. Regis audience isn’t 
smarter than those in Dubuque. 
Ia.: they just have more money. 

Don Pippin s piano backing was 
top grade. Milt Shaw’s ork was 
equally substantial. 

Bill Smith. 


Street, Elmhurst. N. Y. Surviving 
is his widow, Irene Slegman. also 
of former burly renown, a princi- 
pal in many shows. Funeral serv- 
ices were held February 25 in New 
York. The deceased will best be 
remembered as house electrician 
at the old Empire in Brooklyn 
when the late Jim Curtain was 

manager Comic Eddie Lloyd 

is back on the wheels after five 
years’ absence, four of which kept 
him in stock in Montreal. . . . 
Winnie Garrett is the proud 
owner of a natty tea apron made 
by Mamie Eisenhower which the 
Prexy’s wife contributed to a 
charity bazaar before she became 
First Lady. 

Rose LaRose introduced still 
another brand new strip routine, 
embellished with a trick costume 
of flaming red. at the Hudson, 
Union City, the week of February 
14. An introductory chapter 
brought on the chorus, three of 
the gals clad in tuxedos and high 
hats. A ditty of many pointed 
verses lasted thruout the exhibit. 
Another routine included an elec- 
tric lit flash of a heart disclosed 
underneath the front of a heavily 
skirted gown. . . . Warren Si, 
Thomas' Tropics. Denver, is pull- 
ing in the crowds who come back 
repeatedly to see such queens as 
Patti Waggin, Tempest Storm and 
Ira Imp. The remodeled Tropics 
is recognized as one of the leading 
burly clubs in the Rocky Moun- 
tain area, and, by booking his 
exotics direct as well as thru 
leading agencies, Warren gets a 
wide choice of name burlesk acts. 
. . . Princess DoMay, billed as 
“The Cherokee Half-Breed," has 
just completed a tour of the West 
Coast and is now headlining over 
the Kane circuit. She is consid- 
ered one of that wheel’s best 
drawing cards. Following those 
five weeks' engagements will be 
a return to niteries opening April 
19 at the Silver Slipper, Las 
Vegas, Nev. Her manager is Doug 
Bonde. . . . Joyce Aimee. accordi- 
onist and singer, is at the Kenil- 
worth Hotel, Miami Beach, for 
the rest of the season. Her newest 
disk release includes the melo- 
dies “Don’t Make Me Cry Again’* 
and “Stay Close to My Heart.” . . . 
Burlesk is back in New York on 
Broadway but in pic form via 
“Top Banana’’ at the Victoria, 
with the same quota of principals 
as when the show played for a 
run in the flesh at the Winter- 
garden. Featured in lights is 
Phil Silvers. Other burly names 
are Joey Faye, Herbie Faye, Dick 
Dana, Jack Albertson and Walter 
Dare Wahl. 


BRITISH ACTORS' 
EARNINGS LOW 

LONDON. Feb. 27.— Thirty- 
four per cent of British actors 
make less than $20 a week on 
an average 42-week working 
year, according to a survey 
made by British Actors 
Equity. 

One actor in four earns 
between $20 and $30 a week. 
Only one actor in 20 takes 
home more than $115 a week 
when working, and one in 10 
gets $90. 

The Equity poll also shows 
that each week 650 actors 
have to find jobs outside 
show business, 1,280 register 
for unemployment benefit 
and 1,470 of the better-paid 
prefer to forfeit the benefit 
and be called “resting." 

With the BBC paying pin- 
money rates and British films 
groggy after tax troubles, the 
fat is spread very thinly in 
an over-crowded profession. 
The report concludes by say- 
ing, “By far the bulk of actors 
make between $20 and $30. a 
rate comparable to the un- 
skilled industrial laborers. 
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Plenty of Work in Europe 
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Summer Garden, a century-old 
stock company operated amuse- 
ment park that employs more 
than 200 musicians and provides 
fall shows daily during the May- 
September period. It also has 
cabarets, big dine and dance res- 
taurants, a concert hall and two 
dance halls. It distributes divi- 
dends of 10 per cent, and its net 
profit for 1953 was $101,245.82. 
Musicians and ballet corps work 
the full season, big-time vaudc 
and circus acts get full month 
and many name concert artists 
and top-notch orchestra leaders, 
such as Eugene Ormandy. are 
brought in for special concerts. 

Jack Hylton Slaps 
li With a Writ 


Gigli 


LONDON. Feb. 27. — Italian 
tenor Beniamino Gigli was 
handed a writ as soon as he ar- 
rived in England last week. The 
singer is here to make a concert 
tour of Britain starting with an 
appearance at the Royal Albert 
Hall today. 

The writ was taken out by im- 
presario Jack Hylton, who re- 
cently aired a grievance that 
Gigli, whose tour is being han- 
dled by Sandor Gorlinsky, had a 
prior contract with him. 

Hylton had already announced 
plans for Gigli to sing at the 
Royal Festival Hall under a com- 
bined Hylton - Harold Fielding 
banner, when the singer denied 
this, subsequently stating he had 
never entered an agreement with 
anyone but Gorlinsky. 

Meanwhile, today’s Albert Hall 
session is fully sold out, and Gor- 
linsky’s office reports booking is 
heavy on the tenor’s other dates. 


New Indie Label, U.S.A., 
Formed by Levy, Levine 

NEW YORK, Feb. 27— A new 
indie label, U. S. A. Records, 
headed by Alan Levine and Ed 
Levy, soon will make its bow in 
the pop field with disks by Jim- 
my Randolph, Andre Phillipe, 
Jeff Harvey and Diahanne Car- 
roll. 

Levy was formerly in the dis- 
tributing business here. Phillipe, 
erroneously reported as signed 
with Coral Records, will record 
his first U. S. A. sides next week. 
The singer recently closed at the 
Copa, Pittsburgh, after breaking 
all records at the night spot. 


Copenhagen also has the big- 
gest and most attractive cabaret 
establishment in Northern Eu- 
rope, the 3.500-seat National- 
Scala. as well as several other 
big night spots, all of which use 
four to six vaude acts the year 
around, plus bands and musical 
combos and vocalists. 

A major reason for the popular- 
ity of vaude and circus in Sandi- 
navia, as well as in some other 
European countries, is the exist- 
ence of juvenile and adult gym- 
nastic schools and clubs, as well 
as the extremely large number of 
ballet, dance and skating clubs in 
these countries. The gvmnastic 
schools turn out hundreds of 
skilled tumblers, acrobats and bar 
performers, many of whom from 
early age are accustomed to ap- 
pearing in public thru contests. 

American ice show promoters, 
such as the “Holiday on Ice” firm, 
find it quite feasible to recruit a 
line of 24 girls over here who not 
only can skate well but can 
quickly learn complicated dance 
and precision routines. 

Good Conditions 

These are a few of the reasons 
why there are still hundreds of 
spots in the Northern half of Eu- 
rope where standard vaude acts 
can still cop off dates of from a 
split week to a full month, with ; 
good working conditions. 

Some of these spots can’t pay 
regular American salaries but 
about 50 per cent of them will 
pay the normal American salary 
plus at least part, or all, of trans- 
portation costs. Many others pay 
sufficiently well to make them 
suitable for a short fill-in or jump 
break. Resort casinos do not pay 
Las Vegas, Nev., salaries but do 
use good acts at their normal, or 
a slightly higher salary. 


The Final Curtain 


BAUMANN— John B. (Jack), 

well-known outdoor ..bowman. February 
9 in Wichita. Kan. Prior to his retire- 
ment from show business a few years 
ago. he had been with the Louis Landis, 
McMahan and Noble C. Fairly shows. 
Survived by his widow, sister of the late 
Viola Fairly. Funeral services February 
12 in Leavenworth. Kan., with burial 
in Mt. Muncte Cemetery, that city. 

BLZBY— Waller A.. 

80. retired organ builder, February 17 
in Upper Darby. Pa. He helped build 
the grand organs at the Wanantaker 
Stores in Philadelphia and in New York. 
Surviving arc three daughters and two 
brothers. Services February 20 in Drexel 
Hill. Pa., with burial In Arlington Ceme- 
tery there. 

CANDELORI— Mrs. Anthony, 

52. wife of Anthony Candelorl. former 
orchestra leader. February 22 In Phil- 
adelphia. Her husband was a former 
musical director for Stations WCAU. 
WFIL and KYW in Philadelphia, and Is 
now on the editorial staff of Theodore 
Presser Company, music publishing firm 
In Philadelphia. Besides her husband, 
she Is survived by a son. Albert E. 
bandmaster of the Marine Band at 
Pearl Harbor, and a sister. Services 
February 26 in Corning, N. Y. t with 
burial In that city. 

CLIFFORD— Robert E., 

71, cookhouse operator for more than 
35 years. February 21 in Los AnRcles. 
He had been a member of the Pacific 
Coast Showmen’s Association for years. 
Survived by a brother, H. D. Clifford, 
ride operator. Services February 26 in 
Los Angeles. 


At the Friars 

• Continued from page 11 


Notes on Talent 

• Continued from " .ge ll 


give credits to their writers. I 
notice that Bishop Sheen gives 
credits to his writers, Matthew, 
Mark, Luke and John.” 


Bob Hope: “I thought I’d 

never get op. I wonder why 
Berle isn’t here. I see he just 
married so he couldn’t make it. 
Probably working on something 
new.” 


The dinner grossed $55,Q00 
(from ticket sale and souvenir 
ads). The dais had Tony Martin, 
Sen. Warren G. Magnuson, Bob 
Hope, Helen Hayes, Fred Allen, 
Ezio Pinza, Danny Kaye, Oscar 
Hammerstein 2d, Jesse Block, 
Bob Weitman, Frank Folsom, 
Eddie Fisher and Leonard M. 
Goldenson. 

There were two flies in the 
ointment. A TV biggie who was 
sitting down front had too much 
to drink and drew angry stares 
from the dais and surrounding 
tables, and Cleo Moore, the 
seven-minute-kiss gal here to 
publicize her Columbia pic, 
“Bait.” She wandered all around 
with photogs until Hope glared 
down at her, “To Berle this 
couldn’t happen; it had to happen 
to me.” 


Mexican Door 

• Continued from page 11 


strictions placed on Mexican acts 
wishing to work in the States and 
hoped that AGVA and the Mexi- 
can Actors’ Union could get to- 
gether with a mutual agreement. 
She wishes that the State De- 
partment would at least allow 
Mexican acts to play club dates 
or one-night stands across the 
border in El Paso. They are per- 
mitted to cross the border to play 
benefits only. Most of the clubs 
in Juarez are booked exclusively 
by Ross Valore, Joe Prensky and 
Leon Harvey, who comprise the 
Ace Hollywood Artists Agency in 
El.'Paso. 


dancehalls, breaking away from 
the general Moss Empire circuit ! 
week and two-week bookings for 
visiting names. Martino will not 
play the Palladium, which he 
visited last year. 

SAHARA BOOKS 
ARTIE SHAW FIVE . . . 

Artie Shaw and His Gramerc.v i 
Five will be added to the cocktail 
lounge show at the Sahara, Las ! 
Vegas, Nev. Irving Fields, cur- 
rently there, will continue. 

ENGLISH ACTS 
SET FOR VEGAS . . . 

The Harry Foster Agency has 
set the "Piccadilly Revels" unit, 
of London, for a five-weeker at 
the Flamingo, Las Vegas, Nev., 
starting April 15. Vaude acts 
with the unit are Vera Lynn, vo- 
calist; Ada and Blanche Lund. Ca- 
nadian dancers; Tommy Cooper, 
magic-comedy; Patricia d'Or. jug- 
gler; and Eddie Vitch, pantomim- 
ist, who has not appeared in 
America for many years. 

New York 

Mickey Rooney opens at the 

Miami Beach Nautilus Hotel 
March 17. . . . Patti Page, reading 
for a Selznick short, is studying 
how to sing two Spanish songs, 
“Imagination” and “Autumn in 
Rome.” Carlos Montelban is the 
teacher. . . . Jeanette MacDonald, 
who was set for the Pierre, pulled 
out at the last minute because she 
didn’t like “smoke filled rooms 
and people with drinks in their 
hands looking up at her.” . . . Four 
acts fell out of the Latin Quarter 
Wednesday (24) night. Sonny 
Sands and the Skating Whirl- 
winds jumped in. 

Hollywood 

Publicist Jo Brooks flies to 
New York March 1 to scan nitery 
and TV talent for the Brucks 
Randell production of the “Black 
Dahlia” flicker. . . . Del Rubio 
Trio to Manhattan with four new 
Eddie Truman arrangements to 
rehearse for their upcoming open- 
ing with the Xavier Cugat ork in 
Venezuela. . . . Eslelita, accom- 
panied by hubby Grant Withers, 
back in town after completing her 
Waldorf-Astoria dates in New 
York and seven weeks at the 
Saxony in Miami. . . . Chiquiia 
and Johnson have been held over 
for another four weeks at the 
Moulin Rouge. . . . Dick Contino 
plays the Show Box, Seattle, 
March 19-28, following his Mo- 
cambo date. . . . Jack Carson east 
for a Milton Berle TV guest shot 
on March 9. . . . Donald O'Connor 
named to emsee the Academy 
Awards presentation from the 
Pantages Theater March 25. 



B. J. DAVIS 


You art sadly missed by your 
loved ones. 

"Since you are gone, days are 
like years; 

We Ihlnk of you always, we've shed 
so many tears. 

But still thare's the comfort to 
knew in our heart 
That soon we'll be with you — never 
to part, 

And while we are waiting to be 
called Home, 

We'll hear your voice on record and 
wa won't bo alone. 

For you are here with us when we 
hear you sing, 

'I Forgot More' and 'Sorrow 
and Pain.' 

We know you are singing in Heaven 
today, 

And we'ro singing here — 

Happy Birthday, B. J." 

In memory of our Parting 
H. 7., who wait called Home 
to Heaven August 2. 1953. 
Born on March 4, 1932, she 
is 22 years old now. 
SKEETER and GEORGIE 


Dl'NCAN — Augustin. 

80. noted actor and brother to the late 
dancer, Isadora Duncan, February 20 in 
New York. Broadway first saw him In 
1900 with Richard Mansfield in "Henry 
V.” launching a career which Included 
producing about 40 plays and directing 
a number of productions for the Theater 
Guild, the Actors’ Theater and others. 
As an actor he gained acclaim in 1919 
in ’’John Ferguson," and staged and 
played in revivals of the show in 1928 
and 1933. Blindness struck him In the 
late 1920’s, but did not deter his career. 
He later appeared In "Richard n." 
"Hamlet," "The Well of the Saints" and 
"Lute Song." His last Broadway show 
was In 1946. Duncan also played a role 
in the growth of the Provincetown Play- 
house and the Greenwich Village Thea- 
ter. He served Actors’ Equity Association 
as a member of its council from 1921 
to 1941 and was a vice-president from 
1941 to 1951. Survived by his widow. 
Margherlta; a son. Angus, executive 
secretary of Actors’ Equity; two daugh- 
ters and a brother, poet-lecturer Ray 
mond. 

FELTUS— Roy M., 

77, circus manager and advertising 
man, February 21 in Bloomington, Ind. 
A general manager of a dozen circuses, 
including the Gentry Dog and Pony 
Show, he had been an executive of Ring- 
ling Brothers for nine years. 

GARRITANO— Raffaele, 

68. musician. January 25 near Naples. 
Italy. He taught music in that city and 
directed various concert bands In the 
Philadelphia area. Pour sons survive. 

GASS — Ellard Blanchard, 

70, a director of the Regina (Sask.) 
Exhibition Association and an active 
worker for the World’s Grain Show, 
held In Regina in 1933, February 15 
in Regina. Survived by his widow, one 
son and one brother. Burial was 
Regina. 

IIARTZEI.L — Rachel, 

46. former actress known as Mrs. Rachel 
Hartzell Thayer In private life, February 
20 in West Grove. Pa. She last appeared 
on Broadway in 1938 in "American Land- 
scape." She was formerly married to 
actor Thomas Mitchell. Survived by her 
husband, three daughter*, her mother 
and a sister. 


HAY1LAND— Rena, 

76. pioneer motion picture .actress and 
one-time vaudeville name. February 20 
In Woodland. Calif. She began her 
career at 18 In vaude and stock, and 
went to Hollywood in 1911 to make 
pictures. 

11ERC7.EC — Gcza, 

65, Hungarian-born playwright: February 
19 in Rome. In 1927 he wrote "Wonder 
Bar." which gained him international 
fame, and In 1932 he helped rewrite the 
play for the screen, staying in Hollywood 
to collaborate on other pictures. Including 
"The Life of Emile Zola." A naturalized 
American citizen, during World War n 
he served with the United States Office 
of War Information. 

HOWARD- William K., 

56. veteran director of many of Holly- 
wood’s top box-office films. February 21 
in his Los Angeles home after a linger- 
ing Illness. He had been acclaimed as 
one of Hollywood’s leading directors. 
Born In St. Marys. O.. Howard grad- 
uated from Ohio State University with 
an engineering law degree. He entered 
the film business as a theater manager. 
His first film directing was for "East 
of Broadway" In 1924. Other of his top 
ranking pictures were “This Side of 
Heaven.” "Johnny Come Lately." "Thun- 
dering Herd.” "The Valiant" and "When 
the Lights Go on Again." He also had 
directed and produced films In Europe. 
In 1949 he married Mrs. Howard, who 
then was the widow of actor Henry 
Kolkcr. Interment In Forest Lawn Me- 
morial Park, Glendale, Calif. 

KF.RNS— Richard D., 

37. In an automobile accident near At- 
lanta. Ga. A resident of Washington. 
D. C.. he was a showman engaged In 
carnival work. No survivors are known. 
Funeral services were held Friday <26 >. 
followed by burial in Fairview Cemetery 
at Culpeper, Va. 

LAVELI.E— Rose, 

77. member of the team kfiown as the 
Dancing LaVelles, February 8 In San 
Francisco of cancer. For many years she 
was sentinal of the San Francisco 
Theatrical Club. 

LA VINE — Michael M., 

68, who with his wife comprised the 
acrobatic team of Mike and May Lavine. 
February 17 In Tampa. Following his 
retirement as an active performer several 
years ago. he operated concessions with 
the Brown Novelty Company and Nelson 
Breeze Rides. Survived by bis widow 
and three sisters. Mrs. Anna Kalber. 
Mrs. Molly Carver and Mrs. Pauline 
Hardgrave. Burial In Cincinnati. 

MAGINX1S — Charles D., 

44. president of the South Shore Play- 
house Association. February 26 in Cohas- 
set. Mass. He was active in founding the 
South Shore Music Circus in that city 
and served as Its president in 1951. 

MARTIN— Ross F., 

66. veteran concessionaire. February 19 
in Mobile. Ala., of a heart attack. A 
native of Cedar Rapids, la., he worked 
for many years with the Cavalcade of 
America. Alabama Amusements and Bar- 
num and Bailey Circus. Burial in Mobile. 

MARTZ — Mrs. Ethleen Pafford, 

55. mother of TV actress Peggy Ann 
Ellis, February 24 in New York Her 
husband also survives. Burial February 
27. Brunswick. Ga. 

MATHEWS— Thomas. 

63. veteran animal trainer, In Schneck 
Memorial Hospital, Seymour. Ind.. Febru- 
ary 20. of a heart ailment. For 20 years 
prior to his retirement from show 
business in 1939. he was trainer on the 
Mighty Haag Show. In more recent years 
he managed a farm for Dr. Charles W 
Fisher near Medora. Ind. Survived by 
his widow, the former Margaret Ritter, 
well-known circus performer. 

NICOL— Mrs. Emma Gilbert, 
contralto soloist with the New York 
Symphony orchestra who retired in 1925. 
Pebruary 23 In New Brunswick. N. J 
She had also sung for two seasons at 
Chautauqua. A son and a daughter sur- 
vive. 

ODETS— Bette Grayson, 

32. actress and former wife of Clifford 
Odets, the playrlght, February 22 In New 
York. She had played leads in several 
New York revivals, including "Night 
Music" and "Golden Boy." At the time 
of her death she was being considered 
for a leading part In a revival of 
"Jealousy.” 


PAGANL’CCI— Anthony, 

60. composer. Pebruary 22 In New York 
A composer in many fields, he wrote 
"The Puppet King.” ah opera bouffe; 
"The Laughing Cavalier." an operetta: 
"Black Eyes.” a song made famous by 
Enrico Caruso; "Temple of Isis." a ballet; 
"Pantheon." a symphonic march, and 
many works performed over the radio, 
including "Impressions of Coney Island." 
"Mardl Gras,” "Fantasia for Plano and 
Orchestra" and "Valse Debonair." 
also had been an opera conductor at 
the Manhattan Opera House and the 


Brooklyn Academy of Music and was 
musical director of the Thomas Edison 
Laboratory. Besides teaching activities, 
he had been a Navy band master during 
World War I. Survived by his widow. 

REYNOLDS— Belle Williams. 

81. for many years a well-known eoon- 
shouter on the West Coast, recently Id 
O akland. Calif. 

ROBERTS— Wilfred S., 

47. director and producer of television 
for Benton & Bowles, ad agency, New 
York, February 24 at Medical Arts 
Center. He studied dramatic art at the 
University of Wisconsin, going on to 
stock and film acting and thence into 
radio and video production. He Joined 
NBC In 1936 as a staff producer, two 
* years later was named manager of the 
web’s commercial department. In 1939 
he was offered an acting contract with 
Paramount Pictures in Hollywood. He 
made nine films there before rejoining 
NBC in 1940 as national production 
manager. In 1942 he Joined the Office 
of Inter-American Affairs, and after 
the war helped form Corday. Roberts, 
Inc., a packaging agency. In 1948 he 
joined Pedlar & Ryan ad agency, where 
he became veepee In charge of radio 
and television, from there to Benton 
and Bowles, where he vrorked on "The 
Doctor” and the Red Buttons show. 
Survived by hts widow. Helen; two son* 
and a daughter. 

ROSS— Robert. 

52. actor and director. February 16 in 
New York. He and his wife. Margalo 
Olllmore. had been playing husband and 
wife on Broadway In the Mary Martin- 
Charles Boyer vehicle, "Kind Sir." when 
he left the cost February 17. He had 
previously appeared in "Point of No 
Return." "Mr. Roberts," "Alison’s 
Orchard" and "The Farmer Takes a 
Wife." He had been an assistant di- 
rector at the Eastman Theater. Roches- 
ter. N. Y.. and ft full director for the 
1941 production of "Porgy and Bess." 
revivals of "On the Rocks” and “They 
Knew What They Wanted" at ’ha 
Municipal Opera in St. Louis and th* 
Kansas City. Mo.. Starlight Theater. 
He also directed the American National 
Theater and Academy production of 
"Tower Beyond Tragedy.” starring 
Judith Anderson. He had been associated 
with Eva Le Galllenne’s Civic Repertory 
Theater and was associate producer with 
Dwight Deere Wyman on "Dance Me a 
Song.” His mother, a brother and a sis- 
ter also survive. 

RYAN— Edward J., 

71, veteran showman, recently in Hous- 
ton. For many years he worked on 
the Roy Frcer’s and Roy Brewer’s shows. 
Burial In Forest Park Cemetery, Houston. 

SALB— Walter, 

53. pianist at the Silver Fox Restaurant 
In Washington, D. C.. found dead on 
the street in front of his home. A 
musician in Washington for 36 years, he 
had played the piano for private parties 
at the White House during President 
Roosevelt’s administration and had ac- 
companied singer John Charles Thomas 
at the National Press Club. His musical 
career began at Washington’s Rialto 
Theater, and he later worked at the 
Columbia, Fox and Earle theaters. He 
had a piano program over Stations 
WINX and WRC. He was a member of 
the trial board of the musicians' union. 
Survived by his widow, a son and three 
daughters. 

STF.IFEL— Michael. 

85. retired motion picture pioneer. Feb- 
ruary 17 in Atlantic City. He operate** 
a chain of theaters In the Philadelphia 
and Southern New Jersey territory until 
his retirement In 1950. Two daughter* 
survive. Services February 19 in Phil- 
adelphia with burial in Roosevelt Ceme- 
tery. that city. , 

WILLIAMS— May* (Spec). 

68. veteran outdoor showman, February 
15 in Little Rock of a heart attack. 
For the past 11 years he was with 
Fuzzcll’s Amusements in Pair Pa>k, 
Little Rock. Prior to that he had been, 
for many years, a ride man on the 
Goodman Wonder Shows and other 
carnivals. Survived by a brother. Cleve- 
land Williams, Leavenworth. Kan. Fu- 
neral services February 17 with burial 
in National Cemetery, Little Rock. 

WOODBl’RN— Joseph D.. 

79. former vaude and Broadway stage 
performer. February 20 In Mayville. 
N. Y. Woodburn and his first wife. Be** 
Woodburn. did a comedy act together in 
vaude at the turn of the century. Wood- 
burn was also in the Broadway pro- 
duction of “Brewster’s Millions.” He had 
been a postmaster for 25 years alter 
his retirement from the stage. 


Marriages 


COLLIXS-RIDDICK — 

Lieut. Bruce L. Collins Jr., son of the 
owner of the Palace and other theaters 
in Corpus Christ], Tex., and Mary Allen 
Riddick, non-pro, February 20 in that 
city. 

ELLIOTT- LO PER— 

William L. Elliott, member of the Air 
Force and son of Mr. and Mrs. William 
Elliott, who are wintering In San Diego, 
Calif., and Eleanor Loper, daughter of 
Mr. and Mrs. H. O. Loper. Punta Oorda. 
Fla., January 20. 

LOCKE-MALASCA — 

Norton M. Locke, producer on WLW-TV, 
Cincinnati, and Rosemarie B. Malasca. 
former assistant to the advertising -** 
rector for Crosley Broadcasting Corpoi 
tion, Cincinnati, and free-lance writer. 
February 13 in that city. 

PAWLEY-STANTON— 

Charles Harrison Pawley. Bridgeport, 
Conn., and Barbara Mimsl Stanton, 
Miami radio and television staffer, in 
Bridgeport February 21. 


Births 


BELCHER— 

A daughter to Mr. and Mrs. Thomas 
V. Belcher. February 22 at St. Joseph 
Hospital. Santa Monica. Calif. Father 
is a director at KNBK. Los Angeles. 

GOLDBERG— 

A daughter, Barbara Lynn, to Mr. and 
Mrs. Martin Goldberg. February 23 ln-~ 
University Hospital. Philadelphia. Mother 
is former Annette Oromaner. former 
organ director for Station WHAT, that 
city. 

n ^Ton. James Edward, to Mr and Mr*. 
Glenn Henry February 17 in Gainesville. 
Tex. Parents are performers with Oil 
Gray Circus. 

KING— 

A daughter, Kathryn Anne, to Mr. and 
Mrs. Charles King, February 22 in 
Phoenixvllle tPa.) Hospital Father 1* 
announcer for WFIL. Philadelphia. 

PROVENCE— 

A son. Steven D.. to Mr. and Mrs. Bob 
Provence February 13 In Cincinnati. 
Father Is announcer on WLW and WLW- 
TV. that city. 

STONE— 

A son to Mr. and Mrs. Clifford Stone, 
February 25 in Hollywood Presbyterla* 
Hospital. Stone is the Western radlo-TV 
star. 

WEITZMAN— 

A daughter, Amy. to Mr. and Mrs. Duke 
Weitzman February 20 in New York. 
Father Is advertising and sales promo- 
tion staffer for WABC. that city. 
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Old Winnipeg Fair 
Gets New Grounds, 
Program Expansion 

Acquires 80-Acre Tract, Changes 
Name, Eyes 'A' Circuit Membership 

WINNIPEG. Feb. 27. — The St. f A construction committee, con- 
Vital Agricultural Society hasjsisting of E. J. Casey, owner of 
changed its name to the Greater the Winnipeg-based carnival 
Winnipeg Exhibition, acquired a I bearing his name, and F. A. 
new 80-acre site, and mapped ‘ Mager, has been named to study 
plans for widespread expansion [ plans and make recommendations 
designed to lift the 44-year-old | for the building of a steel grand- 
fair to a level which will enable stand. 


CONEY FIGURE MOVES AFTER 
45 YEARS; CROSSES STREET 

NEW YORK, Feb. 27. — Monroe Ehrman. Coney Island pub- 
licity chief and realtor, is being ousted from his office after 
doing business on Eighth Street for 45 years. 

In building an approach to its proposed new Aquarium, the 
city will widen the street for another 45 feet, all on Ehrman’s 
side. But Ehrman is already setting up shop and will be operating 
as usual next week, across the street next to the firehouse. The 
widening will effect the stretch between Surf and Mermaid 
avenues. 

Also to be cleared, for the Aquarium itself, is the area 
between Eighth and Fifth streets. Several manufacturing firms 
and many concessionaires are being evicted by the city as it 
prepares to tackle the multi-million-dollar proiect. 


CHI AUD GROWS 


it to join the Western Canadian 
A Fair Circuit. 

Grant Churcher, president, 
pointed out this week that efforts 
would be made to have the exhi- 
bition become a circuit member 
as quickly as possible, probably 
sometime in 1955. 

To Erect 3 Bldgs. 

Three buildings are to be 
erected on the new site in time 
fcr this year’s event. They are 
an administration building, indus- 


RAS on Midway 

The Royal American Shows, 
which provides the midway at- 
tractions for the A circuit, will 
again appear on the midway of 
the relocated fair this year. 

New features on the fair pro- 
gram will include a rodeo, chuck 
wagon races and harness races. 
Draft and light horse shows, 
which have been featured in the 
past, will continue. 

The fair also will offer a dog 
show, beef and cattle show, 


Amphitheater Sets 
$1,500,000 Addition 


trial building and a building that r’ f pnll Zi av 

will house school, horticulture P 1 d p y * 


and home economics exhibits. 


Chi. Outdoor 
Show Tops '53 
By 6 Per Cent 


and a grain show 

Exhibition officials are using 
the plans of the Saskatoon Exhi- 
bition grounds as a model for 
their program. The Saskatoon 
grounds are the same size as the 
new site of the fair here. 

Four and a half miles from 
downtown Winnipeg, the new 80- 
acre site includes a five-acre tract 
which the Metis Society of Mani- 
toba holds in perpetuity. This 
group has turned the manage- 
ment of the five acres over to 
the exhibition board, reserving 
only the right to use the grounds 
for’its annual summer picnic. 


CHICAGO, Feb. 27.— The an- 
nual Chicago Sports and Outdoor 
Show today m-'Ved into the next 
to the last day of its 10-da.v run 
here in the International Amphi- 
theater with an attendance bulge 
estimated at 6 per cent. And with 
the normally big week-end busi- 
ness yet to come, officials looked 
to hold this pace, weather per- 
mitting. 

Frank Hogan, producer of the 
event, was quite optimistic about 
the outcome, especially in view 
of the fact that attendance at 
‘ many of the major sports and 
travel expos fell off this year, f or mid wav bookings, 
some as much as 20 per cent. 


CHICAGO. Feb. 27. — The 
International Amphitheater this 
year will increase its commercial 
exhibit space by 180,000 square 
feet thru the construction of a 
new addition to its present build- 
ing, Merton Thayer, manager, an- 
nounced. Plans are already in the 
works and the structure is sched- 
uled for completion by October 
of this year. 

The addition will be one- 
story high and will extend to the 
south of the present auditorium. 
The addition of this footage to 
the Amphitheater’s present 260,- 
000 square feet, will boost its 
total to 440,000 square feet. And it 
will permit the building to handle 
such huge industrial shows as 
those sponsored by the American 
Road Builders’ Association and 
the National Machine Tool Asso- 
ciation. During smaller shows, the 
added space will be utilized as a 
roofed parking area, Thayer said. 

Bays in the new building will 


5th Midway Pact Set 
For 'Dancing Waters' 


NEW YORK. Feb. 27. — Sam 
Shayon, back from Tampa and the 
initial showing of a Dancing 
Waters unit under canvas with a 
carnival, announced this week 
that a fifth display had been set 


In addition to the usual run of 
vacation equipment and resort 
booths, the expo boasted one of 
its biggest house trailer shows, 
with close to 50 firms on hand 
to display their latest products. 
Trailer Model 

An interesting trailer model 
that might find a market in out- 
door show business was a stage- 
coach model being shown by the 
Overland Division of theTravelite 
Trailer Company, Chicago. De- 
signed after a typical Western 
stagecoach, the model is practi- 
cal as well as flashy. It is 21 feet 
long, has an aluminum exterior 
decorated in rustic wood and 
sleeps four. Price tag was $3,395 
for the deluxe model, with stand- 
ards going for $2,995. Lighthouse 
Trailer Company had a new 
model, with two bedrooms and 
a bath upstairs of the regular 
living quarters. 

The exposition’s usual public 
trout fishing feature was ex- 
panded this year. Instead of the 
usual one tank, three were in op- 
(Continued on page 22) 


PARKER M-G-R 
SCORES SOLID 
PUBLICITY HIT 

LEAVENWORTH, K a n., 
Feb. 27.— The C. W. Parker 
Amusement Company, manu- 
facturers of the Parker Merry- 
Go-Round, garnered a solid 
publicity break this week 
when the Associated Press 
picked up and circulated a 
yarn about the firm’s business 
prospects for ’54. In the item, 
the AP quoted Paul Parker as 
saying that he doesn’t know 
about general business but his 
ride business is way ahead of 
last year. Parker said that his 
factory has produced three 
rides thus far this year and 
have 15 on back-order. Last 
year’s output was a total of 
four, he said. 


A pact was set with Alfred G. 
Osborne, a partner with Donald 
Dowis in the operation of Forsythe 
& Dowis Rides, Inc. Owners and 
operators of the Sky Wheel and 
other rides, they will exhibit the 
water spectacle in Western terri- 
tory extending to the Pacific Coast. 

With the completion of the pact 
carnival companies holding ex- 
hibiting rights to the unit now 
blanket the nation. Extending 
west from the East Coast, the 
shows involved are the World of 
Mirth, Gooding Amusements, 
Amusement Corporation of Amer- 
ica and the Royal American 
Shows. 

Sedalia Booked 

Osborne reportedly has already 
booked the water spec into the 
Missouri State Fair, Sedalia. Other 
independent dates for the show 
are being sought at such spots as 
Cheyenne, Wvo.; Billings, Mont.; 


Lincoln, Neb., and Hutchinson, 
Kan. 

Shayon also said that Osborne 


measure 40 by 60 feet. Head room 
will be 20 feet, the entrance way 
20 feet high and a railroad spur, 
with a 10-car capacity, will run 
into the building. Lighting will 
be rated at 30 candle power and 
electrical facilities will be in- 
stalled to handle up to 10.000 
KVA power for industrial exhib- 
its. 

Before construction begins, the 
building's annex and several 
barns and pens will be raised. 


A SAINT 


Lucy First 
Fall Doll 
For CSS 


NEW YORK. Feb. 27.— Lucille 
Ball might have wound up in the 
carnival business permanently if 
an initial experience at Coney Is- 
land years ago hadn’t turned sour. 
The redheaded video-flicker per- 
sonality. the first fall doll in the 
history of the Dexter Fellows 
Tent. Circus Saints and Sinners, 
confessed to that body Wednesday 


and Dowis will also take care of j( 24) when she shared the spot- 
non-fair bookings in the territory, light with her husband, fall guy 
Shayon and Harold Steinman have Desi Arnez, thft she succumbed 
received a number of requests for to the lure of the Side Show job 
a unit but, in many instances, the j when her belly touched her back- 
dates have been spread out thru bone. 

the Far West. This new booking] Lucy, who went to the Island 
will make it possible for these become the head impaled upon 
dates to be filled. Several are in. (be sword (find the bodv), was 

the Far Northwest territory, in-! pr0 mi S od $15 a week and all of 

eluding Seattle and Portland, Ore. the Chinese food she could eat. 


The San Diego County Fair, 
Del Mar, Calif., has contracted 
for a unit which will be presented 
outdoors and free on the plaza 
(Continued on page 22) 


Hamid Firm 
Names Rolley 
Publicity Chief 

NEW YORK, Feb. 27.— William 
Rolley has taken over the post 
of publicity director of the George 
A. Hamid & Son talent agency, 
succeeding William Gresham. 

Rolley, long-time publicist of 
Hamid's Steel Pier, Atlantic City, 
and operator of an advertising 
agency there, will resume the 
publication of “Fair Times,” 
Hamid house organ last issued 
about 12 years ago, prepare pub- 
licity kits on Hamid attractions 
for fairs buying the firm’s talent 
and personally publicize some of 
the shows booked with annuals. 

Rolley will continue to handle 
Steel Pier publicity thru the sum- 
mer months. 


Turnout Good 
For New York 
Sports Show 

NEW YORK, Feb. 17.— The Na- 
tional Sportsmen's & Vacation 
Show pulled into its eighth day 
today with attendance holding up 
very well compared with previous 
sessions in Grand Central Palace. 
Considering that the Madison 
Square Garden basement Exposi- 
tion Hall is stocked with 101 ex- 
hibits, only half of those exhib- 
ited in the Palace, the Campbell- 
Fairbanks management showed no 
disappointment over the turnout. 

The show has been getting a 
continuous string of publicity 
breaks in the local press and on 
TV, which has been credited with 
keeping the mid-week attendance 
up to a satisfactory level. The 
three-day George Washington’s 
Birthday week-end was described 
as excellent. 

Seats for the free Shilling- 
booked talent show have been al- 
most all occupied for the three 
shows each day. About 400 
bleacher seats are raised around 
a tank which holds water acts, 
while other performers are pro- 
vided with a stage at one end of 
the tank. Show ends its nine-day 
run tomorrow (28). 


In a week’s time she was filled up 
on Chinese food but the promised 
$15 was missing so she quit to 
again tackle Broadway, this time 
successfully. 

The luncheon, to which women 
were admitted for the first time, 
drew well over 1,000 Saints and 
Sinners at $10 a head. Sinners 
were in from such distant points 
on the route card as Richmond 
and Petersburg, Va., and the turn- 
out of Saints was particularly 
strong. 

Big Show Folks 

Paul Miller, of the famed Miller 
Brothers, operating clan of the 
concessions on the Ringling Bros.’ 
Circus, attended along with Leon 
Pickett, Big Show contracting 
agent just in from securing a new 
lot for the show in Philadelphia. 
Bill Karschim, representing the 
Big Show's circus program, had an 
opportunity to make many more 
ad contacts. 

Gerald Snellens, general repre- 
(Conlinued on page 22) 


Wagner Opens 
Florida Tour 

MIAMI, Feb. 27. — Buddy Wag- 
ner's Tournament of Thrills unit 
pulled into Miami last weekend 
for three shows under auspices, 
Thursday, Friday and Saturday 
(18-20). Unit's Florida tour began 
Wednesday night (17) before a 
full house at Sara Mana Speed 
Bowl, Brandenton. 

Wagner said he has three weeks 
of Florida bookings, jumping to 
Key West from Miami. Stunters 
with the Eastern unit include Bob 
LaBay, A1 Gross, Jimmy Curry, 
Buzz Bundy, Ranee Packard, and 
Carl Visroe. Clowns include John- 
ny Roberts and Johnny Chapman. 
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Connelly Auto 
Show to Run 
In Jersey City 

JERSEY CITY, Feb. 27.— Frank 
Connelly is following on the heels 
of the Herb Shriner and Fred 
Pittera automobile shows by put- 
ting on another one in the 
National Guard Armory here. 
The promoter, with service be- 
hind him for recent New York 
City motor shows, is calling the 
new event the First International 
Automobile Show. 

Exhibitors’ list so far totals 35 
for the event, which is set to open 
Saturday (6) and run thru Sunday 
(14). Hours will be from noon to 
11 p.m. daily, including Sunday, 
Connelly said, and admission will 
be $1.20, and 15 cents for kids. 

Advertising will be confined to 
window cards and newspapers in 
the metropolitan area, altho TV 
and radio tie-ins are being sought. 
Besides commercial ana home- 
made autos, the show will have a 
daily fashion show onstage, and 
a theater in which auto films wilt 
be presented. The promoter is 
shooting for a paid admission 
figure of around 100.000. 

Nut of $18,000 

This is the first promotion for 
Connelly. The 28-year-old show- 
man says his nut is $18,000 and 
he is holding off on publicity and 
advertising until the final days 
preceding the show. As well as 
being more economical, it reflects 
his thinking that prolonged adver- 
tising lessens the impact of an 
event when it finally opens. Dick 
Randall Associates of New York 
are working on a half-hour open- 
ing night TV stint, and an hour 
of radio nightly during the run. 

Connelly began in his field as 

(Continued on page 22) 


New Campaign 
For Amusement 

i 

Trade Census 

WASHINGTON, Feb. 27. — A 
new drive to restore the amuse- 
ment industry census, including 
the first Commerce Department 
survey of the coin-operated vend- 
ing industry and show business 
since the 1948 census, will be 
stirred when Commerce Secretary 
Sinclair Weeks makes public a re- 
port Monday (1) containing 51 
recommendations to strengthen 
the Bureau of Census’ fact-finding 
programs. 

The recommendations, which 
appear in a report of a nine-man 
intensive review committee head- 
ed by Ralph J. Watkins, research 
director for Dun & Bradstreet, 
Inc., New York, call for complete 
censuses of service and wholesale 
trades as soon as feasible. The 
Watkins committee favors a cen- 
sus of business “with a reasonably 
complete enumeration” every five 
years, as now authorized, cover- 
ing service, wholesale and retail 
trades. 

The report will urge legislation 
restoring fund.: to conduct in 1955 
on 1954 data the business census 
now authorized for 1954 on 1953 
data. The cost would be about 
$9,000,000. Congress last year ap- 
plied the economy ax to funds for 
the 1954 business census which 
would have surveyed legitimate 
and movie theaters, the coin- 
operated vending machine indus- 
try, amusement machines and out- 
door show business. Secretary 
Weeks said it is now too late to 
prepare for a census covering last 
year’s data and that the new cen- 
sus will have to start afresh. 

Mexico, Mo., Fair 
Re-Elects Officers 

MEXICO, Mo., Feb. 27.— All of- 
ficers of the Audrain County Fair 
were re-elected at a recent meet- 
ing of the board of directors. 
Frank P. Wilfley will continue as 
president: Rouss Gallop, vice- 
president: James Higgs, secretary, 
and James Cooper, treasurer. A 
number of plant improvements 
were authorized and i* was an- 
nounced a thrill show would again 
appear this year. 
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4 RACE CARS ***** 1926 

u PROUDLY PVtitNfl 

THl FABULOUS NEW MONEY MAKING 

KIDDIE BIDE. 





MINIATURE TRAINS EVERY LOCATION 

any SIZE. ..any CAPACITY. ..any PRICE RANGE... 

THE WORLD S FINEST BY THE WORLD'S LARGEST EXCLUSIVE MANUFACTURER 



AVAILABLE. 

mi Dcieriplive Catalog 
and Complatc Detail! - write to: Dc*t. 


MINIATURE TRAIN CO. RENSSELAER, INDIANA 


vLccIImic * IBS ib* 

• 2'* hoTvpcsrr CONTINENTAL nMior 

• I’li-i.. & Aluminum WBy 

• CeJort to oidr* 

• ICx< piK inulu UHooa. non-iktd thru. 


V-BELT DRIVE/ 

Trwifel* Fr» 
luxhout. BUILT 1 
Itailon (or Ltulini and olt.rr evMWork! »' 

FOR DBTAILS - VRJTC OK WHO! 

DREYER RACING EQPT. CO. 

4164 W. Washington St. 
Indianapolis, Ind. 


TUBS-O-FUN 

SENSATIONAL NEW 48-PASSENGER 
KIDDIE-ADULT RIDE -VERY FLASHY 

Riders may torn or spin themselves in either direction as the 
entire Ride revolves. Revolutionary new construction design 
permits very fast assembly or disassembly. Absolutely no bolts 
or pins to be removed, just loosen 22 nuts o few turns and the 
entire Ride breaks up into only 17 pieces, plus Canvas Cover 
and Center Ornament, that's all, positively no more. Can be 
completely assembled or disassembled in just a few minutes. 
Self-loading, unloading. All Tubs load, unload simultaneously. 
Tremendous earning power. EXTRA HEAVY DUTY 
CONSTRUCTION. 

SO 7CfV00 

Micro AT ONLY M — J II AT ST. LOUIS. MO. 

HAMPTON AMUSEMENT CO. 


2231 Oakdale 


(Phone: GOodfellow 9709) 


St. Levis 20, Me. 



The rUr-A-(UH(RL Ride 

"Bast Buy in Rides Today" * V«r Popular m 4 PratHaU* 

* fc*d l*olilii« * tool Quality 

* Wall Ml * Eronomkal 

md wkat a * lapaaltrll 

5ELLNER MFG. CO. 

Faribault, Minnatota 


A Rodeo Ride 
A Choo Choo Ride 

★ Speed Boat Ride 

★ Kiddie Auto Ride 
if Rocket Ride 

★ Pony C art Ride 
if Army Tank Ride 
if Miniature Traihs 

KING AMUSEMENT CO. 

Mt. Clemens. Mich. 


MINIATURE GOLF 

COURSES BUILT BY ARLAND 

America’s Loading Builder of Min- 
iature Colt Course & Golf Driving 
Ranges. 

Ice Skating Rinks e Outdoor Bowling 

ARLAND ENGINEERING i 
CONSTRUCTION 

444 Brooklyn Avo. 

New Hyde Park, N. Y. 


ASTRO FORECASTS 

All Readings Complete for 1953 

On hand in these idzes: 2%; 3 inch; 3 9/16; 

4 inch; 4 3/16. Write for prices. 

Single Sheet, 8^x14, 100, 75 C per M. . .56.06 
Gold Fish Pamphlet, 4 page, 8^x11, 

12 Signs. Any Quantity, Each 1V4« 

'WHAT IS WRITTEN IN THe STARS.” 
Folding Booklet. 12-P., 2',4x5. Con- 
tains all 12 Analyses. Very well writ- 
ten. $3.00 per 100. Sample I0< 

FORECAST AND ANALYSIS. 10-P. 

Fancy Covers, 8V<txU. Each it 

Samples of each of the above 4 items for 25r 
No. 1 45-Page Assorted Color Covers. 50< 

NEW DREAM BOOK 

120 Pages 2 Sets Numbers, Clearing and 
Policy, 120 Dreams, Bound In Heavy 
Gold Paper Covers. Good Quality 

Paper, sample 20< 

HOW TO WIN AT ANY KIND OF SPECU- 
LATION, 24-p. Well bound. 8'jxll ... 2S< 
PACK OP 79 EGYPTIAN F. T. CAROS. 
Answers All Questions. Lucky Num- 
bers, etc 60< 

Sign Cards, Illustrated. Pack of 36 15r 

Graph Cards, 9x17. Sample 5#. Per M. .57.50 
MENTAL TELEPATHY. Booklet of 21 p. 25r 
Shipments Made to Your Customers Under 
Our Label. No checks accepted C.O.D. 25% 
Deposit. Our name or ads do not appear 
in any merchandise. Samples postpaid 

prices. Orders are P.P. Extra. 

SIMMONDS & CO. 

S2S S. Dearborn St. Chicago 2. Illinois 

Send for Wholesale Prices. 


SEARCHLIGHTS 

Searchlights and Generators, never used, 
have been In storage since purchased 
from Army. 60” G.E, and Sperry. $650.00- 

5750.00. Also complete new heads and 
outside automatic feed control box sets. 

8100.00. 

J. PILE 

2329 Central St., Evanston, III. Phone: 
University 4-5166 or Mulberry S-35T0, 


8C PROFIT 

ON EVERY 104 SALE! 


with SNO MASTER ICE SHAVERS 

Makes Snowcones 
and Snowballs! 

Write tor details. Inquine* 
welcome from dealers dis 
tributors. sales agents 


SNO-MASTER 




HAVE FOR 

SPRING 

DELIVERY 


One 35 foot Wheel, 
also one used 24 
foot Merry-Go- 
Round with 20 
jumping Wooden Horses, two Chariots. 
Ready to go. Priced reasonable. 

CARBRICK ENGINEERING 

Centre HeM, Pa. 


ssss. 


SMITH SMITH 



tOCK-O'PLANf 
ROU-O-MANf- 
Fir-0 PLAN! 
OCTOPUS 
MIDCfOMCf* 
IUL6Y THf WMAlf 


HIRHB 8 III 


* ROLLER COASTER 



* WATER BOAT RIDE 

* WH1RL-A-R0UND 

* FERRIS WHEEL 

* LOCOMOTIVE TRAIN 

* ROCKET FIGHTER 

* CIRCUS RIDE 

* JET AEROPLANE 

* CHAIR-O-PLANE 

* ELEPHANT RIDE 

* TANK RIDE 

AH our rides are 
complete, including 
fences, electric signs, 
ready to operate 
with no extra ex- 
pense. Terms ar- 
ranged. Illus. 
cular free. 


STANDARD KIDDIE RIDES 

MANUFACTURING CO. 

201 E. Broadway, Long Beach, L. I.; N. Y. 
hones: LOng Beach 6-7361 and 6-S594 


James R. Boyer 




says: 

“We want you to 
know tt has been 
a sincere pleasure 
doing business 
with you. Our 
Wheel looks like 
the day It left the 
factory. We are 
proud of It." 

Thank you, Mr. 

Boyer. Wc are 
glad your No. 5 BIG ELI WHEEL has 
proven a good investment. 

YOU, too, can be a satisfied BIG ELI 
Owner. Ask us for P.L.A68 and full 
particulars. 

REMEMBER— The BIG ELI la a life- 
time profit-earner. 

ELI BRIDCE COMPANY 

800 Case Avenue, |acksonville. III. 


SPECIAL 

LATE MODEL C-CRUISE MAJOR PLAT 
RIDE FOR SALS 

* Capacity — 36 Passengers 

* Complete with 4 Whirling Tubs A 4 
Boats 

* Repainted A in excellent condition 

* Includes Electric Power 

* Cost New— 512.500.00 

* Special price for quick liquidation— 

54500.00 F.O.B. Salem, Oregon. 

WEST SALEM MACHINERY CO. 


E®" 1 «' HGHTH 



let 

propelled 

profits! 



t 2-plact jet 
planes, push butliai 

electrically operated guns. 


here’s a real “gold mine in the sky” Jor every operator! it's 
allan herschelTs sensational new, aerial kiddie-ride, with a 
combination of hydraulic lift and fluid-drive that simulates 
a natural air flight, this exciting ride was the hit of both toronto's 
famous Canadian national expo and the big, state fairktddie- 
toum at dallas. every youngster wants the thrill of riding the 
sky fighters highrflying planes and firing its’ realistic cracking 
guns! as an owner, you'll see the small fry go wild with excite- 
ment to board this popular new kiddie-ride, write or wire today! 

OTHER ALLAN HERSCHELL KIDDIE RIDES: CARROUSEL « KIDDIE AUTO RICE • 
JEEP RIDE • BOAT RIDE . BUGGY RIDE • TANK RIDE • LITTLE DIPPER • 
and All an Herschcir, newcil . . JOLLY CATERPILLAR. 

MILAN mSGflilUL 

COMPANY, INC. 

,f world’s largest manufacturer of amusement rides” 

NORTH TONAWANDA. NEW YORK 


LOOK! PARKER DOES IT AGAIN! 

THE MERRY-GO-ROUND BUSINESS IS GOOD 

We are now working 10 hours a day, 6 days a week, and arc starting 2-10 hour shifts 
to get our orders out on schedule. Can still accept a few more orders for lafe spring 
delivery. Standard Model, $5,500.00; Do Lux. $6,675.00. For particulars address 

C. W. PARKER AMUSEMENT CO. 

LEAVENWORTH. KANSAS 


OM «H 


H.E 


jpurm 


4 *Y tQUIPW$*»S 


WART CO- 


ADULT RIDES — 3- Abreast 
Merry-Go-Rounds. KIDDIE | 

RIDES — Ferris Wheels. 

Rocket, Airplane, Chair-o- I 
Plane, Auto, Flying Horse, 

Pony Cert Ride. C O I N- 
OPERATED — Cow Pony, 

Moon Rocket. Write for Catalog. 

Two Seasons to Pay — Bank Terms. 



H.E.E 


WART CO. 


NOW IS THE TIME 

I* Brighten Up Your Kiddieland 

Ask for our literature and locations of 
users from coast to coast of the Kiddie's 
Delight Hand Car Ride. 

HODGES AMUSEMENT A MFG. CO. 
1415 West Pruitt St., Indianapolis 23, Ind. 


WANT TO BUY 

LATE MODEL ALLAN HERSCHELL 
THREE ABREAST MERRY-GO-ROUND 

B. A. SCHIFF & ASSOCIATES 

961 S.W. 69th Ave. Miami, Pie. 
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HOW ARE YOU FIXED FOR GAMES 

tw 68oa>^-0 

Pat. No. 2,536.538 

AND GET SOME — RIGHT NOW 
# 70 games per hour al 5 or 10c 
• 45 seconds completes a game 
# Designed with operators in mind 
t Trouble-Free — Easily maintained 
• Geared for the family play 
• Kids and Grandma, too 
_ • Warranted — Defect Free 
• $10 Federal Tax 

WRITE 
FOR 

LITERATURE 



14 FT. LONG 
27 IN. WIDE 
64 IN. HICH 
WEICHT 375 LBS. 

PRICE — $695.00 F.O.B. PHILA. 


CLOSING HOUR SET BACK 


NSA Gets Behind March 17 
Fete Given by Conn. Boys 

(Dada) King and others for recog- 
nizing the feelings of all factions 


PHILADELPHIA TOBOGGAN CO. 

* , 130 E* DUVAL ST., PHILA. 44, PA. 

Amusement Devices Since 1904 


74. *kiUuu HOWARD 


fn flgj — B ; 


Safari’ 



You’re really "with 
with the HOWARD SAFARI! 


Here, at last, is the complete rolling home every outdoor showman has 
looked for, the internationally known Howard SAFARI land yacht! 
Built by one of America's pioneer quality coach builders, the SAFARI 
is constructed on a tough, rugged General Motors chassis, powered by 
the world-famous GMC engine equipped with Hydramatic transmission, 
and is ready to go anywhere, anytime, any season of the year! A lifetime 
steel panol exterior houses a completely self-contained "home-on-wheels.~ 
Sleeping facilities for as many as six people, a complete modern galley with 
stove, sink and refrigerator, a full-sized dinette, a complete bath-room 
with shower, lavatory and seat, scores of overhead cud wall cabinets, plus 
large, spacious, full-sized closets! With the SAFARI'S unique self-contained 
living advantages you're equally at home on the road or on the lot! The 
Howard SAFARI is America's only production-built land yacht, completely 
self-contained and completely yours for $6,500 . . . FOB Saginaw. 
Michigan . . . plus applicable tax. 

For details and Information: Write Dept. HD-5, Box 21 83 

SAGINAW MANUFACTURING CO. 


NEW YORK. Feb. 27.— Tickets 
for the National Showmen’s As- 
sociation “Connecticut Night” par- 
ty were moving rapidly last week, 
with sales and commitments being 
recorded at a good clip. At Wed- 
nesday night’s (23) meeting, Ger- 
ald Snellens and Joe Spivak each 
took 10 of the $5 ducats, and John 
Weisman picked up 50 to take on 
his jaunt to Miami. 

The party topic and a change in 
closing hours were the main points 
of the session, presided over by 
president Joe McKee. 

To be held March 17, the party 
is an innovation in NSA history. 
The “Connecticut Boys,” Weis- 
maij, Vince Anderson, Morris Bat- 
alsky and Sam Peterson, are 
standing the expenses for food, 
entertainment, drinks and danc- 
ing. All ticket money is ear- 
marked for the club treasury. 

New Time 4 A.M. 

I A long board of governors 
meeting resulted in agreement to 
advance the 2:30 nightly closing 
j time to 4 a.m., on a 30-day trial 
I basis. There were no objections 
from the floor and the adminis- 
; tration was commended by Louis 


in the club. 

Business transacted included 
the approval of new members 
Edward A. Martz and Milton 
Whyard Jr., both proposed by Max 
Tubis, and M. S. Kaufman, pro- 
posed by Sam Peterson. The 
twice-monthly award of $100 went 
to Ben (Murphy) Rosenberg. 

With the exception of assistant 
treasurer Jeff Harris, club attor- 
ney Sidney Levine, and physician 
Dr. Jacob Cohen, all officers were 
(Continued on page 22) 


Rocco Masucci 
Staging Whole 
Weirwood Fair 


SUFFOLK, Va., Feb. 27.— Man- 
ager Rocco Masucci of Virginia 
Greater Shows has swung a deal 
to stage the entire Weirwood 
(Va.) Fair this season, the dates 
being August 9-14. Masucci will 
stage the horse racing, auto rac- 
ing, fireworks, grandstand free 
(Continued on page 22) 


SHOW 

PRINTING 


me r I Mi Pictorial Designs 
If t WW For Every Event 
AMERICAS LOWEST PRICES 

SEND FOR NEW CATALOOV6 


SPEED-UP CITED 


ROM COMPANY 

4203 Union Wvd. 

Si. Lovit IS, Mo. 

32-30 43/d Are. 655 Edmunds Si. 

L ”’ 'fTv.”’ '* s "*"» *. w ° ih 


Machines and Dispensers 

FLOSS * POPCORN - CANDY APPLES 
SNOWBALLS - DRINKS 

Plus . .... A Complete Line of Supplies ! 

Get everything from one source ! 

POPPERS SUPPLY CO., INC. of Philo. 

1211 North 2nd Strbet GArfitld 6-1616 

DISTRIBUTORS FOR GOLD MEDAL PRODUCTS 



SPECIAL EVENTS 

AERIAL AND GROUND DISPLAYS. 
IARCE SELECTION OF ANIMATED SET 
PIECES. Operator With display— 5500 QQ' 
to $5,000.00. Insurance furnished. Also 
fire,. •» yourself programs with complete 
instructions, price $50,00 to $600.00. 

- Send for Free Catalogue. 

WISDOM FIREWORKS COMPANY 

•2356 Michigan St. Loui*. Mo. 

(Phone: Crand 1596' 


^f.TURFl 


THE GREATEST FLASHIEST . . 
SSI MAKING . . . ALL ELECTRIC. 
GROUP CAME OF THEM ALL. Fret 
Photo and Details. 

ELECTRONIC GAMES 

Grcensburp, p«. 


CONCESSION TRAILERS 

OF ALL TYPES 

Stale Your Needs 

CALUMET COACH CO. 

11575 S. Wabash Chicago 28, IN. 

Phone: WAterfall 8-2212 
Catalogs available on request 


gitr® k 



(9) Used Baseball Pitching Machines 

For heavy duty business. Excellent con- 
dltion. Hoppers hold 300 balls. Also 
wiring, net cages and switches. Can be 


tlon on Batting Range. Sacrifice prices. 
Act quickly. Also, 25 ft. Miniature Hook 
and Ladder Fire Engine. Call New Jersey, 
So. O renge 2-31SS or write Box D-10, 
The Billboard, Cincinnati 22, O. 



Two Kid Rides 
Are Modified 
By Herschell 

NORTH TONAWANDA, N. Y., 
Feb. 27. — A reduced Jolly Cater- 
pillar (February 27) and new ver- 
sion of the Little Dipper are being 
marketed by the Allan Herschell 
ride firm. Also available is a 
conversion unit for existing Little 
Dippers, with which they can be 
modified into the new model which 
is labeled the Allan Herschell 1954 
Roller Coaster. 

The kiddie Jolly Caterpillar 
ride, introduced at the Tampa 
fairgrounds, is available in two 
sizes. The new size is smaller, 
24^4 feet in diameter instead of 
32, and containing six seats in- 
stead of eight. The smaller 
model is eight and a half inches 
lower and weighs 6,000 pounds 
compared to the larger model’s 
(Continued on page 22) 

Troupers Raise 
Over $1,500 at 
Indio Benefit 

INDIO, Calif., Feb. 27.— Regular 
Associated Troupers increased its 
treasury to the tune of $1,500 at 
a show-within-a-show held here 
Sunday (21) on the midway of the 
Frank W. Babcock Shows at the 
Riverside County Fair and' Date 
Festival. The show’s gross itself 
topped the $1,000 mark and Bab- 
cock donated $500 as well as the 
assistance of a number of his 
staffers. 

The greeting committee in- 
cluded Babcock, Larry Ferris, 
President Inez Allton, C. H. All- 
ton, Rose Ferris and Fred C. 
Smith. Committee members in- 
cluded Lucille King, cards; Lill 
Schue and Eddie Harris, treasur- 
ers; Lucille Dolman, ticket sales, 
along with Eve Scott, Jennie Rie- 
gel, Berta Harris and Florence 
Lusby. Max Kaplan and Kenneth 
Payne held forth at the refresh- 
ment bar and catering service was 
handled by Elsie Brizendine Ken- 
nedy, Norman Schue, Eve Scott, 
Mary Dewey, Daisy Morrion and 
Lucille Dolman. United Tent 
Company furnished the top for 
the event, Jimmy Lynch provided 
(Continued on page 22) 



Claim 60,000 for 
Autorama Showing 
In Conn. Armory 

| HARTFORD, Conn., Feb. 27.— 
Attendance at Joe Kizis’ Auto- 
! rama, produced for fiv* days last 
i week at the State Armory, was 
| about 60,000, according to the pro- 
moter. Kizis said the turnout was 
more than attended last year’s 
nine-day show. 

Most popular feature at the 
; event was the theater which 
| showed automobile racing films. 


’ ADVERTISING IN THE BILLBOARD SINCE I 904 ' 


ROLL or FOLDED 






ONLY THE BILLBOARD — 

over-oil entertainment weekliee— W • u mber ef ike 


AUDIT BUREAU OF CIRCUlATWtt. 


OSH WITH ORDER PRICES 

Above pm , 

Change of color only, add H. 1 


TUCKETS 

Nn -3 v. . i i iimujiii i . ii i i . i'iT g i' c il 


DAYS NIGHT SERVICE 
SPECIALLY PRINTED 


's SAME ORDER. S2.60 


1 ROLL »!.SO 

EACH ADDITIONAL ROLL SAME 
ORDER AT 75c RCR ROLL 


-\ change of wovlmg and color a 
muliioie . of 10.000 tickets Ot a ki 

WELDON, WILLIAMS & LICK 

FORT SMITH. ARKANSAS 

»■<•»«» Sw»|*ci I. Ira. »*. Mail iM.'11-f.l Plut.IilaWiXt'd pnc. *»R 

• »1 (•!»>. v.ll I'M. i li»>n,9v<L»»l N«ni*K. 


3000 BINGO 

No. 1 Cards, heavy white, black back. 
SVfcx7l£. No duplicate cards. These sets 
complete with Calling Numbers. Tally 
Cards, 35 cents. $3.50; 50 Cards. *4; 75 
cards, $4.30; 100 cards. $5 .SO. Ail cards 
from 100 to 3000 W $5 per 100. Fibre 
Calling Numbers, 75/; Wood Calling Num- 
bers. $1; Printed Tally Card. 15/; Colored 
Heavy Cards, »3. same weight as *1. in 
Green. Red. Yellow & %* per 100. DOU- 
BLE CAR DS. No. 1 size. 514x1 444. IN ea. 

3000 KENS 

Made in 30 sets of 100 cards each. Played 
in 3 rows across the cards, not up and 
down. Light weight cards. Pet set of 100 
cards, tally card, calling marker*. .5350 
LIGHT WEIGHT BINGO CARDS 
White, Green, Yellow Cards, postal card 
thickness. Can be retained or discarded. 

3.000. sire 5x7. per 100, $1.25. In lota of 

1.000, $1 per 100 Calling Markers 
extra, 754. 

Set Numbered Ping Pong Balls. . . .$12.00 
Replacements, Numbered Balls, ea. M 

3.000 Jack Pot Slips (strips of 7 

numbers). Per 100 I.*S 

Middleweight Cards. 5V4x7Li: White 
Green, Red. Salmon. Yellow 
Per 100 1.00 

3.000 Small. Thin “Brownie" Bingo 

Sheets, S colors, loose only, no 
pads, slue 4x5. M IJ* 

Plastic Markers. Red or Green, 
round or square, 44** diameter. M LM 
Scalloped Edge, Green only. M 1.00 
Smaller Size, 44" dlam.. Red or 

Green Plastics. M 1.50 

Adv. Display Posters, size 24x38. Ea. 15 
Cardboard Strip Markers. 10 M for JS 
Rubber Covered Wire Cage with 
Chute. Wood Ball Markers, Mas- 
ter Board; 3-plece layout for 15.00 
Thin, Transparent Plastic Markers. 

Brown, 44-Inch. Per M 1.00 

Featherweight Thin Bingo Sheets, 
size 5(4x8, very large numerals, 

5 colors, loose, not tabbed. M. . 2.35 
Round white NJ. Cardboard 
Markers. 2 sizes: (4-inch dlam., 

1800 to ll».; larger size, 44 dlam. 

1000 to lb. Either size, lb 83 

Capitol Bingo Blower, electric oper- 
ated complete with 75 numbered 
Ping Pong Balls, weight 100«. 

Send for illustrated circular for 160.00 
All above prices are transportation extra. 
Catalog and sample cards free. No 
personal cheeks accepted: Immediate 
delivery. 

J. M. SIMMONS & CO. 

525 S. Dearborn St. Chicago 5, Illinois 


BAR-B-DOG 

with 

AUTOMATIC ROTATING SPIT 


$189.50 



The Bar-B-Dog combination hot dog 
roaster and bun warmer holds 48 buns 
and 48 hot dogs. Will barbecue 300 per 
hour. Can be used for “foot-long.” 90% 
glass enclosed to add to savory appear- 
ance of the deliciously barbecued hot 
dogs as they rotate on the automatic 
spit. Perfect heat control. Stainless steel 
and glass construction moots all food 
requirements. Write for full details. 

EVERYTH1N6 FOR THE CONCESSIONAIRE 

CONCESSION SUPPLY CO. 

3916 SECOR ROAD. TOLEDO 13, OHIO 



Sani-Serv 


DIRECT DRAW 
DAIRY FREEZER 


WRITE FOR FREE INFORMATION 

GENERAL EQUIPMENT SALES, INC. 

1 348 STADIUM DRIVE • INDIANAPOLIS, IND. 


WANTED 

Couple to operate 
Frozen Custard. 
P. O. BOX 179 


POPC ORN & SU PPLIES 

ROY SMITH CO. 


Tampa 

1207 19Hi St. 


Jacksonville 
1075 W. Adams St. 


GOLF-1 N- A-P ACKAGE 


vision, staking out and leveling, water 
bole, bridge, plans for future develop. 
mcnL Look ahead. Inquire now. 
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POPCORN & CONCESSION SUPPLIES 


SuppRos and equipment for Pop- 
corn— Cotton Candy— Snowconos— 
Candy Apples— Cookhouse. Foatur- 
ing "Star" and "Crotor*" Popcorn 
Machines— "Echols" lea Shavart. 


UP TO $100 TRADE-IN 


MIDWAY MARVEL 
FLOSS MACHINE 

SIND FOR DETAILS 



Roadshow Rep 


CHUNK-E-NUT PRODUCTS CO. 


BILL DRUTT 

231 N. Second St. 
Philadelphia 4, Pa. 


CLEM CONLAN 

2908 Smallman St. 
Pittsburgh 1, Pa. 


ED BERG 
1261 C. Sixth St. 
Los Angeles 21, Calif. 


SEND FOR FREE CATALOG 


Multiplex Faucet Co. Serving the Trade SO I 'ears m 
"Now available with mechanical refrigera- 
tion coil and controls in all 45 gallon kegs" 

n— "MULTIPLEX" 

ROOT BEER BARREL 

s°z«: 8 CAL 17 CAL 45 CAL 60 CAL 

Draws 10 to 18 drinks per minute. A delicious 
solid drink with slight amount of foam when 
handle • la turned to one side, a creamy drink 
when turned to other aide 

CxduAtte! MULTIPLE FAUCETS 

17-45-60 Cal. Barrels with 2 faucets, one foi 
Root Beer, other for Coca-Cola. 

45-60 Cal. Barrels with Draft Arm for Plain Soda 
plus 2 Faucets for two different Drinks. 

Also Dispensers for Coca-Cola, other Drinks 

Manufacturers t MULTIPLEX FAUCET CO.'TUWUt" 



I VARNISHED OAK BARRELS 
» STAINLESS STEEL HOOPS 


CONCESSION SUPPLY CATALOGUE 

Our 1954 catalogue has been mailed to everyone on our mailing list. If you do not 
receive yours in the next few days w# will gladly send a copy upon request. 

COOK HOUSES 
GRABS 

If you operate any of these stands be sure you have our catalogue. Go along with Goto 
Medal this year and get top quality products at money saving prices and the fastest 
service in the business. 

GOLD MEDAL PRODUCTS CO. 

318 £. THIRD ST. CINCINNATI 2, OHIO 


POPCORN 

SNO-CONES 


COTTON CANDY 
CANDY APPLES 


FOR SALE 

"THE RACES" 

A group game with 34 units, complete down to the ash trays. Exclusive guaranteed, 
highly successful for Carnivals, Fairs, Resorts, Parks, etc. Can be used anywhere — 
Strictly skill. Lost location, must sacrifice, got to move the game. Private contact 


40 “I” STREET 


JOE PINELLI 


SEASIDE PARK, NEW JERSEY 


"I'M TOO OLD TO CUT THE MUSTARD ANYMORE AT 84" 

FOR SALE 

Two RCA 16mm. Projectors, White and Colored features, Bible, War White, War 
Colored, all with good shorts; Midnight Show, with Sally Rand, also Colored Night 
Spot. This one gets Uie money. Lots of one sheets and photos, mike with stand. 
100 ft. wire, rewind, splicer, extra speakers, color wheel, motor-driven voltage booster 
All in A-l condition, no junk. Hindu crystal ball act. Took 10 years to perfect. No 
assistants, no ear phones, work alone to 100 to 5,000 people. Can and have doubled 
gate of any Show, strong build up for private readings. Full information with price 
on request. "Howdy*' to all my friends in the profession, with good luck. 

AL LITTLEBEAR 

309 SPAULDING ROAD MONTEZUMA, GA. 


?S, DON'T BE LIKE 

\ Y THE OSTRICH! 

When in trouble if 
buries Its head in 
the send. 

Buy Your Insurance With Confidence 
Secure Sound Protection 


CHAS. A. LENZ 


“The/ Showman's 
Insurance Men" 
★ 

1492 Fourth St„ N., 
St. Petersburg, Fla. 
Phone: 7-5914 




Tents well reinforced. 12.63 ox 
army duck. Vivatex treated. Sewed 
with heavy sail thread. 

Largest manufacturer of show 
tents in the East. Write for prices 


pAUf arc X. f ft 5929 Woodlind Am- 
rowers Ot v0. phiiiietoUt. Pi. 


SHOW TENTS 

CEMIl AfL 

Com/ubnu. 

516-518 EAST 18»h ST. 

Kansas City 6, Missouri 
Phone: Harrison 3026 
HARRY SOMMERVILLE 


/^ARL WHYTE, piano player, 
■ formerly with the Cherry Sis- 
ters, the Rose midget troupe, tent 
! shows, showboats, etc., is now 
working with a St. Louis optical 
company and occasional^ playing 
a local bar. . . . E. S. Cornwall 
I writes from Boulder, Colo., that 
he has been doing well with a 
; two-cast show. “Weather has been 
pretty breezy,” says Cornwall, 
: “but we don’t mind it unless it 
gets so bad that we have to put 
out the ‘no show’ sign. The Corn- 
wall show hits the smallest towns 
“and these folks take the cold if 
it’s something they want to see.” 
. . . Frank Tcnnill has been in Hot 
Springs for a few weeks, but ex- 
pects to move around March 1. 
He plans to open his trailer mu- 
seum show in the Raton, N. M., 
sector. Tennill carries merchan- 
dise and also has a photo outfit. 
. . . W. J. McDonald has been in 
the Needles, Calif., area in recent 
weeks on an east-to-west trek. 
“All the way west I found things 
off from previous years with my 

solo show,” said McDonald 

A. G. Mellon writes from New Or- 
leans that he is mulling a colored 
minstrel trick of eight people to 
play fairs and celebrations this 
summer. . . . From Des Moines 
H. J. Reynolds asks, "Where are 
| the tent shows this year? Usually 
: we see a line or two about them in 
| the column at this time.” . . . B. L. 


Drivin' Round 
The Drive-Ins 


TENTS 

ALL SIZCS-ALL TYPES 

Materials on hand either dyed In colors 
or “CHEX FLAME.” Underwriters ap- 
proved flame, water and mildew-treated 
ducks. 

WRITE TODAY 

CEO. W. JOHNSON 


UNITED STATES 
TENT & AWNING CO. 

2315-21 W. Huron CHICACO 12 

Chicago's Bit Tent House Since 1870 


S. T. JESSOP 

Winter Address: 

4931 Bayskore Drive Sarasota Fla 
Phone: Ringllng S-4063 


A NEW MENACE has come to 
plague Texas drive-in opera- 
tors. It’s still the teen-agers who 
before made off with speakers. 
Now, according to Earl Powell, 
manager of Parkaire Drive-In, 
Fort Worth, the vogue is for 
youngsters to form a motorcade 
of about 20 cars and make a light- 
ning-like charge on the drive-in. 
Just after the last show starts and 
; theater personnel have left their 
; posts, the motorcade pounces 
down on the drive-in and to speed 
around the theater, driving bump- 
er-to-bumper, and spraying gravel 
j into the windshields of cars 
| viewing the film while keeping 
i their horns blowing. . . . Sam 
Rosen, of Lockwood & Gordon 
Connecticut Theaters, has been 
vacationing in Florida. . . . At- 
■ torney Steve Perakos, of Perakos 
Theaters Associates, New Britain, 
Conn., has been named chairman 
of a fact-finding committee for 
the coming State elections by the 
Young Republican Club of that 
city. 


Carnival Routes 

Send to 

2160 Patterson Si. 
Cincinnati 22, O. 


f INSURANCE PROBLEMS ^ 


American Midway; Mercedes, Tex. 

! Big State: Schulenberg, Tex. 

| Blue Grass; (Fair) Sanford. Fla.; (Fain 
| Vero Beach 8-13. 

: Crafts Expo.: Barstow, Calif. 

I Glades Am.: Opalocka. Fla.; Uleta 8-12. 

! Hill’s Greater: Corpus Chrlstl, Tex.. 8-13. 
: Hill's Greater, No. 2: Kingsville, Tex. 
Lane, Leo; Gainesville, Fla. 

Millikcn Bros.: Waycros s. Oa. 

Pan American: Imperial. Calif. 

Prell’s Broadway: Cocoa. Pla. 

; Raley Bros.: Bluff ton. S. C. 
i Red Ribbon: Brookhaven. Miss. 

Stephens. C. A.: Lakeland, Fla. 

Tidwell, T. J.: Midland. Tex.. 6-13. 
Victory Expo.: Del Rio, Tex. 



Circus Routes 

Send to 

2160 Patterson St. 
Cincinnati 22. O. 


I IRVIN SALTZMAN , 

Spfiiillilig ia Ska* Baiiattt Pr*|*«ii*a I 

S 


I UBIMS SKUUTIIS Blue., mu. 


• trrliaa II 

A. 7. PA. n 


Shooting Galleries 

And supplies for Eastern and Western 
Type Galleries. Write for new catalog 

n. W. TERPEMNG 

137-139 Marina St., Ocean Park, Calif. 


Polack Bros.’ Eastern: (Aud.) Roanoke. 
Va.. 4-6; (Armory) Wilkes-Barrle. Pa.. 
10-13. 

Poiack Bros. Western: Chicago 2-14. 
Repensky. Loyal: Key West. Fla., 2: Home- 
stead 3; Delray Beach 4; Fort Lauder- 
dale 5. 

Rice Bros.-Joe Mix: Owensboro, Ky.. 1-5: 
Glasgow 8-12. 

Terrell Bros.: Augusta. Oa., 2; Anderson. 

S. C.. 3-4; Camden 5-6. 

Van Tilberg, Noel, Shrine Circus: Minne- 
apolis 2 - 6 . 


2 PHONEMEN 

Good Deal. Call 

C. A. MANDERS 

Phone: 5-5806 or 5-9636 
ERIE, PA. 


Carside reports from Milwaukee 
that he is dickering for a summer 
theater spot in Northern Wiscon- 
sin. If the deal goes thru Carside 
plans to operate under a tent. . . . 
Carl Griffin, Sackets Harbor, N. 
Y., asks that someone send in the 
roster of the Adrian D. Sharpe 
tent show for the season of 1940, 
its last on the road. Griffin op- 
erates in Canada in the summer, 
doing some merchandising. 

♦ • * 

QSCAR WODERSON reports 
^ from New Orleans that he has 
presented six amateur tab shows 
recently and has several Northern 
Louisiana dates set. . . . Mr. and 
Mrs. Arthur Holmes have been 
presenting a puppet show for 
sponsors in Western Massachusetts 
and Southern Vermont to fair re- 
turns. . . . A. N. Cartier, who has a 
solo show, writes from Caldwell, 
Idaho, that the weather has hit 
him eveiy time he has had a show 
on. However, he believes he will 
do okay, given a break in the 
weather. He plans to move into 
Washington soon. . . . Gene Talbot, 
old-time reD agent and performer, 
has been holding down a job at 
Las Vegas, Nev., and writes that 
his feet are getting itchy. He 
plans to move to the Southwest 
with the arrival of spring and re- 
open his solo show. Talbot’s show 
accents crayon drawing and nov- 
elty musical instruments. 


MAKE $100.00 A DAY 

On Candy Floss 

Oar new Super 
Deluxe new *«vle 
head bowl, 
brushes holders 
spindle SmooCh 
running Heater 
rheostat and 
part* Wonderful 
opportunity to start 
your own business — big 
money Write for litera- 
ture TODAY Old cus- 
tomers — Send vour 
machine In now for check-up. 

ELECTRIC CANDY FLOSS MACHINE CO. 

72* Benton Avenue Nashville 4, Tenn. 



AL C. BECK, INC. 

Specialists 

INSURANCE FOR THE 
AMUSEMENT FIELD 
Box 26 

Buena Vista Station Miami 37, Fla. 
i Telephone 78-0662) 


w „h»w*"® abU - 
ACV powe* 


INSURANCE- 


— • — 

IDA E. COHEN 

175 W. JACKSON BlVD. 
CHICAGO, ILLINOIS 


AMERICA'S FINEST SHOW 
CANVAS 

SHOW TENTS 
CONCESSION 
TENTS 

RIDE COVERS 

BANNERS 

Bnrnie Mendebon — Charles Drivei 




Unusual Opporfunily! 

Manufacturers disposal of CANDY 
FLOSS machines, 100 in parts all pro- 
cessed ready for assembly and 25 
completed with large quantity spate 
parts, ribbons, bands, etc. Will sacri- 
fice for quick cosh deal. Write im- 
mediately. 

BOX 0-21 

c/o The Billboard, Cincinnati 22, O. 


„ cutVlCE' 

»1RACI0R‘ Rugged Allis-Cha!* 
mers Power Units were designed 
for tough tractor use— have built 
a reputation for reliability in all 
types of service. High in torque 
for hanging onto overloads. 

NMtOtWlUrt 

Wherever you find 
people to patronize rides you’ll 
find an A-C Dealer — to give you 
prompt service, genuine parts. 
Thousands of authorized dealers 
across the country. 

vow cost Production-line built, 

** along with tractor engines 

by the thousands, their first cost 
is low— so are operating cost and 
upkeep. 


WANTED 

Complgtg Musical Unit for on* night 
stand tent show. Should have 15 peo- 
ple, including Hammond Organist and 
Drummer. State all, including weekly 
flat price for complete show. Bill Ar- 
mond, please wire. Address 

BILLROY'S COMEDIANS 

512 N.W. 12th Ave. Miami, Fla. 


RIGHT Stzt AND 


nlooh 


FOR SALE 

Complete Dramatic End Tent Show 
Equipment. 60 by 101 tent: approximately 
400 chairs, six sections bleacher scats, 
static, scenery, drapes, drops, proscenium, 
marquee, all ready to set up and operate. 
Gramm Van nml trailer, *52 Chev. 
Tractor, *51 Chev. 16 foot straight and 
'38 Chev. 12 foot straight with Circus 
Style Stake driver. Will sell with or 
without trucks. Tent has been used only 
20 weeks. Tractor has 2500 miles, this 
is first class equipment, no junk. Reason 
for selling. Skating Rink interests take 
all of our time. ROLLARENA CORP. 
20Slfr Main St., Room 9, Evansville, Ind. 


OPEN A DRIVE-IN THEATRE 

AT LOW COST 

New ana guaranteed rebuilt equipment from 
$1595. Time payment available to respon- 
sible parties- Write, giving location and 
number of cars. SPECIAL OFFER! Tempered 
Masonite e Marquee Letters. 4“. 35*; 8", 
50*; 10". 60*. S. O. S. CINEMA SUPPLY 
CORP., Dept. L. 607 W. 52 St.. New York 19 


Several sizes 
can be used singly or together 
to economically fill any power 
requirement. Choice of fuels. 
Open and enclosed models. Elec- 
tric starting and other acces- 
sories as desired. Substantia] 
steel base makes set-up and mov- 
ing easy. 


Act Now 


I Set the A-C dealer 
nearest you or send for complete 
information, immediate delivery 
from dealer stocks. 


pUISGHflLMERS 

Allit-Chalmeri Tractor Division 
Dept. BB, Milwaukee 1, Wit. 

Please send literature on A-C Power 
Units — also name and address of the 
nearest A-C dealer to: 


•A. 

Copyrighted material 
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Fiberglas Goes to 
Work at Rollercade 

Product Gives Toledo Spot Beauty, 

Heating Economy, Better Acoustics 


TOLEDO. Feb. 27. — Acoustics at 
the Rollercade here have been im- 
proved considerably with instal- 
lation of a suspended ceiling which 
also has made the arena-type 
building more economical to heat. 
Furthermore, the new ceiling pre- 
sents a much more attractive ap- 
pearance than did the steel beams 
which support the roof. The beams 
now are hidden by the new ceiling. 

Thirty thousand square feet of 
Fiberglas ceiling board were in- 
stalled in the building on an ex- 
posed aluminum grid suspension 
system. Another 30,000 square feet 
of Fiberglas roll blanket insula- 
tion were laid on top of the ceiling 
board. 

Result is that skaters and in- 


WE BUY AND SELL 
USED ROLLER SKATES 


Is! Best Prices! 
SPECIAL! 



SONNY'S HUGME-T1GHTS SM.OODez. 
SONNY'S SKATING SKIRTS 
LIGHTWEIGHT - S18.00 Dox. 
HEAVYWEIGHT - S24.00 Ooi. 

Authorized Di jtribw tor for 




TOE STOPS... 

Protect shots, skates i. 
floors; of finest, natural 
while rubber; sell an 
sight to every skater I 


Pro-Tek-Toe) 


ORDER 
f ROM YOUR 
DISTRIBUTOR. 
OR WRITE 


SHOE RENEWER ... 

Mokes old shoes look liko 
new; preserves leather ; 
50< retailer, also qts. & 
gals, for rink use. 


PRO-TEK-TOE SKATE STOP CO. 

WiNTZVIllE, MISSOURI 


WANTED 

Manager-Pro desires permanent rink to 
operate on percentage basis. I am mar- 
ried, no children; both have full ex- 
perience in rink management, promo- 
tion and class instruction. Will con- 
sider lease. Please state population 
and rink size. 

BOX 0-20 

c/o Billboard Cincinnati 22, Ohio 


IEASE OR PARTNERSHIP 

With or without equipment. 45.000 popu- 
lation. one block from busy corner. 
65x130 new maple floor. 350 shoe skates. 
Hammond organ, tape recorder. Step 
right Into a going business. Wire— write- 
phone: Sylvan Beach 1841-R-l. 

ROHE SKATEIAND — PETER LAKE 

Sylvan Beach, N. Y. 


structors may talk to each other 
without raising their voices, music 
from the organ comes thru more 
clearly and noises that formerly 
bounced off the roof and steel 
girders back to the skating area 
have been eliminated. 

Originally William T. Logan Jr., 
proprietor, decided upon the sus- 
pended ceiling in the 130 by 250- 
foot building primarily as a heat 
conservation measure. Roof of the 
big building is 32 feet high in the 
center and he reasoned that by 
dropping the ceiling to the 19-foot 
level, heating costs would be cut 
considerably. 

Now that the job is completed 
he is as quick to point out the im- 
proved acoustical conditions as he 
is the savings in fuel costs. There 
was such an improvement in the 
acoustics, he says, that it was 
necessary to increase the power of 
the public address system so that 
the organ music could be heard 
properly in all parts of the arena. 

“We didn’t realize how bad the 
acoustics were until after we had 
finished the installation and no- 
ticed the difference,” Logan said. 

As for the heating part of it, 
Logan says that it now is possible 
I to heat the building in a much 
i shorter time than before and fur- 
thermore the boiler may be shut 
; off earlier in the evening, as the 
j Fiberglas insulation retains suf- 
I ficient heat in the building for the 
last hour or so of skating. 

“I’ve noticed, too, that snow on 
jthe roof doesn’t melt nearly as 
| fast as before the installation,” he 
isays. This is an indication that the 
jheat is not escaping thru the roof 
as much as it used to do. 

Fiberglas ceiling board is a rig- 
id, lightweight board of fibrous 
glass. It has a noise reduction co- 
efficient of .80 in three-quarters- 
inch thickness. It is produced by 
Owens-Coming Fiberglas Corpo- 
ration in two sizes, two by four 
feet as used in the Rollercade, or 
two by two feet. 

The boards may be removed 
easily for maintenance work on 
electrical wiring, plumbing or air 
ducts that may be above them. 

Both the ceiling boards and the 
Fiberglas roll blanket insulation 
that was installed above them will 
not support combustion and thus 
they add to the already fire-safe 
features of the rink which is of 
masonry construction. The insul- 
jation, too, is lightweight and will 
:not absorb moisture, settle or de- 
: cay. The boards may be cleaned 
■easily or spray-painted. 

Installation at the Rol!ercade 
was made by Turner-Brooks. Inc., 
j Toledo. 

i The building originally was 
j used for ice skating and various 
: theatrical shows. During the last 
Jll years it has become a popular 
i roller rink. Logan has been oper 
r ating it for nine years. 


PARTICIPATING SPORTS ASSOCIATION 
OF AMERICA 

SECOND ANNUM CONVENTION 

Somerfon Springs, Fcastcrville, Pa. 
Monday. March 29. 1954 
Trade Show — Program — Banquet 


Bowl-o-Rink Sets 
Bus Transportation 

NEW BRITAIN, Conn., Feb. 27. 
— The enterprising Bowl-o-Rink 
here has arranged with trans- 
portation officials to have bus 
facilities from nearby Meriden. 
Conn., on Friday and Saturday 
nights, with buses available to 
take skaters back to Meriden after 
the evening’s program. 

The bus leaves Meriden on both 
nights at 7:30 p. m. 


— A GOOD DEAL for RINKMEN— | 

“CHICAGO" 

"Precisionelle"— ' "Imperial" and "Deluxe" 

® 

Three New. great Roller Skates. Sold 
by Rink Operators exclusively. Order a 
pair of each for Display. 

Cosh in on these SALES NOW! 

CHICAGO ROLLER SKATE CO. 

Manufacturers of all kinds of Holler Skates 
4427 W. Lake Street Chicago 24, Illinois 


Queen Contest 
Set for Ore. 
RSROA Tourney 

PORTLAND. Ore., Feb. 27.— A 
beauty contest will be a highlight 
of the State tournament this year, 
directors of the Oregon chapter, 
Roller Skating Rink Operators’ 
Association, decided at a meeting 
here this week. The tournament 
will be held at Imperial Rink 
here. April 20-22. 

Victor Bacon, of the Gresham 
Roller Rink Center, chapter presi- 
dent. said each of the six member 
rinks in Oregon would enter two 
contestants in the beauty compe- 
tition, with the winner to be 
crowned queen of the tournament. 

Judges will be selected from a 
panel of Washington and Cali- 
fornia officials. More than 140 
skaters will compete from the Im- 
perial and Oaks rinks, Portland: 
Rolleta, Roseburg; Roller Rink 
Center, Gresham: Rollerdrome, 

Grants Pass, and Garry’s Rink. 
Lakeview. 


Rocco Masucci 

i Continued from page 20 


acts, exhibits, and exclusive mid- 
way. 

Another date announced this 
week is the fair at Keller, Va., 
August 23-28. 

Masucci has acquired a new 
Jeep which is being turned into a 
miniature parade wagon for pa- 
rade and publicity purposes. 

Ideal weather has helped as 
work progresses on refurbishing 
equipment for the coming season. 
Johnny (Red) Underwood and his 
brother Bill are rebuilding the 
show’s streamlined cookhouse, 
Leo Matina is busy sewing can- 
vas. and Rocco Masucci is super- 
vising things in the winter 
quarters dining hall, keeping the 
crew well fed. Assisting in the 
kitchen is Stella Bowser. 

Mr. and Mrs. Buddy Monroe 
and son, James, pulled into quar- 
ters last week-end. They will 
have the popcorn and candy 
apples, as well as their ball 
game on the show this season. 

Mrs. Masucci came down from 
her New Jersey home to see hus- 
band Rocco en route to Greens- 
boro. N. C., to visit more kinfolks. 
She was accompanied by her 
niece, Mrs. Philip Minelli, and 
husband. 


Closing Hour 

i Continued from page 20 


present for the session. On the 
dais with McKee were John S. 
Weisman. first vice-president: 
Gerald Snellens, second vicc-presi 
dent: Morris Batalsky, third vice 

P resident: Sam Levy, secretary: 
tarry Rosen, treasurer and chair- 
man of the house committee: Fred 
C. Murray, chaplain, and Ethel 
Weinberg, executive secretary. 

Snellens, in discussing the an 
nual award drawing, elicited sev- 
eral pledges from members to 
match the prizes they donated 
last year, and a couple of other 
donors pledged bonds to the prize 
list. 


Speed-Up Cited 

> Continued from page 20 


8.000. Price is proportionately 
lower. 

The Roller Coaster is of the 
same weight as the previous port 
able Little Dipper, but features a 
40 per cent deeper dip at the end 
of the run and a 40 per cent 
speed-up in the elevator chain 
speed, giving a shorter ride cycle, 
i First of the new coasters has been 
bought by Patty and Frank Conk- 
! lin of Brantford, Ont. 
j Conversion of the coaster can 
: be accomplished with a kit includ- 
j ing track sections, pick-up dogs 
and motor sheave costing less than 
S550. 


Troupers Raise 
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baked beans, C. H. Allton supplied 
a trailer to haul additional sup- 
plies. and Helen Smith came up 
with the coffee urn. 

Door prizes were taken- by A1 
Cccchini, Frank W. Babcock. Mae 
Moore. Lilabel Williams, Charles 
Halley. Red Wilson and H. Blair. 


Mineola Sets Big Plans 
For Oldtimers' Jubilee 


MINEOLA, N. Y., Feb. 27.— 
Elaborate plans are again in the 
making for the fourth annual Old- 
timers’ Jubilee to be held March 
11 at Earl Van Horn’s Mineola 
Roller Rink. The brainchild of the 
late Pat McMahon, former Mine- 
ola employee, the affair will be 
highlighted by presentation of the 
Pat McMahon Memorial Trophy 
to winners of an oldtimers’ straight 
waltz contest and the award of 
the Victor J. Brown Trophy to the 
winner of a married couples' Chi- 
cago hop contest. Arthur Busk is 
chairman of the committee in 
charge of the event. 

As in the past operator Van 
Horn is offering a hefty prize list, 
this one valued at $480. Three 
Benrus wrist watches will go to 
winners of a trio voo doo number, 
and another five timepieces will 
be awarded as door prizes. 

Other skating highlights of the 
evening will be exhibitions by 
Marilyn Post and Tommy Erick- 
son, junior pairs champions of the 
United States Amateur Roller 
Skating Association, and group 
numbers by junior and senior 
members of the Earl Van Horn 
Dance and Figure Club. 

The juniors will offer an “Alice 
in Wonderland" number featuring 
Susan Lessne, Judy Drost. Arlene 
Geschwinder, Midge Cianflone, 
Larry Seegott, Billy Lessne, Bob- 
by Chidsey, Allan Ehrle, Louis 
Kovacs, Patty MacMullen. Martin 
Phillips. Tone Savenetti. Nichy 
Savenetti, Cherryl Kent, Linda 
Emery. Rosemary Hughes, Susan 
DiMonda, Kathy DiMonda. Paul- 
ine Botsch, Michael DiMonda. Ed- 
ward Botsch, Douglas Silva and 
Donald Jongebloed. 

A medley of old and new dance 
numbers will be offered by such 
seniors as Barbara McCusker and 


5th Midway Pact 
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of that event. According to 
Shayon this will be the first time 
that the water spectacle will be 
used purely as a free attraction 
The date is definitely set and pre- 
sentation plans are now being dis- 
cussed. Just how the unit will be 
presented in the daytime has not 
been determined since the open- 
air set-up precludes the possibility 
of using the lights used to en- 
hance the display of moving water. 

Home Show Date 

The San Diego date follows the 
appearance of the same unit at the 
Los Angeles County Home Show. 
Since the unit is slated for the 
West Coast, other dates are ex- 
pected to be added, Shayon said. 

Shayon said that while the earn- 
ings of the water show at the 
Florida State Fair were nomin.-.l, 
no concern over its grossing pos- 
sibilities at fall events was felt 
by the carnival organizations 
which had booked it and viewed 
it at Tampa for the first time. It 
followed bj' only a week the in- 
door appearance there of Stein- 
man’s Hippodrome of 1954 in 
which it is also featured. The 
location was held to be bad and 
the best presentation and selling 
of the feature still have to be de- 
veloped. 


Connelly Show 
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exhibits manager for the Linden 
(N. J.) Automobile Show in 1950, 
then did the same chores with the 
Washington Motor Speed Show. 
Shriner spotted him there and 
brought him to New York for the 
comic’s initial auto show in Grand 
Central Palace. Connelly is now 
exhibits director and sales man- 
ager for Fred Pittera’s World Mo- 
tor Sports Show, but may strike 
out on his own if the Jersey event 
goes over. 


Lucy First 
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Edward O'Donnell. Carol Brady 
and Everett Yagud, Ollie Mac- 
Donald and Edward Kenski, Carol 
Nanck and Charles Hoffman, Bev- 
erley Tatro and Teddy Thomas. 
Barbara Pruett and Leonard Wof- 
sey, Judy Riker and Tommy Wil- 
liams, Anne Laakso and George 
Geschwinder, Barbara Pastern 
and Joseph Catrone, Rita Frati- 
nardo and Robert Lange. Barbara 
Smith and Joseph Ruggiero. Aud- 
rey Wegman and Mendes Ferrari, 
Frances Bendowski and Pat Car- 
bone, Gladys Sarro and Carmen 
Alferi, Lillian White and Phil Buf- 
falino, and Barbara Guider and 
George Demarest. 

Following the skating session 
there will be a buffet supper and 
dance at the Club San-Su-Sau. 
Mineola. There is a charge of $2 
for tickets to the San-Su-San af- 
fair. 


sentative of the World of Mirth 
Shows was present, as was Mrs. 
Frank Bergen, wife of the owner 
and general manager of the mid- 
way organization. Also on hand 
was Vince Anderson, representa- 
tive of the Coca-Cola Bottling 
Company and the guy who gives 
the word on tie-ins with outdoor 
show business endeavors. 

Stage, screen and video per- 
sonalities attended by the dozens. 


Chi Outdoor 
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eration and business, at $1 a head, 
was brisk. Attendance at the two- 
performances per day show, was 
good all week, with particularly 
good turnouts on the weekend. 

Talent line-up included Sam 
Howard’s Aqua Thrills, with Don 
Hapka, Don McGee, Don Frank- 
lin, Paulette Mooney and Otto 
Schmidt doing the diving and 
antics; Myrna Hansen, Miss United 
States; Orin Benson and his re- 
trievers; Hank Hanson, ski jumps; 
Sharkey the Seal, and Joe Mc- 
Kenna. emsee. Benny Sharp's ork 
cut the show 

Jerry Morrison, Bill Maloney 
and Bill Margolis handled public- 
ity for the show. 


MAKE MORE MONET. DRAW BIGGER CROWDS 
WITH BEAUTy - GLAMOUR- SHOWMANSHIP 
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GLAMOROUS HEW OCA IN KAUTY. MODERN SNOW- L 
HANSH1F. LIGHTING m eets AND LOUDSFEAICT rT S I 
OUTWENT IT STIMULATES MOM IUSWCS3 AND RAYS T 
ro* irsar m saubooms seating mnzs cluis f 
TAVCKN IANS AMUSEMENT PAMS HOTELS. AESOKTS 
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Hollywood Spots Lite Co. 

Ofpi B S6M No. 16|I» St O-.K. 10. NftwnL. 


WE BUY and SELL 



largest 

exclusive 

skate 

distributor 
in the country 


NEW and 
USED RINK 
ROLLER SKATES 
lowest prices 

Br buying ind idling— 
repairing and reoorai- 


JOHNNY JONES, JR. 

T8T*«"tJlim I6r CHICAGO ROLLER SKATE CO 
51 CHATHAM ST., PITTSBURGH 19, PA. 


MANAGING COUPLE WANTED 

To manage and operate a Per- 
manent Rink for the 3 months of 
June, July and August. A good 
deal for the right couple. Please 
give age, past experience, etc., in 
first reply. 

Box D-l 1, c/o The Billboard 
Cincinnati 22, Ohio 


New Portable Kinks 

FOR SALE 

Northern Maple nectional floor, fire- 
proof tent, undcrstructure. 100 clamp. 
50 shoe skates. P. A. system, electric ice 
box. wiring. Delivered and set up any- 
where in U. S. 

DIICaAlt HUBERT 


CURVECREST RINK-COTE 

The skating surface for wood and 
masonite floors. The ultimate in clean- 
liness and traction. 

PERRY B. CUES. Pres. 
Curvecrest, Inc. Muskegon, Michigan 
We invite you to bring your skates to 
Curvecrest and see for yourself. 


Orange Skating Records 

growing more popular every day New 
releases every month Write for free 
catalog. 

Orange Recording Co. 

1253 lewis Drive Winter Park. Fla. 


.Copyrighted male: 
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KIDDIE GROSSES SPURT 


It Rained Customers 
On Holiday in N. Y. 


NEW YORK, Feb. 27.— The sun 
was shining Monday (22) but still 
it rained. It was raining custom- 
ers, from Yonkers clear out to 
Coney Island. 

Kiddie parks in the metropoli- 
tan area literally turned them 
away on Washington’s Birthday 
as the thermometer soared to the 
60s after most of Sunday (21) had 
been rained out. Coupled with 
an okay Saturday, the two good 
operating days produced the best 
receipts of the winter and just 
about the best February business 
in years. 

Mrs. Miriam Nunley’s places on 
Central Avenue in Yonkers and in 
Bethpage profited from bumper- 
to-bumper traffic that poured fam- 
ilies into kiddie spots and roadside 
eateries. At Happyland in Beth- 
page, Jimmy Mizzell reported the 
traffic the heaviest ever noted 
at that spot, at any time of year. 
The six indoor rides and four out- 
side were going full blast thruout 
the day. 

Food, Rides Popular 

It was the concensus that Sun- 
day’s wetness proved just frustrat- 
ing enough to drive families out- 
doors in droves on the first pleas- 
ant day, which fortunately hap- 
pened to be a holiday. Evidence 
that long journeys were embarked 
on by family units was cited at 
Roadside Rest kiddie park in 


FOR SALE 

MOON ROCKET RIDE 

22 T ubs— $2,50 0.00 

CATERPILLAR RIDE 

18 Tubs— $4,500.00 


fEEP RIDE 
24 capacity, 
on trailer, 
like new, 

$1,500.00 

orig. cost, 

$3,500.00 

KlDDIFLAVn 
1601 Fleur Drive Des Moines, Iowa 


ALUMINUM 

DINER 

30 ft. trailer, 
Fully equipped 

$1,500.00 


$400.00 BATH HOUSES 

Rest rooms, concrete sidewalks. Large 
Merry-Go-Round installed. Location 
wants Penny Arcode, Auction, Pitch- 
Till-You-WJn, Ball Games. Beach loca- 
tion. Bingo open exclusive. 

CIIARLES KYLE 

104 Judson Ave. New Haven, Conn. 
Enclose deposit. Phone LO 2-9347 


WANT 

2 OR 3 KIDDIE RIDES 

For good money making park near 
Cleveland, Ohio. Will book 25 per cent 
or will lease with option of purchasing. 
Can also place Ferris Wheel. 25 per cent. 

SHOOTING GALLERY 


1713 East 9th St. 


Cleveland, Ohio 


WANTED TO BUY 

New Fire Engines and Autos for Spillman 
Auto Twister Kiddie Ride, also 2 Pony 
and Carts. Replacements. 

Boardwalk 

906 E. Main St. 


Amn.semen(s 
Millville, N. |er. 


KIDDIE CAR RAILROADS 
■OUGHT AND SOLD 

We are always In the market for the 


for Kiddie Car Railroads in stock. M. ... 

PRANK, 480 Lexington Ave., New York 
17, N. Y.; 105 Lake Street, Reno, Nev.; 
401 Park Bldg., Sth Ave., Pittsburgh, Pa. 


FOR SALE 

2 streamlined all steel Train*. I Engine 
and 3 Cars, each train. 15 scale 18** 
gauge Vacuum Brakes, Wisconsin V-4 
Engine. 12 lb. rail, fencing, parts, etc. 
For Sale Only. 

JOHN J. KISSANE 

1123 Grant Ave. Venice, California 
Phone: EXbrook 9-4387 


CONEY ISLAND BOARDWALK STORE 

FOR REA IT 

Will Improve to Suit Tenant. 

DeGoode Realty Co. 

76 Court Street Brooklyn, N. Y. 

TRiangle 5-8322 


Rockville Center. Bernie and Bob 
Finkel said that by mid-afternoon 
the restaurant next door had run 
out of both frankfurters and hot 
dog rolls. 

“They went wild looking for 
things to sell,” the brothers said. 

Also citing good grosses was 
Irving Greenfield who operates 
six-ride Playland Center on Cross- 
Bay Boulevard in Queens with 
partner Gabriel DiTillio. Frank 
Sadowski and Albert Seyman re- 
ported the turnover good at their 
two spots, seven-ride Kiddie Park 
on Horace Harding Boulevard in 
Queens, and five-ride Dreamland 
on Hillside Avenue, Brooklyn. 

Bronx Spots Active 

Harry L u b e 1 1 and Mortie 
Speicher also had their hands full 
on upper Broadway in the Bronx, 
with a heavy influx of motor and 
elevated train patrons to the nine- 
ride layout. They feature the 
Bronx’s only major Ferris Wheel. 
Also in the Bronx, Sal and Tom 
Palmieri had Pal-Land’s six rides 
across Southern Boulevard from 
Bronx Zoo running to good pa- 
tronage. 

The 15 units at Fairyland on 
Queens Boulevard ran for hours 
without a let-up and with heavy 
loads each time. Manager A1 Mc- 
Kee, with the park mobbed by 
nearby apartment dwellers, had a 
staff of more than 35 persons 
working at the park. There were 
four on parking, three cashiers, 
15 on rides and the rest on relief 
shifts. 


STILL GROWING 


3 New Rides 
Maks 33 for 
Nunley Parks 

NEW YORK, Feb. 27. — The 
Nunley kiddie ride interests, with 
30 rides going in five locations, 
are still expanding. 

Happyland in Bethpage is ad- 
ding a fifth outdoor ride, a Her- 
schell Tank Ride. Added to the 
five kiddie units and large Car- 
rousel which operate the year 
around in the spot’s shed-like 
building, this will give Happyland 
11 rides. 

In Baldwin, Mrs. Miriam Nun- 
ley is adding a Schiff Ferris Wheel 
and Herschell Sky Fighter to the 
location’s present lineup, making 
a total of eight rides. Both Happy- 
land and Baldwin contain 100-unit 
Arcades. 

More Parking Due 

Also slated for Happyland is the 
razing of a home, in which man- 
ager Lou Lercari lives with his 
family. This will provide much- 
needed parking in addition to the 
300-car lot behind the rides build- 
ing. The location can handle far 
greater crowds than it has park- 
ing space for. Being on an open 
highway, it gets a heavy per- 
centage of drive-in business altho 
many patrons stroll over from the 
near-by small-home developments. 

Also part of the Nunley string 
of operations are eight rides in 
Rockaway adjacent to Rockaways’ 
Playland, four rides on Central 
Avenue in Yonkers, and two in 
Broad Channel. Each of the five 
locations has a major-sized Car- 
rousel. 


Velare Company Building 
First 2 Portable Rotors 


LONG BEACH, Calif., Feb. 27. 
— Work is now 60 per cent com- 
plete on the first portable model 
of the Rotor ride, which is being 
built here by the Velare Amuse- 
ment Manufacturing Company. 
The ride is to be delivered for 
use at the Battle of Flowers, San 
Antonio, in April. 

Work also has started on the 
second portable ride. They are 
built by the Velare company as 
part of an arrangement with 
Ernst W. Hoffmeister, inventor 
and holder of the patent rights. 

The portable ride now on the 
assembly line at the shop here 
will be 45 feet high and have an 
80-foot paneled front from the 
main structure, Elmer Velare ex- 
plained. The front will be open to 
allow prospective customers to 
view those who are spectators. 
The cylinder, Velare said, will be 
12 feet in diameter. 

In constructing this unit, Velare 
has simplified the portability. 
Two semis will used, with the 
first carrying the unit and being 
rolled into place with the con- 
struction starting from it as a 
foundation. The second semi will 
be wheeled into place for part of 
the front. The floor of the cylin- 
der will be raised or lowered by 
a four-lift hydraulic jack. The 
jack stands are identical and in- 
terchangeable, minimizing the 


Coney to Get 
Housing Units 

NEW YORK Feb. 27.— The po- 
tential patrons of Coney Island 
amusements will be increased by 
several thousands, if the area’s 
Chamber of Commerce plans ma- 
terialize as it is hoped. 

City Planning Commissioner 
John J. Bennett said the new $15 
million Coney Island hospital 
and three housing projects will 
be completed next year. Tw*o of 
the projects are public and the 
third, on the sites of old Luna 
Park and the Velodrome, will be 
developed by a private concern. 
More than 1,400 apartments will 
be contained in the buildings. 

Park Commissioner Robert 
Moses has reported that work on 
the first unit of the $10 million 
aquarium will begin in July. 


search for a specific part. Velare 
stated that flood lighting will be 
used extensively for flash. A new 
feature of the ride incorporated 
for this unit will be the use of 
entering and exiting doors. Time 
for setting up is being given as 
eight hours with Velare advising 
that this may be cut to six when 
the working crew is familiar with 
the construction. 


FUN AREA SET 


CAFETERIA ADDED 


Weekend Hours Start 
April 3 at Riverside 


AGAWAM, Mass., Feb. 27. — 
Riverside Park opens April 3 for 
the 15th season under direction of 
owner Ed Carroll. The park has 
already started attracting atten- 
tion, the Springfield paper recent- 
ly having run a two-page layout 
in its Sunday supplement on 
the park’s $100,000 reconstruction 
project which has been under way 
since the September closing. 

Included among new presents- 


Holiday Heat 
Jams Spots in 
New England 

BOSTON, Feb. 27. — Heralding 
the outdoor season, a tremendous 
outpouring of motorists flocked 
to the area’s beaches and sum- 
mertime fun spots on Washing- 
ton’s Birthday as continued mild 
weather, coupled with intermit- 
tent sunshine, sent the mercury 
at Boston to 60 at 1 p.m. 

State police reported traffic on 
main highways north and south 
of Boston unusually heavy and 
large crowds were on hand at 
Revere and Nantasket beaches. 
From New Hampshire came re- 
ports of a throng of sun and sea- 
breeze seekers at Hampton Beach, 
and Old Orchard Beach in Maine 
reported a heavy influx of motor- 
ists. 

The high mark of 60 was within 
three degrees of the record for 
the date set Feb. 21, 1906. Not 
within the memory of the oldest 
oldtimers had there been such 
crowds reported at beaches on 
Washington’s Birthday. As an 
added note, the unseasonably 
warm weather caused the sap to 
start running in maple trees in 
the north country and pussywil- 
lows were reported blooming — so 
were some concessionaires. 


tions this season will be the Car- 
rousel, a cafeteria pavilion on the 
location formerly occupied by the 
Roll-o-Plane. The enterprise will 
seat 250 patrons and has room for 
many more should the necessity 
arise. 

Also new will be a midget auto 
speedway, game stand, and land- 
scaping work. The Fun House has 
been enlarged and the entire park 
will get a paint job for the open- 
ing. 

The April-May schedule will 
consist of Saturday-night opera- 
tion, as well as Sunday afternoons 
and evenings. Starting Decoration 
Day the park will open every 
night, and in June will add extra 
afternoons. 

Auto racing in Riverside Stadi- 
um gets started opening day, and 
will continue every Saturday 
night. The park’s promotion and 
special events will again be in the 
hands of Harry Storin. 

; IUHH44HUUHWUWUW 

WANTED! 

For our 750-cor 30-ocre drive-in 
theater, 6 1/2 milei from the na- 
tion's capital on high speed road. 

Miniature Train and Carousel 

and two other rides on a percentage 
or lease basis. 

Writ* or wir* your proposition to 

Loub Bernheimer Theaters 

1311 Rhode Islond Avenue, N.E. 

Washington 18, D. C. 
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-BINGO- 

Operator with tent outfit can work mer- 
chandise and cash. Must be real show- 
man. Beach location, $400.00. Bath 
houses, picnic facilities. Finest beach in 
New England. Percentage with guaran- 
tee for the season. Auction Rides on 
percentage. Photos. American Palmistry. 

CHARLES KYLE 

104 Judson Avenue New Haven, Conn. 


Atlantic City 
Gels Park, 
Pool, Drive-In 

ATLANTIC CITY, Feb. 27.— A 
recreation area containing a swim- 
ming pool, amusement park and 
drive-in theater has been an- 
nounced by the Walter Reade 
Theaters firm. The outfit has 
bought a large tract on Absecon 
Boulevard here, two miles out of 
town, and plans to develop it to 
at least the partial operation stage 
in time for this season. 

It will be the second drive-in 
film house for Reade, and will 
include a salt water pool with 
sand beach, a play area with de- 
vices for adults and children, pony 
rides to operate thruout the day, 
restaurant facilities and a picnic 
area. 

The Reade interests operate 
seven drive-ins, nearly 40 conven- 
tional theaters. Station WRTV in 
Asbury Park and large realty and 
restaurant holdings. 

Night Operation Set 
At Lighthouse Point 

NEW HAVEN, Conn., Feb. 27. 
— Lighthouse Point Park here will 
resume night operation after fol- 
lowing a day-only policy for many 
years. 

Modern bathhouse and rest 
room facilities and ample picnic 
grounds are featured. The park, 
which is skedded to open a few 
days before Decoration Day, will 
book a limited number of con- 
cessions and rides. 


FOR SALE 


1 — 1949 MOON ROCKET RIDE (New platforms, new fence, metal 
panel center, excellent condition.) 

1 — 1948 ROLL-O-WHIRL. 

I — REVOLVING ROOM (For permanent fun house.) 

1 — 1 946 WHITE TRACTOR and 34 foot stake body Semi Trailer 
(Both excellent condition. Good rubber.) 

1 — CROSLEY LITTLE CHIEF FIRE TRUCK. 

1 — #180 WURLITZER BAND ORGAN (Used in rink, now on semi 
trailer, completely overhauled this winter, never outdoors, complete 
scale with trumpets, trombones and chimes.) 

ADDRESS ALL INQUIRIES TO 

PURITAS SPRINGS PARK 

19500 Puritas Ave., Cleveland 11, Ohio. Phone: Clearwater 1-1909 



Gets 
Crowds 

at any amusement 
park or racraation cantar 


FAMILY RIDE 

Our steam trains gross more the second, third and 
fourth year than the first. Hauls from 15 to 100 
people at every trip. Your customers like 
real train operations. Buy what the public 
likes. 

OTTAWA* 
AMUSEMENT CO. 

224 W. DOUCLAS 
WICHITA 2, KANSAS 


High Quality 

KIDDIE RIDES 

ROTO WHIP— SPEED BOATS— PONY CARTS 
CALLOPING HORSE CARROUSEL 

Illustrated Circulars Free 

W. F. MANGELS CO., Coney Island 24 , N. Y. 


FOR SALE-SEE THIS BARGAIN IN OPERATION 

LUSSE WATER RIDE— 19 boats and building 
LUSSE SKOOTER RIDE— 25 cars and building 
FULL DETAILS AND ATTRACTIVE PRICE 

Lon9 established at Savin Rock. New England's Coney Island. Ridas can continue t* 
operate at same location where they have been continuous money-makers for year*. 
Due to other interests owner cannot devote attention needed. Will sell outright or 
half interest. Apply 

JOSEPH GUILIANO, 520 BEACH ST., WEST HAVEN, CONN. 


RIDES' SPACE IfinniF DADK IN COLORFUL 
AVAILABLE I'lUUlL HAKA COLORADO 

Will lease space and operate your rides in large park area in front of new $325, (XX) 
drive-in theater on main No./So. Hwy. of suburban Denver. Advise In first letter your 
equipment and expected percentage, or you option to sell 

V. LOVE, 518 E & C Bldg. Dearer, OIo. 
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Ringling's Bigger 
Billing Crew Ready 

30-Man Force Is Largest Since '47; 

Starts Papering New York Next Week 


CHICAGO, Feb. 27.— Ringling 
Bros, and Barnum & Bailey Cir- 
cus will start its enlarged billing 
crew in New York late next week, 
with plans for posting 30 to 35 
per cent more paper this season. 
F. A. Boudinot, general agent for 
the show, said he would have 30 
billers this season, compared to 17 
last season. He left the show’s 
offices here Saturday (27) for New 
York. 

Boudinot said that early season 
stands to follow New York do not 
include any under auspices or 
out-right sales. Plans call for the 
show to stay in the East for con- 
siderable time, Boudinot said, but 
it will again avoid New England, 
setting only four or five stands 
in Yankeeland. 

The show’s advance advertising 
car is scheduled to leave Sarasota 
winter quarters Sunday or Mon- 
day (1-2). This marks the first 
time the bill car will be used in 
New York. Heretofore, the show 
has rented a room for use in pre- 
paring the billing, but Boudinot 
said that expense would be 
avoided this time by bringing the 
bill car to the New Haven tracks 
at 149th Street and Bruckner 
Boulevard, and billers will work 
from it as they do in all other 
cities. In other seasons, Ringling 
brought its bill car on as part of 
the regular show train and it was 
used then as a dukey car. 

38-Car Section Set 

Boudinot said that the show ! 
would move to New York on the 
same number of cars as last year! 
and in one section. This will in- 1 
elude 15 flats, five stock cars and 
18 coaches for a total of 38. Re- 
mainder of the big show joins in 
a separate section at Baltimore 
this year and includes tent and 
road equipment. 


The 30-man force of billposters, 
lithographers and bannermen will 
include 20 on the railroad advance 
car, with John Brassil in charge 
again. The other 10 will be di- 
vided between the motorized ad- 
vance cars of Clayde Carlton, No. 
2, and Charles Turner, No. 3. 
The No. 1 crew includes a brigade 
which will be sent on opposition 
assignments when needed, Boudi- 
not said. 

This is the largest number of 
billposters used by Ringling since 
1947 and reverses a downward 
trend. Boudinot said that none of 
the three types of billing will be 
predominant but that all will be 
used. New paper which is to be 
posted this season includes a clown 
face, patterned after an old photo- 
graph of Pat Valdo in clown 
make-up; a leopard and a lion. 
These styles range from half to 
15-sheet sizes. Other styles of 
paper also will be used. The bill- 
posters fleet of trucks and carry- 
alls has been increased by two 
to a total of 12, Boudinot stated. 


Harold Sands 
Has Shrine Date 
At Buffalo 

BUFFALO, Feb. 27. — Harold 
Sands, of New York, will produce 
this year’s Buffalo Shrine Circus, 
April 19-24, at Memorial Audi- 
torium. The date previously was 
a regular, on the Hamid-Morton 
show’s route. 

Sands announced that acts 
booked for the date include: 

Walter Dick’s All-American 
Boys, trampoline; Zacchinis, dou- 
ble cannon; Therons (8), cycles; 
Hawthorn’s Olympic Bears; Eric 
Badicton, roly-boly; LaBelle Nor- 
ma, wire; Stan Volera, perch; 
Aerial Chapmans, ladders; Billy 
Outten, high dive; Glen Martin 
Company, bar act; Flying Lamars; 
Gretona Family, high wire; Cole 
Bros.’ Liberty horses and pony 
drill; Rose Steel’s Pets and Co- 
mille’s Quiz Kids, animal turns; 
Three-D’s, bar act; Three Del 
Rae’s, hanging perch. 

Clowns* will include Mert and 
Gert, A1 Ross and Diane, Mel 
Marcus and Johnny Rogers. The 
Nick Francis band will back the 
show. 


H-M Gross Dips 5%; 
Business Still Good 


Morton Says Difference Comes 
As Buyers Avoid Top of Scale 


MILWAUKEE, Feb. 27.— 
Hamid-MOrton Circus has faced 
up to dips in grosses at its first 
two stands and Robert H. Morton, 
director, forecast here this week 
that the show’s season will be 5 
per cent or more below last year. 

He made it clear that business 
still was good and that profits 
for auspices and the show would 
be strong. But he said that 1953 
appeared to be the peak year; it 


IMPORTATIONS APPEAR 


Hamid-Morfon Edition 
Sustains High Interest 


McReavy Takes 
Executive Spot 
On Whale Show 

NEW YORK, Feb. 27.— Vernon 
L. McReavy, veteran circus pro- 
moter, will arrive here next week 
to become. executive of the whale 
show being framed by Rayc Per- 
kins. The whale is scheduled to 
open in New York in mid-March. 

In Chicago, McReavy announced 
he was resigning from his post 
as promotional directQr of Cole 
Bros.’ Circus to take the new po- 
sition. He has been with Cole 
for two years and earlier was with 
Hamid-Morton for 11 years and 
Polack Bros, for two. He said 
he was leaving Cole because that 
organization was liquidating its 
circus department. He has been 
in various sections of outdoor 
show business since 1928. 

He said that several locations 
are being considered for exhibiting 
the whale, Mrs. Haroy, in New 
York and that a number of vet- 
eran circus and whale show staff- 
ers are being assembled for the 
contemplated New York showing 
and road tour. The whale was 
brought from Europe and exhibi- 
tion rights are owned by Morris 
Chalfin and Perkins. 


MAYBE 1 955 

See R-B Use 
Of Separate 
Animal Top 

SARASOTA, Fla., Feb. 27.— It 
probably will be delayed until 
1955, but it appears certain that 
Ringling Bros, and Barnum & 
Bailey Circus will revive its old 
layout with a separate menagerie 
top. 

John Ringling North is under- 
stood to be in favor of dropping 
the recent system of placing 
animals in an extra-long top that 
also houses the performance. 
There have been reports that the 


Bv TOM PARKINSON 

MILWAUKEE, Feb. 27.— Ham- 
id-Morton’s newest edition wraps 
up a well-balanced circus that is 
equipped with plenty of power 
and headliners. It carries strength 
to spare and reflects the talent- 
finding facilities of the organi- 
zation behind it. 

The show gives Rolando, finger- 
stand, one of his best showcases 
to date and he measures up by 
presenting a top-grade appear- 
ance. His manner and styling sell 
the act to the hilt. 

Pat Anthony works seven lions 
and these are new animals. With 
a minimum time for breaking 
them, he has an adequate and 
active act that sports frisky, fight- 
ing cats. He’ll be adding more 
lions and there’s every reason to 
believe this new act will equal 
the exceptional one he had here 
last year and left in favor of this 
one. 

Walter Dick’s All-Americans 
present two turns that give more 
of the kind of gymnastics for 
which these troupes are now well- 
known. The members make a fine 
appearance and their accomplish- 
ments are flashy and well-present- 
ed. Teeterboard and trampoline 
bits are equally well done by the 
troupe of seven. 

Newcomer is the Yokoi Troupe, 
seven-people cycle outfit, that 
comes up with an outstanding 
finish. The Alberto Zoppe bare- 
back troupe rides with their usual 
flash and Cucciola keeps them 
gasping and laughing. 

Among repeaters are the Flying 
Hartzells, H a m i d-Morton ele- 
phants, worked by the Vidbels, 
and the Great Allens, aerial motor- 
cycle and trapeze, all pleasing the 
viewers. 

Basiles on Hand 

Show starts with Joe Basile 
and the band concert and Charles 
Basile vocalizing. Night shows in- 
clude a spec with Shrine units. 
Col Bob Morton and Charles 
Basile share announcing chores. 

The Johanneys, comedy hori- 
zontal bars, and the LaBlonde 
Trio, aerial bars, make the open- 
ing display. There is skill and 
comedy in each. Anthony follows 
with the cats and proves himself 
an able trainer and performer. 
Third display has Miss Aerialetta 
in foot and arm catches from the 
single trap, while Marino’s cloud 
swing turn is topped by knee 
catches. 

Cimse’s Scottish Collies is a 
display using six of the large dogs 
in drills and routines, but the act 
is set apart by a Merry-Go-Round 


prop used by three dogs and a 
cart to which two are hitched. The 
Gonzales Sisters are paired with 
the dther dog act and show ca- 
nines in hind stands and aerial 
perch. Mike Pickering presents 
his juggling performance in the 
same display. 

A three-girl iron-jaw turn, the 
Three Zoppes, has the center spot, 
while Mephistophles and Signor 
Bruce work contortion and tra- 
peze. 

Walter Dick’s Tip Tops speed 
along with their strong teeter- 
board and tumbling number. 
Working at the same time are 
Shau Nen and Co., plate juggling, 
and Franklin and Astrid, hand- 
balancing that includes attention- 
getting catches and stands. 

Clowns follow, and included are 
Dime Wilson, Connie Wilson, 
Bumpsy Anthony, Sa-So, Slim 
Collins and the Sylvesters, doing 
a baseball gag. Another is an 
army drill farce, and their third 
is a space man bit. There are no 
walk-arounds and the three pro- 
ductions are okay. 

Rolando opens with his finger- 
stand on a light globe, moves to 
a higher rigging for a handstand 
on blocks and finally a one-hand 
stand on a walking stick. He dis- 
plays showmanship thruout. 

Craigon and Juanita work while 
ten aerial ballet girls perform. The 
duo works high with their aerial 
perch that is climaxed by a one- 
arm, neck-suspension spin and 
a good loop spin with iron- jaw. 

Bill Bushbom’s fine-looking 
(Continued on page 35) 


Ringling Crews 
Ready to Start 
N. Y. Campaign 

NEW YORK. Feb. 27.— The ad- 
vance guard of the Ringling Bros.’ 
Circus was due in here this week 
to prepare the selling campaign 
for the Big Show which opens in 
Madison Square Garden March 31. 

F. A. (Babe) Beaudinot, gen- 
eral representative, was slated to 
arrive here from Chicago this 
weekend. The billing of the Big 
Show is expected to get underway 
almost immediately since only four 
weeks remain before the preem. 

This year, with the opening date 
set well in advance and no con- 
fliction possible from hockey play- 
offs, the billers will be able to 
post dates with the paper. In the 
past, when the New York Rangers 
figured in the hockey play-offs and 
the circus’ opening date remained 
uncertain until only a week or 10 
days before the actual opening, 
the show has been forced to post 
paper without dates. 

Leon Pickett, contracting agent, 
was in in advance after setting 
up the details for a new site in 
Philadelphia. Considerable book- 
ing remains to be done. It is 
likely that many of the final de- 
tails will be worked out here when 
the execs are next able to get to- 
gether. 

The press and radio depart- 
ments are also expected in soon. 
Frank Braden, a member of the 
press corps, has been in town for 
some time with his winter activi- 
ties just about completed. 


Opens April 18 

HUGO, Okla., Feb. 27.— Latest 
show to announce its opening date 
is A1 G. Kelly & Miller Bros.’ 
Circus, which will launch its new 
season Sunday, April 18. Show, 
managed by Obert Miller, will 
feature the Terrell Jacobs animals 
this season. Opening stand will 
be at the show’s winter quarters 
property here. 


show was considering adding a 
sixth middle piece to the single 
top to allow room for the stables 
or horse show. That plan now 
seems to have been dropped by 
the wayside. 


Beatty Says Movie Plan 
Won't Cut Circus Season 


CLEVELAND, Feb. 27.— Clyde 
Beatty said here this week that 
it was his intention to keep the 
Clyde Beatty Circus on the road 
for the full 1954 season. His state- 
ment was made to combat a 
rumor that he might shutter the 
show early in order to make a 
movie in India. 

Beatty, appearing at the Grott'i 
show here for Orrin Davenport, 
said, “The circus comes first in 
my plans. We are planning a full 
season this year and I hope 
that business remains consistent 
enough to take the season thru 
Thanksgiving or later.” 

Beatty’s press agent, Don C. 
Hayman, said he believed that 
the reports of an earlier closing 
stemmed from radio interviews 
made here which “put too much 
emphasis on this proposed new 
picture." 

Beatty said that several film 


firms were considering a story 
based on the life of a tiger. He is 
now reading the script for the 
film, which would be filmed in 
India and would feature Mr. and 
Mrs. Beattv. If plans for the pic- 
ture should materialize, Beatty 
said, the work would not start 
until af f er the full circus season. 

Meanwhile, “Ring of Fear,” new 
film starring Beatty, is to be re- 
leased in the next two months by 
Warner Brothers. Paramount Pic- 
tures has rented Beatty's show 
equipment for use in making a 
picture now in process at Phoe- 
nix, Ariz. 

Paramount’s film is to be com- 
pleted in time for the show to 
move from Phoenix to Tucson 
for a two-day stand, March 20-21, 
launching the season. Las Vegas, 
Nev., ana several other spots are 
to be played before going on to 
Los Angeles for the April 8-18. 


was 2 per cent above 1952, he 
stated. 

The Hamid-Morton engagement 
in Memphis was off by 5 per cent, 
Morton stated here. He said it 
appeared that Milwaukee would 
be off by 5 to 7 per cent. 

Overall-dips were despite in- 
creases in advance sales, according 
to the show owner. He and Omer 
Kenyon, special rep handling the 
Milwaukee ^ate, said that extra 
promotion men had been put on 
and extra effort put out to build 
up the advance. 

Morton also pointed out that the 
Milwaukee Arena was nearly sold 
out for all performances over the 
week-end (26-28). 

He observed that the difference 
in business seemed to be traceable 
to the higher-priced seats. With 
advance sales good, window sales 
also are holding up well, but 
wicket customers go first for low- 
er-priced positions. Reversing the 
usual experience of recent years, 
the top-scaled ducats don’t go 
first, and some go begging. 

Morton said that advance sales 
at the show’s upcoming stands, 
Kansas City and Wichita, Kan. 
were ahead of last year’s. 


Death Claims 
Roy Feltus, 77, 
Gentry Veteran 

BLOOMINGTON. Ind., Feb. 27. 
— Roy M. Feltus, 77, veteran cir- 
cus executive, died in a hospital 
here Sunday (21) following a 
heart attack at his home earlier 
in the day. 

He was a pioneer in indoor cir- 
cus operation and took shows to 
Central and South America. In 
recent years he was operator of 
a billposting business in Southern 
Indiana ana for the past 11 years 
was secretary of the Indiana Out- 
door Advertising Association. 

Feltus joined the Gentry broth- 
ers. also of Bloomington, in 1895, 
and took part in routing and ad- 
vance work of the Gentry shows 
thru 1903. For five years he was 
a contracting agent for Ringling 
Bros., and he also spent four years 
on the press staff of the Barnum 
& Bailey Circus. He was in ex- 
ecutive jobs with the J. H. La- 
Pearl Circus, Forepaugh-Sells 
Circus and Sells-Floto Circus. 

In 1908, with Ed Shipp, Feltus 
took a circus to Central America 
and at Panama he worked thru 
Lt. Robert E. Wood, later general 
and head of Sears, Roebuck & 
Co., in order to play Army and 
construction camps while the 
Panama Canal was being built. 

The Shipp & Feltus Circus, 
often playing indoors, made 12 
Latin American tours and played 
such cities as Buenos Aires, Rio 
de Janiero, Lima, Montevideo and 
Santiago. Prior to the foreign 
tours, Shipp, and then Shipp and 
Feltus, presented a permanent in- 
door winter circus at Petersburg, 
111., which then became a well- 
known circus colony. 

Back in Bloomington, Feltus 
managed two theaters for several 
years. 

Surviving are his widow, Grace; 
two daughters, Mrs. George Lein- 
enweber, Riverside, N. J., and 
Mrs. Robert Preston of New York; 
a step-son, James Pike, of San 
Francisco; a sister, Mrs. Gertude 
Romiser, Bloomington; two broth- 
ers, John, Lexington, Ky., and 
Paul L. Feltus of Bloomington. 
He was the son of a pioneer pub- 
lisher in Bloomington. His daugh- 
ter, Mrs. Preston, is wife of the 
Hollywood performer and an ac- 
tress herself, using the name 
Catherine Craig. 

Services were conducted here 
Wednesday under the direction 
of Walter Allen, Bloomington un- 
dertaker. who formerly was ring- 
master with Gentry Bros. 


Hi-Lo Merk, now living in 
Murphy ,N. C., advises that papers 
in Chattanooga carried King Bros.’ 
ads two months in advance. 
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Pal and Joe Orih caught Clyde 
Bros.’ Circus in Dallas and vis- 
ited with Louise and Harry Ville- 
ponieaux, Eddie Aikens and Fan- 
cher Pierce. . . . Lou Nelson has 
signed as front door superintend- 
ent and publicity assistant with 
Hunt Bros.’ Circus. His wife, 
Gabrielle, has two high school 
hor ses ready for the road and is 
working on a dog act. . . . Bill 
Brinley will have his miniature 
circus at the Boston Store, Mil- 
waukee, March 15-27. . . . Tige 
Hale, bandmaster turned ride op- 
erator, is back in Tuscaloosa. Ala., 
after a sojourn at the Tampa 
(Fla.) fair. 

Aerialist Billy Barton will open 
his season April 19 at Frank 
Wirlh's Syracuse Shrine date, and 



AIRSTREAM 

WORLD'S FINEST TRAVEL TRAILER 


For big catalog, tpecial thou- men' 
folder and a good deal tr rile 
Airttream Trailert: 

Andy Charles Jackson Center, Ohio 
Art Costello 1755 N. Main St., L.A., Calif. 


1 


PHONE MEN-TWO 

Sports Publication. Lesion sponsored 
National Basketball Tournament procram 
for the deaf. 

HARRY KEROE 

3039 Main Kansas City, Missouri 

JEfferson 0664 

(You pay yours — I'll pay mine.) 


DELL BROS.' CIRCUS 

Opens late April 

Wants Crew Managers. 2 police dates 
and 4 Shrine dates ready. Forrester, Wil- 
hite, Long, White, Everts, phone SAM 
DELL, Nashville, Tenn. Saturday only, 
March 6. Phone 5-0172 around noon. All 
dates In Ohio. 


WANTED 

HAN OR WOMAN CONTRACTING AGENTS 


BOX D-23 

c/e The Billboard, Cincinnati 22, Ohio 


WANTED 

One Advance Agent. Must be respon- 
sible. own car and non-alcoholic. Able 
to show references. Call. 

MR. LAWRENCE 

In New Haven, Conn., at SPruce 6-1816 
after 7 P.M. or UNiversky 5-2272 and 
leave message. 


PHONEMEN 

A number of Police deals ready to start. 
Tickets and book for rodeo. Only top 
men answer. 

STEVE ROSE, PROGRAM PUBLISHING CO. 

203 Eye St. N.W. Washington, O. C. 
Phone REpublic 7-5232 


PHOISEMEIV 

UPC s and BANNERS 

Enlarging crew for season’s best dates. 
Contact me starting March 3. 

J. F. SHAFER 

Fire Dept. Circus Office 
Earle Hotel Benton Harbor, Mich. 

(No collects) 


PHONEMEN 

20.000 In taps for 4 more good men. Col- 
lectors, pay daily. Four more towns set 
to open. Contact 

BEN YEARTY 

3015 Detroit Ave. Toledo, Ohio 

Phone Fulton 1441 
No collects. 


WANT 2 PHONEMEN 

25% paid daHy; 10% bonus; pick-up 
delivery. 

Walton Volunteer Fire Dept. 

DOC TATE 

BARNETT HOTEL, LOCANSPORT, IND. 


WANT PROMOTERS 

To start now with my new deal selling 
Banner, U.P.C. and Tickets. Also one 
Contracting Agent. Ed Hiler, write. Am 
on my own, atone. 

TED EDLIN 

General Delivery or Western Union 
COLUMBUS, GA. 


he’ll also make the Night of Thrills 
Revue in Washington again. . . . 
Barton Bros.’ indoor circus unit 
closed February 10 in Chambers- 
burg, Pa., and included Barioni 
Troupe, LaMonl's Clowns, LaBelle 
and Ray. Gloria's Pets, the Great 
Marvin, Barton's Horses and Billy 
Barton, cloudswing. 

Harold Barnes, tight wire, is 
currently with the Patti Page 
show at Blinstrub’s Village, Bos- 
ton. This is his eighth appear- 
ance in the spot. His father, Clint 
Barnes, was released from the 
University of Pennsylvania Hospi- 
tal, Philadelphia, long enough to 
accompany Harold to Boston. Har- 
old has been staying in the East 
so as to be near his father, but he 
will go into the Middle West this 
spring to play the Minneapolis 
sports show, St. Louis Police Cir- 
cus and Omaha Shrine show. 

George J. Keller, wild animal 
trainer, is distributing a new 12- 
page promotion piece with photos 
and three-color cover. . . . Miss 
Happy Harrison, dogs and ponies, 
will remain at Cleveland. Fla., un- 
til mid-March. . . . A1 Ross and 
Diane, clown duo, was subject of 
a story and photo layout in the 
Columbus Citizen. . . . William 
T. (Tommie) Randolph, Irving, 
Tex., fan and publisher, is en- 
thused about the book, “Elephant 
Bill,” which now is being circu- 
lated in a pocket-sized edition. 
Randolph believes the book might 
be of value to elephant handlers. 

Mr. and Mrs. Roger Barnes, of 

Beers-Bar nes’ Circus, have an- 
nounced the marriage of their 
daughter, Lois, to David Hoover. 
She works wire and elephant acts 
on the show and her husband has 
a lion act on Beers-Barnes. He 
formerly was with Gainesville 
Community. . . . Shorty Lynn has 
been in Hugo, Okla. . . . Bill Wil- 
cox has signed to go with Francis 
Kilzman on the Beatty show’s ad- 
vance. Jackie Wilcox will stay in 
Hot Springs this season, it’s re- 
ported. 

Ben Davenport and Paul Van 
Pool have completed a jaunt thru 
the Southwest, visiting show quar- 
ters. Davenport was en route to 
Gonzales, Tex., from Rochester, 
Minn., and Van Pool joined at 
Joplin, Mo. At Hugo, Okla., they 
saw D. R. Miller, Bill Woodcock, 
Terrell Jacobs and Jack Moore. 
At Gainesville, Tex., they were at 
quarters of Gil Grey's show and 
visited numerous people. The 
Grey show is reported painted and 
ready to go. Also at Gainesville, 
they chatted with Bob Stevens 
about his plans for the new 
Bailey-Cristiani show. . . . Van 
Pool saw lone Stevens in Dallas. 

. . . Looking in on the Clyde show 
at Dallas were Davenport, Van 
Pool, Woodcock, Dory Miller and 
Paul Pyle, with Howard Suesz 
hosting. 

Neal Wallers, of Neal Walters 
Poster Corporation, Eureka 
Springs, Ark., has returned from 
a business trip to the West Coast. 

. . . Cap Lick, of Weldon, Williams 
and Lick, Fort Smith, Ark., ticket 
house, has been in Sarasota re- 
cently. . . . Plans for a Zacchini 
cannon act going with the Clyde 
Beatty Circus seem to have fallen 
thru. . . Charles Schuler. Ring- 

ling radio-TV man, is doubling in 
the purchasing department at 
Sarasota again this winter. His 
wife, Virginia, is feeling well and 
her parents are visiting from Spo- 
kane, Wash. Schuler has been 
with Ringling since 1952. 

Emmett W. Sims, circus pub- 
licist, is in Sarasota, home of the 
Big Show. 

Wyatt Davies, clown, is in New 
Orleans for the Mardi Gras. . . . 
The Cepler Family, high-wire act, 
leave their San Antonio home 
soon for the West Coast, where 
they will play two Shrine circus 
dates, Tacoma. Wash., and Na- 
naimo, B. C. 


EXHIBITORS — PHOTOGRAPHERS — MOTION PICTURE FIRMS * 

* 
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For Lease, Season of 1954 

Featured African Animals of Motion Picture 


OGAMBO 


w Clark’s elephant "BAHATI”, Ava's rhino “SHEILA”, halter broke giraffe “Grace Kelly”. Also chaetahs, leopards, . 

ostriches, hyena, Grant and Crevy zebras. T 

Can furnish photos of Ava Cardner, Grace Kelly and Clark Cable with animals. ^ 

Also wild animals featured in 

*THE SNOWS OF KILAMANJARO* 

All animals direct from our Big Came Range in Rumuruti, Kenya. Africa. ▼ 

* DIAMOND "0" RANCH, INC. * 

w Wild Animal Zoo Breeders and Importers Canton, Ohio, U. S. A. 

TONY DIANO. Agent + 


ANIMALS 

FOR SALE v 

Hand tame Female Lions, 7 months, 
$75; Male Mountain Lion, 3 years, 
$100; Pair Black Bears, 3 years, 
$100; Hand tame Male Sicilian 
Donkey, $250. All stock perfect. 

HAWTHORN MELLODY FARMS 

Libertyville, Illinois 


PHONEMEN 

Want four fop-notch men. Best 
deal East Coast. 

KNIGHTS OF COLUMBUS CIRCUS 

Benefit Archbishop's Charity Fund 
and Little Sisters of the Poor. 25 
per cent. Phone or Wire: 

Bob Stearns, Knighls of Columbus 
201 Homeland Ave., 
Baltimore, Md. 

Phone: Hopkins 7-7641 


2 PHONEMEN 

UPC's and CIRCUS BANNERS 
Full season's work. Best of dates. 
Phones ready, town carded. We use 
collectors ond poy daily. Wire where 
you can be called. Pay your own, I 
pay mine. 

ED HAVER. STICK 

129 E. Michigan Ave., Kalamazoo, Mich. 


HELP WANTED— MALE 

Want clean, reliable men for work in 
Zoo. Must know ond like animals. 
Room, board furnished. No drinking. 

HAWTHORN-MELLODY 
FARMS ZOO 

Libertyville, Illinois 


KING BROS, j 

Went for Side Show: Strong Feature, 1 
Ciant, Midget, Fat Cirl or Boy. Tiny ' 
Cowan, answer. Colored Musicians. • 
BOSS PROPERTY MAN for Big Show. 
Aufo Mechanic also tire man. Meals 
and sleeper berth furnished. Show • 
opens here April 10. Address: 

KING BROS.’ CIRCUS ! 

Box 355 MACON. CA. ! 

♦vvvuvwwvwuvwuuW 


PHONEMEN 

for two tocetions 

HARTFORD and BRIDGEPORT. CONN. 

Advertising end Tickets. 

Phone COOPER evenings 

BRIDGEPORT, CONN. 
WioiwTMGM 


PHONEMEN 

Book — Tickets. Cood auspices. 

GENE STAPLETON 

Phene: Franklin 6-4513 
AKRON, OHIO 


WANTED AT ONCE 

For stage show under canvas— Novelty 
Team, Hillbillies, Western Acts, Musi- 
cians, Animal Pit Show, Concession 
Popcorn Trailer, Banner Man. Kid 
Smith ond wife, Hal Crider, write 

Address 

TEX RANGER SHOW 

Quitman, Miss. 


PHONEMEN 

A strong union deal, Southern and West 
Coast ports. 

PROGRAM PUBLISHING (0. 

203 Eye St. N.W., Washington, D. C. 
Phone REpublic 7-5232 


PHONEMEN WANTED 

Call Jackson, Michigan, 3-5634 

FISHER 


WANTED FOR RING BROS.’ CIRCES 

OPENING EARLY APRIL 

Clowns, Foot Jugglers. Aerial and Ground Acts. Family Acts doing three or more: 
especially want Fast Dog and Pony Act, Drummer who can play with Records, with 
or without drums; must be sober or no notice. Parade Marshall and big Show An- 
nouncer, working men in all departments. Goldie Hampton, contact; Rickey the 
Juggler, contact; Seat Butchers, contact Joe Smiga: Pres* Agent, contact J. C. Rosen- 
heim. Novelty Acts for Big Show. Note — Beryl Hazelwood, get in touch with me. 
Note — If you have Fair dates or Intend making Fairs do not answer this ad. All send 
late photographs and state salary and age. first letter. Good cookhouse, sleeping 
accommodations furnished. This circus showed 37 weeks last season and never missed 
a pay day. Pay here every day. All answer to FRANCO RICH ARDS— RING BROS.' 
CIRCUS. Winter Quartors, Route 2, Box 1, Pensacola. Fla. 


2— -PHONEMEN— 2 


Best deal in Midwest. Established radio and TV shows. Not a charity, vet or ’’beg" 
deal. Top commissions paid daily, no billings. Our men earn $150.00 to $200.00 
per week. Must be experienced, sober and ambitious. Solid year's work. New Phone 
Room Open. If you can sell over the telephone, come on to St. Louis, there is a per- 
manent job and phone here for you. Contact: MIKE BENSON, Suite 328, 305 No. 
Seventh St. (Phone: CHcstnut 5219 — No Collect Calls) St. Louis, Mo. 


TERRELL BROS/ CIRCUS 

WAISTS 

PHONEMEN . . . CREW MANACERS ... 30 SPOTS 
Can place one more Contracting Agent. Bob Hallock, come in when ready. 
NASHVILLE OFFICE— PHONE 57258— NASHVILLE, TENN. 


4— PHONEMEN— 4 

State convention program of strong 
national fraternal order similar to 
Shriners — 25% paid daily. 

15 big circus dates to follow. All In 
Oklahoma 

Your Square Deal Promoters 

GEO. W. WINKLER and GEO. A. SHEEHAN 

Phone Enid, Oklahoma 1917. 

No collects. 

Dick Bays, Ceo. Lowe, Al Lane, come on. 


WANTED 

Young Lady between 20 and 35 years 
of age for Motorcycle Aerobatic act 
Experienced preferred or one willing to 
learn. Good salary if you qualify. Free 
to travel, no encumbrances. Send photo 
and full particulars. 

GASPAR INOGY 

4447 Randolph St. Saginaw, Mich. 

Phono: 4-5417 


WILMET SHIELDS 

Hdvo important mossago for you. 
Address 

Bax D-l» 

The Billboard Cincinnati, Ohio 



Now Playing 
DAMASCUS TEMPLE 

ROCHESTER. N. Y. 


— 


1 0 — PHONEMEN WANTED— 10 

Ads. Banners, Tickets. Drunks, please 
stay away. Town set all year round. 

Contact 

MR. LAWRENCE 

At New Haven, Conn., at Spruce 6 1816, 
and Springfield, Mass., at 69598. 


10 PHONEMEN 

Year round deal, pay daily. Covering 
Texas, religious publication. Want Men 
who can ask for it and get it. 

SAIFS MANAGER 

701 Commercial Bldg. Dallas, Texas 


PHONE SALESMAN WANTED 

I have a deal for experienced man to sell 
advertising in only authentic Labor 
A. F. of L. Paper in Orange County. Cali- 
fornia. ‘nils is a monthly tabloid with 
8.000 live accounts. Will pay 35Co Comm. 
Write me fully. This is permanent with 
office in I-abor Temple. 

MAX STOTLAND 

Labor Tample Santa Ana, Calif. 


Promotional Direclors 


SOCc. Interested parties wire 

KEN MURRAY 

c.o Western Union Miami, Florida. 


METAL SPANGLES 

All sizes and colors. Chainette 
Fringes, Spangle Braids. Rhine- 
stones, Ostrich Plumes, Elastic 
t Hose. Tights, etc. Free 


C. GUYETTE 

346 W. 45th Street 
New York 36 


CONTRACTING AGENTS 

who can book with or with- 
out promotion Donkey Ball 
Games, winter and summer. 
Bill Reilly, Jim Vale, Gene 
Lloyd, Dennis Terrill, Lucky 
Powers, contact. . 

LONE STAR 
DONKEY BALL CLUB 
Gateway Hotel, El Paso, Tex. 
Wire or Phone 2-7366 


Bailey Bros. & Cristiani 
Combined Circus 

WANTS 

Hammond Organ Player with own organ 
and transportation. Also want first-class 
Drummer. 

Lll CIO CRISTIAIM 

1113 Radio Drive MACON. CA. 

(Phone: 5-8123) 


10 PHONEMEN 10 

MILLS BROS/ CIRCUS 

Crews — Banners — UPC’s. Pay daily. 
Steady work until November. Don't 
waste my time if you can't produce. 
Opening Lansing, Mich., and Cary, ind., 
immediately. Call if you can join at once. 

MFARL X. JOHNSON 

Flint, Michigan — Phone 9-6293 from 9-5 


5— PHONEMEN— 5 

Sell Advertising Convention Program. Re- 
peat Deal. If you can't make it here, it's 
your own fault. 

RAY DIERKEN 

Kingsley 5-4913 Philadelphia, Pa. 


WANTED 

Animal Show of hour’s duration, pref- 
erably elephants, cats; fill-ins to operate 
daily for five summer months in Omaha 
zoo. Contact immediately 

CLAYTON HOLM 

P. O. Box 501 Ralston, Nebraska 
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Attendance Climbs 
At Most Tex. Events 

33% Report Profitable Midways; 

Exhibits on Increase at Many 


FREDERICKSBURG, Tex., Feb. 
27. — The majority of Texas fairs 
and expositions reported success- 
ful *53 runs, according to a report 
made by William Petmecky, sec- 
retary to the Texas Association of 
Fairs and Expositions. 

Eighty per cent of the fairs and 
other festivals reported increased 
attendance and an equal ratio of 
those having exhibits at their 
fairs reported increases in their 
exhibits. Only 9 per cent reported 
decreased attendance and exhibits 
this year and, strangely, 6 per 
cent were rained out at exposition 
time. 

Forty-eight per cent of Texas 
festivals feature rodeos as prin- 
cipal entertainment, according to 
replies to inquiries addressed to 
the smallest as well as the largest 
amusement associations in the 
State. Glamor seems a necessary 
adjunct to the rough and tumble 
attractions of the rodeo arena for 
the large majority^ of them in- 
cluded coronation of rodeo queens 
on their program. 

Feature Horse Races 

Five fairs in Texas feature 
horse racing as their main at- 
tractions, four of them reporting 


DISPLAY FIREWORKS 
of Distinction 

Whether your Fair, Celebration or Erent 
calls for a $50 display or a $5,000.00 
apectacle, you will find CONTINENTAL 
equally interested In elvlng you the most 
and best for your money. We carry 
adequate insurance. Send for our free 
catalog NOW Write, wire or phone 

Continental Fireworks Co. 

R. R. s 6 Jacksonville, III. 

Phone R-4913 or 1351 



M>. 80X 1553 SOUTH SIDE STATION 
SPRINGMELP, MISSOURI 


CONCESSIONAIRES 

Coma to the 

Lycoming County Fair 

Hughesville, Pa., August 2-7, 19S4. 

CLARENCE F. STOLZ 

Concession Agent 


HWI CARNIVAL 
For WESTERN RUINS FAIR 

Cheyenne. Wyoming, week of 
August 15-21, 1954. Call or write 

MARTIN PETERSEN 

Phone: 4-4009 or 3-3395 
P. O. Box 997 Cheyenne, Wyo. 


CARNIVAL 

August 27-28-29 

WESTERN LINCOLN COUNTY FAIR 

A quarter million dollar pay roll — 6,000 
drawing. Contact 

CLARENCE MOODY 

Libby, Montana 


their attendance profitable. One 
of the associations provides races 
as a free attraction. 

Baseball, highly successful as 
a drawing card at those fairs 
where it is staged, is featured at 
less than a dozen expositions. 

Home talent shows at the fairs 
were reported successful if 
coupled with outside entertain- 
ment. Booking agencies were 
credited with providing most of 
the entertainment attractions at 
the festivals. 

Thirty-three of the fairs re- 
ported profitable carnival opera- 
tions. Nine said their returns were 
only fair for the amount of space 
used, and four said their carnival 
relations were not successful for 
varying reasons. 

Selling of the fairs, rodeos and 
other entertainment is as neces- 
sary as other merchandising, the 
report revealed. Sums ranging 
from $50 to $20,000 were spent 
in publicizing the events. 

Smethport, Pa., 
Revives Annual 

SMETHPORT, Pa., Feb. 27.— A 
fair association has been formed 
to revive the McKean County Fair 
this year, according to association 
secretary, Emil J. Johnson. 

Smethport is the seat of a 
county of some 60,000 persons, 
located in Northwestern Pennsyl- 
vania adjacent to New York 
State. 


Mesquite, Tex. # 
Names Paschall 

MESQUITE, Tex., Feb. 27.— 
Dallas County Fair has elected 
Olin Paschall as president, suc- 
ceeding R. H. Wagoner. E. C. Cog- 
burn was re-elected manager of 
the fair association and Leslie G. 
Brown was named a director to 
succeed Sam Rutherford, who re- 
signed. Wagoner also was added 
to the board of directors. 

Other directors include B. W. 
Cruce, re-elected treasurer; L. E. 
Gross, first vice-president; E. H. 
Hanby, W. L. Wilkinson and Curt 
Austin, vice-presidents; N. E. 
Shands, Walter Robinson, Mrs 
C o r i n n e Neak Cook, Truett 
Crump, Roy Rupard, A. B. Kyle, 
Loncy Leake and John E. Davis, 
president emeritus of the fair. 


Conway, S. C. Elects 

CONWAY, S. C„ Feb. 27.— Roy 
Kirkton is the new president of 
the Horry County Agricultural 
Fair Association, succeeding 
Woodie Medlen. 


juMira 

The Comedy KING of the AIR 


THANKS TO ORRIN DAVENPORT 
For the splendid Route in 
this, our second year 
together. 


For Fairs, contact 

BARNES-CARRUTHERS 


159 N. DEARBORN ST. 


CHICACO 1, ILL. 



DORTON ADDS 
CIG FIRM'S 
KISS BRIDGE 

RALEIGH, N. G., Feb. 27. 
— Dr. J. S. Dorton will cap- 
italize on a cigarette firm's 
merchandising this year, 
with the symbol being the 
old kissing bridge featured 
on cartons of Cnesterfields. 
Dorton said the North Car- 
olina State Fairgrounds this 
year will contain a Kissing 
Bridge which will resemble 
the one seen by millions on 
the Liggett & Myers product. 


Name McGeough 
Asheville Prez; 
Map 1954 Plans 

ASHEVILLE, N. C., Feb. 27.— 
At a January 6 meeting of October 
Fair, Inc., Morris McGeough was 
elected president, replacing Joe 
McKennon, resigned, who was 
named general manager. 

Others elected were C. P. 
Brooks, vice-president; Burrell 
Smith, secretary; R. A. Crowell, 
treasurer, and these, directors: 
Mrs. John A. Pittillo’to fill the 
term of Ellis D. Fysal, resigned; 
McKennon, McGeough, Hal Weir, 
W. Riley Palmer, Mrs. D. G. Alli- 
son, Laurence Brown, J. A. Duck- 
ett, J. C. Glance, Louise Maney, 
Don Shoemaker, H. G. Strom, 
Ralph Bell, Charlie P. Brooks. R. 
A. Crowell, C. E. Bailey, John 
Carroll, Carl Gibbs, R. T. Keenan, 
James G. K. McClure and Burrell 
Smith. 

The 1953 fair was reported a 
success despite a mix-up in dates 
which resulted in only two kiddie 
rides on the lot. As a result, school 
days had to be canceled. At- 
tendance was 9,200 paid and 3,500 
free for five days. After payment 
of premiums of $2,380 and other 
bills, a small balance remained. 

Following the 1953 pattern, a 
folk festival and mountain youth 
jamboree will be featured the last 
three nights this year. A new at- 
traction will be free square danc- 
ing the first three nights in the 
outdoor arena. McKennon will 
again be in charge of free fire- 
works. Aerial acts, circus and 
several local hillbilly acts will also 
be offered. Five children’s mati- 
nees will be presented to some 
15,000 kids who will be brought 
to the fairgrounds in groups of 
3,000. Free tickets are to be sent 
to all schools in a 14-county area. 

The Hominey Valley Horse and 
Hound Club grounds, Enka, N. C., 
will again be the fair site. An- 
other 20 acres are being leveled to 
double-parking space. A 50 by 
120 building, being erected by the 
club, will be used for exhibits. 

Honolulu Nets 
16G in 1953 

HONOLULU, Feb. 27.— The 31st 
annual Maui County Fair held 
last October made a net profit of 
$16,093.93, fair officials announced 
this week. Receipts for the four- 
day affair grossed $35,815.24, 
which included $15,485.08 for ad- 
missions, $9,800.80 from conces- 
sions, $3,366 from commercial 
buildings, $1,992.50 from the 
trophy fund, $1,680, parking and 
$1,397.45 on the program. 

Expenses included $2,171.27 for 
fireworks, $2,646.69 for lighting, 
$2,526.35 for grounds. $1,700 for 
the free high act, $1,326.24 for ad- 
missions and $1,840.93 for guards. 

Bishopville, S. C., 
Elects McCutchen 

BISHOPVILLE, S. C., Feb. 27. 
— Lee County Agricultural Fair 
Association has elected Robert C. 
McCutchen Sr., president for the 
ensuing year. 

Other new officers are C. Mel- 
vin Reames, vice-president; W. L. 
King, secretary, and M. M. Levy, 
treasurer. Directors elected: R. C. 
McCutchen, M. G. McDowell, 
Willis Woodham, Mitchell Fata, 
M. M. Levy, Henry G. Martin, 
Lee M. West, Loyce Davis and 
Melvin Reames. 


Indio Date Fete 
Tops 1953 Record 


INDIO, Calif., Feb. 27. — The 
1954 Riverside County Fair and 
National Date Festival, which 
closed its six-day run here Mon- 
day (22), pulled a total attend- 
ance of 137,929, an increase of 
10,279 over the 1953 run, R. M. C. 
(Bob) Fullenwider, secretary- 
manager, said. Weather for the 
run was warm in contrast to last 
year when the event had cold 
nights. 

Presence of President Eisen- 
hower in nearby Palm Springs 
for a vacation stirred rumors that 
he would attend the event Friday 
(19). As it developed, Gov. Good- 
win Knight, also at the Palm 
Springs, attended that afternoon, 
being the first governor of Cali- 
fornia to view the festival. When 
it was confirmed that Governor 
Knight would attend, the fair 
went on the radio and used Har- 
rald Harper’s “lost child car” 
sound system to bally the event 
on the streets. However, the cam- 
paign may have done some good 
for the fair’s comparative attend- 
ance was 14,659 that day as 
against 12,522 a year ago. The 
annual camel races were held up 
so that the Governor could see 
them. 

Attendance for the run this 
year exceeded 1953 on the sec- 
ond, third, fourth and sixth days. 


Gordon Currie 
To Tour With 
Cartoon Unit 

HOLLYWOOD, Feb. 27.— Gor- 
don Currie, well-known cartoon- 
ist, will leave here March 8 with 
his “Freedom Trailer,” a display 
of 300 drawings, to show in 160 
cities and at fairs. At expositions, 
the trailer will be shown free of 
charge with caricatures being 
made of fairgoers who make con- 
tributions to the “City of Hope,” 
non-sectarian charity hospital in 
Duarte. 

Currie,, who is claimed as the 
world’s fastest cartoonist, will 
draw 10 men who have furthered 
the Freedom cause in each State 
that he visits. The subjects will 
be named by the governor of the 
State in which he is then work- 
ing. 

The “Freedom Trailer” exhibits 
include the caricatures and por- 
traits of 34 presidents. 

Traveling with Currie will be 
his wife and Trevor Constable, 
a New Zealand newspaperman. 
Currie has made over 300 televi- 
sion appearances and appeared 
for 16 weeks at the Shamrock 
Hotel in Houston and 10 at the 
Biltmore Hotel in New York. Dur- 
ing World War II, he was official 
war artist for the British Pacific 
Fleet. While on the trip, he will 
make tape recordings and movies 
of the various spots visited. He 
expects to return to his home 
here in the fall. 


In addition to the camel races, 
the event again featured a horse 
show. Acts appearing during the 
event were the Carsony Brothers 
and Kari Robins, acro-novelties. 
Performers were booked by Jo 
and Newton (Carolina) Brunson, 
of the Hollywood Theatrical 
Agency, for the seventh consec- 
utive year. 

Publicity for the fair was again 
handled by Charlotte and Bob 
Maxwell with Frank Adams. 

Midway attraction was Frank 
W. Babcock United Shows. 


Sandwich, N. H., 
Plans Theater 

SANDWICrf, N. H„ Feb. 27.— 
Plans are being drawn for an 
amphitheater at the Sandwich 
fairgrounds. 

Members of a committee, 
headed by W. Leroy White, will 
visit the Cathedral in the Pines 
and other similar places to get 
ideas for seating arrangements. 
The amphitheater would be used 
as a music and dramatic center 
besides housing Sandwich fair 
activities. 


De Land, Fla., Sets 
Six-Day Program 

DE LAND, Fla., Feb. 27.— The 
Volusia County Fair, which opens 
its six-day run March 22, has set 
most of its attraction program and 
other features. 

Jack Kochman’s Thrill Show 
will !>e featured in front of the 
grandstand. A number of circus 
and hippodrome acts have been 
contracted. Special events will in- 
cluAi a baby show parade, kids’ 
bid/cle races, a pet parade and 
a public wedding. The automobile 
show will again be the feature in 
the exhibit building. 


Conn. Fairmen 
To Discuss 
Classification 


NORTH HAVEN, Conn.. Feb. 
27. — A possible re-classification 
of Connecticut’s fairs will be dis- 
cussed at that State’s fair associa- 
tion meeting March 20 in North 
Haven High School. The re- 
classification would be according 
to exhibits and premium money 
paid out. 

The meet, to be addressed by 
officials of several Northeastern 
fairs, will be one of three planned 
for the association this year. The 
summer session will be held in 
Guilfordj while a fall get-together 
will be in Bethlehem. 

Plans will be discussed here for 
the third annual statewide apple 
pie contest, and for the rug- 
hooking contest sponsored by the 
association. 


Frog Jubilee 
Sets Program 

ANGELS CAMP. Calif., Feb. 27. 
— “Our Bountiful Heritage” will 
be the theme of the annual 
Calaveras County Fair and Jump- 
ing Frog Jubilee to be held here 
for three days starting May 21, 
Carl T. Mills, secretary-manager, 
said. An entertainment feature 
will be Joie Chitwood Auto Dare- 
devils in a repeat engagement. 

Preparations for the 1954 event 
include the construction of new 
roads and walks for the fair- 
grounds. An $8,000 program is 
underway with the new roads 
and walks part of the over-all 
landscaping project. A new flori- 
culture building to cost $15,000 
is also proposed. The Division of 
Architecture for the State of Cali- 
fornia has already supplied the 
plans for this structure. 

Mills said that the Chitwood 
thrill show was being re-booked 
because of requests. Also making 
a repeat engagement during the 
fair’s run is the Christensen Bros.’ 
rodeo. Mel Lambert will again be 
the announcer after a year’s ab- 
sence from this chore at this 
spot. 

The midway attraction will 
again be the West Coast Exposi- 
tion Shows. 


Lancaster, N. H., 
Pays Out $7,532 
For Attractions 

LANCASTER, N. H., Feb. 27.— 
Lancaster Fair paid out $2,099.23 
for its thrill show, $3,500 for 
vaudeville and $1,93?.65 for bands 
last year. 

Treasurer Reynold Guilmette 
reported that the fair paid out 
$12,324.15 in premiums in 1935 
and received $16,287.19 from the 
State based on the premiums paid 
in 1952. 

Other expenses of the fair were 
police and watchmen, $1,460.61; 
ticket sellers and takers, $1,002.10; 
general labor expenses, $1,737.27; 
salaries of officials, $600, and 
rental of tents for livestock ex- 
hibits, $760. The fair received 
$7,600 for rental of the midway 
and exhibition halls, $355 for use 
of the buildings for storage during 
the year and $1,503 in entry fees. 
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Border Spots 
N6 for Crafts 
Expo Shows 

BLYTHE, Calif., Feb. 27.— 
Crafts Exposition Shows moved 
here this week after a series of 
border spots that did little to 
swell the coffers of anyone on the 
organization. Roger Warren at- 
tributed the lack of business to 
the unsettled conditions along the 
Mexican border brought about by 
labor riots and come unseasonal 
rain. 

Org is now on its way north 
and will eventually land in San 
Bernardino for the National 
Orange Show the last week in 
March. James Lantz, assistant 
manager, and Lee Brandon, agent, 
report the show will be routed 
much the same as last year with 
a few exceptions, and it will be 
on the road for 42 weeks, closing 
late in November. 

Most of the show’s ’53 person- 
nel is back. The gal and Side 
Shows were left in winter quar- 
ters but will rejoin at the Orange 
Show along with the Arcade. 

Staff, in addition to those mem- 
tioned, includes Etta Kotarakos, 
office secretary; Merry-Go-Round, 
Joe Duran and Charles Vella; 
Ferris Wheel, George Kotarakos 
and Chuck Gist; Skooter, Jimmie 
Wheat and Bill King; Tilt-a- 
Whirl, James Melton and Hugh 
Mauldin; Octopus, Joe Sullivan; 
kid rides, B. W. Higgenbottom 
and Roy Walker; Ray McMinnus, 
lot man; Tonny Correira, elec- 
trician; Capers Cumniings, me- 
chanic, and Carol Cummings, 
Helen Welch, Marie Bryant, 
Blanche Sullivan, Eva Wagner 
and Elsie Silvers, ticket sellers. 


Reid Org Inks 
Kid's Prize 
Space Ship 

CHICAGO, Feb. 27.— The Ral- 
ston-Purina space ship, won by 
a Washington, 111., youngster as 
first prize in a highly publicized 
cereal box-top contest, will ap- 
pear as a back-end attraction with 
King Reid Shows this year, Ed 
James, of Daggar Productions, an- 
nounced. Daggar has acqumed 
the space ship from its owner, 
Rickey Walker and will operate it 
as a donation show on the Reid 
midway. 

Plans call for the show to join 
the midway organization April 27 
in Albany, N. Y., where it will 
be managed by Jack Urbain. 

Winning of the odd prize by 
young Walker was given con- 
siderable publicity some months 
ago with Life magazine as well as 
television, newspapers and news- 
reels devoting much space and 
time to the event. 

Included with the prize was a 
tractor and trailer which will be 
used to carry the ship over the 
Reid route. 


PASSEL OF 
EATS DOWNED 
BY SHOWMEN 

MIAMI, Feb. 27.— Raven- 
ous appetites were turned 
loose at the Miami Show- 
men’s Association dedication 
last week. With nigh onto 
2,000 showfolks packing the 
new clubhouse, the Ladies 
Auxiliary was hard pressed 
to feed the gathering, but 
laid out 20 turkeys, 20 
hams, 2,000 rolls, salads, cof- 
fee and cake. Those attend- 
ing made short work of the 
refreshments, then were 
dished out a generous helping 
of entertainment which 
lasted thru the hours of Sun- 
day morning (21). 


Bodart Signs 
Three Shows 
For '54 Tour 


SHAWANO, Wis., Feb. 27.— 
Bodart’s Blue Ribbon Shows have 
signed three back-end shows for 
the coming season, Lynn O. Lucia, 
of the show's staff, announced at 
the org’s winter base here. 

Units already set for the sea- 
son are Joe Koshnick’s miniature 
saw mill and glass house. Bob 
Altenburg's Jungle Land and Jack 
Guy’s Athletic Show. Three office- 
owned shows will also operate. 

Org’s route is little changed 
from last year. Opening is set for 
May 29 at the three-day Junior 
Chamber of Commerce celebration 
at Oconto Falls, Wis. Fairs, all in 
Wisconsin, include events at Es- 
canaba, Marshfield, Wausau. Mon- 
roe, Wilmot, Portage, Rhine- 
lander, Friendship and Crandon. 
Several celebrations are also on 
the route and five weeks of still 
dates are planned. 

Winter quarters are now open 
here. Owner E. A. Bodart is sun- 
ning himself in Florida where he 
visited the Tampa fair and did a 
little angling. 


2,000 Jam Miami Clubhouse 
For Dedication Festivities 


Showland Flocks to Resort City 
For Busy MSA Social Weekend 


MIAMI, Feb. 27.— The dedica- 
tion had everything. An esti- 
mated throng of nearly 2,000 
persons jammed the Miami 
Showmen’s Association club- 
house last Friday (19) for the of- 
ficial dedication of the structure. 
They feasted on a huge spread 
served by the Ladies’ Auxiliary, 
enjoyed the music of Eddie 
Greene’s band, and were enter- 
tained far into the night by talent 
from local night clubs and from 
the association itself. 

They came from all parts of 
the country and from as far as 
Canada and Cuba. There were 
46 States represented, some of 


them supplying notables from 
civic as well as show business. 
Almost all phases of outdoor 
business were represented, in- 
cluding bookers and talent. 

With President William Moore 
presiding and with William 
Cowan and Dave Endy acting as 
toastmasters, there were no dull 
moments at all, and many high- 
lights. 

The club received a large- 
screen console TV set from Vince 
Williams for the Coca-Cola Com- 
pany, presented by Bernie Men- 
delson. 

Fred (Dutch) Holtzman gave 
the club a bronze elephant 


NEED DOUGH 


Babcock Indio Take 
Cut by Tighter Buck 


INDIO, Calif., Feb. 27. — The 
Frank W. Babcock United Shows 
debuted its 1954 season here at 
the six-day Riverside County 
Fair and National Date Festival, 
which closed its run Monday 
night (22). Frank W. Babcock, 
owner, said that the date was 
satisfactory but on the basis of 
the total attendance of 137,929, 
which was 10,679 over 1953, per 
capita spending was down. He 
was unable to give a percentage. 

The organization r e c e n tl y 
signed a three year contract to 
play the event; this being the first 
year under the pact. Babcock’s 
United, which merged with the 
Ferris Greater Shows several 
years ago, has played the event 
for the eight postwar years un- 
der both titles. 


I. T. Inks Gratz for 1st 
Journey Into Pennsylvania 


NEW YORK, Feb. 27. — I. T. 
Shows will make its first journey 
into Pennsylvania when it plays 
the Gratz Fair this season. Tra- 
ditionally having played the New 
York - New Jersey - Connecticut 
area, the organization has become 
so heavy with equipment that an 
expanded route has become a ne- 
cessity. With this in mind, I. T.’s 
A1 Crane left Thursday (25) on a 
booking tour that will take them 
at least as far south as Maryland. 

With room for a couple more 
fairs and with a July 4 celebra- 
tion pending, the Isser-Trebish 
fair route is as follows: Middle- 
town, August 8-14; Morris County 
in Troy Hills, N. J., 17-21; Flem- 
ington, N. J., August 31-Septem- 
ber 6; B.’idgeton, N. J., 14-18; 
Gratz, Pa., 21-25; Danbury, Conn., 
October 2-10, and closing with 
Mineola, which date is open pend- 
ing determination of the harness 


race meet dates at Roosevelt Race- 
way, Westbury, I. T. hopes to re- 
route southward after Mineola. 

More Tractors 

Howard and diesel electrician 
John Leonard purchased another 
pair of International tractors to 
bring the fleet to 18. There are 
also seven straight jobs, 25 semi- 
trailers, three diesel light trailers, 
a billposter truck and a mainte- 
nance truck. I. T. closed at Min- 
eola last year with 22 rides. 

Equipment is being overhauled 
and repainted at the Roosevelt, 
L. I., winter quarters, with Bill 
Appleton in charge, assisted by 
Leonard. Additional equipment 
is being brought in from the 
King Shipyard boathouses in 
Patchogue. 

The show will put out two units 
as in the past, and combine them 
for the fair season. Still dates 
(Continued on page 31) 


Sponsor Interest in 
Carnivals Increases 

NEW YORK, Feb. 27. — A no- j takers. With money as free as it 
txceable increase in requests for j has been, and many of the officers 

and guiding spirits of such organ- 
izations busy earning more moola 
thru overtime effort, the enthusi- 
asm and co-operation that marked 
the pre-war years was sadly 
lacking. 

Time To Plan 

With overtime now only a fond 
memory in many localities, club 
members have more time to pa- 
tronize their unit establishments, 
note the need for additions or 
decorations and the lack of suffi- 
cient funds to comfortably ac- 
complish their planning and so 
turn to the old reliable, the car- 
nival. Small units in small towns 
have the most difficulty booking, 
naturally. The big organizations 
in the large cities which have 
started sponsoring carnivals in 
fund-raising efforts years ago 
have seldom failed to continue 
without interruption. 

The smaller organizations in 
unproductive towns — or the 
larger organizations which fail to 
contribute sufficient . effort — find 
booking a carnival now tougher 
than in the past. The showman’s 
expenses have increased consid- 
erably in recent years and he 
can’t afford to gamble with a 
big nut. Pre-war grosses are no 
longer sufficient to keep the 
wheels rolling and the extra 
money needed to build the earn- 
ings isn’t likely to find its way to 
the ticket boxes accidentally. 

Those organizations which 
dropped out of the picture some 
years back and are now again 
looking to the carnivals will find 
the picture much changed. They 
will get the same percentages, 
since any increase is precluded 
by the upsurge in costs, and 
probably earn more for their end 
since the grosses are likely to be 
bigger. But, again, their share of 
the costs will have increased and. 
so, it isn’t all gravy. 


information on carnivals from 
groups interested in sponsoring 
still-date appearances by the 
traveling shows indicates that the 
fraternal-social organizations arc 
again reaching out for aid in 
building funds for their units. 

While shows, for the most part, 
have never suffered any serious 
lack of sponsors in setting their 
still date activities, any number 
of organizations, flush with the 
loose money that fluttered into 
their treasuries during and after 
the war, have shown something 
less than keen interest in recent 
years. 

When many of the units did 
sign up they contributed mostly 
lip service, with the volunteer 
corps sadly lacking when it came 
time to fill the ranks of the ticket 


The play on the midway started 
slow on the fair’s opening day of 
Wednesday (17) but built gradu- 
ally. The Saturday, Sunday and 
Monday, the latter Washington’s 
Birthday on which a parade is 
held, pulled well. Weather this 
year was superior to 1953 when 
the nights were cold. 

Plays Festival 

The show winters on the fair- 
grounds. Following the close of 
this engagement, however, Larry 
Ferris, general manager, moved 
the major portion of the equip- 
ment to Temple City, where it is 
playing the Camellia Festival 
this week-end. 

Featured on the local date 
were 10 major and 10 kid rides, 
3 Motordromes — lion, motorcy- 
cle, and monkey; Midget Show 
and Snake Show. Babcock said 
that concession space totaled 
about 1,000 feet. 

The date was used as a show- 
case with committees visiting the 
grounds. Babcock declared that 
several contracts for community 
fairs and industrial shows were 
picked up during the run. 

Sunday night the Regular 
Associated Troupers of Los An- 
geles staged a show-within-a- 
show on the grounds. Babcock 
donated the tent for the festvities 
and offered to donate $500 if 
$1,000 was raised. As the gross 
earned was $1,200, the club re- 
ceived $1,700, including Babcock’s 
contribution. 


Keene, N. H., May 
Shift '54 Midway 

KEENE, N. H., Feb. 27.— The 
Cheshire Fair is mulling plans to 
shift its midway zone to an area 
inside the race track, according to 
Louis Ballam, president. Fair’s 
dates are August 26-28. Attrac- 
tion plans call for a thrill show 
and five acts of vaudeville in addi 
tion to rides and shows. 


mounted on a pedestal. Valued 
at $5,000, it will be displayed 
prominently in the entrance to 
the building. 

Sig Eisenberg presented a 
plaque on behalf of the Twenty- 
Niners, a Masonic organization 
which provides entertainment 
and hospitalization for crippled 
children. The gift was in grati- 
tude of the MSA’s co-operative 
efforts in helping . the Twenty- 
Niners. 

Announcement by Moore that 
the donor plaque would be cast 
drew immediate response from 
those who wanted their names 
included. Giving $100 each, on 
the spot, were Harry Illions. Joe 
Straus. Albert Wagner, Martin 
M. Weiss, Raymond Wienski, 
John Quinn, Bob Martin, Frank 
Brady, Matt Dawson, George 
Harris, Harry Agne, T. Murl 
Deemer, Bill Carsky, and Bernie 
Mendelson. Ben Glasberg gav^ 
$100 in memory of Fred C. Di- 
Aiello to have that name added. 

2 Rows of Guests 

Two rows of guests contained 
many distinguished persons, in- 
cluding the following: President 
Moore, past presidents Leo Bis- 
tany and Robert Parker; past 
Ladies Auxiliary presidents Betty 
Endy, Leona Parker, Louise 
Endy, Hilda Roman and May 
Levine; Ethel Weer, correspond- 
ing secretary; Irene Moore, third 
vice-president; Ada Cowan, first 
vice-president; Freda Wilson, sec- 
ond vice-president; Ann White- 
head, recording secretary; Ross 
Manning, third MSA vice-presi- 
( Continued on page 31) 


Mary Sibley 
Dies; Widow 
Of Showman 


NEW YORK, Feb. 27.— Funeral 
services were held Sunday (21) 
for Mrs. Mary Sibley, 81, widow 
of former showman Walter Sib- 
ley. Mrs. Sibley passed away Fri- 
day (19) in a Massachusetts con- 
valescent home. Interment was in 
the National Showmen’s Associ- 
ation plot at Ferncliff Cemetery, 
Hartsdalc. Mrs. Sibley had been 
in failing health since the death 
of her husband in 1949 at the age 
of 75. 

An honorary life member of the 
NSA Ladies’ Auxiliary, Mrs. Sib- 
ley had been active in her hus- 
band’s business affairs for many 
years. Among those present at the 
burial were Mr. and Mrs. Joe 
McKee, president of the NSA and 
the Ladies’ Auxiliary; Mr. and 
Mrs. Max Tubis, Mr. and Mrs. 
Ben Herman, Silvia Stern, Ethel 
Weinberg, Veronica Zuchi and Flo 
Thompson. 


Pacific Coast Show Club 
To Select "Miss PCSA" 


LOS ANGELES, Feb. 27.— A 
‘‘Miss PCSA of 1954” contest 
is to be staged by the Pacific 
Coast Showmen’s Association and 
the Ladies’ Auxiliary with final 
awards to be made at the National 
Orange Show in San Bernardino 
on March 30. The competition 
opened here Wednesday (24) with 
24 entries. Grace Merkel heads 
the committee for the voting with 
Marie Tait and Mary Taylor serv- 
ing with her. 

Orville N. Crafts will host the 
PCSA and Auxiliary at a show- 
within - a - show at the Orange 
Show, where the Crafts 20 Big 
and Crafts Exposition shows will 
be featured on the midway for 11 
days, starting March 25. 

For the fund raising event in 
San Bernardino, the club is pre- 
paring a stageshow to be given 
in the 80-foot tent donated by 
Crafts. Harry Seber, a past presi- 
dent, is donating the drops and 
scenery for the “Grandfather 
Follies.” 


The contest to find 'Miss 
PCSA” is to be based upon a 
point basis with 50-cent tickets 
buying 50 votes. The winner will 
receive many prizes, including a 
trip to Las Vegas, Nev., during 
Helldorado Week. As the Crafts 
shows will be playing the spot, 
members of that organization will 
play host to the top vote getter. 

24 Candidates 

Entries for the title include 
Peggy Steinberg, Evelyn Lantz, 
Charlotte Warren, Marie Levitt, 
Clara Beiger, Isabel Meyers, Sally 
Flint, Molly Seiff, Madison Hopes, 
Clara Anderson, Morosa Herman, 
Julia Smith, Clara Parsons, Julia 
LeDoux, Ann Doolan, Doris Soltz, 
Mabel Brown, Leona Cook, Claud- 
ette Estfan, Fern Redman, Gladys 
Mackey and Josephine Lynch. 

Frank Warren, manager of the 
Crafts 20 Big Shows, is chairman 
of the party to be given at the 
Orange Show. Sam Dolman, co- 
chairman, announced that special 
(Continued on pope JI) 
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STERLING CROWN SHOWS, INC. 


NOW BOOKING FOR SEASON 1954 

STARTINC 
JULY 1 


18— FAIRS— 18 


15 


A BEAUTIFUL SHOW AND A FINE ROUTE OF STILL DATES 
OPENING WARRINGTON, FLA. (PENSACOLA) APRIL 16 
NAVY PAY DAY 

RIDES-10 SHOWS 


PARTIAL LIST OF FAIRS NOW SIGNED 


; u | r 1— WESTERN ILLINOIS FAIR ASSN., Griggsville, III., thru July 4 

July 6— JERSEY COUNTY FAIR, Jerseyville, III., 6 days 

July 18— JOHNSON COUNTY FAIR, Vienna, III., 6 days 

July 26— CLAY COUNTY FAIR, Flora, III., 5 days 

Aug. 1— EASTERN ILLINOIS FAIR ASSN., Danville. III., 6 days 

Aug. 9— WILLIAMSON COUNTY FAIR, Marion, III., 6 days 

Aug. 22— CUMBERLAND COUNTY FAIR, Greenup, III., 6 days 

Sept. 1— FRANKLIN COUNTY FAIR, Winchester, Tenn., 4 days 

Sept. 6— GILES COUNTY FAIR, Pulaski, Tenn., 6 days 

Sept. 13— LINCOLN COUNTY FAIR, Fayetteville, Tenn., 6 days 


Sept. 21— MONROE COUNTY FAIR, Aberdeen, Miss., 6 days 
Sept. 27 — ALCORN COUNTY FAIR, Corinth, Miss., 6 days 
Oct. 4 — BEING SIGNED NOW, announced later, Ala., 6 days 
Oct. 11 — MACON COUNTY FAIR, Montezuma, Ga., 6 days 
Oct. 18 — BEING SIGNED, announced later, Ga„ 6 days 
Oct. 25— LAURENS COUNTY FAIR, Dublin, Ca.. 6 days 
Oct. 31— ANNOUNCED LATER, in Florida 
Nov. 7— ANNOUNCED LATER, in Florida 
Nov. 14— ANNOUNCED LATER, in Florida 

5 PAIRS ANNOUNCED NEXT WEEK - TOTAL 18 


GET OiV THE BANDWAGON WITH A BE/llT/KX SHOW THAT WILL GIVE YOG ACTIO N. PEOPLE THAT KNOW ME ARE AWARE OF THE 
TYPE OF SHOW I OPERATE AND THE CLASS OF PEOPLE I HAVE AROUND. IF YOL' WANT ACTION, 2 MONTHS OF PAY DAY STILL 

DATES AND OVER 4 MONTHS OF FAIRS — CONTACT NOW. 


1 CONCESSIONS' Hoop-La, Percentage Joints that 


SHOWMEN 


havo at least one Hauky to each P.C. Joint, Fish Ponds, Darts, Balloons, rob# and pooplo. 
String Came, Coke Bottles, Long Range, Cigarette Callery, Novelties, 

Hats, or what have you? Any Hanky that Works for stock. 


Operators for Ciri Show, Side Show and 
Monkey Slow. Must have P.A. sets, ward- 


Must have own toots and 

not drink and keep fleet 

rrtling. Must drive shop truck. Must ioin at once in winterquarters. 


TRUCK MECHANIC 


CONCESSION AGENTS 1 


RIDES 


Want man end wife 

_ with experience, man 

to work Short Range Callery, wife to work Slum Spin-Around. Must Jor or kid, not conflicting, 
be sober and reliable. 


Rock-o-Ptane, Octopus, Roll-o-Coaster, Spitfire, 
Caterpillar, Kid Rides, Pony Ride and any Ride, mi- 


RIDE HELP 


Foremen for Fly-o-Plane, *5 ill Wheel. 
Want Second Men for all rides. All must be 


sober and drive a truck. 


Will book Motordrome, Side Show with or wtth- 
_____________ out top and front, nicely framed Girt Show, 

Monkey Show with or without top and front (we own one). Fun 


SHOWS 


ELECTRICIAN 


For C.M. plants. Must be experienced | h/ap I Kl/** k JEM 
and keep plants in shape. Must drive | WUKMINU MEIN 


Man for front gate and light 
towers. Must drive semi truck. 


House, Class House and any worthwhile Crind Show not conflicting, truck. 

E L YOUNC Mgr CONTACT AT ONCE— WIRE OR WRITE 

’ p. O. BOX 157 TARPON SPRINCS, FLA. 


Abo want Working Mon for other deportment,. 

O. J. (WHITEY) WEISS, Business Mgr. 


JfhterJtate 

Opening March 27 in Albany, Georgia. Location: In the heart of town, one. 
half block from the Bank of Albany, under strong auspices, catching marine 
and air force pay days— two Saturdays. Followed by Warner Robins, 6eorgla— 

Air Base pay day. 

SHOWS: Girl Show with own equipment or will furnish top and front for eame. 
Must have own wardrobe and p.a. sets. Will book Penny Arcade, Monkey Show, 
Wild Life. Snake Show, Fun House, any non-conflicting Grind Shows. Lisa Del Mar 
wants Side Show Act*. Will give good proposition to Motordrome. 

RIDES: WUl book for season two or three Kiddie Rides. Live Pony Ride. Will book 
or lease Octopus. Spitfire, Caterpillar, Rollocoastcr, Scooter or any flat ride. 

RIDE HELP: Want Foremen for Twin Wheels, Merry-Go-Round, Tilt, 
CONCESSIONS: All Hanky Panks open. Good opening for Long Range, Short Range, 
Photos, Age & Weight. Jewelry, Hat*, Novelties, High Striker, Basketball. French 
Fries, Sno Cone, Frozen Custard. American Palmistry — no rypsies. 

HELP: Want two Bingo Countermen. Experienced Griddle Man for Cookhouse. 
Want man to handle marquee, sell tickets and take out sound truck. Want man 
to handle publicity and promote kid’s matlness. Want Scenic Artist to Join on wlro. 
Wintcrquarters 1* now open. Come on. Location: Sylvester Rd., opposite Wright a 
Trailer Court. „ 

Replies to H. B. ROSEN, P. O. Box 1891, Albany, Ga. 
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WANTED 


For Vero Beach, Florida, Fair week March 8; 
followed by Marion County Fair, Ocala. 

Legitimate Prize-Every-Time concessions and hanky panks of 
all kinds. 

Can place non-conflicting shows with own equipment for 
balance of Florida fairs and the regular season. Address 

C. C. Croscnrth 

BLUE GRASS SHOWS 

Sanford, Florida 


J. A. GENTSCH SHOWS WANT 

For optnlng of the BIB STATE STOCK SHOWS, now bigger and better than ever, 
Forest, Mississippi, March fSfh; followed by Port Gibson and McComb. All three 
are State Slock Shows, not County. 

Ride Help on all Rides. Want Shows — Any kind, neat, worthwhile Show. Have 
Minstrel Show complete and want organized Troupe with Manager to take over. Pee 
Wee Whittaker, contact me at ooce. No girl Shows, please. Want Hanky Panks, any 
kind. Will sell Ex on Custard and Scales. Direct all answers to 

J. A. GENTSCH 

Winona, Miss. Phono 730. (No collect calls, plcaso). Until March 11; then Forest 
( , for opening March 15. 


SUNSET AMUSEMENT COMPANY 

0PENIN6 AT EXCELSIOR SPRINGS, MO., APRIL 29 

EXCLUSIVES OPEN: Cookhouse and Grab, Photos, Age and Weight, Long Range, 
Fool Long and Roof Beer. Deposits required. Can place Hanky Panks, Glass House or 
Fun House. WANT RIDERS FOR MOTORDROME. LES AND BOOTS EVANS, CONTACT. 

Address P. O. BOX 23 CORAL GABLES, FLORIDA 


GREAT WALLACE SHOWS 

WANT FOR 1954 SEASON 
Have 10 Fairs, 3 Firemen'! Celebrations and a Fourth of July Celebration booked. 

Want Legitimate Concessions of all kinds. Will sell exclusive on Age & Scales, Mitt 
Camp. Photos. Candy Floss. High Striker. Long & Short Range Callery. Buckets. 
Swinger and Six Cats. Roy Allen wants Agents. Will book Tram Ride, Live Ponies 
and Octopus. Want experienced Ride Help who drive semis. Join now. Want Side 
Show Man with Performers to take complete charge of Side Show or will book your 
own. Cene Knight and Rusty, contact. Have complete Minstrel Show, wagon show 
front. 80-foot long. Want Manager with Performers, good proposition. Diamond 
Tooth Billy Arnte, contact. Want General Agent who can produce. All answers to 

A’L WALLACE, Jcsup, Georgia, (his week 


WANT WANT 

AGENTS 

For the following Concessions: Six Cats, 
Pea Pool, Milk Cans, Pitch Till You Win, 
Bowling Alley, Set Spindle, Pan Game. 
Two Truck Drivers and General Help. 

SAM WEINTROCB 

Care Giants Trailer Camp 
Gibsenten, Florida 


NOTICE 

HR SECRETARIES AND 
CELEBRATION COMMUTES 

Have 2 week* open In nilnola. One or 
two In Alabama and one In Georgia. If 
you want one of the finest Truck Shows 
In business, contact us at once. IS Rides, 
10 Shows. Die lie 1 Light Plants, Search 
Lights and Light Towers, 60 Concessions. 
If you are seeking something different 
from the average Carnival, and want 
earning power, we have it. Ask the peo- 
ple that know. 

Sterling Crown Shows 

E. L. YOUNG. Mgr. 

P. O. Box 157 Terpon Springs, Fla. 


CARNIVAL OFFICE 
SECRETARY 

NOTICE 

A large Truck Show can place a capable 
Secretary with Carnival experience; 
must know all forms, keep books in 
order and get daily report sheets out each 
night as well as handle ticket sellers 
and check them in each day. Please 
give experience, former employer, ref- 
erences and salary expected, as well as 
age and length of time in office or sec- 
retary on Carnival. Address: Box D-22. 
c/o Billboard, 2160 Patterson St., Cin- 
cinnati 22. Ohio. 



(fan 6med 

SHOWS 


OPENING MARCH 29 AT SLIMIER, S. C. — BIG ARMY RAY DAY 
14 Bona Fide Fain starting in August with a choice route of sHII dates through 
New Jersey, New York and New England. 

CONCESSIONS: Long and Short Range Galleries, Novelty, Buckets, Punk, Ball 
Carnes, Derby, lewelry. Pan Came, Cigarette Game, Mitt and Hanky Panks of all 
description. P.C Dealers. Shows: Operator for well-framod Side Show. We furnish 
complete outfit to any worthwhile Crind Show. Rides: WHI book set of Kiddie 
Rides for our No. 2 unit opening May 10, playing choice basaar dates in New 
Jersey and New York. This is ride territory. Ken Finley, contact. For Sale: Com- 


i JOHN VIVONA, Fairgrounds, Florence. S. C. 
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James E. Strafes Shows, Inc. 

CAN PLACE PRESS AGENT 

One capable of putting over Saturday matinee and promotion. 
Address 

JAMES E. STRATES, General Manager, or DICX O'BRIEN, Manager 

Orlando. Florida 


CITRUS COUNTY FAIR 

INVERNESS, FLORIDA, MARCH 8 thru 13 

Can place legitimate Concessions of all kinds, such as Ball Carnes, Hoop-La. Balloon 
Darts, etc. Outright sales privileges open. Can place 2 or 3 Shows, including Side 
Show, Girt, Fat, Punk, etc., or any others not conflicting with what we have. Wire now. 

D. WADE, c/o W. G. Wade Shows, Inverness, Fla. 

P.S.: Lake County Fair & Sportsmen’s Exposition. Eustis, Florida. March 15 to 20. follows 
Inverness. Now contracting Shows, Rides and Concessions. Reserve your space early. 


FOR SALE 

Eli Wheel, practically new; new Seats, 
all Tools to erect and oporatc, Allis- 
Chalmer Cas Motor. KV-7 Interna- 
tional Tractor and Trailer to haul 
same. $4500.00 without transportation. 
$5500.00 with. Also 3 Kiddie Rides with 
transportation. Will sell all as entire 
Show with Front Arch and Ground Cable. 
These Rides must be seen to be appre- 
ciated. Like new, ready to run. Will sell 
entire Show for $7500.00 or will sell 
any part. 

Address: 311 E. Main, Norman, Okla, 


FOR SALE 

New Home — 4 room tenant house on 
8 acres. High and Dry — No sand. Now 
set up as over-night Mobile Home Court. 
Ideal location for wlnterquarters for 
.small Show. 32 miles west of Talla- 
hassee at Mt. Pleasant. Fla. U. S. High- 
way No. 90. 

J. n. BOOTH 

Mt. Pleasant, Fla. 


AT LIBERTY 

Mobile sound system. Will book Floss 
Concession. X privilege partial payment 
for round operation. If Interested in 
good proposition, write 

L. C. PAELMANN 

121 N. Brooklyn Avi., Wellsville, N. Y. 


FOR SALE 


Complete Show, all new equipment, less than 5 years old: 2 75-kw. Diesels, light towers, 
cable Included; 1949 36 ft. Allan Herschell 3 abreast Merry-Co-Round. 1950 Eli *5 
Ferris Wheel, Fly-o-Plane used less than 12 months, Tilt-a-Whirl and many other de* 
vices. Everything has excellent transportation and is now loaded to be moved. Entire 
show or any part. 60" searchlights, both Sperry and C.E.; thousands of feet of ground 
cable, all sizes and combinations. For information write. 

P. O. Box 201 


San Leandro, California 


Wanled-HELMAN UNITED SHOWS-Wanled 

FOR FAIRS AND CELEBRATIONS IN ARKANSAS, MISSOURI, IOWA AND LOUISIANA 

Have good proposition for Phone Man, or man and wife who understand children’s 
matinees. Good proposition for Advance Man with car who knows the above territory 
and can handle Banner*. RIDES: Will book or lease Two-Abreast Merry-Go-Round, 
Octopus or Tilt. Will book Live Pony Ride and one other Kid Ride. SHOWS: Mickey 
Mouse, Monkey. Snake or Fun House, or any other small Grind Show with own trana- 
portation. CONCESSIONS: Will sell "Ex” on small Cookhouse or Sitdown Grab. Photos, 
Cotton Candy and Scales and Age. All Hanky Panks open. Wc book only two of a kind. 
Will book a few P.C. with Hankys, Six Cat, Buckets, Swinger and Sets. Have opening 
for Ferris Wheel Man, must drive. Also other useful Show People. Show opens March 
22, Grand Coteau, La., one mile from Sunset. 

Winterquartors now opon at 917 Cameron, Lafayette, Le. 

MAURICE IIELMAX. Mgr. 


THOMAS JOYLAND SHOWS 

WANT FOR SEASON 1954 

Shows of all kinds, 10-in-l, Illusion, Jig Show, Mechanical Show. Wild Life. Unborn, 
Midget. Also want Penny Arcade. Can place Ride Help on all rides. Want Carpenter 
or Builder. Show opens April 10. 


3007 N.W. 36th St. 


All wirps to L. I. THOMAS 

(Phone: 64-3756) 


MIAMI, FLORIDA 
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Midway Confab 


Zabau, annex attraction for- 
merly known as Swazette, played 
a benefit recently in Rochester, 
N. Y. While there he also visited 

Lew and Lion Bushman. 

National Showmen’s Associa- 
tion members who observed their 
birthdays last week were: Febru- 
ary 22, Rocco J. Marroleiti, Jack 
Owen, and Robert While Jr.; 
23, Max Sonn; 24, Bert Ibberson; 
25, Alfred A. Harris and Hy Sil- 
verman; 26, Louis Elias, Edward 
McKean and Max Schaeffer, and 
27, David Bloom. 


BIRDS-BIRDS 

Carnival Birds 

PARAKEETS 

CANARIES 

FINCHES 

and 

CAGES 

CONRICK BIRD FARM 

8900 South Western Ave. 

Los Angeles 47, Cal. 
Phone: PLeasant 8-5294 
— 24 Hour Service — 


We Are Your Chicago 
Area Distributor for 

RAY OAKES & SONS 

Complete Stock on hand tor Imme- 
diate Delivery ... No increase in 
Pricei: 

• SIX CATS or PUNKS • BUCKETS 

• DART BOARDS • BOTTLE GAMES 

• 120 NUMBER WHEELS 

• SPOT GAMES 

• BEAR BLOCKS • PENNY PITCHES 

• HUCKLEY BUCK SETS 

Whan in Chicaeo See 

M. K. BRODY 

11U S. Hoisted St., Chicago 7, III. 
Phone: MOnroe 6-9520 


RAY OAKES A SOIVS 

P.O. BOX 434, • TA^PA, FLORIDA 
Telephone 86-21RV 



Strange and 
Weird Altradions 

Shrunken Head*. 
Ape Boy. Wolf 
Boy. Devil Child. 
Many others. 
Your ideas made 
up. Write for 
folder. Free. 

Tate's Curiosity 
Shop 

3BSB E. Van Boren 
St. 

Phoenix, Arix. 


HUBERT'S MUSEUM 

228 W. 42nd St. New York, N. Y. 

Open oil year round 
Went Freaks and Novelty Acts. State 
salary and aH particulars in first letter. 


POP CORN 

20 yean In buiintts. Giant Yellow 
Hybrid — White Hollas* — Seasoning — 
Salt— Bags. 

Mixed While end Yellow . ..$ 8.50 

'Excel Electric Poppers 09.50 

Write— Wlro— Phone 

INDIANA POP CORN CO. 

Muncie, Ind. Phono 9762 


Out - of - town visitors who 
turned out for the Miami Show- 
men’s Association dedication in- • 
eluded Hatlie Wagner. Harry II- 1 
lions, Beraie Mendelson. Bill 
Green. Sam Aldrich, Ann Der- 
noga. Leona Plas, Bucky Allen. 
Paul Sprague, Ray Oakes, Jack 
Wilson, Irzy Cetlin, Charles Wol* 
per. Moe Elk. Herman Cohen, and 
Ted Lewis. Josephine Haywood, 
Miss Outdoor Showbusiness of 
1954, was presented to the large 
audience and received a great 
ovation. 

Peter Garey, who was on the 
front of Dave Wiles' "Gay New 
Orleans” with the World of Mirth 
Shows last season, is in his ninth 
week with Barbette's Aerial Bal- 1 
let at the Moulin Rouge theater- 
restaurant in Hollywood. 

Turner Scott, ride operator, has j 
wound up his tour of Florida fairs 
and plans to lay down his rides 
at his permanent spot in Daytona 
Beach which opens March 4. 

Ralph W. Smith, retired secre- 
tary-treasurer of the World of 
Mirth Shows, who has been ail- 
ling, is reported getting along 
well at his residence, the Gov- 
ernor’s Club Hotel, Ft. Lauder- 
dale, Fla. He was recently visited 
by Frank Bergen, general man- 
ager of the shows, and Bud Sol- 
lenberger who trained under 
Smith to handle the show’s busi- 
ness affairs. Smith, who resided 
in Richmond, Va., where the 
show winters, for many years, 
hopes to return to that town in 
April when the equipment will 
be prepared for the road. 

Homer R. Sharar, who worked 
with Frank Harrison's cookhouse 
on the Don Franklin’s Shows at 
the San Antonio Stock Show re- 
cently, will open with Bill Chal- 
kias* cookhouse on Franklin’s No. 

1 show in April. . . . Tiny Bill 
Taylor, who underwent an eye 
operation recently, is convalescing 
at Eddie’s Hut, Gibsonton, Fla. 
He would like to hear from 
friends. . . . Frank Zorda is lining 
up Side Show acts for a March 
opening. He reports that he has 
signed Myrtle Hull, mentalist; 
Rosa Lee. armless girl, and Walla 
Walla, pin head. Eddie Woods 
will be front man. 

J. Lee (Buck) Smiles, of Caval- 
cade of Amusements, letters that 
he’ll remain in Mobile, Ala., until 
the show opens. . . . Don (Tex) 
Blake, composer of “I Left My 
Heart in Keene, N. H.,” plans to 
join the World of Mirth Shows 
this season, capacity unan- 
nounced. He was formerly with 
the O. C. Buck Shows as ticket 
seller, talker and The Billboard 
agent. 

E. J. Casey infos from St. Vital, 
Winnipeg suburb, where he main- 
tains headquarters, that the show 
carrying his name will go out 
with 6 rides, 3 shows and about 
20 concessions. Casey himself will 
head up the operation, he advises. 
He also reports that he has two 
men at work at his amusement 
park in Lockport, another Winni- 
peg suburb, making ready for 
the opening of that fun spot. 

Dale Barron's animal exhibit 
was at the Central Florida Ex- 
position, Orlando, last week after 
a successful run the previous 
week at the annual Kissimmee 
Valley Cattle Show and Midwin- 
ter Rodeo. Unit played the latter 
event for the third consecutve 
year. 


WORLD OF TODAY SHOWS 

OPENING MAY 14— MUSKOGEE, OKLA. 

PLAYING TOP STATE AND DISTRICT FAIRS IN MIDWEST. FAIRS START LAST OF JUNE, ENDING IN NOVEMBER, 
FIVE STILL DATES ONLY. CARRYING WILN0 THE HUMAN CANNON BALL AS FREE ACT THE BITIRE SEASON. 

I Want capable Office Man 
to 


First class Cookhouse cater- 
ing to general public and 
show folks. Slum Concessions of all kinds. Penny Arcade, must 


CONCESSIONS 


t well flashed. Will sell “EX” on Ball Cames. 


SHOWS 


Can use Shows of all types 
I with or without own equip- 
ment. Will book complete Motordrome or can use Riders and 
Manager for Drome. Wan! Bally Shows. Ding Shows. Crind 
Shows, must be high class and well flashed. Route to in- 
terested parties. 


WANT TO BUY~1 


HELP 


> take full charge, able to 
keep set of doublo entry books. Must know show business, 
furnish reference. Want Foremen for all Rides, also Second 
and Third Men. must know show business. Salary and per- 
centage. Want Show Painter, Neon Blower and Desigqpg. 
First class Mechanic for fleet of Chevrolet trucks, must have 
own tools. Want Billposter, Publicity and Promotion Men for 
Still Dates and Fairs. 


RIDES 


Will buy or book following- 
Baby Rides. Merry-Co- 
Rounds. Boat Ride. Train, Ferris Wheel or any new type Kid 
Ride. Also Roller Coaster. All must be factory built. Will bock 
Caterpillar or Locpcr with own transportation. 


All people with previous contracts , please write or wire , Some mall 
misplaced; just arrived back in winterquarters. Reorganising entire show. 


All replies to WORLD OF TODAY SHOWS, Box 782, Muskogee, Okla. 

PHONE: MURRY 2-5920 


HILL’S GREATER SHOWS 

ANNOUNCES 6RAND OPENING AT CORPUS CHRISTI, TEX., March 8-fJ 

Five Million Dollar Pay Rail Weekly. Circus Grounds Location. Then Two Weeks 
in West Texas, Followed by Roswell, N. M. (Air Base Pay Day), March 29-April 3. 
Followed by Clovis, H. M. (Air Base Pay Roll), April 4-9. Solid Route ol the Best 
Still Dates in the West. 

CONCESSIONS: Will book Custard and Chocolate Dip. Hanky Panks of all kinds, no 
Exclusive. (Fisher with Derby, wire If coming, send deposit.) SHOWS: Want Stdo 
Show with own equipment. Snake Show, Fun House, Glass House, Wild Life, Unborn, 
Motordrome. Girl Shows with own equipment. (Hedy Jo Starr, wire if coming.) RIDES: 
Will book C-Crui*e. Dark Ride. Dipper. Want Foreman for Wheel (Pat Bright, come 
home; Joplin no longer here). Want Foreman for Flying Scooter. Good Man to handle 
5 Kiddie Rides. Second Men on Octopus. Tilt, Wheel, Scooter, Merry-Go-Round. Roll- 
O-Plane, Rock-o-P)ane. Help for Light Towers. ThLs show ha.9 the best route of Fairs 
and Celebrations in the West. Route to interested people. Get with a winner. All 
PEOPLE CONTRACTED ANSWER THJS AD. 

All wires to H. P. BILL 

*2 Show now playing Kingsville, Tex., March 1-6, 


1954 


JOHNNY T. TINSLEY SHOWS 

“/tmerko’s Mo st Modern Midtroy” 

Opening Crccnvillc, S. C., early in April, followed by an outstanding route of still dates. Celebrations and the following Fairs: 
ELBERTON. CA. LAWRENCEVILLE. CA. THOMASTON, CA. LA CHANCE, CA. NEWNAN, CA. 
CRIFFIN, CA. ANNISTON. ALA. OPELIKA, ALA. LUVERNE, ALA. 

Two more early fairs and a big Armistice Day Celebration to be announced later. j. . 

******************************* +*+ 
SHOWS 

High-clas? money getting shows catering to ladies and children. Midgets, Society Circua, Law and Outlaw, 
Monkey Circus, Fun House, Glass House, etc. 

For our new feature “Beautiful Hawaii” Native Musicians and Entertainer*. (Gene Nedreau. please contact us at once.) 

For the finest colored Minstrel Show on the road Musicians and entertainers of all kinds. Loretta Stewart, of the “Cal- 
Cubans,” contact us immediately. 

*********** * it ******** *★ ********** 

RIDES 

Will book on liberal percentage any new and novel major ride not conflicting. Have plenty of Kiddle Rides. 

*********** ********** ************ 
CONCESSIONS 

Can place legitimate merchandise Concessions of all kinds. Duck and Fish Ponds. Pitch-Till-U-Win. Hoop-La. 
Watch-La, Balloon Dart. Bingo, Cork Gallery. Long and Short Range Galleries, Custard, Candy Floss, Snow Balls, Jew- 
elry, etc. (Positively no fiats.) 

COOK HOUSE OR GRAB — Will place for a few weeks only small Cookhouse or neat set down grab. 

*********** ********** ************ 
HELP 

Ride Foremen for Caterpillar, Merry-Co-Round, Rock-o-Plane and Fly-o-Plane; also Second Men on all rides. 

MOTORDROME RIDERS 

Want both male and female riders for Lion Drome. Contact Copt. Roy Woods. 

SNAKE SHOW OPERATORS 

Want man and wife to take over management over beautifully framed Big Snake Show. 

Address all communications to JOHWY T. TINSLEY SBOWS 
22-A E. COURT STREET Phone: 3-7264 GREENVILLE, S. C. 

WtNTERQUABTEHS, -1209 NEW BUNCOMBE ROAD 
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Opening April 8 thru 21, Clarksville, Indiana — just across the street from Colgate ladory, 3 blocks from 
Louisville Bridge. Indianapolis follows at Pennsylvania and Morris Sis. Opening there April 26 thru May 8. 

WANT Hanky Punks, stock only: Long Range, Jewelry, Higl: Striker, Duck Pond, 
Basketball, Ball Came. SHOWS: Any worthwhile attractions. Side Show, Monkey, 
Snake, Motordrome, etc. Good opening for Arcade. RIDE HELP: Must drive. Be at 
l>arn.in Greensburg, Indiana, hy April 1. Show pulls on lot April 4 and 5. All replies 


R. F. D. 1 


W. It. GEREN 

Phone 2-2989 


Columbus, Indiana 




GLADSTONE 


WANT 


Opening April 12th, Kosciusko, Miss. Downtown lot 
14 FAIRS— HUMBOLT, TENN., STRAWBERRY FESTIVAL; EMINENCE, KY„ 4TH OF JULY— (4 FAIRS 


WANT 


WANT 



WANT 


WANT 


MC High Striker, Ball Games, Balloon Dart, Basketball, Derby, Glass Pitch, String Game, 

Coke Bottle Arcade. All Hanky Panks open. 

RIDES Want set of Kid Rides, Auto Swings, Pony, Train, etc. 

SHOWS— *"v Show with own equipment. Monkey, Snake, Fun House, Side, Glass, Drome, etc. 
m|T^p__Ride Help on Wheel, Jenny, Tilt, Comet, New 1954 Octopus, Choir. Must drive. Winter Quarters 
now open. Paul, Jimmy, Humming Bird Red, answer. Chuck Alexander wonts Agents for Six 
Cot, Buckets, Shiv Rock. 

FORREST O. POOLE JACK OLIVER 

BOX 1184 EDWARDS HOTEL 

JACKSON, MISS. JACKSON, MISS. 


1 WHY BE DISAGREEABLE 
win a titr/e effort 
you can 6c a 

(r££* MEAL 
-STINKER 


MR. CONCESSIONAIRE 

Here Is a real bot item for your Ball Game. 
Bingo, Novelties and all Hanky Panks. Made 
of beautifully grained wood, two colors, gloss 
finish, silk cord holders, with a big variety 
of snappy slogans, illustrated with cartoons. 
Ten dollars brings trial order assortment 
at 24 best sellers prepaid. 

Send for list and quantity prices. 
Agents wanted 

H. SOKDELET 

1, Tarpon Springs, FIs, 


GIRLS 
WANTED 

For Girt Show on Virginia Creater Shows, 
opening first week in April in Suffolk, Va. 

Chorus Girls and Principal to feature and 
manage girls. Coed Cookhouse. We fur- 
nish wardrobe if necessary. Opportunity 
for girls who can stand good treatment. 
Send recent snapshot, write 

GARLAND STEWART 

BOX 65 PORTSMOUTH, VA. 


1954-Wesfern Penna. Firemen's Convention-1954 

LATROBE VOLUNTEER FIRE DEPT. 

Latrobe, Pa., August 8th- 14th 
Want Carnival with Shows, Rides, adequate for above date. Write or Wire 
M. E. SAXMAN, 106 Avenue B 


L 
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CARNIVALS 


THE BILLBOARD 


MARCH 6. 1954 


Sponsoring Groups 
Put Out $ Feelers 


NEW YORK, Feb. 27.— A no- 
ticeable increase in requests for 
information on carnivals from 
groups interested in sponsoring 
still-date appearances by travel- 
ing shows indicates that the fra- 
ternal-social organizations are 
again reaching out for aid in 
building funds for their units. 

MVhile shows, for the most part, 
have never suffered any serious 
lack of sponsors in setting their 
still-date activities, any number 
of organizations, flush with the 
loose money that fluttered into 
their treasuries during and after 
the war, have shown something 
less than keen interest in recent 
years. . 

When many of the units did 
sign up they contributed mostly 


Evers Gets Ex 
At San Antonio 


SAN- ANTONIO, Feb. 27. — 
George Evers, local operator of 
concessions, has been selected by 
the Fiesta San Jacinto Associa- 
tifflVs executive committee as of 
ficial concessionaire during the 
April celebration, Reynolds An- 
dricks, association president, an- 
nounced. 

Under the terms of the contract, 
which was signed this week, Evers 
will sell official souvenir programs 
listing parade entries and supply- 
ing information on various events. 
He will also be permitted to sell 
souvenirs, novelties, food and 
drinks along all parade routes and 
in the vicinity of Fiesta events. 


lip service, with volunteer sup- 
port sadly lacking when it came 
time to fill the ranks of the ticket 
takers. With money as free as it 
has been, and many of the offi- 
cers and guilding spirits of such 
organizations busy earning more 


Valleyfield 
Fair to B&B; 
Total at 12 


TORONTO, Feb. 27.— Recent 
signing by Bernard B. Arent, 
managing director of the Bernard 
&. Barry Shows, of the Valley- 
field, (Que.) Fair, July 21-25, 
brings to 12 the number of On- 
tario and Quebec fairs the show 


moola thru overtime effort, the 1 has contracted for 1954. Arent 
enthusiasm and co-operation that also reported that he has signed 


marked the prewar years was 
sadly lacking. 

With overtime now only a fond 
memory in many localities, club 
members have more time to pa- 
tronize their unit establishments, 
note the need for additions or 
decorations and the lack of suffi- 
cient funds to comfortably accom- 
plish their planning, and so turn 
to the old reliable, the carnival. 
Small units in small towns have 
the most difficulty booking, na- 
turally. The big organizations 
in the large cities which started 
sponsoring carnivals in fund- 
raising efforts years ago have 
seldom failed to continue with- 
out interruption. 

Expenses Zoom 


a major celebration, the Windsor 
(Ont.) Centennial, June 28-July 6. 
The show will open in Hamilton, 
Ont., May 10. 

The Valleyfield Fair is ex- 
pected to break all previous rec- 
ords this year, said Arent. Guar- 
antees to the sponsoring Rotary 
Club of financial support by city 
authorities and several leading 
industrial organizations make 
possible inauguration this year 
of a free-gate policy. The free 
gate plus a new bridge opening 
in Valleyfield which will make 
the town more accessible to many 
neighboring communities, is ex- 
pected to give the fair increased 
attendance. 

Before leaving with his family 
for a five-week vacation 


The. smaller organizations in j.y or ida, AYeVannounceSThe foil 
• - - ** * lowing staff personnel for 1954: 

William Baker, assistant man- 


I lowing personnel for 1954: 

organizations which fail to con- W i 11 iam Rnlr^r accictant man. 
tribute sufficient effort, find 


Schafer Inks 
Cannon Act 

DALLAS, Feb. 27. — W. A. 
Schafer, owner-manager of Scha- 
fer’s Just for Fun Shows, has 
signed the John Ivan cannon act 
as the org’s free attraction for 
its still date route. Ivan will join 
the show for its April opening in 
Tyler, Tex., and will probably 
remain with it until the fair sea- 
son. Booking was handled by 
George B. Flint of the Boyle 
<#roolfolk Agency Chicago. 


CARNIVAL WANTED 

SUMNER. ILLINOIS, 
CENTENNIAL 

July 2-3-4-5 

First carnival in years. SHOW WILL SET 
ON MAIN STREETS. Must have 5 major 
and A kiddie rides, with 6 shows and 30 
concessions. 

T MIS CENTENNIAL IS BACKED BY 
ALL CIVIC ORGANIZATIONS AND 
WILL DRAW 50,000 PEOPLE. 

Presenting FREE ACTS. FIREWORKS. 
PARADES and AN OUTSTANDING 
PAGEANT. Wire, telephone or see me 
in person after I p.m. All address 

PU1L H. HEYDE 

OLNEY, ILLINOIS 


booking a carnival now tougher 
than in the past. The showman’s 
expenses have increased consider- 
ably in recent years and he can’t 
afford to gamble with a big nut. 
Prewar grosses are no longer suf- 
ficient to keep the wheels rolling 
and the extra money needed to 
build the earnings isn't likely to 
find its way to the ticket boxes 
accidentally. 

Those organizations which 
dropped out of the picture some 
years back and are now again 
looking to the carnivals will find 
the picture much changed. 
They’ll get the same percentages, 
since any increase is precluded by 
the upsurge in costs, and nat- 
urally net more for their end 
since the grosses are likely to be 
bigger. But, again, their share 
of the costs will have increased 
and, so, it isn’t all gravy. 


ager; Cass DeFleming, office man- 
ager, assisted by Shelia O’Shanley; 
Barney X. Oldfield, advance 
agent; Charles Barrett, chief elec- 
trician; Eugene Allaire, ride su- 
perintendent; Frenchy Lachute, 
searchlights; Michael Risko, train- 
master, and Don MacKenzie, The 
Billboard and mail agent. 

Ten men are working in winter 
quarters here on three new show 
fronts and several wagons. The 
show will carry considerable new 
canvas from O. Henry Tent & 
Awning Company, along with a 
new ride purchased from King 
Amusement Company and a 
Fruehauf trailer office wagon. 


Holly Signs 9 
ia Fairs 


Many Showmen 
At Mobile Fete 


MOBILE, Ala., Feb. 27.— Show- 
« men participating in the annual 

(■AAH/il/l tniKC Mardi Gras, which opened Thurs- 
Vjeuruiu lull j |day 08) and runs thru March 2. 

BRADENTON, Fla Feb. 27- “ Williams with one 
Holly Amusement Company, 
owned by F. Hollingsworth, a new- 


comer to the field in 1953, has 
signed nine 1954 Georgia fairs, in- 
cluding McDonough, Jonesboro, 
Claxton and North Georgia Moun- 
tain Fair, Hiwassee, according to 


I unit; Cecil Hendrix and M. J 
Millsaps,’ with a unit located on 
the police station parking lot: 
Frank W. Peppers and John W. 
Ward, with one location each in 
the colored sections, and Al. Wag- 
ner’s Cavalcade of Amusements, 
with three downtown locations, 


show officials. These dates give' 
the show a solid route of Georgia j 


fairs from August 16 to Novem 
ber 1. 

Officials reported a successful 

1953 season and recent purchase 
of winter quarters here. They also 
announced the addition of two 
major rides to the 1954 line-up and 
recent delivery of two Diamond 
T tractors and trailers on which 
the rides will be transported. The 

1954 opening is set for Southern 
Georgia in mid-April. 


CAPITAL CITY SHOWS 

OPENING DOWNTOWN VALDOSTA. GA„ MARCH 31. Soldiers' Payday. 
Followed b y 6ood Spring Route ol Ind ustrial Towns. 

15 FAIRS 7 BIG 

STARTING WANT 4th JULY 

JULY 12 CELEBRATIONS 


{ the Knights of Columbus grounds. 
Wagner, who had been called to 
Providence, R. I., because of the 
death of his mother, returned in 
time for the opening. 

Visiting showmen included Rob- 
ert Bloom, Bobbie Sickels, Charlie 
Griggs, R. L. Harrell, Frank Faye 
and Albert Baron. 

Due to the city’s no gaming 
ordinance, most of the concessions 
were under wraps at the start of 
the celebration, but it is hoped 
that some arrangement can be 
reached before the big day of the 
event. 

The event opened with a night 
parade by the Polka Dots, wom- 
en’s mystic society. In all, 15 
parades will be held during the 
celebration. 


CONCESSIONS — Legitimate Stack Concession! of all kinds. Cood opening for high-class 
Bingo, Class Pitch, Long & Short Range. American Camp (no gypsies), Derby, Novel- 
ties. Jewelry, Age & Scales, Custard and Arcade. SHOWS — Monkey, Wild Life, Me- 
chanical or any Crind Show. Have complete Side Show, want Manager with inside. 
Cirl Show Manager with girls. Tony Nelson, contact. Lost address. RIDES — Will book 
set of Kid Rides for season. Ray Camp, contact. FOR SALE — 20 ft. Show Office built 
^i« 1948 — Maystcrn Trailer, a nice little office. Want to buy good used Tilt-a- Whirl. 

All replies J. L. KEEP, Box 201, Valdosta, Georgia 


LEO LANE SHOWS 

"Tho South's Finost" 

Want lor Riviera Beach, Fla., March 1 8-27 — (0 Big Dayi; also 
Glades County Fair, Belle Glade, April 1-10. 

Rides and Shows not conflicting. All Hanky Rank prize every time Concessions 
AM address 

LEO LANE SHOWS 

Cainesville, Fla., this week. 

P.S.: Rolloplane and Monkey Motordrome with transportation for sale. 


— immm — 

Opening March 12, Augusta, 6a., on colored lot. Time and space limited. 

Can place a few more Hanky Panks such as Lead Gallery, Hi-Strikcr, String Game and 
Buckets. Have opening for Fun House, Glass House, Animal, Snake. Monkeys and Fat 
Shows. Agents report to Augusta, Ga. Ride men who drive report to Wintarqusrlers, 
■out* 1, Okeechobee Road, West Pelm Beach, Fla. (One mile west of Military Trail.) 
Contact 

A. ill. PODSOBIIXSKI 


P.age Bros. Sets 
Staff, Personnel 

SPRINGFIELD. Tenn.. Feb. 27, 

: —Page Bros.’ Shows staff and 
, personnel is shaping up for its 
season which opens here in win- 
ter quarters April 17. 

In addition to W. E. Page, man- 
ager. and L. R. Page, assistant 
manager, staff will include Jim 
Shrout as superintendent of oper- 
ations and Coland Lenard as bill- 
poster. Shrout is here already su- 
pervising work on rides and 
equipment. 

Concessionaires will include 
Ray Johnson, bingo; Carl Weaver, 
popcorn; Harry Smiley, 4; Luther 
Sandler, cookhouse; Eli Johns, 
photos and palmistry; Mrs. Colen 
Leonard, 4; Mrs. James Shrout. 
2; R. G. (Shortie) Baker. 6; All 
Bellows, 3, plus a girl show; 
Steve Johns, scale and age; Crip 
Lowlin, blowers and bowling al- 
ley. 

Show will have two major and 
two kid Ferris Wheels and a new 
jig show front is being built on a 
semi-trailer. 


FUN FOR ALL 

Big Throng Enjoys Annual 
Miami Showmen Picnic 


MIAMI, Feb. 27.— Club officials 
estimated at close to 3,000 the 
number who attended the Miami 
Showmen’s Association annual 
picnic Sunday (21) in Crandon 
Park. There was plenty of food 
and a lively program that kept 
things humming thruout the day. 
The weather was perfect. Four 
ball games were played, with the 
following results: 

Marty Weiss’ All -Stars 12, Al 
Edwards’ All-Stars 4. 

Fat Men 17, Skinny Men 2. 

Men 63, Ladies 6. 

Single Men 14, Married Men 8. 

Crazy Hat Contest 

There were many contests and 
games, including balloon-bursting, 
pie-eating, one-legged and potato 
races , egg-rolling and others for 
all ages. Mrs. Butch Blumenthal 
won first prize in the crazy hat 
contest, followed by Ann Dernoga 
and Leona Plas. 

Chairman for the event was 
Eddie Edwards, assisted by Mike 
Roman, Alton Pierson, Marty 
Weiss and Ernie Buzzella. Assist- 
ing them in serving out soft drinks 
and coffee were Roy Loller, Joe 
Galvin, Willie Libak, Dutch Holtz- 
man, Frank Starr and Fred Conti. 
Helping in conducting games for 
the children were Paul Sprague 
and William Tara. Robert K. 
Parker umpired the ball game 
with a staff of Dave Endy, Bill 
Cowan and Bill Moore. 

One of the prominent guests 
was Josephine Haywood, Miss 
Outdoor Showbusiness of 1954, 
proclaimed and welcomed on 
many posters all over the picnic 
grounds. Virtually every State 
was represented, and the visitors 
included: 

Visitors Listed 

Ida Friedman. Frances Eule. Al Eule. 
Bertha Eule. Danny Schnair, Mr. and 
Mrs. Abrahams. Jake Alfred. Henry Kauf- 
man. Mary Ellen O'Rear. Haltle Wagner. 
Ann Dcrnoga. Nathan H. Gottlob. Leona 
Plas. Mr. and Mrs. Levy and family. Mr. 
and Mrs. Andy Kasin and son. Mrs. Billie 
Garber and children. Mr. and Mrs. Alex 
Daylon. Mr. and Mrs. Charles Nagy. Honey 
and Jackie Bickford. Ralph M. Pope and 
family. Lucille Hirsch. Harry Illions. Claire 
Sopenar. Vernon Korhn. Ken Murray. John 
Moore. Al Tcdlow and family. Mr. and Mrs. 
Sid Roemcr. Mr. and Mrs. Bucky Dcuto. 
Mrs. E. Kohl and daughter. G. Oarincll. 
Mr. and Mrs. Jack Goldberg. 

Also Mrs. Helen Silverman. Myron Cole- 
grove. Mr. and Mrs. Eddie Lealrd. Millie 
Lasures, Charles Holiday and family, 
Alberta Mack. Dick Mack and family. Don 
Tufalari. Mr. and Mrs. Vesely, Mr and 
Mrs. A. Lazarus. Mrs. Sadie Strauss. Bill 
Greene. Dr. Richard Folk. David Frankel. 
Mr. and Mrs. N. Miller, Body Heagen. Mr. 
and Mrs. Moe Elk. Mr. and Mrs. Herman 
Cohen. Mrs. Ida Harris. Mrs. Belle Cook. 
Joseph Aarons, Mr. and Mrs. Dave Adams. 
Mr. and Mrs. Harry Agne. Mr. and Mrs. 
Jack Agree. Sam Aldrich. Bucky Allen. 
Thomas M. Allen Alfred L. Anderson. Dick 
Anderson, Tony Angelo. Mr. and Mrs. Jack 
Anthony. Mr. and Mrs. John Appelbaum. 
Mr. and Mrs. Pete Arnold. Fred Baker. 
Louis Baker. Neville H. Baker, Mr. and 
Mrs. John Barfield. 

Also Sam Barrett. Fred Barrett, Mr. and 
Mrs. Martin E. Barry. Ms. and Mrs. Nelson 
Beardsley. Mr. and Mrs. Al C. Beck. Mr. 
and Mrs. Isidore Beck. Mr. and Mrs. Morris 
Bedlin. Mr. and Mrs. Louis A. Bell and 
family. Casper Bcllino, Mr. and Mrs. Harry 
Benjamin. Mr. and Mrs. Jack Bennls, Frank 
A. Bentley. Mr. and Mrs. Dullio Bernl. 
Mr. and Mrs. Henry A. Blrsa. Mr. and 
Mrs. Isidore Biscow. Martin W. Black. 
Mr. and Mrs. Al Blumenthal. Mr. and Mrs. 
Sam Borden. Mr .and Mrs. Harry A. Bouck. 
Mr. and Mrs. Jack Brady. Mr. and Mrs. 
Max Brantman. Mr. and Mrs. Sonny Broef- 
fle and family. Mr. and Mrs. Carl Brown. 

More Names 

Also Joe Brower. Mr. and Mrs. Elwood 
Brown. Mr. and Mrs. W. C. Bryant. Ray 
Marsh Brydon, Oscar Buck. Oscar Buck Jr., 
Jack Burke. AnOnio Buzzella. Mr. and Mrs. 
Ernie Buzzella. Mr. and Mrs. Harry Byus 
and family, Frank Cacchlotte. Mr. and Mrs. 
Joseph Cenname and family, Isaac Cetlln, 
Mr. and Mrs. Albert Cherner and family, 
Ben Cohn, Fred Conti, Ralph Corey, Mr. 
and Mrs. Louis Coster. Mr. and Mrs. A. K. 
Crowell. Mr. and Mrs. Sam Crowell. Mr. 
and Mrs. Frank Curley. Mr. and Mrs. 
Ronald Van Curry and family. Mr. and Mrs. 
John G. Daniels. Mrs. Sydney Daniels, 
Mr and Mrs. Murl Dcemer. Mr. and Mrs. 
John Demarco. Mr. and Mrs. John L. Down- 
ing. Mr. and William Duncftn. Mr. and 
Mrs. Chris Dundee and family, Philip 
Duskin. 

Also Mr. and Mrs. Al Edwards. Mrs. 
Jessie Upton. Eddie Edwards, Mr. and Mrs. 
Russell Erdell. Mr. and Mrs. Harry Errlgo, 
Mr. and Mrs. Jack Essner. Mr. and Mrs. 
Erwin Eule. Mr. and Mrs. Monroe Eule. 
Joe Exler. Mr. and Mrs. Nate Parber. Mr. 
and Mrs. Hyman Feldman and family. Mr. 
and Mrs. Harold Fellman. Mr. and Mrs. 
Alfred Fink. Jimmy Ferenzl, James Finn. 
Doc Fisher. Mr. and Mrs. Mickey Karr 
and family. Joseph Galvin. R. Bryan 
Garner. Mr. and Mrs. Sol Geffcn. Joseph 
Oelb. Mr. and Mrs. Max Gelbsteln. Mr. and 
Mrs. Sam GeneYallo. Chuck Glassen. Danny 
and Kitty Glosser. Frank Glynn. 

Also John Glynn, Petey Glynn. Mr. and 
Mrs. Edward Gold. Henry Goldberg. Irving 
Goldberg, Mr. and Mrs. Nat Golden. Mr. 
and Mrs. Max Goodman. Mr. and Mrs. 
Sydney Goodwalt, Mr. and Mrs. Leonard 
Gould. Mr. and Mrs. Curley Graham and 
family. Mr. and Mrs. Herman Gratz. Joseph 
Green. Edward A. Greene. Mr. and Mrs. 
Jack Grecnspoon. Charles Gregory. Samuel 
t Bagels) Grosbarth, Mr. and Mrs. C. C. 
Groscurth. Bobby Costello. Mr. and Mrs. 
Charles Outermuth and family. Mr. and 
Mrs Sam Goldstein. Mr. and Mrs. Joseph 
Goodman and family. Mr. and Mrs. Frank 
Hamilton, Louts Handel. Mr. and Mrs. 
Carl Hanson, Mr. and Mrs. George Harris. 

More Names 

Also George (Spot) Harris, Joe C. Harris, 
Mr. and Mrs. George W. Hartley. Edward 
iPud> Hartman, Mr. and Mrs. Erston, H. 
Hawkins. Jack Hawthorne. William Hyman 
and son. Mr. and Mrs. Maxle Herman. Al- 
bert Herzog. Mr. and Mrs. Red Hicks. Mr. 
and Mrs. Leo Hirsch. Mr. and Mrs. James 
Hirschberg, Joe Hoff. John N. Hoffman, 
Mr. and Mrs. William Hornfeld. Bob 
Hunter, Nathan Hyman, Dolphy Hario, 


Charles Isbell. Mr. and Mrs. Orey Janssen. 
Mr. and Mrs. Bill Jones. Mr. and Mrs. 
Carl Kalansky and family. Mr. and Mrs. 
Maxwell Kane. Jack Kaplan. Volney Carl 
Kasher. Mr. and Mrs. Harry Katz. Al 
Katzen. Mr. and Mrs. John Keller, Robert 
Kelly. 

Also John Kirwan. Mr. and Mrs. Henry 
Kramer. Mr. and Mrs. Louis Kramer and 
family. Mr. and Mrs. Simon Krause. Mr. 
and Mrs. John Kravitz, Mr. and Mrs. Joe 
Lux. Mr. and Mrs. Leonard Lampell, Mike 
Lane. Mr. and Mrs. Paul W. Lane. Mr. and 
Mrs. Lew Lange. William Langen. George 
Langley. John Lash. Mr. and Mrs. James 
Leahey, Mr. and Mrs. Nick Lecardo. Paul 
Leflett. Mr. and Mrs. William C. Leisure, 
Charles A. Lenz and son. Louis Leonard, 
Mr. and Mrs. Ben Levine, Mr. and Mrs 
Jack Levine and son. Mr. and Mrs. Mbrray 
I«evltt. Mr. and Mrs. Oeorge Lewis. William 
Libak. Mr. and Mrs. Sam Licbcrvlts. Robert 
Llillslon. 

Also Mr. and Mrs. Henry Linden. Mr. and 
Mrs. Willie Lish and family. Mr. and Mrs. 
Roy Lollar. Laura Manos. Albert Lytton, 
Mr. and Mrs. R. C. McCarter. Mr. and 
Mrs. Henry McCauIley. Daniel McNamara. 
Mr .and Mrs. W. F. McMinn. Mr. and Mr*. 
R W. Malle'. t. Anthony Maradie. Mr. and 
Mrs. Joseph Marchtano. Mr. and Mrs. Andy 
Markham. Sud Markham. Mr. and Mrs. 
Guy Markley. Mr. and Mrs. Bob Martin. 
Jack Martin. Mr. and Mrs. Harry Mat'.soff, 
Mr. and Mrs. Alex Maskin. Mr and Mn. 
Clifford Maxwell. Mr. and Mrs. Gilbert 
Mayman. Mr. and Mrs. ‘Everett Maynard. 
Mr. and Mrs. Bernle Mendelson, Mr. and 
Mrs. James Mercer. Charles Merker. Johnny 
Merritt. Mr. and Mrs. Irving Mcrson. Mr. 
and Mrs Kenny Meyers. Mr. and Mrs. 
Harry Meyers. 

Siill More Names 
Also Mr. and Mrs. Johnny Miller. Max 
Miller. Mr. and Mrs. Bill Miller. Mr. and 
Mrs. George Minden. Mr. and Mrs. Blit 
Moore. Mr. and Mrs. J. A. Morton. James 
Motola. Spotsy Motola. Mr. and Mrs. 
Donald Murphy. Mr. and Mrs. Thomaa 
Murphy. Mr. and Mrs. Charlie NickoU. 
Raymond Mcdlck, Harry 8. Nelson. Harry 
Newfield. Abe (Sparkyi Nlssenbaum. Mr. 
and Mrs. Doc Norman. Bill Norton. Ber- 
nard Oakes. Mr. and Mrs. Ray Oakes. 
Raymond Oakes Jr.. Charles E. O'Brien, 
James O'Connor. Mr. and Mrs. Larry 
Osborn. Timothy O'Sullivan. Charles 
Owens. Mr. and Mrs. Albert Palitx. Mr. 
and Mrs. Thomas Panza. Edward Paquette, 
Stephen Parello. Abel Pastor. Thomas 
Pappy. Lawrence Pava, Berman Pelley, 
Jim Perry. 

Also Louis Perry. Spot Pinsonault. OtU 
Troy Pleasand. Mr. and Mrs. Prank O. 
Pope. Philip Potsdam. Mac Prell. Mr. and. 
Mrs. Abe Prell and family. Samuel E. Prell. 
Mr. and Mrs. Paul Prell. Mr. and Mrs. 
George Priest, Mr. and Mrs. Leslie Prime, 
Israel S. Prozer. Mr. and Mrs. Pete Norman, 
Joseph Pulvlno. John Quinn. Mr. and 

Mrs. Paul Radler. Enoch Ratzell, Mr. and 
Mrs. Mark Reilly, Mr. and Mrs. Bernard 
Renn. Mr. and Mrs. Jack Ressel. Mr and 
Mrs. Vaughn Richardson. Mr. and Mrs. 
Rhodv Riding. Sidney Rlfkln. Louis T. 

Riley. Mrs. Emma Rocco. Sid Roemer. 
Jack Ros*. Mr. and Mrs. Harry Ross. 

Also William Rossler. A. L. Rossman. 

Mr. and Mrs. Joseph Rowan, Mr. and Mrs. 
Bob Rubin. Mr. and Mrs. Jerry Saddle- 
mire. William. Sadler. Amos Saltus. Joseph 
Sarama. Morris Saul. Mr. and Mrs. Judson 
Schlelfer. Carl Schlosburg. Mr. and Mrs. 
Harry Schrelber, Mr. and Mrs. Samuel 

Schwartz. Seymour Sclar. Maxle Glynn. 
Edward Seremba. Joseph Serrltella. Jake 
Shapiro. Morris Shapiro. Joseph Shaw. 
Irving Sherman. Mr. and Mrs. Hv Shine. 
John Shurber. Mr. and Mrs. Raymond 
Sigler. Mr and Mrs. Walter Sllverberg, 
Evern Silverthorn. Mr. and Mrs. Sidney 
Siskind. Mr. and Mrs. Kenny Slaughter, 
Mr. and Mrs. Oeorge Sleeman. Isaac 
Sloverman. Mr. and Mrs. Paul Smith, 
Herman Snyder. Mr. and Mrs. Sam 8olo- 

Also Sam Solomon, of Chicago: Sam 
Spielman. Paul Sprague. Mr. and Mrs. 
James Stabile and family. Frank Starr, 
Mr. and Mrs. Ben Stone. Mr. and Mrs. 
Joe Straus. Mr. and Mrs. William J. 
Sullivan. Mr. and Mrs. Harry Sussman, 
Mr. and Mrs. Max Tarbes. Mr. and Mrs. 
Barney Tassell. Mr. and Mrs. Lester Tale, 
Mr. and Mrs. Newell Taylor. S. Charles 
Thomson. Harry Tllner. Michael Tlmln, 
George Reagan. Mr. and Mrs. Charles 
Travers. Alfred Trudeau. Mr. and Mrs. 
Lyman Truesdale. Mr. and Mrs. William 
J. Tucker. Mr. and Mrs. Edward Turbin, 
Mr. and Mrs. Henry Turner. Mr. and Mrs. 
Michael Vagell. 

Also Mr. and Mrs. Joe Vernlck. Mr. and 
Mrs. Frank Vogt. Mr. and Mrs. George 
Vogstead. Mrs. Hattie Wagner. Sammy 
Walsh. Mr. and Mrs. Milton Warshaw, 
Mr. and Mrs. J. O. Weer. Mr. and Mrs. 
Al Weinberg. Mr. and Mrs. Morris Wein- 
berg, Mr. and Mrs. Earl Weiner. Aaron 
Weinkle and family. Mote (Rip) Weinkle, 
Mr. and Mrs. Louis Weinstein. Harry 
Weiss. Mr. and Mrs. John Conrad Wets*, 
Mr. and Mrs. Martin M. Weiss and family, 
Mr. and Mrs. Morris Weiss and family, 
Mr. and Mrs. Buster Westbrook, Mrs. 
George Whitehead. Mr. and Mrs. A. R. 
Whiteside, Mr. and Mrs. Dick Wilcox, 
Mr. and Mrs. John W. Wilson. Sam 
(Radio) Winer. Moe Wlnneman, Mr. and 
Mrs. Charles Wright. Mr. and Mrs. Donald 
M. Wright. Edwin Yeastedt. 

Also Mr. and Mrs. John Yhnatko, Mr. 
and Mrs. James Zabrlskie Sr.. Mr. and Mrs. 
James Zabrlskie Jr.. Mrs. Irving Zaltahtk 
and family. Michael Zentner. Mr. and Mrs. 
Horn Zolum and family. Mr. and Mrs. 
Charles Zucker, Abe Zuckerman, Mr. and 
Mrs. Tommy Vitelll and family, Leo 
Bistuny, Mr. and Mrs. Shcp Blumberg. Mr. 
and Mrs. Tommy Carson. Mr. and Mrs. 
William Cowan. Mr. and Mrs. Danny Dell, 
Mr. and Mrs. Dave Endy. Benny Glass. 
Fred W. Holtzman. Eddie Horwltz. Vernon 
F. Korhn. Mrs. Don Lanning and family. 
Mr. and Mrs. Ross Manning. Mr. and 

Mrs. Harry Modele and daughter. Sandra. 

Also Mr. and Mrs. Sam Palitx, Mr. and 
Mrs. Robert K. Parker. Mr. and Mrs. 

Alton Pierson. Mr. and Mrs. Loyls Rice, 
Mr. and Mrs. Mike Roman. Charlea 

(Frenchy) Schwacha. Mr. and Mrs. Claude 
Sechresi. Mr. and Mrs. William Tara, 
Mr. and Mr*. L. I. Thomas and family, 
Mr. and Mrs. Eddie Walters. Mr. and 

Mrs. Cilf Wilson. Mrs. David E. Flneman 

and son Skippy. Mr. and Mrs. Hernia* 

Bantley. Mr. and Mrs. Arky Marlcle. 


FINDLAY, O., Feb. 27.— Royal 
Midwest Shows will move into Il- 
linois this season, having signed 
to play two celebrations in the 
State, Bill Harris, general man- 
ager, announced. 

Org will provide the midway 
attractions at the Onarga Festival 
and Centennial, July 2-5, and then 
jump to the Chrisman Annual 
Homecoming, July "-10. Harris 
represented the show in signing 
both contracts. 
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2,000 Jam Miami Club 

• Continued from page 27 


dent; Oscar Buck, second vice- 
president; Sam Prell, first vice- 
president; C. O. Huttoe, Miami 
lieutenant of detectives, repre- 
senting Chief W. E. Headley. 

Also, Williarft DeCostas, club 
attorney; City Commissioner 
Randall Christmas, representing 
Mayor Abe Aronovitz; George A. 
Brautigam, Dade County State 
Attorney; Sydney Thomas, Ladies’ 
Auxiliary president; William 
Cowan, past MSA president and 
chairman of the dedication com- 
mittee; Ruth Shreiber, past 
Ladies’ Auxiliary president and 
representing the ladies on the 
dedication committee; Dave 
Endy, president emeritus; Judge 
Vincent Giblin, Dade County 
Circuit Judge; Robert Floyd, 
State Representative. 

Also Wilbur King, Florida 
Railroad & Utilities Commission; 
Sig Eisenberg, president of the 
Twenty-Niners; William C. Bry- 
ant, chaplain; Phil Cook, execu- 
tive secretary, and Clif Wilson, 
secretary. 

The Miami press the following 
day carried a picture featuring 
Cook, Brautigam, John W. Wil- 
son, general manager of Cetlin 
& Wilson Shows, and Congo 
Alice, an elephant provided for 
the occasion by Beers-Barnes 
Circus. 

Spotlights and Flags 

All committees worked hard 
to put over the week-end climax 
to open-house week, during 
which all friends and visitors 
were greeted and shown around 
the quarters. The $200,000 build- 
ing was draped with flags and 
bunting for the dedication and 
colored spotlights illuminated the 
palm trees in front of the build- 
ing. More than 1,200 cars were 
on hand, with additional space 
being provided by the Exotic 
Gardens nearby and across the 
street. 

The “Star-Spangled Banner” 
was sung by Regina McLinden to 


open, the ceremonies, and Chap- 
lain William C. Bryant said the 
invocation and led the Salute to 
the Flag. Cowan, past president, 
presented gold life membership 
cards to Clif Wilson, chairman 
of the building committee; Fred 
(Dutch) Holtzman, co-chairman, 
and William R. DeCostas. club 
attorney, for their work on behalf 
of the organization in its struggle 
toward the new building. 

Congratulatory telegrams were 
received from Caravans. Incor- 
porated; Floyd E. Gooding; 
Thomas J. Kelly, Dade County 
Sheriff: Vernon F. Korhn, secre- 
tary of the Greater Tampa Show- 
men’s Association; Carl J. Sedl- 
mayr, president of the Tampa 
club; Kravitz Rothbard; Ladies’ 
Auxiliary of the Michigan Show- 
men’s Association; the National 
Showmen’s Association; the NS A 
Ladies’ Auxiliary, and the Ladies’ 
Auxiliary of the Showmen’s j i 
League of America. j 1 

The organization was praised 
by columnist Bill Baggs of The 
Miami Daily News, and Harry 
111 ions, who came in from the 
West Coast for the dedication. 
Refreshments were sent over 
from Rip Weinkle, the Albion 
Lounge, Murray Franklin, Bon- 
fire Restaurant, Ciro’s : and the ■ 
Singapore Lounge. 

Dance Draws 300 
More than 300 felt chipper I 
enough Saturday night (20) to 1 
turn out again, this time for the 
regular week-end dance. Eddie 
Greene’s band played again, with 
other entertainment supplied by 
Regina McLinden, who sang: 
Babs Geffen, Skippy Pope, Emma 
Roco and Tiny Phillips. Another 
feature of the big week-end was 
the Sunday (21) annual picnic in 
Crandon Park. Many guests 
walked home with prizes from 
the dance, including Ada Cowan, 
who won a fishing rod, and Phil 
Cook, with a basket of fruit. 


California’s First BIG Celebration .... 

39th NATIONAL ORANGE SHOW 

SAN BERNARDINO, CALIF. 

MARCH 25 to APRIL 4 — 

Uptown Location — 300,000 Attendance 
NOW BOOKING SHOWS AND CONCESSIONS 

CRAFTS 20 BIG SHOWS, Inc. 


7283 BELLAIRE 




Telephone: POpiar 5-0909 


NORTH HOLLYWOOD, CALIF. 


JOHN H. MARKS SHOWS 


OPENINC APRIL IN RICHMOND, VA. 

FAIRS START LAST WEEK OF JULY AND CONTINUE UNTIL EARLY NOVEMBER 

WANT EXPERIENCED SHOW PAINTER 

RIDES— Con ploc« major Rides with or without transportation. Will buy Merry-Go-Round, stationary or 
portable. Suitable for park. Must be in good condition ond reasonably priced. 

SHOWS— Snake, Wild Life, with or without equipment, or any other worthwhile Grind Show. 
CONCESSIONS- Legitimate Merchandise Concessions. All eats ond drinks sold. 

HELP— Experienced ond dependable Ride Help. 

ADDR£SS all replies to JOHN H. MARKS, Box 771 Richmond, Virginia 


Coast Club to Pick Queen 

> Continued from page 27 


guest ribbons will be mailed to all 
members for free entrance into 
lhe event on March 30. Crafts will 
serve the group and be the host 
at both lunch and dinner. A full 
program is being arranged to fill 
in the time between the arrival 
of the members and the show- 
within-a-show after the carnival 
closes for the day. 

In addition to Warren and Dol- 
man, serving on the committee 
are Jimmy Lantz, Steve Vaughn, 
Harry Merkel, Joe Dauer, Eddie 
Harris, Arthur Anderson, Fred 
Mortenson and Earl Stolze. Also 


I. T. Inks 

i Continued from page 27 


•will begin in April, with Is Trc- 
bish’s No. 1 unit opening in 
Brooklyn April 16. He will be 
assisted by Howard, with William 
Star as concession manager, 
Harry Sussman as secretary, and 
Leonard, electrician. Star will 
have a string of concessions 
No. 2 Out April 8 

Isser will take the No. 2 unit 
out beginning April 8 in Queens, 
then will head into Inwood for 
an Italian festival and parade. 
Assistant manager will be Crane, 
with Morris Brown, concession 
manager; Charley Luger, diesel 
man; Appleton, transportation, 
and Louis Scherer, secretary. This 
unit will carry the shows, and a 
string of concessions by Ed Lewis. 
Mary Crane will be present as 
usual with her popcorn trailer. 

The two outfits will combine 
July 26 in Haverstraw for a 100th 
anniversary celebration, then head 
into the fair route. 


on the committee are the past 
presidents, Seber, Crafts, S. L. 
Cronin, Theo. Forstall. C. F. 
Zieger, Harry Hargrave, Dr. Ralph 
E. Smith, Joe Glacy, Mike Krekos, 
Ted LeFors. Mel Smith, Bill Hob- 
day, E. W. (George) Coe, E. O. 
Douglas, M. J. Doolan, Jerry 
Mackey, and Moe Levine. 

Set Committees 

Lucille Dolman is the general 
chairman of the Orange Show 
visit function with Clara Ander- 
son serving as co-chairman. Also 
in this group are Ann Doolan, 
Lillian Schue, and Mae Morten- 
son. Other committees and mem- 
bers are: Tickets: Charlotte 
Cohen, chairman; Doris Stoltz, 
Berta Harris, Claudette Estfan, 
Julia Smith, Ruth Wood, Edna 
Kanthe. Ruth Astrove and Julia 
LeDoux. Food: Julia Smith, chair- 
man; Mabel Brown, Ester Carley, 
Elsie Kennedy, Marie Rhodes, 
Emily Baily, Inez Allton, Ruth 
Safron, Gladys Weber, Marie 
Mead, Josephine Lynch and Rose 
Rosard. 

Bar: Berta Harris, chairman; 
Marosa Herman, Clara Parsons. 
Fay Prosser, Rai Barnard, Evelyn 
Lantz, Mariea Bernardi, Ruth 
Korte, Madison Hopes, Billie Bry- 
ant, Charlotte Warren, and Peggy 
Eutler. 

Serving as treasurers for the 
shovv-within-a-show will be A1 
Flint, A1 Weber, Eddie Harris, 
Lillian Schue, Bettie Coe, and 
Trudy DeSanti. 

The committees were named at 
the regular Monday night (22) 
meeting of the clubs and those of 
PCSA were approved by Presi- 
dent Hunter Farmer. The finan- 
cial goal for the contest is $5,000. 



WANT FOR 1954 SEASON 

Opening in Washington, D. C., April 8. 

have complete Motordrome with machines, will turn over to capable Manager. 


Can place well-framed Snake Show. Mechanical Show and 
any new and novel attractions that do not conflict. 

Can place well-framed Cookhouse with own outfit. Will 
furnish wagons for same if needed. 

Can place Ride Men, Train Help and Porters. Want Foremen 
for Pretzel and Spitfire. 


Can place for Washington. Legitimate Stock Concessions. 
Open Midway 

Can place well-framed Shows and Rides that do not conflict * 
for this date. 

Can place Truck Drivers and Tractor Drivers for 1954 season. 
All big city Still Dates and the East's largest and best Fairs. 


Address James E. Strafes, Pres. & Gen. Mgr. or Dick O’Brien, Mgr., Orlando, Florida. 

P.S. — Don't com* in unless notified. Communications held strictly confidential. 




.Void Contracting p 

RIDES . SHOWS t 
AND CONCESSIONS J 

lor Our Florida Fain and lhe Still 4 


A N C HOR TENTS 

ftSSSW 



CONCESSION, BINGO TENTS. RIDE TOPS. 
MOTORDROMES. SHOW TENTS 

ANYTHING IN CANVAS 

Manufactures Show Canvas for Over 
Fifty Yaars. 

Underwriters' Approved Flame 
Resistant Materials Available. 
FIVE DAYS' SHIPMENT ON MOST SIZES 


ANCHOR SUPPLY CO. INC. -TVANWHl! INDIANA. 


VACATION WITH PAY in the HAWAIIAN ISLANDS 

Supplying the 49th STATE FAIR in HONOLULU and all MAJOR TOP EVENTS 
in the HAWAIIAN AREA 

WANTED: OutMandine Oddities. Freaks. Curiosities, Sword Swallower, Fire Eater, 

etc., and Outstanding Acts of all kind*. Send photos and complete details. 

ISLAND AMUSEMENT COMPANY 

49SS MAUNALANI CIRCLE HONOLULU, T. H. 


Dale Route In the Spring. 


C. P. O. Box 1488 
Detroit 31. Michigan 


TENTS 

CONCESSION, CIRCUS, CARNIVAL 

AMERICAN 

TENT & AWNING 

CORPORATION 


201 E. Water St. Norfolk 10. Vo. 

BILL SANDERS 



EVANS’ 

HIGH STRIKER 

A consistent money maker! Center of 
attraction at Amusement Parks, Fair 
Crounds, Picnics, Carnivals. Built to make 
and take plenty of action. Quality built 
throughout and substantially constructed 
for many years of profitable operation. 
28 ft. standard ,in 3 sections for easy 
handling. Includes maul, tool-steel nickel- 
plated chaser. 2x4 braces. 

SE:\D FOR CATALOG 

II. C. EVANS & CO. 
1556 W. CARROLL AVE. 
CHICACO 7, ILLINOIS 


1934 BUICK 

S 800 . 00 discount some models 
Brand new Buicks, all body styles, 
never driven or titled Immediate 
delivery. 

JOHNNY CANOLE 

671 N.W. SOth St. Miami. Fla. 

Phone Miami 78-407* 


HOLLY AMUSEMENT CO. 


a „„„ \ 

(r cessions that work for stock. We do not have or want PC or flats. E 

f F. HOLLINCSWORTH. Mgr., R.F.D. *3. Bradenton, Fla. Phone: 41-793. # 


j HELP on office-owned Wheel. Merry-Co-Round, Spitfire, Coaster and Chairplan#. 
Wives for Tickets or Concessions. CONCESSIONS — Bingo, Photo, Popcorn any eon- 


FAWN TOWNSHIP FIREMEN'S FAIR 

Sponsored by the Fawn Township 
Fire Dept. No. 1, June 13-19. 


FRANK L. CHRISTY 

R.D. #3, Box 333 Tarontum, Pa. 


FOR SALE— #5 ELI FERRIS WHEEL 

In good mechanical condition — * newt clutch and new drive cable. 
Address inquiries te 

VIRGINIA FIRE DEPARTMENT 

Relief Association Virginia, Minn. 


WILSON FAMOUS SHOWS 

YVAXT 

Foreman and Second Men on all Rides who drive. Can use a few more Hanky Panks. 
SHOWS — Snake. Monkey. Mechanical or any worth while Shows with own equipment. 
FOR SALE — 1947 Streamlined Caterpillar Ride in A-l condition, $6,500.00 c*H. or 
will trade on late model Tilt. Address 

ASTORIA, ILL. 
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AMERICA'S FASTEST SELLING NOVELTY ASSORTMENT 

CONTAINS 53 QUICK MOVING 10c SELLERS 

The Big Sales Display Card of Many Colors. A real Money Maker that has the Flash! 
Contains more of the fast sellers. 9 different k.nds of Trick Matches and Cigarette Loads. 
B1C PROFITS to any Dealer selling to Men. Thousands sold in News and Novelty Shops. 
Pool Halls Lounges. Souvenir Stands. Resort Centers. Army Camps. Cigar Stands, etc. 
Wagon lobbers and Business firms can buy Smokers, Fun Shops and many other good 
Novelty items from these well known wholesalers: 


ATLAS ENT. 6 FIREWORKS CO. 
81 S Currie St.. Ft. Worth. Texas 
O. FAUST COMPANY 
223 N. 8th St.. Philadelphia 6. Pa. 

COVINCTON SALES CO. 

721 Commerce. Nashville 2, Tenn. 

THE MIDWEST MDSE. CO 
1008 Broadway, Kansas City, Mo. 

LEVIN BROTHERS 
Terre Haute, Ind. 

*tHE DOUGLAS, Manufacturer 


RODIN NOVELTY CO. 

Sioux City, Iowa 
EXCEL MDSE. & NOV. CO. 

1003 So. 24th St., Omaha 5. Neb. 
FLORIDA FUN FACTORY 
227 5th St., Miami Beach. Fla. 
UNITED NEWS COMPANY 
24 W. lefferson Ave. 

Detroit 26. Mich. 

BENCOR PRODUCTS COMPANY 
18 W. 23rd St., New York 10, N. Y. 


238 W. Dark 


Dallas, Texas 


CLASSIFIED SECTION 

A MARKET PLACE FOR BUYERS AND SELLERS 
REGULAR CLASSIFIED ADS 


DISPLAY-CLASSIFIED ADS 


Set in usual want-ad style, one 
paragraph, no display. First line 
regular 5 pt. caps. RATE: 15e a 
word — Minimum $3 CASH 
WITH COPY. 

Containing larger type and white 
space (no illustrations or cuts) are 
charged for by the agate line, 14 
lines to the inch. 

RATE: $1 a line — $14 per inch. 

FORMS CLOSE 

THURSDAY NOON IN CINCINNATI 
FOR THE FOLLOWING WEEK S ISSUE 

To Insure publication of your advertising in the earliest possible issue arrange to have 
your copy reach the publication office, 21*0 Patterson St., Cincinnati 22, early in the week. 


ACTS, SONGS & PARODIES 


COMICOLLECTION— COMEDY FOR EVERY 
type of act: laughs. bits, parodies, etc., 
S2; free Comedy Guide with order. Show- 
biz Comedy Service, 1613 East 29 St.. 
Brooklyn 29, N. Y. mh6 


FREE CATALOG! PROFESSIONAL COM- 
edy Material! Every phase of showbiz 
introductory collection, including seven 
parodies. $1. Sebastian, 10934-B Hamlin. 
North Hollywood, Calif. tf 


‘GET INTO THE ACT!”— EXCITING. NEW 
book contains valuable professional ‘‘tips'* 
plus 33 "show” photos and 10 hilarious 
comedy scripts. Only $1 postpaid, (satis- 
faction guaranteed). Comedy Publications, 
4932 Eighth, Philadelphia. 


A PERFUME SENSATION! 



A big number for EASTER giving. 
Get busy noio! 


Full ounce bottle of 
WORLD FAMOUS FRAGRANCE 
— in bottle of distinctive design 
— and plush, gold-trimmed con- 


YALUE 

EACH 


YOURS at $2.50 each, or 

6 for $12.00 

TREMENDOUS 

PROFIT 

OPPORTUNITY 


Get Your Copy Of: 

"WAITING FOR SOMEONE 


LIKE YOU" 
MYERS MUSIC 


1„ N. 11th St. 
Philad.lphi. 7, P,. 


ACENTS & DISTRIBUTORS 


AGENTS. TWO IN ONE SCREWDRIVER, 
money maker; sample 88/. Ideal Serv- 
ice, 4644 Geary. San Francisco 18, Calif. 


mh!3 


FAST SALES AND BIG PROFITS WITH 
Decals. Comic, Girlie, Souvenir Decals: 
also very witty plaques. Enclose 25/ for 
Jcncrous samples. Rand, 187-04 Ludlum 
Ave.. Hollis if. N. Y. C. mh6 


INDIAN BEADWORK. COSTUMES. BEADS. 

Feathers, Moccasins, Wigs, supplies: buy- 
ing direct from Indians: prices reasonable. 
Free list. Pawnee Bill’s Indian Trading 
Posl, Box 35- B, Pawnee, Okla. mh!3 


JUMPING BEANS— NEW CROP. CHOICE. 

one by one, guaranteed all alive S3 per 
hundred. $20 per thousand. Antonio 
Cavazos, 1318 San Eduardo Ave., Laredo. 
Tex. ap3 


LADIES' FULL FASHIONED NYLONS. 

thirds. $1.25 doz.: Pillow Cases. $3.25 
doz.; Chenille Bedspreads, $36 doz.: 20 r i 
deposit on c.o.d.’s. Premier Sales. Box 8177, 
Chattanooga. Tonn. 


MAKE BIG MONEY— $25 PROFIT A DAY 
plan: complete plan and working sample. 
50/; money back guarantee. Transworld 
Sales, Harlan. Ky. 


MAKE $100 DAY SELLING NEW COLOR 
Filter Screens. Put your television in 
colors. Jobbers wanted. Contact Moody 
Supply, 3026 Mesquite Rd„ Fort Worth. 
Tex. Phone Valley 6017. mh!3 


PREMIUM PROMOTIONAL SALES FAMILY 
size Deep Fryer, jobbers prices for 
quantity orders. W'rite C. Bieier, 1022 
Main St.. Neenah, Wise. 


mh27 


AGENTS— SELL RICH LOOKING 34x66 IM- 
ported Japanese Rugs for $2; never be- 
fore such a large rug for so low a price. 
Multicolor stenciled designs hooked carpet 
and oriental patterns, sample $1.25. pre- 
paid: 4 rugs, $1.15 each, prepaid. Condon. 
Dept. B, Box 204. Upper Darby, Pa. 


AGENTS WANTED— SEND ONE DOLLAR 
for information, refundable. Watch Re- 
builders, 4720 12th St.. Detroit 8. Mich. 


ALLIGATOR HANDBAGS. GENUINE. $6.90. 

$9.90; child's. $2,90. Tiny Straw Baskets. 
Hat Baskets. Fruit Baskets, Flower Basket 
Earrings. Latest Flower Earrings, all $6 
doz. Lastufka Products, Box 10248. Tampa, 
Fla. 



Assortment includes 6 Sibonnt fragrances, resembling renowned 
nationally advertised perfumes. Satisfaction guaranteed or money 
back. 

These Perfumes also available In 1 Vx-dram 
gold-top bottles — Individually gift-boxed at 
$7.00 dozen. Original fragrances sell at $3 
to $4 per V/» dram. 

Sample vial for customer demonstration 
sent free with order. 

ORDER YOUR FIRST SHIPMENT TODAYI 


YOU CAN WRITE 
YOUR OWN TICKET 
FOR PROFITS 
with thes« proved 
popular - perfumes 


EXCLUSIVE IMPORT CO., 1139$. Wabosh Ave., Chitago 5, III. 


17-JEWELS 

2-TONE DIAL. WAFER THIN 
(BRAND NEW) 

ALL YELLOW CASE 


Looks like Si 00 flash 
One year written guarantee 
with every watch 
25% dep.. bal. C.O.D. 


s 6-?° 


BANDED 
SAMPLE $7.00 


NATIONAL DIST. CO. pH 6473 


222 CALUMET BLDG. 


MIAMI 32, FLORIDA 



ACENTS — SHOW AMERICA'S LEADING 
nationally advertised line novelties, girts, 
utility items; 100% profit*. prospects every- 
where. steady repeats. Write today for 
sensational low prices, free literature. 
Charms & Cain, 407-BB364 South Dearborn. 
Chicago 5. III. np 


RUN A SPARE-TIME GREETING CARD 
and Gift Shop at home — Show friends 
samples of our new 1954 All-Occasion Greet- 
ing Cards and Gifts, take their orders and 
earn up to 100% profit. No experience 
necessary: costs nothing to try. Write today 
for samples on approval. Regal Greetings, 

De pt. 120, Femdale, Mich. mh27 

SELL 8x10 OIL COLORED BNLARGE- 
ments, attractively framed from any 
photo, for only $2.95; big commission. Write 
White, Box 37, Levy Station, No. Little 

Bock , Ark. mh6 

SELL LATEST RAGE— FLORAL EAR- 
rings, the new spring look, assorted 
styles; order now, $6.75 dozett, sample $1. 
Santo Sales Co., 921 West Eastwood. Chi- 
cago 40, III. 


NEW and HOT 

BUBBLING BABY 

SENSATIONAL NEW 
NOVELTY 

HIS k UFF k MINUTE. GRASP 
BULB IN BAH & 
Ht GOFS INTO At- 
TION- A NATURAL 
FOR BARS & FUN 
STORES. 

No. 3895 
Size 3 hi. high. 
$20.00 ptr gross 
$2.00 pet fete* 
(No loss soldi 


START WHOLESALE ROUTE — SELL 
Combs. novelties, specialties. Pocket 
Combs. 25 cards 12's, $4; Clip Combs. 25 
cards. 55. Extra discounts. Carleton House 
(BBi. Texas City. Tex. mh!3 


STRANGE 'DRY” WINDOW CLEANER— 
Sells like wild, replaces messy rags, 
liquids. Simply glide over glass. Samples 
sent on trial. Krlstee 51, Akron. Ohio. 


AMAZING CLOSEOUTS 


..$15 


Tailored Earrings, asst. gr. .. 

Tailored Pins. asst, gr »w 

Stone Earrings, asst, gr $18 

Stone Pins, asst, gr $18 

Stone Pin & Earring Sets, boxed, dr. . .$ 9 
Sample dozens rcg. price. 25'# deposit. 
Balance c.o.d. No catalog. NEW ENGLAND 
JEWELRY, 9 Empire St., Prov., R. h 


THE greatest 


LINE OF NOVELTIES EV 
ASSEMBLED IS ILLUSTRATED 
IN OUR_NE W _ 

«mcissioN»i«[ s, of!«» 70 «s, smtr wonmrs 


?! 


AMAZING PERFUME SENSATION— 
World's Famous Perfumes That Sell at 
$10 to $25 reproduced for you: we defy 
you to tell apart; full M oz. flacon. in gold 
box, each box marked $1 value, your price 
$1.50 dozen. Mammoth treasure presenta- 
tion kit. 3 thrilling fragrances in one beau- 
tiful gold box. each box marked $3.00 value, 
your price $4.50 dozen. Tremendous prof- 
its for you. "Husk" O’Harc. 5732 North 

Kenmore Ave., Chicago 40, III. Mh6 

ANIMATED, COLORFUL ELECTRIC Dis- 
play Signs — profit-packed: sells Itself. 

Need specialty salesmen in III.. Wise.. Mich 
only: a patented, non-competitivc item: 

excellent commission deal. Liquid Light 
Sales Co.. 2412 Catalpa, Chicago 25. III. 
ATTENTION. HOSIERY — LOW PRICES 
for Jobbers, pitchmen and salesmen: com- 
plete line Ladles', Men’s, Children's Hosiery. 
Nylons, $1 dozen up: sample order one 
dozen, slightly imperfect Nylons, packed 
beautiful cello bags, $3; prompt shipments 
and satisfaction guaranteed or money re- 
funded. S. F. Pollard Mfg. Co. (5-1741). 
1258 Mark et. Chattanooga, Ten n. np 

BARGAINS, JOB LOTS. CLOSE-OUTS! 

Save up to 50% on Clothing. Hosiery, 
Notions, Drugs. Toiletries, Gifts, Jewelry, 
Television, etc; 2000 items: 25/ brings 

wholesale bargain catalog with special get 
acquainted offer which Includes free $1 
merchandise certificate. Reliable Jobber*. 
311-B, North Pc«plalncg. Chicago. 


YOU ARE SURE TO PICK UP $10 A DAY. 

spare time selling personal name plates. 
A million prospects arc waiting. We will 
make a sample in your name for $1 to 
prove the money-making possibilities 
A. Parrish Box 10342, Pittsburgh 34. Pa. 

mh6 


YOUR OWN BUSINESS — SUITS. $1.50; 

Overcoats, 65/; Mackinaws, 25/: Shoes. 
12l£/: Ladies' Coats, 30/: Dresses. 15/. 

Enormous profits. Catalog free. Moro, 558- 

AF. Roosevelt. Chicago. np 

500 NAME AND ADDRESS LABELS PRINT- 
ed in blue ink on good quality white 
paper. Si postpaid. Agents wanted. Cem- 
brola. 517 First Ave., Elizabeth, N. J. 


ANIMALS, BIRDS. PETS 



Don’t fall to send for your Free 
Copy of our General Catalog that 
is now ready for mailing. It 
illustrates the most extensive 
line of Novelties and Premium 
Merchandise ever offered at 
amazingly low prices. 





| MAn MINNEAPOLIS I, MINN. 

GELLmfln BROS, lie north fourths* 


BEAUTIFUL NEW TOY — WESTERN 
Ponies. Made of assorted color plastic; 
beautifully screened, lovely • mane, reins, 
jingle bells, colored handles. This toy 
"sends the kids.” Send for Jobbers prices. 
Moody Supply, 3026 Mesquite Road, Ft. 
Worth 11, Tex. “ 


mh6 


BINGO BLOWERS— RETAILING $130. SELL- 
ing out, $49.50. AC Electric Balls. Llpka 
Mfg. Co., 617 East Illb St., New York 9, 
N. Y. mh2/ 

BRACELETS GALORE! BANGLE, EXPAN- 
sion. charm, cuff, other styles; set first 
quality stones: $1 and $2 retailers: produc- 
tion overruns, limited quantity: $48 pross: 
3 dozen samples, $14: satisfaction guaran- 
teed. Debonair Manufacturing, 188 Whit- 
marsh St., Providence, R. L 


CIRCULATION MEN— SOME GOOD TERRI 
tories available. Write Gasoline News. 
3134 N. High St.. Columbus. Ohio. mfi6 


BABY PIGTAILS. $65; YOUNG, $50; 

Squirrel Monkeys, $22; Whiteface. $3a; 
Spider, $30; Cinnamon. $35: Owl, S2o; 

Flying Squirrels, $15 pr.: Baby Boas. $3; 
Agoutis. $30. Bronson Tropical Birds. 2228 

Amst erdam Ave., N. Y„ N. Y. mh!3 

ROSS ALLEN CAN SUPPLY ANY NUMBER 
of once-milked Rattlesnakes, length ac- 
cording to our selection and stock on hand, 
at $3 each. Dens made up of colorful, 
harmless snakes, ideal for exhibit, $25 to 
5100. Write for our new spring price Jist 
to Ross Allen’s Reptile Institute. Silver 

Springs. Fla., or phone Marion 2-6369. 

SELL SHOW COMPLETE— BOXING* KAN- 
garoo. wrestling Chimp, talking Bird. 
Alligator: beautiful front, show ready to 
open: write for particulars. Lorin R. Wil- 
cox. East Mam Road, Fredonia, N. Y. c o 
Ted Bronson. 


THREE SMALL 1954 BEAR CUBS FOR 
immediate shipment: other cubs avail- 
able for later delivery. Box C-499, c. o Bill- 
board, Cincinnati 22. Ohio. mh!3 


WANTED TO BUY OR LEASE— TRAINED 
dog or other trained animal act. at once. 
J. A. Wall. General Delivery, Jacksonville. 


WE HAVE NOW AVAILABLE, FRESH OUT 
ot the jungle*, baby and young Chim- 
panzees. priced from $595 up. Tropica! 
Hobbyland. 1525 N. W. 27 Ave., Miami. Fla. 


BUSINESS OPPORTUNITIES 



N«. 4995 
BASHFUL M0HKCY 
$14.00 per gross 
$1.50 per dozen 

Re. 3927 
SNAKE OOW TIE 
$14.00 per gross 
$1.50 per dozen 

No. 3936 
SPIDER GIRL 

remittance; will $(7,50 per grOSS 

St.75 pe, dozen 
WISCONSIN DELUXE CO 

1902 North Third St. 
Milwaukee 12, Wisconsin 


Include postage 

with 



SUPPLIES 
• and EQUIPMENT 


7 6 10 Color Specials 
4-5-6 6 7 ups 

Midgets ,3,000 series— 7 colors 
>aper 6 Plastic Markers 
Wire 6 Rubberized Cages 
Pencils— rCrayCns — Clips 
5x7 Heavyweight Cards 
Electric Blowers Z Flashboards 
Lapboards made to order 


A GOLD MINE OF INFORM ATION— OLD 
Showman’s Book of Secrets, $1 postpaid. 
Supply limited. "Popcorn” Miller, 3525 

South Cedar. Lansing 17, Mich. mh!3 

COLLECTION FORM LETTERS — (6 PRO- 
grexxive) mail weekly. Socko! results: $2 
trial supply, collects 20 slow payer*. Dtstrib- 
utors write. G.C.A.. 530 Ellis, San Fran- 
cisco. 


|john a. ROBERTS 

817 Broadway. Newark. 


cal 

•a inc.v 

■ N.J. | 


NEW ~7 r | 

[XTHA-LOHC I 

J. CARTRIDGESj 



"THE ROYAL” 

Retractable 


BALL POINT PEN 


MODERN PEN MFC. CO., INC. 

395 Broadway New York 1», M. Y. 
C Anal 4-S016 


LAZY BABIES 


SEND FOR OUR GENERAL CATALOG LISTING IDENTS RINGS PINS EARRINGS SHS, ETC. 
PLEASE STATE TOUR BUSINESS — ALSO GIVE. US YOU! PERHAMEHT ADDRESS SO WE CAR MAIL 
OTHER CIRCULARS TO TOU 


RINGS S 5 S0 'LT 

NO. 2400, aiiorled styles — per gum SS.50 

$7 50 per gro. a up 

I Illustrations 1/2 actual six* 

NO. 2000. aluminum Idenls — per grois 57.50 



COLOR TELEVISION SCREENS— TRANS- 
forms black-white sets into lifelike color, 
all sizes, terrific seller; sample $1.50, de- 
tails free. Ertco Sales. P. O. Box 220a. 
Station B. Fort Wayne. Ind. 


COMIC POST CARDS— CONTAINING I.AT- 
ost gags, printed In colors on krome 
stock, 5/ retail; price to trade, $2a per 
1.000. Jobber* wanted. Samples, $1. Con- 
tinental Publishing Co., 705 Fifth St.. Sioux 


CUFF LINKS AND TIE SLIDE SETS— A 
complete assortment of popular men s 
and ladies', latest style*. $10 per dozen, 
boxed. Esquire Jewelry, 511 Westminster 
St., Providence, R. I. 


FRISCO PETE 


226 S. Wells St., Chicago 6, III. 

All Phonei — FRanklin 2-2567 


EARRINGS DIRECT FROM MANUFAC- 
turcr. gross $18: 3 dozen different sam- 
ple*. numbered and priced for reorders. 
$6 postpaid; cash with order. Jacobi, l<la 

E. Mercer, toe attlc 2 . Wash. 

EARRINGS — 100 GROSS. ASSORTED, 
closeout; metal screw backs, to™* 


$65. Auerbach. 


East 34th, N. Y. 


JOKERS FUN SHOPS— FULL CREDIT AL- 
towed on items returned. Jobbers oifer 
same terms to dealers. Eagle Specialty Co.. 
Akron A4, Ohio. w 1 *’ 


CUSTARD MACHINE. ELECTRO-FREEZE: 
Mounted 1947 Reo Truck. 15.000 miles, 
A-l condition automatic holding cabinet, 
hot, cold water and sink, glassed and 
screened: pass any State Health Laws. 
Exceptional buy. Henry Garrity, 9 Wood- 
lawn Terrace, Waterbury, Conn. Telephone 
3-5834 nights. 



IDEAL SPOT FOR KIDDYLAND— TEN 
miles from Pike County Atomic Plant. 
State Highway a 124. Plenty of parking 
space, on curve of road. Geo. F. Lamb. 
622 Main St.. Hamilton. O. Phone 4-4052. 
KIDDIE PARK— SIX RIDES AND STEAM 
Train, Ian 
cash. 12345 i 


OWN A GARDEN GOLF BUSINESS— 
Operate all year, experience unnecessary 
Spencer Brockway, 228 N. W. 22d Ave.. 

Portla nd, Oregon. 

SKATING RINK — PORTABLE, MAPCt 
sectional floor, tent, 100 prs. Chicago 
skates, sound equipment, size 40x80; new 
last season: rink complete, $3,000. Bert 

Orr. 224 Kings Highway, Murfreesboro, 
Tenn. 


START VENETIAN BLIND LAUNDRY— 
Profitable, lifetime business; new ma- 
chine: free booklet. L. B. Co., 442 N. Se- 
neca, Wichitafl2, Kan. mh6 


Beautifully natural 
tinted plastic face with 
yarn hair. The body # 
soft but weN stuffed. 
Each doll supplied in 
an individual cellophane 
front bag. 

Height. IS inches. 

$5.00 

Minimum OrdA 


OPEN SUNDAYS TILL 3 P.M. 

25% dep.. bal. C.O.D.. F.O.8. Chicago 


BELL SALES QO. 

1107 SO. HALSTED. ST. 

. Chicago 7>* III. - 


FIX WATCHES YOURSELF 

Repair your own watches. 10 Swiss or 5 
American high-grade Wrist Watches, 
needing minor repair*. $18.00. Imperfect 
diamonds. $1.00 per point. Write for 
prices — for dealers only. 

K. LOWE 

Holland Bldg. St. Loul* 1, Mo. 
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T1RF.D OF WANDERING? ANIMAL FARM. 


Avt., New York City. 


TWO SOFT ICE CREAM MACHINES— 
Electro Freeze model 25, like new. used 
only 4 season*, mounted on truck; also built 
In cold storage. bold* 5-10 gal cans. Every- 
thlng in very good condition, ready to 
operate. 1 have 2 trucks, must aell one on 
account of reliable help shortage; must be 
Keen to be appreciated: enclosed in glass, 
pomes Pa. State Health law. Harvey S. 
Stoud t. Shartlesville. Pa. Phone Bern- 
vlllc 73R12. mhl3 


YOUR HELP WANTED! MAKE S57.S0 
weekly addressing envelopes; our instruc- 
tions tell how. only 50/; make *25 dally 
locally; sample, instructions. 50/; make *500 
a month mailing post cards; starting in- 
structions. *1; realize *200 profit addressing 
15.000 envelopes, master manuscript reveals 
how, only *5. Save SI; all above for only 
*6. Money back guarantee, order today. 
Transworld Sales, Harlan 3, Ky. 


300 PROFITABLE PROJECTS, INCLUDING 
72 mail order; requires little investment. 
Curious? Mail postal. Rex Products, 1126 
S. Mb, St. Louis 4, Mo. 


•M'A PROFIT WITH OUR O. R. MAIL 
order plan. Complete plan, ad copy, etc., 
just 25/. Chester Writeael, Box C-51. 
Reynoldsburg, O. 


2.000 AUCTIONS AND COMMUNITY SALES 
listed in 40 States, towns and days 
given; valuable; *1. Simpson, 2705 Jule *"* 
St. Jooeph. Mo. 


FOOD AND DRINK 
CONCESSION SUPPLIES 

POPCORN SPECIAL— WRITE FOR SAMPLE 
and special pre-season price on S bag 
Jots. E. G. Conklin Co., Normal, 111. mh20 


FORMULAS Cr PLANS 


ANY FORMULA, *3: CATALOG. CHEM1- 
cal Instruction Sheet, 10/. Joseph H. Bel- 
fort, 192 N. Clark. Hm. 620. Chicago 1, III. 


FORMULAS— ANY ONE OF 10.000 FORMU 
las, *2 cash. Let us know your wants. 
L. Enright. 454 Main St., Stamford, Conn 


FOR SALE 

SECOND-HAND GOODS 


AMPLIFIER- POWERFUL 85-WATT PORT- 
able, 2 microphones, 2 phonograph*. 2 
projector jacks, like new; cost *325, sell 
*150. 2 Operadio Speakers in carrying 

races, new; cost *140. sell both *60. Four 
large University Speakers with drivers. *30 
each. Sell all *300. Guaranteed. L. Male. 
Parkway Manor. Allentown, Penn. 


rOH SALE— SIX BOWLING ALLEYS. COM- 
plete, in excellent condition. For further 
Information write YMCA, Crccnwood. S. C 


NEW SURPLUS POWER CABLE— TWO 
No. • Conductors, copper shielded neo- 
prene covered, %-inch diameter. 50 ft 
lengths: one Hubbclt twist-lock fitting, one 
Ciouse-Hlnds fitting, *15 each Setter's. 
R. R. 1. Lexington, Ky. 


FOR SALE— SECOND-HAND 
SHOW PROPERTY 


ALL 1SMM. SOUND — *10-815 WEEKLY- 
postage prepaid. Complete programs 
rented — Westerns. Features. Serials. Ro- 
shon. State Theater Building. Pittsburgh 

22. Penn. ' 

ALLAN HERSCHELL 40 FT. MERRY-GO- 
Round, 36 beautifully carved jumping 
horse*. 3 abreast, 2 chariots, new top: about 
$25,000 new, sacrifice $4500; a real ma- 
chine. worth double. Fred Allen, 1400 
Brewerton Rd.. Syracuse 11, N. Y. 


A STREAMLINE WHIP 8 CAR MANUELS 
perfect thruout. cas or new G.E motor. 
*200 extra parts value $6,500. sacrifice 
*2.950; new set *5 seat crated fEII) 
value *450: *7.V Echols new Snow Cone $60 
Funland. York Beach. Me mh6 


BOOMERANG WALTZER, PARK RIDE— 
Big capacity, money maker, big flashy 
sensational thriller cost about $20,000. 
sacrifice *4500. Fred Allen. 1400 Brewerton 
Hd.. Syracuse 11, N. Y. 


BUILD CONCESSIONS FROM TESTED 
plans— Shallow Joint <23 games). Four- 
Way (11 games). Ball Rack (13 games). 
African Dip, *5 each; High Striker, S3; all 
*20. Free circular Brill, Box 875. Peoria. 
111 . 


CONSTABLE SALE— TWO 25 KVA WEST 
inghouse Generator Unit9 having Lerol 
power plants, alternating current. 120V 
Already set up in 28 ft. closed body semi- 
trailer; also one lot of Seats and Jacks, 
and one 50 ft. Circus Ring. This material 
must be sold. Constable D. W. O’Connor, 
Court House, Pueblo, Colo. Phone 12391. 
Sale: 10 a.m. Monday. March 15th. 


FOR SALE— LATE MODEL MAJOR ALLAN 
Herschell Rocket. 20 horsepower motor 
good shape, ready to go, *3500 C-Cruise. 
ready to operate, *3000. Sam Edelstcln. 
1206 4th Ave.. Asbury Park, N. J Asbury 

Park 2-3152. mh6 

rOR SALE— 1950 NO 5 ELI WHEEL, ALL 
metal seats; 1947 Parker 32 foot, 2 
abreast, all metal horses: 19-17 Spitfire. All 
rides In good condition, loaded on trucks. 
rea«ly to go Will sell one or all Box 603. 
Vale. Ore. mh6 

FOR SALE OR - TRADE — KIDDIE FERRIS 
Wheel, fine shape, ready to go. Interest- 
ed in train or Crosley fire truck ride. 
Hall’s Rides, 1504 17th Ave.. Beaver Fall*. 
Penna. Phone 4128. ✓ 


UW-nUUUU, J 8.KY8W, J1IUJI8, W 

diameter, used 4 seasons, good shape, nc 
Wis. gas power. *6500. M. J Spiesman. 
St. Maries. Idaho. 


FOR SALE— FIRE PROOF TENT, 40x80 FT.. 

with 215 aluminum framed canvas scats. 
Used one season as summer playhouse: 
will take *1000 cash, scats alone are worth 
this much. J. Eduard Slavin, P. O. Box 
ISC. New Haven. Conn. Phone New Haven 
Fulton 7-2497. mh!3 


3 abreast Merry-Go-Round. *5.000: Mir 
lure Train, gasoline, capacity 24 adults _ 
36 kids, *3.000; Boat Ride (Lucas) 10 boats, 
electric. *1.000; Kiddie Auto Ride (Arrow) 
used one season. *3.000. Terms cash. Punkin 
Center, Vallejo, Calif. Ph. 3-7952 evenings 


HUNDREDS OF USED 16MM. SOUND 
Feature*: 1200 ft. nporU reel*. 2 reel 
subjects, shorts. Excellent condition; free 
bargain bulletin loaded with unusual values. 
Gaines, Box 114-B, Skokie, 111. 

LITTLE FARM MECHANICAL SHOW 

Mounted on 1940 track, driven 57.000 miles, 
complete. To settle an estate; first thousand 
cash takes. 

BELLE GIFFORD 

225 So. Hazel St. Denver, Colo. 

MANUFACTURE. R KP AIR, TRADF. ANY 
thing canvas. Any size, good as new tents 
What do you have or want? Smith Tent. 
Auburn. N. Y. ap24 

MINIATURE TRAINS — ALL SIZES. 

gauges; new, used, custom built. Photo*, 
detail*. SI bill (refunded). Miniature Trains. 
33B Winthrop. Rehobolh. Mass. mh!3 

MOVIE SCREEN— LIKE NEW, 8x9 FT., 
“Mnttwhlte.” (Screen only). cost *58 year 
ago. sell for *25. Spencer, 3240 Columbus. 
Minneapolis, Minn. 

NEW KID RIDES— *499 AND UP; SAFE. 

well built: greatest buy we. have seen 
anywhere. Young’* Carnival Sales. Little 
Falls, N. Y. mhl3 

P. D. Q CAMERA. *40: HI STRIKER. *90; 

Guest Your Weight. $40; trained Monkey. 
350. Roach. 223 Spillman, Rolla, Mo. 

TEN CAR ALLAN HERSCHELL - AUTO 
Ride, six new Cast Cars; Kid Cage seat 
type Ferris Wheel on trailer, both *2500. 
King Fun House, Wagon Show Front. Small 
Grab, cheap: Tilt Platform*. Intermediates, 
14 pieces, good Iron. wood, usable. *150. 
Eli No. 5 Wheel. ’53 Allan Herschell 32 ft. 
Swing, Merry-Go-Round. Super Roll-O-Plane. 
Trucks. Semitrailers. Tops. Fronts. Banners 
Phone. Wire Azle. Texa*, 4 J 2. 

UNICYCLES — 16’’ COMEDY. $20 USED: 
one 24" Balloon. *40; new *55. Teach one 
week. Nilsson. 9106 Beverly Blvd., Los 
Angeles 36, Calif. 

USED TRUNKS— TAYLOR. HAM. ETC. 

All types. Your trunks, luggage expertly- 
repaired. "Jimmies” Trunk Market, 250 W 
47th St.. New York 36. N. Y. 

3 R.C.A. SOUND 16MM MOVIE PRO 
jeetors. model 201. and One Bell Howell 
Master Fllmsound, model 142A. *165 each 
Entertainment. Inc., 402 East 5th, Peru. Ind. 

16MM FILMS FOR RENT— $5 ONE TO 
three day*. 16mm. Films and Projector* 
for sale Aco Camera Supply. Florence 
S. C. ap24 

INSTRUCTIONS 
BOOKS & CARTOONS 

ADDRESSES OF 21 SHOW BUSINESS 
publications. 25/; 57 addresses. 50/; 98 
addresses. 75/: 156 addresses. *1 Layne, 
8837 Quincy. Detroit 4. Mich. mhfi 

“EASY METHOD VENTRILOQUISM"— 4x5. 

56 pages. SI: "Success and Happiness”. 40 
pages. 4x6. $1. Angelus. 28 Dorothy St. 
Hartford 6. Conn. 

FORTUNES ARE WON BY CONTEST- 
ant*! "How to Win Prize Contests” book, 
only 50/ postpaid. Saxton Sales, Canlsteo. 
N. Y. 

YOU CAN ENTERTAIN FOR ALL OCCA 
sions with our Trick Drawings and Ran 
Picture* Catalog 10/ Baida Art Service. 
Oshkosh Wi* mh6 

1953 KING BROS. A CRIST1ANI CIRCUS 
Route Book — Handsomely bound, 4 color 
lithographed cover, profusely illustrated; 
takes you from opening tn closing day; 
15.125 miles thru 19 States and five Cana- 
dian Provinces; staff, program, etc.; every 
showman will want a copy: while they 
last, $1.50 postpaid. Address Globe Pub 
Co.. Box 355. Macon, Ga. mh20 

MAGICAL APPARATUS 

A BRAND NEW *24 CATALOG — MIND 
reading. Mcnlalism, Spooks. Hypnotism. 
Horoscopes. Crystals. Palmistry, Buddha. 
Graphology. Magic: 144-page illustrated cat- 
alog. 50/ wholesale. Nelson Enterprises. 
336-B S. High, Columbus. Ohio. mh20 

SUPER X LEVITATION. CHINESE CHOP- 
per, Hlppety Hop Rabbit*, two way Milk 
It: $100. will trade. J. S. Ramsey. Southern 
Pines. N. C. 

2500 THICK CATALOG <512 PAGES)— 
Pocket, parlor, stage. World’s finest 
magic. Catalog $2.00 (dollar trick Included 
free). Ranter’s B-1311 Walnut. Philadel- 
phia 7. 

MISCELLANEOUS 

BLACK LIGHTS— INVISIBLE INKS FOR 
pass-out control, lowest prices; also 
blackout act lights, fluorescent materials, 
etc. Glowspar Co.. Box J572I, Los Angeles 8 

EXPERT WATCH REPAIRING. LOW 
rates; will repair one for one. Watch 
Rcbuildcrs, 4720-12th St., Detroit 8, Mich 


FOR SALE— SET ELI SEAT CRATES. USED 
one season. *100. Come get them. Rus 
•ell Boyer. 304 N. Clinton. York. Pa. 


FOR SALE— 65 FT. GIRL SHOW WAGON 
front, new in ’53: if interested *end for 
price, picture and description Eugene 
Wood, Box 1, Rathbun. la. 


FOR SALE — 2 ABREAST MERRY-GO 
Round. 36 ft., portable; Kiddie Ferris 
Wheel. Plane Ride. Kiddie Auto Ride, gas 
driven Train, track and shed. *6,500 cash, 
no deal*. F. C. Teeter. 2110 College Ave., 
Bryan. Tex. Phone 2-2689. 


G-12 TRAIN AND 3 COACHES. APPROX 
400 ft. track, and 8 car Jeep Fire Engine 
ride. Both in perfect condition, *2800. See 
at 2942 N. W. 22 St.. Miami, Fla^ 


HONEST TO GOODNESS SAVINGS— NEVER 
uncrated Popcorn Machines, formerly 
*750; while they last. *350. Other makes, 
many models, also carmelcorn equipment 
State your neei‘ * -*“ * ■ 1 ““ 

Sales. 1600 7ti 
Phone 4 6823. 


WANTED TO PLACE— LUNCH TRAILER 
for season with a show. Send list and 
price. Charles Wells. Vestry St., Haver- 
hill. Mas*. 


YOUR NAME IN HEADLINES ON STAND 
ard newspaper page; make up your own 
headlines; 3 different, SI: not over 36 let 
ters each; headline blanks, $30 per thou' 
sand. Andrew Quirk, Box 1351, Dept. 14. 
Hartford 1. Conn. mh2? 


YOUR BILLFOLD COMPANION— A BEAU- 
tlful Scripture Text in gold, silver, white 
plastic. Samples, particulars. 25 /. Standard 
Specialties. Box 4382-S. San Francisco. 


MUSICAL INSTRUMENTS. 
ACCESSORIES 


ANYONE CAN PI, AY THE BLOCK-FLUTE! 

Entertaining and relaxing; "C” soprano 
Block-Flute. *6.50 prepaid. Professional dis- 
count. Art Hersch, P. O. Box 24. Lakewood, 
N J. Inquiries Invited. Any Instrument 


PERSONAL 


HUGE SAVINGS FOR HOMEMAKERS ON 
Nationally Advertised Merchandise, guar- 
anteed! Catalogs and information. *1 (de- 
posit); no risk, money-back guarantee 
Roscoc Hcavcner. Jr., 110-P Walnut, Col- 
. Pa. 


to help you 
sell your product 

The Nation's Finest Source 
for exclusives and 

NAME BRANDS 

The Temple catalog has become the key to 
successful selling and promotion throughout 
the United States . . . has proven invaluable 
for outstanding gifts, premiums and incen- 
tive awards used in the sales programs of 
many of the nation’s leading organizations. 
Features complete cross-section of merchan- 
dise of the highest quality ... at savings 
that are truly amazing. Send for your copy 
today. 

We are acknowledged expert* in the field 
and are happy to offer advice and guidance 
where needed. This service is free of course. 

SAME DAY SHIPMENTS 


TEMPLE 

COMPANY, INC. 


804 Sansom St.. Philadelphia 6 . Pa. 

MArket 7-1242 

Visit Our Auxiliary Showroom 
708 Sansom St., Philadelphia 6. Pa 



Clip and Mail Today ! 


Temple Company. Inc. 

804 Sansom Street. Phila. 6, Pa. Dept. 8-9 

Please rush Temple's 1954 Catalog and Confidential Price Book. 

Also send your Spring Supplement when ready. No obligation. 

Nam« 


t 

I 

| 

□ We are also interested in your special cover with our own P 
firm name imprint. I 


Address _ 
City- 


. Ion* State_. 


2 

EXTRA 
SPECIAL 1 

DEALS 

Bulova, Waltham, Elgin, 

Benrui, Cruen Watches. 

For agents and women, new model 
cases end dial*. Reconditioned and 
guaranteed like new. 

Yellow Exp. Band, tit add. 

Deal No. 1— You save $15.40 
— 6 ass’t above $9.95 (PA 
Watches and 6 95c Bands to f jU 
match. All for 



lord i Lady Scot Impor. 50 95 
Watches with Exp. Band. 

Reconditioned & guaranteed lihe new. 
Deal No. 2 — You save $13.70 
— 6 ass’t above $8.95 C<|A 
Watches and Matching Bands All 
All for 


Send for Our New Big 100 page 
1954 catalog, only 25c 'refunded 
on your first order). 


7. wholesale only, 25% with order, bai- 
rn ance C.O.D. — 5-day money-back gua r- 
% anteed if not satisfied. 

? JOSEPH BROS. 

P 5 S. Wabash Ave., Chicago 3. III. , 
A "The Watch and Diamond House” , 


LETTER REMA1I.BD, 25/; PRIVATE FOR- 
warding address available; scenic post- 
cards mailed, 10/ each. Len’s Service, 945 
N. W. 40th St.. Miami 37. Fla. mh27 


NIAGARA FALLS— LETTERS MAILED, 25/; 

send dollar for 10 plastlchrome beauti- 
fully colored scenic postcards: address, 
stamp return, remalled free Reliable 
M ailer* Box 592, Niagara Falls ap3 


THE "MAILBAG’’ WILL RECEIVE, FOR- 
ward and mail your letter* from here 
for SI month or $10 year. Prompt, reliable, 
dependable. "Mailbag’’. 119 Carnahan St.. 
San Antonio 9, Tex. 


WILL SEND 7 HISTORIC POSTCARDS NEW 
Orleans, addrc*a and return. Will remail. 
SI; letter 25/. Turay’s. Box I47VB. New 
Orleans. La. mhl3 


MIDGET 
BIBLE 

New edition. Nat Ltd 
Supper, Crucifixion Picture*. 
Lord* Prayer. Over 200 
i. Sfae o» poeus* damp 
k in.), yet clearly 
nled and every word 

Black fold-printed cover. 

Wonderful BIG PROFIT novelty. 
Dealer’* Price* t Of del., $4.70 per 
tee. F. 6. k. Detrail; add peatasdi 
C.O.D. er ceah. Special lew lekben A quantity prices, 
(end ter WHOLOSALB CATALOO •* IHS Reveilles, 
JOHNSON SMITH 4 CO- Pel re* 7 . MHK 



FREE! FREE! 

LATEST CIANT 

WHOLESALE 

CATALOG 

MONEY MAKING OPPORTUNITY 

Agents — Distributors — Salesmen 
Deal direct with nationally known 
wholesale house. Originators and 
promoters of fast-selling novelties 
and distributors of NATIONALLY 
ADVERTISED merchandise! Write 
*or FREE catalog today! 

Novelties • Jewelry • Carnival 
Mdse. • Leather Goods # Toys • 
Premiums. 


GEM SALES 


533 Wood 
ward 

Detroit 7*. 
Mich. 


NEW— TITANIA 

WORLD'S MOST BEAUTIFUL OEM 

♦or men and women m 10K and UR 
solid gold mountings. 

HUGE PROFITS every day 

Unlimited possibil- 
ities! 50 styles of 
simulated diamond 
rings in Rolled 
Gold Plate and 
sterling silver 
S6.00 per dozen up 
Copies of expensive 
Diamond Jewelry , 
NO-RISK TRIAL SALES OFFER. You 
don’t risk a cant 

pupp Write today for Free 
rKCt Catalog and details. 

DBS MOINES IU!\G CO. 

M35 24th St. C^as Moines 11, Iowa 



10c COMICS 

106— *3.50; 500— *15.00 
Standard !0< 4 15< Sellers 
3 Samples 25c. prepaid 

25c POCKET NOVELS 

100— *7.00; S0—S4.00 
2 Samples 2Se, prepaid 
All comics and books have covers ana 
are in saleable condition, many lust 
like new. All prices F.O.B. Chicago, no 
C.O.D. ’s. Midget Bibles, 40f Di.; Sample, 
10« Hard Luck Folders. S0< Dz.; Sam- 

P,# 'lewis novelties 

354-B West 7Sth St., Chicago 21, Ml. 



1954-GENTLEMAN BEAR-1954 

CAN'T MISS-WILL BE TOPS 
GET STARTED WITH A 
NEW WINNER 

No. 4619— Gentleman Bear, all plush, well made 
with Chain, Ribbon, Tails. 22 In. High, Pkgd. 12 
lo (TN., $44.00 Do;. F.O.B. Milwaukee. 

Sample, $4.2$ Postpaid— $39.60 Dei. F.O.B. EnL 
Complete slock ol Plush Toys— Dogs— Bean— 
Elephanfi, elc. 

Write for Free Catalog— State Business la 
First Letter. 


WISCONSIN DELUXE (0. 


1902 North 
Third St. 
Milwaukee 12. 
Wi*. 



1 


$1.50 each or $16.50 per dozen 
6 Assorted Styles 

• Necklace, Bracelet, Earnng Sets— 
*1.00, $1.25 and *1.50 each. 

• Pearl Necklace. Bracelet. Earring 
Sets— $1.25 each. 

a Pearl Necklaces — I strand, $1.25 doz.; 
2 strand. *7.50 doz.; 3 strand. $3 75 
doz. 

• 4 to 5-pioce Sets in Rhinestone and 
Gold Plate— $2.00 and $2.50 each. 

• 3 to 4-piece Sets in Rhinestones and 
Rhodium Plate — $2.00 and $2.75 each. 

• Miracle Crosses — *4.50 per doz.; De- 
luxe Style *12.00 per doz. iBoxed). 

PACKARD JEWELRY CO. 


BEAUTIFUL 4-PIECE SETS 

Dainty Filigree Ensemble consisting of 7a 
matching Necklace, Bracelet, Earrings, m 
Necklace can be worn separately » a ^ 
pin! Sparkling machine-cut Rhinestones 
and Jewels. HANDSOMELY Gift Boxed. 
Other 4 piece sots — *1.00 and *1.2$ each. 

OTHER SENSATIONALLY PRICED ITEMS 

g Watches and Watch Sets. 

• Opal and Cameo Sets — *7.30 per doz. WA 
e Pin and Earrings — *4.50 per doz. m 

• Necklace and Earrings Sets — *7.30 Zu 
per doz. 

• Earrings — *2.30 and *3.50 per doz. 

• Scatter Pins (Boxed) — *3.50 per doz. 

• Adjustable Ladies’ Rings (Boxed) — 
$3.50 per doz. 

• Rhinestone Bracelets (Boxed)— *4.00 M 

per doz. u 

• Charm and Gadget Bracelets (Boxed)— m 

$4.00 per doz. r A 

e Mon’s Identification wHh expansion W 
band— $5.75 Rhodium, *4.50 Gold ZA 
Plato. R 

-Watch typo display box — 10/ each.) A 

• Locket Necklaces — *9.50 per doz. R 

ALL SETS HANDSOMELY GIFT BOXED. # 

25% deposit on all C.O.D. orders. W A 
SEND FOR 32-PAGE 19S4 CATALOGUEI W. 
All new stylos, many new items! A 
220 FIFTH AVE., NEW YORK, N. Y. Kt 

bAAAAAAAAVmVAV 
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WIRE ARTISTS: 

buy from Rhode Island’s Largest Manufacturer of 

ROLLED GOLD PLATE 


Compare our price. Write for prices and deliveries, 



25% deposit on all orders 
Balance C.O.D, 


THE IMPROVED SEAMLESS WIRE CO. 

775 EDDY ST., PROVIDENCE 5, X. I. 


9lt Rtlridxblt I, II Pens. 6-ois S24.00 

* FREE CATALOGS * 

UNBEATABLE VALUES 
GHts. Tov» Novelties, Etc. j 



Take the lines of 

least resistance with 

NAME BRANDS 


51 Gauge — IS Denier OuPoni 

NYLON HOSE. $4.75 doz. 

Selected lrr$. Each Pair in a Beautiful 

Bag. 

25% with ordgr — Balance C.O.D 

GAI*OR HOSIERY CO. 

746 Book Bldg. Dept. 15 
Dotroit 24, Michigan 




THE HOUSE OF 
NAME BRANDS 

Continuous Supply. 



All item* stocked 

nf 


for immediote 

K 


pick-up. All order* 
shipped tamo day 

mm 


Ot received. 



WHOLESALE ONLY 


It. DAVIS CORP. ] 

1 1 4S-8 West 15th Slice! New York 11. N Y J 
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MERCHANDISE 


THE BILLBOARD 


MARCH 6. I?S4 


JOBBERS — DISTRIBUTORS j 
EXIRAORDIMARV i 

EASTER • 
VALUE! \ 
38" PLUSH 
RABBITS 



140R 38" High Grad* 
Plush UPRIGHT RAB- 
BIT or 34" CUDDLY 
with vinyl nose. 

JOBBERS PRICE 

S. 533 00 

In 4 Dozen lots 

SU 531.50 


No Extra Charge for Samples 

t Doz. (6 of each) $33.00 

FOB, N.Y.C., 25% dtp., C.O.O. if 
not rated. FREE 32-Pg. Catalog. 

Please state nature of business. 
Ask for CARNIVAL and CONCES- 
SION closeout lists. Send today! 


SEE OUR COMPLETE LINE 
AT THE TOY SHOW 
HOTEL McALPIN-RM. 1009 

wm 


nuici miMirir 


Amazing New I 
"ROUND" | 

HACKSAW BLADES! . 
SAWS ON A 360* RADIUS f 

Up, Down and to Either Side! 

;*rrf 

I; 

a 

r 

I Here's the itenb that's knocking them dead - 
. . . the hottest thing offered in years. I 
Made in England of high tempered Shot- I 

I field Steel that outlasts old style hack- 
saw blades; it saws in ANY material, in 
ANY shape. In ANY direction without I 
lamming or clogging. Saves work, time V 


PHOTO SUPPLIES 
DEVELOPINC-PRINTINC 


ANY PHOTO COPIBD TO 5*7 SIZE. TWO 
from same photo, SI postpaid: original 
returned unharmed. Johnson, Box 3355. 
Washington 10, D. C. mh6 


BE READY FOR SPRING — ORDER YOUR 
Victor Portable Direct Positive Camera 
now. don’t delay: write for circular. Benson 
Camera Co. 166 Bowery. N. Y.. N Y. 

mhl3 


Direct Positive Cameras. Paper. Chemi- 
cals, Mounts. Glass Frames. Photo Novelties 
Miller Supplies. 1535 Franklin. St Louis 6. 
Mo. ap3 


DIRECT POSITIVE PHOTOGRAPHERS- 
We supply everything you need; reason- 
able prices. Eastman DP paper, chemicals, 
frames, backgrounds, comic foregrounds, 
cameras for indoor and outdoors, complete 
Photo Booths, etc.; freo information and 
prices; wfc are old and reliable since 1903 
PDQ Camera Co.. 1161 N Cleveland Ave. 
Chicago, III. tf 


EASTMAN DIRECT POSITIVE PAPER. 

cameras, lenses and accessories. Marks 
& Fuller. Inc., 70 Sclo St., Rochester 4. 
N. Y. mh27 


NEW BELL & HOWELL 285 B I. 16MM. 

Sound Projectors: special price. 8450 each 
with 12 inch speaker: guaranteed. ideal. 
4644 Geary. San Francisco 18. Calif. mhl3 

PDQ CAMERA— LIKE NEW. WITH EQUIP- 
ment: real bargain, write for details. 
G. A. Maslno, R. D. 1. Box 181 A. Union- 


PHOTO BOOTH OUTFITS CHEAP — ALL 
sizes; drop In and see them; latest Im- 
provements; real bargain. PDQ Camera Co., 
1161 N Cleveland Ave.; Chicago. Ill tf 


2 UNIT. SMILEA-MfNUTE PHOTO MA- 
chine: excellent condition: make offer. 
Pal Pinlcy. 5305 E. Admiral Place, Tulsa, 
Okia. 


PRINTINC 



3 FUU 10” BLADES 

I Rough, medium and smooth cut. 
Complete set including adept- 
ers. READY TO GO TO WORK. 

| RETAILS for only 

Complete in attractive box. 

HOTTEST ITEM IN YEARS! 


ADVERTISING CALENDAR CARDS— YOUR 
ad raised printed on front, calendar on 
back. 1.000 only 83.75 postpaid. Guaranteed. 
Executive Advertising, 1603 Kay. Washing- 
ton 6, D. C. 

ALWAYS LOWEST PRICES. FASTEST 
service— Flashy 14x22 three-color window 
cards for all amusement purposes, 88 
hundred: larger 17x26 deluxe cards. 812 50 
hundred. Tribune Press. Dept 54-W., Earl 
Park. Ind. mh27 


OFFSET PROCESS WILL REPRODUCE 


print. Carlton Ave., Washington. N. J. 


I ana Temper. 

WOMEN BUY LIKE MAD ... for cutting fl 
frozen foods, ham bones, etc. Saws any- I 
thing; wood — sheet Steel — V*" steel ■ 

I plate. Climb on the bandwagon TODAY. 
Send only 81 for 2 sample packages, de- I 
tails A price list. | 

JAXTER PRODUCTS 


PRINTING OF DISTINCTION — LBTTER- 
headx. Envelopes. Tickets, Cards, Decals, 
Window Cards. Samples, price list. 3r 
stamp Malle. 767-B Leith. Flint 5. Mich. 

mh!3 


SALESMEN WANTED 


ANYONE CAN SELL FAMOUS HOOVER 
Uniforms for beauty shops, waitresses, 
nurses, doctors, others. All popular miracle 
fabrics — nylon, dacron, orlon; exclusive 
styles, top quality. Big cash income now 
real future, equipment free. Hoover. Dept. 

C-109, New Y ork 11. N. Y. mh27 

GET NEW SHIRT OUTFIT FREE— MAKE 
490 weekly on 5 average orders a 
day. Famous quality made-to-measure dress 
and sport shirts at 83.95 up sell fast to all 
men; no experience needed: full or part 
time. Write Packard Shirt Co., Dept. 634, 
Terre Haute. Ind. np 


TELEPHONE SALESMEN 

Television "Parade of Progress” on WTVH. 
Peoria, and other leading Midwest stationa 
with “Old Time" picturot and modern 
movies of local people, industry, schools, 
churches, etc., to Include business firms 
as sponsors, is a "Bonanza" to men who 
have sold special features. 

MERLE WATSON 

41 1 Avalon Place, Peoria, III. Phone 24239. 
TRAVELING RECORD SALESMAN— WITH 
phonograph record experience of fell- 
ing top level management of department 
stores: Replies hold in confidence. Box 913. 
Billboard. 1564 Broadway, NYC- mh!3 


TATTOOING SUPPLIES 


A-l TATTOOING MACHINES - DESIGNS. 

colors, needles, outfits; genuine German 
Pelican ink: free catalog. Owen Jensen. 
120 W. 83rd St.. Lo* Angeles 3. mh!3 


brochures. 25r Zeis, 728 Lesley. Rockford. 


Si 


WANTED TO BUY 


STAGE LIGHTS AND SCENERY— FRES- 
nets, babies, flats, etc. Cash. Write 
Bentley Lenhoff. 1680 Main St.. Sarasota. 
Fla. 

TENT. POLES. WALI.S FOR SKATING 
Rink. 40x95. Paul Gannon. Route 1. Box 
119. Tyler. Tex. Phone 4 4921. 


UNICYCLES, ROLLING GLOBES. CLOWN 
Props and Tricks, trick Dog. Spotlights, 
Artificial Snow or Bubble Machine. Box 
45. Ingomar. O. 


WANT TO BUY — 5.000 DECKS USED 
• Bee" Playing Cards in good condition 
Mail sample deck and prices to Danny 
Bramcr. 1652 Neale. San Dirso. Calif mht 
WANTED TO BUY— NEW OR USED, ONE 
T-Bar Lift. Snow Valley Ski Club. Gil 
bert Wells. Gaylord. Mich Phone Gay 
lord 13113. mtl6 


WANTED— AMERICAN AND WALTING If 
Scales, any quantity, must be in good 
condition. State model, length of time in 
use, your lowest prices and pictures if pos- 
sible. Piedmont Distributing Service, 105 

Cherokee St.. Blacksburg, S. C. mh!3 

WANTED TO BUY OR LEASE— FERRIS 
Wheel and Cliairplane for this sehson. 
Dillon Kiddie Rides, Ilamier. O. 


WANTED TO LEASE— KIDDIE RIDES FOR 
Kiddicland In Owensboro. Kentucky. Con- 
tact Joe Harper. 1644 Parkdale Drive. 
Owensboro. Ky. 


att.: Jack Oxman 


1184 Broadway 
N. V. C. I 
Call: Oregon 9-2770 I 


DEMONSTRATORS 

7*^1 ATTENTION! 

SENSATIONAL 
VALUE 

Beautiful 3-piece 
set. Hooded point 
fountain pen, 
automatic pencil 
and precision 
ball pen. Metal 
cap. Assorted 
colors. Attractive 
box. Sample Sot, 
81.00. 

GROSS $45.00 

including tax. 
Orders filled the 
same day as re- 
ceived. Send 
75% deposit with 
the order. 

PACKARD BALL PEN 

21 East 22nd St.. New York 10. N. Y 
SPrlng 7-7180 




HELP WANTED 

CLASSIFIED ADVERTISEMENTS 

RECULAR CLASSIFIED ADS . . . Set in usual want-ad style, one paragraph, 
no display. First line regular 5 pt. caps. RATE: 15c a word — Minimum $3. 
CASH WITH COPY. 

DISPLAY-CLASSIFIED ADS . . . Containing larger type and white space are 
charged for by the agate line. 14 lines to the inch. (No illustrations or cuts.) 
RATE: $1 a line — $14 per inch. 

Forms Close Thursday for the Following Week’s Issue 


FOREIGN POSITIONS OFFER HIGH 
wages, adventure, romance. Hundreds of 
opportunities now: send 81 for complete 
list. National Publications, Suite 306. 420 

PIANO OR GUITAR — GUARANTEED 
salary year around; traveling orchestra, 
sleeper bus. Verne Byers. 11090 West 23rd. 
Denver. Colo.. Belmont 3-6619. mh!3 

GIRLS FOR WESTERN BAND— VOCALS, 
accordion, steel guitar, fiddle, bass. Write 
Box 656, St. Albans. Vl. State all in first 
letter, include photo. 

LADY PARTNER FOR HIGH ACT— Ex- 
perienced, immediately: state all. send 
picture. F,. Snyder, 3007 N. W. 36 St.. 
Miami. Fla. mhl3 

WANTED— GIRL DANCERS FOR REVUE; 

exotics, strip, and acrobatic for early 
spring opening; also good talker for the 
front. Write Revue. P. O. Box 1848. Union- 
town. Pa. 

WANTED— HONEST. SOBER LADY TO 
help manage Carnival Cook House. Good 
treatment. W. L. Borror. Clinton, La. 

OVER 80? WANT EMPLOYMENT? (NO 
selling), send for free brochure; "400 
Salaried Positions and Profitable Occu- 
pations for People Over 60." MCB, 405B 
Gorham Bldg.. Minneapolis 3, Minn. 

WANTED— CIRL VOCALIST. PIANO, LEAD 
alto, bari., bam. Send picture, recording 
If available. Box C-3, c o Billboard. Cincin- 
nati 22, O. 


$1.00 RETAIL 

The OELUXE PUZZLE SET consist* 
of 4 clever molded plastic puzzles, 
each in its own plastic box. Total re- 
tail price when 4 puzzles arc sold 
separately is $1.39. 

Oealor's price $7.50 per doz. sots. 
postpaid. Remit with order. 



ST. PATRICK’S 
DAY 

SPECIALS! 

Plain Lapel SHAMROCK .. !$l.00 Or. 
Fancy SHAMROCK with 

Clay Pipe 1.75 Gr. 

Green Cernetion per 100 . 5.00 
Fancy ST. PATRICK'S DAY 

Party Hats S.2S Gr. 

Green Balloons 2.50 Gr. 

72 Page Catalog FREE 
Send for your copy today. 

25% Dep. with all orders — Bal. C.O.O. 


M. K. BRODY 

1116 S. Hoisted St., Chicago 7, ill. 

L. D. Phone: MOnroe 6-9520 
In Business in Chicago lor 37 Years 


AT LIBERTY-ADVERTISEMENTS 

5c a Word Minimum $1 

Remittance in full must accompany all ads for publication in this column. 
No charge accounts. 

Forms Close Thursday for the Following Week’s Issue 


AGENTS £r MANACERS 


AT LIBERTY: EXECUTIVE GENERAL 


BANDS & ORCHESTRAS 


music, all hit tunes, Latin and Western. 
Write or wire 404 No. Sixth St. or Phone 
723M. Basic Cook, Artenia, New Mex. 


CIRCUS & CARNIVAL 


MENAGERIE. EXPERIENCE PUNCH. 

magic; sober, reliable, single; desires 
connection outdoor season. Dave Lano. 

322 Partridge. Flint 3. 5tich. mh20 


PROF. G. W. ESTINE. EXPERIENCED 
Fire-Eater. Carnival and Circus Medicine 
Man Show. 304 Lewis Ave., Brooklyn, N. V. 
Phone G1 5-7604. 


RIDING ACT— TWO SUPERB DRESSAGE 
Horse* for circuses, fairs, celebrations. 
Capt. Von Alenitch, RL 2. Box S92, Al- 
buquerque N M. mbl3 


MISCELLANEOUS 


CHINESE MAGICIAN. AH SING TU. TEN 
minutes to two hour show; magic, escapes 
and illusions. For clubs, theaters, nite 


379. New York 1. N. V. 


mh6 


DISK JOCKEY— 2 MILLION MARKET Ex- 
perience; ideas, gimmicks, imagination. 
Increase your Hooper; I need 8400 per 
month. Fred Mitchell, 5920 Helen, Detroit, 
Mich. 


DOG. PONY AND MONKEY TRAINER— 
Can furnish some trained - stock. Wood- 
ford. Northeast. Pa. • 

RAJAH AU SHAMIZ AND HIS ZOMBIES 
In Ghouls Gambols Midnight Spook Show 
Movie trailer, lobby display, posters, her- 
alds, etc., furnished, for theater, civic, 
fraternal, fire and veteran organizations in 


MUSICIANS 


BASS MAN— NAME AND SEMI-NAME Ex- 
perience; combo or band, double ballad 
type vocals; fake, read and cut shows: sober 
and reliable; neat appearance: age in 30's. 
Don Keith, K. C. Trailer Court, 2112 Askew 
Ave., Kansas City 1, Mo. mhl3 


BASS MAN. ALSO TRUMPET— ARRANGE. 

pjenty of combo and large band ex- 
perience; desire Southern location, have 
own ear. Bob Glen. WMCA. Montgomery, 
Ala. 


DRUMMER AVAILABLE — FORMERLY 
with "Lou Math's Orchestra": prefer 

small combo, will travel: commercial and 
Jazz, play shows; non-drinker, steady and 
reliable. Write, wire or phone George 
Sloan. 1119 E llth St., HA-5052, Kansas 
City 6. Mo. mh6 


DRUMMER AVAILABLE TILL APRIL 
30th; 28. sober, will travel; read, fake, 
comedy experience. Closing with bank in 
Denver, Colo. Write, wire, phone. Ben 
Cotcy, 223 N. Clarendon Ave.. Margato. 
N. J. Phone 2-6209. mhd 


EXPERIENCED LADY PIANIST. SOLOVOX. 

Cocktail lounge accompanist, orchestra, 
shows; read, fake, transpose. Gladys Bell. 
Milner Hotel, Minneapolis, Minn. mh!3 


GIRL AND BOY MUSICAL WESTERN 
team, available for East Coast dates for 
first time, direct from another country. 
Nice wardrobe, union, now working In 
New York area. Make your offer In first 
letter. Box C-500, c o Billboard, 2160 Patter- 
son St., Cincinnati 22, Ohio. 


GUITAR— KLEC. LEAD OR FULL RHY- 
thm. commercial or take-off. Fake or 
sight read: good voice, sing solo or parts; 
sober, white, union; years of experience; 
prefer small combo. Musician,. Box C-l, c/o 
Billboard, Cincinnati 22, Ohio. tnhl3 


HAMMOND ORGANIST — NEW ORGAN; 

rated tops, years of experience; grab me 
or we both lose. Photo, recordings. Box 
C-2, c o Billboard. Cincinnati 22, Ohio. mh20 


LEAD TRUMPET— LOCATIONS: GVARAN- 
teed to cut either jam. lead or styled; 
name experience. Musician. Room 319, 
Auditorium Hotel. Kansas City. Mo. mh20 


LEAD TRUMPET, SINGER— COMBO OR 
big band; name experience: also wife 
vocalist. Care Trumpet, Gen. Del., Washing- 
ton. D. C. 


ORGANIST (HAMMOND) — CLUB, RES 
taurant, hotel; present job two years: 
desire change! salary secondary if tips 
good; North or South. Organist. 725 Cen- 
tral. St Petersburg. Fla mh27 


PERCUSSIONIST— HAVE DRUMS. VIBES. 

and two tymps. All ’round experience for 
shows, jazz commercial, circus, etc.: prefer 
small combo, progressive or Dixieland; 
will travel; Local *174. Buddy Jackson. 
2018 1 .*! General Taylor St., New Orleans. 
La. CHcstnut 1563. 


PiANO MAN— AVAILABLE FOR SMALL 
commercial unit; Southern territory and 
location only; union. Jim Phelps, Lake 
Hotel. Lake Charles. La. 

STRONG CIRCUS TROMBONE— AT MB- 
erty season 1954; sober and will slay 
season. Ed Shreve. 276 North 3rd, San 
Jose, Calif. 

TENOR SAX— CAPABLE. STEADY, DE 
pendable; 12 years’ experience, com- 
mercial or otherwise: age 32, married, 1 
child; can furnish references. Contact Bud 
Morgan. Box 334, Crane Village, Ind. 


TRUMPET— CAN MEET All. REQUIRE- 
ments. Kenney Buckles, 418 W. 3rd St.. 
Garnett. Kansas. 

TRUMPET — READ. FAKE: SMALL COMBO 
or large band; experienced: available im- 
mediately. Del Noel, 1025 N. Herbert. 
Tucson. Ariz. Phone 4-3789. 


TRUMPETER, VOCALIST — GOOD COM- 
mercial, tone; read, fake: married; any 
good location, hotels preferred. Rick 
Shorey. Tamiami Trailer Pk., Sarasota. Fla- 
VIOLINIST. VOCALIST WISHES TO TEAM 
up with pianist or guitarist good at 
transposing. In or around N. Y. C. Call 
’ilia Saffy. N. Y. C.. between 6 and 8 
m.. Tr 7-1626. Ext. 605- 


PARKS & FAIRS 


BALLOON ASCENSIONS. PARACHUTE 
jumping for parks, fairs, celebrations 
Claude L. Shafer. 1041 S. Dennison, Indian- 
apolis 21, Ind ap24 


BALLOON ASCENSIONS— AIRSHIP Dis- 
play. A. J. Hartman, 2127 Summer St.. 
Burlington. Iowa apIO 


DASHINGTON'S DOGS AND CATS— IF 
you want a nice animal act for fairs, 
parks or any show, contact any agent or 
address 1413 Euclid St., Philadelphia 21. 
~ mh20 


PARKS. FAIRS, CIRCUSES, WHAT HAVE 
you? At liberty May 15. '54. Huiky Dog 
Act, Pick Out Pony, 4 Pony Drill: Dog, 
Pony, Monkey combination. E. L, McCall, 
c/o Robert E. Roth. Box 328. Greensboro. 
N. C., or Route 5, Mexico. Mo. 


PROFESSIONAL PARACHUTE JUMPER 
available all occasions. John Fitzpatrick. 
Emmetsburg. Iowa. mhi3 


PROFESSOR WRIGHT AND HIS TAL- 
ented 5-person variety stage show o! 
magic, dance and vaudeville. Write Pro- 
fessor Wright, Casey. III. apIO 


VAUDEVILLE ARTISTS 


FEMALE IMPERSONATOR OPEN FOR 
Night Club booking: singer. exotic 

dancer: flash wardrobe: send photo: salary 
8150 net. Wesley Davis. 411 So. Wabash 
Chicago. 111. mhl3 


Merchandise Topics 


Electrolux vacuums, complete 
with tools and one-year guaran- 
tee, individually cartoned, and 
priced at $19.50 each; $17.50 each 
in lots of 12 or more. 

Vitamin Industries, Inc., Omaha, 
has ready its new catalog featur- 
ing more than 250 formulas of 
modern vitamin and nutritional 
preparations. Included in the new 
catalog are preparations with 
Vitamin B12 and alfalfa. 


From All Around 

All-Luminum Products, Phil- 
adelphia, is promoting its Sun‘N'- 
Surf aluminum folding chairs, a 
complete line consisting of four 
models appropriately tabbed Sun- 
King, Terrace-King. Lounge-King 
and Yacht-King. Manufacturer 
claims the chairs have unique 
features that set them aside from 
run-of-the-mill outdoor furniture. 
The chairs are handsomely made 
and sturdily constructed to afford 
maximum service and durability. 
All fabrics are sewn with orlon 
thread for weather resistance. All 
models fold in one easy motion 
for easy storage and carrying. 

Lyle Douglas, Dallas, is featur- 
ing the Smokers’ Fun Shop, an at- 
tractive, multi - colored display 
card containing 53 quick-moving 
10-cent sellers. Claimed to be the 
country’s fastest selling novelty 
assortment, it has plenty of flash 
and Douglas says the item will 
go over big at newsstands, novelty 
shops, souvenir stands, resort cen- 
ters. Army camps, cigar stands, 
etc. 

Rodeo Leather Goods Company, 

Minneapolis, is presenting genuine 
hand-loomed, beaded Indian belts. 
Beads are sewn on Western tan 
saddle leather cowhide. They are 
priced at $14.98 a dozen, and come 
in sizes 20 to 50. The firm is 
offering its catalog free of charge. 

DeLuxe Sales Company, Blue 
Earth, Minn., is currently market- 
ing a mink paw key chain, made 
of genuine mink, and retailing for 
as high as $1. A dozen of these 
novelty key chains may be had 
for only $4 or $35 a gross. 

URSO. Dunmore, Pa., is now 
advertising new hand-made, deco- 
rative tropical trees. Possibilities 
for sale of this item to home and 
by souvenir and novelty shops, 
lounges, wagon jobbers, etc., are 
big, according to URSO. The 
product is 14 inches high with a 
base measuring 3 by 4 by 9 inches. 
A sample may be obtained for 
$3.50. 

Eder Vacuum Cleaner Com- 
pany, Detroit, is offering to pitch 
men, salesmen, auctioneers and 
discount houses reconditioned 




IMPORTANT NOTICE! 

Franco-Amgrican Novelty Co. on- 
nouncos with great pleasure the 
granting of U. S. Patent Nos. 
2667350 on our ELECTRIC SHOCK- 
ING BOOK. 

We will prosecute oil infringers to 
the fullest extent of the lawl 

WARNING: Wholesalers and 

Dealers who sell or distribute in- 
fringing items are just as liable to 
be prosecuted as the manufacturer 
of same. PROTECT YOURSELF! Your 
cooperation will be valued. 

BUY THE PATENTED ORIGINAL 
"FRANCO" SHOCKING BOOK- 


Dealer's Price: 


$ 18 


.00 


Doz. 


OTHER SHOCKING ITEMS: 

Electric Handshaker . . .$18.00 doz. 
Electric Shocking 
Cigarette Pack 18.00 dor. 

JOBBERS' INQUIRIES INVITED 

FRANCO-AMERICAH NOVELTY (0. 

1209 Broadway, New York, N. V. 


MINK EARRINGS BRACELETS 



Now Every Woman Can Waar Mink. 


$9.00 per doz. pr. postpaid. Boautofwl 
Mink Fur Trlmmad Bracelets, $9.00 per 
doz. postpaid. The Two Fastest Setter* 
on the Market Today. Retail valua 83.95 
ea. Discount $1 .06 per. ds. on orders el 
2 dz. or more. Minimum order: 4. Sam- 
ples for 84.90 postpaid. 

5~'v FUR JT 

r- f LAMBSKIN F" 




RUGS 


♦He 


jtiful lustrous 
-_.org — Red, 
Green, Blue, Beaver, Orey, Ok. Brown A 
White. Large size approx. 35"x«0". Retail 
value 818.00 each. Dealers price, 84.35 
each. Sensational Repeat Item. Order * 
or more rugs at $4.00 ea. postpaid. Mini- 
mum order: 1 Rug at S4.SS ppd. Money 
Back Guarantee. Send Cash, Check or 
C.O.O. Order direct from Manufacturer 
HARVEY LEWIS FUR CO., Dept. • 
324 Hennepin Ave. Minneapolis, Minn. 
Catalog. JOBBERS INQUIRIES INVITED. 


Attention, Promoters! 

The New 
Retractable 

BALL 
PEN 

Cross 

$28.80 

Guaranteed 
Not to Leak 
Not to Smudge 
PRESS BUTTON— IT WRITES 
PRESS CLIP-POINT DISAPPEARS 
Immediate delivery — Any Quantity 
25% Dep., Bal. C.O.D.— 2 Samples, 81.80 

PACKARD BALL PEN 

28 East 22nd St. New York 10. N. Y. 
Spring 7-7180 



DIRECT FROM MANUFACTURER 

30" SUPER PLUSH BEAR 


21" PLUSH FLAPPER BEAR 

New Vinyl Rubber painted 
nose. 812.50 

?o°£ . ,n .. 4 . doI :$12.00dL 



Prices, Net 
F.O.B. 

N. Y. C. 
25% deposit 
with order, 
bal. C.O.O. 


WELCOME, BUYERS 

TO OUR 

FACTORY SHOWROOM 

AT 48 WEST 20th ST. 


TEE JAY TOYS, IHC. 

48 West 20th St. New York 11, N. Y. 


Retractable Bail-Point Pens 

p Bank approved 

• Press button it’s open 

• Press clip it closes 

Guaranteed 

819.50 a gross — 83.00 doz. for sample* 
825 per 100—3 line imprinted 
Edwards Merchandising Corp. 
106 East 23rd Street, N. Y. C. 
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Pipes for Pitchmen 


By BILL BAKER 


PROF. A. J. HOWE . . . 
paperman, after a winter trek of 
several thousand miles in which 
he stopped in “air-conditioned 
motels that used lightning bugs” 
for heating units, pipes in to tell 
his pals that he is now in Blounts- 
town, Fla., his doctor having ad- 
vised him to follow the pear blos- 
som route for a permanent cure 
of the “flexible” disease. The 
professor reports that he has 
caught itchie feet and plans to do 
40-miler work with pots, pans and 
boilers in his Model A. 

H. WORTHY AND HACKETT . . . 
regret to report that their pitch 
store enterprise at 1701 Fourth 
Avenue North, Birmingham, was 
rather short-lived. The spot was 
shuttered recently by the city 
fathers. 

FRED LANDRUS . . . 
the magician, postals that he’s 
presently holed up in Elmira, 
N. Y., before returning to Texas. 
On the way back to the Lone Star 
State he will stop off at Columbus, 
Ga., just long enough to toss his 
magic talents around the country- 
side via television on Station 
WRBL. 

THE PERFUME . . . 
business apparently is just like 
selling greeting cards, judging 
from the reports that we have 
been receiving from Husk O’Hara, 
the prominent Chicago perfume 
dispenser. There’s never a dull 
moment. Says Husk: “All the 
pitch folks who had pushed per- 
fume during the 1953 Christmas 
season worked like mad to clean 
up on the romantic sentiments 
that prevail around Valentine’s 
Day. Now they are busy getting 
ready for the Easter rush which 
in turn will be followed by their 
efforts to smell up ma and dear old 
grandma on Mother’s Day. Then 
after making a clean sweep of all 
the State and county fairs they 
start all over again next Christ- 
mas.” That, my friends, is a not 
vicious and very profitable cycle. 

JACK (BOTTLES) STOVER . 
opines from Harrisburg, Va.: “It 
won’t be long now until the big 
March courts start, and I hope to 
see some sheet writers.” Bottles 
says that the only boys he has 
seen pass thru the Valley recently 
were Billy (The Kid) Dietrich and 
Sen. Charles Raison. 

A COUPLE . . . 

of homey and newsy notes from 
Romeo, Mich., give us the low- 
down on the trials and tribulations 
that have confronted Happy Hel- 
ler during the last several weeks. 
It seems that, after doing a flop- 
eroo with a cleaner pitch, he took 
on eucalyptus oil and a foot cream 
and did pretty well for himself in 
a couple of different Detroit 
stores. According to the Happy, a 
rather severe cold sorta put the 
damper on his enthusiasm and 
was the only thing that kept him 
from cleaning up. More recently 
he contacted Mar Fried who put 
him to work for Mike Devine 
pushing his Zina-Ray Oil in the 
Highland Park, Mich., Sears store. 
Happy reports that the oil busi- 
ness proved to be one big bon- 
anza. 

EVEN THO . . . 

Max Fried hasn’t piped in to tell 
us about it, we hear by way of 
the grapevine that he has been 
the subject of many newspaper 
rave notices because of his amaz- 
ing ability to overcome, what is 
generally a nightmare to most 
pitchmen, the gruelling effects of 


a very serious throat operation. 
Max not only perfected the art 
of talking without the aid of a 
natural larynx but has taught 
several other people who have 
had the same operation to do the 
same tricky stunt. 

AL SEIGLE . . . 
of the Alze Corporation, will dis- 
play his Tican Tropical Plants in 
Booth 127 at the International 
Flower Show, Kingsbridge Ar- 
mory, Bronx, New York, March 
7-13. 


COMING EVENTS 


Winter Fairs 


Arizona 

Phoenix— Community Pair. March 17-21 

Yuma— Yuma County Pair, April 7-11. 

California 

Imperial — California Midwinter Pair. Feb 
27-March 7. D. V. Stewart. 

San Bemadlno— National Orange 8how 
March 25-AprU 4. Earl Buie 

Florida 

Bartow— Eastern Imperial Brahman Show 
Sc Sale. March 16-18. 

Ooeoa — Indian River Orange Jubilee, March 
1-6. 

De Land— Volusia Co. Pair. March 22-27 
Conrad Bldg. 

Eustls— Pla. Sportsmen’s Expo-Lake Oo 
Fair, March 15-20. Karl Lehmann. 

Gainesville— VFW Fair, March 2-6. 

Inverness— Citrus Co. Pair, March 9-13 

Ocala— Southeastern Pat Stock Show & 
Sale, March 1-6. Louis Gilbreath. 

Buskin— Pla. Tomato Festival. April 14-16 
Lyle C. Dlckman. 

Sanford— Seminole Co. Pair, March 1-6. 

Venice— Fair and Rodeo, March 2-7. 

Vero Beach— Vero Beach Pair, March 8-16. 

West Palm Beach— Palm Beach Co. Pair. 
March 8-13. LaMar Allen. P.O. Box 107 

WlUlaton— Levy Co. Pair and Expo., March 
32-27. 

Montana 

Boaeman— Mont. Winter Pair, March 13-26 
Gea T. Slme. 


Alabama 


Arizona 

Mesa -Rawhide Roundup, March 24-27 
Phoenix— Annual Rodeo, March 18-21. 
Yuma — Flower Show, April 3-4. 

California 

Los Angeles— Sportsmen's. Vacation, Boat 
ami Trailer Show, April 15-26. 

San Prancisco— Sports, Travel and Boat 
Show. March 5-14. Thomas R. Rooney. 
369 Pine St. 

San Francisco — Grand National Junior 
Livestock Exposition, April 10-16. Nye 
Wilson. Cow Palace. 

Colorado 

Denver— Gift and Jewelry Show, Hotel Al- 
bany. March 7-10. Allied Exhibitors. 
3832 Wllshire Bird.. Los Angeles. 
District of Columbia 
Washington— Flower and Garden Show, 
March 4-10. A1 Harloff. 

Florida 

Bartow— Brahman 8how, March 24-25. 
Clearwater— Belleair Spring Flower Show. 
March 8-9. 

Daytona Beach— Volusia Co. Home Show, 
March 20-24. A] Stern. P. O. Box 2226. 
Haines City— Flower 8how, March 10-11. 
Jacksonville — Rose Show, March 10-11. 
Jacksonville — Home Show, March 23-28. Ed- 
gar V Smith. 317 W. Forsyth St 
Lakeland— Flower Show. March 6-7. 
Miami— International Orchid Show. Peb. 
26-March 1. 

Miami— Home Show, March 14-21. 

Miami— Flower Show. March 19-23. 
Orlando— Horse Show. March 5-7. 
Orlando— Plowcr Show. March 30-Aprll 1. 
Palatlca— Rodeo, Feb. 26-28. 

Quincy— Hereford Show and Sale. March 
16. 

Sarasota— Flower Show. March 24-25. 
Sebring— Flower Show, March 4-5. 

St. Petersburg— Flower Show. March 20- 
21 . 

Tampa— Flower Show, March 12-13. 


Georgia 

Atlanta— Southeast Sports. Boat and Va- 
cation Show. March 6-14. 

Iowa 

Cedar Rapids Home Show. May 18-23 
Paul Waters. Memorial Coliseum. 

Des Moines— Iowa Sports and Vacation 
Show. April 3-11. 

Kansas 

Wichita— Police Circus, March 9-14. Ben 
C. Truex. mgr., 217 S. Water 8t 

Louisiana 

Baton Rouge— L. S. D. Livestock Show 
and Rflde o. March 6-14. W M. Babin 
Box ^|p7. Unlv. Station. 

Massachusetts 

Boston -New England Spring Flower Show. 
March 14-20. A. H. Nehrling, 300 Mass 
Ave. 

Michigan 

Bay City— Better Homes Show. March 19- 
25. Jack Davis. Box 12. 

Detroit— Sports, Boat and Travel Show. 
March 13-21. 

Detroit— Gift Show. March 2-4. 

Grand Rapids— West Michigan Sports and 
Boat Show. March 22-27. 

Lansing— Hobby and Antique Show. March 
23-26 L. Verne Slout. Vermontvllle. Mich 

Vermontsvllle— Maple Syrup Festival, April 
24. Lloyd Eaton. 

Minnesota 

Minneapolis— Northwest Sports. Travel As 
Boat Show. April 16-25. F. W. Nick Kah 
lcr, 1645 Hennepin Ave. 

Minneapolis— Zuhrah Temple Shrine Cir- 
cus. Feb 25-March 6. Noel Van Tilburg 
1021 Wash. Ave. 

St. Paul — Shrine Circus. March 8-14. Wal- 
ter King. 

Missouri 

Joplin— Better Home Show, April 19-23. 

New Madrid — 4-H Fat Barrow Show, April 
3. Winston Hall. 

St. Louis — Sports. Travel and Boat Shoi* 
March 4-14. 

Nebraska 

Omaha— Sports and Vacation Show. April 
5-11. 3302 Dodge St. 

New Mexico 

Hobbs— Fiesta. March 29-April 4. 

Portaies— Dairy Show, April 5-19. 


Truth or Consequences — Fiesta. March 
29-Apri) 4. 

New York 

New Fork— American Toy Pair, March 
8-17. H. D. Clark. 200 Fifth Ave., New 
York 10. 

New York— National Antiques Show. March 
8-14. Morton Yarmon, 97 Duane St.. 
New York 7. 

New York — International Flower Show. 
March 7-13. 

Ottawa— Ottawa Rotary Vacation & Sports 
Show. April 17-24. 

Rochester — Damascus Temple 8hrlne Cir- 
cus. March 1-6. Elmer Raithel. 334 East 
Ave. 

Utica— Dtlca Sporu & Boat Show. March 
25-30 

North Dakota 

Valley City — North Dakota Winter Show. 
March 1-6- Lawrence MeldahL 

Ohio 

Canton— Home Show. March 2-7. Dorothj 
Godfrey. 104 S. Market St. 

Cleveland— American and Canadian Sports- 
men’s Vacation and Boat Show. April 
2 - 11 . 

Middlcport— Spring Festival, April 26-May 
1. Chas. Childs. 

Toledo— Home and Travel Show, March 
6-14. Milt H. Tarloff, 443 Spltaer Bldg. 

Youngstown— Home Show. April 6-11. Clyde 
E. McGranaban, 176 Redwood Trail. 


Oklahoma 

Ouymon- Pioneer Days. April 26-May 1. 

Oklahoma City— Orcater Oklahoma Home 
Show. April 4-11. Sidney Daridoff. 328 
Biltmore Hotel. 

Pawhuska— Osage Downs Futurity and 
Race Meet. May 16-23. 

Pennsylvania 

Philadelphia — Motor Boat Sc Sportsmen's 
Show, March 5-12. Clinton W Smullen. 
813 Commercial Trust Bldg 

Rhode Island 

Providence— Farm A : Home Show. March 
2-5. 

Tennessee 

Knoxvillle— Home Show. Mav 4-9. Pau' 
Waters. 410 West Church S’t 

Memphis — Cotton Carnival, May 8-15. 

Texas 

Bandera— Bandera Stampede. May 7-9. 
Ruth Rhodes. 

Corpus Christ I— Buccaneer Days Cele- 
bration, April 30-May 2. Buster C. Shely. 

Dallas— Southwest Sports. Boat and Va- 
cation Show. April 23-Mav 2. 

Dallas— Home Show. May 8-16. H. P Vao 
Horn. 102 Walnut Hill Village. 

Dayton— FFA Livestock Show Fair As Rodeo, 
May 6-8. A. W. Rigby. 

El Paso— Home Show. March 17-21. George 
Colouris. P.O. Box 3156. 

Karnes Cily— Karnes Co. Centennial. May 
6-8. Herb Smith. 

Mercedes— Rio Grande Valley Livestock 
Show. March 4-8. Katherine Karle. P.O 
Box 601. 

Odessa— Stock Show. March 1-6. 

Plainvlew— Panhandle Plains Dairy Show, 
April 11-17. Wayne B. Smith. 

Plainvlew— Pioneer Roundup. May 22. Ellen 
Ash . 

Poleet — Strawberry Festival. April 16-17. 
Arnold Franklin. 

8an Antonio— Home Show. May 8-16 
Grover A. Godfrey Jr., 833 Bandera 
Road, Varsity Village Bldg. 

San Antonio— Antique Show. March 8-11 
L. Verne Slout. VermontviHe, Mich 

8an Antonio— Battle of Flowers. April 
19-24. 

Shamrock— St. Patrick’s Day Celebration 
March 17. Bob Roach. 

Waco— Home 8how. May 4-9. Dorothy God- 
frey. Heart of Texas Coliseum. 
Virginia 

Culpeper— Firemen’s Festival. May 28-29 
H. L. Hinton. 

Norfolk— Home Show, April 6-10. Johnny 
Scaiian. 4801 Clare Road. 

Washington 

Tacoma— Rome Show. May 19-23. George 
Colouris. 11 03 '/ a Division St. 

Wisconsin 

Milwaukee— Milwaukee Home Show. March 
13-20. H. Ellis Saxton. 606 W. Wisconsin 

Milwaukee — Milwaukee Sentinel Sports and 
Vacation Show. April 3-11. 


CANADA 


Alberla 

Calgary— Home Show. Sept. 10-18. George 
Colouris. c/o Calgary Exhibition Sc Stam- 
pede. 

Edmonton— Home Show. Sept. 24-Oct. 3. 
Johnny Scaiian, 11311 110th Ave. 


S WE ABE MANUFACTURERS B 

E ill Kinds — PULI TICKET GAMES * 

f . TIP BOOKS • i 

■ Buy Direct From Manufacturer* at D 
\ Vary, Vary Reasonable Prices. ^ 

L — Columbia Sales Co. — ■ 

« 302 MAIN ST., WHEELING, W. VA. . 
® Phono: Wheeling 340 L 


H-M Sustains High Interest 


> Continued from page ?4 


Palomino Liberty horses perform 
well for countermarches, curb 
walk, drills and rearing. The 
Wang Hong Schu troup of six 
presents Oriental bar work, jug- 
gling and other features that in- 
clude novel acrobatics on a sus- 
pended rope. Trudy Wilson gives 
her contortion number and Slim 
Collins appears in frog wardrobe 
for his contortion act. 

The Thcarregois, four girls, 
comprise one of the strong spots 
with their speed giving the over- 
all impression of much aerial 
action. One of the top bits has 
three of them suspended together 
from the rigging. 

Albert Ostermair and Beverly 
Bushbom and their dressage 
horses appear in the center ring 
together and provide good looks 
and good display of horseman- 
ship. They are followed at once 
by the Zoppe riding production, 
which uses five horses and eight 
people. 

Dick’s troup is back as the All- 
Americans and now show a novel 
trampoline rigging and accomplish 
impressive twisters and somer- 
saults in rapid order. Kosmar. 
slack wire, works at one side, 
while in the third ring is the Sils 
Duo (Cimses), with a ground- 
based revolving double-ring act 
that is unusual. 

The Yoki Troupe performs first 
with three girls on bikes and uni- 
cyclcs. There is Oriental juggling 
while on cycles, and one girl rides 
two and then three bikes at once. 
The applause-winner has a girl in 
a boomerang swing. Holding the 
handlebars, she swings around 


horizontally, kicking the seat for 
momentum. 

The three-elephant routine fea- 
tures Elsie Vidbel in a leg carry. 
The act is speeding up and adding 
business. The flying Hartzells 
feature a double and a passing 
leap. Working also in the finale 
are the Allens, which have two 
girls suspended from trapezes on 
beams extended from a loop in 
which a man rides a motorcycle. 
It’s a thrill act good for sharing 
the final spot, but part of the ef- 
fect is lost because fireworks are 
too loud. 


Doc Hall, Ringling 24-hour man, 
is recuperating at Sarasota. . . . 
Bob Hall is out with a walk-thru 
show. . . . Franco Richards, owner 
of Ring Bros.’ Circus, is recuper- 
ating after a long-awaited opera- 
tion. 


IGN ON THE LINEI 

With HI HEW BETUCT1ILE 

BALL PEN 

I • ** I?*- 

I • Precision est price 

I Modal 
| • Push Button 
I Action 
I • Smudf* Proof! 

I e Look Prooft per gross 
Sample doz. Assorted 
$2.50 Colors. 

A CHILD UR WRITE WITH IT! 

NEW FREE Catalog of 
Tremendous Bargains 

BURKE <0 w - 27 ST., R. T. C. 


>25 


TRAVEL DECALS 

All State* Carried In Stock 

SPECIAL — $20.00 per thousand 

A. J. Wildman A Son, >lfrs. 

13f W. lfth street. New York 11, N. Y. 


SENSATIONAL SPECIAL 

8 PIECE INTERCHANGEABLE 

SCREW DRIVER SET 

Hoot seoled plastic case, flanged 
aluminum screw chuck, unbreak- 
able, insulated plostic amber hoo- 
die, hardened and tempered tool 
steel fully plated blades. 

Contains awl, cold chisel, 2 recess 
screw drivers, 2 cabinet screw 
drivers, mechanic screw driver ond 
amber hondle with chuck. 

$7- 20 c- 



=3708 1 dozen per 
display carton 


Samples, $1.00 each postpaid. 
25% deposit with order, bat. C.O.D. 
Catalog sent on request. 


CUTTLER & COMPANY, INC. 

928 BfO*d**ay...Ne>w York JO, N. Y 



* WHOLESALERS 

* NOVELTY JOBBERS 
*DRUC JOBBERS 

Hete if is— the Hotlesl, Newest item 
of the year, the Fabulous, Exciting, 
Sensational— 


m 


© 

© 

J# 

Mil 


Patent Applied For 

AMERICA'S Newest FUN MAKER 

For folks from 6 to 60 

EXACTLY LIKE THE POPULAR BRAND 

(you can’t tell the difference) 

RETRACTABLE PENS Except 
this one EXPLODES! 
when you press the lop lo release the point. 
A MILLION DOLLAR IDEA hidden beneath 

the brass cap in a unique mechanism that FOOLS 
THEM ML! You, too, will gel a BANG oul of this. 

Sold Only to Jobbers and Recognized 
Wholesalers— NONE Sold lo Individuals 

Prices and details on request— write on your company stationery only. 

SEE it at the American Toy Fair, Room 643, Hotel McAlpin, March 7 to 17, 
or al CROWN TOY-RHODES KING Co., 10 West 23rd St., N. Y. C. Room 205 

for samples and details send $1.00 to 5TAMP-0-MATIC 


782 Main S». 

Now Rochelle, N. Y. 
Tel. New Rochelle 6-7428 


Cqpyright 
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3 WAY SAW 

1-14" 8 pt 
Compass Saw B!ad« 
1—12" 8 pt. 
Compass Saw Blade 
T 1—10" 8 pt. 
Keyhole Blade 


cuffing circle*, etc. 
Saw blade* are made of 
the finest heat-treated 
and tempered saw steal 
with select Cherry- 
wood natural lacquer 
finished handles 


S5.00 ' 


HACK SAW FRAMES 
Adlustable with Tungsten 
steel blade, durable black 
plastic pistol grip handla. 

M am Per Dozen 

.00 No Lets Sold 


REGULATION SIZE HAND SAW 
14 inch 8 pt. warranted tempered steel. 
Full size natural finish wood handle grip. 
Individual sleeve. Packod 4 ( QQ m 

to a carton. No lets sold ,v 

S WAY CABINET SAW SET 
I 10" Keyhole Saw. 1 12" Compass Saw, 
1 15" Pruning Saw, l 12" Mitre Back 

$i3.5o Rra&sa 




6 Pc. MAGNETIZED Screw Driver Set. 
Self-display individual box unit. Overall 
lengths ranging from 11%" to 3 IV' — 
includes stubby recess and square shank. 

7 Sr each (4 or more). 

All above items made in U.S.A. except 
Hack Saw Blades. 

25% deposit with order, balance C.O.D., 
F.O.B. Chicago. 

*14 So. Halsted St. 
Chicago 7, III. 


COOK BROS. 


LITTLE ATOM 

Worlds Smallest Pistol 

COMPUTE WITH PAM fiOD AMP YOUR 
CHOICC Of LEATHER HOLtUR Oft BLANKS 



Cost . . . 

list . . . SI-95 ea. 

Actually shoots blanks 
with terriftc raport . . . sails 
on tight with a bang I 

DISPLAY CARD 
MOVES 'EM FAST 
lobbert. Distributors, 
write, wire or phone tor quantity prices 
Also write for ‘S4 Catalog available 


Alto— 1312 So. Lot Anpalas St., Los Angalas 15. Cali I 



MOUTSTANDING!! 

FOR SALES AND EYE APPEAL 

ITS MEW — irs TERRIFIC!! 




$45.00 

™*^Groi: 
Cold Finisl 

PROVIDENCE RING COMPANY 

49 Westminster St., Providence, R. I. 


VITAMINS 

FROM 

'The Qualify House' 


HIGH POTENCY 


B-C0MPLEX 79* 


Send For America's Largest 
Wholesale Catalog. 

Vitamin Industries, Inc. 

1511 Oavenport St. Omaha, Nebr. 
Dept. I 


Sell Ultra-Blue ClflllC 

S7 BEINGS BACK S55 

New f ant-selling signs for every retail store! 

I SOr seller. Make easy money. 
1 2000 slogans. No C.O.O.'s. 
1100 Ultra-Blue Signs.. S7.00 
15 Store Signs, 7x11.. 1.00 
IS Religious Signs, 7x11 1.00 
IS Comedy Signs, 7x11 1.00 
"'way. Dept. 784, N. Y. 3, N. Y. 



TABLES A STEEL OR WOOD 

CHAIRS 

Folding or Non-Folding 
Prompt delivery. Minimum order 
4 doz. Ask for prices, tell number’ 

needed. ADIRONDACK CHAIR CO. 

1140 B'way, N. Y. (27 St.), Dept. 42, MU 3-1385 





Send 50c Coin or. S 
Same Refunded 

GALENTINE 

Dept. B Sou 

tamps tor Catalog, 
with first order. 

COMPANY 

th Bend 24, Indiana 


Letter List 


Letters and packages addressed to persons In care or The Billboard will be 
advertised In this list two times only. If you are having mall addressed to you In 
our care, look for your name EACH WEEK. Mall Is listed according to the otflce of 
The Billboard where U Is held, Cincinnati, New York, Chicago or St. Louts. To be 
listed In following week's Issue, mall must reach New York, Chicago or St. Louis by 
Wednesday morning or Cincinnati office by Thursday morning. 


MAIL ON HAND AT 

NEW YORK OFFICE 

1564 Broadway 
New York 19, N. Y. 


MAIL ON HAND AT 

CINCINNATI OFFICE 

2160 Patterson St. 
Cincinnati 22, O. 


Parcel Post 


Hayes, Charlie 


Ackley. Jimmie 
Adams, Benjamin 
Adkins, Mrs. Theresa 
Baron 

Aires, Mrs. Bee 
Alland, Maurice 

(Very Important) 
Allen, D. V. 

Allen, Frank 
Allison. John B. 
Anderson, Edith L. 
Anderson, Sic 
Andre. Andy & Ora 
Andrews, Deward C. 
Andrican, Mrs. Charlie 
Arbogen. Geo. 
Atterbury. Bill (Sky 
Kings) 

Ayers, C. W. 

Baakc, Frai Rdw. 
Babuka, Jos. 4c Mr* 
Baggett. James W 
Bambino. Frank 
Bangs, Jerry 
Barbay. Stanley 
Barnes Charlie & 

Basil W»'x- 
Barnes, Tommy C. 
Barnhart. Clyde E. 
Barr, Raymond L. 
Barron Freddie 
Beall, Freddie 
•Teal, Joe 
Beam, Billy 
Boar. C. H. 

Beatty, Sam 
Beck, Basil Kinesie* 
Beckman. Mrs. Annie 
Bellows, Alan 
Bellows, Mrs. A. G. 
Belshaw, Gladys 
Berall. Ronnie 
Bergman. Leo H 
Blrbll, Roy 
Bishop. Mrs. Barbara 
Blake. Wayne Harman 
Blucstcln. Morris 
Blyden, Frank 
Boggis, John Allen 
Bonta, W. H. (Bill) 
Booth, Ralph 
Borrenpohl. Ervin 

T Henry 
Boudin, Jack 
Bowen, Clyde 
Bown. Elzie 
Boynton. C. F. 
Bradford, Nettle L. 
Bradley. Thos. 

Brant, Mac 
Bray, Mrs. Mary L. 
Breeden, Wm. Donald 
Briggs. Willard 
Brooks, Johnnie 

(Trainmaster) 
Brown. Mrs. Mary 
Brownfield, C. E. 
Buckler. Albert 
Budd, Charlie 
Burleson. Madam 
Cain, G. W. 

Caler, Gaylord 
Cannon. Frank 
Cantrlll. Fred 
Carpenter. Jack 
Carr, Neil 
Carter, Kston 
Case, James Bcntly 
Casper. Joe Lawrence 
Casaano, Louts 
Cavanaugh, Geo. 4c 
Mrs 

Chcathcm. Pee Wee 
Chtlcott. Esq.. E 
Church, C. L. 
Ciaburri, John P. 
Clnerski, Leonard 
Clark, Mrs. Frances 
Clark, James H. 
Clark. Ralph H. 
Cohen, Jerry 
Collins. Robt. L. (Jr.) 
Conn, Andrae 
Cooper. Hymie 


Cooper, Nelson 
Cooper, Sam 
Cooper. Stella 
Cordill. Tony (Age & 
Scales) 

Cornett, James N. 
Cornish, Alfred 

Coleman 

Costner. Harry B 
Cowan. Wm. 

Craig, Wm. 

Crccly, Geo. J. 

Crider, Robt. 

Crotser. R. P. Sc Mrs 
Cummings, Zola 

(Snake Dancer) 
Curl. Dr. A. M. 

(Astrologer) 
Cutler, Richard Ray 
i)av!s- John Rod* 
Daniels. Louise 
Davis, Mrs. Marlene 
Davis. (Sissy) 
i>;- Hold. Eddie 
DeBold. Edward P. 
DeLacy, Doyle 
Dell. Mr. Mellison E. 
DelMar. Lisa 
Demctro, Dewey 
Dillon, Dick (Mechani- 
cal Circus) 
Donald. John H 
Donnelly, Russel) 
Duchene, Louie 
Duffy, Dennis 
Dugan. Jack (Cook 
House) 

Dunlap, Geo. 

Duran. Ralph (Fritz) 
Eagles, Val (Olsen & 
Eco, King 
Edwards, James H 
Ellis, John J. 

Farrell, Pat Sc Thelma 
Fee. Thos. P. Sc A. M. 
Ferguson. Viviar 
Flake, James & Mrs 
Forkum, Bill & 

Margaret 
Fowler, Eddie 

(Musician! 

Foy, Pete 
Frazer, Harold 
Frazier, Cecil 
Garrett, John M- 
Garry, Mrs. Bobbie 
Gatewood. Cliff 

(Rodeo) 

Catton, Freddie 
George, John 
Gibson, Oscar Leroy 
Gibson, Shirlle 
GUI. W. H. 

GUIor, Marvin 
Girouard, Anthony 
Golden, Mrs. Jack 
Gordon, Let 
Goodbrake. L. O 
Graham, Dei 
Grauman. Sail) 

Gray, Ernest 
Green, Don Sc Gloria 
Gregg, Blanche 

Grover 

Griffin, Roy 
Grindbcrg, Marv 
Guerre, Arraand 
(Armand's Seal Act) 
Gulliano, Chas 
Hackett. Mrs. E. J. 
Haines. Bobby 
Hale, D. D. 

Haltn, Heinle 
Hall, rfennis Preston 
Hall, 5Irs. Peggy 
Hallstrom, Dave (Tip) 
Hamilton, Warren 
(Warren the Wizard) 
Hammelbackcr. John 
Hancock, Robt. D. 
Hanson, At 
Hanson, Joe 

(Hamid Bulls) 
Harden, Peter 


P D Q-World's Greatest 
PHOTO BOOTH CAMERAS 


Dependable — 
erficten t. 
Makes DIRECT 
POSITIVE pic- 
tures in 3 min- 
utes. Cameras 
in 21 styles for 
any size photo. 
Booths are at- 
tractive. easy 
to transport 


pie instruc- 
tions. Fully 
guaranteed. 
Also portable cameras. Write tor details 

P D Q CAMERA CO. 

1145 N. Cleveland Ave. Chicago 10, lit. 




Big* Profits 

Own your own 
business stamping 
key chains, name 
plates, social secur- 
ity plates. Sample 
with name and 
address, 25«. 

Bart Mfg.Co. 

303 Degraw St. 
Brooklyn 2, N. Y 


FLAMINGOS 


Cast Aluminum, 30 inches 
high, $40.00 dozen pair. 
Sample pair postpaid 84.95' 
— Aluminum Red Birds 
Egrets. Woodpeckers. 
$18.00 dozen. 

Samples $2.00 each post- 
paid. 

Bloyd Manufacturing Co. 
Valley Station, Ky. 



Hanyon. Judson (Wil- 
lie the Clown) 
Hayden, Jim 
Heaps, John B. 
Hildebrand, Rickey 
Hilliard. D. E. 
Holmes, McKinley 
Holt. Robt. W. 
Hoitkamp, Dr. L. B. 
Hoover. Capt. David 
G. (Lions) 
Horvorth, Bob 
House, Roy (Horse 

Trainer) 

Howard, Roy 
Huang, Chai 
Hunt. Michael 
Hunter Miu 8IIM* 
Hunter, Wm. (Bill) 
lacono, Anthony 
Ingle, Shorty 
Jackson, Crooked 
Neck (Novelty Man) 
Jenkins, Benj. 

Brownie 
Johnson, Mrs. Ethel 
Johnson, George & 
Gene 

Johnson. Russell 
Johnston, Rudy 
Jonas, Joe 
Jones, At (Rodeo) 
Jones, Eddie (Mgr. 
Delaware Amuse. Co. 
Jones, Hoscle (Blue) 
(Train Hand) 
Jones, Otis 

(Cornetlst) 
Jones, Thos. (c/o Cur 
tts Jones) 
Joy. Kitty Sc Harold 
Joyce, Dolly 
Judy, R F. 

Kearns, Paul 
Kehoe, Richard 
Kelley, Durwood R 
Kollc.v, Robert E. 
Kessler, John 
Kilpatrick, George 
Kimmor, Marvin 
Knirk, John 
Koontz, II. B. Sc Mrs 
Kuehe. Wilfred R tl 
La Montague, 

Chester J 
I-alne, Barry 
Lamb, J. M. 

Lang, Metta M. 

* 3. Wilson 

(Speedy Wilson) 
Lawrence, Burgess 
Lee, Karen 
Leedy. Bob 
Lester. George 
Levy. Stanley 
' ipplncott, Mai & 

Mrs. (Magician) 
Locke, John J. Sc 

A. A. 

Logan, Peter V. Sc M. 
Lont, Vincent J. & A. 
Lopez, John 
Lowrcy, Sammy 

m. sc a 

Luck, Bill 
Luther, M. (I. 
McAlister, Tate 
McDaniel, Elmer 
McDevitt, Mrs. 

Katherine 
McGee, William 

(Blackie) Thomas 
McGuire, Jerry S. 
McHugh, Mrs. Billie 
McIntyre. W. B. 
McRoric. Arthur L. 

Syke* 

Manstein. Bill 
Mantceellire. Steve 

(Flatop) 

Marshall, Thurman 
Sc Mrs 

Martin. Carl Gem 
Martin. Kurt 
Massey, James C 
Mason Harry * 
Mayes, Prof. L. 
Menasian. Manuei 
Mhor. Mike 


. Gordon 8c Mrs. 
Miller, Harvey A 
Miller. James R. 


Mitchell, Frank Sc 

Mrs 

Mitchell. Noble J 
Monroe, George 
Montez. Tanya 
Moore, James E. 
Moore, Joseph 

H. Sc M A 
Moran, Chet 
Morgan, John 
Morgan, John S. 
Morton, Joe B. 

Moyer, W. W. 
Murphy, Mr. Pat 
Murphy, Mrs. Rose 
Murray, Robert G. 
Myers, Buster Sc Mrs 
Myers, L. Z. 

Napier, William L. 
Nonline, Burl A. 
Novak, Matthew J. 
Nucklefinger. Mr. 
Obadal, A. (Boobie) 
O'Brien, Mr. J. 
O’Connor, Mrs. Betty 
O'Malley. Mr. Pat 
O'Neil, Thomas A. 
Palmer, John 
Pardee, Earl C 
Paris, J. R. 

Parker, Rita & Jim- 
mie W. 

Parks, Franklin L. 
Parsons. Joslah 4c 

Mrs. 


Patrick. Judy 
Patty. Thomas 
Pennington, Charlie | 
Perdue, Lorraine 
Petrillo, Mike 4c 

Laura Mac ! 
Phanto. M. 4c Mrs 
Phenomena 
Pickard. Frances 

(Picard?) 

Pierce. Carl 
Pinclli, Danny 
Pitxcr. Billy 
Politza. John 
Pond. Edwin Sutton 
Pope. Douglas 
Porter. Lloyd 
Porter. Roland 
Postak, William 
Powell. Billy 
Presler, Charlie 
Randell. Frenehle 
Ray, Clarence 
Re. John 
Reed, Jonnie 
Reynolds, Paul C. 

(Duke) 

Rlcciardl, Mrs. E. L 
Richard. Russell V 
Rickard, Glenn R. 
Rigdon, C. C. Sc Mrs. 
Riley, A. C. 

Riley. Michael (Mike) 
Rinaldi. Albert 
Rivers, John-Crecchic 
Robbins. Vie 
Robertson. Paul 
Robinson. Travis 

(Mellow Knot) 
Rogers, Mrs. Pearl 
Rucker, E. H 
Russell. Marie Ross 
Ruton. Eddie H. 

(Ruton's Canines) 
Ryan, Ralph R. 

Ryan, Tex 4c Clara 
Sales, William S 
Salyina, Pete 
Sands, J. W. 
Schneider, Donald P- 
Schulz. Thorns* A 
Scmitt, Ferdinand C I 
Scott. Gilbert 
Scott, John H. 

(Jew Scoty) 
Segal, Ben 
Seydcl, Don 
**eiter H L 
Selby. Elaine 
Shapiro. Henry E. i 
Shelford, Wm. 

Shieks. Jack 
Shields WUmet 

(Important) : 
Showalter. Sailor 
Shucmaker. J. Ray- j 
mond ! 

Sias. Patrick 4c A. | 
Siegrixt. Mrs. Helen 
Simmons. Tommy 
Sisco, R. H. 

Sloan. David 4c M. 
Sloan. Robt. 4c A. 
Slom. Morris 
Slottsburr, Charles 
Smith, Kitty (Armies* 
Wonder) : 
Smith. Ray (Tallent) ; 
Smith, Tommy 
Smith. Mrs. Vada J. > 
Smith, William F. 
Spencer, Ray F. 
Spitzer, H. 

Sproull. A. J 
Staford. Al. 

Stanley, Mrs. Annie 
Stanley. W. O. 

Star. Hedy Jo 
Steele, James B. 
Stenger, George f. 
Stevenson. Jack 
Stone, Mrs. Babe 
Stratton. Tony 
Strozler, Robert 
Swank. Harold b 
Tate. Essie 
Tate. Mrs. Lester 
Taylor. Buddy 
Taylor, Sam 
Terrell, Harry A 
Terrill, Roy 
Thomas, Robert 
Thomas, Mrs. Sidney 
Thompson. Clarence 
Eugene 

Thompson, Guy B. 
Thompson. Harry 
Thornton. Dick 
Tllner, Harry 
Tllson, Arnold M. 
Trenkler. Freddie 
Tripp, Virginia 
Trohanovxky, Alex 
Tyrol. Elizabeth 
Utah. Donald 
Vaccaro. Anthony 
Vann, Daniel Allen 
Walker, William 
Wallace. At 

(Costumer. 

Warrick, Birman Lynn ! 
Watkins, John J. 
Webster. George H- 
Wells. Benjamine L. 
Wendell. Max 
Whitney. Ktton W. Jr. 
Wilde, Carl F. 
Williams. Betty Lou I 
Winters, Joseph H. 
Wolf, Mrs. Wllhcmina 
Wright. Jimmie 
Yale, Chick 
Yancey. Robert Joe 
Yarnell, Gene 

(Showman* 
York, Claude 
Zellweger. Mrs. 

Mildred ! 

Zeno, Joe 


Alvarez, Anita 
Andrews. Jack 
Baker, Harry 
Blouin, Arthur 
Bowen, G. A. 
Broudy, Paul 
Haher, John Kelly 
Levy, Sam 
Mitchell, Steve 
Moeller, David 


Overall. Robert Julian 
Pell, Thomas 
Podetl, Virginia 
Reynolds, Larry Lee 
Ryan, John 
Shworles. Peter 
SmiUt, Rita 
Willick, Marion 
Zimmer, Vern 


MAIL ON HAND AT 

ST. LOUIS OFFICE 

390 Arcade Bldg. 

St. Louis 1, Mo. 


Alexander. M. Sc Mrs. 

Elmer 

Allen. H. S. 

Allman, A. J. 
Ammons, Harold 
Baker, Miss D. C. 
Barfield, Sally 
Bateman, L. C. 

Berg, Richard 
Biair, Rusaell 
Blears, Nathan 
Bowlin. John F. 
Brenncmau, E. L. 
British Africa Zoo, 
Inc. 

Brown, Chester W. 
Brunson. Miss Evelyn 
Brycr, Ollic Jr. 
Buddah, Prince 
Bumpers, William 
Burge, Lloyd A. 
Burnette. Miss Sally 
Cain, John 
Calolan, Carl 
Carlisle, John Aubrey 
Carr, Mrs. Alice 
Carson, Rex W. 

(Americo) 
Caswell. Fred 
Chapman, Archie 
Cochran, Dorothy E. 
Chaney, Charles 
Chisholm, Dave 
Coleman. Leonard W. 
Collins, L. E. (Roba) 
Colycr. R. L. 

Crotser, Tom 
Crumley, Thomas W. 
Cummins. John 
Critzer, Walter 
Cummins, John 
Davis, Marlcy T. 
Davis, Joseph 
Davis, V. A. 
Dcuercaux, Paul 
Dion, Ted 
Downey. Arthur L. 
Eagle. Chief Ed 
Fcxtor. Charles G. 
Fields, George Lewis 
Foltz, Russell N. 
Fontaine, P. 

Fornlcr, Frances 
Frakcr, Charles 
Francinnc. Vlchie 
Furlin, John 
Gilbert, Mrs. Bob 
Gold, Edward 4t R. V 
Hagensack, Clarence 
Harris, Marvin 
Hayden. Robert L. 
Hendricks, Clyde 
Herrington. Lucy 
Hockett. N. J. 

Holt, Clayton 
Isenhower, George 
Jamison, J. C. 

Jessop. Harold 
Kahle, Mrs. Charles. 

Kane, Earl J. 4c R. A. 
Kech, Joseph V. 4c M. 
Kelly, Patrick Sc A. 
Kemp. John Sc R. 
Kcnosian. Robert M. 
Kerr, Walter 4c A. 
Kime. Donald Earl 
King, Larry M. 
Kirby, Iola Ashley 
Klenke, Ray 
Kortes. Pete 
Laughlin, R. E. 

Lay Waldo K. 

Lazcar, Maz E. 

Lee, Charles L. 

Leslie, Pete 
Lewis, Robert 
Llgon, Mrs. J. R. 


LUes, E. Paul 
Louden. Samuel 
Lowe, Mrs. Katherine 
McCarthy, Charlie 
McGee, Mr. 4c Mr* 

John 

McSpaddcn. Dickie Si 
Bonetla 
Madison, Mr. & Mrs 
Harry 

Malbin, Mr. 4c Mrs. 

Eddie 

Mann, Frank 
Miller, James 
Miller, Paul 4c Elhci 
Moore. L. M. (Blackie* 
Moorhead, C. W. 

(Tommy) 
Morton, L. B 
Murphy, Pat 
Nicola, Fred 
Nielsen, Henry N 
Ninley. Bill 
Nix. Chester 
O’Brien 

Ogburn, 

Omaus, Lorian 
Pacini, Nello 
Parker, Miss I.ee 
Phillips. Miss Evelyn 
Philippu*. Miss Gerry 
Pinson. Dale 
Rambo, Wesley 
Raven. George 4c 

A. A 

Raven, John D. M. 
Ray, Edw. 4c A. M. 
Rebl, Paul C. 4c M. A 
Reo. Loot 
Ringol. Louis 
Rose. Louis 
Rosenfeid, Sol 
Robinson, Earnest 
Rowe, Anne 
Roy, Alfred E. 

Ryan, Peter J. 4c A 
Schaeffer. Bill Jr 
Schmidt, Stanley 
Schocn, Robert 
Schultz. Robert J. 
Service, Edward F. 
Shanley, James 

Harvey 

Sharp, Anita 
Sharp. Virginia M. 
Smith, Alvin 
Soneson, Mrs. Donna 
Stack, W. A. 

Staley, Loyal G. 
Stanko. George 
Stanley, Joseph 
Stanley, Lazarus 
Steele, Geo. 
Steinfeldt. Waller 
Stephenson, Richard 
Stevens, William 
Sullivan, Mrs. D. C 
Summers, Kenneth 

Edward 

Sunday, Cheri 
Swanson. Robcri C 
Thomas, Bern I M 
Turner, Tomie 
Viers, Steven 
Vinaon, Jack F.. 
Waddell. Norman 
Welty, Mrs. Catherine 
Whalen. Thomas F 
White. Melvin G. 
Williams. Mrs. Leo 
Williams. Walter 
Wilson, Frank G 
Wireman. Russell 
Zimmer, Miss 

Florence 


GENUINE (UBAN ALLIGATOR BA^ 



Cash In— 30 Day Special Offer 


Large size (7"xll"> genuine alligator 
bags, full skin with head as shown, or 
with stuffed baby gator across front, 
leather lined, fitted with center zipper 
pouch. A beautiful flash at only $8.98 
each lots of 6 or more; sample $10.00 pp. 
For resale only. Suggested retail $22.50. 
Send 25 < for catalog. 19 styles, belts, 
wallets, etc. 

PREMIER CREATIONS 

11295 Biscayne Blvd. Miami, Fla. 


MAIL ON HAND AT 

CHICAGO OFFICE 

188 W. Randolph St. 
Chicago 1. III. 


Anderson. Mary 
Anderson. Ruth 
Barnett, Robert 
star, Thelma 
uonatto, L., Mrs. 
Duane, Clyde 
Ernie, Mary 
Good, Frank Jr. 
Haven. Helen 
Herridon, Neal 
Homma, Hlcohic 
Hunter, Frances 
Jamison, James 
Kennedy. Charles B. 
Martz, Margie, Mrs. 


McGarrity. C. E. 

Mr. 4c Mrs. 
Mlchalson. Henry 
Rand. Sally 
Reagcr. Buck 
Rodriquc*. Jean 

Hamilton 

Saunders. Margee 
Sexton. Andrew 
Silby. Capentier 
Smith, J. 

Smith, Pauline 
Stafford. Helen 4c 

Chuck 

Van Metre, Patricia 


No. 10O Men's 


'All Aluminum jjj 

No. 102 Double 
Heart All Alu- fo /*_ 
minum Idenfs v ,J 


Send for New Catalog— W« Pay Postage 
on All Prepaid Order* Except Airmail. 

All Phones; WAterfall 6-8855 
Originators of the All-Aluminum Idents. 

MILLER CREATIONS Chicago 

.DAY & NIGHT SERVICE 




Merchandise You Have Been Looking for 

Camps, Clocks, Enamelware, Houseware, Aluminum Ware, Decorated Tinware. Toys. 
Every kind of Glassware, Blankets, Hampers, Hassocks, Plaster Slum, Flying Birds, 
Whips, Balloons, Hats, Canes, Ball Game Specials, Bingo Merchandise. 

Catalog Now Ready— Write for Copy Today 

To Obtain the Proper Listings Be Sure and ! 
and Type of Goods You Are Interested in. 




on 

me 

PREMIUM SUPPLY COUP. 


HLI 

||[ 1111 South 1 2th. Si. Louis 4, Mo. 


pfjff RA^PROFtT^ 


That's what wc give you in our 1954 
catalogue. LOW PRICES — EXTRA 
PROFITS! Costume lewelry, Pearl 
Sets, Religious Coods, etc. Sell the 
year ’round. No experience needed. 
Send for FREE COPY. NOW! 


I gS i Hl 


|_. 

1 satisfied. 


MEN'S AND LADIES' 
WATCHES 



Butova, Waltham, Elgin, 
Benrus, Gruen Watches 

Yellow Exp. Bond, 95c Extra 

SPECIAL! 

6 assorted watches . . $49.00 

with yellow expansion band. 
Reconditioned and guaranteed 
like new. 

★WRITE FOR OUR CIRCULAR! * 


WEINMAN'S 


Dept. B 

r. 182 S. Main Memphis, Tenn. 


JOKE 

NOVELTIES ;j 



Exploding Book Matches 

..........Box (4 dz.) $1.20 Gr. $ 3.05 

Snake Book Matches 

„ Box (4 dz.) 2.00 Gr.. 4.95 

Sparkle Book Matches 

Box (4 dx.) 2.00 Gr.. 4.80 

Trick Kitchen Matches, boxed, 

dz. .50 Gr.. 4.65 

Cigarette Loads (tins) 

„ dz. .45 Gr.. 4.65 

Smokers' Fun Shop, aaa’t of 

53 Items 1.85 

AutoTrix dz. 1.50 Gr.. 16.00 

Hot Pepper Gum, box of 20 

packs 90 

Sneeze Powder 

Card (2 dz.) .80 Gr.. 3.35 

El Skunko Perfume 

dz. .75 Or.. 7.90 

Cow Voice dz. 2.00 Gr.. 22.00 

Razberry Cushions . . . 2.25 

No C.O.D.’s. Cash with order. Minimum 
order $5.00. 


KIPP BROTHERS 

1V&<ytc-ia.le Etetufatex* St«ee 

240-42 SOUTH MERIDIAN ST. 
INDIANAPOLIS 25, INDIANA 


Fully Automatic,^-,,' 
Pocket Lighter 

J 7’ 20d «- *84°®* 

Plus Postage 
Compares with 
lighters selling 
for 5 or 6 times 
as much. 
Gleaming 
chrome finish. 

No Federal Tax 

Never before 
offered at this 
low, low price! 
This tighter 
will prove your 
fastest seller 
ever. Ideal for 
gift, prize or 
premium. 
Nicely boxed. 
They are moving fast, so order your com- 
plete stock TODAY. Top lever action 
exactly like the Ronson. Minimum order 
one dozen. (SEND FOR CATALOG) 


STERLING JEWELERS 

RHONE: ADAMS 4621 ii l lOKC- STREET. C01UW6US. OHIO 



CLOSE OUT 

15,000 PUNCHBOARDS 
30 GROSS JAR DEAL TICKETS 
VERY CHEAP 

OHIO SPECIALTY CO.. INC. 

39 S. 2nd Louisville. Ky. 


ATTENTION JOBBERS A WAOON MEN 


sells for $3.50 per dozen. We are packing 
up now all Nylon ladles’ full fashioned 
stockings. This number consists of mill 
menders and better goods. Seasonable 
shades. Each pair individually inserted 
in cellophane envelope. 

JEANETTE HOSIERY MILLS 
Chattanooga, Tennessee 



GIULIANI 

PREMIUM NOVELTIES - 
TOYS— JOBBERS- -MFRS. 
-IMPORTERS 
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A SPECIAL SECTION 

published co-incidental with the 

.O. A. 

CONVENTION 

Featuring the 7th Annual 
Juke Box Operators Poll 


CONTENTS 


MOA Editorial 45 

MOA: Six years' growth 46 

Machine output sets a record 48 

MOA exhibitors list 48 

A juke museum comes to life 50 

1953 export record: $6,000,000 in jukes 52 

jukes around the world 52 

Seventh annual juke box poll 55 

Record distributors list 105 

All-time juke box favorites 109 

Seventh Annual juke Box Operator Poll 

PART 1: TRADE ASPECTS 

Is operating your full-time occupation? 55 

Do you operate other types of coin machines 

than music machines? 55 

If you operate other types of coin-operated equip- 
ment than phonographs, please check as many 

as apply : 55 

On the basis of interest and investment, do you 

classify yourself as a music operator? 55 

Excluding the owner, how many people do you 

employ in your juke box operation? 55 

Are you a member of an active juke box associa- 
tion? 55 

Do you also operate a retail record store? 56 

Of the total number of phonographs on your 
routes, what percentage are postwar models? 56 
Of the total number of phonographs on your 
routes, what percentage are 80 or more selec- 
tions? 56 

Of the total number of phonographs on your 
routes, what percentage play 45*s only or inter- 
mixed? 56 

Please check the type of commission arrangement 
you use when installing brand-new equip- 
ment 56 

To maintain your route in A-1 condition, what 
percentage of your music equipment do you 
believe you should replace each year? 56 


For the past 12 months, what has been your aver- 
age weekly share of the gross per machine?. .58 
What percentage of your weekly take do you 

spend for records? >. 58 

How do you pay your employees? 58 

Is your machine operation free from debt? 58 

If your operation is not free from debt, are you 
having difficulty meeting payments when they 

are due? 58 

What percentage of your phonographs are in tav- 
erns? 60 

On the basis of earnings, what are the three top 
types of music locations on your routes? 60 

PART II: OPERATOR ASPECTS 
How many juke boxes do you currently operate? . 62 

How do you buy most of your records? 62 

Where do you buy most of your records? 62 

How frequently do you normally buy new rec- 
ords? 62 

Which two of the following sources of Informa- 
tion are the biggest aids to you when buying 

records? 64 

How often do you add new records to your 

boxes? 64 

How many new records do you add to your aver- 
age juke box each time you change records? . . 64 
Which three record artists in each category have 
been your biggest money-makers in the last six 

months? 64 

Which record label has been your biggest money- 
maker in each category in the last six months? . 64 
To what extent do you use printed title strips? 
(Do not include typewritten strips as printed 

ones) ...64 

(If you use printed title strips) what per cent of 
the printed title you use are received free from 
the manufacturer, distributor or other source? .64 

Music Popularity Charts 72 
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the voice all america loves . . . 



with his great new release— a juke box favorite 



(Argot Pub. Co.) 

and 

when you’re in love 

Orchestra conducted by Archie Bleyer CADENCE 1237 • 45-1237 


/w* deft 

fro Modfrtf 



RECORDS 
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Queen of the 
juke boxes ! ! 


MGM RECORDS 




MARCH C. 1954 


THE BILLBOARD 


MOA CONVENTION SECTION 


41 



ROBERT MAXWELL 

SOLFEGGIO 


and THE DOLL 
DANCE 

MGM 11(71 78 rpm • K 11(71 45 rpm 


POSITIVELY 

' ' 

no niiiiciiiii 


b/w hold me 
CLOSE 


■« 



MCU 1 1 1(3 7 1 ipm 
K lltO tS rpm 


SHIRLEY HARMER 


MCM 11*67 71 rpm • 


K 116*7 «5 rpm 




LEW DOUGLAS 

-and his orchestra 
play 


*uu«l(f l i 


b/w 

CAESAR’S BOOGIE 

I 1154* 7* IP— * 







PAT O'DAY 

TELL f until 

YOU CAME 
10 ME 


ME 


MCM 11(86 78 rpm • K 11686 45 rpm 


DAVID ROSE 

and his Orchestra 

I LIVE \ MIGRAINE 

FOR YOU I MELODY 


MCM 30839 78 rpm • K 30839 45 rpm 





TOMMY EDWARDS 

WALL OF ICE 


*CM nm 7* rpm 
K II*** 45 rpm 



and 

THERE WAS 
A TIME 


HANK WILLIAMS 
THERE’LL BE ? MIND 

NO TEAR-DROPS f YOUR OWN 
TONIGHT I BUSINESS 

MCM 10461 78 rpm • K 104(1 45 rpm 


VICKI BENET 
YOU’VE IEVER 
BEEN IN LOVE 


SHIPWRECKED 


MCM 11*9] 7* rpm • K 11*9} 4; rpm 

GEORGE SHEARING 
A SINNER J MOOD 

KISSED | FOR 

AN ANGEL f MAT 

MCM 11(77 78 rpm • K 11(77 45 rpm 


ART MOONEY 

and his Orchestra 

WAY \ SI 

PAESANO | PETITE 

MCM 11*90 78 rpm • K 11*90 45 rpm 


GINNY GIBSON 

BATON 1 mnt stop 
ROUGE 


KISSING ME 
GOODNIGHT 


MCM 11«JI 7* rpm • K 11*71 45 rpm 


BETTY MADIGAN 
MY HEART 
IS DANCING 
WITH YOU 


CALL ME 
DARLING 


MCM 11*70 78 rpm • K 11*70 45 rpm 


JIMMY LEYDEN'S 
SERENADERS 

YOUR ERST 
_ PAY IN HEAVEN 

MCM 11(92 7* rpm • K 11692 45 rpm I 


DISILLUSIONED 


TOMMY MARA 
WITHOUT I MORE 

A WORD | THAN 

OF WARNING f EVER 

MCM 11684 78 rpm • K 11*84 45 rpm 


I 


M'G'M RECORDS 

G«L*’ESI N »MI I IN I N ’ F « ' AIN * C S » 


WM 




MAKE FRIENDS WITH RECORDS 
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UCUONA'S .«vrA°^^ 


MERCURY 7t 
CAP' tOL 


■ ■ ■ 


7 ^ ^ 




AMAPOLA 
ANDALUCIA 
BAILIN' THE JACK 
BA-TU-CA-DA 

BLUES MY NAUGHTY SWEETIE 
GIVES TO ME 
THE BREEZE AND I 
BY HECK 
DOWN SOUTH 
El RANCHO GRANDE 
FRASQUITA SERENADE 
GLOW-WORM 
HONEYMOON 

HOT TIME IN THE OLD TOWN 
TONIGHT 

I WONDER WHO'S KISSING 
HER NOW 

IDA, SWEET AS APPLE CIDER 
IN THE GOOD OLD SUMMER TIME 
IN THE LITTLE RED 
SCHOOLHOUSE 
JAZZ ME BLUES 
JUNGLE DRUMS 
LA COMPARSA 
LET'S DANCE 

LIFT EVERY VOICE AND SING 
LILLI MARLENE 
MALAGUENA 

MAMA DON'T WANT NO PEAS 
AN' RICE 
MAMA INEZ 
MANHATTAN 
MARTA 

MOTHER WAS A LADY 
MY GAL SAL 
MY LITTLE DREAM GIRL 
MY SHAWL 
NEGRA CONSENTIDA 
NOBODY 

OH DIDN'T HE RAMBLE 
ORIGINAL DIXIELAND ONE-STEP 
PAPER DOLL 

PARADE OF THE WOODEN 
SOLDIERS 

THE PEANUT VENDOR 
PIEL CANELA 
PLAY FIDDLE PLA" 

POINCIANA 
SARI (Waltz) 

SAY SI SI’ 

SHE WAS BRED IN OLD KENTUCKY 
SONG OF THE ISLANDS 
SWEET ROSIE O'GRADY 
TA-RA-BOOM-DER-E 
TAKE BACK YOUR GOLD 
TANGO OF ROSES 
THERE’LL BE SOME CHANGES 
MADE 

TOYMAKER'S DREAM 
TWO LITTLE GIRLS IN BLUE 
UNDER THE BAMBOO TREE 
WALTZ ME AROUND AGAIN, 
WILLIE 

WHAT A DIFF'RENCE A DAY 
MADE 

WHAT'S THE USE OF DREAMING 
WHEN THE BELL IN THE 
LIGHTHOUSE RINGS 
YOU DIDN'T WANT ME WHEN 
YOU HAD ME 


HARRY LINK, GEN. PROF. MGR. 
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Looking for the 

Big Money Record 
of ’5Jf. ? i 


✓ 

/ 

/ 

/ 

/ 
i 
i 
I 

^ This 
looks like it! 


rca Victor 


DkkIim 

6ENERAL ARTISTS CORPORATION 


BfVfllV HILLS • CINCINNATI • OAIIAS - IONDON 


Operators — 

Many Thanks 
for all those 
spins on 
you Alone, 
Pa-Paya Mama 
and No Other Love. 
Sincerely, 

Perry Como _ 
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see you in room 


802 


at the M.O.A. Convention 
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EDITORIAL 

The Job Ahead 

Next week’s convention and exhibit of Music Operators of 
America marks an important milestone in the continued growth 
of the music machine business. 

It will be the largest exhibit MOA has yet held. 

It promises to be the young association’s best-attended 
convention. 

Those two facts speak well for the association and for the 
job it has been doing in behalf of music operators. 

The six years of MOA’s existence have witnessed a 
growing stability in the juke box industry. For MOA the job 
has been far from easy. It is doubtful whether the association 
would even have survived in its early years had it not been 
for the battle then, as now, being waged to change the Copy- 
right Act to make the juke box liable for performance fees. 

Broaden MOA's Scope 

But the groundwork has been laid for a truly national 
music operators group which could benefit the entire industry. 
The job ahead is to turn MOA into a full-time association with 
wider activities than combatting national legislation. We do 
not mean to imply that national legislation is not the music 
machine industry’s most important problem, because it surely 
is. But we do mean that MOA, if it is to be most effective, must 
be in a position to help the industry in other ways. 

State and local taxes offer the best example. Few busi- 
nesses are subject to the confiscatory taxes which thousands of 
juke box operators are now forced to pay. Most of the exces- 
sive tax rates can be traced to a lack of understanding of the 
juke box industry. To the average legislator, a juke box is 
simply an instrument from which an operator or his collector 
takes money. The average lawmaker, like the average citizen, 
has no idea of the investment and the costs in maintaining a 
music operation. And to top this off, he has an exaggerated 
idea about the amount of money a juke box earns. 

Tell the Industry's Story 

Putting the juke box story before State and local law- 
makers would go a long way toward correcting unfair taxes. 
On the State level especially, MOA could be effective. On both 
the State and local level it could work with local associations 
and independent music operators by providing the facts and 
statistics needed to combat discriminatory taxes. 

This is only one of numerous ways in which MOA can 
become more effective. Many additional ideas are likely to 
be discussed in the course of next week’s convention. 

But to put these ideas into action requires enlisting the 
support of every music operator. Only when this support is 
evidenced can MOA become a full-time organization with the 
full-time staff necessary to do the job. 


Central Opens 
Branch Office 
In Kansas City 

CHICAGO, Feb. 27.— Ed Rata- 
jack. Western sales representative 
of AMI, Inc., announced this week 
that Central Distributors had 
been given the AMI distributor- 
ship in Eastern Kansas in addi- 
tion to its present territory in 
Missouri. 

Central, which has its main 
headquarters in St. Louis, will 
open a new branch office in Kan- 
sas City, Kan., Ratajack said. The 
new offices and showrooms, he 
added, would be at 3558 Main 
Street and would be staffed by 
Harley Stamps and Jerry Becker. 

Ratajack said that Central had 
been given this additional terri- 
tory because of its fine past per- 
formance thruout Missouri. He 
added that AMI felt that opera- 
tors in Kansas would always find 
Central willing to lend a hand in 
service problems and other diffi- 
culties. 


Portland Distrib 
Streamlines Old 
Service School 

PORTLAND, Ore., Feb. 

The R. F. Jones Company, 
burg distributors, announced this 
week that its new streamlined 
service school had produced bene- 
ficial results. 

The firm, which had previous- 
continued on page 109) 


27.— 

See- 


Miami Cafe, 
AMI Distrib 
Pool Forces 

MIAMI, Feb. 27.— Ron Rood, 
owner of Southern Music Com- 
pany, claims he has the most un- 
usual juke box installation in the 
country. The idea was conceived 
by Miami branch manager Bob 
Norman and involves an AMI 
Model E 80 which, from the dis 
tributor’s showroom floor, pro- 
vides music to a next-door restau- 
rant equipped with two speakers 
and six wall boxes. 

The unusual placement took 
root several weeks back when 
Norman dropped in at Kitty and 
Gene’s restaurant, adjacent to the 
building which houses the show- 
room and offices of Southern 
Music, *AMI distributor for Florida 
( Continued on page 54) 


MOA Convention Committees 
Report Event Ready to Roll 


CHICAGO, Feb. 27.— George A. 
Miller, president, announced this 
week that all arrangements for 
the Music Operators of America 
convention at the Palmer House, 
March 8, 9 and 10, had been 
completed. 

He repoi-ted that over 50 ex- 
hibit rooms had been confirmed, 
making this the largest exhibit 
at any MOA convention, and that 
all the committees working on 
the show had reported that every- 
thing was ready to roll. 

"Exhibitors represent firms 
from the record business, the 
vending field, needle manufac- 
turers, juke box manufacturers, 
the trade papers, kiddie ride 
business, song publishers and 
many other allied industries serv- 
ing the juke box trade,” Miller 
said. 

Preparations for the convention 
began immediately following a 
meeting of an executive board 
here in Chicago last month (25- 
26). Various committees were 
appointed at that time to take 
charge of such details as the 
banquet program, ticket distribu- 
tion, entertainment, operator re- 
ceptions, business meetings, and 
exhibit contacts. 

Hirsh de La Viez, chairman of 


the entertainment committee, re- 
ported that a host of top stars 
would be on hand for the three- 
day convention. He named the 
following artists: Billy May and 
his orchestra, conducted by Sam 
Donohue; Tony Bennett, of 
Columbia Records; Johnny Des- 
mond, Coral Records: Micki Mar- 
lowe, Bob Manning, Tommy Leo- 
netti and Hank Thompson, all of 
Capitol; Pat Morrissy, Don 
Cherry and Webb Pierce, of 
Decca, and Johnny Maddox, of 
Dot. 

Business sessions are expected 
to be held on third copyright 
formation plans, the McCarran 
Bill, national public relations, 
taxes deemed unfair to the music 
industry, and future plans for the 
association. 

Miller said that at least one 
congressman would give a talk 
covering the ASCAP legislation. 

Business sessions will be held 
in the mornings from 9 to 12. 
Exhibit hours are from 2 pjn. 
Tuesday (9) the exhibit floor will 
close at 6 so as not to conflict 
with the annual banquet. 

On Monday evening M. S. 
Distributing Company will hold 
a cocktail party. 

Tuesday noon there will be a- 


H. C. Evans to Bow 
Holiday at MOA Fete 


CHICAGO, Feb. 27.— Officials 
of H. C. Evans & Company this 
week confirmed rumors that it 
would introduce a new juke box 
at the MOA convention. 

Les Rieck, phonograph sales 
manager, announced that a new 
100-selection high fidelity model 
would be unveiled. 

The new model, according to 
Rieck, is called Evans Holiday. 

Rieck described the Holiday as 
an all-new phonograph. He said 
that changes had been made from 
the design of the cabinet to the 
method of selecting a tune. 

The measurements of the cabi- 
net were given as 55% inches high, 
37% inches wide, and 28% inches 
deep. The general appearance of 
the cabinet has been entirely 
changed, Rieck said. 

"The selector buttons are 
arranged in a circle and number 
from 1 to 50,” Rieck explained. 
"Titles are listed on the front 
of the machine, numbering 1 to 
50 on each side. Across the top 
of the cabinet are two panels 
to indicate the selections, the 
panels being controlled by push 
buttons located at the top of the 


3 New Jukes Displayed at 
British Amusement Exhibit 


LONDON, Feb. 27.— Three new 
juke boxes plus exhibits from 
four music machine distributors 
were displayed at the three-day 
Amusement Trades Exhibition 
which ended here February 11. 

What is believed to be the first 
American juke box made by a 
British manufacturer was intro- 
duced to the trade. The unit is 
the AMI Model E, an 80-player 
made by the Balfour Marine 
Engineering Company. The box 
uses seven-inch, 45 r.p.m. disks 
which are readily available in 
England. 


N. J. Membership Committee 
Launches State-Wide Drive 


NEWARK, N. J., Feb. 27.— The 
Music Guild of New Jersey’s 
membership committee has 
launched a State-wide drive for 
new members. 

The group, headed by Ed Burg, 


Correction 

Ed Wurgler, formerly sales man- 
ager of the Rudolph Wurlitzer 
Company, joined the F.A.B. Dis- 
tributing Company, Inc., in a new 
post as assistant to the president 
(The Billboard, February 13). The 
Trade Directory (The Billboard, 
February 20) incorrectly listed 
Wurgler as having joined the Ru- 
dolph Wurlitzer Company. 


authorized the mailing of the 
association’s weekly bulletin, 
which includes news of the entire 
industry, a 10-page music pro- 
graming guide and hints for bet- 
ter operating, to all non-member 
operators in Essex, Hudson, Ber- 

§ en, Passaic, Union, Middlesex, 
lorris, Warren, Somerset and 
Sussex counties. 

It was pointed out to operators 
that a membership in the Guild 
also included participation in the 
Music Operators of America 
(MOA). 

Committee members, appointed 
during the last regular meeting, 
are Sam Waldo, H. Getti, Gerbert 
Brauch, H. J. Ellington, Ed Horn 
and Burg. 


The Minstrel, made by Arcadia 
Automatic Acoustics, Ltd., Man- 
chester, is a wholly British pro- 
duct which its manufacturer 
claims to be simple in operation, 
The operator is able to slide the 
cabinet off to get at the mech- 
anism. 

Hit Parade 

Another all-British juke, also 
shown for the first time, is the 
Hit Parade, made by Angiers, 
Akers & Company, Eastbourne. 
The box uses 45 r.p.m. records and 
has a high fidelity sound system. 

Distributors exhibiting were the 
Chicago Automatic Supply Com- 
pany, Rock-Ola, Wurlitzer and 
Seeburg 12, 16 and 24-player 
boxes; Ditchburn Equipment, Ltd., 
the British-made Music Maker; 
Ruffler & Walker, American juke 
boxes, and the Samson Novelty 
Company, Ltd. 

Coral Names Talent 
For MOA Exhibition 

CHICAGO, Feb. 27— A1 Oldrich, 
Midwest manager of Coral Rec- 
ords, Inc., announced Thursday 
(25) that four top-notch entertain- 
ers would be on hand to greet 
operators visiting the Coral 
exhibit room at the MOA con- 
vention. 

Oldrich said Karen Chandler, 
Johnny Desmond, Bemie Wayne 
and Buddy Greco would definite- 
ly be at the show, with a possi- 
bility of others dropping in. 

Coral will be exhibiting 
Room 834. 


cabinet.” The method of selection 
is called Circ-O-Matic, Rieck said. 

The sound, according to Rieck, 
will be projected in three direc- 
tions, giving a third-demensional 
effect. It was announced that 
new sound equipment is used 


special luncheon for officers of 
MOA arid APMA. 

Tuesday evening has been set 
aside for the annual banquet. The 
fete will be held in the Red 
Lacquer Room of the Palmer 
House. Billy May’s orchestra will 
play. 

Wednesday morning, during the 
last business session, operators 
will hold elections. This meeting 
will be closed to non-members. 

Miller said that a $100 govern- 
ment bond would be awarded at 
each business session. Tickets for 
the drawing will be passed out 
to all those seated when the 
meeting begins, Miller said. 

MOA headquarters will be in 
Room 801. 


New Magnecord 
Tape Recorder 
Ready for MOA 

Henry T. Roberts 
Steps Back Into 
Juke Box Business 

CHICAGO, Feb. 27.— For the 
first time in the history of MOA, 
a manufacturer of tape recorders 
will exhibit its products exclu- 
sively to music operators. The 
firm, Magnecord, Inc., will fea- 
ture a tape recorder designed to 
play eight hours of continuous 
music. 

Henry (Heinie) Roberts, general 
manager, who once was a leading 
figure in the juke box business, 
....... . - having been with the J. P. 

and that hjgh-fidelity equipment Seeburg Corporation, Mills Indus- 
is used thruout. tries, and Automatic Instrument 

Rieck said that "Improvements Company, made the annour.ee- 
the dress panel and the ment Wednesday (24). 


pilasters make the box like a vir- 
tual holiday, thus the name.” 
Evans will be exhibiting at the 
convention in Rooms 848 and 849. 


Peter Potter 
Show Too Fast, 
Say Denver Ops 

DENVER, Feb. 27.— Phonograph 
operators in this area are report- 
ing that the Peter Potter Show, 
which introduces new records on 
a national hook-up every Sunday 
night, is keeping just a little too 
far ahead of them. 

Pete Garrett, of AMI, voiced the 
sentiments of his customers in 
pointing out that many of the 
records played on the Potter show 
are not available to operators for 
two or three weeks, and juke box 
customers are invariably disap- 
pointed at the seemingly slow 
service. 

Garrett explained: "By the time 
the operators get a tune, the p b- 
lic has forgotten it and the time 
for the big lemand has passed.” 
He added that there were a few 
exceptions such as Ertha Kitts’ 
“Santa Baby” and "Lovin’ Spree.” 

"We have been able to remedy 
the situation somewhat,” Garrett 
said, “by working closely with 
disk jockeys at the Denver broad- 
casting stations, but until the de- 
lay between the airing of the rec- 
ords and the actual releases are 
shortened, the program will not 


Roberts said that the unit was 
a "natural” for juke box opera- 
tors. He pointed out that it was 
small, compact, and needed vir- 
tually no service, making it ideal 
for locations desiring continuous 
music without repetition. “Every 
enterprise that entertains, wheth- 
er for customers or employees,” 
Roberts said, “is a potential 
customer.” 

The unit is similar to other 
Magnecord tape recorders, except 
that it has larger reels. It is set 
to play only half the width of 
the tape at a time, thus when 
the tape has reached the end, 
it automatically reverses and the 
other half is played. 

It is equipped to play four 
hours on each half of the tape, 
furnishing eight hours of music. 
Electrical timers on the machine 
enable the listener to set it like a 
clock-radio — to turn on or off at 
any given time. 

“The recordings will be the finest 
(Continued on page 109) 


Twin Pete Set 
For MOA Show 

CHICAGO, Feb. 27.— Exhibit 
Supply will display its new dual 
kiddie ride. Twin Pete-the-Rabbit, 
at the MOA convention at the 
Palmer House, March 8-10. It 
marks the first national trade 
showing for the ride. Art Wein- 
and, sales manager, will direct 
the firm’s exhibit. 

Twin Pete has two rabbits 
mounted on a single base. It has 
retractable casters, National slug 
rejector coin chute, twin molded 
glass fiber bodies, plus several 
safety features. Two children can 


be helping us as much as it could.” ride Twin Pete for a dime. 


Info in Other Departments 

Among the stories of general interest to the music machine 
industry to be found in the General, Music and other depart- 
ments up front in this issue of The Billboard are: 

BAND BUSINESS IN HEALTHY SHAPE. No one is 
making a fat fortune from the band business, but many seem 
to be making a pretty good living at it, and the future looks 
fairly good (Music department). 

U.S.A., NEW INDIE LABEL FORMED. A new indie label, 
U.S.A. Records, headed by Alan Levine and Ed Levy, will make 
its bow in the pop field (Music department). 

GRANZ STAFF SHUFFLED. A re-alignment of personnel 
at the Norman Granz Clef and Norgran labels took place this 
week, with Bemie Silverman moving into a top slot (Music 
department). 

And many other informative news stories as well as the 
Honor Roll of Hits and pop charts. 
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MOA: Six 


Years’ Growth 


From Operator Committee to National Assn.; 
All Indications Point to Continued Growth 


TUST seven years ago, if a mu- 
** sic operator had been asked 
a question concerning MOA (Mu- 
sic Operators of America) his 
answer would have been, “Never 
heard of it.” For it wasn’t un- 
til 1948, when 68 leaders and 
representatives of local music 
operator associations organized a 
14-man committee to fight unfav- 
orable legislation, that MOA got 
its start. 

Shortly after the committee 
was formed, it became known as 
MOA. Officers were elected and 
a formal statement was issued 
outlining the purpose of the or- 
ganization. The statement said, 
*‘A committee of 14 representa- 
tives was elected by the nation’s 
automatic music leaders present 
at the January 21 meeting held 
in Chicago. 

“This committee was author- 
ized by the body to take what- 
ever steps it deemed necessary 
to oppose such legislation as is 
now pending in Congress, which 
in the opinion of the nation’s 
music operators is detrimental to 
the automatic music industry of 
America.” 

By forming this committee, the 
68 members, who had been at- 
tending the 1948 CMI (Coin Ma- 
chine Industry) convention, ac- 
complished two important steps 
in strengthening the music in- 
dustry. First, MOA aided in the 
defeat of the Scott Bill — legisla- 
tion aimed at eliminating the 
juke box exemption law under 
the copyright act. Second, and 
even more important, it proved 
the need for national organiza- 
tion. 

Incorporation Voted 

MOA remained a national com- 
mittee until 1951 when it was 
voted by operators attending the 
music convention to incorporate 
the organization. George A. Mil- 
ler. who had held the post of na- 
tional chairman and treasurer of 
the committee for almost four 
years, was elected to head MOA 
•s its first president, and has 
served in that capacity ever 
since. 

In the beginning, MOA served 
the industry mostly thru its ef- 
forts against legislation. But, as 
time went on, and the organiza- 
tion grew, it began taking on new 
duties, such as building better 
relations between manufacturers, 
suppliers, and music operators; 
securing co-operation and assist- 
ance of the press in bringing the 
advancement of the automatic 
phonograph business to the at- 
tention of the public; opposing 
national taxation, deemed detri- 
mental to the industry; holding 
annual meetings so that operators 
from all parts of the nation could 
exchange views, ideas and discuss 
their problems with the manu- 
facturers, and holding national 
conventions so that manufactur- 
ers of automatic phonographs, re- 
cordings, needle companies and 
other auxiliary equipment could 
present their products to the 
music operators of the nation. 

ASCAP Pressure 

In 1946, following the war, con- 
siderable pressure was levied on 
the music industry as ASCAP 
(American Society of Composers. 
Authors and Publishers) and 
other associations backed the 
Duffy Bill. The bill, after being 
passed in the upper chamber, 
was pigeonholed by the Lower 
House. 

In 1947, the same pressure was 
applied, this time under the name 
of the Scott Bill. By the end of 
1948, the Scott Bill had also been 
killed. MOA, which had entered 
the picture during this year, was 
of major assistance in defeating 
this bill. 


In 1948, thru 1950, the Scott 1 
Bill was brought before Congress 
three times and was defeated re- 
peatedly. 

In 1951 the Bryson Bill was 
introduced. Bryson’s bill, while 
considerably more detailed than 
the Scott Bill, died in the House 
judiciary committee the follow- 
ing year. 

MOA Fights 

In each of the legislative pro- 
posals intended to stop juke box 
exemptions under the copyright 
act, MOA was on hand to help 
fight on the operators’ behalf. 

In 1953 Sen. Pat McCarran 
(D., Nev.) introduced the Mc- 
Carran Bill. No decision has been 
reached on this bill, but MOA 
has had representatives in Wash- 
ington each time it came to the 
floor. 

In answer to the continued 
threat of legislation, which would 
end the juke box exemption un- 
der the copyright act, MOA be- 
gan over a year ago plans for a 
third copyright holding organi- 
zation similar to that of ASCAP 
and BMI. 

A third copyright organization, 
it was pointed out, would give the 
juke box operators access to ma- 
terial for juke box play without 
having to pay royalty fees to 
either ASCAP or BMI. The plan, 
it was said, was to form a copy- 
right holding organization to en- 
courage the writers to compose 
songs specifically for the juke 
box operators. 

The question of whether to 
continue with these plans is one 
of the many problems confront- 
ing MOA at this year’s conven- 
tion. 

Better Relations 

Special meetings between of- 
ficers of MOA and officials of the 
Automatic Phonograph Manufac- 
turers’ Association (APMA) has 
resulted in better relations be- 
tween two allied groups. As a 
result of these meetings, APMA 
has agreed to supply record com- 
panies, exhibiting at this year’s 
convention, with a sufficient 
number of phonographs to fill 
their needs. They have also 
scheduled a special luncheon dur- 
ing the convention for officers 
of MOA. While not exhibiting at 
the convention, APMA has con- 
tributed substantially to insure 
its success. 

The national co-operation of 
music operators aiding worthy 
campaigns, such as the March of 
Dimes, the Heart Fund and the 
Red Cross, has probably given 
the industry more praise in the 
press than any other promotion. 
Countless new friends have been 
won because of these efforts and 
the entire phonograph industry 
has benefited. 

During all past public relation 
drives, MOA has sent letters to 
associations urging them to pitch 
in and give 100 per cent support. 
Suggestions also have been made 
to associations on how to con- 
duct their drives. Two common 
methods recommended by MOA 
are the giving of one day’s take 
from each juke box, to simplify 
collection procedures, giving one 
week’s- take from a special record. 
Usually the second method is used 
by an operator when a special 
title strip is used on the ma- 
chines, informing customers that 
money inserted for that particu- 
lar tune goes to charity. 

Oppose 20% Tax 

In its fight against unfavorable 
taxation. MOA has recently ap- 
pointed Dick Steinberg, secretary 
of the Music Guild of New Jer- 
sey, chairman of a subcommittee 
to fight the 20 per cent tax cut 
on all restaurants and cafes that 
include entertainment. Sidney 
H. Levine, who has been the 
national counselor for MOA since 
its inception, has also been dele- 
gated to assist in this fight. 

Following the change to dime 
play in some parts of the country, 
trouble was stirred by the Office 
of Price Stabilization. 

In December, 1952, following 
numerous MOA meetings with 
the director of OPS, operators 
got the green light for dime play. 
In a letter to MOA, Tighe E. 
Woods wrote, “I wish to thank 
you for your splendid co-opera- 
tion in furnishing this office with 
the necessary data enabling us 



STARTING WITH A 14-MAN COMMITTEE in 1948, MOA has shown one of the most remarkable 
growths in any association’s history. Today, operators thruout the country depend on this organization to represent 
them in matters of national legislation and good will. Much of the credit for this excellent history goes to the 
group of officers directing the efforts. Grouped around Ceorge A. Miller, president of the association, are some of 
the officers and committee members who put the 1954 MOA convention together. They are (left to right) : Clint 
Pierce. Les Montooth, Jimmy Tolisano, Howard Ellis, Martin Britz. Al Denver. Sid Levine and Phil Levin. 


to fully examine all phases of 
this problem. I trust that our 
consideration of the difficulties 
of your industry and the result- 
ing action will permit you and 
your members to operate satis- 
factorily in the future.” 

OPS Action 

“The OPS action,” Miller said, 
“again proves that in unity there 
is strength, and further that or- 
ganized groups are more capable 
of accomplishing their goal than 
individuals can ever hope to be.” 

But MOA does more than serve 
the industry on a national level. 
It offers suggestions to local as- 
sociations that have been tried 
and proven in other sections of 
the country. 

The problem of proving owner- 
ship of a juke box on location, 
after a fire or foreclosure in the 
absence of a lease, was aided by 
MOA. Various contracts and 
written agreements used thruout 
the country by associations were 
gathered and reprinted for cir- 
culation among all music opera- 
tors. MOA issued statements to 
trade papers, urging operators to 
use some type of written agree- 
ment for tneir own protection. 

To Top Records 

The MOA conventions speak 
for themselves. Each year the 
number of operators and exhibi- 
tors have increased and this 
year’s show is expected to top 
all records, in both operator turn- 
out and exhibitor co-operation. 

Altho music operators took an 
active part in the CMI conven- 
tions of the 1940’s, it wasn’t until 
1950 that the first all music op- 
erator convention was held. It 
was a three-day event held at 
the Palmer House in Chicago. 

Highlighting the 1950 business 
sessions was the subject of juke 
box merchandising. Dick Stein- 
berg, of the Music Guild of New 
Jersey and Hirsh de la Viez, of 
the Washington Music Operators’ 
Association, sparked the proceed- 
ings by giving speeches on the 
importance of supplying the right 
kind of music, keeping equip- 
ment up-to-date, and improving 
title strips on machines. All op- 
erators present were given 
printed copies of the speeches. 
Hints for better merchandising 
were laid out step by step. 

During the remaining business 
sessions, trade paper relations, 
sales promotion, the State Fair 
Trade Acts and a financial report 
were covered. 

Talks With Mfrs. 

In addition to the business 
meetings, operators had their 
first chance to talk with manu- 
facturers. John Haddock, presi- 
dent of AMI, talked to operators 


on juke box problems from the 
manufacturers’ viewpoint. 

Attendance at the first conven- 
tion of MOA nearly hit 500. 

The 1951 convention was faced 
with one of the industry’s most 
critical periods in over a' decade, 
resulting from equipment short- 
ages and soaring costs caused by 
the Korean War. The convention 
opened in Chicago, March 19, and 
drew a larger operator and dis- 
tributor turnout than had been 
witnessed the year before. 

During the 1951 convention, 
MOA passed from a national com- 
mittee to an incorporated body, 
with George A. Miller becoming 
the first president. One of the 
topics on the agenda thruout the 
convention was dime play. Vari- 
ous operators, who had made the 
change, told of their experiences. 
Operators heard both sides of the 
story, as many of the reports 
were slanted in favor of the 
nickel as well as the dime. 

Considerable attention was fo- 
cused on the exhibit floor during 
the 1951 show as 45 r.p.m. record 
counter models were introduced 
by Ristaucrat, Inc., Chicago Coin, 
and Williams Manufacturing. 

Bryson Bill 

The 1952 convention, originally 
scheduled for March, was post- 
poned until September because 
of its proximity to the hearings 
on the Bryson Bill. 

During one of the business ses- 
sions, Cong. George P. Miller, of 
California, spoke to operators on 
the subject of legislation. Miller 
told operators, “Your one weapon 
is organization.” He covered past 
dealings with ASCAP and told 
operators that they should con- 
tinue to unite because, he said, 
“ASCAP will be back next year 
with another bill.” He also em- 

f ihasized the need for strong pub- 
ic relations because of the “char- 
acter assassination” that took 
place during the Bryson period. 

Operator problems resulting 
from OPS regulations were also 
brought up during the 1952 busi- 
ness sessions. MOA dug into the 
problem and within four months 
operators were informed that the 
restrictions had been lifted. MOA 
urged operators to investigate the 
possibilities of dime play. 

No convention was scheduled 
during 1953. 

Admii Venders 

The 1954 MOA convention is 
expected to be the largest in its 
history. Not only are more record 
companies and allied equipment 
manufacturers expected to ex- 
hibit, but the doors have been 
opened to vending manufactur- 
ers for the first time. The exhib- 
itor list should be well over 50 
by the time the convention rolls 
around. 

Reports from operators thruout 
the country indicate that oper- 


ator attendance would double 
past records. 

In addition to the annual con- 
ventions, MOA holds many spe- 
cial officer and director meetings. 
These special meetings are called 
whenever a problem of national 
concern arises and many times 
are held merely for the purpose 
of long range planning. The fre- 
quency of meetings held, some- 
times at the rate of four or five 
times a year, show the co-opera- 
tion and effort going into this 
organization. 

Experienced Officers 

MOA is composed of various 
associations thruout the country 
and is headed by men who have 
distinguished themselves in their 
respective areas. Officers of 
MOA work without salary and 
must be active in the association 
before they are eligible for office. 

Four of the officers today, be- 
sides Miller, were among the first 
14 men who made up the 
1948 committee. They are Clin- 
ton S. Pierce, first vice-president; 
Albert S. Denver, second vice- 
president; Hirsh de la Viez, third 
vice-president, and Ray Cunliffe, 
national treasurer. Miller, in ad- 
dition to the post of president, 
was officially given the title of 
business manager. 

Other officers now serving are 
Les Montooth, national secretary; 
Tom P. Withrow, sergeant at 
arms, and Sidney H. Levine, na- 
tional legal counselor. 

Members of the board of direc- 
tors include Jack Mulligan, 
Martin Britz, Harry Snodgrass, 
James Tolisano and Jerry Witt. 

Officers are elected for a two- 
year period and to avoid a com- 
plete change of officers during 
any one year, elections are held 
for half the group annually. 

MOA Future 

What’s ahead for MOA? Cer- 
tainly the association has every 
indication of growing larger and 
stronger in years to come. 

One of the most encouraging 
signs for the future is the evi- 
dence of growing co-operation 
between phonograph manufac- 
turers and MOA. 

Past years have shown that 
MOA is not operated for personal 
gain, that it can be a valuable 
asset to local associations, that it 
has defended the music operators 
in Congress and has been suc- 
cessful in defeating bills which 
would have imposed additional 
tax burdens on operators, and 
that it is receiving more and 
more co-operation from local as- 
sociations. 

To insure the future, MOA has 
appointed various committees to 
aid national public relations, 
MOA membership, and legislative 
counsels on both national and 
local levels. 
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REMOTE 

Equipment? 


There’s nothing remote about the new AMI Wall Box! It puts the all-important coin 
drop within easy, comfortable reach of the patron with an ear for music and money 
to spend. 

Here are all the features you’ve ever wanted to build your profits with Wall Box 
equipment: simplified basic design; fewer working parts; tamper-proof hinged hous- 
ing; detachable mechanism; sturdy, die-cast construction; all-’round gleaming chrome 
finish; illuminated coin drop and price-of-play card; make selection light PLUS ONE 
BUTTON PLAY. 




Matching 

"Bar-Clip" Bracket 


CENERAl Offices AND fACTOHYi 1500 UNION AVENUE, S.E., GRAND RAPIDS 2. MICHIGAN 
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Machine Output 
Sets a Record 


By DICK SCIIRE1BER 


P RODUCTION of brand new 
juke boxes during 1953 hit the 
highest peak the industry has 
registered since the big boom year 
of 1947. 

The industry’s five manufactur- 
ing companies built an estimated 
59.000 coin-operated phonographs 
— about 52,000 of these for do- 
mestic use and the remainder for 
the growing export trade. 

Last year’s record production 
was a gain of 10,000 phonographs 
over the previous year. The chart 
on this page graphically tells the 
story of juke box output from 
the postwar years, thru the in- 
dustry’s darkest days in 1948 and 
1949. to what is probably close to 
a normal year. 

The dollar value of 1953 coin- 
operated phonograph-production 
could not be determined. Report- 
ing on 1952 output, however, the 
commerce department said the 
49,000 phonographs manufactured 
that year had a manufacturers’ 
value of $29 million. 

Sound Shape 

With factories building more 
phonographs, and with finance 
companies reporting installment 

E ayments prompt, the juke box 
idustry as a whole started the 
Current year in sound shape. 

The majority of the 59,000 coin- 
•perated phonographs built last 


year were of the multi-selection 
variety (80 or more selections) 
and most of them played 45 r.p.m. 
records including a surprising 
number which were shipped into 
the export trade. 

An analysis of the juke box 
production table clearly shows the 
peaks and valleys of the • music 
machine business during the past 
eight years. 

In 1946. pent-up demand for 
coin-operated phonographs — the 
result of a complete stoppage of 
production during the war — stimu- 
lated production to 75,000 units. 
It is important to remember that 
in the 1946-’47 period there were 
eight companies manufacturing 
new machines. 

Production vs. Demand 

In 1947, production of new 
equipment continued climbing and 
quickly outstripped real demand. 
No down-payment deals and high- 
pressure selling to new investors, 
as well as to older operating com- 
panies. were the vogue in that 
period. By the end of 1947, juke 
boxes were backing up in dis- 
tributors’ showrooms and opera- 
tors were having difficulty meet- 
ing their payments to finance com- 
panies. 

The following year was the 
blackest period in the history of 
coin-operated music: manufactur- 


JUKE BOX PRODUCTION 
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ers were forced to shut down, dis- 
tributors and operators were in 
precarious condition and many 
went into bankruptcy. 

That same year — 1948 — opera- 
tors in Chicago and New York felt 
the real force of television. Sets 
blossomed in taverns and the juke 
boxes were dark. Grosses toppled 
and operating companies with 
heavy investments in new equip- 
ment found themselves unabl' to 
pay up. 

Production that year — 30,000 
new machines — reflected the con- 


dition of the industry. 

In 1949, the industry began 
making a slow comeback. Dis- 
tributors had worked off most of 
their inventories, export sales 
were picking up and tavern tele- 
vision was beginning to lose its 
fascination. 

Multi- Selection Boxes 

That year also saw the intro- 
duction of the 100-selection phono- 
graph and the beginning of a 
whole new trend in coin-operated 
music, offering a wider type of 


1954 Exhibitor Roster 


Following is a list of exhibitors at the 1954 MOA convention 
(exhibit rooms in parenthesis) and personnel expected to attend 
the event: 

A. B. T. MANUFACTURING CORPORATION, 715 North 
Kedzie Avenue, Chicago 12 (829). 

W. A. Patzer, president; Leo Goblet, vice-president; 
George A. Kozy, sales manager. 

AUTO-PHOTO COMPANY. 1444 South San Pedro. Los 
Angeles (806). 

Marvin Applegate, production manager; A. V. Van 
Nattan, sales and advertising manager. 

PAUL BARRETT. 2406 36th Avenue, San Francisco (830). 
BENIDA RECORDS. INC„ 170 West 43d Street, New York 
(826-827). 

Dewey Bergman, vice-president and a.&r. manager; 
Bill Stegmeyer, musical director; Mary Mayo, vocalist; 
Peggy Lloyd, vocalist; Sidney Ascher, public relations. 
PAUL BENNETT NEEDLE COMPANY. 230 East Ohio Street. 
Chicago (846). 

THE BILLBOARD PUBLISHING COMPANY. 188 West Ran- 
dolph, Chicago 1 (840). 

BROADCAST MUSIC. INC.. 580 Fifth Avenue, New York (821) 

Hy Reiter, promotional director; Jimmie Cairns, pro 
fessional representative. 

CALIFORNIA MUSIC GUILD. 128 East 14th Street, Oakland 
Calif. (839). 

CANADIAN COIN BOX & VENDING. Owendsound, Ont. (808) 
CAPITOL RECORDS. 1507 North Vine, Hollywood, Calif. (802) 

Hal Cook, national sales manager; Gordon R. Fraswer, 
national sales promotion manager; Ken Nelson, country & 
western repertoire production; Richard Linke, East Coast 
promotion manager. 

THE CASH BOX. 32 West Randolph Street, Chicago 1 (816) 
CENTRAL STATES PHONOGRAPH OPERATORS' ASSOCIA 
TION, 621 Main Street, Peoria, 111. (814). 

COLE PRODUCTS. 39 South La Salle Street, Chicago 3 (859) 
COLUMBIA RECORDS. INC.. 1473 Barnum Street, Bridge 
port, Conn. (805). 

Paul J. Wexler, vice-president in charge of sales; James 
Draddy, director of promotion: Merle Weiss, division man- 
ager; Stanley J. Kavan, general merchandising manager. 
CORAL RECORDS. 48 West 57th Street, New York 19, 
New York (834). 

Norman Wiensteroer, general sales manager; Bob 
Thiele, a.&r. man; A1 Oldrich. Midwest manager; Ed Walker, 
Chicago branch manager. 

DECCA RECORDS. 50 West 57th Street. New York (833). 

Sellman Schultz, Midwest divisional sales manager; 
Clarence Goldberg, assistant sales manager; Syd Goldberg, 
national sales manager; Mike Connors, promotion and pub- 
lic relations manager; Shim Weiner, assistant sales man- 
ager; A1 Chapman, Chicago sales manger. 

DOWN BEAT, 2001 Calumet Avenue. Chicago (843). 

EASTERN ELECTRIC, INC.. 70 Prospect Street, New Bedford, 
Mass. 

H. C. EVANS & COMPANY. 1556 West Carroll Avenue, Chi- 
cago 7 (848-849). 

R. W. (Bill) Hood, president; Lester C. Rieck. phono- 
graph sales manager; Rex Shriver, secretary: F. M. Morris, 
general sales manager. 

EXHIBIT SUPPLY COMPANY. 4218-30 West Lake Street. 
Chicago 24 (812-813). 

Harley Brown, treasurer; Art Weinand, general sales 
manager. 

GRAND OLE OPRY, WSM, Nashville (803). 

Webb Pierce, Hank Snow, Marty Robbins. Jimmy 
Dickens, Carl Smith, Eddy Hill, Hubert Long. Dub Al- 
britten, Frankie More. 
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INTERNATIONAL MUTOSCOPE CORPORATION. 

Eleventh Street, Long Island City, New York (809). 

William Rabkin, president: Herbert Klein, sates man- 
manager; Frank Swan, service technician. 

LONDON RECORDS. INC.. 529 West 25th Street, New 
York (820). 

Harry C. Kruse, executive vice-president; Leon C. 
Harstone, vice-president in charge of sales; Walter A. 
Maguire, sales and promotion manager, popular records. 

MOA HEADQUARTERS. 128 East 14th Street, Oakland 
Calif. (801). 

M. S. DISTRIBUTING COMPANY. 2009 South Michigan Ave- 
nue, Chicago 16 (836-838). 

Milt Salstone, president; M. G. McDermott, treasurer; 
Lenny Garmisa, sales manager; James Hilliard, label X; Joe 
Delaney, label X. 

JAMES H. MARTIN. INC- 1341-43 South Michigan Avenue, 
Chicago 5 (831). 

James H. Martin, president; Bob Bloom, superintendent 
of mechanical division: Irving Patlak, Art Cohen and Irving 
Linderholm. 

MERCURY RECORD CORPORATION. 35 East Wacker Drive. 
Chicago 1, 111. (817 & 818). 

Irving B Green, president; Art Talmadge, vice-presi- 
dent; Morris S. Price, sales manager. 

MUSIC OPERATORS OF NEW YORK. 250 West 57th Street, 
New York 17 (819). 

Albert S Denver, president; Sidney H. Levine, at- 
torney; Sal Trella, secretary; Albert W. Rodkin, Bob Lub- 
man, Arthur Herman and Albert Herman. 

NATIONAL VENDORS, INC.. 5055 Natural Bridge Avenue, 
St. Louis 15 (810-811). 

A. F. Diedrich, vice-president: T. B. Donahue, secretary; 
Thomas Hungerford, merchandising director; C. A. Ridings, 
M. L. Pierson. E. J. Kopine, A. L. Horth. 

NORTHERN ILLINOIS MUSIC OPERATORS’ ASSOCIATION. 
8000 Lincoln Avenue, Skokie, 111. (825). 

PANTAGES MAESTRO COMPANY. 6233 Hollywood Boule- 
vard. Hollywood 28. Calif. (845). 

Rodney Pantages, J. Harry Snodgrass and William 
(Bill) Simmons. 

PERMO, INC., 6415 North Ravenswood Avenue, Chicago (832). 

Sherman E. Pate, president; Gail S. Carter, vice-presi- 
dent; Richard F. Goetzen, sales manager; E. J.. Crowley, 
director of sales; E. O. Mount, divisional sales manager; 
D. F. Hudson, assistant director of sales. 

WEBB PIERCE. WSM, Nashville (815). 

RCA VICTOR, Camden, N. J. (841-842). 

W. W. Bullock, general sales and merchandising man- 
ager; Joe Carlton, pop a.&r. manager; W. I. Alexander, ad- 
vertising and sales promotion manager; Robert McClusky. 
country & western sales manager; Ervin Tarr, coin-oper- 
ated sales manager; Bob Nossett. 

RECORDED MUSIC SERVICE ASSOCIATION, 188 West Ran- 
dolph Street, Chicago 1 (835). 

Phil Levin and Ray Cunliffe. 

RISTAUCRAT. INC.. 1216 East Wisconsin Avenue, Appleton, 
Wis. (822-824). 

Joe Cohen, general manager; Andrew Maxim, engineer; 
Armid Ristau and Alfred Ristau. 

RITEWAY SALES COMPANY, 631 Tenth Avenue, New York 
36 (343). 

. Nat Cohn. Mrs. Cohn, Gary Cohn, Bob Black and Ray 
Emeritz. 

LARRY SPIER, INC.. 1650 Broadwav, New York (804). 

HANK THOMPSON BAND. WSM. Nashville (804). 

UNITED DRYER COMPANY. 134 North La Salle Street, Chi- 
cago (841-842). 

Claire Gillott, executive manager; M. G. Hammergren, 
Jackie Fields, Frank Cassidy, Ray Melback, Sanford Ring- 
ham, Arthur Burgess, Felix Medelevine. 


music to appeal to a larger num- 
ber of potential customers. 

With the outbreak of the Korean 
war in 1950, manufacturers felt 
the pinch of material restrictions. 

But most manufacturers concede 
they were able to build all the 
new equipment the market could 
comfortably digest. Each year 
since, production schedules have 
risen, but in direct proportion to 
demand. 

Juke box manufacturers gen- 
erally figure the domestic market 
should absorb between 50,000 and 
60,000 new phonographs. Best 
trade estimates put the total num- 
ber of juke boxes on location in 
the U. S. at 450,000. If operators 
replaced between 12 and 15 per 
cent of their equipment each year, 
replacements alone would sustain 
this volume. 

But manufacturers also agree 
they have raised their total pro- 
duction goals as the overseas mar- 
ket has expanded. 

In 1940, shipments of automatic 
phonographs to foreign markets 
had a gross valuation of $566,866 
according to U. S. Department of 
Commerce statistics. A decade 
later, coin-phonograph exports 
had increased by more than 300 *} 
per cent with a total value of $1.8 
million. But in 1953, total juke 
box export volume will reach $6.2 
million. 

New Units In Export 

As the dollar value of the juk£ 
box business grows, so does de- 
mand for brand new machines. In 
the 1946-1949 period, the bulk of 
the machines shipped out of the 
U. S. were used phonographs 
which operators had retired from 
their routes and traded in to dis- 
tributors. 

Beginning in 1950, however, for- 
eign buyers of phonographs 
showed a preference for new ma- 
chines. Export companies spe- 
cializing in coin machine sales 
overseas helped bolster this de- 
mand and the average price paid 
for juke boxes in the export trade 
rose steadily. 

How big will the export market 
eventually be? 

If 1953 estimates are accurate, 
foreign buyers took slightly more 
than 10 per- cent of last year’s 
new machine production. One 
phonograph maker has expressed 
the opinion privately that he ex- 
pects his overseas business to 
equal his domestic business in the 
next 10 years. 

Whether that prediction is 
overly optimistic could be debated. 

But it is a certain fact that the 
export market, if it continues to 
expand at its present rate, will ac- 
count for a major portion of the 
industry’s total output and of 
manufacturers’ total dollar vol- 
ume. 

Are there any danger signals to 
be read into the nearly 60.000 new 
phonographs built last year? 

Payments Prompt 

Perhaps the best answer to that 
question can be obtained from a 
check of installment payments. 
The majority of new phonographs 
purchased last year, and in the 
preceding years, were bought on 
time. Spokesmen for companies 
which specialize in juke box in- 
stallment paper say collections are 
good, delinquency is negligible. 
Operators confirm this report in 
the Seventh Annual Juke Box 
Operators’ Poll which appears 
elsewhere in this issue. 

Since the 1946-’47 experience, 
phonograph manufacturers have 
carefully watched their invento- 
ries. When the inventories begin 
to rise, production is cut back until 
the inventory reaches a safe level. 
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THE RUDOLPH WURLITZER COMPANY 

NORTH TONAWANDA, NEW YORK 


GIVE YOUR 
WARNINGS A 


Install the only phonograph of its kind 
in the industry-the 104-selection Wurlitzer 
1500A playing 45 and 78 RPM records inter- 
mixed. Up goes the quality of your music 
and the patrons response to it. Earnings get 
an immediate and amazing lift. 


Available with Wurlitzer's 
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Whitney's-at-the-Beach. San Francisco, features a 
priceless collection of antique music boxes that were collect- 
ed over a 30-year period by the owner. Ceorgc Whitney. 
Attempting to save wear and tear on some of the most 
valuable machines, quarter coin chutes were installed. 
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A JUKE MUSEUM COMES TO UIFE 


By SAM ABBOTT 


During the past 30 years, George 
Whitney, owner of the famous 
Whitney 's-at-the-Beach in San 
Francisco, has collected antique 
phonographs, pianos, and music 
boxes. After this long period of 
buying and refinishing, these in- 
struments were placed on display 
in the 19-acre amusement park to 
earn a share of the $3,000,000 an- 
nual gross business. 

Whitney is well known as a col- 
lector. For in the area he has also 
established extravagant displays 
of ships’ models and what he calls 
the Muses Mechanique, a priceless 
group of animated pictures that 
are put into action when a pa- 
tron’s penny passes thru an open- 
ing only wide enough to add 
interest to the pitch. 

The collecting of the various 
items for the different displays 
was mainly to obtain attractions 
for the park. Whitney has not 
worried himself with the histori- 
cal background of the various 
items that he shows. Quick to 
visualize the showmanship poten- 


30-Year Antique Collection Draws Customers 
At San Francisco's “Whitney's-at-the-Beach” 


tial of an idea, these that he has 
put into practice have paid off 
and well. In addition to the eco- 
nomic reasoning, there is also 
Whitney’s liking for delving into 
attics and second-hand stores. He 
is noted for putting together what 
others may have thought worth- 
less and making it work. 

Whitney makes no effort to ex- 
plain why he started his musical 
instrument collection except that 
the idea appealed to him. Some of 
the devices he bought personally, 
but a number came from location 
tips supplied by friends. Not too 
many years ago he gave a friend, 
who was going to Europe, a check 
for $15,000 with the instructions 
to buy the machines that he 
thought interesting and appealing. 

Most of the music boxes that 
have been assembled at the Beach 
in the Bay City are of European 
origin. And, furthermore, almost 
without exception, were equipped 
with coin chutes when obtained. 
Of course, it was necessary to 


make adjustments to accommo- 
date American coins. 

In placing the devices on public 
display. Whitney has sought to 

? reserve the most valuable ones, 
le uses 5. 10 and 25-cent coin 
chutes, and. in some instances, the 
quarter chutes were used on the 
more important machines to hold- 
down play. However, this result 
was not always reached, for pa- 
trons, seeing that the cost was 
higher than on other units, played 
it with the expectation that some- 
thing colossal would be offered. 

Like any coin machine venture, 
Whitney knows that only a work- 
ing machine is a profitable one. 
He maintains a repair shop and 
his servicemen almost constantly 
patrol the room to make quick 
adjustments and needed repairs. 

Whitney believes that in the 
progress of the design of the boxes 
the animated figures preceded 
those that play music. He bases 
this upon the fact that generally 
a jiggling figure, such as Puss in 
Boots worked without sound, and 


similarly operating devices may 
antedate those with music by a 
decade or two, when the dates 
are known. It is reasonable to 
assume that once the figure was 
made to move, its value and 
potential as a moneymaker was 
enhanced by the tinkling tunes. 

Whitney’s showmanly touch is 
also evident in the room in which 
the collection is shown. A red 
piano is additionally flashed with 
a sign, “I’m the Hottest Thing in 
the House — That’s Why They 
Painted Me Red." Animated fig- 
ures in glass cases line the wall, 
with the coin chutes placed at an 
inviting level. 

Since acquiring the amusement 
area, which was a few years after 
he bought a shooting gallery there 
for $3,000. Whitney has always 
worked to keep his park at the 
top of the list of those efficiently 
and profitably operated. In the 
past few years, he has been taking 
it easy with trips around the 
world and long vacations at Palm 
Springs. 



This instrument was made in 1900 
and offered practically an entire 
orchestra. Here, with the insertion of 
a coin, the patron may hear tunes -m 
which snare drums, cymbal, bass drum, 
xylophone, ’organ and piano are fea- 
tured. 



Whitney believes that animated figure machines preceded those with music. This elaborately carved unit, 
found in Europe, was made in 1182. Almost without exception, the boxes had coin chutes when found. 



Ceorge Whitney’s priceless col- 
lection of music boxes features several 
models similar to this Regina made in 
1886. It is one of a complete assort- 
ment of musical and animated ma- 
chines that he hat purchased over a 
30-year span. 



The patron must work for his 
music when playing this ancient music 
box, part of the famed collection at 
Whitney's-at-the-Beach in San fran- 
cisco. Its manufacture date is set at 
1890. 
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1953 Export Record: 
$6,000,000 in Jukes 

Year Shows $2,000,000 Hike; 

Ship 12,586 Units in 11 Mos.; 
Increases Range 25% to 700% 

By ROBERT DIETME1ER 


JUKE BOX EXPORTS 

A Booming Business 


$566, S6« 



$6,216,110 

■ 

* December estimated 


“The best — and biggest — is yet 
to come.” That’s the annual his- 
tory of the juke box export mar- 
ket from 1949 to 1952. 

History repeated itself in 1953. 

A whopping $2,000,000 jump 
above 1952*s $4,138,884, the 1953 
all-time high of $6,218,110 (includ- 
ing a December estimate) repre- 
sents a 50 per cent increase over 
1952. 

The accompanying chart sup- 
plies graphic evidence that the 
juke box export business is boom- 
ing. In 1950, sales spurted past 
1949’s $1,260,659, almost hitting 
€ $2,000,000. Sales in 1951 romped 
to a tidy $3,058,749, about 35 per 
cent up from 1950. 

And last year the total for the 
first 11 months alone reached a 
staggering $5,528,110. 

In 1953 a record 13,639 ma- 
chines (including a December es- 
timate of 1,053) were exported. 


This compares with 10,694 units 
exported in 1952; 8,442 in 1951. 

Just five countries hit six digits 
in total dollar import volume in 
1952; in 1953 a record 13 countries 
climbed to the six-digit column. 
Significantly, the top five coun- 
tries in 1952 accounted for 70 per 
cent of the year's imports, while 
in 1953 those countries imported 
a combined 59 per cent. 

Increases: 25 lo 700 Per Cent 

Gains by almost all countries 
ranged from impressive to over- 
whelming. Of six countries which 
tallied from $46,562 (France) to 
$90,121 (Salvador) in 1952, all cat- 
apulted past their 1952 showings 
by 25 to 700 per cent. 

The five top importing coun- 
tries last year were Venezuela, 
Canada, Belgium, Colombia and 
Mexico. Eacn toted up rousing 
increases over 1952. Cuba dropped 
out of the top five for the first 
time since 1946. 


Venezuela, the biggest importer, 
soared past the $1,000,000 mark 
for the first 11 months of 1953 
with $1,116,248. In just five years 
Venezuela has boosted its impor- 
tation of jukes 500 per cent from 
$238,442 in 1947 to almost $iy 4 
million last year. This country has 
occupied the spot for the fifth 
straight year; only once since the 
end of World War II has Vene- 
zuela been out of the top five. 
Exporters point to one reason for 
the country’s showing: Venezu- 
ela’s relatively free and open 
market backed by an oil-stabi- 
lized economy. 

Canada in Second Place 

Canada’s 11-month total — $770,- 
009— qualifies her for second- 
place honors for the third consec- 
utive year on the dollar value list 
for juke box importations. Canada 
led the list in the postwar years 


of 1946-1947, dropped out of top 
when an embargo was placed on 
luxury items (which include coin- 
operated phonographs) to save 
dollars. Since its return to the 
market in 1950, Canada has 
climbed steadily toward the level 
of its 1947 high, which was 
$1,233,213. 

Belgium is running a neck-and- 
neck race with Canada for the 
second-place spot with imports 
skyrocketing from $412,316 in 

1952 to $762,742 the first 11 
months of 1953. Belgium’s imports 
were constant until last year 
when they boomed for a 200 per 
cent jump. The sole free market 
in Europe following the war, Bel- 
gium has consistently been a large 
volume buyer of juke boxes and 
will undoubtedly remain the 
European mainstay. 

Exports to Colombia shot up 
from $75,757 in 1952 to $610,921 
for the 11-month 1953 period — 
placing that country in the No. 4 
spot — as result of the partial lift- 
ing of the import ban on jukes 
imposed by Colombia in 1949. 
Prompted by an acute dollar 
shortage, the ban specified that 
all juke boxes entering the coun- 
try be disassembled and that all 
shipments be licensed. Under the 
new ruling, assembled equipment 
may now be imported, but a li- 
cense for each machine is still re- 
quired. 

Colombia: A Big Market 

Colombia represents a tremen- 
dous potential U. S. juke box mar- 
ket. That country was the largest 
single importer — accounting for 
almost 30 per cent of the entire 
market — in 1948, the last year be- 
fore the ban went into effect. Al- 
most 1.000 machines, valued at 
nearly $500,000, were shipped that 
year. In 1949, the first year of the 
ban, Colombia fell to 10th place, 
buying only 146 jukes valued at 
$42,310. 

Numbered among the top five. 
Mexico, with a $432,272 11 -month 
totalj should top 1952*s $453,065. 
Mexico has had an up-and-down 
juke box importing history, prob- 
ably chiefly because of tight gov- 
ernmental import restrictions. 
Mexico’s imports climbed from 
$222,993 in 1940 to $616,899 in 
1946, spurted to $824,493 in 1947. 
Occupying the No. 2 spot behind 
Canada those two years, Mexico’s 
imports plunged to a lowly $35,184 
in 1948, continued dropping until 
1951, when imports rose sharply 
to $201,117 from 1950’s meager 
$21,092. 

Like Canada, no fully assem- 
bled juke boxes are allowed into 
the country. All work that can be 
done by domestic labor, such as 
cabinet making and assembling, 
must be done in the country. 

France and Cuba are running a 
nip-and-tuck race for sixth place, 
with France rolling up a record 
$299,551 11-month total and Cuba 
hitting $298,035. 

France Up 500 Per Cent 

The 500 per cent increase over 
1952’s $46,562 for France is par- 
tially a result of a concentrated 
effort by importers and exporters 
alike to “make hay while the sun 
shines” — before the French ban 
on coin machine imports took ef- 
fect December 30, 1953. (The ban 
was known in October. Exports 
in October and November ac- 
count for 30 per cent of France's 
11 -month total.) The ban, a result 
of a French dollar shortage, does 
allow officials to grant import li- 
censes which they feel would be 
in the public interest. But all im- 
ports not considered essential to 
the nation’s basic economy are 
scrutinized carefully. The net ef- 
fect has been to slow down French 
imports to a trickle. 

Another big factor in France’s 

1953 increase: more personal sales 
contacts aimed at developing 
European coin exports. 


Cuba, listed among the top five 
since 1946 until this year, rose 
from fourth to third, third to sec- 
ond, and then dropped back to 
fourth. Still a leading juke box 
importer. Cuba’s strong position 
is due chiefly to (1) its sugar- 
backed economy, and (2) the suc- 
cess there of American and Latin 
music. 

Phenomenal increases in juke 
box imports in the last year in- 
clude the Netherlands, which 
stepped up imports from $53,524 
in 1952 to $152,766 for the 11- 
month 1953 period; Salvador, 
which boosted imports from $90,- 
121 to $148,561; Panama, $36,614 
to $108,834; Guatemala, $59,724 to 
$102,406, and Japan, $30,056 to 
$100,752. 

West Germany, just now awak- 
ening to the juke box, upped im- 
ports from virtually nothing ($1,- 
210) in 1952 to $138,932, placing it 
in 10th position. Alfred W. 
Adickes, managing director of 
Nova A p p a r a te-Gesellschaft 
M.B.H., Hamburg, Germany, 
when asked about the future of 
juke boxes in Germany, said: 
“There can be no doubt of this 
present growth continuing. All 
indications show operators, dis- 
tributors and the general public 
warming up to the coin-operated 
phonograph.” 

Present import duties in Ger- 
many are fixed at 21 per cent and 
are levied on the cost of the 
equipment and the shipping 
charges. However, Adickes said 
that the rate would probably be 
lowered if present activity thru- 
out Germany is continued. 

Factors in Growth 

The juke box export market 
owes its astounding growth to a 
chain of factors. 

The comparative surplus of 
clean, used equipment in this 
country in 1947 and 1948 during 
the postwar redevelopment peri- 
od was chiefly responsible for 
getting the juke export ball roll- 
ing. New products were moving 
down expanded U. S. production 
lines in great numbers and used 
machines were beginning to back 
up in distributor warehouses and 
operator headquarters. Foreign 
firms, eager to replace worn-out 
units, preferred used equipment 
because of lower prices. Thus the 
initial postwar growth was 
launched. 

Then foreign operators became 
acquainted with new equipment 
and its potential, and demand for 
new machines sent dollar values 
soaring. 

Attractive, well-designed equip- 
ment kept the market healthy 
and growing. Added to this: the 
universal appeal of the juke box, 
plus the powerful sales effort of 
U. S. exporters, aimed at develop- 
ing a solid foreign market. 

U. S. Department of Commerce • 
figures show that the demand for 
overseas placement of juke boxes 
was sparked by the influx of 
American troops in foreign coun- 
tries during World War n. In 
some countries, such as Japan, 
location of jukes in G.I. canteens 
aroused interest. 

Except for 1948 and 1949, when 
exports nose-dived following the 
booming postwar period, juke box 
export volume nas raced up- 
ward. The downward plunge in 
1948 was attributed to overseas 
embargoes and general business 
lags. 

The history of the last four 
years — “the best — and biggest — is 
yet to come” — is likely to repeat 
itself in 1954. 

The average unit price is climb- 
ing, indicating that more new 
machines are being shipped each 
year. The price moved from $362 
in 1951 to $387 in 1952; jumped 
to $439 last year. 

Lower embargoes, more distrib- 
utors, improved distributor oper- 
ations — all point to a healthy 
growth of tne juke box export 
market. 


Jukes Around the World 


Cuslr; 

1M# 

195# 

1951 

*95® 

1933 

Argentina 

. $ 1,798 





Australia 

373 

$ 2,304 


$ 11,410 


Bahamas 

. 125 

1,104 

$ 8,110 

845 


Belgium 

645 

255,491 

285,131 

412,316 

$ 764,742 



760 

2,860 



Bolivia 


1,935 

1,003 



Brazil 

8,403 

3,150 



Canada 

. 190,608 

264.087 

633,307 

636,619 

770,009 

Ceylon 

. 270 





Chile 

6,457 

1,460 

6,383 

16,694 

2,140 

China 

248 





Colombia 

. 32,873 

62,549 

35,888 

75,757 

■ 610,921 

Costa Rica 

884 

767 

1,554 

4,898 

23,256 

Cuba 

. 17,023 

275,628 

505,986 

478,026 

298,035 

Dominican Republic 


10,859 

28,542 

30,280 

56,634 




2,112 


1,380 




1,000 


Egypt 

190 

3,490 

3,825 

345 










46,562 

299,551 

Guatemala 

3,761 

90,840 

132,538 

59,724 

102,406' 

Germany 


2,697 

2,072 

1,210 

138,932 

Haiti 



5,732 

'6,993 

2,693 

4,433 

Honduras 


67,088 

39,446 

30,371 

45,151 

Ireland 

656 

2,055 

15,849 

5,410 

1,447 


892 





Japan . 


44,423 

75,961 

30,056 

100,752 

Mexico 

. 222,993 

21,092 

201,117 

454,065 

432,272 

Netherlands 

551 


19,815 

53,524 

152,766 


1,627 








650 


Nicaragua 


14,265 

14,486 

28,624 

72,264 




2,675 




2,675 


532 


Panama (Republic) 

. 25,808 

59,960 . 

30,858 

36,614 

108,834 


2,612 



11,116 

71,347 

Philippine Islands 

. 27,759 

6,175 

19,558 

20,807 

33/770 


65 






. 90 

800 





. 1,124 





Salvador 

4,698 

112,607 

157,347 

90,121 

148,561 


. 1,266 



4,929 



. 310 






1,170 

1,989 

972 


Switzerland 


71,285 

46,116 

64,797 

66,443 


291 





United Kingdom 

113 

1,830 

8,955 

200 

4,960 


. 1,905 

2,527 

21,659 

24,831 


Venezuela 

7,602 

463^932 

714,738 

877,873 

1,116,248 

Other Countries 

171 

23,820 

30,738 

636,016 

98,856 

TOTALS 

. $566, 8GG 

$1,872,732 

$3,058,749 

$4,138,884 

$5,528,110 




December Estimate* 

690,000 






$6,218,110 




•Based on average 






of four preceding 






months. 
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A BRIGHT NEW STAR! 

LUCILLE DANE 

SINGING 

TEARDROP 
AVENUE 

and 

PUT YOUR 
HAND IN MINE 

20-5597 

exclusively on 


RCA V- CTOR 

MRS T IN KCOIOIO MUSIC 


Miami Cafe 

• Continued from page 45 


and Southern Georgia. Norman 
discussed with the owner the ad- 
vantages of having a juke box. 
The owner’s objection centered 
around his unwillingness to allot 
much-needed space to music. 

That’s when Norman came up 
with the unusual idea of con- 
necting a stationary showroom 
model to speakers and wall boxes 
in the restaurant. The owner 
agreed, and the plan has worked 
out well. Customers at the 
counter as well as those at tables 
have only to walk a few steps 
to insert coins for their favorite 
numbers. Norman said the unique 
set-up also provides for his own 
customers an excellent demon- 
stration of on-the-spot operation 
of the AMI. 

Does Norman have any worries 
about breakdowns or service calls 
once he closes his office for the 
day? “None whatever,” he ex- 
plained. “I have so much confi- 
dence in our machine that the 
thought never enters my mind.” 


Juke Probe Hits Snag; 
House Questions Fund Plea 


WASHINGTON. Feb. 27.— Rep. 
George H. Bender's (R., O.) up- 
coming probe of alleged labor 
union racketeering, scheduled to 
get under way shortly with hear- 
ings on alleged juke box racket 
eering in Cleveland, hit a parlia- 
mentary snag in the House this 
week when some congressmen 
questioned the Bender group’s 
jurisdiction. The resolution au- 
thorizing money for the Bender 
probe was sent back to committee 
for further study. Bender, how- 
ever, said that his group will 
carry on with funds left over from 
last year. 

The House voted 123 to 84 to 
recommit to the House Adminis- 
tration Committee the resolution 
which would have given the Ben- 
der group, which is the public 
accounts subcommittee of the 
House Government Operations 
Committee, the sum of $100,000 to 
pay for the probe. 

Rep. Karl M. Lecompte (R., Ia.), 
chairman of the House Adminis 






This past year, for the fourth consecutive year, 
BMI-licensed song hits were voted NUMBER ONE 
in all categories by the juke box operators of 
America, as determined by the Annual 
Cash Box Poll. 

Similarly, BMI-licensed tunes have maintained top 
positions in all of the music trade popularity 
charts — the Billboard charts, the Hit Parade, 
the Variety Scoreboards, Downbeat polls and the 
everyday best-seller lists. 

The hundreds of top-ranking songwriters 
and music publishers affiliated 
with BMI are setting an enviable 
pace by creating music most in 
public demand. 

New recordings of BMI-licenscd songs of every type - 
popular, country and western, folk and rhythm 
and blues — are being released daily by 
every record manufacturer. And it is these 
releases that are being played and heard 


At the MOA Convention , visit “ Exhibit A, m 
headquarters for BMI writers and publishers. 

BROADCAST MUSIC, INC. • 580 FIFTH AVE., NEW YORK 36, N. Y. 

NEW.YORK •CHICAGO • HOLLYWOOD • TORONTO • MONTREAL 


tration Committee, brought up the 
resolution, which was promptly 
challenged by Rep. Graham A. 
Barden (D., N. C.), ranking Demo- 
crat of the House Education and 
Labor Committee, which is con- 
ducting an investigation of labor 
union welfare funds. Barden 
wanted to know whether the two 
groups’ probes would overlap. 
Bender said that he had co-ordi- 
nated his activities with the other 
group, headed by Rep. Samuel K. 
McConnell Jr. (R., Pa.), and his 
statement was confirmed by Rep- 
resentative McConnell. However, 
House minority leader Sam Ray- 
burn (D., Tex.) voiced the opinion 
that the resolution authorizing the 
Bender probe should be sent back 
to committee and amended to 
state specifically the area of the 
Bender investigation. 

Rep. Clare E. Hoffman (R., 
Mich.) took up the question of 
the subcommittee’s jurisdiction at 
length, and reiterated his previous 
statements that the investigation 
had been pulled out from under 
him when “we got what you 
might call a bandwagon going, 
and the music sounded good, and 
some of my fellow colleagues on 
the committee decided they want- 
ed to get on and ride.” There en- 
sued considerable discussion of 
the possible overlapping juris- 
diction of the two groups, between 
minority leader Rayburn, Rep. 
Charles A. Halleck (R., Ind.), 
Representative Barden and others. 

Representative Lecompte tried 
to get the debate back on the 
question of the $100,000, and said 
that “members of Mr. Bender’s 
subcommittee on both sides of the 
aisle went before the subcommit- 
tee of the Committee on House 
Administration and presented a 
budget that justified the expendi- 
ture of $100,000, and considerably 
more, and satisfied the members 
of the committee that it was going 
to be money well invested.” 

Minority leader Rayburn want- 
ed to extend the discussion, but 
bis request for consent to do so 
was squashed by Rep. Paul W. 
Shafer (R., Mich.), after which 
Representative Barden moved to 
recommit the funds-granting reso- 
lution to the House Adminis- 
tration Committee. 


RCA— AMI 


Constant Music 
At Miami Show 
Aids Juke Play 

MIAMI, Feb. 27. — A promotion- 
al stunt designed to stimulate juke 
box play and boost the sale of 
phonograph records received con- 
siderable attention this week from 
patrons of the Olympia Theater in 
downtown Miami where RCA Vic- 
tor recording artists Eddy Arnold 
and the Davis Sisters are appear- 
ing in person. 

Bob Norman, manager of South- 
ern Music Distributing Company, 
distributor of AMI music ma- 
chines, and Harold Brown, of Sea 
Coast Appliance Distributors, 
Inc., which handles the RCA Vic- 
tor line for Florida, got their heads 
together and came up with the 
idea. An AMI Model E “60” 
stocked with recordings made by 
Arnold and the Davis Sisters was 
placed in the lobby of the Olympia 
and converted to free plays. 
Patrons selected their favorite 
numbers and kept the juke box 
operating almost constantly. AMI 
and RCA Victor promotional ban- 
ners were prominently displayed. 

To climax the stunt, Eddy Ar- 
nold was feted by the two firms 
at a dinner held in the McAllister 
Hotel and presented with a gold 
AMI coin attesting to his contri- 
bution to the jukebox industry. 

Both Norman and Brown are 
public-relations minded and have 
pulled off a number of successful 
stunts, notably the recent hulla- 
baloo created here by the world 
premiere showing of “The Glenn 
Miller Story.” On that occasion 
they were joined by Mannie 
Brookmire, Decca records distrib- 
utor, in setting up AMI jukes con- 
taining RCA Victor and Decca re- 
cordings in the three theaters 
which simultaneously screened 
the movie starring Jimmy Stewart 
who flew down here for the event. 
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THE BILLBOARD'S 


7th ANNUAL 
JUKE BOX 
OPERATOR POLL 


PART 1: 


I 


Trade Aspects 


question l* operating your full-time 
* occupation? 


ANSWER: 


res 
Ho . 


. 88 . 6 % 
.11.4% 


COMMENT: 

In the past six years, during which time The Billboard has 
conducted its annual Juke Box Operator Poll, the number of 
part-time operators has declined each year. One obvious ex- 
planation for this decline is the increased cost of getting started 
in the operrting business. Altho the average music operator is 
a small businessman, his investment in phonographs is substan- 
tial. This fact, coupled with keen competition for locations, 
makes it difficult for small, part-time routes to survive. 


QUESTION 2' D ° Y ° U °P erate 0ther tyi* 5 ° f 
’ coin machines than music 
machines? 

ANSWER: Tei 86.4% 

H» 13.6% 


COMMENT: 


Combining several types of coin-operated machines on a route 
makes for more efficient operation from a service and cost stand- 
point. Most of the locations in which phonographs are installed 
are also the prime locations for games and for certain types of 
vending machines, cigarette machines particularly. Diversifica- 
tion likewise gives ihe operating company a competitive wedge 
since it sells its locations a complete coin machine service. 


QUESTION 3 ; f y° U °P erate 0ther types of 
coin-operated equipment than 
phonographs, please check as 
many as apply: 


ANSWER: Amuument garnet 97.3% 

Cigarette renders 32.9% 

KMdle rides 13.2% 

Ollier renders Ilian cigarette 13.2% 


COMMENT: — 


When a music machine operator has a diversified business, i 
he is almost certain to have amusement games. This year’s Poll 
also shows an increase in the number of juke box companies 
which have cigarette vending machines. Last year the Poll dis- 
closed 23.6% of the diversified operators had cigarette venders. 
There was a slight increase in other types of venders (from 
7.3% last year). The above figures add to more than 100 per 
cent because many companies have both amusement games and 
vending machines. 


0 The Billboard Seventh Annual 
Juke Box Operator Poll Is 
based on returns to two four- 
page questionnaires sent to 
juke box operators. Over 700 
replies were received. To meet 
editorial deadlines 325 ques- 
tionnaires were used for this 
tabulation. 


question 4' the basis of interest and 
" investment, do you classify 
yourself as a music operator? 


ANSWER: Tej 80.7% 

No 19.3% 


COMMENT: 


With the price of a brand-new juke box ranging between 
three and five times the cost of a new amusement game or 
cigarette vending machine, operators with any number of phono- 
graphs are naturally inclined to think of themselves as music 
operators. The figures above represent no change from the 1953 
Poll. The relative stability of the juke box business over the 
past five years has encouraged operators to expand their music 
routes, concentrate more time and attention on them. 


question 5 * Excluding the owner, how many 
’ people do you employ in your 
juke box operation? 


Number of People Percentage 

ANSWER: 1 14.6 

2 3 34.4 

4 5 18.3 

6-7 6.8 

89 3.4 

10 or more 7.9 

No employees 11.4 

No answer 1.2 


COMMENT: 


No better indication of the relative size of juke box operat- 
ing companies can be obtained than this breakdown of the num- 
ber of people employed. The majority of juke box operations 
have three or less employees — both full — and part-time, fewer 
on the average than are employed in other service industries. It 
is interesting to note, however, the increase in the number of 
operators employing four or more people. In 1953, the Poll 
showed 25.4 per cent of the operators fell in this category, com- 
pared with 36.4 per cent this year. 


QUESTION 6’ Are you ° member of an 

* active juke box association? 


ANSWER: Tes 43.5% 

N« 565% 


COMMENT: 


Far more replies were received this year from areas in which 
trade associations are active. Trade associations have become 
far more numerous in the past four years — a trend at least 
partly traceable to the battle over the juke box copyright ex- 
emption. Keep in mind that this figure includes city and State 
associations as well as membership in Music Operators of 
America. 


MOA CONVENTION SECTION 


THE BILLBOARD 


MARCH 6. 1954 


56 



"DANCING BABY POIKA" 
(Instrumental) 

"GAIL LYNN WALTZ" (Vocal Duel) 

■y on MNCHAK AND HIS 
POUCA SERENADER5 
Balkan 6012 
★ 

"WHISPERING SHADOWS" 
(Vocal Duet) 

"PEACOCK POIKA" (Instrumental) 

By JIMMY BOVMK AND HIS 
MELODY MATES 
Balkan 6011 
★ 

"AROUND THE CLOCK" (Oberek) 
"KRAKOWIAK POLKA" 

By ED DUTKA AND HIS 
GAY VILLAGERS 
Balkan 6009 
★ 

Distributors of 

POUAIAHD • KISMET • PFAU and 
MILLER PHONOGRAPH NEEDLES 

BALKAN RECORD 
COMPANY 

1425 W. 18th Street 
Chicago 8, Illinois 
Phone: SEelcy 3-4057 


question 7 ' Do y° u also operate a retail 
1 record store? 


ANSWER: Yel 11.8% 

No 81.2% 


COMMENT: 




The number of juke box operators who reported operating 
a retail record store declined this year after a steady increase 
over the past three years. No reason for this decline could be 
gathered from the Poll questionnaires. 


QUESTION 


8 : 


Of the total number of 
phonographs on your routes, 
what percentage are postwar 
models? 


ANSWER: An average of 90.1 per coni (uo Comment). 


COMMENT: 




Despite modernization programs, there are still a surprising 
number of 1940-1941 phonographs in use. Last year’s Poll dis- 
closed a number of operating companies with a high number of 
old juke boxes which tended to pull the average down. This 
year, however, there were fewer such instances. The most fre- 
quently mentioned percentage this year was 100 per cent, indi- 
cating that the average music operator has done a good job 
modernizing his routes. 


Music Operators of America 


You are Cordially Invited 
to Attend the 
PREMIER SHOWING 

of EVANS’ 

holiday 

/1C c 


100 Selection 


45 RPM 


ENTIRELY NEW INNOVATIONS! 

SEE ,t! hear ,t! 


Fourth Annual MOA Convention 
Palmer House — Chicago 
March 8-9-10 



H. €. EVANS & CO. 


1556 W. CARROLL AVENUE 


CHICACO 7. ILLINOIS 




RECORDS! 45 RPM 


TOP TUNES • TOP BANDS • POPULAR ALL TIME 
HITS • LICHT CLASSICAL • HILLBILLY • ETC. 

j TO CONQUER j / 

$ 130 00 per 1,000 $ 14 °° per 100 


(SOO DIPFCRINT NUMBERS) 

1/3 with ardor, balance C.O.D. 

1 

WRITE FOR 16 PACE FREE CATALOG 
OF 45 & 78 RPM RECORDS AND ALBUMS 

VEDEX COMPANY 

714 10th An. tl. N.w York 19, N. Y. Cl-7-3494 

OVER 1,000 SATISFIED CUSTOMERS 

AMERICAN CANCER SOCIETY 




QUESTION 


9 : 


Of the total number of 
phonographs on your routes, 
what percentage are 80 or 
more selections? 


ANSWER: Aa average of 48.2 per cent (see Commenf). 

COMMENT: 

The bigger selection phonographs are steadily taking over jf 
as operators buy new equipment. Manufacturers are currently p 
concentrating on 80, 100. 104 and 120-selection models to broaden J 
the type of music and the choice of selections which operators p 
can offer the public. 


QUESTION 


10: 


Of the total number of 
phonographs on your routes, 
what percentage play 45's 
only or intermixed? 


ANSWER: Aa average of 38.3 per cent (see Commenf). 


^ COMMENT: KISSES 

This would indicate that approximately 160,000 of the na- 
tion's 450,000 coin-operated phonographs play 45-r.p.m. disks 
exclusively or intermixed. The trend toward 45’s began four 
years ago when Seeburg introduced the first music machine 
built to play that speed exclusively. Some 78’s are still being 
built for export and for certain domestic areas. But even in ex- 
port, the trend is steadily toward 45-r.p.m. phonographs. If the 
present rate of replacement continues, the 78-r.p.m. juke box 
will have virtually disappeared from locations in the 
next six years. 




r.V T.:«aWS 


QUESTION II' Please check the f yP e ° f 

' commission arrangement you 

use when installing brand-new 
equipment. 


ANSWER: 


Ffal percentage 

...47.7% 

Guarantee plus percentage 

...20.5% 

First money plus percentage 

...20.4% 

Straight percentage plus guarantee 
and percentage 

... 5.7% 

Straight percentage plus first money 
a percentage 


AH three types 


Answer unsatisfactory 

... t.B% 


COMMENT: 




The increased cost of doing business — as well as the higher 
initial cost of new phonographs — caused most music operators 
to abandon the straight commission percentage arrangement 
with locations. As used here, “first money” means the operator 
takes out a previously agreed upon amount, then figures the 
location^ commission on the remainder. “Guarantee” means 
the location underwrites the installation to the extent of guar- 
anteeing the operator a certain minimum dollar amount each 
collection period. Both arrangements are used principally on 
newer phonographs. 


question 12 ' maintain your route in A- 
‘ condition, what percentage 
of your music equipment do 
you believe you should replai 
each year? 

ANSWER: An average of 17.7 per cent (see Commenf). 


COMMENT: ^ 




«*■*! 


It is important to keep in mind that this question does not 
ask how many phonographs operators are actually replacing, 
but how many he thinks he should replace. If this replacement 
average were maintained by all music operators, some 76,000 
brand-new phonographs would move out on location each year. 
Actually, the juke box industry has built an average of ap- 
proximately 54,000 phonographs each year since 1946. Only in 
1947 did the number exceed 55,000. In practice, the average 
juke box operator replaced more nearly 10 per cent of his music 
machines each 12-month period. 


K «*•*-■* 15M*- +- - 
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Opening a new era of profit in Virgin 

Markets — just look — what and where this new music service can 
be sold right in your own territory. Just imagine the potential profits 
that can be taken right in your own back yard. 

★ FACTORIES ★ RAILROADS 

★ OFFICES * BUSSES 

★ HOTELS ir SCHOOLS 

★ RESTAURANTS * SKATINC RINKS 

Added to your profit opportunity is the "DIGNITY” of MOVING UP 
into these new profit-making markets. 

We have the world’s largest and finest Music Library and tape repro- 
duction system that has ever been assembled, and for the first time 
you get “High Fidelity . . . plus.” We do not use the phrase "high 
fidelity” carelessly. Come and hear and make your own comparison. 


The music operators have recognized the profit opportunity in selling 
this music service — as a "natural” — for their industry. 


I personally urge you and welcome you to determine if 
your territory is now open. Expansion in this new Era 
Music recording is so rapidly moving that it's a "must" 
that you find out if there is an opening in your territory. 
New Profits— New Markets— are the answer, and I wel- 
come you to learn how you can build for yourselves a 
lifetime "annuity" income. 


He 'toie ' (ZcbertA 


WE L COME 

music merchants, 
distributors 
and operators... 

★ ★ ★ 

' Here's the greatest unrestricted 
profit opportunity ever announced 
to the industry for expanding your 
music service and profits . . . 




K T - (He- 

He,nie > Rob, 


erts 


m 

SIIeINIE” ROBERTS’ creations — 
known over the years for the millions of 
profit dollars they have consistently pro- 
duced for the entire coin-operated music 
industry — are back — with the greatest 
money maker of all time! 


I will look for you in SUITE 8 07 and 808 

PALMER HOUSE during the M.O.A. Convention 

MARCH 8-9-10 

A':'- . ,v . r-..* ■ •••.*' v :■ 


or phone or address your inquiries to: 


H.T. (Heinie) ROBERT! 

JlK" 225 West Ohio Street, Chicago 10, Illinois 
WHitehall 4-1889 


Copyrighted materi 
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OUR SINCERE THANKS TO THE JUKE BOX OPERATORS 
FOR BEING SO WONDERFUL TO US 



THE DAVIS SISTERS 

SKEETER and GEORGIE 

Newest Release — 

TAKIN' TIME OUT FOR TEARS 

e/w GOTTA GIT A-GOIN' RCA Victor 20/47-5607 


Hear us on the Prince Albert Broadcast, Grand Ole Opry, 
Saturday, March 13. 


FOR BOOKINGS, CONTACT 


JAMBOREE ATTRACTIONS Madison, Tenn. 


It's a Good Idea 

To WAIT 

and 

the 

RISTAUCRAT 


Model CM— "55 

Most Economically 
Priced FULL SIZE 
JUKE BOX 

In the Business! 


RISTAUCRAT, inc. 

1216 t. Wisconsin Avo. Appleton, Wis 




STRIKE BACK 


Give to Conquer Cancer! 


AMERICAN CANCER SOCIETY 


SONGS TUNES TO HEAR 

'That’s Mr Daddy"—' "Oh. Baby" 
'The Winter Song"— "Holiday Song” 

Operators — Dealer*, two Records, IB-inch 
for $1.00 Postpaid. 

ENGLEWOOD RECORDS 

516 Englewood Ave. Chicago, III. 


RECORD PROMOTION 
SALES REPRESENTATION 
BOARMAN SALES CO. 

1130 8. HYDE PARK BlVD. 
INGLEWOOD, CALIFORNIA 
! tMwwnwwwHWVHVi I 


QUESTION 13 ' For the P° Sf 72 fifths, what 
has been your average weekly 
share of the gross per 
machine? 


ANSWER: Aa average ef $10.25 per week. 
COMMENT: 


This year’s Poll revealed relatively little change in average 
juke box gross. This figure represents the operator’s gross after 
payment of location commissions. From this amount the oper- 
ator must buy records, pay his employees, take care of his 
overhead expenses, taxes and allow for depreciation. Approxi- 
mately 20 per cent of the operators participating in this year’s 
Poll reported having some of their phonographs set to operate 
at a dime — a factor undoubtedly important in maintaining this 
gross figure. 


question 14' What Percentage of your 

' weekly take do you spend for 
records? 

ANSWER: An avorago «f M.9 per cent, 
w* COMMENT: 

As music operators became more cost-conscious, many es- 
| tablished a fixed percentage of the gross as the amount of 
; money available to their routemen and collectors for new rec- 
i ords. Figuring this percentage against the average weekly 
j gross income, the Poll indicates the juke box business accounts 
i for 68,000,000 records annually. 


question 15* How do Y° u P°Y Your 
employees? 

ANSWER: 


Salary only 

67.5% 

Commission only 

5.1% 

Salary 6 commission 

24.7% 

Answer unsatisfactory 

2.7% 


P* COMMENT: 

Each year the percentage of operators who pay their em- 
| ployees a straight salary has shown a steady increase. Answers 
i were rated unsatisfactory here where operators wrote in the 
\ average dollar wages of their employees rather than checked 
| off the method of payment. One possible reason for the in- 
5 creasing number of operators who pay a salary only: Unions 
! - which have made great strides in organizing operators’ service 
| personnel since 1946. 


question lfi' ls Y°ur music operation free 
IU ' from debt? 

ANSWER: In 38.6% 

No 60.2% 

** COMMENT: 

This is a slight increase in the percentage of music opera- 
tions in debt (from 55.5 per cent last year to 60.2 per cent this 
year). Since the great majority of new juke box purchases are 
on the installment basis, it is natural to expect most juke box 
operations are in debt. Related to this question, is the follow- 
ing material on the difficulty — or lack of it — operators are ex- 
periencing repaying that debt. 


question 17* 77 your operation is not free 
' from debt, are you having 
difficulty today meeting 
payments when they are due? 

ANSWER: Yos 30.2% 

Ho 69.1% 

5W COMMENT: mmstmmmmmK 

Last year 29.5 per cent of the operators said they were ex- 
periencing difficulty in meeting their payments. This year’s 
Poll shews surprisingly little variation, confirms reports from 
financing institutions and from distributors that the rate of de- 
linquency on juke box paper is at an all-time low. One large 
financing company reported less than 3 per cent of all its paper 
was more than 30 days past-due. 
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T4K ORIGINAL RECORD BY 
The ORIGINATOR Of THE DANCE 

JIMMY ROMA 

on Rmnbow Record 240 



SAXESt-AL COHN, DANNY BANKS, SKIPPY CALLUCCIO, SAM MAROWITZ, ROMEO PENQUE. 
TRUMPETS— JIMMY ROMA, BILLY BUTTERFIELD, ED BADCLEY, BERNIE CLOW. 
TROMBONES— KAI WINDING, WILL BRADLEY. DRUMS— DON LAMOND. 

PIANO— RONNIE BALL. BASS— EDDIE SAFRANSKI. CUITAR— BILLY MURE. 

PLUS 30 KANGAROO CHANTERS, PLUS AN UNEQUALED SOUND ON RECORDS. 


BMI 

MILBER MUSIC 


RAINBOW 

RECORDING CORP. 
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question IS’ Wbat Percentage of your 

' phonographs are in taverns ? 


> 


ANSWER: An average ol 53.1 per tent. 


COMMENT: 


In 1946 best trade estimates figured between 70 and 75 per 
cent of the nation's music machines were in tavern locations. 
Since that time operators have successfully sold their music 
services to a wider variety of locations. The tavern, while 
still the most important type of outlet for the music operator, 
no longer overshadows restaurants, diners and drive-ins. Just 
as the average music operator is diversified in the type of 
equipment on his routes, so also is he diversified in h^ ac- 
counts. 



BENIDA) RECORDS 


invites the MOA members 



to "come on up” 


to the 


« D \X 1 E L4 ^ d 

^OnKY-ToNK" 


question 19 * On the basis of earnings, 

what are the three top types 
of music locations on your 
routes? 

ANSWER: (In order to give an accurate picture, the following 
percentages show the number el votes each type 
ol location received tor first, second and third 
place. Taverns, lor example, received the most 
number ol mentions lor all three places.) 


FIRST Percentage 

t. Taverns 46.1 

2. Restaurants 15.6 

3. Diners & Drive-Ins 14.5 

4. Cafes 11.9 

5. Dairy, confectioneries 5.3 

6. All others 6.6 

SECOND 

1. Taverns 37.9 

2. Restaurants 25.1 

3. Cales 12.1 

4. Diners A drive-ins 9.1 



et Suite 826-27, 

The Palmer House, Chicago, 
March 8, 9, 10, 
to meet PEGGY LLOYD, 

Benida’s newest singing star. 


Watch for "Dixieland 
Honky-Tonk . . the first CP 
album by Peggy Lloyd. 

OUT SOON I 


BENIDA RECORDS, INC. 

107 W. 43rd St., New Yorlc 36, N. Y. 

GENERAL SALES OFFICES 
S20 Seventh St., Buffalo 1, N. Y. 


5. Dairy, confectioneries 7.6 

6. All others 7.5 

THIRD 

1. Taverns 30.0 

2. Restaurants 16.7 

3. Clubs 16.7 

4. Dairy, confectioneries 15.0 

5. Cales 8.3 

6. All others 13.3 


COMMENT: mmsmimmm 


This breakdown clearly shows the music machine industry’s 
diversification of accounts — a healthy sign for its future sta- 
bility. Altho taverns were far and away the number one spot, 
it is interesting to note they decline in importance in the second 
and third places. This diversity means increasing numbers of 
non-tavern outlets are using coin-operated music systems. 



' . - .'Z- 
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"... on every glorious Arizona morn- 
ing I rise and face the sunrise and 
thank Billboard's staff of experts. 
Allah!!! I feel that anyone who tries 
to operate a record business without 
your aid is kidding himself!!" 

John Gale Barker 
Barker Music Center 
Mclellan's Store 
Tucson, Arizona. 
SUBSCRIPTION ORDER FORM 

TVu Billboard 826 

2160 Patterson St. Cincinnati 22, Ohio 

Please enter my Billboard cubscription tor 
one year (52 issues) at $10— to «tart with the 
next issue. Payment! enclosed. 
rdnmm 

Address 


City- 

Occupation_ 



THE BILLBOARD has a greater circulation 
than the combined total of the next 3 
showbusiness trade papers . . . AND IT'S 
AN AUDITED PAID CIRCULATION. 


Copyrighted mat- 
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CORAL RECORDS 
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PART 2: 

Operator Aspects 


question !• How many juke boxes do you 
■ ■ currently operate ? 


ANSWER: A* average of 6S.3 juke boxer per operator 


SMS* COMMENT: ». ■ ; 

The juke box business is composed of small businessmen, as 
the answer to this question clearly indicates. This year’s survey 
shows a slight decrease in the average number of machines op- 
erated. In many areas it is true that high operating costs — and 
the operators’ decision to convert to dime play — caused juke box 
companies to pull equipment from marginal stops. 


QUESTION 2 1 


How do you buy most of 
your records? 


% of 
Operators 


ANSWER: Buy in person 52.4 

Order by mail, pbone or telegram 31.2 

Wail for distributor salesman to call .16.4 

Total 100.1 


COMMENT: 

Almost the same number of operators reported that they buy 
their records in person as a year ago. Slightly fewer said they 
order by mail with the results that a somewhat higher percent- 
age, tho scarcely significant, stated they wait for a salesman 
to call. 


QUESTION 


3 : 


Where do you buy most of 
your records? 


% of 
Operators 


ANSWER: Wholesale from record distributors 65.2 

At less than retail from "one-stops" 33.1 

At regular retail from dealers 1.7 

Tofal 100.0 


MSS COMMENT: 

The steady gain in importance that “one-stops” have shown 
in the last few years as a source for buying records is again 
reflected in the answers to this year’s poll. Over the past three 
years the percentage of operators who have reported that they 
buy most of their records from “one-stops” has risen from 21 
per cent in 1952 to 26.8 per cent a year ago and to 33.1 per 
cent this year. Because of the tremendous importance that 
juke box operators play as a market for records, this trend 
toward “one-stop” buying is bringing new promotional and 
merchandising methods to the fore. Large record manufacturers 
and their distributors are paying greater attention to these mass 
outlets to ensure that their records are fully represented. By 
the same token, a small new record company is in a position 
to increase its initial acceptance by working closely with a num- 
ber of “one-stops.” 


question 4 ' How frequently do you normally 
^ ■ buy new records ? 


% of 
Operators 

ANSWER: About once a week 46.5 

About once every two weeks 27.6 

About twice a week 21.3 

Daily 2.3 

About once a month 2.3 

Tofal 100.0 

COMMENT: 

i 


From these answers it appears operators are buying records jf 
M more frequently than they were a year ago. In last year’s poll ' 
j 55 per cent reported they bought new records once a week or 0 
?f more frequently. This .year’s survey shows the figure has p 
! jumped to 80 per cent for those who buy with the same fre- |f 
0 quency. The biggest gain over a year ago is found among those 0 

0 who buy twice a week. This gain is offset by considerably 0 
p fewer than a year ago who said they bought new records about % 

1 twice a month The shift to more frequen buying can be ex- 0 
0 plained in two ways: the increasing acceptance and greater p 
,| convenience of “one-stops” and the need for operators to keep fl 
p a closer eye on the programing of their boxes. The answers ff 
| to a later question, for example, show that more operators are p 
g adding new records to their boxes more frequently than a year % 
If ago. 
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CURRENT BEST SELLERS 

*6i,35 "DARKTOWN STRUTTER'S BALL" 

*«„34 "| LOVE YOU" with Jimmy Wakely 
*6ii43 "BIMBO" Jimmy Wakely & Larry Hooper 
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QUESTION 5 1 


Which two of the following 
sources of information are the 
biggest aids to you when 
buying records ? 


% of 
Operators 

ANSWER: Trade paper charts and editorial features — 714 


Your own personal opinion 28.4 

location requests 26.6 

Current artist popularity 13.5 

Actual machine count 13.5 

Trade paper advertisements 11.7 

Disfribufor/manufacturer free sample records. 6.6 

Disk jockey recommendations 6.6 

Distributor salesman's advice 5.0 

Trade association bulletins 5.0 

Disfribufor/manufacturer direct-mail 

and release sheets 3.3 

"One-stop" salesman’s advice 1.4 

Total 200.0 


COMMENT: 




The answers to this question total 200 per cent because each 
operator was asker’ to check his two most important buying 
aids. Just as a year ago. trade paper charts and editorial fea- 
tures again were reported as the key buying aid. In this year’s 
poll this source of information was cited by even more opera- 
tors than a year ago. Last year 54 per cent of operators checked 
this factor (a ratio of two to one over the second most important 
buying aid) compared with 78.4 per cent this year (and a ratio 
of more than three to one over the next most important aid). 
The same trend toward increased dependence on best selling 
charts and other Billboard buying services such as “This Week’s 
Best Buys’’ and record reviews has also been noted on the disk 
jockey and dealer levels in recent surveys. 

By and large, the other buying aids were reported in about 
the same order as a year ago. tho “personal opinion” and “loca- 
tion requests” switched in order of importance from a year ago. 


QUESTION 6 ; 


How often do you add new 
records to your boxes? 


% .f 

Operators 


ANSWER: About once every two weeks 53.0 

About once a week 40.5 

About once every three weeks 4.9 

About once a month 1.1 * 

More frequently than once a week J5 

Total 100.0 


MBS COMMENT: 

Just as many operators add new records to their boxes at 
least every other week as they did a year ago. according to these 
answers. There’s an increasing tendency, however, to change 
records on a weekly basis. This year 41 per cent of the opera- 
tors reported adding new records once a week or more fre- 
quently, while a year ago the figure was 31 per cent. This in- 
crease in frequency of adding new records reflects the greater 
frequency of record buying indicated in *»n earlier question. 


QUESTION 7 ‘ 


How many new records do you 
add to your average juke box 
each time you change records? 


Number 
of Records 

ANSWER: Average multi-selector (80 play and more). . .7.2 
Average smaller box (less than 50 play) 5.6 


SSS® COMMENT: 0*0^3 

Compared to a y ar ago. the average operator is now adding 
about one more record to each of his multi-selectors than he 
was then. Last year’s answer was 6.5 records against the 7.2 
in this poll. The figure for the number of records added ta the 
smaller box each time a change made remained constant 
with last year’s results. This, of co- rse, would include records 
shifted from one location to another. The increase in records 
added to multi-selectors, coupled with the fact that operators 
are buying more frequently and changing records slightly oft- 
ener, indicates the closer attention that operators are probably 
paying to make each box pay off to its fullest potential. 


7. Hank Thompson Capitol 

8. Jim Reeves Abbott 

9. Hank Williams M-6M 

10. Ernest Tubb Decca 

RHYTHM 6 BLUES 

1. Fats Domino ....Imperial 

2. B. B. King ROM 

3. Joe Turner Atlantic 

4. Faye Adams Herald 

5. Earl Bostic King 

5. The Dominoes Federal 

7. The Cloven Atlantic 

8. Ruth Brown Atlantic 

9. Clyde McPhatter Atlantic 

10. Dinah Washington Mercury 


COMMENT: 


Listed above are the artists in order of importance in each § 
of the three music categories whose records operators reported as f. 
their biggest money-makers during the last six months. In tab- p 
ulating the answers, each first-place vote was given three points; p 
each second-place vote, two points, and each third-place vote, p 
one point. 

The list is certainly an impressive one and includes a wide p 
range of labels. Artists from eight different pop labels, seven p 
c.&w. firms and seven r.&b. companies are listed. The biggest 0 
label domination was registered by Atlantic in the r.&b. field 4 
with four of their artists represented. §| 


Which record label has been 
your biggest money-maker in 
each category in the last six 
months? 


QUESTION 0 ! 


ANSWER: 

POPULAR 
t. RCA Victor 

2. Capitol 

3. Columbia 

4. Mercury 

5. Coral 
S. Dmci 


COUNTRY i WESTERN 
t. Decca 

2. RCA Victor 

3. Columbia 

4. Capitol 

5. Kmg 


RHYTHM S HUES 

1. Atlantic 

2. King-Federal 

3. RPM-Modera 

4. Imperial 

5. Okeh 

5. RCA Victor 


QUESTION IQ; 


To what extent do you use 
printed title strips? (Do not 
include typewritten strips as 
printed ones.) 


% •» 
Operators 


ANSWER: No printed title strips used 47.6 

About Va of title strips are printed .20.6 

All title strips are printed 17.5 

About Va of title strips are printed 12.7 

About Vi of title strips are printed 1.6 

Total 100.0 


COMMENT: 


• A comparison of this year’s answers with those of a year ago p 
shows that the idea of using printed strips in boxes is slowly J 
gaining more acceptance. Whereas a year ago 55 per cent re- || 
ported no printed strips on their boxes, this year’s answers p 
show that now slightly less than half of the operators — 17.6 per || 
cent — don’t use printed strips. A total of 17.5 per cent said that 0 
all their strips are printed, a gain of one percentage point over p 
a year ago. The big gain was registered among those who have p 
about three-quarters of their records in boxes identified b$ r 0 
printed title strips. The fact that ab^ut six out of 10 operators p 
use printed strips on only r quarter of their records or don’t p 
use them at all points up the tremendous market that is still p 
wide open for makers of printed strips 


8 , Which THREE record artists in 
• each category have been your 
biggest money-makers in the 
last six months? 


ANSWER: POPULAR 

1. Eddie Fisher RCA Victor 

2. Patti Page Mercury 

3. Tony Bennett Columbia 

4. Perry Como RCA Victor 

5. let Paul-Mary Ford Capitol 

6. Teresa Brewer Coral 

7. The Hilltoppers Dot 

S. Dean Marlin Capitol 

9. Joni James M-G-M 

10. The Four Aces Decca 

COUHTRY A WESTERN 

1. Webb Pierce Decca 

2. Eddy Arnold RCA Victor 

3. Hank Snow RCA Victor 

4. Carl Smith Columbia 

5. Red Foley Decca 

6. Slim Whitman Imperial 


QUESTION 


11: 


(If you use printed title strips) 
What per cent of the printed 
title strips you use are received 
free from manufacturer, 
distributor or other source? 


ANSWER: An average of 42.5 per cent (see comments) * 


COMMENT: 




The continued stress that record companies arc placing on 
the juke boxes of America as users of records is strongly pointed 
up by these answers. According to the operators who use title 
strips, more than four of every 10 printed stripr in their boxes 
have been received free with the purchase of the records. The 
use of free title strips as a means of merchandising records in- 
dicates the recognition of operators by manufacturers, distrib- 
utors and others as a plus method in getting particular records 
on the boxes. Some record company executives work on the 
thumb rule that 300,000 of a 1.000.000-selling record are on 
juke boxes and that boxes can account for many as 200,000 of a 
500,000-seller, certainly evidence of the tremendous market 
importan :e played by the juke box industry. 
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on two new Sy Oliver 
arrangements of 


JIM BRIGHT and his Orchestra 


tv ' 11 


GIMME, 
GIMME, 
GIMME, 
GIMME, 
GIMME" 

i 

(The Miser's Serenade) 
and 

BLUE SILHOUETTE” 

Bethlehem 1291 


Bernard J. Carr 

• Continued from page 7 
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sang popular old-time songs while 
the little Heidelberg man was op- 
tically brought off the bottle in a 
gesture of good fellowship. A 
combination of special effects (the 
character coming off the bottle), 
animation (thru which he was 
created) and live photography (of 
the beer being poured) were used 
for the visualization. 

The words of the songs were 
unchanged except for the last line, 
which was twisted to rhyme with 
Heidelberg, and the commercials 
closed with the duet singing ‘‘So 
let’s have a Heidelberg.” The en- 
tire emphasis was on creating a 
relaxed atmosphere and to asso- 
ciate Heidelberg beer with mo- 
ments of good fellowship and 
cheer. 

Grand Prize beer’s “Pale Dry 
Pete” — Grand Prize was to be 
pictured as the Pale Dry-“He- 
Man’s beer.” 

Pale Dry Pete was pictured as 
a hard-ridin’, two-fisted, gun- 
totin’ cowboy right off the Texas 
plain. The entire commercial was 
done in animation, and a rhyming 
narration was used. Pete was 
shown riding, shooting his two 
guns off behind him. (They acted 
as jets propelling him forward.) 

He was so tough that when he 
rode into town everybody scat- 
tered out of his way. And when 
he strode into the town saloon 
and banged on the bar, he knew 
just what kind of beer he wanted 
— Grand Prize Beer, Pale Dry, is 
the reason why. 

That last line was the only 
commercial plug given the prod- 
uct, but the commercial created 
remembrance and did a highly 
successful selling job for its 
sponsor. 

Early Critics 

When Cascade Pictures pro- 
duced the Pale Dry Pete commer- 
cials just two and a half years 
ago, many advertisers felt we 
were making a mistake. They 
said the job of a television com- 
mercial is to sell, not necessarily 
to amuse the public. 

However, despite the gloomy 
forebodings, the commercial did 
an effective selling job without 
seeming to try. And it is a real 
tribute to the flexibility of the 
advertising profession to note 
that more and more advertisers 
are beginning to use entertain- 
ment in their television commer- 
cials. 

Perhaps we at Cascade suc- 
cumbed to a rather natural desire 
to make what could be called 
“entertainment commercials,” be- 
cause all of our executives and 
producers learned the business in 
the Hollywood studios. However, 
the results of this type of presen- 
tation over the past few years 
have convinced us that entertain- 
ment is a very major tool in at- 
taining remembrance and product 
identification. 

During the past year, more and 
more of our commercials have in- 
corporated entertainment. Instead 
1 of straight sales pitches, we have 
been filming an ice-skating se- 
quence starring the Scotsvold 
Twins for the Toni Company, cre- 
ating the Kid’s Dream World Se- 
ries for Kellogg’s cereals and the 
“Energy Giant” for Kix breakfast 
food. 

There are three separate and 
important reasons contributing to 
the growing use of entertainment 
in filmed television commercials. 
First of all, there is the increased 
ability to gain and hold the view- 
ers’ attention. 

Secondly, carefully planned and 
properly integrated entertainment 
builds pleasant feelings and asso- 
ciations around the product being 
advertised. And finally, but far 
from unimportant, they lower the 
end costs of filmed commercials, 
because entertainment can stand 
a great deal more repetition than 
a straight sales message. 


$750 Mil for TV 

,'i.itirAted from page 7 


will be about the same as that 
with magazine and newspaper 
circulations. "If anything,” h 2 
says, "the TV page will be a little 
cheaper and the impact more 
potent as a selling aid.” 

“There is $5,000,000 a week 
spent by advertisers nationally in 
magazines only, who are not on 
TV, not including liquor ads,” 
Roach says. “There is over $10,- 
000,000 a week spent by local 
advertisers who are not on TV. 
Advertising has increased by $2 
billion since 1949. The Depart- 
ment of Commerce claims that 
there is another billion to be spent 
on advertising if the ratio of 2 Va 
per cent of business’ national in- 
come prevails.” 


Participation 

• Continued from page 4 


network fails to find network 
participation clients. 

NBC maintains that the plan is 
not spot buying because it does 
not allow selective market pur- 
chasing. It also maintains that it 
is selling participations mainly in 
its omnibus-type shows which 
couldn’t be sold otherwise be- 
cause of their length. 

In spite of NBC Radio’s claims, 
station representatives, the Sta- 
tion Representative Association, 
Inc., and CBS Radio were already 
alleging that the NBC announce- 
ment scheme is, in effect, a spot 
plan. CBS Radio, the rival net- 
work, sees the NBC scheme as 
putting it at a disadvantage in the 
selling of its time, a disadvantage 
that perhaps can only be met by 
a similar move. But opinion is 
that the CBS affiliates will not 
sit still for such a plan because of 
their prosperity. 

The plan, in fact, is only the 
latest by which all the webs have 
been selling announcements for 
quite a while. CBS has its 
“Power Plan,” NBC its "Three 
Plan,” ABC its “Pyramid Plan.” 
But to buy into the “Power Plan” 
costs about $15,000, to buy into 
the “Three Plan” about $8,300, 
and to buy the “Pyramid” even 
less, but still a substantial sum. 

No figures have been given on 
what it will cost to buy announce- 
ments in the extended announce- 
ment plan at NBC Radio, but ad- 
vertisers, according to estimates, 
mav be able to pick up buys for 
as little as $4,000 per announce- 
ment. There are reports that 
sponsors can buy announcements 
for about $1,200 at ABC Radio. 

If agencies go in for mass pur- 
chase of announcements at NBC 
Radio, it is likely to mean a dras- 
tic cutting of their media billing 
staffs. Where clerks had to han- 
dle bills from numerous stations, 
they will only handle one bill 
from the network. 


FM Multiplexing 

• Continued from page 4 

the deadline for filing comments 
was pushed back to March 20. Ex- 
tensions were requested by five 
petitions before the Federal Com- 
munications Commission, two of 
which the FCC granted this week. 
The two were submitted by Rich- 
ard G. Evans, who calls himself 
the "originator of transitcasting,” 
and the American Civil Liberties 
Union. Three petitions, which re- 
quested lengthy extensions chiefly 
to carry out experiments with 
multiplexing equipment, were 
turned down by the FCC. 

Upward of 30 comments on 
the proposals had been received 
up to the expiration of the original 
February 25 deadline for com- 
ments and answers. FM broad- 
casters seemed generally pleased 
with the idea of a blanket au- 
thorization for functional music 
via multiplexing, which the FCC 
views as a shot in the arm for 
FM’s ailing finances. Opposition 
was confined largely to the pos- 
sibility . of the FCC’s authorizing 
transit-casting. However, it would 
be possible for the commission to 
issue final rules allowing store- 
casting and other functional music 
services without permitting opera- 
tions in the controversial transit- 
casting field. 


Cinema-Vue 

• Continued from page 7 


in pop classics, with ballet and 
other sight values. 

Smith is president of C-V. Vice- 
president is Frank Smith, for- 
merly a sales rep for Tele- 
Pictures. Secretary is Harry Pim- 
stein. former veepee and counsel 
for RKO. 

C-V will set up four regional 
offices. The new firm is com- 
pletely independent of Trans- 
american, tho they will probably 
set up partnership agreements for 
specific properties. C-V is also 
expected to distribute other 
shows besides those of Trans- 
ameriean. 

Was With T-P 

Smith was vice-president and 
sales manager of Tele-Pictures 
during its two and a half years. 
The latter firm is now in the 
process of dissolution, and its 79 
feature films plus other pictures 
produced by Robert Lippert are 
being distributed by Official 
Films. 

Other known properties that 
Transamerican has earmarked for 
filming include “The Fannie 
Hurst Playhouse,” “Dennis the 
Menace,” “The Parker Family” 
and “Light of the World.” Traifs- 
american plans to do its shooting 
in New York and will put all its 
film shows into syndication sales. 
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'Tteto-'Tteto-'HeM . . . 

And Coming Up Sensationally! 



BEVERLY 


By the 
Beautiful 
Taylor Maids 


ERSKINE JOHNSON SAYS -February 18 , 1954 

NOW THAT the Andrews Sisters have broken up, a new trio, the 
Taylor Maids, are rooming to stardom via their *NU, NU, NU* 
record. The girls were discovered by Zazi* Pitts and given their 
first big TV break by Bob Hope. 


BILLBOARD SAYS - February 13, 1954 

THE TAYLOR MAIDS . . . NU, NU, NU ... 74 — EUREKA 6752 
The Taylor Maids, new group on a new West Coast label, turn 
in a bright performance here on a happy hunk of novelty. The 
girls are good, the tune and arrangement are cute. 


CASH BOX SAYS — February 13, 1954 

•BEST BETS*— 

NU, NU, NU . . .The Taylor Maids - Eureka 6752; 45-6752 


Not Posed By Professional Models 

THESE ARE THE TAYLOR MAIDS 

(And they sing as good as they look!) 


EUREKA RECORDS 

6223 Selma Avenue — Hollywood 28, California 


ORDER EUREKA RECORDS FROM YOUR NEAREST DISTRIBUTOR 


CALIFORNIA 
l*i Anfilii 

Sunland Music Co., 1310 S. Now Hampthiro 

San Francisco 

United Music Co., 440 Sixth Street 
COLORADO, Denver 

Oavii So let Co., 1724 Arapohoo Street 
CONNECTICUT, Eatt Hartford 

Molverne New England Oist., 73S Conn. Ilvd. 
FLORIDA, Miami 

Pan American Oiit. Co.. 3401 W. 36th St. 
OEORGIA, Atlanta 

Southland Dist. Co., 441 S. E. Edge wood 
ILLINOIS, Chicago 

Jamet H. Martin, 1343 S. Michigan Avenue 


KANSAS, Wichita 

Campbell'Carl Co., 210 S. Emporia Ave. 
LOUISIANA, New Orleant 

A-1 Record Co., 640 Baronne Street 
MARYLAND, Baltimore 

General Diit. Co., 2329 Pennsylvania Ave. 
MASSACHUSETTS, Boston 

ABC Dlst. Co., 239 Huntington Avenue 
MICHIGAN, Detroit 

Cadet Oist. Co., 3766 Woodward Avenue 
Pan American Dist. Co., 3731 Woodward 
MINNESOTA, Minneapolis 

Lieberman Music Co., 257 N. Plymouth 
MISSOURI, St. Louis 

Record it Dist. Co., 1913 Washington Avo. 
Roberts Record Dist., 1518 Pin# Street 


MONTANA, South Great Falls 

Music Service Co., 204 — 4th Street 

NEW YORK. Albany 

Leonard K. Smith, Inc., 406 N. Pearl St. 

New York City 

Cosnat Dist. Corp., 315 W. 47th Street 
NORTH CAROLINA, Charlotte 

F & F Enterprises, 1229 W. Morehead St. 
OHIO, Cincinnati 

A & I Dist. Co., 521 W. 6th Street 
Cleveland 

Ohio Record Dist., 1737 Chester Street 
OKLAHOMA, Oklahoma City 

Oklahoma Record Supply C« y 637 N.W 2nd 


OREGON, Portland 

BAG Dist. Co., 337 N. W. 6th Avenue 
PENNSYLVANIA, PiHsbvrgh 

Jack M. Young, 1206 Forbes Street 
TENNESSEE, Memphis 

Music Sates Co* 1117 Union Avenuo 
Nashville 

Tennessee Music Co* 413 Main Street 
TEXAS, Dallas 

Big State Dist* 137 Glass Street 
El Paso 

M. B. Krupp Dist. Co., 309 S. Santa Fe 
Houston 

United Record Dist* 1902 Iceland Ave. 
VIRGINIA, Richmond 

Allen Dist. Co* 420 W. Broad Street 


EUREKA RECORD EXPLOITATION 

HOLLYWOOD CHICAGO 

JERRY JOHNSON DICK LA PALM 

6223 Selma Avenue * Hollywood 28, Calif. 203 North Wabash • Chicago 1, Illinois 


NEW YORK 
MILTON KARLE 

440 East 56th Street • New York 22, N. V. 
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—JUKE BOX OPERATORS— 

THIS NOVELTY TUNE IS THE HOTTEST BABY IN TOWN! 

CHILI DIPPIN’ BABY 


w 


Bocked with "SHADOW ROCK TRAIL" 

The little story about the Southern gal who used to chop the cotton on the 
cotton farm, but NOW . . . 

"She’s a CHIU DIPPIN’ BABY from ole Memphis town. 

She’s got the hottest Dipper that has ever been found.” 

You ain’t heard nothin’ — till you’ve heard this red hot record! 

Distributors and Juke Box Owners — Write for free sample record 

Write— Wire— Telephone— Territories Open! 

RAYMOR RECORD CO. 

1901 No. Hillside Phone 64-1114 Wichita 14, Kons. 


How Was Yonr Timing on . 

"ANSWER ME, MY LOVE” 


NAT KINO CO If 
CAPITOL 2637 


Now on Bill board’s “Best Selling Singles” Chmrt 


Bart tidal to tint Hoof mtii Wdm to taili lo H ItM lontort 
tM fodiey promotion art rirongtri toalor anntuadiiiaj. lilftwfl 
mot It IEST MTS an tin anise, Airnge nos It knt IHIt 
Uriel tt IET IUTS ampll.d da, and dalt silk Ibalf pnbHcafiM 
It IllStari Tit'll aan tint ait nttay . . . yei'll kt rlrtaf 
ttl| Ikt slattn (of lop plai tko nor arotnd) 



Spotted as a 
Billboard 
BEST BUY 

Title Strips 
Ready for Top 
Juke Profits 


JANUARY 

13, 1954 


JANUARY 

13, 1954 


| CONVENIENT ORDER FORM 

Thera era 20 title strips on each card — 10 on side A 
and 10 on side B. The minimem package includes 2 
cards of each record selected (average 10 records 
—20 cards) delivered weekly for a period of 3 months. 


(Cards (Cost 

per for 3 

Week) months) 

20 ( 400 strips).... $ 9.00 
30 ( 600 strips).... 13.00 
40 ( 800 strips).... 17.00 
SO (1000 strips).... 21.00 
60 (1200 strips).... 25.00 


(Cards (Cost 

per for 3 

Week) months) 

70 (1400 strips).... 529.00 

80 (1600 strips) 33.00 

90 (1800 strips).... 36.00 
100 (2000 strips).... 39.00 



“I’M CLAD I DID ORDER 

TODAY’S TOP TUNES” 

TODAY'S TOP TUNES has 
done more good for me than 
ALL ether forms of adver- 
tising. 

White Electric Company 
Woodruff. Wis. 

Our trial order of TODAY'S 
TOP TUNES helped us 100% 
during our Christmas rush. 
We would like to continue 
to receive TODAY'S TOP 
TUNES. 

Betty O. Orvis 
(signed) Gingrich Jewelers A 
Popular Music Co. 

2631 East 11th St. 

Tulsa, Okie. 

Mr. Al Meyer of Town end 
Country Music, Westwood, 
New Jersey, writes: 


"Yesterday we had an ex* 
ample of the power of 
The Billboard 'Today's Tap 
Tunes.' A women come in 
on d bought one record. We 
suooested several others to 
her, but she refused them 
•It. Ten minutes after she 
left, her daughter was bach 
with four records checked 
off 'Today's Top Tunes' 
which we had enclosed with 
her purchase." 


TODAY'S TOP TUNES is The Billboard Honor Roll 
of Hits carried out to 35 or more tunes. The Best- 
Selling renditions of each tune are listed ACCORD- 
ING TO POPULARITY. TODAY’S TOP TUNES also 
includes Best-Selling Country fir Western Records, 
Best-Selling Rhythm tr Blues Records and Best- 
Sclling Albums attractively printed on colored 
paper, four sides. 

Your name, address and phone number imprinted 
on each copy FREE. 

Many record dealers increase their record sales by 
using TODAY’S TOP TUNES as an. envelope en- 
closure with each record purchase, as a counter 
display, poster in listening booths, mail with monthly 
statements or mail direct to customers. Orders are 
received by mail from your customers who use the 
order form on TODAY’S TOP TUNES. TODAY’S 
TOP TUNES dated one week in advance. Mailed 
every Friday from Cincinnati. 

UNTIL FURTHER NOTICE FLENSE POINT AND SNIP 

Quality Price 


*1 WISH I HAD ORDERED 
TODAY’S TOP TUNES” 


□ Trial Order 

□ Weekly 

□ Twice e month 

□ Monthly 


Q Charge 


IMPRINT AS FOLLOWS 


O 54 


□ 100 


□ SO# 


□ 250 


•.... 

.Enclosed 

ows 

. 829 



Address 

City end State.. 


YOU .MUST ZdSfTHE TO CATCH THE FISH! 


Mail te: 

The Billboard 
214* Patterson Street 
Cincinnati 22, Ohio 




Labels With Their 

Coded Abbreviations 


A 440 A440 

Abbott Abb 

Aladdin Ala 

Allied All 

Apollo Apo 

Aragon Ara 

Arrow Arr 

Artists Art 

Atlantic Atl 

Atlas Ats 

Audlvox Aud 

Bach Society 

Bartok Btk 

Bell Bel 

Benida Ben 

Biltmor Bil 

Blue Hen BH 

Blue Ridge BR 

Brunswick Brk 

Cadence Cdc 

Capitol Cap 

Cardinal Cdl 

Chance Cha 

Checker Che 

Chess Chs 

Children ’8 Record Guild CRG 

Classic Editions Ced 

Clef Clf 

Cloud CIO 

Co-Ed C-E 

Columbia Col 

Co-Op C-O 

Coral Cor 

Crystal Crl 

Dana Dan 

DC Records DC 

Decca Dec 

Deluxe Del 

Demo Dem 

Derby Der 

Devon Dev 

Dial Dla 

Dome Dom 

Dot Dot 

Duke Duk 

Ebony Ebo 

Elektra Ele 

Epic Epl 

Esoteric Eso 

Essex Ess 

Eterna Eta 

Excello Exc 

Fabor Fab 

Fantasy Fan 

Federal Fed 

Festival Fes 

Fiesta Fie 

Flair Fla 

Folk Dancer FD 

Four Star FS 

Frontier Fro 

Gateway Gat 

Gavotte Gav 

Gilt Edge GE 

Glory Gly 

GMP GMP 

Good Time Jazz GTJ 

Gotham Got 

Grenoble Gre 

Groove Grv 

Herald Her 

Hickory Hie 

Hokem Hok 

Hollywood Hwd 

Holmes Royal HR 

Horoscope Hor 

Ideal ide 

Imperial Imp 

Intro int 

Jay Dee jd 

Jazzology Jaz 

Joco Joe 

Jubilee Jub 

K&K k&K 

Kentucky Ky 

King Kng 


Kismet Kis 

Latin America LA 

London Lon 

Loop Loo 

Lucky Luo 

Marilu Mlu 

Marvel Mar 

Maunay Mau 

Mercury Mer 

Meteor Mtor 

M-G-M M-G-M 

Modern Mod 

Monarch Mon 

Morrison Mor 

Music Library ML 

Nashboro Nas 

New Editions NE 

Oceanic Oce 

Okeh Oke 

Old Timer Old 

Orfco Orf 

Oxford Oxf 

Pacific Jazz PJ 

Palda Pal 

Pavilion Pav 

Peacock Pea 

Period Per 

Perspective Psp 

Pbllbarmonia Pbl 

Phoenix Pho 

Polkaland Plk 

Polymusic Pmu 

Program Prm 

Progressive Pro 

'Quality Qua 

Rachmaninoff Rac 

RCA Victor ■» . . . RCA 

Rama Rma 

Ranger Ran 

Record Guild of America RGA 

Renaissance Ren 

Republic Rep 

Reveal Rev 

Riverside Rlv 

Rockin’ Roc 

Rondo Ron 

RPM RPM 

Rudder ..* Rud 

Savoy Sav 

Score Sco 

Sentry Sen 

7-11 7-11 

Sho-Me Sho 

Simon & Schuster (Golden) . . S&S 

Southern Sou 

Specialty Spe 

Starday Sdy 

States Sta 

Stradivari Str 

Success Sue 

Sun Sun 

TAR TAR 

Thrillwood Thr 

Tico Tic 

Tiffany Til 

Time Tim 

Tin Pan Alley TPA 

TNT TNT 

Trepur A Tre 

Trumpet Tru 

20th Century •. . . . .TC 

United Unl 

Valdoray Vry 

Vernon Ver 

Vicnnola Vie 

Virginia vir 

Vod-Vil vod 

Walden Wal 

Wallis Original WO 

Western Jubilee WJ 

Windsor win 

X X 

Yeoman Yeo 

Young People’s YP 

Zodiac Zod 


Commercial Critique 


• Continued from page 7 


By AL CANTWELL- 


sponsors who were horning in on 
their act, not to mention their 
bread and butter. 

As I recall it, AFRA couldn’t 
do much about this unexpected 
competition, but before long the 
novelty wore off and most of the 
sponsors gave up the cameras 
and returned to their cash regis- 
ters. However, the idea of having 
a sponsor or a bona fide employee 
of the sponsor appear on behalf 
of the product or service lingered 
on in TV and is still with us. 

Personal Approach 

This personalized approach is 
now used by a number of impor- 
tant advertisers, among them Esso, 
DuPont, Lincoln-Mercury, Motor- 
ola and, on special occasions, 
General Motors and Philip Mor- 
ris. Obviously these giant corpo- 
rations are not motivated by the 
lure of the limelight that ap- 
pealed to the Chicago pioneers of 
direct representation by the spon- 
sor. The primary consideration 
seems to be an attempt to attain 
the TV ideal, believability. 

The theory is that John Doe, 
chief engineer of Atomic Motors, 
as unprofessional as his commer- 
cial delivery may be, is more 
likely to be believed when he 
talks about the Atomic Eight than 
is a smiling announcer who was 
seen an hour ago talking about 
the digestive merits of Speedball 
Stomach pills. 

This use of regular company 
employees may be more effective 
and it certainly is more economi- 
cal than hiring a competent pro- 


fessional announcer on a 100 per 
cent exclusive basis. 

Various sponsors have had 
varying degrees of success in 
finding someone within their or- 
ganization who could handle 
these TV chores well, but for the 
Pepperidge Farms Bakery it was 
easy. It went to the top and en- 
listed the services of the presi- 
dent of Pepperidge Farms, Mar- 
garet Rudkin. 

In three one-minute film com- 
mercials made by Van Praag 
Productions for Kenyon & Eck- 
hardtj Mrs. Rudkin relates the 
amazing success story of the Pep- 
peridge Farms company which 
literally started in ner kitchen 
and grew into the modern plant 
that makes the product today. 

No Tricks 

With no tricks, no dissolves and 
no supers, the commercials are 
simplicity itself. Just a hand- 
some, dignified woman with a 
gentle voice and a sincerity that 
can’t be doubted describing the 
wholesome ingredients that make 
her bread so distinctive in flavor 
and texture. 

Mrs. Rudkin exudes that in- 
tangible quality best known as 
“class,” which is particularly for- 
tunate, since her bread is a prem- 
ium product considerably more 
expensive than the mass pro- 
duced commercial breads. If Mrs. 
Rudkin should bum the next 
batch of bread and go out of busi- 
ness, she has a bright future in 
TV selling. 
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Current Juke Box Favorites 





I 

I 

\ 

1 



SECRET 

LOVE 


DON’T GO TO 
STRANGERS 


(COME TO ME) 


OTHER CURRENT JUBILEE HITS 



#5H5 

4 Tunet 


DO DO DO 
DO DO DO 
DO IT 
AGAIN 


MY WILD IRISH ROSE 


I 

I 

I 

I 

I 


MARIE *iim 

1 CAMBLED WITH LOVE 4 i m 

THERE’S NO ONE BUT YOU *5U4 

ROBE OF CALVARY o,u,i« 

BIRTHDAY CARD SONC 'mm 

LOVE ME, BABY Betty Jon®* 

2 P 2 PARDON MY BLOOPER 

EP5011 (Radio & TV'* Most Hilarious Boners) 

ROMEO & JULIET (Dialect) *3524 

Parts 1 & 2 Happy lewis— Mo® Quests! 


JUBILEE RECORDS 

315 W. 47th St., N.Y.C., N.Y. 



WHY DO A DRINK MAKE YOU THINK? 
BROWN CAL 


IT’S HEAVENLY 
YOU CALL IT MADNESS 

THIS IS YOU 

I’LL ALWAYS REMEMBER 


MELANCHOLY SERENADE 
BREAK MY HEART 

SOMEONE, SOMEWHERE 
I DON’T WANT TO CO ON LOVINC 

Chuck Leonard Quartet 
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of Advertised Used 
Machine Prices 


THIS IS A MUST! 



IT RAINS" 


Listen to 
the voice 
that’s launching 
a million 
records! 


singing 

THE BLUES 


WITH BUDDY BAKER’S ORCHESTRA 


B/W 


VICTOR HERBERT’S 

IN THE DARK'' 

« 

WITH 

JUD CONLON’S RHYTHMAIRES 
VAN ALEXANDER’S ORCHESTRA 


Distributor Now. Distributors 
In Every Major City. 


VITO RECORDING COMPANY 

SS5S Sunset Boulevard • Hollywood 46, California • CBestview 4-6919 


1 1 1 1 1 1 1 1 1 1 1 1 III 1 1 1 1 1 1 1 1 ! 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 i 1 1 1 1 1 1 1 ' I ! 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 II I II 1 1 1 1 1 1 II ' 

• Music Machines 

Equipment and prices listed below are taken from advertisements In The Billboard Issues as 
I indicated below. All advertised used machines and prices are listed. Where more than one firm 
advertised the same equipment at the same price, frequency with which the price occurred Is 
indicated in parentheses. Where quantity discounts are advertised, as In the case of bulk venders, 
only the single machine price is listed. Any price obviously depends on condition of the equipment, 
age. time on location, territory and other related factors. 


Issue of Issue ol Issue ol Issue oi 

AMI Feb. 27 Feb. 20 Feb. 13 Feb. 6 

Model A $139.00 160.00 $139.50 195.00 $139.00 139.50 $139.00 139.50 

195.00 159.95 175.00 160.00 

195.00 199.50 195.00(2) 

Model B 269 00 275.00 229.50 250.00 229.50 269.00 229.50 275.00 

300.00 259.00 269.00 299.50 300.00 300.00 

300.00 

Model C 249.50 299.00 279.50' 285.00 279.50 289.95 275.00 279.50 

325 00 299.00 325.00 299.00 325.00 280.00 325.00 

350.00 

Mode! D-40 349.50 395.00 395.00 400.00 399.50 399.50 425.00 

400.00 425.00(2) 450.00 

Model D-80 439.50 479.50 495.00 439.50 495.00 439.50 525.00 

495.00 525.00 

CHICAGO COIN 

Band Box 139.00 95 00 139.00 139.00 139.00 

EVANS 

Constellation 325.00 245 00 325.00 325.00 325 00 

MILLS 

Constellation 325.00 125.00 215.00 125.00 125.00 

RISTAUCRAT 

12 Selection 79.00 79.00 79.00 

ROCK-OLA 

Fire Ball 45 RPM 469 50 475.00 475.00 545.00 469.50 475.00 469.50 475 00 

1422 49.50 79.00 89.00 89.50 79.00 89.00 79.00 99.50 

89.00 99.50 99.50 99.50 104.00 

1426 59-50 99.00 109.00 99.00 109.00 99.00 119.00 

109.00 

1428 175.00 195.00 225.00 189.95 

1432 275.00 289.50 275.00 289.50 275.00 295.00 

1434 375 00 395.00 375.00 375.00 395.00 395 00(2) 

1436 Fireball 45 RPM 429.50 

52-50 429.95 

1947 125.00 125.00 125.00 125 0C 

1948 250.00 250.00 250.00 250 OC 

SEEBURG 

Hideaway 125.00 125.00 125.00 125.00 

46 Hideaway 69.50 

1-46 135.60 

1-47 165.00 

47 99.50 99.50 99.50 99.50 

48 Hideaway 89.50 

100 A 450.00 

H M 100 A 339.50 

M 100 A 78 RPM 349.50 450.00 350 00 375.00 449.95 450.00 450 00 474.50 

495 00 295.00 450.00 465.00 495.00 475.00 495.00 

495.00 

M 100 B 45 RPM 535.00 

146 50.00 69.50 65.00 99.00 64.50 99.00 95.00 99.5t 

99 00 99 50 99.50 135.00 99.50 135.00 135.00 

H 146 M Hideaway 79 00 79.00 79.50 

146 M 79.00 79.00 79.00 115.00 

146 S 115.00 

H 146 Hideaway 50.00 

147 75.00 89.50 75.00 109.50 109.50 129.00 109.50 125.00 

109.50 129.50 129.00 165.00 165.00 165.00 

147 M 109.00 109.00 109.00 135.00 

147 S 135.00 

148 139.50 195.00 195.00 195.00 150.00 195.00 

148 M 189.00 189.00 189.00 195.00 

148 ML 159.50 199-00 159.50 179.50 159.50 199.00 159.50 215.0C 

199.00 

148 SL 159.00 159.00 159.00 

H 246 Hideaway 75.00 

1946 Hideaway 89.50 89.50 89.50 89.50 

1947 Hideaway 99.50 99.50 99.50 

1948 Hideaway 109 50 J 65 00 109.50 165.00 109.50 165.00 109.50 165 OC 

WILLIAMS 

Music Mite 90 00 75.00 90.00 90.00 

WURLITZER 

Colonial 89.00 

600 K 25.00 

700 50.0C 

750 E 29.50 

1015 79.50 99.00 99.50(2) 150.00 89.95 99.Q0 97.50 99.00 

99.50 100.00 99.50 150.00 99.50 125.00 

150.00 150.0C 

1017 Hideaway 59.50 

1080 99 00 100.00 99.00 125.00 89.50 99.00 8930 119.00 

125.00 125.00 125.00 

1100 169.50 189.00 185.00 189.50 189.50 199.95 189.50 215.00 

219.00 225.00 235.00 219.00 250.00 219.00 250.0C 

225 00(2) 245.00 

1217 Hideaway 200.50 

1250 229.50 249.50 249.50 295.00 249.50 269.% 2493 0 260.00 

295.00 iOO.OO 325.00 295.00 325.00 295.00 

325.00 

1400 399.50 4293 0 42930 4293 0 449.95 42930 

495.00 

1500 95.00 595.00(2) 

695.00 

3020 12.95 


iF-rr 

fp ,he ‘ 


Your ticket to 


SALES RESULTS- j 

,he 1m "Si LLBPARP! j 


PASOUALE SAYS; 

USA READY! 

"LET'SA GO 
YOUR HOUSE" 

PARTS I & II 

NEMO 

#101 

Distributors, contact 

FOX ASSOCIATES 

2519 W. 7 Sf. Los Angeles 5, Cali*. 


The New Sensation 

LUIGI MARTINI 

The Italian Hep-a-cat 

BASIN STREET BLUES 

b/w 

PLEASE DON’T TALK ABOUT 
HE WHEN I'M GONE 

laguar 3001 
Coming Up Strong 

FOUR BROTHERS AND A COUSIN 

TRUST IN ME 

b/w 

WHISTLE STOP BLUES 

laguar 3003 


JAGUAR RECORDS, INC. 

1650 BROADWAY, N. Y., N. Y. 
Phone Circle 7-0057 


TWO HOT ONES! 

"SATURDAY 

BLUES" 

Jake Porter Quartet 

ft 50 A A 

"OH, THAT'LL 
BE JOYFUL" 

lack McVea 

#55AA 

D1ST.: SOME TERRITORIES STILL 
AVAILABLE. WRITE, WIRE OR 
PHONE. 

COMBO RECORDS 



Great Mambo 

Vibe Sounds 
Exceptional Beat for Operetera 

Ne. 216 


MAMBO FOR DANCERS ONLY— 
QUIEN SERA'— 

No. Ut 

CHOP SUKV MAMBO 
LAS MUCHACHITAS DEL CHA CHA— 
Ne. 243 

New LP— Alfredita Mambo — LP-71B 
New E P — Alfred ito Mambo - E P-601 


RAINBOW RECORDING CORP 


767 Tenth Ave., New York 1*. N. V. 


3 REGIONAL OFFICES 
UNDER 1 OWNERSHIP 

providing EXCLUSIVE, NA- 
TIONAL CRASS ROOTS COV- 
ERACE •* newspapers, daily and 
weekly; national consumer and 
business publications and liter- 
ally every perledical on your 
schedule. 

Write er phene for 
eer new booklet 

27 Thames Street 
New York 6. N. Y. 
lArtlay 7-2096 
104 West Linwood Itvd. 

Kansas City, Me. 

715 Harrison Street 
Topeka, Kansas 
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AND HIS DOWN BEAT ORCHESTI 


with sensational arrangement on 


ON THE FLIP 
A GREAT VOCAL OF 

"TULAROSA" 

BY MIKE ANGELO 


MERCURY 70328 ,• 70328X45 




1. "FROM THE VINE CAME THE GRAPE" 

and "Patxo For Pixxa" 

THE GAYLORDS MERCURY 70196 • 70296X45 

2. "CUDDLE ME" 

and "OH, Am I Lonely" 

RONNIE GAYLORD mercury 702*5 • 70285 x 45 

3. "CROSS OVER THE BRIDGE" 

and "My Pettiest lover" 

PATTI PAGE MERCURY 70302 ♦ 70302X45 

4. "SOMEBODY BAD STOLE DE WEDDING BELL" 

and "Baubles, Bangles And Beads" 

GEORGIA GIBBS mercury 7029 a • 70298 x 45 

5. "MELANCHOLY ME" 

and "I Wonder What's Become Of Sally" 

EDDY HOWARD mercury 70304 • 70304 x 43 

6. "CHANGING PARTNERS" 

and "Don't Get Around Much Anymore" 

PATTI PAGE 

7. "FANCY PANTS " 

and "By Heck" 

DAVID CARROLL 

8 . "THE BREEZE AND I" 

and "To Love You" 

VIC DAMONE 

9. "THE CREEP" 

and "Love Theme" 

RALPH MARTERIE 


MERCURY 70295 • 70295X45 


MERCURY 70292 • 70292X45 


MERCURY 70287 • 70287X45 




MERCURY 70281 • 70281X45 


10. "SADIE THOMPSON'S SONG" 

and "Drive In" 

RICHARD HAYMAN mercury 70237 • 70237x45 


Another 'GAMBLER'S GUITAR' 


The Train 
With The 
Rhumba 


AND 

A GREAT RENDITION OF 

"MELANCHOLY BABY" 

MERCURY 70327 • 70327X45 
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The Billboard Music Popularity Charts 


THE MUSIC INDUSTRY'S MOST COMPLETE GUIDE TO THE ACTUAL AND POTENTIAL SALE OF TUNES AND RECORDS IN ALL CATEGORIES 


• Best Selling 
Sheet Music 

Tunes are ranked in order of their cur- 
rent national selling importance at the 
sheet music Jobber level. 

Weeks 

This Lasl on 

Week Week Chart 


1. Stranger in Paradise . . 

. Frank 

3 

14 

2. Oh, Mein Papa (Oh, My 

12 

Papa) 

Shapiro-Bernstein 

1 

3. Secret Love 

Remick 

4 

10 

4. Changing Partners 

Porgie 

2 

14 

5. Heart of My Heart 

Robbins 

6 

11 

6 . Till Then 

Leeds 

9 

2 

7. Young at Heart 

Sunbeam 

12 

2 

8 . Make Love to Me 

E. H. Morris 

8 

4 

9. That's Amore 

Paramount 

5 

12 

10. Cross Over the Bridge. . 

Valando 

— 

1 

11. Ebb Tide 

Robbins 

11. From the Vine Came the 

10 

24 

Grape 

Randy Smith 

13 

3 

13. Jones Boy..... 

Pincus 

11 

5 

14. Till We Two Are One. . 

Shapiro-Bernstein 

15. Somebody Bad Stole De 

7 

5 

Wedding Bell — 

E. H. Morris 

1 


* Tunes with 
Greatest Radio and 
Television Audiences 


Tunes, listed alphabetically, have the 
greatest audiences on network station 
programs in New York, Chicago and 
Los Angeles. Lists are based on John 
O. Peatman's copyrighted Audience Cov- 
erage Index. 

Radio 

A Dime and a Dollar (R>— Famous— ASCAP 
Answer Me My Love (R)— Bourne— ASCAP 
Bimbo (R) — Fairway — BMI 
Changing Partners (R) — Porgie — BMI 
Darktown Strutters Ball (R) — Feist— ASCAP 
Don’t You Hear Them Bells (R)— Iris-Tro- 
Jan— BMI 

Ebb Tide (R>— Robbins— ASCAP 
From the Vine Came the Grape (R) — 
Randy Smith — ASCAP 
Granada (R) — Southern — BMI 
Heart of My Heart (R)— Robbins — ASCAP 
Hold Me (R>— Robbins— ASCAP 
I Get So Lonely (R>— Melrose— ASCAP 
Jones Boy (R) — Pincus — ASCAP 
Lost in Loveliness (R) — Chappell— ASCAP 
Make Love to Me (R>— Melrose — ASCAP 
Marie (R)— Berlin— ASCAP 
Oh My Papa (R>— Shapiro - Bernstein — 
ASCAP 

Ricochet (R)— Sheldon— BMI 
Sadie Thompson's Song (R) (F) — Mills — 
ASCAP 

Secret Love (R) (F) — Remick — ASCAP 
Somebody Bad Stole De Wedding Bell (R) 
— E. H. Morris— ASCAP 
Stranger in Paradise (R) (M) — Frank— 
ASCAP 

That’s Amore (R) (F) — Paramount — ASCAP 
That's What a Rainy Day is For (R)— 
Robbins— ASCAP 

Till We Two Are One (R) — Shapiro-Bcm- 
stein— ASCAP 

Till Then (R)— Pickwick— ASCAP 
Wanted (R)— Wilmark— ASCAP 
Woman (Man) (R) — Studio— BMI 
Y’All Come (R) — Starritc — BMI 
Young at Heart (R) — Sunbeam — BMI 

Television 

Baubles. Bangles and Beads (R)— Frank— 
ASCAP 

C’est Manifique (R) (M>— Chappell— ASCAP 
Changing Partners (R)— Porgie — BMI 
Heart of My Heart (R>— Robbins— ASCAP 
Here (R) — Hill A Range— BMI 
I Love Paris (R) (M>— Chappell— ASCAP 
Isn’t it a Shame (R) — Chappell— ASCAP 
Jones Boy (R>— Pincus— ASCAP 
Make Love to Me (R>— Melrose— ASCAP 
Man With the Banjo (R>— MeDin— BMI 
Oh My Papa (R) — Shapiro - Bernstein — 
ASCAP 

Ricochet (R) — Sheldon — BMI 
Secret Love (R) (F>— Remick— ASCAP 
Sentimental Eyes (R)— Witmark— ASCAP 
Somebody Bad Stole De Wedding BcU (R) 
— E. H. Morris— ASCAP 
Stranger in Paradise (R) (M>— Frank— 
ASCAP 

That’s Amore (R) (F) — Paramount— ASCAP 
Wanted (R>— Witmark— ASCAP 
You Made Me Love You (R) — Broadway— 
ASCAP 

Young at Heart (R)— Sunbeam— BMI 



The Nations Top Tunes 

For survey week ending February 24 


This 

Week 


7. 

8 . 


Oh, Mein Papa (Oh, My Papa) 

By John Turner, Geoffrey Parson and Paul Burkhard — Published by Shapiro-Bernstein (ASCAP) 
BEST SELLING RECORDS: Eddie Fisher, V 20-5552; Eddie Calvert, Essex 336. OTHER REC- 
ORDS AVAILABLE: R. Anthonv. Cap 2678; L. Assia, London 18151; Brashats. London 1403; 
B. De Wcillc, Coral 61111; D. Hill, V 20-5561; H. James-P. Weston, Col 40134; G. Klavan. Col 
40173; R. Morgan, Dec 28964; T. Rodriguez, V 47-5568; F; Rullo, Mercury 70283; J. Vadnal, 
V 20-5569; R. Wottawa, Coral 61111. 

TRANSCRIPTIONS AVAILABLE: June Valli, Thesaurus. 

Secret Love 

By Sammy Faith and Paul Webster — Published by Remick (ASCAP) 

BEST SELLING RECORD: Doris Day. Col 40108. OTHER RECORDS AVAILABLE: R. Anthony, 
Cap 2678; T. Edwards, M-G-M 11604; Whitman-G. Grant, V 20-5512; G. Jenkins, Dec 28876. 
From Warner Picture — "Calamity Jane.” 

Stranger in Paradise 

By Robert Wright and George Foreest — Published by Frank (ASCAP) 

BEST SELLING RECORDS: T. Bennett, Col 40121; Four Aces. Dec 28927. OTHER RECORDS 
AVAILABLE: J. August, Mercury 70250; V. Damone, Mercury 70269; R. Flanagan, V 20-5505; 
Ink Spots, King 1304; G. MacRae, Cap 2652; T. Martin, V 20-5535; A. Romero, V 20-5551; J. 
Sebastian, Cadence 1421; L. Stokowski, V 10. 

TRANSCRIPTIONS AVAILABLE: Freddy Martin, Thesaurus. 

Make Love to Me 

By Bill Norvas, Allan Copeland, Leon Roppolo, Paul Mares, Benny Pollack, George Bruoies, Mel 
Stetzel, Walter Melrus — Published by Melrose (ASCAP) 

BEST SELLING RECORD: J. Stafford, Col 40143. OTHER RECORDS AVAILABLE: Com- 
manders, Dec 29048; P. Daily and His Chicagoans, Jazz Man 105. 

That’s Amore 

By Jack Brooks and Hany Warren — Published by Paramount (ASCAP) 

BEST SELLING RECORD: D. Martin, Cap 2589. OTHER RECORDS AVAILABLE: B. Barron, 
M-G-M 11584; M. Katz, Cap 2731. 

From Paramount picture, "The Caddy.’’ 

Changing Partners 

By Larry Coleman and Joe Darion — Published by Porgie (BMI) 

BEST SELLING RECORD: P. Page, Mercury 70260. OTHER RECORDS AVAILABLE: Crickets, 
BEST SELLINGJay Dee 785; Bing Crosby, Dec 28868; H. Forest, Bell 1017; Ink Spots, King 
1304; P. W. King, V 20-5537; D. Shore, V 20-5515; K, Starr, Cap 2657. 

TRANSCRIPTIONS AVAILABLE*. Johnny Desmond, Thesaurus. 

From the Vine Came the Grape 

By Paul Cunningham and Leonard Whitcup— Published by Randy Smith (ASCAP) 

Italian translation by Alan Gerard and Pat Nato. 

BEST SELLING RECORDS: Gay ords, Mercury 70296; Hilltoppers, Dot 15127. 

Heart of My Heart 

By Ben Ryan — Published by Robbins (ASCAP) 

BEST SELLING RECORD: Four Aces, Dec 28927. OTHER RECORDS AVAILABLE: D. Cornell, 
A. Dale, J. Desmond, Coral 61076; L. Elgart, Col 40137; Four Vagabonds. Apollo 1076; F. Lainc, 
Mercury 70262; Maple City Four, Mercury 6084; J. Shard. Cap 2520; G. Wright, King 1308. 
TRANSCRIPTIONS AVAILABLE: Freddy Martin, Thesaurus. 


Weeks 
Last om 
Week Chart 

1 13 


9. Till We Two Are One 

10 . 


By Tom Glazer, Billy and Larry Martin — Published by Shapiro-Bernstein (ASCAP) 

BEST SELLING RECORD: G. Shaw, Dec 28937. OTHER RECORDS AVAILABLE: E. Howard, 
Mercury. 


3 9 


2 14 


4 17 


5 14 


I Get So Lonely 

By Pat Ballard— Published by E. H. Morris (ASCAP) 
BEST SELLING RECORD: Four Knights, Cap 2654. 
Crosby, Dec 29054. 


8 

7 

9 

11 


15 


OTHER RECORDS AVAILABLE: Bing 


Second Ten 


11. TILL THEN 12 5 

Published by Leeds (ASCAP) 

12. YOUNG AT HEART 13 3 

Published by Sunbeam (BMI) 

13. DARKTOWN STRUTTERS' BALL 16 2 

Published by Feist (ASCAP) 

14. ANSWER ME. MY LOVE. __ 1 

Published by Bourne (ASCAP) 

15. CROSS OVER THE BRIDGE _ 1 

Published by Valando (ASCAP) 

16. SOMEBODY BAD STOLE DE WEDDING BELL is 4 

Published by E. H. Morris (ASCAP) 

17. BELL BOTTOM BLUES _ 2 

Published by Shapiro-Bernstein (ASCAP) 

18. JONES BOY 15 9 

Published by Pincus < ASCAP) 

19. WANTED — j 

Published by Wiinark (ASCAP) 

20. WOMAN 17 9 

Published by Studio (BMI) 

20. RAGS TO RICHES...., 10 24 

Published by Saunders (ASCAP) 


WARNING — The title "HONOR ROLL OF HITS” is a registered trade-mark and the listing of the hits has been copy- 
righted by The Billboard. Use of either may not be made without The Billboard's consent. Simply write or wire Publisher, 
The Billboard, 1564 Broadway, New York, and Permission will be immediately granted. 


The Honor Roll of Hits comprises the notion's top tunes according 
to record and sheet sales, disk jockey and juke box performances 
os determined by The Billboard's weekly nationwide surveys. 


INDEX TO CHARTS 


Popular Records, Singles 80 

Packaged Records, Popular.. 90 

Packaged Records, Classical 90 


Country & Western 92 

Rhythm & Blues 100 

Other Categories 104 


• The Music Comer 


This week, Capitol Records re- 
leased the first waxing by the 
Big Dave ork. With the first disk, 
the firm released a leaflet which 
purports to be a biography of Big 
Dave. For those who may not 
know who Big Dave is, we feel 
the time is ripe to tell all. First 
of all, Capitol Records halts the 
biography of the tenorman at the 
year 1946. Well, since 1946. Big 
Dave, under the name of Dave 
Cavanaugh, has been doing a.&r. 
work for the diskery. He was in 
charge of a.&r. for the East for 
two years and is now in charge of 
kiddie and other assorted disks 
for the label. Sometimes he is the 
echo on western records, at other 
times he handles jazz arrange- 
ments for thrush Frances Faye 
and others. 

What distresses us most about 
the purported biography, how- 
ever, is that it omits the most 
romantic and picturesque part of 
Big Dave’s career. This was the 
period when he led a small combo 
yclept the Kurbsione Kops. The 
combo used to wind up its act 
playing some crazy two-beat mu- 
sic in an acrobatic finish known 
to vaudevillians as a three-high 
stand and as topple with Big 
Dave as the understander — play- 
ing his tenor sax. 

We hope that in the future, 
when Capitol issued other Big 
Bave disks, it will include cuts of 
the maestro taking bows with the 
combo. (P. S. Dave Cavanaugh 
rates aces high in the business.) 

Rumors spread in the trade like 
magic, and this week it is time to 
puncture a few. First of all, the 
Smith Brothers, on “X” Records, 
are really not brothers. Lead 
singer is warbler Bemie Knee. 
Also, in spite of rumors to the 
contrary, English fiddler Manto- 
vani does not play all of the fiddle 
parts on his London Records — 
there really is an orchestra be- 
hind him. And last, but not least, 
it is not true that the same ar- 
ranger arranges for all r.&b. 
quartets. 

Columbia Records has three of 
the top five on the best-selling 
pop charts this week, one by 
Dodo, one by Jo Stafford, and one 
by Tonny Bennett. Frank Sinatra 
has jumped into the first 10 for 
the first time in a long time with 
his waxing of “Young at Heart.” 
And the Hilltoppers and Patti 
Page each have two records on 
the best-selling chart. On the 
Roll of Hits, nine out of the top 
10 tunes are with publishers af- 
filiated with the American So- 
ciety of Composers, Authors and 
Publishers. 


* England's 
Top Twenty 


Based on cabled reports from England’s 
top music jobbers. American publisher 

of each tune is listed in parenthesis. 
Asterisk indicates no American pub- 
lisher. 

1. Oh, My Papa — Maurice (Shapiro-Bem- 
stein) 

2. Swedish Rhapsody — Connelly (Dart- 
mouth) 

3. Tennessee Wig walk— Francis (Odette) 

4. Rags to Riches — Chappell (Saunders) 

5. That’s Amore — Victoria (Paramount) 

6. Answer Me— Bourne (Bourne) 

7. Cloud Lucky Seven— Robbins (Robbins) 

8. If You Love Me— World Wide (Peer) 

9. Changing Partners — Robert M e 1 1 i a 
(Porgie) 

10. 1 See the Moon — Feldman (Plymouth) 

11. Ebb Tide — Robbins (Robbins) 

12. Don’t Laugh at Me (Cause I’m a Fool) 
—David Toff (•) 

13. Blowing Wild — Harms, Connelly (Wit- 
mark) 

14. Happy Wanderer— Bosworlh (Boosey A 
Hawkes) 

15. The Creep— Robbins (Miller) 

16. Golden Tango — Lawrence Wright (Mills) 

17. From Here to Eternity— Dash (Barton) 

18. My Heart Belongs to Only You — Kasa- 
ner (Regent) 

19. Richochet— Victoria (Sheldon) 

20. Luxembourg Polka — Dash (•) 
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a history-making list of 5,000 10-inch Columbia pop records! 

'Yltrough the years, Columbia has consistently given you the 
finest records, the finest sound, the finest artists— in - 

short, the biggest business! From 35201 to 40201! 

Which of them are your favorites? Which did you find most 

successful for you? Which tvould you like to have again? 


On this and the following 
page, please check off 
fifty of your favorite 
Columbia Records from 
the list — scores of 
Columbia hits are listed. 

but there are plenty 
that aren’t, too, so there 
is also space for you to 
add in your own selections. 

Tear along dotted line 
—or if you want to save 
your copy, there will be 
extra ballots on hand at 
The Billboard Exhibit at 
the MOA Convention 
— and send it to 
Department G/S, 
Columbia Records. Inc., 
1473 Barnum Avenue, 
Bridgeport. Conn. 

All entrants will 
receive — free — the special 
anniversary record of 
"The Ghost in the Wine” 
and "I Live Each Day” 
by Jerry Vale. 

The contestant who .submits 
the list that most closely 
approximates the final 
tabulation of ballots will 
receive one of the 
magnificent new “360” 
phonographs as FIRST PRIZE! 


1 


PICK YOUR FAVORITE FIFTY COLUMBIA ALL-TIME HITS 






*The soon-to-be-released coupling 
of “The Ghost in the Wine ” and 
“I Live Each Day” by Jerry Vale. 

SPECIAL NOTE: 

ONLY JUKE BOX OPERATORS 
ARE ELIGIBLE IN 
' THIS CONTEST 


□ Oh, Johnny, Oh, Johnny, Ohl. Orrin Tucker 

□ Laura ■....-.■..•.•.■.•..•..•...Woody Herman 

□ Keep II a Secret' Jo Stafford 

□ I Col It Bad Benny Goodman 

□ La Vie En Rose Edith Piaf 

□ Bouquet ol Roses Sammy Kaye 

□ Peg o' My Heart Buddy Clark 

□ Beal Me. Daddy Will Bradley 

□ Snowfall Claude Thornhill 

□ If I Loved You Frank Sinatra 

□ Blues in the Night Rosemary Clooney 

□ Who Wouldn't love You Kay Kyser 

□ Because of You Tony Bennett 

□ Strictly Instrumental Harry James 

□ Elmer's Tune Dick Jurgens 

□ Ma Says, Pa Says Doris Day Johnnie Ray 

□ Strange Music Frank Sinatra 

□ Ole Buttermilk Sky Kay Kyser 

□ Our Lady ol Fatima'. The Mariners 

□ You Made Me love You Harry James 

□ Too Fat Polka Arthur Godfrey 

□ Miami Beach Rbumba Xavier Cugat 

□ lei's Dance Benny Goodman 

□ Stormy Weather Duke Ellington 

□ Jealousy Frankie laine 

□ Rum and Coca-Cola Abe Lyman 

□ Delicado Percy Failh 

□ It's So Nice to Have a Man Around the House 

Dinah Shore 

□ My Dreams Are Gelling Belter All the Time 

les Brown 

□ Scatter-Brain Benny Goodman 

□ Jambalaya Jo Stafford 

□ Strip Polka Kay Kyser 

□ Sentimental Journey les Brown 

□ Cuanlo le Gusta Xavier Cugat 

□ Golden Earrings Dinah Shore 

□ Back Beal Boogie Harry James 

□ It's Magic Doris Day 

□ Bolch a Me Rosemary Clooney 

□ Walkin' to Missouri Sammy Kaye 

□ Three Lillie Fishies Kay Kyser 

□ Solitude Duke Ellington 

□ Shrimp Boats Jo Stafford 

□ Somebody Else Is Taking My Place. . Benny Goodman 

□ People Will Say We're in Love Frank Sinatra 

□ Rhumboogie Will Bradley 




| Autumn leaves Edith Piaf 

| A Handful of Slats.: Ray Noble 

Canadian Capers Doris Day 

| Linda Buddy Clark Ray Noble 

Don't Get Around Much Anymore. . .Duke Ellington 

Boulevard of Broken Dreams Tony Bennett 

| Why Don't We Do This More Often Kay Kyser 

Green Eyes Gene Krupa 

Walkin' My Baby Back Home Johnnie Ray 

Nancy frank Sinatra 

Easier Parade Sammy Kaye 

The Peanut Vendor. . ., Xavier Cugat 

I Saw Mommy Kissing Santa Claus Jimmy Boyd 

Loch Lomond Maxine Sullivan 

One o'clock Jump Harry James 

Oge for My Baby Frankie Laine 

My Heart Cries for You Guy Mitchell 

Massachuselts Gene Krupa 

Sleepy Lagoon. Harry James 

If Jo Stafford 

Taking a Chance on Love Benny Goodman 

Celery Stalks al Midnight Will Bradley 

Deep Purple Sarah Vaughan 

The Coffee Song Frank Sinatra 

Cry Johnnie Ray 

Music Makers Harry James 

Down Yonder Champ Butler 

Concerto lor Trumpet Harry James 

The Song From Moulin Rouge Percy Faith 

Duerme (Time Was) Xavier Cugat 

I’m Getting Tired So I Can Sleep Claude Thornhill 

Oh, What It Seemed to Be Frank Sinatra 

You and I Kay Kyser 

My Man Toni Arden 

The Roving Kind Guy Mitchell 

Tired Pearl Bailey 

Apple Honey Woody Herman 

Baby, It's Cold Oulside Dinah Shore-Buddy Clark 

Got a Dale With an Angel Hal Kemp 

Carle Boogie Frankie Carle 

Tenderly Rosemary Clooney 

Just Because Frankie Yankovic 

My Melancholy Baby Harry James 

You Belong to Me Jo Stafford 

All or Nothing al All Frank Sinalra Harry James 

Harbor Lights Sammy Kaye 

Mood Indigo Duke Ellington 

(Listings continued on next page) 
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from these sample titles of Columbia’s 5,000 hit records 
listed on this and the preceding page. 

(You may write in your own favorites if they are not listed) 

every entrant will receive a free copy of the special anniversary 
record “ The Ghost in the Wine” and “/ Live Each Day” by Jerry Vale 








(continued from preceding page ) 

□ The Three Bells les Compagnons de la Chanson 

□ A Lover's Lullaby/ Sunrise Serenade Frankie Carle 

□ Wail Till the Sun Shines. Nellie Harry James 

□ Daddy Sammy Kaye 

□ The River Seine Doris Day 

□ Five Minutes More Frank Sinatra 

□ Sparrow in the Tree Top Guy Mitchell 

□ Bizet Has His Day Les Brown 

□ Begin the Beguine Xavier Cugat 

□ But Not (or Me Harry James 

□ Sophisticated lady Duke Ellington 

□ Tuxedo Junction Gene Krupa 

□ Woodchopper’s Ball Woody Herman 

□ Dream ; Frank Sinatra 

□ Confess Doris Day-Buddy Clark 

□ Autumn Nocturne Claude Thornhill 

□ Cold, Cold Heart Tony Bennett 

□ Why Don't You Do Right. Benny Goodman-Peggy Lee 

□ That's What You Think Gene Krupa 

□ Jingle, Jangle, Jingle Kay Kyser 

□ Jack, Jack, Jack (Cu-Tu-Gu-Ru) ..Xavier Cugat 

□ Summertime Sarah Vaughan 

□ Two o'Clock Jump Harry James 

□ Lover’s Leap les Brown 

□ The Gypsy Dinah Shore 

□ Jersey Bounce Benny Goodman 

□ Almost Like Being in Love Frank Sinatra 

□ Goodnight, Sweetheart Ray Noble 

□ Caldonia Woody Herman 

□ Beautiful Brown Eyes Rosemary Clooney 

□ Falling leaves Horace Heidt-Frankie Carle 

□ A Guy Is a Guy Doris Day 

□ All My Love Percy Faith 

□ I'm Beginning to See the Light Harry James 

□ I've Got My Love to Keep Me Warm Les Brown 

□ Hoggin' and Chalkin’ Kay Kyser 

□ My Truly, Truly Fair Guy Mitchell 

□ Nevertheless Paul Weston 

□ Indian Love Call Tony Paslor 

□ Buttons and Bows Dinah Shore 

□ On a Slow Boat to China Kay Kyser 

□ You’ll Never Know Frank Sinatra 

□ Daybreak Harry James 

□ Jezebel Frankie laine 

□ Down the Road Will Bradley 

□ Ay-Round the Corner Jo Stafford 

□ A Good Man Is Hard to Find les Brown 

□ The Syncopated Clock Percy Faith 


□ Opus No, t Gene Krupa 

□ Bewitched Doris Day 

□ Friendship Kay Kyser 

□ April in Paris Frank Sinatra 

□ I Cried for You Sarah Vaughan 

□ Bijou Woody Herman 

□ Anniversary Song Dinah Shore 

□ Our Lady of Fatima Tony Bennett 

□ Tico Tico Xavier Cugat 

□ Jim Claude Thornhill 

□ Autumn in New York Frank Sinatra 

□ Brazil Xavier Cugat 

□ Knock Me a Kiss Gene Krupa 

□ Sabre Dance Woody Herman 

□ Sugarbush Doris Day-Frankie Laine 

□ Sophisticated Swing les Brown 

□ Some Enchanted Evening Frank Sinatra 

□ I Cried for You Sarah Vaughan 

□ Hey, Good Lookin' Frankie Laine- Jo Stafford 

□ Tzena Tzena Tzena Mitch Miller 

□ Jusl One of Those Things Les Brown 

□ Ultra Harry James 

□ September Song Frank Sinatra 

□ Come On-a My House Rosemary Clooney 

□ Johnson Rag... Jimmy Dorsey 

□ Northwest Passage Woody Herman 

□ Babalu Xavier Cugat 

□ I Cried for You Harry James 

□ Sunday, Monday or Always Frank Sinatra 

□ Rumors Are Flying Frankie Carle 


Operator's 
Name . . . . , 

Address . . . 


MAIL TO: Department 6/S, (ohimbia Records, Inc., 1473 Barnum Avenue, Bridgeport, Conn. 


vn 




On this and the 
preceding page, please 
check off fifty of your 
favorite Columbia Records 
from the list — scores of 
Columbia hits are listed, 
but there are plenty 
that aren’t, too, so 
there is also space 
for you to add in your 
own selections. 


Tear along dotted line 
— or if you want to save 
your copy, there will be 
extra ballots on hand at 
The Billboard Exhibit at ’ 
the MOA Convention 
— and send it to 
Department G/S, 
Columbia Records, Inc.,' 
1473 Barnum Avenue, 

Bridgeport, Conn. 

• 

NOTE: 

ONLY JUKE BOX 

OPERATORS 

ELIGIBLE 
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Latest Release 


SUCH A 
NIGHT 


DESTINY 


Columbia 40200 


Personal Management 

BERNIE LANG 


Direction 


GENERAL ARTISTS CORPORATION 


NEW YORK • CHICAGO • BEVERLY HILLS 
CINCINNATI • OALLAS • LONDON 




i 

i 


t 
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CURRENT JUKE BOX FAVORITES 


^ - 


40169 


Direction 

MUSIC CORPORATION 
OF AMERICA 


Personal Manager 

RAYMOND MUSCARKLLA 

1780 Broadway 


!i§tl 


Opening 

CHICAGO THEATRE 

On March 5 
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FRANKIE 

LAINE 

New Release 

THE KID S LAST 
FIGHT 

and 

LOHG DISTANCE LOVE 

Columbia 40178 

Current Juke Box Favorites 

GRANADA 

and 

I'D GIVE MY LIFE 

Columbia 40136 

^ VRL FISHER at the Piano 
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THE MIRACLE MAN 


OF THE ORGAN! 





organ 


Christmas Carols: 

Joy to the World ♦ Silent Night • 
Away In a Manger • The First Noel 
• Adeste Fldeles • O Little Town of 
Bethlehem ♦ I'll Be Home for 
Christmas * White Christmas 

"Lp” CL 6130 • 45 Set B-210 • 
78 Set C-210 


Collections by 
Ken Griffin 


Half as Much 

Auf Wiederseh'n, Sweetheart 

30809 • 4-39809 

You Belong to Me 
Walkin' to Missouri 

39857 • 4-39857 

Cecile Waltz 

In an Eigtheenth Century 
Drawing Room 

39880 • 4-39880 

Oh, Happy Day 
Pretend 

39915 • 4-39915 

Till I Waltz Again with You 
HaYe You Heard? 

36952 • 4-36652 

When You Wore A Tulip 
Louisiana Waltz 

39966 • 4-39966 

Little Red Monkey 
April in Portugal 

39983 • 4-39983 

You. You. You 
No Other Lore 

40036 • 4-40039 


Single Records by 
Ken Griffin 


Are You Lonesome Tonight? 
When I Lost You 

388 

Harbor Lights 
Josephine 


Latin Americana: 

El Choclo • Yours • Green Eyes • 
La Paloma • Jealousle • Until To- 
morrow * La Golondrlna • Siboney 
"Lp" CL 6263 

When Irish Eyes Are Smiling: 
When Irish Eyes Are Smiling * I’ll 
Take You Home Again, Kathleen • 
Mary's a Grand Old Name * Where 
the River Shannon Flows • Galway 
Bay • Danny Boy • Peggy O'Neil • 
Mother Machree 

"Lp" CL 6245 • 45 Set B-333 

Skating Time: 

Jealous • The Lamplighter's Sere- 
nade * St. Louis Blues • Sentimen- 
tal Journey • Marie * Gimme a Lit- 
tle Kiss • Shepherd Serenade • 
Twelfth Street Rag 

"Lp" 6237 • 45 Set B-327 • 
78 Set C-327 

Hawaiian Serenade: 

Song of the Islands • A Song of Old 
Hawaii • Golden Sands and* Silvery 
Sea • Aloha Oe • Blue Hawaii • 
Sweet Lellanl * Drifting and Dream- 
ing * King's Serenade 

"Lp" CL 6206 • 45 Set B-295 • 
78 Set C-296 

Anniversary Songs: 

The Anniversary Waltz * When Your 
Hair Has Turned to Silver • Let Me 
Call You Sweetheart • Together • 
Anniversary Song • Because • Won- 
derful One • I Love You Truly 

"Lp" CL 6177 • 45 Set B-254 • 
78 Set C-254 

The Music of Irving Berlin: 
Remember • I Can't Do Without 
You • All Alone • The Song Is 
Ended • When I Lost You • Always 
• The Girl That I Marry • Easter 
Parade 

"Lp" CL 6120 # 45 Set B-208 • 
78 Set C-208 


CRUISING DOWN 
THE RIVER 

Cruising Down the River * 
On the Banks of the Wabash 
Far Away * Moonlight on the 
Colorado * Ol’ Man River * 
Red River Valley • Down the 
River of Golden Dreams * 
Swanee River * Lazy River 
“Lp” CL 6279 • 45 Set B-368 


Rudolph, the Red-Nosed 
Reindeer 

Here Comes Santa Claus 

38981 

If You Could Love Me 
Humoresque 

39002 

The Petite Waltz 

In a Little Gypsy Tea Room 

39047 

San Antonio Rose 
Somebody Loves You 

39085 • 4-36065 
Moonlight and Roses 
Rememb'ring 

39137 • 4-39137 

Waltz of the Roses 
Silver Bell 

39361 • 4-39361 
The Syncopated Clock 
Red Sails in the Sunset 

39386 • 4-39386 

Side by Side 
Louise 

39514 • 4-39514 
The Blonde Sailor 
Symphony in 3 A Time 

39566 #4-39566 

Indiana 

Sleepy Time Gal 


Extended Play Records 
by Ken Griffin 


Crying in the Chaj 

Ebb Tide 
Yah Dear! 


Ken Griffin at the Hammond 
Organ 

Beautiful Ohio • The Bells of St. 
Mary's • It Must Be True • My Pony 
Boy B-1622 

Ken Griffin Spotlite 
Isle of Capri • The Doll Dance • 
Side by Side • Twelfth Street Rag 
B-1634 

Ken Griffin 

The Glow-Worm ♦ Turkey in the 
Straw • Stormy Weather • Freight 
Train Boogie B-1690 

Ken Griffin's Latin Americana 

El Choclo * Yours • La Golondrlna 
• Siboney B-1716 

Ken Griffin Plays 
Dreamer of Dreams * If You Knew 
Susie ♦ Pretend • When You Wore 
a Tulip B-1778 


4-40062 


4-40093 


40093 


It Had to be You 
I Don't Know Why 

40 

Flirtation Waltz 
Lonesome 


4-40101 


4-40153 


40153 


TILL WE TWO 
ARE ONE 

OUR HEARTBREAK- 
ING WALTZ 

40184 • 4-40184 


Parade of the Wooden Soldiers 
Tears Never Lie 

39682 • 4-39682 
Put Your Little Foot 
The Dipsy Doodle 

39711 • 4-39711 


exclusively on 


Copyrighted i 






Current Juke Box Favorites 


CLEO AND MEO 


DO YOU KNOW WHAT 
f LIPS ARE FOR 


Columbia 40177 
Still Biding High 

Harmony Brown 


Columbia 40140 


Personal Mgt. 
MIKE STEWART 

1650 BroaJwjy, N. Y. C. 


Direction 
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The Billboard Music Popularity Charts POPULAR RECORDS 


• Best Sellers in Stores 

For survey week ending February 24 

RECORDS sre ranked Hi order of their 
current national scllint Importance at the 
Tetail level. Results are based on The 

Billboard’s weekly survey among the na- 

lion’s top volume pop record dealers rep- I Weeks 

This resenting every important market area. The I-** I 

reverse side of each record is also listed. Week i Chart 

1. SECRET LOVE— Doris Day I * 

Deudwood Stage — Col 40108 — ASCAP 

2. MAKE LOVE TO ME— J. Stafford 4 5 

Adi-Adios Amigo — Col 40143 — ASCAP 

S. OH. MY PAPA— E. Fisher * 13 

Until You Said Good-Bye — V 20-5552 — ASCAP 

4. THAT'S AMORE— D. Martin 3 17 

You're the Right One — Cap 2589 — ASCAP 

5. STRANGER IN PARADISE— T. Bennett 5 13 

Why Docs It Have to Be Me?— 

Col 40121— ASCAP 

S. I GET SO LONELY— Four Knights.... 7 3 

I Couldn’t Stay Away From You— 

Cap 2654— ASCAP 

7. CHANGING PAHTNERS— P. Page.... S IS 

Don’t Get Around Much Any More — 

Mercury 70260— BM1 

S. TILL WE TWO ARE ONE— G. Shaw... 9 7 

Honeycomb— Dec 28937 — ASCAP 

9. YOUNG AT HEART— F. Sinatra * 3 

Take a Chance — Cap 2703 — BMI 

10. FROM THE VINE CAME THE GRAPE 

— Gaylords < II 5 

Stolen Moments— Mercury 70296— ASCAP 

11. TILL THEN— Hilltoppers..- 12 6 

I Found Your Letter— Dot 15132— ASCAP 

12. CROSS OVER THE BRIDGE— P. Page. 20 2 

My Restless Lover — Mercury 70302 — ASCAP 

13. HEART OF MY HEART— Four Aces. .. 10 14 

Stranger in Paradise — Dec 28927 — ASCAP 

14. DARKTOWN STRUTTERS' BALL— 

L. Monte 13 4 

1 Know How You Feel— V 20-561 1— ASCAP 

15. STRANGER IN PARADISE— Four Aces 13 14 

Heart of My Heart— Dec 28927— ASCAP 

16. FROM THE VINE CAME THE GRAPE 

Hilltoppers 15 4 

Time Will Tell— Dot 15127— ASCAP 

17. ANSWER ME, MY LOVE— Nat (King) 

Cole — 1 

Why— Cap 2687— ASCAP 

18. CUDDLE ME— R. Gaylord 19 3 

Oh Am I Lonely— Mercury 70285 — BMI 

19. SOMEBODY BAD STOLE DE WED- 

DING BELL— E. Kitt — 1 

Lovin’ Spree— V 20-5610— ASCAP 

20. WANTED— P. Como — 1 

Look Out the Window— V 20-5647— ASCAP 


* Most Played in Juke Boxes 

For survey week ending February 24 

■ RECORDS are ranked in order of the 
greatest number of plays in juke boxea 
thruout il - country. Results are based on 
The Billboard's weekly survey among the (Week* 

Thl* nation's Juke box operators. The reverse Last I ©• 
Week side of each record is also listed Week Chart 

1. OH. MY PAPA— E. Fisher 1 12 

Until You Said Goodbye— V 20-5552— ASCAP 

2. THAT'S AMORE— D. Martin 2 16 

You're the Right One— Cap 2589— ASCAP 

3. MAKE LOVE TO ME— J. Stafford 5 5 

Adi-Adios Amigo— Col 40143— ASCAP 

4. SECRET LOVE— Doris Day 6 6 

Deudwood Stage— Col 40108— ASCAP 

5. CHANGING PARTNERS— P. Page 4 13 

Don't Get Around Much Any More — 

Mercury 70260— BMI 

6. STRANGER IN PARADISE— 

T. Bennett 3 12 

Why Does It Have to Be Me?— 

Col 40121— ASCAP 

7. HEART OF MY HEART— Four Aces. . . 8 14 

Stranger in Paradise — Dec 28927 — ASCAP 

8. FROM THE VINE CAME THE 

. GRAPE— Gaylords 7 4 

/ Stolen Moments — Mercury 70296— ASCAP 

9. TILL WE TWO ARE ONE— G. Shaw... 10 6 

Honeycomb — Dec 28937 — ASCAP 

9. FROM THE VINE CAME THE 

GRAPE — Hilltoppers 11 3 

Time Will Tell— Dot 15127— ASCAP 

11. DARKTOWN STRUTTERS BALL— 

L. Monte 14 2 

1 Know How You Feel— V 20-561 1— ASCAP 

12. STRANGER IN PARADISE— 

Four Aces * 11 10 

Dec 28927— ASCAP 

13. RAGS TO RICHES— T. Bennett 9 23 

Here Comes That Heartache Again — 

Col 40048— ASCAP 

13. I GET SO LONELY— Four Knights 13 4 

1 Couldn't Stay Away From You — 

Cap 2654— ASCAP 

15. ANSWER ME. MY LOVE— 

Nat (King) Cole — 1 

Why?— Cap 2687— ASCAP 

16. OH. MEIN PAPA— E. Calvert 16 12 

Mystery Street — Essex 336 — ASCAP 

17. GRANADA— F. Laine — 1 

I'd Give My Life— Col 40136— BMI 

18. TILL THEN— Hilltoppers 15 6 

1 Found Your Letter— Dot 15132— ASCAP 

18. WOMAN — R. Clooney, J. Ferrer 17 6 

Man— Col 40144— BMI 

18. WOMAN— J. Desmond — 6 

By the River Seine — Coral 61069 — BMI 

18. SOMEBODY BAD STOLE DE 

WEDDING BELL— E. Kitt — 1 

Lovin’ Spree— V 20-5610— ASCAP 


* Most Played by Jockeys 

For survey week ending February 24 

RECORDS are ranked In order of the 
greatest number of plays on disk Jockey 
radio shows thruout the country. Results 
are based on The Billboard’s weekly sur- I Weeks 

This vey among the nation’s disk Jockeys. The Last I 
Week reverse side of each record is also listed. Week Chari 

1. SECRET LOVE— Doris Day 2 9 

Dcadwood Stage— Col 40108— ASCAP 

2. MAKE LOVE TO ME— J. Stafford. . . . 5 7 

Adi-Adios Amigo — Col 40143- — ASCAP 

3. OH. MY PAPA— E. Fisher 1 12 

Until You Said Goodbye— V 20-5552— ASCAP 

4. I GET SO LONELY— Four Knights. ... 6 7 

I Couldn’t Stay Away From You — 

Cap 2654— ASCAP 

5. THAT'S AMORE— D. Martin 4 16 

You're the Right One— Cap 2589— ASCAP 

6. STRANGER IN PARADISE— 

T. Bennett 3 15 

Why Docs It Have to Be Me? — 

Col 40121— ASCAP 

7. YOUNG AT HEART— F. Sinatra 8 4 

Take a Chance— Cap 2703— BMI 

». TILL WE TWO ARE ONE— G. Shaw. . . 7 C 

Honeycomb — Dec 28937 — ASCAP 

9. STRANGER IN PARADISE— 

Four Aces 9 13 

HEART OF MY HEART 

Dec 28927— ASCAP 

10. CROSS OVER THE BRIDGE— P. Page. — 1 

My Restless Lover — Mercury 70302 — ASCAP 

11. CHANGING PARTNERS— P. Page 11 15 

Don't Get Around Much Any More — 

Mercury 70260— BMI 

12. TILL THEN— Hilltoppers 10 5 

I Found Your Letter— Dot 15132— ASCAP 

13. WANTED— P. Como — 1 

Look Out the Window— V 20-5647— ASCAP 

14. FROM THE VINE CAME THE 

GRAPE — Gaylords 13 4 

Stolen Moments — Mercury 70296— ASCAP 

14. FROM THE VINE CAME THE 

GRAPE — Hilltoppers 17 2 

Time Will Tell— Dot 15127— ASCAP 

16. ANSWER ME. MY LOVE— 

Nat (King) Cole 12 4 

Why?— Cap 2687— ASCAP 

17. DARKTOWN STRUTTERS BALL— 

L. Monte 15 3 

1 Know How You Feel— V 20-561 1— ASCAP 

18. HEART OF MY HEART— Four Aces. . . — 7 

STRANGER IN PARADISE 

Dec 28927— ASCAP 

19. STRANGER IN PARADISE— 

T. Martin 14 10 

1 Love Paris— V 20-5535— ASCAP 

20. OH. MEIN PAPA— E. Calvert — 11 

Mystery Street — Essex 336 — ASCAP 


• This Week's Best Buys 

According to sales re ports in key markets, the 
following recant releases are recommended for 
extra profits! 

AMOR (Peer International, BMI) 

SO LONG (Shapiro-Bemstein, ASCAP) — Four 
Aces — Decca 29036 

In the week that this disk has been gener- 
ally available, it has gained a firm foothold 
in almost every market checked. Good and 
strong reports were returned from Boston, 
Philadelphia, Buffalo, Pittsburgh, Cincin- 
nati, Cleveland, Chicago, Detroit, Nash- 
ville, Durham, Milwaukee, Dallas and Los 
Angeles. Competition between the two 
sides has been keen, with the edge at this 
point in favor of “Amor.” A previous Bill- 
board “Spotlight” disk. 


Please send 

One Year $10 

12 year at single copy price USA 
and Canada is $13J 

Foreign Rate $20 

Payment enclosed 



umt 

litle or position 

(ompany 

nature of business 

| address * 

| city. lone, state 

. The Billboard • 2140 Patterson Jt • 


(indRMt) 22, Ohio 

eo l] 


• Territorial Best Sellers 

For survey week ending February 24 


Listings are based on late reports se- 
cured from top dealers in each of the 
markets listed. 
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Secret Love — Doris Day, Columbia 3. ...4 6 1 6 3 1 3.. ..!.... 6 4. ...2....3....1 3.. 

Make Love lo Me— J. Stafford. Columbia 1....3 1. . . .3. . . .2. . . .4. . . .4. . . .2. . . .5 7. ...3.. ..1 6 1.. 

Ok, My Papa— E. Fisher, Victor 6.... 6.... 2 4 ♦ 2 3 4 ..1 3 2 4 

That's A more — D. Martin, Capitol ...........7 ....2 2 6. ...2.... ,...4. ...5. ...5...* .... 

I Get So Lonely — Four Knights. Capitol 2.... .... ....4 5 3 5. ...5 4.. 

Young at Heart— F. Sinatra, Capitol 1 t 8.... 7 6 5. ...2 8....S 5 2.. 

Cross Over the Bridge — P. Page, Mercury t... 3 4 1....6 


From the Vine Came the Grape — 

Gaylords, Mercury 7.. 


2.. ..7 3.... 7.. ..3.. ..3 

Stranger in Paradise — T. Bennett, Columbia 6 4 f . . . .1. . . .7..,. 

Changing Partners — P Page, Mercury 14 8 1....7 7 4 

Darkfown Strutters Ball— L. Monte, Victor 3. ...3 4.... 2 

Cuddle Me — R. Gaylord, Mercury 1 1 2 

Till We Two Are One— G. Shaw. Decca 5 4 7 9 • 9 9 5.. 

Answer Me My Love — 

Nat (King) Cole, Capitol 4.... 5 M...M 8.. 

Heart of My Heart — Four Aces, Decca S 2. ...3 .... .... .... .... ., 

Stranger hi Paradise — Four Aces, Decca 9 .... S....5 .... .... .... 

Wanted — P. Como. Victor 8 .... 2.... .... 7 It. ...f 

Somebody Bad Stole De Wedding Ben — 


. 2. ...2 
.3.. ..4 
. 1....3 


From the Vine Came the Grape — 


























Do You Believe hi Dreams?— 


















That’s the Way Love Goes — B. Darnell, X 
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JUST RELEASED! 

I’D CRY LIKE A BABY” 


F 


*17 IM S and OP’S 
jhan^P for making 


1953 

ACADEMY AWARD NOMINATION 


#2479 

! 

RECORD PROMOTIONAL MANACER 


MACK GRAY 
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TOP SELLERS- 

COUNTRY 
& HILLBILLY 

Listed Alphabetically 


babies AND BACON 

WHO WROTE THAT LETTER TO JOHN 

R. Hegsed 2721 

THE 6USS THAT STANDS BESIDE YOU 

LET'S KISS AND TRY AGAIN 

J. Shepard A F. Huskey 27N 

THE HOUSE OF BLUE LIGHTS 
BELL BOTTOM BOOGIE 

M. Moore 2574 

HURRY BACK 

HOOTCHY KOOTCHY HENRY 

H. Henson 2732 

JUST HARRIED 

I HARDLY KNEW IT WAS YOU 

F. Young 2600 

KISSES ON PARER 
BABY. I GO FOR YOU 

Y. O'Day 2733 

RELEASE ME 
JUST TO BE WITH YOU 

J. Heap A P. Williams 25ft 

THAT'S HOW I NEED YOU 
I'VE ALWAYS WANTED YOU 

S. James .2734 

WAKE UP. IRENE 

GO CRY YOUR HEART OUT 

H. Thompson ... x . 2G4A 

YOU BETTER NOT DO THAT 
HIGH ON A HILLTOP 

T. Collins 2701 


BEST SELLING - 

11 1600 " 
SERIES 

listed Alphabetically 


EARLY AUTUMN 
LEMON DROP 

W. Herman 1437 

HARLEM NOCTURNE 

WHAT IS THIS THING CALLED LOVE 

R. Anthony 1444 

HOW HI6H THE MOON 
JOSEPHINE 

l. Pad 1475 

I LL REMEMBER APRIL 
GET HAPPY 

J. Christy 1447 

LOVER 

BRAZIL 

L. Paul 1400 

NOU 

JEALOUS 

L. Pad A M. Ford 1421 

ONCE IN A WHILE 

BRAZIL 

The Dinning Sisters 1453 

SEPTEMBER SOKG 
LAURA 

Sian Kenton 1680 

SLIPPING AROUND 
W BIDING BELLS 

M. Whiling A J. Wakely 1434 

SOUTH 

I WANT TO LINGO 

P. Daily 1424 

TENDERLY 
AUTUMN NOCTURNE 

R. Anthony 1654 


That "Dear John " voice is back again! 

FERUN HUSKEY 

Sings 

"Eli, the Camel" 
"Somebody Lied" 

Capitol Record No. 2 7At 


AND HIS ORCHESTRA! 

...you’ll be getting 
calls for 


STOP 


o nd 


BIG DAVE 
SPECIAL 

Capitol tecord No. 2742 


LATEST RELEASE 


TOP SELLERS— 

POPULAR 

Listed Alphabetically 


AND STILL I LOVE YOU 

114 AVAILABLE 1. leoneHi. . . .2714 

ANSWER HE, MY LOVE 

WHY N. (ole 26*7 

THE BREEZE AND I ' 

WHISTLE STOP I. May 2771 

TNI RUNNY HOP 

THE HONEY POKEY R. inter my 

(HANGING PARTNERS 

TU ALWAYS BE IN LOVE WITH YOU 1. Star 

THE (RHP 

TENDERLY S. Renton 

I GET SO LONELY 

I (OUIBNT STAY AWAV FROM YOU The Tom Rnighh. . . 

I REALLY DON'T WANT TO KNOW 

SOUTH L Pool 4 M. Ford. . . 

• MEW PAPA 

THREE LOVE R. Anthony 

ROMEO AND JULIET. PART 1 

ROMEO AND JULIET, PARI 2 i Griffith . 

SIGN POST 

AIR EXPRESS R. Anthony 

THAT'S AMORE 

. TOME THE RI6HI ONE D. Horttn . 

THAT'S AMORE (THAT'S MORRIS) 

('ESI SI BON (CE57ZI BON) M. Katz ... 

UNTIL SUNRISE 

HHM0RE50UE J. Can .... 

WAY. RAESANO 

MELANCHOLY SERENADE 1 Martino 

WHAT IT WAS. WAS FOOTBAU, PART 1 
WHAT IT WAS, WAS FOOTBAU, PART 2 A. GriHHh . 

VMM6-AT HEART 

TARE A CHANCE f. Sinatra . 


ONE STOP 

BK DAVE 5PKIAL Big Cate 2742 

DOGGONE It. BABY. I'M IN LOVE 

BIDIN' TO TENNESSEE Goole MatRenrie ...2743 

■BOTHER JOHN 

THE DEEP BLUE SEA Notion Riddle 2744 

SEIMS LIRE OLD TIMES 

(RAIV BONES The Four Treihmen. . .2745 

HE, THE CAMEL 

SOMEBODY LIED Ferlin llejkey 2744 

NO WONDER 

(OLD OBEY DAWN Chester Smith 2747 


.2427 

.2457 

2445 

.2454 

.2735 

.2478 

.2498 

.2721 

.25*9 

.2731 

.2730 

.2737 


BEST SELLING— 


"Specialized" 

HIGH-FIDELITY 

ALBUMS 

Listed Alphabetically 


FULL DIMENSIONAL SOUND — 

A Study In High Fidelity 

33 1/3 rpm No. SAL 9020 
NIGH FIDELITY CLASSICS IN FULL DIMENSIONAL 
SOUND— Top Artists 

33 1/3 rpm No. LAL 9024 

HIGH FIDELITY POPULAR INSTRUMENTALS IN FULL 
DIMENSIONAL SOUND— Tep Artists 

33 1/3 rpm No. LAL 9022 

NIGH FIDELITY POPULAR VOCALS IN FULL DIMEN- 
SIONAL SOUND— Top Artists 

33 1/3 rpm No. LAL 9023 

THE PASSIONS— Los Bailor 4 Bas Sheva 

33 1/3 rpm No. LAL-486 


BEST SELLING- 

POPULAR 

ALBUMS 

listed Alphabetically 


THE EDDIE CANTOR STMY-Eddie Cantor 

78 rpm No. DON 467 
45 rpm "EP" No. FBF-467 
33 1/3 rpm L-467 

HAWAII CALLS— The Hawaii Calls Orchestra 

45 rpm "EP" No. EBF 470 
33 1/3 rpm No. H 470 

" I IEMEMBER GLENN MILLEB" — Bay Anthony 
45 rpm "EP" No. EBF-476 
33 1/3 rpm No. H-476 

LOVER'S RHAPSODY AND SONGS FROM LOVER'S 
RHAPSODY— Jachie Gleasen 
45 rpm "EP" No. EAP- 1 366 & EAP-2 366 
33 t/3 rpm No. H 366 

MUSIC FOR LOVERS ONLY— Jackie Gleason 

45 rpm "EP" No. EBF 352 
33 1/3 rpm No. H-352 

MUSIC TO MAKE YOU MISTY— Jackie Gleason 

45 rpm No. EBF-455 
33 1/3 rpm No. M 455 

NAT (KIN6) COLE SINGS FOB TWO Ml LOVE — 
Mat (King) Colo 

45 rpm "EP" No. EBF-420 
33 1/3 rpm No. H 420 

NAUGHTY OPERETTA! — Billy May 

45 rpm "9" No. EBF 487 
33.1/3 rpm No. N-487 

SONGS FOR YOUNG LOVERS— Frank Sinatra 

45 rpm "EP" No. EBF 488 
33 1/3 rpm No. H 488 

TAWNY— Jackie Gleason 

45 rpm "EP" No. EBF 471 
33 1/3 rpm No. M-471 
i THINKING OF YOU-Los Bader 

45 rpm "EP" No. EBF-474 
33 1/3 rpm No. H-474 

TODAY'S TOP HITS. VOLUME XI— Top ArHsfs 
45 rpm "EP" No. EAM-9II6 & EAP 2-91 16 
33 1/3 rpm No. H-9116 

WHAT IT WAS. WAS FOOTBAU 4 ROMEO AND 
> JULIET— Andy Griffith 

45 rpm "EP" No. EAP- 1-498 


2693 

2703 
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POPULAR RECORDS 


Reviews of New Pop Records 


IOUR ACES 

Amor 88 

DECCA 29036— The irresistible driv- 
ing spirit of the group was never more 
evident than in this punching reading 
of the oldie. A commercial slicing 
which is certainly due for action, with 
plenty of loot in store. (Peer, BMI) 

So Lon* 85 

The group clicks with a very powerful 
chant job on the standard ditty. The 
boys really sell this one, and it could 
be another big one for the group. A 
strong twosided disk. (Shapiro, Bern- 
stein, ASCAP) 


EDDIE FISHER 

Anenta e Core *7 

V 20-5675— The only obstacle in Fish- 
er’s way here, as he again attempts to 
cop the big prize, is the title. May be 
• little difficult for the kids to re- 
meaiber and pronounce. In any event 
the guy’s chanting, Winterhalter’s orb- 
ing and constant demand for Fisher 
wax should make this another best- 
seller. Time, with a different lyric, 
was tried some years ago as ‘'Until." 
(Leeds, ASCAP) 

A Ctrl, a Girl. . . .85 
The guy can do no wrong — even his 
Italian sounds mighty authentic here. 
The fine Winterhalter arrangement 
and orking does much to make this 
another item on which Fisher will 
probably hit the jackpot. It’s a happy, 
rhythmic ditty. (Valando, ASCAP) 


ARTHUR GODFREY 

Soft Squeeze, Baby 82 

COLUMBIA 40183 — The comedian 
has an unusually attractive opus here 
in this rhythmic, infectiously melodic 
Hem. Godfrey’s reading is archly 
humorous and highly effective in its 
pacing and personalized styling. There 
Is strong potential here. (Erw in-How- 
ard, ASCAP) 

Moon, lane. Spoon 79 

Godfrey works the old standards, "By 
the Light of the Silvery Moon" and 
"Shine On, Harvest Moon,” into a 
warmly old-fashioned song which 
shows him at his best. Two attractive 
tide*. (Spin bm, ASCAP) (Remkk, 

ASCAP) (Renkk A I. Vo*d, 
ASCAP) 


Doris day 

What Every Girl Should Know 82 

COLUMBIA 40168 — Currently the gal 
with the country’s top record, Miss 
Day has a pretty strong follow-up to 
"Secret Love." It’s her fragile, musi- 
cianly style which makes this, poten- 
tially, another big one for her. 

Lost la Loveliness 78 

Show tune is from the upcoming 
“Girl in Pink Tights.” Music is origi- 
nally Romberg, tho changed some- 
what, and with Leo Robin lyrics. It’D 
have to wait until the show kicks off. 
As it Is, it’s pretty music done in a 
very pretty way. 


Mario lanza 

Granada 7 

V 20-4213 — Here’s a grand opera type 
of performance of the great tune by 
the singer, backed by a huge ork. Tho 
side is not slanted for the boxes, it 
could be a steady counter seller to 
Lanza fans for a long time. (Sonthera, 
ASCAP) 

Lolita. ...72 

Again the movie warbler lets loose 
with his rich tenor, this time on a 
semi-classical effort. However, the 
arrangement is such that it would be 
difficult for it to get much juke or 
even jock attention. (G. Ricordi, 
ASCAP) 


WALLY STOTT ORK 
Befli 7g 

EPIC 9023 — The Stott ork comes thru 
with a warm and lush reading of a 
pretty instrumental effort, on which 
the strings really sing. Tune is me- 
lodic, and the performance is first- 
rate. Could move with exposure. 
(American, BMI) 

The Seventh Night 73 

Happy. English-styled instrumental ef- 
fort with lush strings, tinkling bells, ct 
al„ Is performed with taste by the 
English crew. Jocks can use. (Ameri- 
can, BMI) 


NORO MORAI.F.S 
Me and My Shadow 7$ 

V 20-5674 — Here’s a classy perform- 
ance of the bright evergreen by the 
Morales crew and a vocal group 
which could get much pop jock 
action. The band plays it with a 
Latin beat, and the vocal group hands 
H a sharp precise reading. Good wax. 
(Bourne, ASCAP) 

Santa . . 72 

The Morales crew sells this Latinized 
effort neatly, again featuring a pre- 
cise beat For dancers mainly. 
(Southern, ASCAP) 


David whitfield 

The Book 74 

LONDON 1433— The singer does a 
pleasant job with the English tune. 
Altho the competition here will be 
rough, the disk should get action. It’s 
going well in England, 

Heartless 72 

A pretty ballad Is handled carefully 
by the warbler over smooth ork back- 
ing. 


CENB KLAVAN 

O, Mela Papa 7 

COLUMBIA 40173— This is the par- 
ody on the click tune that has touched 
off the hassle between the publisher 
and diskery. Now that it’s been re- 
leased, it should stir up attention by 
virtue of its broad slapstick attack on 
the ballad import. Great for early 
morning jocks and jukes. (Shapiro, 
Bernstein, ASCAP) 

Ricochet. . . .73 

Here deejay Klavan shows he can 


JOE (FINGERS) CARR 
Humoresque 75 

CAPITOL 2730 — A honky-tonk, fla- 
vorsome instrumental of the classic. 
Joe (Fingers) Carr’s piano is, of 
course, solid in its ragtime style. 
Boxes will like. (Ardmore, ASCAP) 
Until .Sunrise . . .73 

Here’s a change of pace. It’s slower 
and dreamier than the flip, and more 
use is made of the vocal group, the 
Carr-Hop*. (Leeds, ASCAP) 


parody an English accent, as well as 
German on flip. This too will cause 
many listeners to chuckie. (Sheldon, 
BMI) 


FLO RIAN ZABACH 
Solfeggio 74 

DECCA 29047— A cute novelty by 
that master of the novelty violin — 
Florian Zabach. Mass appeal is 
doubtful, but a sophisticated novelty 
like this will sharpen deejay pro- 
graming. (Maxwell, ASCAP) 

Callaghan's Monkey 74 

Another sophisticated stringed novel- 
ty. Zabach's manner with these items 
is very classy, and the side will appeal 
to his fans and many dec jays. 
(Leeds, ASCAP) 


TOMMY DORSEY ORK 
JIMMY DORSEY 

Make Love to Me 74 

BELL 1029 — Gordon Polk, a good 
rhythm singer, gets off a neat reading 
of the "Tin Roof Blues” re-write for 
some good coverage wax by the ork 
for the low-priced line. (Melrose, 
ASCAP) 

My Friend the Ghost ... 72 

Surprising sort of Sauter-Finegan 
sounds emanating from the TD ork. 
The tune is wonderful, the lyric is 
so-so and Gordon Polk’s reading is 
fine. In all, if the jocks lay on it, it 
could make noise. Price, remember, 
is 35 cents. (Embassy, BMI) 


THE COMMANDERS 

Make Love to Me 74 

DECCA 29048— The big new band 
shows its class in this rhythmic read- 
ing of the ballad. Great for dancers. 
Kentucky Boogie. ...71 
It’s "My Old Kentucky Home,” 
swung briskly in a bright and glossy 
arrangement. Terpers will appreciate 
this too. (Eugelwood, BMI) 


HARMONICATS 
That Girl 74 

MERCURY 70332— Neat instrumental 
material Is done smartly by the 
llarmonicats and ork for a side 
which could make a little noise. It 
has that European sound, tho it’s 
American tune material. (E. D. 
Marks, BMI) 

Every Little Movement 71 

Good instrumental wax here. The 
harmonica group and an ork deliver 
the oldie In rhythmic fashion. (WR- 
■arb, ASCAP) 


HELENE DIXON 

My Reward Is Loving You 7 

EPIC 9021— Torchy ballad about a 
tender leave taking is rendered with a 
poignant vocal catch by Helene 
Dixon. A fine performance and one 
likely to please many listeners. (Ajax, 
ASCAP) 

Temptation 79 

Again a strong performance, with the 
gal's warm piping standing out above 
the rippling beat of the ork. (Rob- 
bins, ASCAP) 


FRANKIE CARLE 

Sunrise Serenade 73 

V 20-5673 — The combination of tune 
and Carle piano is enough in this case 
to get plenty of spins and could even 
stir up some action again both for the 
song and the performer. (Jewell, 
ASCAP) 

Liebestranm 7# 

Slick dance arrangement of the Franz 
Liszt item. The beat is there, and the 
piano-led ork handles it smartly for 
an attractive side. (P.D.) 


LILY PONS 

Le Loop, In niche, et le Chevalier 73 

COLUMBIA 40176— The famed Mct- 
opera coloratura turns to a charming 
French folk song here which ought to 
prove attractive to many. Long-hair 
customers especially should be easily 
approached with this bon - bon. 
(Southern, ASCAP) 

Mimosas 70 

Also In French, this song, too, has 
enough musical interest to make lan- 
guage no barrier, to make customers 
desire to add it to their collections. 
The backing is by the Norman Paris 
Trio and is very tasty. (.Southern, 
ASCAP) 


VICTOR YOUNG ORK 
Jubilee Trail 73 

DECCA 29027— This is the theme 
from the forthcoming flick of the 
same name, and It was penned by the 
ork leader. It’s a catchy. Western- 
styled ditty which should pull spins 
when the flick opens. (Yonac, 
ASCAP) 

Tkeme for Cynthia. .. .49 

The Young ork slides thru this lush 
instrumental with soaring strings. 
Good late-night jock wax. (Brad- 
shaw, BMI) 


MEL TORME 
The Anythin* Can Happen Mambo ... .73 

CORAL 61136— Lively mambo effort 
receives a bright warble from Tormc 
with good support from the chorus 
and ork under Neal Hefti’s baton. 
Tune has a lilt, and the side should 
pull Jock spins. (Beeehwood, BMI) 
list Oae More Chance — 48 
Tbls one is strictly for Torme fans. 
He sings the oldie in his own special 
style, backed by the chorus and ork. 
(Famous, ASCAP) 


AL MORGAN 

Sweet Kentucky Sue 72 

"X” 0004 — Ballad, with an old-timey 
flavor is done by Morgan with bcart 
and understanding. (Sberwla, 
ASCAP) 

Yon Told Me to Go.... 71 
Here’s a typical A1 Morgan vocal 
reading. Plenty of beat, and a back- 
ing that features considerable piano. 
It’s Morgan’s own ditty. (Warock, 
ASCAP) 


F.RROLL GARNER 

Oh, What a Beautiful Morning 72 

COLUMBIA 40172— The ever-popular 
song from "Oklahoma!” engages the 
finest efforts of the gifted improviser 
at the piano. Backed by bass and 
drums. Gamer spins out pretty varia- 
tions on this lovely theme in his 
characteristic style. His fans will 
applaud. (De Sylva Brown A Hen- 
derson, ASCAP) 

Yon’re Driving Me Crazy 70 

Garner departs from his more famil- 
iar piano technique here, essaying a 
more modern approach. Tho he docs 
not entirely succeed, he says what he 
has to say with style and grace. 
(Bre* man, Vocco & Coon, ASCAP) 


M1CKI MARLO 

Love’s Like That 72 

CAPITOL 2736— Sounds as if the la- 
bel has come up with a nice hunk of 
talent in Miss Mario, even tho she 
sings much in the Kay Starr vein. 
Material, too. Is most attractive. 
Jocks should give this a try. (Stcnton, 
BMI) 

I’m Gonna Rock-Rock-Rock 48 

Okay rhythm ditty gets another Starr- 
like reading from the thrush. (Krt- 
lem, ASCAP) 


MARY MAYO 

Trapped 72 

BEN IDA 2018 — Imaginative baUad is 
warbled easily by the thrush for a 
listenable side. (Jefferson, ASCAP) 

It Happens 66 

Tender piping by Mary Mayo conveys 
the sense of ballad neatly. It’s all 
about how love is inevitable. Might 
pull some plays. (BMI, Canada, Ltd.) 

STAN FREEMAN 
Yon Didn’t Want Me When 
You Had Me 72 

EPIC 9022 — Stan Freeman, pianist, 
harpsichordist, chanter and now a 
deejay, bows on the label with a 
happy reading of the oldie. His en- 
thusiasm Is bright enough to over- 
come his lack of voice. Good Juke 
wax, especially with the piano work. 
(E. B. Marks, BMI) 

I Love a Plano . .45 
Same comment. (Berlin, ASCAP) 


JERRY WALLACE 

That’s What a Woman Can Do 

ALLIED 5019 — Wallace has a most 
interesting sound, and the vocal group 
and ork blend in nicely on a some- 
what unusual piece of material which 
jocks could spin. (Alamo, ASCAP) 
Gee But I 

Hate to Go Home Alone.... 71 
A nice rhythm ditty gets an attractive 
go from Wallace and the ork. More 
good listening. (Shaplro-Bernstein, 
ASCAP) 


.71 


AL MARTINO 

Way, Paesano 71 

CAPITOL 2737 — Another slicing on 
the Italian kick. Orking on this 
tarantella item is slick, and Martino 
sounds okay. Should get spins. (Sba- 
piro-Bemstein, ASCAP) 

Melancholy Serenade 71 

Tune, of course, is the Jackie Gleason 
TV .theme. Addition of a lyric Is 
effective and Martino docs well with 
it, but it doesn't figure to happen big. 
(Jaglea, BMI) 


LARRY ELGART ORK 
More Than Yon Know 7 

DECCA 29043 — Beautifully pnrased 
reading of the familiar tune. The ork 
treats it gently, as Larry Elgart blows 
a tender alto sax in the solo part. 
Good listening. (Mffler, ASCAP) 
You’re Driving Me Crazy. . . .71 
More of the same on another great 
old standard. (Bregman, Vocco A 
Conn, ASCAP) 


FRANK DAVIS 

Somebody Bigger Than You and 1 78 

DECCA 29026 — Attractive ballad 
about religious faith is sung with true 
expression. An attractive waxing. 
(Bulls-Eye, ASCAP) 

The I-onesome Road 49 

Davis chants the evergreen with 
warmth and understanding. (Para- 
mount, ASCAP) 


BIG JIM BLCHANAN 

Money 79 

CENTURY 102 — Jocks could have a 
ball with this talk-sing item in which 
Buchanan— in a PhD Harris style 
reading — delivers a preachment on 
how much he wants moolah. Good 
orking, too. (Kavelin, BMI) 

The Convention Song 79 

Buchanan leads the group and crowd 
noises thru a raucous story of what 
happens at sales conventions. Good 
for laughs, too. (Kavelin, BMI) 

MONICA LEWIS 

Don’t Make Me Love Yon 79 

CAPITOL 2729 — Here’s a fine new 
ballad. Miss Lewis, the Hollywood 
starlet, does okay with it (Redd 
Evans, ASCAP) 

I Have Oae Gift 47 

Okay reading of an okay new ballad, 
nothing more. (Mr. Marie, BMI) 


THE DE MARCO SISTERS 
The Little Man 

in the Bl* Sombrero 79 

M-G-M 11689 — A delightful Latin- 
flavored novelty with cute lyrics and 
a racy beat. LeRoy Holmes gets a 
rich sound out of the ork to back the 
girls solidly. 

Obi What It Seemed to Be. . . .67 
The duo revives the oldie here in * 


soothing, smoothly styled rendition. 
Their harmonizing is very easy on the 
ears. 


MOLL1E BEE 

Pine Tree, Pine Over Me 49 

CAPITOL 2741 — The lass comes thru 
with a satisfactory performance on 
the new ballad, while the chorus and 
ork support her closely. The thrush 
doesn't sell the material with the 
sparkle it needs. (Miller, ASCAP) 

Remember Me 65 

The young thrush does this big new 
ballad in okay style tho she is not 
vocally equipped to handle it Back- 
ing is good. 

MARILYN MILLS 

Someone Eise’s Shadow 49 

CORAL 61124 — Good reading by the 
thrush on a pretty new ballad. Side 
could get spins. (Valando, ASCAP) 

Were You Eve* Mine to Lose? 45 

Same comment. (Ludlow, ASCAP) 

PEGGY LLOYD 

Love Him So Much 69 

BENIDA 5008 — Jocks should hand 
this a few spins. It’s a slick perform- 
ance by the gal on material which is 
a little bit different. Good two- 
bcatish backing, too. (E. B. Marks, 
BMI) 

Wreck of the Old *97.... 47 
Jazzed up version of the oldie is 
rhythmic enough, but the thrush, who 
has a nice sound, doesn’t get much 
chance here. In all, it’s listenable. 
(Shapiro-Benricia, ASCAP) 


STEVE GAYNOR 

Sunday Morning. U.8.A 69 

EQUITY 1003 — Freedom of worship 
is the theme of this side, and warbler 
Steve Gaynor tells how it is practiced 
Sunday morning. Fair voice. (Mecca, 
ASCAP) 

When You're Home With 
the Ones That Yon Love. . . .60 

A recitative is interposed here, to 
give a pseudo-dramatic touch. Not 
much to this side. (Mecca, ASCAP) 


PAT MORRISSEY 

Toys 4i 

DECCA 29041 — Okay materia) here, 
and the thrush does okay but gets a 
little too cute in spots. (Jay, ASCAP) 
Lover Man 64 

Miss Morrissey works hard at Inject- 
ing sex into her readings— a little too 
hard, perhaps. It all sounds unreal, 
as she fools around with the fine 
ditty immortalized by people like 
Billie Holiday. (Pickwick, ASCAP) 


FRANKIE AVALON 
Trumpet Sorrento 68 

“X" 0006 — Frankie Avalon, 11-year- 
old musician, turns a listenable 
trumpet solo on the evergreen aided 
by The Textor Singers. Good for jock 
programing. 

The Book. ...65 

New English tune, now being cut by 
a number of diskerics, is handed a 
smooth reading by The Textor Sing- 
ers, with the trumpeter soloing in the 
background. 


CHRIS CONNOR 

Blue Sflbonette 68 | 

BETHLEHEM 1291 — Pleasant per- 
formance by thrush Chris Conners on 
a sultry ballad. Chirp was with the 
Kenton crew and is now out on her 
own as a single. (Sunset, ASCAP) 
Glrnmle, Ghnmle, Glmmte, 

Ghnmle, Glrnmle.... 68 
Listenable reading by the thrush on 
her debut cutting for the label on an 
off-beat effort. Ork arrangement by 
Sy Oliver moves. Jazz jocks may use 
this one. (Sunset, ASCAP) 


VICKI BENET 
You’ve Never Been In Love 48 | 

M-G-M 11693— This tune is from the 
flick "Tabarin.” The melody is pretty 
and Miss Benet does her best. She la 
not helped by the material, t Bourse, 
ASCAP) 

Shipwrecked 45 

Miss Benet lets her boyfriend know 
that if she were shickwrccked he’d be 
the only one she’d want to be ma- 
rooned with. (Jack Elliott, ASCAP) 


DINAH KAYE 
False-Hearted Lover 45 1 

“X” 0005— Miss Kaye, an English 
thrush last heard on London Records, 
has switched to "X," but this reading 
doesn’t do much to improve her disk 
status. Material is good and so is 
Miss Kaye, but they’re just not for 
each other. (Chappell, ASCAP) 

Strike a Match. .. 45 
The thrush doesn’t sound real punch- 
ing out the lyrics to a torchy item. 
Maybe on softer ballads and in a 
softer style she’ll be more impressive. 

(E. H. Morris, ASCAP) 


DANNY CAPRI 

You’re So Simpatico 49 

PIC 0001 — Capri does a nice job in 
this La tin- American type of ditty. 
Lush backing, too, by the fiddle-full 
Don Costa ork. Okay listening here. 

Mama Nkoltal. . . .45 
Could this be the answer to "Papa 
Piccolino?” It has some of the feel- 
ing of “That’s Amore.” In all. an 
attractive piece of wax from the new 
label. 

(Continued on page 202)1 


* Other Pop Records 
Released This Week\ 


Have Faith; Moth BaBs — Vince Cars* 
Cadillac 146 
Laugh; Mardl Gras — David Whilfiel 
Stanley Black Ork, London 1397 
Lookin’ for Trouble; Any Gal From Tei 
Jane Russell, Mercury DJ 8 
Lost hi liveliness; What Every Gbrt .* 

Know — Doris Day, Columbia 40168 
Love Him So Mneh; Wreck of the Old 97’-| 
Peggy IJoyd. Bcnida 2011 
The Original Blues; The New Year 1 
The Tipsters, Cape 4 
Until You Cum to Me; The Spi 
Sings— Vic Damone, Mercury 70326 


RATINGS— COMMERCIAL POTENTIAL 


Each record review expresses the opinion of 
the members of The Billboard music staff. 
In determining the commercial rating, the fol- 
lowing factors are considered: Interpretation, 
material, artist’s name value, distribution power, 
exploitation potential. 


90 - 100 , Tops 
80 - 89 , Excellent 
70 - 79 . Good 
60 - 69 , Satisfactory 
50. 59 , Limited 
0 - 49 , Poor 


* Review Spotlight on ... 

RECORDS 


FRANKIE LAINE 

The Kid's Last right (Hawthorne, ASCAP) 

Long Distance Love (E. H. Morris, ASCAP) — Columbil 
40178 — Laine figures to keep on the charts with thif 
coupling of a folk tale set to music and a bounce itenl 
backed by a vocal group. ‘‘Fight” sounds like a winner 
It’s got the feeling of some of Laine’s big ones. 

BUNNY PAUL 

Such a Night (Raleigh, BMI) — Essex 352 — From 
indications this tune, originally a rhythm and bluei 
item, should be strong enough to carry at least twl 
records into prominence. Miss Paul does a fine job if 
projecting the provocative lyrics and should rufl 
Johnnie Ray a close second. Flip is “I’m Gonna Hav 
Some Fun (Eastwick, BMI). 

PETER AND MARY 

Crazy Mixed Up Song (Trinity, BMI) — Essex 343 — T 
indie label has a second strong entry in this wack 
item based on very familiar street songs. Talent i 
actually Peter Lind Hayes and wife Mary Healy. Jockj 
will love this and it could do as well as tunesmit 
Charlie Grean’s earlier clicks with novelty materia) 
Flip is an attractive folk-styled item, “Loneson 
Lover” (Trinity, BMI). 


TALENT 


BIG JIM BUCHANAN 

Money (Kavelin, BMI) 

The Convention Song (Kavelin, BMI) — Century 10 
The new West Coast label bows with a bang via tl 
raucous couplingdone by a big, bass- voiced guy ini 
talk-sing style. The sound and material are both sufl 
ficiently different and attractive to make plenty m 
noise. 


TUNES 


REDIN' TO TENNESSEE (Johnstone-Montei, BMI) 

Gisele MacKenzie — Capitol 2743 — A slick, country-ii 
piece of material done up in a smart, pop reading e 
the thrush makes this one of the gal’s best records 1 
some time. Deserves plenty of spins and could st< 
out, too, for the ops and retailers. Flip is “Doggone I 
Baby, I’m in Love” (Hill & Range, BMI). ■ 
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and his Royal Canadians 

Latest Decca Releases 


with BING CROSBY 

Dacca 29054 


YOUNG AT HEART 
I GET SO LONELY 


TIL WE TWO ARE ONE \ ~ckU 

■m ^ 


OUR HEARTBREAKING 
WALTZ 

Dacca 29022 


THE JONES BOY 


WOMAN 


Dacca 28985 


the other .2% will when 
a they get another nickel! 
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EVERY MUSIC OPERATOR KNOWS... 

Year after year after year 

AFTER YEAR AFTER YEAR 
AFTER YEAR AFTER YEAR . . . 


SO LONG 

29036 

AMOR 

Four Aces 

TILL WE TWO ARE ONE 

28937 

H0HETC0M8 

Georgia Show 

STRANGER IN PARADISE 

28927 

THE GANG THAT SAN6 "HEART OF MY HEART" 


Four Aces 

YON DIDN'T WANT ME WHEN YOU HAD ME 29019 

1 HAD TO CALL YOU UP TO SAY I'M SORRY 


Mills Brothers 

CHARGING PARTNERS 

28969 

Y'ALL COME 

Bing Crosby 

THE JONES BOY 

28945 

SHE WAS FIVE AND HE WAS TEN 

Mills Brothers 

YOUNG AT HEART 

29054 

1 GET SO LONELY Bing Crosby 8 Guy Lombardo 

RELEASE ME 

29023 

AfTB Bill 

Kitty Walls 

ARE YOU LOOKING FOR A SWEETHEART 

28904 

A LITTLE LIE 

Kitty Kalten 

SECRET LOVE 

29024 

MY LOVE. MY LOVE 

Bing Crosby 

MELANCHOLY ME 

29000 

SOMEBODY BAD STOLE DE WEDDING BELL 


Ella Fitigerold 

YOU ALWAYS HURT THE ONE YOU LOVE 23930 

TILL THEN 

MiMs Brothers 


MAKE LOVE TO ME 

29048 

KENTUCKY BOOGIE 

The Commanders 

THAT OLE DEVIL CALLED LOVE 

29042 

AUTUMN IN MY HEART 

Jeri Southern 

TILL WE TWO ARE ONE 

29022 

OUR HEARTBREAKING WALTZ 

Guy Lombardo 

CABBAGES AND KINGS 

29001 

YOU'RE ALL THAT 1 NEED 

Charlie Applewhite 

LITTLE BROWN JU6 

29015 

A STRING OF PEARLS 


Universal-International Orchestra 

WOMAN 

28985 

THE JONES BOY 

Guy Lombardo 

THE CREEP 

28986 

OOMP— CHUCK 

Jerry Gray 

TEACH ME TONIGHT 

28990 

MY OLD FAMILIAR HEARTACHE 

Janet Brace 

FRENCHMAN IN ST. LOUIS 

*B9«1 

PAGAN IN PARIS 

Jack Pleis 

DOWN BY THE RIVOSIDE 

28955 

WHAT A LITTLE MOONLIGHT CAN DO 

Bing 

and Gary Crosby 

THE GYPSY 

28995 

Louis Armstrong and The Commanders 

1 CAN'T AFFORD TO MISS THIS DREAM 


Louis Armstrong 

FINI 

28917 

PINE TREE. PINE OVER ME 

Morian Caruso 

LOU.YPOP 

29018 

moot hows you when too me down and our 


Louis Jordan 


■ 

COUNTRY 



1 

1 

SLOWLY 

28991 

YOU JUST CAN'T BE TRUE 

Webb Pierce 

TILL WE TWO ARE ONE 

29022 

OUR HEARTBREAKING WALTZ 

Guy Lombardo 

TILL WE TWO ARE ONE 

29020 

JEALOUS L0VIN6 HEART 

Ernest Tubb 

HONKY TONI HEART 

29011 

I'M NOT LOOKING FOR AN AN6EL 

Ernest Tubb 

TENNESSEE WHISTLING MAN 
AS FAR AS I'M CONCERNED 

Red Foley 29000 

Red Foley 

and Betty Foley 

I'M WALKIN6 THE DOG 

28834 

THHE STANDS THE GLASS 

Webb Pierce 

HOT ROD RAG 

29007 

LIGHTHEARTED GUY 

T. Texas Tyler 

BIMBO 

MEXICALI ROSE 

28987 

Grady Martin and The Slew Foot Five 

LET ME BE THE ONE 

28898 

I'M YESTERDAY'S GIRL 

Goldie Hill 

SOMEWHERE 

28998 

HE PLAYED A STEEL GUITAR 

Rex Allen 

SOMEBODY U6HED ON YOU 

29029 

SOMETHING CALLED THE BLUES 

Justin Tubb 


SHADRACK 48309 

KOBODY'S FAULT 

Rosetta Thorpe end Marie Knight 


Now Riding High with these coincatchers . . . 
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CHANGING PARTNERS 
fALL COME 


29011 
Bill Monroe 


CHEAT IN S A SIN 

I GAVE MV WEEDING DRESS AWAY 


28931 
Kitty Wells 


ANGELA MIA 
MARIA 


29062 

Gordon Goodman 


THIS IS YOU 


29055 

Charlie Applewhite 


LITTLE THINGS MEAN A LOT 
I DON'T THINK YON LOVE ME ANYMORE 


29037 


Kitty Kalian 


FLOWERS FOR THE LADY 
SWEET CHEAT 


29031 
Dolores Gray 


WHERE CAN I GO WITHOUT YOU 
GO YOU WHERE YOU GO 


» :• 
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America's Singing 
Sensations come up 
with another Hit! 


singing 


Decca 29036 (78 RPM) 
and 9-29036 (45 RPM) 
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Vox Jox 

By CHARLOTTE SUMMERS 


"TILL WE 
TWO ARE 


Decca 28937 


Jox Trix 

Dick Clark. WF1L, Philadelphia, 
began a month-long contest on 
February 15 to determine Phila- 
delphia’s favorite recording art- 
ist. Prizes will go to the persons 
who, in 15 words or less, are 
judged to have given the best 
reason for their choice. . . . Paul 
Drew. WDET, Detroit, started a 
new panel show, called “Campus 
Rumpus,” last week. The panel 
is comprised of four college stu- 
dents who give their views on 
new records. Records are rated, 
and those chosen are watched for 
a few weeks to see if they be- 
come “seniors” and graduate to 
the “hit” class. . . . Ivor Hugh. 
WCCC, Hartford, Conn., began a 
new feature recently called ‘Dis- 
tributor’s Delight.” The show fea- 
tures a guest from a local distrib- 
utor who talks about and plays 
the latest album release of his 
company. First guest was Frank 
Cama of Decca Records who 
pushed the “Glenn Miller Album. 

. . Dusty Rhodes. WKMF, Flint. 

Mich., reports that the results of 
his recent pop poll named Jom 
James, Eddie Fisher and Ray 
Anthony. . . . Howie Leonard, 
WPOR, Portland, Me., writes: 
“The gimmicks pay. Since I 
started several features on my 
afternoon show, the mail has 
multiplied considerably. Each day 
I feature a ‘Birthday Basket, the 
•Keyboard Caper ’ the Tland of 
the Week’ and ‘Kiddie _Komer . 


tributors well informed on the 
records we like or don’t like, as 
well as the ones we use- In this 
letter, tho, he mentions ‘130 high- 
powered radio stations.’ No doubt, 
he didn’t mean this as it sounds, 
but it seems most of the distribu- 
tors have a tendency to send the 
bulk of their records to those big- 
ger stations who cover the greater 
area. But when it comes down to 
the final analysis, who can play 
more of the records more times 


. . Edwin Child, WRUM. Rum- 

ford, Me., has been using six teen- 
agers from a different high school 
each week to pick the top vocal- 
ist, top band, top novelty tune and 
top five tunes of the week. . . . 

Lou Dennis. WCOU, Lewiston, 

Me., recently held a “record hop^ 
at the YMCA which drew 500. A 
king and queen were selected at 
the hop and later introduced on 
Dennis’ deejay show. 

Surface Noises 

Herb Fonlaine, WCOU, Lewis- 
ton, Me,, writes: “It seems to me 
and the hundreds ol deejays 
across the land that perhaps m 
some form or another we are get- 
ting the second best of every- 
thing. Second best in the sense 
of records received at studios and 
perhaps publicity given to the 
boys in the larger cities. Records 
that are advertised m The Bill- 
board are received here a week 
or more later. Do the deejays in 
the larger areas get them before 
or after or are they received 
simultaneously? You tell me, 
Charlotte, where are hits made? 
Don’t underestimate the smaller 
locals, altho I doubt you do. 

Ed Millar. KSOK, Arkansas 
City, Kan., notes: “Have noticed 
that some jockeys were reluctant 
to play records over three min- 
utes in length. At KSOK we don t 
care so much about the length 
but what is on the record. As 
long as its good, let s play *t. 

Ken Brooks. KYAK, Yakima, 
Wash., offers this information: 
‘Tor quite a while after 'Eh Cum- 
pari” came out, I wondered what 
it meant. Then 1 finally men- 
tioned it on the air, and received 
a phone caU explaining it. The 
guv spoke seven dialects of Ital- 
ian (there are 12, he said,) and he 
told me it. meant Hey, God- 
father.” . . . Mel Bernam. WKYW, 
Louisville, is not impressed with 
the new sides. He writes: I be- 
lieve the record companies should 
be more selective in the material 
released. Lately there have been 
a load of sides issued that anyone 
with the slightest musical sense 
could tell is a waste of good 
wax” . . . Henry Baran, WSSV, 
Petersburg, Va., believes that the 
best thing that ever happened to 
records was the notation of the 
running time of the disk. . . . Bod 
G raham. KAYL, Storm Lake, la., 
writes: “I suppose its old hat 
now, but I would like to say Moi, 
Aussi’ to the gentlemen who have 
been championing long and hard 
for better promotional service 
from the various companies. I 
would like to chirp a round of 
applause for Columbia Records 
which has been most consistent 
in its promotional service. As has 
been said time and time again, 
we’ll play ’em if they 11 only send 
’em ”... And here is a reply to 
K&K Records from Ed Jenkins. 
KOEL, Oelwein, la.: ‘ After read- 
ing your ‘Surface Noises this 
week, a little thought came to 
mind. Now, mind you, I haw no 
argument with the K&K Record 
Company of Shelton, Neb., but 

fir 


YESTERYEAR'S TOPSM.i' ; 

Hie nation'* tap tana, on regard, 
as rnportad in Tho Billboard 

MARCH 4, 1944: 

1. Besame Mucho 

2. My Heart Tells Me 

3 Mairzy Doats (Merry Macs} 

4. Shoo-Shoo Baby (Morse) 

5. Shoo-Shoo Baby (Andrews 
Sisters) 

6. Star Eyes 

7. Holiday for Strings 

8. I Couldn’t Sleep a Wink Last 

Night __ „ 

9. Mairzy Doats (Trace) 

10. Speak Low 
MARCH 5, 1949: 

1. Far Away Places 

2. Cruising Down the River 

3. Powder Your Face With 
Sunshine 

4. A Little Bird Told Me 

5. Lavender Blue 

6. I’ve Got My Love to Keep Me 
Warm 

7. Galway Bay . 

8. So Tired 

9. Buttons and Bows 

10. Red Roses for a Blue Lady 


one little word in his letter set me 
to thinking of the old gripe some 
of us small powered deejays have. 
As far as K&K is concerned, I 
only wish it was in our area to 
serve us. We try to keep our dis- 


on the air, and perhaps even more j 
of the disks— tunes that wouldn t 
find time to be aired on the bigger 
outlets? We and many other in- 
dependents program something 
like eight times as much record 
music, and for that reason every | 
record has a chance to be played 
more times. In the case of the 
bigger stations with those fine 
network affiliations, they are 
handicapped with a lot less time 
to program records. For this rea- 
son I thought I’d toss my 2 cents i 
into this little friendly tete-a-tete 
about deejay records. Now that I 
that is off my turntable, may I 
say again that we do enjoy your 
column and your magazine, and 
hope that you keep up the good | 
work.” 

Guesrings ; 

The Four Lads, on a two-week I 
stand at Milwaukee’s ‘Tic Toe 
Club,” visited Freddie Vigdor, 
WISN, Milwaukee. The boys 
played both sides of their latest 
disk and demonstrated ‘ live who 
did what on their waxing of I . 
Should Have Told You Umg 
Ago.” . . . A1 Martino appeared on , 
Bob Conners show at WJbl, 
Erie, Pa., and signed autographs 

for his fans Chattering Chuck ; 

Lambert. W-KZO, Kalamazoo, . 
Mich., interviewed Julius La Rosa 
when he appeared at the Kala- 
mazoo Central high school audi- 
torium. . . A1 Belielio stopped by 
to chat with Ken Scott, WPEO, 
Peoria, 111. ... The Ames Brothers 
visited with Charlie Shaw at 
WOLF, Syracuse. . . . Bob McKin- 
non. WRFS, Alexander City, Ala., 
tells us about his guests: Enjoy 
your column very much. I was 
very fortunate this fall in having * 
three top stars guest on 105 J 
Club.’ I would like to thank 
Johnnie Ray. Dick Haymes and 
Vaughn Monroe for their co-op- 
eration.” . . • Merle KUgore. 
KFAZ, Monroe, La., was visited 
by Webb Pearce recently* . . • 
Fred Grewer, WHLL, Wheeling, 

W Va., interviewed Lou Mont# 
whom he describes as “a real nice 
guy” . . . Bill Kerwin. KCMO, 
Kansas City, Mo., writes ^‘‘Won- 
derful long interview with Fe- 
licia Sanders, playing date here. 
Also splendid interview with WiB 
Rogers Jr. in connection with 
Mothers’ March on Polio and his 
new picture, ‘Boy From Okla- 
homa’.” . • ■ Recent guests on 
Reed Farrell's show via KGBC, 
Galveston, Tex., were Bob Eb- 
erle. Frank Warren. Jackie Mile* 
and Bernice Parks. 

Don Sherman. WLYN, Lynn, 
Mass., writes: “Being closer to a 
metropolitan area, we get a few 
interesting euests on t»e air. in 
recent weeks Cindy Lord. Pa* 
O'Day. the Four Aces and the 
Frank Petty Trio have made an 
appearance on our show. . ■ • 
Howard Leonard, WPOk Port- 


OT3i y . Me .'. 

cury recording star, guestedw 
the Julian Silver show via WMIE, 
Miami, while appearing at the 
San Souci Hotel there. 
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THIS IS MY PRAYER" "TILL I SEE YOU AGAIN” 


(Decca 28716) 



THAT YOU 

TAKE A GOOD 


LISTEN TO 




By the Writers of “TOO YOUNG” 
and 

“WEDDING BELL SONG” 

i 

DECCA 29025 



Sincerely , 


Personal Management Bookings 

HARRY CARLSON GENERAL ARTISTS CORP. 

• : 
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The Billboard Music Popularity Charts PACKAGED RECORDS 


• Best Selling Popular Albums 

Albums are ranked In order of their national sales strength 
at the retail level according to The Billboard's weekly 
survey of top dealers in all key markets. 


LP'S 

1. TAWNY — Jackie Gleason Capitol H 471 

2. MUSIC FOR LOVERS ONLY— Jackie Gleason . . .Capitol H 352 

3. GLENN MILLER PLAYS SELECTIONS FROM "THE 

GLENN MILLER STORY" RCA Victor LPT 3057 

4. THE GLENN MILLER STORY— Sound Track . . .Decca DL 5519 

5. CALAMITY JANE — Doris Day, Howard Keel 
Columbia CL 6273 

6. I REMEMBER GLENN MILLER— Ray Anthony. .Capitol H 476 

7. I BELIEVE— Perry Como RCA Victor LPM 3188 

8. MAY I SING TO YOU— Eddie Fisher . . . .RCA Victor LPM 3185 

9. KISMET — Broadway Cast Columbia CL 4850 

10. SONGS FOR YOUNG LOVERS— Frank Sinatra . .Capitol H 488 

EP'S 

1. MUSIC FOR LOVERS ONLY— Jackie Gleason 


- Capitol EBF 352 

2. CALAMITY JANE— Doris Day, Howard Keel ..Columbia B 347 

3. TAWNY— Jackie Gleason ...Capitol EBF 471 

4. GLENN MILLER PLAYS SELECTIONS FROM "THE 

GLENN MILLER STORY" RCA Victor EPBT 3057 

5. THE GLENN MILLER STORY— Sound Track 

Decca ED 2124-5 

t. I REMEMBER GLENN MILLER— Ray Anthony 

Capitol EBF 476 

7. MUSIC TO MAKE YOU MISTY— Jackie Gleason. 

Capitol EBF 455 

». SONGS FOR YOUNG LOVERS— Frank Sinatra 

Capitol EBF 488 

9. MAY I SING TO YOU— Eddie Fisher RCA Victor EPB 3185 

10. I BELIEVE— Perry Como RCA Victor EPB 3188 


* Reviews and Ratings 

of New Popular Albums 


DANCE WITH LES BROWN ORK 77 

( 1 - 12 ”) 

Columbia CL 539 

Columbia has dug deep into its files 
tc come up with this album of on- 
released Les Brown cuttings, made 
while the ork was recording for the 
label. And it was well worth it, for 
this is one of the best collections of 
sides by one of the country’s top 
swing orks yet released. Doris Day 
handles some of the vocals, and Lucy 
Ann Polk some, too. The ork swings 
on every tune and the album should 
have great appeal among college 
youths and those older fans who 
yearn for the old band days. 


CURTAIN CALL, VOL. 6 76 

Connce Boswell, Frances Langford, Ella 
Fitzgerald, Mildred Bailey (1-10”) 

Decca DL 7026 

Another excellent addition to this 
popular and commercially successful 
series. Four veteran songstresses are 
heard in songs that were "milestones 
in their careers.” Examples: Ella 
Fitzgerald in "A Tisket, A Tasket”; 
Mildred Bailey in "Rocking Chair,” 
Frances Langford in "Baltimore Ori- 
ole” and Connce Boswell in "Then 
You’ve Never Been Blue.” 


BUDDY'S BEST 75 

Buddy Greco (1-EP) 

Coral EC 11070 

Fans of this fine vocalist will applaud 

(Continued on page 104) 
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LINER NOTES 

- By IS HOROWITZ — 

In a new bid to buyers of pack- 
age records, RCA Victor is ex- 
ploring a path of more than pass- 
ing interest. Likely to appeal 
most to budding collectors of 
classical music, it holds forth the 
lures of brevity, low price and 
artist name power. Briefly, it in- 
volves issuing specially edited 
EP’s of standard light works, al- 
ready exploited heavily on other 
disks. One of the first to come 
off the presses is Ravel's Bolero, 
arranged by Arthur Fiedler to fill 
one side of an EP. Recording, of 
course, is by the Boston Pops Or- 
chestra. Soon to be released is a 
similar treatment of the much- 
waxed Warsaw Concerto. The 
standard EP price obtains. 

FUTURES . . . 

M-G-M will soon release the 
sound track album of Rose Marie, 
upcoming CinemaScope musical. 
All three speeds on this one. . . . 
For customers with something 
other than music on their minds, 
dealers might suggest RCA Vic- 
tor s new talking LP, The Power 
of Positive Thinking, recorded by 
the author of the best-seller, Nor- 
man Vincent Peale. Some of the 
topics covered are “How to Break 
the Worry Habit,” “How to Solve 
Your Problems” and “How to Re- 
lax.” . . Due to hit dealers’ 

shelves in April is a new London 
version of Cavalleria Rusticana, 
featuring Mario del Monaco. . 
Andre Kostelanetz, who pre- 
miered Prokofieff's Wedding 
Suite from the Stone Flower Bal- 
let in January, has recorded the 
work for Columbia. It is being 
readied for early release. . . . 
Urania Records is moving fast to 
capitalize on the successful debut 
of its artist, Dolores Wilson, at the 
Metropolitan Opera several weeks 
ago. The company’s disking of 
Lucia di Lammermoor with the 
Philadelphia soprano is quickly 
being split up into a “highlights” 
LP, as well as three EP excerpt 
diskmgs, which will be bally- 
hooed together with the complete 
set. 

ARTISTS . . . 

Frilx Reiner will hold his first 
recording session with the Chi- 
cago Symphony under RCA Vic- 
tor auspices next Monday (8). 
Since the Mercury-Chicago pact 
is still in force, the resulting al- 
bum is not expected to be re 
leased for many months. . . . Wil- 
helm Backhaus plays his first 
United States recital in 28 years 
at Carnegie Hall March 30. . . . 
Austrian conductor Joseph Krips, 
ruesting with the Buffalo Phil- 
larmomc, will play all the Bee- 
thoven symphonies with the ork. 
He s also been pacted to conduct 
at the Cincinnati May Festival 
(May 5-8). . . . Raphael Kubelik, 
ormerly with Mercury and HMV, 
has been signed to an exclusive 
pact by British Decca, with his 
product to be issued here under 
the London imprint. 


Classical Recent Release Sellers 

All records listed have been released within the past six months. 

Results are based on a survey of the key classical dealers tbruout 
»b- country. Musical ^(egorics change weekly. 


CHART COMMENTS 


Piano Keyboard Owned By Man 
Who Didn't Know His Own Strength 

Some pianos can’t carry the load. Some records can’t either . . . 
But Epic Records with unique Radial Sound have an astonishing 
range — they handle with ease the biggest sounds on records. 
Smartly packaged in eye-arresting jackets, each Epic Record gives 
your customers the extra money’s worth of a performance thrillingly 
reproduced. 

Dealers who carry Epic don’t carry a load . . . stock up now. 


YOU CAN 


THE DIFFERENCE... 


For example — 

LC 301 0 Tchaikovsky : Piano Concerto 
No. 1 in B-Flat Minor — Alexander 
Uninsky, piano, with the Hague Phil- 
harmonic Orchestra, Willem Van 
Otterloo, conducting. 


fEPIC| 

with RADIAL Sound 

••EPIC” Trad* 


As expected, the list of Ex- 
tended Orchestral Works (Catalog 
Sellers) shows its stable nature, 
with only one change entered as 
against the. last time the category 
was surveyed. The Capitol Gersh- 
win package has now joined the 
select group, replacing the Mer- 
cury Morion Gould set which 
figured on the chart in the Feb- 
ruary 13 issue. 

The same buyer loyalty to its 
favorites is demonstrated in the 
Concerto Catalog chart too. Here 
also only a single set has been 
displaced from the list of January 
23, the last time the repertoire 
was surveyed. Francescaifi's 
reading of the Beethoven Violin 
Concerto dropped out this time 
around, to be replaced by another 
Beethoven work, the Piano Con- 
certo No. 5. 


NEXT WEEK 

★ SHORT ORCHESTRAL 
WORKS 

ir INSTRUMENTAL 
i( ALL POP ALBUMS 


EXTENDED ORCHESTRAL WORKS 

(Listed Alphabetically) 

ADAM: GISELLE (Paris Opera Orchestra-Blareau) . London LL 869 

BARTOK: CONCERTO FOR ORCHESTRA (Philharmonia Or- 
chestra-von Karajan) Angel 35003 

COPLAND: EL SALON MEXICO: APPALACHIAN SPRING 

(Boston Symphony-Koussevitsky RCA Victor LCT 1134 

K 5££2R TUniAN! GAYNE BALLET SUITE; MASQUERADE 

SUITE (Indianapolis Symphony-Sevitsky) Capitol P 8823 

** EXHIBITION: STRAVIN- 
SKY: FIREBIRD SUITE (Philadelphia Orchestra-Ormandy) . . . 

Columbia ML 4700 

RESPIGHI: PINES OF ROME: FOUNTAINS OF ROME (NBC 
Symphony-Toscanini) RCA Victor LM 176* 

S C? I ^ BIN: POEM OF ECSTASY; POEM OF FIRE (New York 
Philharmomc-Mitropoulos) j Columbia ML 4731 

TCHAIKOVSKY: NUTCRACKER SUITE; SLEEPING BEAUTY 

(Philadelphia Orchestra-Ormandy) Columbia ML 4729 

T J. K ° V S K Y: NUTCRACKER SUITE: WALDTEUFEL: 
SKATERS WALTZ; ROSSINI: WILLIAM TELL OVERTURE 

(NBC Symphony-Toscanini) RCA Victor LRY 9000 

CONCERTO 

(Listed Alphabetically) 

BEETHOVEN: PIANO CONCERTO NO. 2: RACHMANINOFF: 
RHAPSODY ON A THEME OF PAGANINI (Kapell, NBC Sym- 
phony-Golschmann) RCA Victor LM 9026 

BEETHOVEN: PIANO CONCERTO NO. 3 (Serkin, Philadelphia 
Ormandy) Columbia ML 4738 

CA STELNUOVO-TEDESCb: CONCERTO FOR GUITAR: MIS- 
CELLANEOUS PIECES (Segovia, New London Symphony- 
Sherman) Columbia ML 4732 

GERSHWIN: PIANO CONCERTO IN F (Pennario, Pittsburgh 
Symphony-Steinberg) Capitol P 8219 

RACHMANINOFF: PIANO CONCERTO NO. 2 (Farnadi, Vienna 

State Opera Orchestra-Scherchen) Westminster WL 5193 

RAVEL: PIANO CONCERTO FOR THE LEFT HAND: CON- 
CERTO IN G (Blancard, Orchestre de la Suisse Romande- 
Ansermet) London LL 797 

TCHAIKOVSKY: PIANO CONCERTO NO. 1 (Uninsky. Hague 
Philharmonic-van Otterloo) Epic LC 3010 


* Classical Catalog Sellers 

AU records listed have been available to the trade for more than 
•ix months and are considered in the catalog category. Results 
are based on a survey ol the key classical dealers tbruout the 
country. Musical categories change weekly. 


EXTENDED ORCHESTRAL WORKS 

(Listed Alphabetically! 

DEBUSSY: LA MER; MENDELSSOHN: MIDSUMMER NIGHT'S 
DREAM (NBC Symphony-Toscanini) RCA Victor LM 1221 

DE FALLA: THREE CORNERED HAT (Danco, Orchestre de la 
Suisse Romande- Ansermet) London LL 598 

GERSHWIN: AN AMERICAN IN PARIS: RHAPSODY IN BLUE 

(Levant, New York Philharmonic-Rodzinski) 

Columbia ML 4026 

GERSHWIN: AN AMERICAN IN PARIS: RHAPSODY IN BLUE 
(Pennario, Paul Whiteman Orchestra) Capitol P 303 

GROFE: GRAND CANYON SUITE (NBC Symphony-Toscanini). . 
RCA Victor LM 1004 

MOUSSORGSKY: PICTURES AT AN EXHIBITION (Chicago 
Symphony-Kubelik) Mercury MG 50000 

OFFENBACH: GAITE PARISIENNE (Boston Pops-Fiedler) - 

RCA Victor LM 1001 

RAVEL: BOLERO; RIMSKY-KORSAKOFF: CAPRICCIO ES- 
PAGNOL (Detroit Symphony-Paray) Mercury MG 50020 

RIMSKY-KORSAKOFF: SCHEHERAZADE (Minneapolis Sym- 
phony-Dorati) Mercury MG 50009 

RIMSKY-KORSAKOFF: SCHEHERAZADE (Philharmonia Or- 
chestra-Stokowski) RCA Victor LM 1732 

CONCERTO 

(Listed Alphabetically) 

BEETHOVEN: PIANO CONCERTO NO. 5 (Gieseking. Philhar- 
monia Orchestra-von Karajan) Columbia ML 4623 

BEETHOVEN: PIANO CONCERTO NO. S (Horowitz, NBC Sym- 
phony-Reiner) RCA Victor LM 171* 

BRAHMS: PIANO CONCERTO NO. 2 (Rubinstein, Boston Sym- 
phony-Munch) RCA Victor LM 1728 

GRIEG: PIANO CONCERTO IN A MINOR: LISZT: PIANO CON- 
CERTO NO. 1 (Rubinstein, Dorati) RCA Victor LM101* 

GRIEG: PIANO CONCEHTO IN A MINOR; SCHUMANN: 
PIANO CONCERTO IN A MINOR (Lipatti, Philharmonia Or- 
chestra-Galliera) Columbia ML 4525 

PAGANINI: VIOLIN CONCERTO NO. 1; SAINT-SAENS: VIO- 
LIN CONCERTO NO. 3 (Francescatti. Philadelphia Orchestra- 
Ormandy) Columbia ML 4315 

RACHMANINOFF: PIANO CONCERTO NO. 2 (Rachmaninoff, 
Philadelphia Orchestra-Stokowski) RCA Victor LCT 1014 
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* Reviews and Ratings of 
New Classical Releases 


EXTENDED ORCHESTRAL WORKS 


TCHAIKOVSKY: THE SWAN LAKE (1-12")— The Philhar- 
monia Orchestra; Robert Irving, Cond. Bluebird LBC 1064 ... 76 

A Ihoroly satisfying performance. The popularity of this 
music and the low price of the disk make it a good item for 
new classical collectors who arc starting to build a basic 
library. 

GRIEG: PEER GYNT INCIDENTAL MUSIC (1-12")— Oslo Phil- 
harmonic; Odd Gruner-Hegge, Cond. Mercury MG 10148 73 

This is a beautifully done record. Here’s Grieg's incidental 
music for . the original stage version of Ibsen's "Peer Gynt.” 

Most everyone is familiar with the melodics, but few have 
heard the music in its planned sequence, as the composer and 
dramatist intended. Alfred Maurslad and Eva Pryiz sing the 
principal roles. 

BALAKIREV: TAMAR; RIMSKY-KORSAKOV: SUITE FROM 
"IVAN THE TERRIBLE” (1-12”) — London Symphony; Ana- 
tole Fistoulari, Cond. M-G-M E 3076 69 

Available for the first time on I P. these selections fill some 
of the bigger gaps in our acquaintance with the works of these 
important Russian composers. The Balakirev tone poem is an 
exotic work with Oriental undertones: the R-K Suite from his 
first opera, a scries of dramatic orchestral excerpts that has 
much of the flavor of better-known later works. 


CONCERTOS 


LALO: SYMPHONIE ESPAGNOLE; KORNGOLD: VIOLIN 
CONCERTO IN D (1-12") — Jascha Heifetz, Violin; RCA Victor 
Symphony; W Steinberg, Cond.; Los Angeles Philharmonic; 

A. Wallenstein, cond. RCA Victor LM 1782 80 

One side holds a transfer from 10-inch of the I.alo, coupled 
with the rhapsodic concerto by Hollywood composer Komgold. 

For most the Heifetz is the preferred version of the lalo. the 
side that will make this a good seller for manv dealers. 

BEETHOVEN: PIANO CONCERTO NO. 1; RONDO IN B FLAT 
MAJOR, OP. POSTH. (1-12”) — Friedrich Wuehrer, Piano; Pro 
Musica Symphony, Vienna; H. Swarowsky. Cond. Vox PL 
8400 


One of the most delightful piano disks issued in some time, 
this is likely to win many friends, despite strong competition 
on the concerto. The rondo is an LP "first.” Interpretation 
and sound are lop flight. 

RICHARD STRAUSS: HORN CONCERTO IN E FLAT MAJOR, 
OP. 11; MOZART: CLARINET CONCERTO IN A MAJOR. 
K.622 (1-12") — Radio Leipzig Orchestra; Gerhard Wiesenhut- 
ter, Cond. Urania URLP 7108 

The Strauss work, more like a rhapsody in form than a con- 
certo, has many remarkable passages that foreshadow the 
genius of thfe later Strauss in orchestration and musical in- 
ventiveness. Heinz t.ohan is the soloist in this first I.P version 
of the concerto. The Mozart “Clarinet Concerto” is better 
known; to those not yet acquainted with its lovely melodics. 

Ewald Koch's interpretation might be recommended. 


76 


65 


SHORT ORCHESTRAL WORKS 


RAVEL: BOLERO; GERSHWIN: PORGY AND BESS MEDLEY 


87 


<1-EP)_ Boston Pops; Fiedler, Cond. RCA Victor ERA 179 

If what RCA Victor has done here with Ravel's Bolero is a 
tip-off on what may come, the label may have come up with 
a fabulous idea— abridged versions of standard classics so that 
the works can be put on EP and at the standard EP price. 

This, a fine new recording, should be a big seller. For the 
quondam buyers, condensed versions should be meat and 
potatoes. 

CARMEN AND FAUST SYMPHONIC SUITES (1-EP)— Radio 
City Music Hall Symphony Ork; Paige, Cond. RCA Victor 
ERA 175 80 

Smartly arranged and artfully coupled, the two operatic works 
are done instrumentally here in skillfully abridged concert 
style, typical of what the Music Hall gives its paying custom- 
ers regularly. The dealer who takes full advantage of this 
kind of package will reap heavy benefits. Recording is ex- 
cellent. 

NORWEGIAN POP CONCERT (1-12") _ Oslo Philharmonic; 
Odd Gruner-Hegge, Oivin Fjeldstad, Conds. Mercury MG 
10150- 72 

1 his fine recording of light selections by some of Norway’s 
top composers could interest those collectors who are perhaps 
a little tired of Strauss and Tchaikowsky. Some of the compo- 
sitions are well known, such as “Entrance March of the Boy- 
ards” and “The Herd Girl's Sunday.” But the rest, by Hans- 
scn. Halvorscn and Svendson. are not as familiar. All are 
played skillfully. 

ALFVEN: MIDSUMMER VIGIL: SVENDSEN: CARNIVAL AT 
PARIS (1-12") — Royal Opera House Orchestra; J. Hollings- 
worth, Cond. M-G-M E 3082 ... 71 

This new set includes musical selections bv Scandinavian com- 

posers, featuring Alfvcn’s “Midsummer Vigil” from whence 
comes the pop tune “Swedish Rhapsody” and Svcndsen's “Car- 
nival at Paris.” These and selections by Sibelius and Ncilsen 
are played satisfactorily by the ork. Some of the compositions 
included here are I.P “firsts.” 

MUSIC OF MODERN NORWAY: SAEVRUD AND VALEN 

(1-12") — Oslo Philharmonic; Oivin Fjeldstad, Cond. Mercury 
MG 10149 69 

Two Twentieth Century Norwegian composers arc represented 
on this I.P, authentically performed by the Oslo Symphony 
Orchestra. Harald Sacvrud. imaginative and vital, contrib- 
utes “Rondo Amoroso,” “Galdreslattcn” and “Sinfonia Dol- 
•t brosa”; Fartcin Valen, poetic and mystic in inspiration, has 
contributed “The Cemetery By the Sea.” "Michelangelo Son- 
net” and "The Silent Island.” 


CHORAL WORKS AND VOCAL 


BEETHOVEN: MISSA SOLEMNIS (2-12")— Robert Shaw Chor- 
ale; Soloists; NBC Symphony; Arturo Toscanini, Cond. RCA 
Victor LM 6013 87 

A set that may well figure as a recording highlight of a dec- 
ade or more. The magnificent score is awarded a luminous 
performance, distinguished in all its parts and totaling a lis- 
tening experience of overwhelming impact. Will sell on sight 
as well as sound via a packaging innovation that provides a 
view of a classic print, suitable for framing, thru a window in 
the album. 

ROBERTA PETERS (1-12") — RCA Victor Orchestra: Renato 
Cellini, Cond. RCA Victor LM 1786 78 

This new set, entitled “Roberta Peters — Youngest Member of 
a Great Tradition,” presents the youthful soprano in a group 
of Bellini and Donizetti arias, including selections from “Lu- 
cia” and “I Puritani.” The Metopera star does a beautiful 
lob with each aria, showing off her dazzling technique and 

(Continued on page 104) 


RATINGS— COMMERCIAL POTENTIAL 


Each record review expresses (he opteisa o I 
the members of The Billboard music staff. 
In determining the commercial rating, the fol- 
lowing factors are considered: Interpretation, 
material, artist’s name value, distribution power, 
exploitation potentiaL Each album is rated 
within its own musical category. 


90-100, Tops 
80- 89, Excellent 
70- 79. Good 
60- 69, Satisfactory 
50- 59, Limited 
0- 49, Poor 


Mercury Classics 




Sell Best 


II a;my J ^ 


RECOMMENDED 


SELLER 


Smetana MA YLAST 

("My Fatherland") (complete) 

RAFAEL KUBELIK 

CONDUCTING THE 

Chicago Symphony Orchestra 

OL-2-100 



“MONUMENTAL is the most 
fitting description for this great 
music and great recording. 
Rafael Kubelik. .. has projected 
taste and deep feeling into the 


score . . . the sound is magnificent 
. . . the recording is beautifully 
clean, with brass and percussion 
finely delineated and with some 
exceptional woodwind playing” 


RADIO AND TELEVISION NEWS 

This distinguished High Fidelity Living Presence album the only complete re-' 
cording of this great work — one of the finest artistic achievements on records. 


78UL7 i Ht FINEST in HIGH FIDELITY recording 


LIVING PRESENCE 


A "Must for every Hi-Fi Boyer"— a unique item 
Mercury's Living Presence High Fidelity demon- 
stration disc — Excerpts from $35 worth of Living 
Presence best sellers for only 10c— featuring the 
Minneapolis Orchestra, the Detroit Orchestra, the 
Eastman-Rochester Symphony, the Chicago Or- 
chestra. OLD-1 


ONLY 


10 


AVAILABLE NOW 



UVIN6 PRESENCE HI-FI SHOWPIECES 

*MOUSSORGSKY-RAVEL Pictures at an Exhibition. Chicago Symphony— 
Kubelik. MG50000 


©I 

iHf 


TCHAIKOVSKY Symphony No. 5 in E Minor. Minneapolis Orchestra— 
Dorati. MG50008 

* BEETHOVEN Symphony No. 7 in A Major. Detroit Orchestra— Paray. 
MG50022 

AMERICANA for SOLO WINDS and STRING ORCHESTRA. The Winter's 
Past (Barlow); Soliloquy for Flute ond Strings (Rogers); Quiet City 
(Copland); Night Soliloquy (Kennan); Serenade for Clarinet and Strings 
(Keller); Serenade for Flute, Strings and Harp (Hanson); Pastorale for 
Oboe, Strings ond Harp (Hanson). Eastman-Rochester Symphony— Hanson. 
MG40003 


: 

v 


LIVING PRESENCE DISCS 

‘ BARTOK Music for Strings, Percussion 
and Celesta; BLOCH Concerto Grosso. 
Chicago Orchestra— Kubelik. MG50001 
*BERLIOZ Roman Carnival Overture; 
RAVEL Pavane pour une Infante de- 
funte and Alborada del gracioso; DE- 
BUSSY Three Nocturnes. Minneapolis 
Orchestra— Dorati. MG50005 


STRAUSS Ein Heldenleben ("A Hero's 
Life”). Minneapolis Orchestra — Dorati. 
MG50012 


MOZART Symphony No. 38 ("Prague"); 
Symphony No. 34 in C. Chicago Or- 
chestra— Kubelik. MG50015 

* JOHANN STRAUSS -FOUR GREAT 
WALTZES. Wiener Blut; Wine, Women 
and Song; Tales from the Vienna Woods. 
Minneapolis Orchestra — Dorati. 
MG50019 

* WAGNER Lohengrin Preludes to Acts 
I and III; Die Meistersinger Prelude; 


TO DELIGHT AND DAZZLE 

Tannhauser Overture; Ride of the Val- 
kyries. Detroit Orchestra— Paray. 
MG50021 

HINDEMITH Symphonic Metamor- 
phoses; SCHOENBERG Five Pieces. 
Chicago Orchestra— Kubelik, MG50024. 
CANNING Fantasy on a Hymn by 
Justin Morgan; MENNINI Arioso; 
FOOTE Suite in E Major. Eastman- 
Rochester Orchestra— Hanson. MG40001 
‘AMERICAN CONCERT BAND 
MASTERPIECES. Eastman Symphonic 
Wind Ensemble— Fennell. MG40006 

NEW RELEASE 

MUSIC FROM MODERN NORWAY. 
SAEVERUD Rondo Amoroso; Symphonic 
Dance with Passacaglia; Sinfonia Dolo- 
rosa. VALEN The Cemetery by the Sea; 
Michelangelo Sonnet; The Silent Island. 
Oslo Philharmonic Orchestra, Fjeldstad 
conducting. MG10149 



HHHMHNHHH 
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The Nation's No. 1 Western 
Band Leader 

SDSB^-IPI 




Newest RCA Victor 
Record Releases 
—Just Released — 

WHY DON’T 
Y’ALL 
GO HOME 

b/w 

HUGGING 

MY 

PILLOW 

RCA 47/20-5632 

DECK OF 
CARDS 

b/w 

RED DECK 
OF CARDS 

(Retilalion by Pee Wee King) 
RCA 47/20-5587 


STILL COINC STRONC 

CHANGING 
PARTNERS 


BIMBO 


RCA 20-5537 


and his Golden West Cowboys 
featuring REDD STEWART 


Sho" 


Vovjav^ 


for Availabilities 

PEE WEE KING ENT. 

307 VAUGHN BUILDING 
IOUISVILLE, KENTUCKY 
307 WAUGHN BUILDING 


The Billboard Music Popularity Charts 

COUNTRY & 
WESTERN RECORDS 


* Best Sellers in Stores 

For survey week ending February 24 

RECORDS are ranked In order of their 
current national selling importance at the 
retail level. Results are based on The Bill- 
board's weekly survey among dealers thru- 
out the country with a high volume of sales Weeks 

TW* in country and western records. The re- Last on 
Week verse side of each record is also listed. Week Chart 

1. SLOWLY— W. Pierce 1 5 

You Just Can’t Be True— Dec 28991— BMI 

2. BIMBO— J. Reeves 3 12 

Gypsy Heart — Abbott 148 — BMI 

3. I REALLY DON'T WANT TO KNOW— 

E. Arnold 5 9 

Pll Never Get Over You— V 20-5525— BMI 

4. SECRET LOVE— S. Whitman 4 6 

Why?— Imperial 8220— ASCAP 

5. THERE STANDS THE GLASS— 

W. Pierce 2 20 

Pm Walking the Dog— Dec 28834— BMI 

6. YOU BETTER NOT DO THAT— 

T. Collins 10 2 

High on a Hilltop— Cap 2701— BMI 

7. RELEASE ME— J. Heap 9 7 

Just to Be With You — Cap 2518 — BMI 

8. WAKE UP. IRENE— H. Thompson 7 13 

Go Cry Your Heart Out — Cap 2646 — BMI 

9. LET ME BE THE ONE— H. Locklin. ... 6 24 

Pm Tired of Bumming Around — 

Four Star 1641— BMI 

10. I'LL BE THERE— R. Price — 1 

Release Me— Col 21214— BMI 



* Most Played in Juke Boxes 


For survey week ending February 24 


RECORDS are ranked In order of the 
greatest number of plays in Juke boxes 
thruout the country. Results are based on 
The Billboard’s weekly survey among op- Weeks 

fills crators thruout the country using a high Last on 

Week proportion of country and western records. Week Chart 

1. THERE STANDS THE GLASS— 

W. Pierce 1 18 

Dec 28834— BMI 

1. SLOWLY— W. Pierce 5 2 

Dec 28991— BMI 

3. WAKE UP. IRENE— H. Thompson 1 8 

Cap 2646— BMI 

4. LET ME BE THE ONE— H. Locklin. ... 4 19 

Four Star 1641— BMI 

5. SECRET LOVE— S. Whitman 5 7 

Imperial 8223— ASCAP 

6. BIMBO— J. Reeves 3 12 

Abbott 148— BMI 

7. YOU BETTER NOT DO THAT— 

T. Collins — 1 

Cap 2701— BMI 

8. AS FAR AS I'M CONCERNED— 

R. Foley — 1 

Dec 29000— BMI 

9. I'M WALKING THE DOG— W. Pierce. . — 17 

Dec 28834— BMI 

10. I REALLY DON'T WANT TO KNOW— 

E. Arnold 7 8 

V 20-5525— BMI 



* Most Played by Jockeys 

For survey week ending February 24 

SIDES are ranked in order of the greatest 
number o' plays on disk Jockey radio shows 


thruout the country according to The Bill- Weeks 

This board’s weekly survey of top disk Jockey Last on 

Week shows in all key markets. Week Chart 


1. SLOWLY— W. Pierce 1 

Dec 28991— BMI 

2. BIMBO— J. Reeves 6 1 

Abbott 148— BMI 


3. I LOVE YOU— G. Wright- J. Reeves. ... 4 

Fabor 101— BMI 


4. I REALLY DON'T WANT TO KNOW— 

E. Arnold 3 7 

V 20-5525— BMI 

4. YOU BETTER NOT DO THAT— 

T. Collins 7 3 

Cap 2701— BMI 

6. LET ME BE THE ONE— H. Locklin. ... 5 27 

Four Star 1641— BMI , 

7. SECRET LOVE— S. Whitman 2 8 

Imperial 8220— ASCAP 

8. CHANGING PARTNERS— P. W. King. . 8 10 

V 20-5543— BMI 

9. THERE STANDS THE GLASS— 

W. Pierce • 20 

Dec 28834 — BMI 


10. WAKE UP. IRENE— H. Thompson 10 10 

Cap 2646 — BMI 
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CROWNED KING OF THE FOLK SINGERS 



Two Years In A Row 

Thanks, Ops, for voting me the # 1 Folk 
Artist. I am looking forward to seeing 
you at the MOA Convention in 
Chicago, March 8, 9, 10. 


• • • • 

Thanks, too, for your fine co-operation on my latest: 





” "YOU JUST 
CAN'T BE TRUE" 


Decca 28991 


DECCA 


Personal Management 

HUBERT LONG 

1537 McGavock Pike Phones 26635 end 6*7181 Nashville, Tenn. 
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Thanks 



JUKE BOX OPERATORS 

for all your help during 
my tour of duty in the 
United States Army. 

LATEST RELEASES 

"HAPPY GO LUCKY" 

and 

"IT HURTS TOO 
MUCH TO CRY" 

flutrij JjhfttaH 



The Billboard Music Popularity Charts 

COUNTRY & WESTERN RECORDS 
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Slowly— W. Pierce, Decca 2 1 1 1 2 1 

Secret Lore — S. Whitman, Imperial 1 4 2 4 9 

Bimbo — J. Reeve*, Abbott 3 4 3 7 

I Really Don't Want to Know— E. Arnold, Victor.. 3 2 2 

You letter Not Do That — T. Collins, Capitol 5 4 3 

1*11 Be There— R. Price, Columbia 7 7 1 

As Far as I’m Concerned— R. Foley, Decca 4 5 

Yon AB Come— A. Duff, Starday S 5 9 

Release Me— J. Heap, Capitol ; 10 2 

Do* Gone It, Baby, I'm in Lore — 

Carl Smith, Columbia t 4 

Low Down line* — H. Williams, M-G-M 3 

Hooky Tonk Heart— E. Tubb, Decca 3 

What Am I Going to Do With You?— ■ 

Carl Smith, Columbia 9 5 

Panamama — H. Snow, Victor .....* 4 

Run 'Em Off— O. Wheeler, Okch 4 

Tifbt Wad — York Brothers, Kin* S 

Say a Prayer for Me— A. Terry, Hickory 0 

I Love Yon— J. Wakely A L. Welk. Coral 4 


Don’t Give Your Heart to a Rambler— 

J. Skinner, Decca 4 

Wake Dp, Irene — H. Thompson, Capitol 7 

My Isle of Golden Dreams — 

M. Robbins, Columbia 7. 


There Stands the Glass — W. Pierce, Decca 9 It 9 

Run ’Em Off — L. Frizzell, Columbia t 

Let Me Be the One — H. Locktin, Four Star t 

Look What Followed Me Home — 


G. Morgan, Columbia I. 


• This Week's Best Buys 

According to sales reports in key markets, the 
following recent releases are recommended for 
extra profits: 

I'LL BE THERE (Tubb, BMI) 

RELEASE ME (Four Star, BMI) — Ray Price — 
Columbia 21214 


Originally selling as one of the powerful 
competing versions of “Release Me,” disk 
has now come into its own on the strength 
of the “I’ll Be There” side. Listed this 
week on the national retail chart and on 
the territorial best-seller charts of Houston, 
Memphis and Nashville. Other good re- 
ports were received from Eastern Pennsyl- 
vania, Pittsburgh, Cincinnati, St. Louis, 
Dallas and Atlanta. 


Please send The Billboard 


I 


One Tear 
$10 


name. 


(1 year at single 
copy price USA 
and Canada is 
$13. 

Foreign Rate 
$20 

Payment 

enclosed 

Th« Billboard • 


title or oosition 

company 

nature of business 

address 

city, zone, slate 

2160 Patterson SI. • Cincinnati 22. Okie 

822 






BOX OPERATORS! + % 
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A NEW BREEZE FROM THE WINDY CITY 


NUMBER #1 POLKA LINE 
TOP ARTISTS AND TUNES 


Biggest Selection on all Speeds. 
English, Polish Instrumentals. 
Write for catalog and nearest distributor. 
When no distributor near order direct. 
Prompt Service. Transportation paid. 

DANA RECORDS 

344 North Ave. New Rochelle, N. Y. 


Folk Talent and Tunes 


B« JOEI FRIEDMAN 

600 Sunset Boulevard, Hollywood 


CIVE TO DAMON 

CANCER FUND 


RCA Victor’s Eddy Arnold do- 
ing a week at the Olympia The- 
ater, Miami, after his TV shot on 
i the Spike Jones show in Holly- 
RUNYON j wood. . . . Jim Reeves, Abbott Rec- 
ords, hosted at a party in Holly- 
wood last week by publicist Bea 


SMOOTH SINGING AND PLAYING 
Country— Noveliy— Polka Records 

^ ART GIBSON 

and his Mountain Melody Boyc 

'TM A CRY, CRY BABY" 

"ROAD OF REGRET" 

No. 102-78 and 45'* 

★ ★ ★ ★ 

CHUCK HARDING 

and ffc • Colorado Cow Hands 

"I'M LIVING IN A LONELY WORLD' 
"STOP CRYING ON MY SHOULDER 

No. 101—71 and 45's 

★ ★ ★ ★ 

^ HARDT MELODIERS 

" FAT LADY POLKA" 

" PASTIME WALTZ " 

No. 5002-7B and 45'» 

"FAT LADY POLKA" 

"SNOW WALTZ" 

No. 5004-78 and 45's 


Terry. Flock of country and 
western talent attended, including 
Big Jim DeNoon, Johnny Bond, 
Eddie Dean. Ginny Wright. Harry 
Rodcay, Cousin Herb Henson and 
Jimmy Thomason. Reeves and 
his wife are on the West Coast for 
his current tour, set by Steve Steb- 
bins' Americana Corporation. . . . 
Woody Mercer, cowboy star at 
WLS, Chicago, has been named 
an Honorary Arizona Vigilante. 
. . . Cowboy Copas into the Circle 
Theater. Cleveland. . . . Minnie 
Pearl finishing a 10-day tour of 
the Pacific Northwest set by 
Johnny Kelly, of Ulm, Mont. . . . 
Col. and Mrs. Tom Parker, Tom 
Diskin and Bill Starnes house- 
guesting with Tom’s former em- 
ployer, Mr. and Mrs. Curtis Velare, 
during their stay in Florida. 

- Jamboree team set up the Eddy 

* Arnold date at the Olympia, Mi- 


ami, in addition to a date at the 
Palms Theater, West Palm Beach, 
Fla. Troupe, in addition to Ar- 
nold, consists of the Davis Sisters, 
Johnny Maddox, Andy Griffith, 
Dr. Lew Childre, Roy Wiggins and 
Hank Garland and Plowboys 
Louie Innis and Bobbie Moore. 
. . . Tommy Sands on hand to wel- 
come the Cisco Kid and Pancho 
into Houston for the Houston Fat 
Stock Show. . . . Jim Wilson, Hu- 


bert Long. Webb Pierce and Norm 
Riley visited with Tom Parker at 
Orlando, Fla. . . . Dickens Sisters 
guesting on the WLS, Chicago, 
“National Barn Dance” show. . . . 
Texas Bill Strength guesting on 
Marty Roberts' WCKY, Cincin- 
nati, show recently. 

Martha Carson set to tour Ala- 
bama March 1-12, to be followed 
by a five-day stretch thru Eastern 
Canada. Dates will be played for 
(Continued on page 98) 


Listen for These 
Beautiful Melodies 

"WHEN THE CACTUS 
IS IN BLOOM" 

By the late |immie Rodgers 

"NEVER AGAIN" 

One of the late Hank Williams’ songs 
Recorded by 

HARRY BOOHER, Travelin' Yodeler 

Order from TYLER RECORDS 
Sistersvllle, W. Va. 


Milton Buckner 

"TAKING A CHANCE 
ON LOVE" 

b/w 

"Flying Home" 

Manufactured by 

Gotham Record Corp. 

1626 Federal St.. Phil.drl.tii. Pa 


THE 

MORGAN SISTERS 

PINETREE, 

PINE OVER ME 
LOW DOWN 
HOE DOWN 


LULA REED 

WATCH DOC 


JIMMY THORPE 

TILL WE TWO ARE ONE 


YOUR KEY DON’T FIT 
IT NO MORE 


KING 1326 


DE LUXE 2018 


BONNIE LOU 

DON’T STOP 


COWBOY COPAS 

I’LL BE THERE 


TINY BRADSHAW 


PINC PONG 
POWDER PUFF 


STRANCER IN 
MY HOME 


THE WELCOME MAT 

KINC 1318 


KINC 4687 


HERB and KAY 
COFFEE BLUES 
WHO’S TAKING 
MY PLACE 


BIC JAY McNEELY 

MULE MILK 


ICE WATER 

FEDERAL 12168 


KING 1308 


ALL RECORDS AVAILABLE ON 45 RRM 
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THOSE 


^.caltmaqA 


* 


are back again 
with another 
RIB-TICKLER 


THE CARLISLES 


(of course) 


First There Was NO HELP WANTED 
Then KNOTHOLE 

Followed by IS ZAT YOU, MYRTLE? 
And Then TAIN'T NICE 


AND NOW 


(so help us) 




I NEED A LITTLE HELP 


// 




\U 


fc>/w fl 

utVER '• 0Vt (vGWH 


on Mercury #7553 

To our friends. The Juke Box Operators: 

Thanks a million for all you've done for us. 
Once again we "NEED A LITTLE HELP." 

Gratefully, 

The Carlisles 

Listen for us on the 
WSM Grand Ole Opry 


PERSONAL MANAGEMENT 


TILLMAN FRANKS 


2691 Fessey Court 
Nashville, Tenn. 
Phone 9-75749 


Reviews of New C& W Records 


FFRI.iN HUSKEY 

Ell, the Camel S5 

CAPITOL 2746 — The iradcmark of 
Camel cigarettes inspired this humor- 
ous speculation on the life of the 
camel. Huskey gives the lyric just the 
right mock-serious touch to sell it ef- 
fectively. The minor key, the pseudo- 
Oricntal gimmicks in the arrangement 
all combine to make this an unusual 
record loaded wiih commercial poten- 
tial. (Central, BM1) 

Somebody Med ... 79 

Huskey protests to his girl friend that 
the stories about his being untrue 
while she was gone are untrue. He ir 
tearful and emotionally upset. A 
powerful piece pf material especially 
right for this up-and-coming country 
arils*. (Central, I Ml) 


CHARI. INK ARTHUR 
He Fiddled WhHe I Burned 71 

V 20-5622 — Miss Arthur takes an 
indifferent lover to task here in a 
very attractive novelty side. The hu- 
morous lyric read with tongue-in- 
cheek seriousness by the songstress 
gets a powerful assist from the fancy 
fiddling and solid beat of the ork. 
fl.u-Ra Music. BMI) 

Double Crossed by Love. . . .77 
A moving tear - jerker read with 
intense feeling by Miss Arthur. Both 
are excellent items for juke boxes and 
over the counter. (HHI it Range, 
BMI) 


BONNIE LOU 

The Welcome Mat 7* 

KING 1318— Bonnie Lou goes all-out 
to make her boy friend feel at home 
in this light, pleasant material. It is 
smoothly handled and could easily go 
in the pop market, too. Delightful, 
bouncy rhythm. tRegenf, BMI) 

Don't Stop Kissing Me Goodnight. . . .7* 
This is the third waxing of this tune 
in recent weeks, and this one stands 
a good chance of moving ahead of 
the field. The spicy L-A flavor helps 
a lot. The singer's performance is 
outstanding, as usual. (Aberbach, 
BMI) 


CLYDE MOODY 

Tur Heartbreaking Waltz 76 

DECCA 29052 — This country waltz, 
already getting some action on other 
versions, is given a fine vocal reading 
b'- Clyde Moody. There’s sentiment, 
melody and a toe-fickling. three-beat 
rhythm. (Forrest, BMI) 

Spanish Waltz. . . .74 

Another good side by Clyde Moody. 
Song uses the common theme of love 
declaration while the orchestra it 
playing. Moody is quite effective. 
(Forrest, BMI) 


JIMMY WAKELY- 
I.AWRENCE WFLK ORK 

Bimbo 76 

CORAL 61148 — A nice side. this. 
Jimmy Wakcly doing the warbling, 
coupled with Lawrence NVelk's ork, is 
a happy musical mating. There’s 
style and life to this reading, tho it's 
rather late. (Fairway. BMI) 

Ain't She Sweet?. . 74 
The pretty oldie gels a fresh arrange- 


ment and smart instrumental reading. 
(Advanced, ASCAP) 


F.DD1F. DEAN 
I'm a Stranger In My Home 79 

INTRO 6087— This fine ballad, al- 
ready waxed strongly elsewhere, is 
handed a sincere reading by Dean. 
There should be enough fringe action 
left to make this a profitable item. 
(Ridgeway, BMI) 

Put a Little Sweetnfa* 

(In Yowr Love).... 73 
Cute ditty is read pleasantly. Bouncy 
backing helps make this a side many 
will enjoy. (Ridgeway, BAH) 


TIBBY EDWARDS 
Too Frond to Wttr My Name 73 

MERCURY 703)4 — Tibby Edward* * 
heard to advantage here in a weeper 
that does him proud. This slicing 
should get plenty of air plays, and M 
could steer some loot its way. (AeafV- 
Rose. BMI) 

That's How I Was Lost 70 

The chanter hands the weeper a sym- 
pathetic reading. A Hstenablc side. 
(Acuff-Rose, BMI) 


JIMMY DEAN 
Release Me 74' 

4 STAR 1654 — This ditty is on the 
market in several male and female 
vocal versions. )immy Dean bells 
out on appealing side here, one that 
should Ret some action. (4 Mae, 
BMI) 

Sweet Darling . . . .71 

Jimmy Dean has a stylized maimer of 
warbling, and it is very marked on 
this disk The side merits fair deejay 
play. «4 Star, BMI) 


SI.1M WILLETT 

IJve Today as If Vow Knew 73 

4 STAR 1653— Slim Willett's vocal, 
backed by a good instrumental group, 
should get exposure. t4 Star. BMI) 

WH) There Be Aay Stars 
in My Crown?.... 71 
A sincere reading by Slim Willett. 
Fans of the country warbler will be 
interested in his sacred style. (4 Star, 
BMI) 


FLOYD ROBINSON 
Old Flame 73 

KING 1320— Tho she’s married to 
another, his love for her has not been 
quenched. His heartbroken weeping 
might generate some sympathy in 
listeners. (Mar-Kaj. BMI) 

Oh What I'd Give 71 

Robinson expresses his vearning for 
romance convincingly. (Mar-Kay, BMI) 

BOOTS WOODALL 

Lovely Little Darling 73 

CAPITOL 2739 — The chanter sings 
this one with much sparkle, and the 
material is in a happy vein too. 
Could get spins. (Central, BMI) 

Salt Water River . . 69 

Woodall sings this wcencr with a lot 
of feeling. (Lowery, BMI) 


GEORGE JONES 

No Money in This Deal 71 

STARDAY 130 — Lively country nov- 

(Continued on page 98) 


THT TKT INT TNT INI TNT TNT TN? TNT TNT TNT TNT TNT 

TNT /^ecct(iA 

TNT TNT TNT TNT TNT TNT TNT TNT TNT TNT TNT TNT TNT TNT TNT 

g RED RIVER DAVE and THE DAVIS SISTERS 
g TRUCK DRIVER'S SPECIAL 

B / W 

g (TNT- 1011) MIDNIGHT MARE 

TNT TNT TNT TNT TNT TNT TNT TNT TNT TNT TNT TNT TNT TNT TNT 

^ THE DAVIS SISTERS 

s FOR OLD TIME'S SAKE 

S B/W 

^ (TNT-1010) ISLE OF YAP 

* TNT TNT TNT TNT TNT TNT TNT TNT TNT TNT TNT TNT TNT TNT TNT 

g JACOBY BROTHERS 

s BICYCLE WRECK 

B/W 

g (TNT-1009) DOUBTFUL HEART S3 

TNT TNT TNT TNT TNT TNT TNT TNT TNT TNT TNT TNT TNT THT TNT 

5 DISTRIBUTORS: Some territories still open. 3 

g TNT RECORDS =? 

TANNER N' TEXAS 

►— 1314 N. Brazos Street Sen Antonio, Texas 5 

TNT TNT TNT TNT TNT TNT TNT TNT TNT TNT TNT TNT TNI TNT 

A Juke Box Natural 

“STEALIN’ SUGAR” 

b/w "Maybe It's You, Sweetheart, Maybe It's Me' 

l(av Baits 

Excello 2028 

Wire or call 42-2215 for Immediate delivery. 

Nnshboro Record Co., Inc. 


177-3rd Ave., N. 


Nashville 3. Tenn, 
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THANKS OPS From... 


of billboards 

"HONOR R° LL ° ... 
— | c & w artists 


fir ASWIK-EVE EVERY TIME. 


And Now 

WHAT AM I GOING TO DO WITH YOU 
DOGGONE IT, BABY, I'M IN LOVE 

Columbia #21197 


SJ 


<5 


JAMES DENNY 


WSM Artist Service Bureau, 
WSM-Noihville, Tcnn. Phone 6-7181 
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‘SECRET 
LOVE” 


#8223 


IN CANADA ON QUALITY LABEL 


'^imperial ftec&fiJs 

6425 Hollywood Blvd. Hollywood 28, Calif. 


* Reviews of New C& M Records 


• Continued from page 96 


elty has a Rood catch-phrase. Instru- 
mentation. particularly the piano, 
contribute to George Jones’ impact ©n 
this side. tStarrite, R'tl) 

Yoo’re l« My Heart. . . .7# 

Ditty, a country weeper, derives di- 
rectly from the Hank Williams school. 
George Jones bells it out with fair 
effectiveness. (StarrMe, BMI) 


JIMMY SKINNER 

Too Hot to Handle 72 

DECCA 29053— Bright effort, which 
is already stirring a fuss in the field, 
i« sung neatly by Skinner. The late- 
ness of this cover waxing will pre- 
clude it from getting much of the 
loot, but it will still grab many spins. 
tStarrite, BMI) 

My Broken Heart 

Is Startin’ to Show .... 69 

Bouncy weeper is sung with spirit by 

the chanter. (Perco, BMI) 


LATT1E MOORE 

I ndcr a Mexico Moon 72 

KING 1327 — Happy ranchero has an 
interesting rhythm line, and the de- 
livery by Moore is designed to set 
pulses beating a little more rapidly. 
tHeart-I.hie, BMI) 

They're Not Worth the Paper 

They’re Written On *7 

2 attic Moore laments the insincerity 
of his writing gal tearfully. An okay 
weeper. iShapIro-Bernsteia, 4SCAP) 


EDDIE NOACK 

(As the Band Played) Paul Jones 72 

4 STAR 84 — There's a lively beat and 
movement to this side. Eddie Noack 
(ells how he and his sweetie met— as 
the band played “Paul Jones.” Good 
listening. (4 Star, BMI) 

Pride.... 65 

Routine country-style weeper gets 
routine vocal reading. (4 Star, BMI) 


KENNY I.EE 

That's My Baby’s Kisses 71 

V 20-5629 — Pleasant side by I ee 
which should please his fans, tunc is 
cute, and he handles it well. (Lowery, 

BMI) 

Baby, I Am Sick of Yon. . . 71 
Another good vocal by the chanter, 
this time. too. on a novelty item. 
(Lowery, BMI) 


TOMMY DUNCAN 

The Tennessee Church bells 71 

INTRO 6086— "You've broken her 


heart — you’ve waited too long.’’ 
That’s the theme of the church bells. 
Tommy Duncan does a lair vocal on 
this weeper. (Goday, BMIl 
That Uncertain Feeling. . . .79 
There’s beat and a lively arrangement 
here, altho the lyric is doleful, l ummy 
Duncan’s vocal is adequate, (intro, 
BMI) 


THE LONESOME P1NF. FIDDLERS 
I’B Never Change My Mind 6f 

V 20-5660 — Happy reading of a rural- 
styled effort that could get spins in 
the hill country. (RCA Victor) 

You’re No Good . . . .68 
Another side that will appeal most in 
the Piedmont section. (RCA Victor) 


THE WESTERN RAMBLER 
A Man Dare Not Cry 68 

4 STAR X-85 — Recitation on the fa- 
vor custom bestows on women and 
children in the matter of the release 
tears bring is rendered witn philo- 
sophic calm. (4 Star, BMI) 

Judge Not.... 66 

Another moral is drawn here. A pair 
of lectures are etched on »his Jisk 
which should get some spins; may 
even do some business in the riuht 
iuke spots. (4 Star, BMI) 


COTTON HENRY 

Alibying Sweetie 66 

STARDAY 129 — Cute item about a 
gal with lots of answers, not all 
truthful, is chanted pleasantly by 
Henry. (Starrite, BMI) 

Eskimo Nell. . . .61 

Side is labeled "not for radio use.** 
but it’s only mildly risque. Jukes can 
use, perhaps. 


VERNA LEEDS 

Alone 65 

ORIGINAL 504— Verna Leeds duets 
with herself prettily as she warbles 
the tender weeper. A nicely pro- 
duced disk. Thrush can pot over a 
song. (ASCA) 

It Takes a Long, Long Train 
With a Red Caboose. . 62 

Rhythmic train song is also sung well 
by the thrush. (ASCAP) 


DELBERT BARKER 
Building Castles 6# 

GARNETT 500— Okay warble by 
Barker on his debut cutting for the 
new label. (BMI) 

Yearning in My Heart . .55 
Same comment. (BMI) 


* Review Spotlight on... 

RECORDS 


BETTY CODY 

I Really Want You to Know (Hill & Range, BMI) — 
RCA Victor 20-5630 — Thrush Betty Cody turns in a 
fine reading of the ditty now riding high on the charts 
via the Eddy Arnold slicing. The song is the same, ex- 
cept for the change from a negative to a positive title 
and lyrics. Strong potential. Flip is “Tear Down the 
Mountains” (Oxford, ASCAP). 

HANK LOCKLIN 

Queen of Hearts (Four Star, BMI) — Decca 29030 — Hank 
Locklin has a strong follow-up to his “Let Me Be the 
One” with this fine ballad about what the future holds. 
Should grab action. Flip is a weeper, “Mysteries of 
Life” (Four Star, BMI). 


• Folk Talent and Tunes 


• Cofititiued from page 94 


Norman Riley. . . . Negotiations 
are currently under way with the 
Western Canada Arena Associa- 
tion for a June tour of that area 
featuring a package show consist- 
ing of Little Jimmy Dickens, 
Johnny and Jack and Kitty Wells. 
. . . Sheriff Tex Davis reports the 
“Opry” unit recently pulled 4,500 
for two shows at the Municipal 
Auditorium, Norfolk. Bill fea- 
tured Ernest Tubb, Marly Rob- 
bins. Elton Britt. Curtis Gordon. 
Texas Jim Robertson, Lennie and 
Curly and Tommy Riddle. . . . 
Thanks to Station WTJH, East 
Point, Ga., the popularity of hill- 
billy and gospel music in that area 
is on the rise. Station programs 
11 hours of c.&w. music daily, 
with disk jockeys Jerry Howell, 
Tom Lowe and Brother Bradson 
doing the spinning. . . . Bob Ed- 
wards, of Blue Ridge Ranger fame 
in Greenville, S. C., doing a TV 
stint via WRTV, Asbury Park, 
N. J., while stationed with the 
Army at Fort Monmouth. . . . 
Hawkshaw Hawkins, currently 
riding high via his RCA Victor 
etching of “When You Say Yes,” 
guested at the “Hayloft Jam- 
boree,” WCOP, Boston, last week. 

Curly Gold currently featured 
at Marie’s Colony, San Francisco. 
. . . Jimmy Simpson in Nashville 
last week for another wax session 
with Republic Records. . . . Mary 
Wilson handling the d.j. chores at 
KCLX, Colfax, Wash. . . Bob 
and Wanda Wolfe working up 
around Upper New York State, 
and recently played the Colony 
Theater, Gloversville, N. Y. . . . 
Don Messer and the Islanders 
scheduled for a cross-country tour 
in Canada in May, starting from 
Prince Edward Island. . . . D.j.'s, 
publishers and record companies 


galore highlighting National Earl 
Hey wood Week thruout Canada, 
March 7-13, in honor of Earl's con- 
tributions in furthering Canadian 
folk music. . . . Houston's “Home- 
town Jamboree” set for its bow 
March 13, with a whopping line- 
up of country talent slated to ap- 
pear. Potato Pete Hunter. KRCT, 
Baytown, Tex.; Biff Collie. KNUZ, 
Houston, and Jack Starns, at 
Beaumont, handling the talent. 
. . . Shbw will air via KNUZ every 
Saturday night from City Audi- 
torium, Houston. . . . Contrary to 
previous reports, Donn Reynolds 
has not signed a contract with 
WSAZ-TV, Huntington, W. Va. 


WNYC Plan 

• Continued from page 13 


to the poll, was. Vladimir Horo- 
witz, leading Artur Rubinstein, 
Artur Schnabel, Walter Gieseking 
and Rudolf Serkin. Jascha Hei- 
fetz was the overwhelming favor- 
ite among violinists. He was 
trailed by Yehudi Menuhin, Zino 
Francescatti, Joseph Szigeti and 
Isaac Stern. The New York Phil- 
harmonic and Boston Symphony 
tied for first place among orches- 
tras. 

A tie was also scored by Jan 
Peerce and Jussi Bjoerling for top 
male singer. Marion Anderson re- 
ceived as many votes as all other 
female singers combined, leading 
Kirsten Flagstad and Rise Stev- 
ens. The Budapest String Quartet 
ran away with chamber group 
honors. 

Another runaway favorite was 
Arturo Toscanini. He racked up 
more votes than all other conduc- 
tors combined, and was followed 
by Bruno Walter and Eugene 
Ormandy. 
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GOING BIG RIGHT NOW 


THANKS,. 

JUKE BOX 

OPERATOR 
for voting u 
your Mo. 

COUNTRY-WEST 


CHOICE . . 


WAKE UP, IRENE 


b/w GO CRY YOUR HEART OUT 

Capitol Record No. 2646 



Personal Management : 

JIM HALSEY 

Suite 604 • Professional Building 
Independence, Kansas 

( Write or wire for booking information 
or phone Independence I 203) 
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CAl/fiY RtcORD co^hc. 

OH f U I 58 Market St., Newark, N.J. 


The Billboard Music Popularity Charts 

RHYTHM & BLUES RECORDS 


* Best Sellers in Stores 

For survey week ending February 24 


RECORDS are ranked in order of (heir current national 
telling importance at the retail level. Results are based 
on The Billboard’s weekly survey among dealers thruout (Weeks 

the country with a high volume of sales in rhythm and Last | on 

blues records. The reverse side of each record is also Week | Chart 

listed. ~ ~~ 


This 

Week 


1. THINGS THAT I USED TO DO— Guitar Slim 1 

Well I Done Got Over — Specialty 482 — BMI 

2. YOU'LL NEVER WALK ALONE— R. Hamilton 2 

I’m Gonna Sit Right Down and Cry — Epic 9015 — BMI , 

3. I DIDN'T WANT TO DO IT— Spiders 6 

You’re the One— Imperial 5265 — BMI 

4. YOU'RE STILL MY BABY— C. Willis 6 

What’s Your Name? — Okch 7015 — BMI 

5. I'LL BE TRUE— F. Adams 3 

Happiness to My Soul — Herald 419 — BMI 

6. MONEY HONEY— C. McPhatter. 5 

Way I Feel— Atlantic 1006 — BMI 

7. SAVING MY LOVE FOR YOU— J. Ace. . , 4 

Yes Baby— Duke 118— BMI 


8. SOMETHING'S WRONG— Fats Domino. 

Don’t Leave Me This Way — Imperial 5262 — BMI 


, HONEY HUSH— J. Turner 8 

Crawdad Hole — Atlantic 1001 — BMI „ 


9. I'M JUST YOUR FOOL— B. Johnson 9 

A-12— Mercury 70251— BMI 


8 

3 

3 

5 

16 

19 

7 
10 
24 

8 


* Most Played in Juke Boxes 

For survey week ending February 24 

RECORDS are ranked in order of the greatest number 
of plays nationally in juke boxes. Results are based on | Weeks 

This The Billboard’s weekly survey among operators thruout Last | on 
Week the country using a high proportion of rhythm and blues Week ; Chart 
records. 

1. THINGS THAT I USED TO DO— Guitar Slim 1 7 

Specialty 482— BMI 

2. I'LL BE TRUE— F. Adams 2 11 

Herald 416— BMI 

3. YOU'LL NEVER WALK ALONE— R. Hamilton — 1 

Epic 9015— BMI 


4. YOU'RE SO FINE— Little Walter 3 

Checker 786— BMI 


5. SAVING MY LOVE FOR YOU— J. Ace 6 

Duke 118— BMI 


6. MONEY HONEY— C. McPhatter 4 

Atlantic 1006— BMI 


6. TV MAMA— J. Turner 6 

Atlantic *016— BMI * 


6. SOMETHING'S WRONG— Fats Domino 9 

Imperial 5262— BMI 


9. I DIDN'T WANT TO DO IT— Spiders. 
Imperial 5265— BMI 


10. LUCILLE— C. McPhatter. 

Atlantic 1019— BMI 


TO THE JUKE BOX OPERATORS OF AMERICA 

PEACOCK RECORDS, INC. AND DUKE RECORDS 

WISH TO EXPRESS THEIR SINCERE THANKS FOR ANOTHER SUCCESSFUL YEAR 


LITTLE RICHARD 

BILLY BROOKS 

JUNIOR RYDER 

and 

and 

and 

THE TEMPO TOPPERS 

Again with 

PLUMA DAVIS BAND 

JOHNNY OTIS ORCH. 

“ALWAYS” 

on 

doing 

#1628 

"WHAT (AN 1 DO" 

“SAD STORY” 

b/w 

#1629 

Duke #119 

"RICE, RED BEANS 

b/w 

b/w 

AND TURNIP GREENS" 

"1 CALLED MY BABY" 

"BETTER STOP" 


\u 


BROTHER CLEOPHILUS ROBINSON 

"I'M HOLDING ON 

#1724 
b/w 

HE'S A WONDER' 


f#l 


i ti 



RECORDS, INC. 

2809 ERASTUS STREET 
HOUSTON 26, TEXAS 


LESTER WILLIAMS 

takes off on 

"GOOD LOVIN' WOMAN" 

Duke #123 
b/w 

“LET’S DO IT” 

CHARLES EDWIN 

on 


"I GOT LOOSE' 

Duke #129 
b/w 

"BONG GONE" 


RECORDS, I 

2809 Erostus St»eet. 
Houston 26. T«*oj 
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The Billboard Music Popularity Charts j 

RHYTHM & BLUES RECORDS! 


• R & B Territorial 


Best Seilers 


Listings are based on late sales reports 
secured via Western Union messenger 
service from top rhythm and blues 
dealers and juke box operators in the 
markets listed. 




Things That I Used to Do — 

Guitar Slim, Specialty 1 1... .1. .. .3. . . .2. . . .5. . . .1. ... 

You’ll Never Walk Alone— 

R. Hamilton, Epic 8 ...2 1....2 3.... 

I Didn’t Want to Do It — Spiders, Imperial... 3 3 5 t. ...2 3 1 

You’re Still My Baby— C. Willis, Okch 5 5.... 4 2 4 3 

Money Honey — C. McPhatter, Atlantic 6.... 4.... 2 7 4,... .... ,...7 

IH Be True— F. Adams, Herald 2 6 2 3 

I’m Your Hootchy Kootchy Man— 

M. Waters, Chess 9 5,... 1 2.... 

I’m Just Your Fool — B. Johnson, Mercury 9 2.... 5.... 2 

Somethings Wrong — Fats Domino, Imperial 4. ...4 19. ...5.... .... ....4....I 

Honey Hnsb — J. Turner, Atlantic 19 .3 3 4 

Saving My Love for Yon — J. Ace, Duke 7 7 t. ...9 ....6 

Such a Night — C. McPhatter & 

Drifters, Atlantic 8 ....4 7.... 4 

You're So Fine— Little Walter, Checker ....S....4.... 

El Baion— J. Loco, Tico 5 4.... 

Marie — Four Tunes, Jubilee 3 ....4 

Watch Dog— L. Reed, King 3.... 7 

Love Contest— Ruth Brown, Atlantic .... f ...,S 

Lucille — C. McPhatter, Atlantic 4 «... 

Blue Monday — S. Lewis, Imperial ....4 .... 

My Saddest Hour — Five Keys. Aladdin 4 

Gee — Crows, Rama 5 .... 

Praying to the Lord— B. B. King, RPM 4 

TV Mama — J. Turner, Atlantic 10 7 


• This Week's Best Buys 

According to soles reports In key markets, the 
following recent releases are recommended for 
eectra profits: 

LOVEY DOVEY (Progressive, BMI) 

LITTLE MAMA (Progressive, BMI)— The Clo v- 
ers — Atlantic 1022 

Quickly moving ahead of the field of new 
contenders, the record is now reported 
strong in New England, Philadelphia, Buf- 
falo, Pittsburgh, Cincinnati, Nashville, Dur- 
ham, Atlanta, Dallas, St. Louis and Mil- 
waukee. Good reports were also received 
from Chicago and L. A. A previous “New 
Record to Watch.” 

DARLING DEAR— The Counts— Dot 1188 

A “sleeper” that has been gaining steadily 
in the past two weeks. Action was reported 
strong in Pittsburgh, Cleveland, Nashville. 
Milwaukee and Los Angeles. Record is also 
rated good in Boston, Cincinnati, Chicago, 
Durham, Atlanta and St. Louis. Flip is 
“I Need You Always.” 


* Rhythm and Blue Notes 

■" By BOB ROLONTZ ■■■ 

The Billboard rhythm and blues I porta nt aspects of the current 
charts this week indicate two im- 1 state of the business. One is the 



intense competition in the field, 
with eight diskeries represented 
on the best selling charts and 
seven on the juke charts. On the 
best-sellers, labels include Spe- 
cialty, Herald, Epic, Imperial, 
Okeh, Atlantic, Duke and Mer- 
cury, while on the juke chart all 
of the above labels are repre- 
sented with the exception of Mer- 
cury and Okeh and the addition 
of Checker. Atlantic and Impe- 
rial hold down two spots on the 
best selling chart, and Atlantic 
holds three slots on the juke chart 
with Imperial holding two. 

The charts also point out the 
current sluggish state of the r.&b. 
field. One disk. Joe Turner's 
“Honey Hush,” has been on the 
chart for close to six months, 
and Clyde McPhatier's “Money 
Honey” has been up there for al- 
most five months. This is most 
unusual in a market where disks 
move up fast and come down the 


same way. Some of the new plat- 
ters now getting action in the 
field may change this situation, 
the fast-breaking Roy Hamilton 
“You’ll Never Walk Alone” for 
example. But at the moment it 
takes a long time to get the disk 
up there and a long time before 
it moves off. 

Savoy Records has pacted some 
new record talent, including the 
Hampton Sisters, featuring Aletra 
Hampton, a singing and instru- 
mental group. The label has also 
pacted Luther Bones and Dave 
Dixon, blues singers. . . . Chance 
Records has signed Lazy Bill, a 
country blues warbler. Chance, 
Art Sheridan's Chicago diskery, 
recently started a subsidiary 
firm. Sabre Records. 


* Reviews ot New 
R & B Records 



or JIMMY FOREST United 173 


CURRENT 

HITS 


> 


"I'm Your Hootchy Kootchy Mon" 
"You're So Pretty!' 

BY MUDDY WATERS Chou 1560 

"Somebody Who Do The Hoodoo Man" 
"Junior's Wail" 

BY JUNIOR WHLS St.loi 134 

"Sinners Dream" 

"Stay At Home" 

BY EUGENE FOX Checker 792 


CHECKER RECORD CO. UNITED RECORD CO. 

" A 1 ' J Ci *!• ' icua* - ':;'V c '' y ’■ ■ r g' • • • 

4852 S. COTTAGE GROVE AVE. CHICAGO 15. ILL. 5052 S COTTAGE GROVE AVE. CHICAGO 15. ILL. 

Phone: KEnwood 8-4342 Phone: WAgner 4-3933 


DANNY OVERBEA 

Stomp and Whistle 84 

CHECKER 788— Overbea has a po- 
tent hunk of material here, and he 
gives it a swinging reading, with 
great help from the combo. Tune has 
a participation gimmick which *makes 
it a natural for a pop swing band. 
Watch this one; it could be a real 
coin-grabber. (BMI) 

Ebony Chant 81 

Here's a most unusual etching by 
Overbea. Tune is a pulsating bluesy 
effort, and the warbler sells It via 
some listcnable, wordless chanting 
over a gutty oacking. Two solid 
sides. (BMI) 


EARL BOSTIC ORK 

My Heart at Thy Sweet Voice 85 

KING 4699— Bostic rides mighty far 
out on this classical melody from 
Saint-Sacns' opera "Samson and De- 
lilah." The lovely melody is em- 
broidered with many a fancy frill by 
Bostic’s sax and will easily appeal to 
pop customers, as well as r.&b. (PD) 
Cracked Ice.... 81 

An instrumental which should be tor 
the younger set Its fast, solid beat 
will set them to jumping wherever 
there is a juke box. Dealers and 
operators should latch oo to this one. 
(Lois, BMI) 


RUSTY BRYANT ORK 

All Nile Long 82 

DOT 15134 — With the proper expo- 
sure this effort could break wide 
open. It's a pounding instrumental 
effort on the same kick as "Night 
Train" of a few seasons ago. And 
the crowd noises add life to the 
platter. Watch this one; It could go. 
Castle Rock 78 

This is the oldie of a few years ago. 

It receives a good instrumental per- 
formance from the combo, tho the 
flip has more power. A good cou- 
pling for the boxes. 


FAYE ADAMS 

Say a Prayer 80 

HERALD 423 — Faye Adams comes 
thru with a solid reading of a new 
opus, again on the order of her first 
hit “Shake a Hand." The thrush is 
hot and her many fans will want this 
new effort, as will the ops, Jocks and 
dealers. (Aljax, ASCAP) 

Every Day 77 

A new ballad Is handled with feeling 
by the chantrcss over a solid backing. 
Tune is melodic, and the thrush sells 
all the way. (Angel, BMI) 


JIMMY RICKS 

Going Home gg 

MERCURY 70336— Ricks, the deep- 
voiced bass with The Ravens, ouilds 

(Continued on page 102) 
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Yoh, You, You. ...75 
This is not ibc same tune as ihe re- 
cent pop hit, but a new ballad. Sugar 
Boy sings it well, and the backing has 
a lot of force. (BMI) 


* Review Spotlight on... 

RECORDS 


the lovely theme from Dvorak’s “New 
World" symphony into a powerful 
hunk of material, which seems espe- 
cially designed to show his voice to 
best advantage. Could be a big 
seller. (P.D.) 

The Lonesome Road 78 

This folk-like material has been trans- 
formed into a lively, jumpy item 
whose bouncy beat ought to make it 
a fine complement to the flip. (Para- 
REount, ASCAP) 


EDDIE BOYD 

Picture »o the Frame 81 

CHESS 1561— Boyd sorrowfully con- 
templates the picture of the girl who 
left him. He is always effective in 
blues material of this type and gets 


powerful support from the ork back- 
ing him. Watch this one. (BMI) 


Nothing But Trouble. . . .78 

The singer finally gels tired of his 
girl’s deception and lets her go with a 
vengeance. Boyd gets carried away 
and so does the ork which works up 
a terrific beat and holds on to it. 
Two fine sides. (BMI) 


SUGAR BOY 

Jock-a-Mo 19 

CHECKER 787— Here’s a bright, 
happy cutting that could grab a lot of 
action with exposure. Tunc is a wild 
calypso effort, and the singer handles 
it with much spirit. Good wax. (BMI) 


MOA 


RUTH BROWN 
Mama --986 
Wild Wild Young Men 
Love Contest ,m» 


f993 


THE CLOVERS 
Crawlin' am 
Good Lovin' now 
Little Mama/Love Dovey ^1022 

CLYDE McPHATTER 
ond THE DRIFTERS 

> Money Honey now 
Such A Night/ Lucille #1019 


ELMORE JAMES 

Make My Dreams Come True 78 

FLAIR 1031 — Elmore James shouts 
his romantic plea in a manner sure to 
create attention. A good strong per- 
formance, with a gay and infectious 
beat in the backing 'his could earn 
some loot. (Flair. BMI) 

Hand in Hand ... 77 
Sad. sad blues is waded in convincing 
fashion by the chanter. Another 
strong waxing which should find its 
slot in many jukes. (Flair, BMI) 


JOE MF.DLIN 

Easy Come, Easy Go Loser 73 

DECCA 29034 — Joe Medlin's bluesy 
style is effective on this side. A 
vocal chorus chants . the refrain. 
Should get some dee jay attention. 
(Midway, ASCAP) 

I Will. . . 65 

Slow ballad warbled by Joe Medlin is 
unimpressive. Disk is pretentious in 
style. (Duchess, BMI) 


THE ORIOLES 

Secret Love (Remick, ASCAP) — Jubilee 5137 — Here is 
an outstanding record by the Orioles of the nation's 
current top tune on disks. The boys sing it with feeling 
and it should be a fast breaking disk. Flip is a pretty 
ballad, "Don’t Go to Strangers*’ (Jefferson, ASCAP). 
DINAH WASHINGTON 

Short John (Brownwood, BMI) — Mercury 70329 — Dinah 
should continue on her way as "Queen of the Juke- 
boxes” with this new platter. It’s in the vein of “TV 
Is the Thing” and tho it won’t get much air play it 
should be a coin grabber. The thrush sings up a storm 
with it. Flip is "Feel Like I Wanna Cry” (Tamasa, 
BMI). 


JIMMY BINKLEY 

Wine, Wine. Wine 71 

CHECKER 789— Neat riff item is 
done up attractively by Binkley and 
the combo. Good listening. (Condor. 
BMI) 


Boogie on the Hour.... 71 
More good listening here i 


Reviews of New Pop Records 


• Continued from page $4 


PAT REED 

The I-and of Broken Hearts 65 

EPIC 9020— Pat Reed pleads that she 
not be sent to broken-heart land, and 
her tasteful plea will be hard to re- 
sist. Backing is on the sophisticated 
side. (Pickwick, ASCAP) 

I Remember You.... 62 
Another slow and attractive warble 
by the distinctively voiced thrush. She 
warbles it in Biliic Holiduy-ish style. 
(Paramount, ASCAP) 


DANNY DAVIS 

Can't You Keel It in Your Heart? 65 

HICKORY 1005— Pleasant vocal by 
the singer on the label’s first pop re- 
lease. Davis’ style has a touch of the 
Mel Torme sound. (Acuff-Rose, BMI) 
Second Hand Dreams for Sale.... 60 
Again Davis turns in a nice vocal on 
a semimental tune. But the sides 
lack impact. (MUene, ASCAP) 


DENISE LOR 

That’s What a Girl Appreciates 65 

PAV1S 101 — The thrush bows on the 
new label with a satisfactory reading 
of a bouncy new ballad. Could get 
spins. tBudd, ASCAP) 

EARL PAUL ORK 
'■ W henever I’m Near You .... 65 
Lush instrumental with a Latinish 
beat receives a big performance from 
the band. Another side that could get 
jocks spins. 


JERRI ADAMS 
Happiness Is Just a 

Thing Called Joe 65 

COLUMBIA 40166— This husky per- 
formance of the oldie by the thrush 
may interest the East Side set. (Leo 
Feist, ASCAP) 

That's What a Woman Is for. . . .60 
This delicate effort, which contains 
some psuedo-philosophy, receives as 
good-as-possiblc a performance from 
the chantress. (Sam Weiss, ASCAP) 


THE ESQUIRES 

Now, Now, Now 65 

EPIC 9024 — The Esquires, new male 
vocal group on the label, sing the 
lively ditty with a lot of enthusiasm. 
Pleasant listening. It should get jock 
spins. (Gold, ASCAP) 

If You Only Knew What a 
Three-cent Stamp Could Do. . . ,55 
Okay reading of rather slight ma- 
terial. (Tee Pee. ASCAP) 


THE SONNY ABBOT! TRIO 

The Joy of Losing You 63 

ESQUIRE 1129— Routino ballad gets 
a so-so reading via an unnamed male 
vocalist and the trio, which sounds 
good musically. (BMI) 

Poor Butterfly 62 

Gimniickcd guitar gives the combo an 
eerie, and unnecessary, sound. Ac- 
cordionist has lots of the Joe Mooney 
style at times, and the bass supplies a 


good steady beat. Okay instrumental. 


JIMMY SWEENEY 

I’ve Got a Woman's Love 6 i 

HICKORY 1004 — Sweeney bows on 
the new label with a sweet recording 
of a pretty and sentimental tunc. He 
is backed by The Varictccrs. Tune 
could get action in the r.&b. field, as 
well as pop. (Acuff-Rose, BMI) 

Deep Blues ... 62 

Mild blues effort receives a warm 
vocal from Sweeney and a vocal 
group. Sweeney has a mighty smooth 
style. Both sides could use more 
excitement. (MUene, ASCAP) 


ROD LEFTWICH 

Have to Go Now 6 

CAPE 2 — An interesting new vocalist 
with a warm baritone voice. He gives 
this light, airy material just the right 
(ouch. 

Too Many Times 55 

l.cftwich reproaches his girl for her 
deceiving ways. The singer has more 
than usual minimum of vocal tech- 
nique and interpretive ability. 


THE SOL' IRES 

Mia Bella Donna 60 

FLAIR 1030— The boys sing the ditty 
without too much style, altho the 
hacking adds life to the disk. With 
Italian-styled tunes getting action 
these days, this effort could pull some 
spins. (Mills, ASCAP) 

Sayonani (Lei’s Say Good-Bye). .. .60 
Pretty tune receives a tender reading 
by the group over pleasant ork sup- 
port. (Mills, ASCAP) 


strumental with a strong piano lead 
and a persistent beat. (Condor. BMI) 


SAM BUTF.RA 
I Don’t Want to Set the 
World on Fire 71 

GROOVE 0005 — Good, moody instru- 
mental reading of the oldie by Bu- 
tcra, a first-rate tenor man. Could 
get spins. (Cherio, BMI) 

The Things 1 Love 62 

Butera blows nicely and the combo 
with him is good, but the material 
has a hokey feeling unsuited to (he 
rhythm and blues style the tenor man 
is selling. (CampbeU, BMI) 


BI-iRTICE READING 
I’d Gladly Do It Again 78 

GROOVE 0004 — Miss Reading con- 
tinues to impress with her chanting 
style, but she’ll need better material 
than this to break thru. Okay rr.etody 
with a routine lyric doesn’t help her 
much. (Campbell, BMI) 

I Gotta Know.... 70 

Pretty much the same comment here. 
(Coded, BMI) 


BI DDY LUCAS 

1 Need Help 70 

GROOVE 0006 — Thrush Almcta 
Stewart impresses as a gal who can 
tackle a strong piece of material and 
come up with a first-rate reading. 
Here she does well enough with the 
material. The Buddy Lucas ork backs 
her nicely. (Raleigh, BMI) 

No Help.. . 70 

Orkstcr Lucas handles the vocal him- 
self on a spiritual-like blues : tem. 
Replete with gang-sing type -of back- 
ing and the ork. the reading is fairly 
good. (Raleigh, BMI) 


LUIGI MARTINI-JIMMY DALE’S ORK 

Basin Street Blues 60 

JAGUAR 3001 — Hoarse, Italian dia- 
lect and swingy ork work might pull 
some response from listeners. (May- 
fair, ASCAP) 

Please Dou’t Talk 

About Me When I’m Gone. . . .59 
A hectic chant by Martini, with the 
ork supporting him in Dixie style. 
(Remick, ASCAP) 


THE CHF.ROKEF.S 

I Had a Thrill 51 

GRAND 106 — A good try by tfoc 
group on okay material. (Slotkln 
Music) 

Rainbow of Love.... 50 

fTamc comment. (Slotkln Music) 


TOM MONTGOMERY-DONNA MOORE 

When It’s Spring 50 

C. L. W. HOFFMAN 21372— Not 
much commercial appeal here as the 
organ-led combo and thrush Dontn 
Moore deliver a so-so ditty capably 
(BMI) 

Just. . . .50 

Material here Is better suited to coun- 
try reading than to the pop perform- 
ance H gets. (BMI) 


On CHANCE 1149, The Flamingoes 
with “Plan for Love" and “You Ain’t 
Ready” are going strong in Chicago. New 
York. Richmond and Detroit. Fast and 
good action reported from other terri- 
tories. too. The Five Echoes on their lat- 
est SABER 105 release do a fine job with 
"So Lonesome” and "Broke." You'll like 
this one a lot. 

Here's a real comer . . . Ceorge 
Stevenson on Savoy 1123 with "Meet 
Me at Crandma's Joint" looks to be a 
good one for juko boxes. Be sure you 
hear this one right away. 

CHESS 1560, with Muddy Waters do- 
ing "I'm Your Hootchy Kootchy Man," 
is rated as a Best Buy in Billboard. Strong 
action reported In the middle west. Back 
side Is "You’re So Pretty." Big Ed, 


CHECKER 790, with "Superstition Blues." 


is starting to move, with strong action 
from juke box plays reported from the 
territories. Get on this one right away. 

A brand new artist with a brand new 
hit on Checker 791, Leon D. Tarver sings 
"I’m a Young Rooster" and "O-O-E-E, 
What's Wrong With Me." Here's one 
that will make the cash registers really 
jump. 

Two brand new releases that are 
bound to make the hit class are "Flight 
3-D" and "Sophisticated Lady" done in 
the true tradition by Jimmy Forest on 
UNITED 173. The second hit is by junior 
Wells on STATES >34, "Somebody Who 
Do the Hoodoo Man" and “Junior’s 
Wail." This will make one smash hit. 
Watch for it. 

If you haven't heard Tab Smith sing, 
you’ll be in for a real treat when you 
hear “Strange.” On Unitod 171, Tab's 
first vocal it going over tremendously In 
tho South. This is going to be a real 
hit when tho Smith song-style is listened 
fo. 

Dealers everywhere are stocking these 
"picks.” Call your distributor today. 

(Adv.) 


JOE TURNER 

Honey Hush nwi 
TV Mama #1016 


RAY CHARLES 

It Should've Been Me rto 2 t 


LAVERNE BAKER 

Soul On Fire mm 


Heading for the TCP! 

“GEE” 

The CROWS 

Personal Management 

GEORGE GOLDNER Wisconsin 7-0652 


Published by 
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BMI 
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* Reviews of New Jazz Records 


DAVE BRUBECK 

The Trolley Song 80 

FANTASY 530 — Brubeck and his 
quartet gel a lot of action into this 
arrangement of the old film-derived 
ditty. Jazz fans will like the work of 
Brubeck’s aids, including Paul Des- 
mond on alto; Ron Crotty on bass, 
and Lloyd Davis, drums. 

My Heart Stood Still.... 78 
Modern chord structures mark this 
piano reading of the great Rodgcrs- 
Hart standard. Good for his jazz 
followers. 


LOUIS ARMSTRONG ORK 
Rockin' Chair 77 

V (45) 27-0046 — This re-release of the 
Satchmo cutting of the oldie will in- 
terest many collectors. Jack Tea- 
garden shares the vocal with Louis, 
and Louis blows that golden trumpet. 
Disk was cut at a 1948 jazz concert. 

Save It. Pretty Mama 76 

Same comment. 


BIX BEIDERBECKE 

AND THE WOLVERINES 77 

( 1 - 10 ") 

Riverside RLP 1023 
Altho Columbia Records’ George 
Avakian detailed the Bix Beiderbecke 
story pretty thoroly on three 12-inch 
LP disks not so long ago, the many 
collectors of great jazz and great 
soloists will undoubtedly want very 
much to own this package of eight 
sides cut by two different Beider- 
becke ‘‘Wolverines” combos in 1924 
and 1925. Historic performances these, 
and the transfer to LP is better than 
could be expected. 


GEORGE BRIMS WITH THE 

NEW ORLEANS RHYTHM KINGS... 74 

11-10”! 

Riverside RLP 1024 
On a spring day in 1922 George 
Brunis and his colleagues travelled 
from Chicago to Richmond. Ind., to 
record the sides on this LP. It’s au- 
thentic. free-swinging jazz of the 
1920’s. Some of the surface noise of 
the old recording technique persists; 
but it's nice stuff and collectors will 
buy it. 


BLINKY ALLEN ORK 
Say When 74 

FLAIR 1032 — Here Allen honors the 
Oakland. Calif., club where he has 
played many long-term engagements. 
He serves up a frantic dish here typi- 
cal of the exciting music one could 
hear when he was at the Say When. 
(Flair. BMI) 


Blow Robbie Blow 73 

Another sample of the fast, wild but 
always purposeful music-making of 
this group. The inventiveness of Allen 
on tenor sax and of his instrumental- 
ists is especially noteworthy. Excite- 
ment is created here by sounds of a 
carried-away audience. (Flair, BMI) 


LOU STEIN AT LARGE 73 

( 1 - 10 ”) 

Brunswick BL 58053 
Pianist Stein’s stature in the business 
has been growing remarkably in very 
recent years. This collection of Stein 
interpretations of standard melodies, 
with (he aid of Cliff Leeman’s drums 
and Bob Carter’s bass, should please 
his steadily growing circles of fans. 


DOTTY DIGS THE DUKE 76 

Dotty Denny. Piano (1-10”) 

A 440 AJ 506 

Miss Denny continues to impress with 
her facile piano style. Her first pack- 
age. playing Edgar Sampson tunes, 
must take a back seat to this collec- 
tion of Ellingtonia. Tho many have 
tackled the Duke, only a few have 
dug him this deeply. Good listening 
here for jazz and Just plain listening- 
music fans. 


WILBUR de PARIS ORK 68 

( 1 - 10 ”) 

A 440 AJ 503 

This Dixieland group, familiar to any- 
one who has visited New York’s 52d 
Street, plays a concert of material 
they have long presented in clubs 
there. Instrumentalists are well- 
known veterans and offer some 
bright, musically satisfying sides. 


LAURINDO ALMEIDA QUARTET ... 68 

Bud Shank (1-10") 

Pacific Jazz PJLP 7 
Almeida plays a Spanish guitar (un- 
amplified) in a quartet including alto 
star Bud Shank, bassist Harry Baba- 
sin and drummer Roy Harte. Here 
indeed is an unusual grouping of jazz 
sounds and patterns, with the native 
Brazilian influence blending with 
American ideas. 


ALIX COMBELLE ORK 
Phone Me, Cherie 64 

DAWN (45) 202— Most attractive at- 
tribute here is the solid beat. 

Sleepy Love.... 60 

Dreamy item is read pleasantly by the 
French ork. 


• Reviews of New Polka Records 


RAY HENRY ORK 

Big Town Polka 73 

DANA 3154 — From first to last 
groove this polka waxing sparkles 
merrily. A good side for the. fans. 

Black and Blue Oberek 73 

Also in the right tradition is this 
three-quarter opus. A good coupling 
for the market. 


JOHNNY VADNAI, ORK 
A Letter Instead of a Rose 72 

V 20-5606— Vadnal and a trio handle 
the vocal chores on this English lan- 
guage waltz item which Midwestern 
ops can use to good advantage. 

Here Goes 68 

A happy, pop-like polka instrumental 
should attract some coin. 


Stations to Pick Plan 


• Continued from page 13 


became involved in a long drawn- 
out hassle. 

Consent Decree 

Using the machinery outlined 
in the revised Consent Decree, the 
courts were called in to estab- 
lish equitable rates and techni- 
cally, the case has been pending 
many months in the courts. For a 
long time it seemed an out-of- 
court settlement was impossible. 

Several months ago an accord 
appeared possible, and TV Com- 
mittee Chairman Dwight Martin 
outlined the committee’s propo- 
sals to stations via closed circuit 
talks. This week the long hassle 
was resolved. 

Martin, in a letter being mailed 
to stations, thanked his colleagues 
and legal aides. He stated: 

“On behalf of the committee I 
take pleasure in reporting to you 
that the proposals of the commit- 
tee which were outlined to you 
in a previous letter and which, as 
chairman for the committee, I 
discussed in closed circuit talks 
just prior to the first of the year, 
were approved by an overwhelm- 
ing number of TV stations and 
accepted by ASCAP. 

“As a result, the committee has 
reached final agreement with 
ASCAP on the terms of both the 
blanket and per program forms 
of license agreements for local 
stations. 

“In the very near future 
ASCAP will send to each station 
the form of license which the sta- 
tion has indicated it desires. Thus, 
the negotiations which began ap- 
proximately four and a half 

years ago, are finally at an end. 

“I want to take this opportu- 
nity to thank each member of 
the committee for his untiring 
labor in achieving this result. I 
am confident that they view their 
efforts as rewarded in the sub- 
stantial progress made toward 
the industry’s continuing goal of 
obtaining equitable rates for the 
use of ASCAP music and in the 
fact that an amicable conclusion 
has been reached satisfactory to 
ASCAP and the industry. 

“All of us on the committee 


have been impressed with the 
ability exhibited by our counsel, 
Stuart Sprague, Judge Samuel 
Rifkind and Jay Topkis. The suc- 
cessful conclusion nas been due 
to a large extent to the wise 
counsel, excellent advocacy, as 
well as judicial manner in which 
they were able to guide us thru 
the long negotiations. I am cer- 
tain that we have all appreciated 
the opportunity we have had to 
be associated with them. 

“The committee is now per- 
forming its final task, the prepa- 
ration of a financial report. As 
soon as ready, copies will be sent 
to all stations which have con- 
tributed to our efforts. 

“In closing, I would like to ex- 
press what I am certain is the 
sentiment of all the members of 
the committee: That we are ex- 
tremely grateful for the steady 
support we have received.” 


Granz Labels 

• Continued from page 13 


resentative, headquartering in 
New York. 

Meanwhile, firm’s first release 
on Norgran has been set with 
LP’s by Johnny Hodges, Dizzy 
Gillespie-Stan Getz Sextet and 
Buddy DeFranco slated for March 
1 release. In addition, six EP’s 
culled from the former three sets 
will also be released to the new 
line-up of indie distributors. 

As previously reported, both 
Clef and Norgran will alternate 
their release schedules, with one 
group of distribs receiving pack- 
age merchandise at a time when 
their other distrib roster is re- 
ceiving single platters. 

Firm has set a $15 package 
consisting of two 10-inch LP’s and 
a separate photo album from their 

g revious Clef package, “The Jazz 
cene,” originally issued on six 
12-inch 78 r.p.m. disks and market- 
ed for $25. New package can be 
purchased minus the photo album, 
and will be released on Clef. 


Other Records 
Released 
This Week 


Country & Western 

Cool YY hailin’ Papa; Take Everythin! But 

You — Eddie Carter Quartette, Grand (45) 
107 

Momete; Runnln’ Wild — Joyce Bryant, Epic 
9026 

Trust In Me; Whistle Stop Blues— Four 
Brothers and a Cousin, Jaguar (45) 3003 

Rhythm & Blues 

Cool Competition; Don’t Treat Me This 
Way— Rudy Ferguson. De Luxe 6040 
I’m Your Hoochic Kooche Man; She’s So 
Pretty — Muddy Waters. Chess 1560 

Sacred 

Is It I; My Prayer — Alex McKinnon and 
William Fox, Liberty Hymns 70 
Jesus, 1 I-ove to Call Your Name; One of 
These Mornings— Willie Caston, Abbott 
158 

International 

O. MoJ. Tata; Coracy Kawaler — Gene Wis- 
niewski Ork, Dana 811 

Polka 

Emilia Polka; Beautiful Doll — Gene Wis- 
niewski Ork. Dana 3150 
Polls l opfc Hot Foot Polka — Johnic Bomba 
Ork. Dana 3156 

Slap Happy Polka; Green Bridge Polka — 

Eddie Zima. Dana 3160 
Violins Play for Me; Little Mary’s — Steve 
Adamczyk Ork. Dana 3166 


• Number of Releases 
This Week 


Pop 


LABEL 

ALLIED 1 

BELL 1 

BENIDA 2 

CAPITOL 3 

CHECKER — 

CHESS — 

CORAL 1 

COLUMBIA 5 

DECCA 7 

DELUXE — 

DOT — 

EPIC 6 

EQUITY 1 

ESQUIRE I 

FEDERAL — 

FLAIR 1 

FOUR STAR — 

GARNF.TT — 

GRAND 2 

GROOVE 1 

HERALD — 

HICKORY 2 

C.L.W. HOFFMAN ... I 

IMPERIAL — 

INTRO — 

JAGUAR 2 

KING — 

LONDON 1 

MERCURY 1 

ORIGINAL — 

PIC I 

RCA VICTOR 4 

STARDAY — 

X” 3 

TOTAL 47 . 


Webs Get Rate 
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• Reviews of New 
Childrens Records 


FRANK I.UTHF.R: 

A CHILD’S FIRST RECORD 13 

(1-78) 

Decca K 123 

Dealers who push this will reap the 
benefits of extra sales. It’s a fine 
record for very young children. 
Sounds are familiar, Luther is excel- 
lent and the packaging is smart. 


FRANK LUTHER: 

ONE TO TEN; A.B.C 81 

0-78) 

Decca K 122 

One of a new series of disks for very 
young children, this single record will 
please most parents who get a chance 
to hear it and will keep the young- 
sters happy with the sound effects 
and simple songs. 


WALT DISNEY’S "ROB ROY” 78 

(1-78) 

Capitol CAS 3198 

Excellent addition, this, to the label’s 
series of single disks based on the 
Disney films and bearing the Disney 
stamp of approval. Sales go as goes 
the film. 


MF.RVIN SHINER SINGS: 

THE CANDY MAN; 

CANDY ROUND-UP 69 

(1-78) 

Decca K 124 

Shiner does nicely on reading these 
two kiddie tunes. It’s good moppet 
material and well done by the singer 
and Roy Ross combo. Good pack- 
aging, too. 


SAM HINTON SINGS: 

COUNTRY CRITTERS 67 

(1-78) 

Decca K 125 

four tunes in folk style with Hinton 
doing a good job a la Burl Ives in 
the reading. Kids might get a kick 
out of the voices and sound effects. 


• Reviews of New 
Spiritual Records 


ROBERTA MARTIN SINGERS 

Since I Met Jesus 78 

APOLLO 281— A moving and con- 
vincing declaration of faith. Hymn 
is performed with warmth and dig- 
nity. (PD) 

Keep on Trusting. .. .74 
Traditional spiritual is sung sincerely 
by the chorus and male soloist. (PD) 


• Reviews of New 
Latin American Records 


AI.FREDITO ORK 

Chop Sucy Mamba 76 

RAINBOW 243 — The Orient and 
Latin-Amcrica meet via the Alfrcdito 
vibes in a cute novelty. Should win 
spin action. 

Las Muchachilas Del Cha, Cba, Cha 73 

Bright mambo is played spiritedly by 
the ork with the lyrics handled clev- 
erly by the combo. 


tive committee, told the assem- 
blage that ASCAP had grossed 
$500,000 more in 1953 than it had 
in 1952. 

Based on previous published 
reports of ASCAP’s 1952 income, 
the 1953 figure was approximate- 
ly $16,500,000. Bourne outlined 
the organizations’s growth to the 
membership, pointing to the 
many trials and tribulations the 
Society has encountered in its 
sometimes stormy development. 

The keynote address of the eve- 
ning was delivered by L. Wolfe 
Gilbert, ASCAP board member 
and chairman of the West Coast 
committee. Gilbert stressed the 
harmony existing within ASCAP 
ranks today, pointing out that 
writers and publishers were 
closer to each other than at any 
other time in the organization’s 
history. 

George Hoffman, ASCAP comp- 
troller who had arrived here with 
Adams and Bourne from New 
York, missed the meeting. Hoff- 
man flew back to New York after 
tearing a tendon in his ankle 
early Tuesday. 

Adams told The Billboard that 
plans for the organization’s New 
York meet on February 25 were 
currently being cemented, with 
either the Waldorf-Astoria or the 
Hotel Astor scheduled to be the 
site. With many of the Society’s 
early members and founders 
nearing a tender age, special trib- 
ute will be paid to these members 
at the group’s 40th anniversary 
dinner. 


Spark Kicked Off 
Via 2 R.&B. Sides 

HOLLYWOOD, Feb. 27.— Spark 
Records, headed by A. L. Stoller, 
bowed recently with two releases 
in the rhythm and blues market. 
Label has set Gil Bernal, vet tenor 
man, and Willie and Ruth on their 
first sides. 

Lester Sill has been named na- 


Good Living 

• Continued from page 12 


band bookings, Texas has plenty 
of dates available. 

Settle for Scale 

First class sidemen are willing 
to work for scale or just slightly 
over scale — unlike the demands 
of 15 years ago for big money. 
Bandleaders have learned that 
they’re in business to play for 
and please the dancers — not 
hustle their latest records all 
night long. Booking offices, too, 
are now more promotion-con- 
scious. Record manufacturers 
have helped by signing bands and 
promoting them; while the film, 
“Glenn Miller Story,” has pushed 
a Decca, Victor and Capitol al- 
bum each into the best-seller lists. 

As for the established bands, 
Ralph Flanagan has been racking 
up healthy business (see separate 
story). The Ray Anthony and 
Billy May bands are solidly 
booked and doing well. Ralph 
Marterie has just put together six 
weeks of one-nighters without a 
single day off. Sauter-Finegan is 
also booked solidly. Woody Her- 
man has just completed a solid 
six months, averaging only one 
day off a week. 

The Tommy Dorsey crew with 
Jimmy Dorsey is hotter than it’s 
been in over 10 years; such old 
favorites as Lombardo, Kaye, 
James, Garber, Welk and Brown 
are doing excellent business 
wherever and whenever they 
choose to work. 

Without Disk Aid 

Even the bands who have few, 
if any, records helping them are 
working steadily and profitable. 
This includes bands like Tommy 
Tucker, Hal McIntyre, Joy Cay- 
lor, Roy Steyens, Ernie Rudy, 
Tony Pastor and the many terri- 
torial favorites. 

And this week Consolidated 
Edison, New York mammoth pub- 
lic utilities firm, renewed for the 
14th consecutive year its arrange- 
ment with General Artists Cor- 
poration, under which the book- 
ing office will fill 54 dance dates 
in outdoor parks in the five bor- 
oughs of this city. The dance sea- 
son will begin on June 17 and 
wind up on September 3. 


Flangan Ork 

• Continued from page 12 


State, Missouri School of Mines, 
Illinois, Missouri, Miami Univer- 
sity of Ohio, Florida. Notre Dame 
and Iowa State. The two-day 
Florida University booking, April 
30-May 1, calls for $6,000 — the 
top price ever paid by the school. 

Also set is Crystal Beach, Ver- 
million, O., on Easter Sunday, 
one of the key Midwestern dates 
of the holiday season. The band 
will again skirt New York when 
coming East and head back to the 
Midwest in April. The Flanagan 
band hasn’t played here since 
October, 1952. 


tional sales manager, with Jack 
Levy repping the firm in the East. 
Songscribes Jerry Lieber and 
Mike Stoller, who penned the 
click “Hound Dog” of last year, 
will handle the a.&r. work for 
the firm. 
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New Releases 

BUS STATION BLUES 

Instrumental 

b/ w - "Waddle Trot" 

Louis Brooks and his Pinetoppers 

Excello 2030 

"WATCH ON" 

Voc. Blues 

b/w — "Driving Down The Highway" 
The Bine Flamers 

Excello 2026 

"I'VE GOT HEAVEN ON 
MY MIND" 

b/w - "Anyhow" 

Blair Gospel Singers 
Nashboro 542 

NASHBORO RECORD CO., INC. 


177 Third Ave., North 


NashvilU 3, Ten*. 







QUALITY 


RKCOHD PRESSING 

Originators of the 

.\0\-SLIP FLEX 

• Pat Pending) 

Research Craft Co. 


* Reviews and Ratings 
of New Popular Albums 


• Continued from page 90 


the choice of selections in this set: 
“You're Driving Me Crazy," “I Ran 
All the Way Home.” “The Glory of 
Love" and "It's a Sin to Tell a Lie.” 
All have been previously recorded 
and many will remember them as 
smoothly tailored stylistically. Greco 
is backed by The Hcathcrtoncs. 


LES COMPAGNONS 

DE LA CHANSON 73 

(WO") 

Angel ABI. 64000 

The French vocal group’s flrsl re- 
lease here on the Angel label is a 
mighty good one. The boys arc fea- 
tured on the French folk songs they 
perform in their night club appear- 
ances, plus such pop efforts as 
“Moulin "Rouge” and “I Believe." 
Their many fans will want the set, 
and they will gain many new fans 
thru it. 


A TRIBUTE TO GLENN MILLER 61 

Ralph Flanagan Ork. (1-EP) 

Rainbow EP 604 

The many Flanagan ork fans who re- 
call that the band was designed to 
fill the void left by the death of 
Glenn Miller will want this package 
if they're exposed to it. Recordings 
were made long before the actual 
Flanagan ork was born. Sidemen, 
including Bobby Hackett, are among 
the best. Coupling the band with the 


current noise about the Miller film 
makes this smart packaging. 


SONGS IN CALYPSO 62 

The Pcrcenti Brothers (1-12”) 

Art ALP 8 

Those who like authentic Calypso will 
take an interest in this album. The 
Brothers perform at Pink Sands 
Lodge, Harbour Island, in the Ba- 
hamas. Lyrics to the catchy music 
are included in the package. 


MAMBO NO. 5 60 

Orchestra Tropical (1-EP) 

Fiesta FEP 1011 

This new EP release by the label will 
interest both the L. A. market and 
those who enjoy dancing to mambo 
rhythms. The ork plays the four se- 
lections stylishly, including “Mambo 
No. 5” and “Quc Rico El Mambo.” 


LES BANAN PLAYS 

MUSIC OF VICTOR HERBERT 55 

( 1 - 10 ”) 

A 440 AMM 1001 

Tho the music performed, and the 
performances on Hammond organ, 
are both excellent, it would seem as 
tho the market here would be limited 
to either people who insist on hearing 
pops on an organ or the hi-fi bugs 
who'll get a kick out of fooling with 
this disk. Banan plays well. Record- 
ing is excellent. 


Music as Written 


l Continued from page 14 


eral of such shows with Satchmo 
in England. 

Dick Noel, Decca artist, who has 
been, appearing in town for sev- 
eral weeks, leaves to go on a dee- 
jay and appearance tour of the 

Midwest Don Cherry, of Decca, 

will be in town March 5 to pro- 
mote his new release with the disk 
jockeys and dealers. . . . Morris 
Price, vice-president in charge of 
sales for Mercury Records, leaves 
this week to visit Southern disk 
jockeys and distributors. 


Hollywood 


Decca Records’ Rex Allen side- 
lined with a broken leg as the re- 
sult of a skiing accident. ... Ira 
Gershwin set for a Brazil trip this 
summer with the touring company 


FOLK MUSIC 

ISRAELI FOLK DANCES (1-12") — Martha Schlamme, Mort 
Freeman, Singers; Israel Folk Dance Orchestra; Elyakum, 
Cond. Israel Music Foundation LP 6 64 

ISRAELI FOLK DANCES M12”l— MARTHA SCHLAMME, MORT FREEMAN, 

A follow-up disk 10 “Scries One” released over a year ago. 

The same persuasive folk material, authentically performed. 

Included is a booklet describing the dances. 


of “Porgy and Bess.” . . . Jack 
Owens saluted the “Red Garters” 
flicker last week, featuring song- 
smiths Jay Livingston and Ray 
Evans. . . . Frank Devol penning 
special arrangements for Bob Dini, 
Derby Records balladeer. . . . The 
Modernaires pacted to do the title 
song in the RKO flicker, “Susan 
Slept Here.” . . . Bob Miller, Music 
Publishers’ Contact Employees’ 
Association head, returned to New 
York after a three-week stay here. 
. . . Helen Forrest signed to a p.m. 
pact with vet Bill Eurion. . . . 
M-G-M Records’ Jesse Kay in 
Mexico on a two-week vacation. 
. . . Les Paul-Mary Ford, along 
with the Georgie Auld All- Stars, 
inked into the Pasadena Civic Au- 
ditorium for a one-nighter. D.j. 
Alex Cooper is promoting. 


"1 

\ 

CLARK 

DEHNIS 

rou AND 
r 0 UR SMILE" 

1 

R 
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EC0RDING COMPANY 

332 S. HichijM Avt., Chicago 


r & B Hit! 

"LITTLE SHORT DADDY" 

b/w 

'Tin Not in Love With You" 

Dell-Tones — Rainbow #244 


767 Tenth Avt., New York 1*, N. Y. 


Cash-in on tho now 
16% rpm Audio 
Book* with World's 
ONLY 4-SPEED 
portable phono! 

Y-M Corporation 

BENTON IUIB0R. MICHICAN 


MODEL 


WANTED 

For Cash 

RECORD CLOSEOUTS 

Diat., Mfrs.. Dire. All Speeds 

HOWARD'S RECORD AND TELEVISION SALE 

4*00 Sheridan Road Chicago 40, III. 

LOnibeach 1-7979 


SILICONE 


RECORD 
SPRAY 

LENGTHENS RECORD AND NEEDLE LIFE 

Protect your investment and get better play- 
ing. Reduce record wear and surface noise. 
(Less scratchy records means more enjoy- 
ment for listeners — more business for yon.) 
Protects against lint and dust. One coating 
lasts many playings. One can will treat 100 
records, both sides. 93. 9G postpaid. Order 
today. Circular on request. 

MARBILL PRODUCTS, EllicoH CHy, S, MB. 


Broadcast Music, Inc. 

NIW.VOBK CHICAGO • HOtlYWOOO • (OCONTO • MONIMAt 


AMOR (Peer) 

FOUR ACES (Detco) 

N YOU KNOW WHAT UPS APE FOR! 

(Mapleleaf) 

FOUR LADS. JILL COREY, 

MITCH MILLER (Columbia) 

HERE (Hill i Range) 

TONY MARTIN (Vidor) 

HIT THE TARGET. BABY (Meridian) 

KAREN CHANDLER (Corol) 

I RAO TO CALL YOU UP TO SAY I'M 
SORRY (Bradshaw) 

MILLS RROTHERS (Decco) 

I REALLY DON’T WANT TO KNOW 

(Hill i Range) 

LES PAUL-MARY FORD (Copilol) 
•OB SANTA MARIA (MGM) 

MELANCHOLY ME (Sheldon) 

EDDY HOWARD (Mercury) 

ELLA FITZGERALD (D.ceo) 

SMITH BROTHERS ("X") 

POSITIVELY HO DANCING (Weiss i 

Barry) 

KAREN CHANDLER (Corol) 

ALAN DEAN (MGM) 

RING TELEPHONE RING (Johnstone- 

Menlei) 

JAYE P. MORGAN (Derby) 

SOUTH (Peer) 

LES PAUL-MARY FORD (Copilol) 

SWEET CHEAT (Norles) 

DOLORES GRAY (Decco) 

THAT’S THE WAY LOVE GOES (Regent) 

BILL DARNEL ("X") 

THERE IS DANGER (Peer) 

BOB CARROLL (Derby) 

THERE'LL BE NO TEARDROPS TONIGHT 
(Acuff-Roie) 

TONY BENNETT (Columblo) 

TRAIN WITH A RHUMBA BEAT 

(American) 

RUSTY DRAPER (Mercury) 

YOU DIDN'T WANT ME WHEN YOU HAD 
ME (Marks) 

MILLS BROTHERS (Decco) 


Billboard 

Cash Box 

Record 

Spotlight 


71 <Cood) 

Disk of 
the Week 

Record 

Spotlight 

Sleeper of 
the Week 

75 (Cood) 

Sleeper of 
Hse Week 

78 (Cood) 

Disk of 
tho Week 

Best Buy 

Disk of 
the Week 

76 (Cood) 

Cl (Cood) 

Best Buy 
79 (Cood) 
New Record 
to Watch 

Sleeper of 
the Week 
Sleeper of 
Hie Week 
Best Bet 

Tune 

Spotlight 

Sleeper of 
the Week 

78 (Cood) 

C+ (Cood) 

Tune 

Spotlight 

Sleeper of 
the Week 

Best Buy 

Disk of 
the Week 

72 (Cood) 

Sleeper of 
the Week 

80 (Excel- 
lent) 

Sleeper of 
the Week 

77 (Cood) 

Sleeper of 
the Week 

Best Buy 

Disk of 
the Week 

Record 

Spotlight 


77 (Cood) 

Disk of 
the Weok 


Variety 

Excellent 

Very Cood 
Excellent 
Excellent 

Cood 

Very Cood 

Excellent 

Excellent 

Best Bet 

Best Bet 

Best Bet 
Fair 

Best Bet 
Best Bet 
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* Reviews and Ratings of 
New Classical Releases 

• Cominued from page 91 

lovely voice. To show her relationship io gifted aopranos of 
the past the diskery has included waxings by Tetrazzini, Galli- 
Curci and Lily Pons. Recording is excellent. The act should 
interest many opera lovers, plus many new fans who have 
heard the soprano on TV. 

TEN UNFORGOTTEN STARS (1-12")— RCA Victor LCT 1138. . . 76 

Only the bursting vaults of RCA Victor could overflow with 
such vocal glory as lx packaged here. Most selections are 
available in other groupings but the programing on this set 
has an appeal all its own. Reaching back to a 1913 Caniso 
waxing the disk also holds unforgettable readings by Bori. de 
Luca, Galli-Curci, Gigli, McCormack, Ponsellc. Schipa. Tibbett 
and John Charles Thomas. Market for such merchandise Is 
apparently self-replenishing. 

CHAMBER MUSIC 

BEETHOVEN: STRING QUARTET NO. 13 IN B FLAT MAJOR, 

OP. 130 (1-12") — Quartetto Italiano. Angel 35064 76 

A superb reading of this great quartet from the last years of 
Beethoven's life. The sound and interpretation (notable for its 
tenderness and restraint) matches the other two distinguished 
versions already available. Those who have heard the Italian 
group or read the rave reviews that followed their recitals 
Stateside will reach for this set eagerly. 

RICHARD STRAUSS: SYMPHONY FOR WIND INSTRU- 
MENTS IN E FLAT MAJOR, OP. POST (1-12")— M-G-M Or- 
chestra; Izler Solomon. Cond. M-G-M E 3097 64 

RICHARD STRAUSS: SYMPHONY FOR WIND INSTRUMENTS IN E FLAT MA 
First recording on LP of one of Strauss’ last works. Solomon 
and his small band of instrumentalists deserve much credit for 
their attempt to sympathetically present this bloated work in 
the most pleasing light. Of interest primarily lo the Strauss 
collector. 


A GREAT NEW 
ARTIST 

A GREAT NEW 
LABEL 

BARBARA GALE 

singing 

"SO LONG, 
GOOD-BYE, 
JOE" 

and 

"LOVELY WEATHER" 

LLOYD’S 107 

APOLLO 

RECORDS 

457 West 45th Street New York 36 


INSTRUMENTAL 

FIRST PIANO QUARTET PLAYS LECUONA (1-EP) — RCA 

Victor ERA 176 77 


There should be a large audience for this new EP by the First 
Piano Quartet. They turn in flawless performances on some 
of Ernesto Lecuona's best-known compositions, including 
"Malcguena,” “Andalucia" and "La Comparsa." Set should 
appeal to pop as well as classical customers. 

ORGAN MUSIC OF MOZART (1-12") — Richard Ellsasser, 
Organist. M-G-M E 3075 70 

Packaged here are four unfamiliar works that should have 
strong appeal for Mozart fans. The “Fantasy and Fugue in F 
Fugue in F Minor (K. 608) is the most ambitious opus among 
the several originally written for mechanical organ. There is 
also a delightful adagio, transcribed from a score for glass 
harmonica of all things. The sound drawn from the souped-up 
organ will have impressive impact on hi-fi equipment. 

CARLOS SALZEDO PLAYS MUSIC FOR THE HARP (1-12") 

— Mercury MG 10144 69 

The eminent harpist is given an I.P debut, playing an original 
dance suite and a group of eight transcriptions of familiar 
melodies, the latter with accompaniment of a second harp. Of 
moderate interest, except for those who have a particular pen- 
chant for the instrument. 


WARNING 

Place Orders Early for 
Smash 1954 


HERB 

M0NTEI 


CAPITOL 

2654 


Pers, 

Mgmt. 
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ALABAMA 


Birmingham 

Gulf States Dist. Co. 

700 Second Ave.. N. 
Labels: Dec. Mon, WO, 

Cov 

Interstate Phonograph 
Record Co. 

644 Second Ave.. N. 
Labels: Col. Cor, FS, 
Ron. Apo, Alt, Rud. 
Zod. Brk 

King Records, Inc. 

701 Third Ave.. N. 
Labels: Kng. Fed, Del 
R. P. McDavld Sc Co. 

Inc. 

1430 Second Ave. So. 
Labels: RCA. Grv 
Reid Dlst. Co. 

Labels: Rlv, GTJ. Con 


ARKANSAS 


Lillie Rock 

Frank Lvon Co. 

210 E. Markham St. 
Labels: RCA. Grv 



Phoenix 

Old Timer Records 
3703 N. Seventh St. 
Labels: FD 

J. E. Redmond Supply 
Co. 

625 W. Madison 
Labels: Dec 
12th St. Record Bar 
1154 E. Washington St. 
Labels: Cha. RIH, Hwd 
Victory Record Dlst Co. 
1625 e'. Van Buren 
Labels: FS 


CALIFORNIA 


Berkeley 
W. M. Van Deren 
2806 San Pablo 
Labels: FD. Kls. WJ. 
Win, RGA 

Fullerton 

•Emerson C. Egbert 
657 N. Woods Ave. 
Labels: Bel 

Los Angeles 

Ace Dist. Co. 

2534 W. Pico Blvd. 
Labels: TNT 
Allied Music Sales 
2542 W. Pico Blvd. 
Labels: 7-11, Ala, Sco 
Int. Orf, Der, Got, 
TC. Sav. Pea, Duk, 
Rma. Sdy, Tic, Fab. 
Abb 

California Record Dlst. 

Co. 

2962 W. Pico Blvd. 
Labels: FS. Fan, Old, 
Rud. PJ, Rlv, S&S, 
GTJ, Con 

Capitol Record Dlst. 
Corp. 

318 W 15th St. 

Labels: Cap 
Central Record Sales 
2104 W. Washington 

Blvd. 

Labels: Oke, Atl, Cha, 
Uni. Che, Chs, Apo, 
Ide. Sou, Mod. RPM, 
Sta. Sun. Imp, Spe, 
Tru. Epl, Hwd 
•William B. Chapman 
6561 W. 85th PI. 

Labels: Bel 
•William G. Dennis 
1526 Sllverlake Blvd. 
Labels: Bel * 

Decca Dlst. Corp. 

6750 Santa Monica Blvd. 
Labels: Dec 
Diamond Record Dlst. 
182 9 W. Pico Blvd. 
Labels: Ced, Crl, Ron, 
GE. Fie. WJ. Win. Fla. 
Rep. Tif 
•Charles Egbert 
1762 Sllverlake Blvd. 
Labels: Bel 
Fox Associates 
2519 W. Seventh 
Labels: LA 
Jav Kay Dlst. Co. 

2980 W'. Pico Blvd. 
Labels: X, Grv 
King Records Inc. 

2646 W. Pico Blvd. 
Labels: Kng, Fed. Del 
L A Music Sales 
2102 W. Washington 
Labels: Jub 
London Records of 
California, Inc. 

445 S. La Brea Ave. 
Labels: Lon 
Mercury Record Dlst. 
2958 W. Pico Blvd. 
Labels: Mon, Mer, WO, 
Clf 

L. J. Meyberg Co., Inc. 
2027 S. Figueroa St. 
Labels: RCA 
Modern Dlst. Co. 

2978 W. Pico Blvd. 
Labels: Cor, YP, Brk 
National Dlstrs. 

1870 W. Washington 
Blvd. 

Labels: HR, Sue 
Record Merchandising 
Co. 

2580 V/. Pico Blvd. 


Record Distributors 

And Labels They Distribute 


Labels: Cdl. Vie. Old. 
Val, JD 

Sunland Music Co.. Inc. 
1310 S. New Hampshire 
Labels: MGM. CRG. All. 
Pal, Ess. Zod. Dot, 
Cdc. RGA 
Ray Thomas Co. 

1601 S. Hope St. 

Labels: Col 
American Plastic In- 
dustries 
1622 E. 12th 
Labels: S <fc S 

North Hollywood 

•Louis Sussman 
12811 Sylvan 
Labels: Bel 

Oakland 

American Plastic In- 
dustries 
622 E. 12th 
Labels: S & S 
Julian Brown Enter- 
prises 

5665 Shafter Ave. 

Labels: S Sc S 
Chatton Dist. Co. 

1921 Grove St. 

Labels: Atl. Ch, Jub. 
Uni. FS. Che, Chs. 
Apo. Got, All, Der. TC. 
Ide. Pal. Pea. Duk. PJ. 
Ess, Zod. Fie, Dot. 
Rlv. Sta. Sun. Imp. 
Spe. Tru, GTJ, Con. 
JD, Val. Hwd, Grv, 
X. Fab. Abb 
•William Mahon 
3758 Stlverwood Ave. 
Labels: Bel 
Plc-a-Tune Records 
2810 Magnolia St. 

Labels: S Sc S 
Wholesales Record Distr. 
3447 San Tablo Ave. 
Labels: Sue, IJR 

Pasadena 

Four Star Sales Co. 

305 S. Fair Oaks 
Labels: Ran 

Sacramento 

Jers Co. 

911 Fifth St. 

Labels: Cap 

San Francisco 

Allied Music Sales 
371 Sixth St. 

Labels: Sdy 
H. R. B as ford Co. 

235 15th St. 

Labels: Col 
Capitol Records Dist. 
Corp. 

512 Brannan St. 

Labels: Cap 
•George Bria 
2340 Francisco St. 

Apt. 303 
Labels: Bel 
Decca Dlst. Corp. 

625 Sixth St. 

Labels: Dec 
Delmar Distr. Co. 

1560 California St. 
Labels: ML 
King Records, Inc. 

565 Sixth St. 

Labels: Kng. Fed, Del 
London Record of Cali- 
fornia 

725 Clementina St. 
Labels : Lon 
Melody Sales Co. 

444 Sixth St. 

Labels: Fan, CRG. 7-11, 
Ala. Sco, Int. Orf, 
WO. Mod. RPM. Fla. 
Mtor. GTJ. Clf 
L. J. Meyberg Co.. Inc. 
33 Gougli St. 

Labels: RCA 

New Sound Record Dlst. 

316 Sixth St. 

Labels: Ced 
Relder Torsen 
2089 15lh St. 

Labels: Eso, Pmu, Wal 
United Music Sales 
Corp. 

440 Sixth St. 

Labels: MGM. Cor. Oke. 
Mon, Ron, YP, Sav, 
Cdc, Brk, Rep, Epl 

Sun Valley 

•Milton Pollock 
10124 Elkwood 
Labels: Bel 

Van Nuvs 

♦Lloyd V. Thomas 
P. O. Box 462 
Labels: Bel 


COLORADO 


Denver 

Boyd Dlst. Co. 

1661 W. Third St. 
Labels: Cap 
Robert F. Clark Co. 

70 Rio Grande Blvd. 
Labels: Dec 
Davis Sales Co. 

1724 Arapahoe St. 
Labels: Atl, Mon. FS. 
Ron, Lon. 7-11, Ala, 
Sco, Int, Orf, Old, 
RIH. Say, Fro, Pmu. 


Dot. Wal. Ran. HR. 
Sue. WJ. WO. Win. 
Mod. RPM. Sun, Fla. 
Mtor. Cdc. GTJ. Con. 
Val. Hwd. Ady. Clf. 
Grv. X. Abb 
•Harold Ellenswelg 
543 Clayton St. 

Labels: Bel 

Hendrle Sc Bolthoff Co. 
1653 17th St. 

Labels: RCA 
Pan American Record 
Supply Co. 

2061 Champa St. 

Labels: M-G-M. Cor. 

Jub, GE, Fan. YP. 
CRG. Luc. Eso, Ide. 
Pal. PJ, Ess. Rlv, Imp. 
Spe. Brk. S Sc S. RGA. 
JD. Tlf, Fab 
Mountain Dist. 

3630 Downing St. 
Labels: Hwd 
Sweeney. B. K. Co. 

1601 23d St, 

Labels: Col, Oke, Epl 
Mountain Distributors 
3630 Downing St. 
Labels: Rep 
Ward-Terry Co. 

70 Rio Grande Blvd. 
Labels: RCA 



Bridgeport 

•Ellsworth Williams 
1051 Central Ave. 

Labels: Bel 

Hartford 

Capitol Records Dist. 
Co. 

25 Pleasant St. 

Labels: Cap 
Decca Dlst. Corp. 

252 Farmington Ave. 
Labels: Dec 
Seaboard Dist. Co. 

796 Albany Ave. Rear 
Labels: Cor, Atl. Uni. 
Ron. Dan, TAR, Brk, 
Val. Hwd. Sdy, Ben 
Stern Sc Co. 

209 Walnut St. 

Labels: Col 
Transdisc Corp. 

126 Vi Windsor St. 

Labels: X. Grv 

East Hartford 
Malveme New England 
737 Connecticut Blvd. 
Labels: Jub. Mon, FS. 
Der. TC, Pal. Ess, Zod. 
Dot. WO, Imp. Cdc. 
GTJ. Con, Clf 
Radio Sc Appliance 
Dlstrs., Inc. 

673 Connecticut Blvd. 
Labels: RCA 

New Haven 

Plymouth Electric Co. 
393 Chapel St. 

Labels: M-G-M 


WASHINGTON, D.C. 


Quality Music Co. 

1832 Seventh St.. N.W. 
Labels: Che, Chs, RIF. 
Hwd 

Schwartz Bros. 

2931 12th St. N.E. 
Labels: Atl. Mon, FS. 
Ron, YP, 7-11, Ala. 
Sco. Int. Orf. Pmu. 
Gat. Ky. Hal. WO, 
S & S, Clf 

Southern Wholesalers 
Inc. 

707 Edgewood St., N.E. 
Labels: RCA. Grv 


FLORIDA 


Jacksonville 

Binkley Dlst. 

50 Riverside Ave. 
Labels: M-G-M. Lon. 
7-11. Ala. Sco. Int. 
Orf. Nas. Exc. Apo. 
Rep. RIH, Sav. Pea. 
Duk. Her, Abb, Fab. 
Hie, Ben. Sdy. Hwd. 
Val. JD. X 
Distributors. Inc. 

555 Osceola St. 

Labels: Oke. Col 
King Records Inc. 

302 Park Ave. 

Labels: Kng. Fed. Del 
Pan-American Dist. Co. 
90 Riverside Ave. 

Labels: Uni, FS, Che. 
Chs. Ded. Got. TC. 
Dev. Pal Ess. Zod. 
Dot. Mod. RPM. Sun. 
Fla, Mtor, Cdc 
Taran Dlst. Co. 
c/o Pan American 
90 Riverside Ave. 
Labels: GE 

Top Tune Record Dlst., 
Inc. 

2155 Edison Ave. 
Labels: Cor. Cha. Jub. 
All, Imp. Spe 

Miami 

American Dlst. Co. 


505 W. Flagler 
Labels: Gly. Roc. Mon. 
Ron. Fan. WO. GTJ. 
Con 

Binkley Dlst. Co. 

301 S.W. Sixth St. 
Labels: Atl. Lon. 7-11. 
Ala. Sco. Int. Orf. 
Nas. Exc, Pea. Duk. 
Her. Rep. Sdv. Hwd. 
Val. JD. X 
Brooke. Dist. Co. 

412 S.W. Eighth Ave. 
Labels: Dec. RGA. Cor 
European Phonograph 
Co. 

1606 S.W. Eighth Ave. 
Labels: Dan. Rud 
Florida Record Sc Music 
Co. 

763 S.W. Eighth St. 
Labels: Cap 
King Records. Inc. 

374 S.W. Eighth St. 
Labels: Kng. Fed. Del 
•Joe Colosl 
4631 N. W. Fifth St. 
Labels: Bel 
•Fran Murphy 
3626 S. W. 83d Ave. 
Labels: Bel 

Pan-American Dlst. Co. 
3401 N.W. 36th St. 
Labels: Uni Che, Chs. 
Der, Got, TC. Dev. 
Pal, Ess. Zod. Fie. 
Dot. Mod, RPM. Sun. 
Fla. Mtor. Cdc. Oke. 
Epl. Clf. Tlf 
Sea Coast Appliance 
Dlstrs-. Inc. 

Box 821 

Labels: RCA Grv 
Stone Dist. Co. 

505 W. Flagler St. 
Labels: CRG 
Top Tune Record Dlst. 
Co. 

3201 N.W. Seventh St. 
Labels: Cha. Jub. All, 
Imp, Spe. Brk. Tru 
Watson Triangle Co. 

635 S.W. First Ave. 
Labels: S Sc S 

St. Petersburg 

Bert Stoddard 
1609 29th Ave. N. 
Labels: Hor 

Tampa 

E. W. Kersev 
P.O. Box 10338 
Labels: Old 



Atlanta 

Capitol Records Dlst. 
Corp. 

535 Courtland St. N.E. 
Labels: Cap 
Decca Dlst. Corp. 

152 Alexander St. N.W. 
Labels: Dec, Cor 
Dixie Dlst. Co. 

445 Edgewood. S.E. 
Labels: Cly. Roc. Oke. 
Jub, GE, Rep. BR, 
Nas, Exc. BR. Her. 
Fab, Epl. Clf 
Electric Sales Sc Service 
Co., Inc. 

209 Walton St.. N.W. 
Labels: Col 
Haygood & England 
Inc. 

560 Spring St. 

Labels: Ced. Eso. Wal 
King Records. Inc. 

379 Edgewood Ave., S.E. 
Labels: Kng, Fed. Del 
Pitco Record Sales 
112 Edgewood Ave. 
Labels: Lon 
Record Distributors 
1923 Peachtree St. % 
N.W. 

Labels: Old. WJ. Win 
Southland Dist Co. 

441 Edgewood Ave., S.E. 
Labels: M-G-M. Atl. 

Cha. Uni, Mon, FS, 
7-11, Ala, Sco. Int. 
Orf. Che. Chs, Der. 
Dev. RIH. Sav. Pal. 
Pea. Duk. Ess. Dot. 
WO. Mod. RPM. Sta. 
Sun. Imp. Spe. Fla. 
Mtor, Cdc. RGA, Tru. 
Abb. Hie. Sdy, Hwd. 
Val. JD. X 
Yancey Co., Inc. 

1500 Northside Dr. 

N.W. 

Labels: RCA, Grv 

Chamhlce 

•Charles Vlnnlng 
4841 Durden Dr. 

Apt. 10 
Labels: Bel 

Decatur 

•Robert C. Atwood 
1253 Church St. 

Labels: Bel 

I>a Grange 
Trepur Records 
Route 3 
Labels: Tre 


IDAHO 


Boise 

Dlcus Record Supply 
817 N. 19th St. 

Labels: Crl, GE, FS. Luc 



Chicago 

Advance Dlst. Corp. 

3257 W. Montrose Ave. 
Labels: Kls. Old. Ide. 
Win 

Aristocrat Dlst. Co. 

750 E. 49th St. 

Labels: Jub, Dot 

K. O. Asher 

5232 S. Dorchester Ave. 

Labels: Ced. ML. CRG. 

Eso. Pmu. Wal. Rlv 
J. F. Bard Co. 

220 W. Locust St. 

Labels: Ron 
Bee Dlstrs. 

9813 Greenwood 
Labels: Clo 

Brason Associates. Inc. 
945 W. George St. 

Labels: WP. S Sc S. RGA- 
Bronzevllle Dlst. Co. 

4307 S. Parkway Blvd. 
Labels: JD 

Capitol Records Dlst. 

Co. 

1449 S. Michigan Ave. 

Labels: Cap 

Coral Records. Inc. 

161 W. Huron St. 
Labels: Cor. 7-11, Ala. 
Sco. Int. Orf. Dan. 
Brk 

Decca Dist. Corp. 

153 Huron St. 

Labels: Dec 
Frumkin Sales Co. 

2007 S. Michigan Ave. 
Labels: FD. Mon. Vie. 
Crl, GE. Ron. Fan. 
Luc. Apo, Rud. Fro. 
Joe. Plk, Gat, Ky. 
PJ. Fie. HR. WJ, Wo. 
Rep. GTJ. Con, Abb. 
Aud, Sue 

•William Frosolone 
5013 N. Ashland Ave. 
Labels: Bel 
Jay Jay Record Dlst. 

Co. 

845 N. Ashland Ave. 
Labels: TAR 
King Records. Inc. 

2137 S. Michigan Ave. 
Labels: Kng. Fed, Del 
James H. Martin Co. 

Inc. 

1343 S. Michigan 
Labels: M-G-M. Cdl. 

Atl. Jub, Dorn, FS. 
Lon. All, Der. Dey. 
Pal, Her, Ess. Zod. 
Dot. Cdc, Fab. Ben. 
Val 

•Gilbert Keen 
7740 Clyde Ave. 

Labels : Bel 
M-S Dist. Co. 

2009 S. Michigan Ave. 
Labels: X. Hlc. Grv. 

Clf. Tlf 

RCA Victor Dlst. Corp. 
145 N. Lake Shore Dr. 
Labels: RCA 
•Rinaker Taylor 
12722 S. Wallace 
Labels: Bel 
•Angelo Salvlnolo 
4145 W. Arthington 
Labels: Bel 
Sampson Co. 

2244 S. Western Ave. 
Labels: Col 
Sheridan Record Dist. 
Co. 

1151 E. 47th St. 

Labels: Gly. Roc. Cha, 
Nas. Exc, Dem, Sav 
Rma. Tic. Mod. Sun, 
Imp. Spe, Fla. Mtor 
United Record Dlst. Co. 
4804 Cottage Grove Ave 
Labels: Oke. Uni, Apo. 
Ats. Got. TC. RIH. 
Pea. Duk. RPM. Sta, 
Tru, Epl, Hwd 

Cicero 

•George Cuslck 
1342 Austin Blvd. 
Labels: Bel 


Lombard 

•Stan Eric Rcdig 
143 W. Sunset 
Labels: Bel 

Palos Heights 

•George Mitchell 
11933 S. 71st Court 
Box 807 
Labels: Bel 

Palos Park 

•Arthur A. Hanson 
11935 S. 86 th Ave. 
Labels: Bel 

Peoria 

Decca Dlst. Corp. 

106 E. State St. 

Labels: Dec 
Claus Radio & Electric 
Co. 

707 Main St. 

Labels: RCA 

Quincy 

Midwest Recording Co. 
615 Hampshire St. 
Labels: Ats 



Indianapolis 

Associated Distributors 
210 S. Meridian St. 
Labels: RCA 
Indiana State Dlst. Co. 
505 E. Washington St. 
Labels: Gly. Roc. Cor. 
Atl. Cha. Uni, GE. 
FS. 7-11. Ala. Sco, 
Int. Orf. Nas. Exc. 
Got. TC. RIH. Sav. 
Ess. Dot. Pea. Mod, 
RPM. Sta, Sun. Spe, 
Fla. Mtor. Cdc, Brk, 
Rep. Abb. Fab. Sdy, 
Hwd. Val. JD 
C. M. Lawsor. 

139-41 W. 34th St. 
Labels: Old. WJ 
•Hal Miller 
4255 Norwaldo 
Labels: Bel 
Peaslee-Gaulbert 
1401 Stadium Dr. 
Labels: Dec 
Radio Dist. Co. 

P.O. Box 1298 
Labels: Cap 
Radio Equipment Co. 
Inc. 

1010 Central Ave. 
Labels: Col. Oke. Epl 

South Bend 

South Bend Radio Dlst. 
432 Carroll St. 

Labels: Cap 



Davenport 

RCA Victor Dist. Corp 
1235 W. Fifth St. 

Labels: RCA 

Dcs Moines 

Decca Dlst. Corp. 

1217 High St. 

Labels: Dec 
Frank's One-Stop 
S. W. 7th and Indianola 
Rd. 

Labels: Sdy, Hwd 
Gifford-Brown, Inc. 

1326 W. Walnut 
Labels: Cap 
•James Monahan 
Wakonda Village 
Apt. 24A 
Labels: Bel 



Kansas City 

RCA Victor Dlst. Corp. 
Fairfax Sc Funston Sts 
Labels : RCA 

Mission 

Mission Record Shop 
5908 Woodson Rd. 
Labels: Sdy 

1'opelca 
Garcia Discos 
P.O. Box 743 
Lables: Ide 

Wichita 

Campell Carle Co. 

210 S. Emporia 
Labels: All. Val 
Irwin’s Dlst. Co. 

106 S. Grove 
Labels: M-G-M. Mon. 
GE. FS. Old. WO. 
RGA. Abb. Fab, JD 



Louisville 


Ewad Distributing Co. 
309 S. Ninth St. 
Labels: RCA 
Foster Dlst. Co. 

409 W. Main St. 
Labels: Cap 
King Records, Inc. 
112 E. Main St. 
Labels: Kng, Fed. Del 
Peaslee-Gaulbert 
226 N. 15th St. 
Labels: Dec 
Sutcliffe Co. 

6809 W. Main St. 
Labels: Col 


LOUISIANA 


New Orleans 
A-l Records Dlst. Co. 

640 Baronnne St. 

Labels: Oke, Atl, Chs. 
Che. Apo. Pea. Duk. 
Mod. RPM, Spe. Fla. 
Mtor, Abb, Epl, Sdy, 
Hwd 

Wm. Amann Dlst. Co. 
642 Baronne St. 

Labels: Gly, Roc. 

M-G-M. Lon. Yp, Nas. 
X. TNT 


Decca Dlst. Corp. 

Exc, Rep 
517 Canal St. 

Labels: Dec, Cor 
Electrical Supply Ca 
201 Magazine St. 

Labels: RCA 
Gramophone Enter- 
prises 

604 Baronne St. 

Labels: Cdl. Cha. Jub, 
Uni. Mon. FS. Fan, 
7-11, Ala, Sco, Int, 
Orf, Der. Got, TC, 
Dev. RIH. Sav. Eso. 
Prm. Gat. Ky. Pal, 
Her. Ess. Zod. Wal, 
WO. Sta. Sun. Imp. 
Cdc. Brk. SScS. RGA. 
Tru. GTJ. Con 
Interstate Electric Co. 
1001 S. Peters St. 
Labels: Col 
King Records. Inc. 

2519 S, Broad St. 

Labels: Kng, Fed. Del 
Mallory Dlst. Co. 

630 Baronne St. 

Labels: Cap. Dot. Htc 
Southern Mercury. Inc. 
604 Baronne St. 

Labels: Fab. Mer. Clf. 
Val 

TV Sc Appliance Dlst. 
500 N. Carrollton Ave. 
Labels: RCA. Grv 

Shreveport 
W. M. Amann Dlst. 
Corp. 

115 Olive St. 

Labels: Ron 
Interstate Electric Co. 

or Sheveport. Inc. 
RCA Victor Record Dlv 
P.O. Box 1094 
Labels: RCA, Grr 
Stan’s Record Shop 
728 Texas Ave. 

Labels: Cha. Apo. RIH 
Mod. RPM. Sun. Imp 
Fla. Mtor. Tru, Pea 
Wholesale Dlst. Co. 
2608 Southern Ave. 
Labels: Dec 



Portland 

Commerlcal Dlstrs. 

35 Commerlcal St. 
Labels: RCA 
Phllco Wholesalers. Ino 
919 Congress St. 

Labels: Col 



Baltimore 

Lipman Dlst. Co. 

2103 Garrison Blvd. 
Labels: Lon 
Barnett Dlst. Co. 

2566 Madison Ave. 
Labels: Uni. Lon. CRG, 
BH. Apo. Ats. Gat, 
Ky. Tic, Rma. Sta, 

. Tru 

Vic Braddock 
614 E. Lonbard St. 
Labels: Sue, HR 
•Harry Blumberg 
3807 Oakford Ave. 
Labels: Bel 

D Sc H Distributing Co. 
25 S. Liberty St. 

Labels: RCA, Grv 
Decca Dist. Corp. 

818 Madison Ave. 

Labels: Dec 
General Dlst. Co. 

2329 Pennsylvania Ave. 
Labels: Gly. Roc. Cor, 
Cha. Jub, GE. Fan, 
BH. Che, All, Der, 
Got. TC. Sav. Pea, 
Duk. PJ. Zod. Dot. 
Sun. Fla. Mtor. Cdc, 
Brk. JD. Val. Hie, Fab 
Glmbel Bros.. Inc. 

3531 Belalr Rd. 

Labels: M-G-M RCA. 
GTJ, Con, Oke. Epl, 
RGA 

Kav Gee Dlst. Co. 

201' E. Mt. Royal Ave 
Labels: Eso. Rlv 
King Records. Inc. 

34 S. Eutaw St. 

Labels: Kng. Fed, Del 
Mangold Dist. Co. 

215 S. Eutaw St. 

Labels: Cdl. Ced. DC. 
Loo. Dom. Nas. Exc, 
Che. Chs. Dev. RIH. 
Rud, Pal. Her. Ess. 
Fie. Sou. HR. Sue. 
Mod. RPM. Imp. Spe. 
Rep. Hwd. Sdy. Tlf, 
Aud. Abb, Ben 
Nelson Sc Co., Inc. 

1000 S. Linwood Ave. 

Labels: Cap 

Jos. M. Zamolskl Co. 

110 S. Paca St. 

Labels: Col 
Transdisc Corp. 

2566 Madison St. 

Labels: X 

Columhus 

•William Tice 
1134 Northwest Blvd. 
Labels: Bel 

Hagerstown 

The Record Shop Dtet 
Labels: HR Sue 

Hyattsville 
•George Swallow 
1-1420 Kanawha SC 
Labels: Bel 
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MASSACHUSETTS 


AUeton 

Peter Fischler 
10 Allston St. 

Labels: Ced 

Boston 

ABC Diet. Co. 

1267 Tremont St. 
Labels: All, GTJ, Con 
Allied Appliance Co. 

Ill Berkeley St. 

Labels: Col 
Decca Dlst. Corp. 

138 Ipswich St. 

Labels: Dec 

CkC Distributing Co. 
44 Gainsboro St. 

Labels: Kng, Fed. Del 
Capitol Records Diet. 
Co. 

273 Huntington Ave. 
Labels: Cap 
College Music Dlst. Co. 
338 Massachusetts Ave. 
Labels: Gly, Roc, Jub, 
Uni, 7-11, Ala, Sco, 
Int, Orf, Apo, RTH, 
PJ, Dot, Spe, Pea 
Music Suppliers of New 
England 

263 Huntington Ave. 
Labels: Cdl, Jub, Mon, 
M-G-M. Dom. PS. 
Ron, Pal, Dan, Der, 
TO, Dev, Ess, Zod, 
Dot, WO, Cdc, Val, 
Tlf, Ben, Hlo 
Mutual Dlst. Co. 

1260 Tremont St. 

Labels: Cor, Lon, TP, 
CRG, Eso, Pmu, Pie, 
Riv, Sim, Brk, RGA, 
S&S. Rep, Clf, Aud 
Records, Inc. 

256 Huntington Ave. 
Labels: Okey, Atl, Cha, 
Pan, Che, Chs, Apo, 
Ats, Sav, Mar, Wal. 
Rma, Tic, Sta, Imp. 
JD. Hwd, Sdy, Epl, 
Abb. Pab 
•Moe Shapiro 
P. O. Box 143 
Station A 
Labels: Bel 
Transdisc Corp. 
c/o Records. Inc. 

225 Huntington Ave. 
Labels: X, Grv 

East Boston 

*Marlo Sozio 
961 Saratoga St. 

Labels: Bel 

Cambridge 

The Eastern Co. 

620 Memorial Drive 
Labels: RCA 

Canton 

•Charles Poley 
4 Hlllsvlew St. 

Labels: Bel 

Newton Centre 
•Saul Gllmao 
400 Ward St. 

Labels: Bel 

Worcester 

•Peter Christo 
15 Jaques Ave. 

Labels: Bel 


MICHIGAN 


Battle Creek 

•William Fitzgerald 
140 East Ave., No. 
Labels: Bel 

Detroit 

Arc Dlst. Co. 

4600 Woodward Ave. 
Labels: Fab, X, Ben, Grv 
Angott Dlstr. 

2616 Puritan 
Labels: LA 
Brooklyn Radio Shop 
1276 Michigan Ave. 
Labels: Ide 
Buhl Sons Co. 

Foot of Adair St. 
Labels: Col 

•A1 Butler 
19500 Trinity Ave. 
Labels: Bel 
Cadel Dlst. Co. 

3766 Woodward 
Labels: Cdl, Oke, Cha, 
GE, 7-11. Ala, Sco. 
Int, Orf, Nas, Exc, 
Old. Ats. TC. Dev, 
RIH, Sav. Pal, PJ. 
Pea, Duk, Ess. TAR, 
Rma. GTJ, Con, Abb. 
Epl, Sdy, Hwd. JD 
Capitol Records Dlst. 

Co. 

40 8elden Ave. 

Labels: Cap 

Decca Dlst. Corp. 

1301 W. Lafayette Ave. 
Labels: Dec 

•Robert S. Dudley 
9385 Stout 
Labels: Bel 
Fortune Record Dists. 
11629 Lin wood Ave. 
Labels: Tru 
King Records, Inc. 

3725 Woodward St. 
Labels: Kng, Fed, Del 
National Records Dlstrs. 
4438 R. St. 

Labels: HR, Suo 
Pan-American Record 
Dlst. 

3731 Woodward 
Labels: Atl. Dom, PS, 


Ron, Luc, Apo, Got. 
Dot, Mod, RPM, Imp. 
Fla, Mtor, Cdc, Val, 
Tlf, Clf, Aud 
Polonla Dlst. Co. 

3747 Woodward Ave. 
Labels: Cor, Jub, Uni, 
Mon, Dan, Che, Chs, 
Der, Zod, WO. Sta, 
Brk 

RCA Victor Dlst. Corp. 
7400 Intervale Ave. 
Labels: RCA 
Radio Distributing Co. 
15401 Woodrow Wilson 
Labels: M-G-M, Lon, 

YP. CRG. All 
Square Dance Special- 
ties, Diet. 

13945 Mettetal Ave. 
Labels: Kls, WJ, Win 

East Lansing 

Morley Bros. 

1330 S. Harrison Roard 
Labels: RCA 

Grand Rapids 

Republic Dlst. Corp. 
19-26 La Grave Ave. 

S.E. 

Labels: Dec 

Lincoln Park 

Doris Richards 
4166 Abbott St. 

Labels: Hor 

Saginaw 

Carson Dlst. Co. 

708 N. Washington Ave. 
Labels: RCA 


MINNESOTA 


Minneapolis 

Lew Bonn Co. 

1211 La Salle 
Labels: M-G-M, Rud, 

Der 

Capitol Records Dlst. Co. 
21 E. Hennepin Ave. 
Labels: Cap 
Decca Dist. Corp. 

17-19 E. Hennepin Ave. 
Labels: Dec 

Forster Distributing Co. 
1122 Harmon Place 
Labels: Col, Oke, Epl 
•Thomas E. Enright 
5345 Chicago Ave. 
Labels: Bel 
F. C. Haver Co. 

250 Third Ave. N. 
Labels: RCA 
Heilicher Bros., Inc. 

1313 Third Ave., S. 
Labels: Cdl, Oke, Kng. 
Fed, Del 

Jather Record Dist. 

33 E. Hennepin Ave. 
Labels: FS. YP. Che, 
Chs, Joe, Plk, Win. 
RGA. Sdy, Hwd 
Lleberman Music Co. 
257 Plymouth North 
Labels: Cor, Jub, Lon, 
All. Zod, Dot, Brw. 
S&S. Rep. Abb. Fab. 
X. Grv, Val 
Mercury Record Dist. 
1313 Third Ave., S. 
Labels: Mon, Ron. Mer, 
WO. Imp. Clf 
•John Rak 

2126 N. Upland Crest. 
N. E. 

Labels: Bel 


MISSOURI 


Kansas City 
Capitol Records Dlst. 
Co. 

1527 McGee St. 

Labels: Cap 

Commerlcal Music Co. 
2560 Holmes 
Labels: Uni, Sho, GE, 
Fan, PJ, Art, GTJ. 
Con, Hlc, TNT 
•Jack Farrel Lovell 
4541 Park Ave. 

Labels: Bel 
King Records, Inc. 

105 E. 31st St. 

Labels: Kng, Fed, Del 
Mayflower Sales Co. 

2012 Baltimore Ave. 
Labels: Col, Oke, Epl 
•Frank Me Glynn 
Commodore Hotel 
Labels: Bel 
Mexican Shop 
900 Southwest Bldg. 
Labels: Ide 

Midwest Dlst. Co. 

1835 Main St. 

Labels: Oke, BH, Zod, 
Win, Mod, Spe, Tru 
Roberts Record Dlst. 
Co. 

321 Southwest Blvd. 
Labels: Cor, Cdl, A*. 
FS. 7-11, Sco, Ala. 
Int, Orf, Sav, Pal. Ess, 
Dot, WJ, Brk. S&S. 
RGA, Rep 

Southwest Distributors. 
Inc. 

2028 Broadway 
Labels: Dec 

Norman Wilson Co. 

2562 Holmes St. 

Labels: Lon, Hwd 

St. Louis 

A.R.A Dlst. Co. 

2300 Olive St. 

Labels: Dec 


Artophone Corp. 

700 Rosedale Ave. 
Labels: Col 
Capitol Records Dlst. 
Co. 

1909 Washington Ave. 
Labels: Cap 
Commerlcal Music Co. 
2630 Olive St. 

Labels: Cha, Sho, GE, 
Ron, Fan, Old, PJ, 
Tic, Rma. Sun, Art, 
GTJ, Con, Hlc, Ben, 
TNT 

Ettman Specialty Co. 
610 Culver Way 
Labels: YP 
Interstate Supply Co. 

26 S. 10th St. 

Labels: RCA 
King Records, Inc. 

2112 Olive St. 

Labels: Kng, Fed, Del 
•Albert Lou ton 
7319 Sharp Ave. 

Labels: Bel 
Mayflower Sales Co. 

1935 Washington Ave. 
Labels: Col, Oke. Epi 
Midwest Dlst. Co. 

2642 Olive St. 

Labels: Che, Chs, Apo, 
Der, Duk, Zod, Win, 
Mod, RPM, Spe. Fla. 
Mtor, Tru, Fab, X, 
Grv, JD 

One Stop Record 
Service 

2636 Olive St. 

Labels: Dan 
Recordlt Dist. Co. 

1913 Washington Ave 
Labels: M-G-M, Lon. 

All 

Roberts Record Dlst. 
Co. 

1518 Pine St. 

Labels: Gly, Roc, Cdl, 
Cor, Jub, Mon, FS, 
7-11, Rep, Ala, Sco. 
Int, Orf, Nas, Exc, 
Got, TC, Dev, RIH, 
Gat, Ky, Pal, Pea. 
Her. Ess. Dot, WJ, 
WO, Sta, Imp, Cdc, 
Brk, S&S, RGA. Abb, 
Clf, Sdy, Hwd. Val 


MONTANA 


Billings 

Benclare Dlstr. Co. 

501 St. Johns Ave. 
Labels: All, Fro, Eso 
Central Dlst. Co. 

P.O. Box 1551 
Labels: Cap 
Northwestern Auto Sup- 
ply Co. 

420 N. Broadway 
Labels: RCA 

Bulte 

Alfred K. Brix 
3151 Burlington 
Labels: Sen 
E St R Dlst. Co. 

Labels: Dec 

Great Falls 

Music Service Co. 

204 Fourth St., S. 

Jub, Mon, GE, F3, 
Ron, Lon, Pal. Ess, 
Zod, Dot. WO. Imp, 
Cdc, Brk. S&S, Abb, 
Fab, X. Grv, Clf. Sdy. 
Hwd 

Missoula 

Vega Records 

137 Radio Central Bldg. 

Labels: Mor 



Omaha 

Bran-New Sales Co. 

308 S. 12th St. 

Labels: Col, Oke. Epl 
Murphy Sales Co. 

711 S. 1th St. 

Labels: M-G-M. Der. 

Pal. Ess 

Sidles Distributing Co. 
1002 Davenport St. 
Labels: RCA 
Square Dance Dlstra- 
Co. 

1916 Farnum St. 

Labels: Old, WJ. Win 

Shelton 

Tracy Knutson 
c/o Shelton Hotel 
Labels: FS. K&K 


NEW HAMPSHIRE 


Manchester 

Tri-State Record Dlstrs. 
852 Elm St. 

Labels: Mar 

Newmarket 

•D. Russel Groerer 
Star Route 
Labels: Bel 


NEW JERSEY 


Clifton 

Consolidated Dlstr. Co. 
166 Barkley Ave. 
Labels: Sue, HR 

Englewood 

Progressive Dlstr. 

131 S. Woodland St. 
Labels: Jaz, Pro 


Hillside 

Ml-. Milton Modell 
1453 Liberty Ave. 
Labels: S&S 

Newark 

All-State Dlstrs. Co. 

87 Stecher Ave. 

Labels: M-G-M, Lon, 

YP. CRG, RCA. Clf 
American Squares 
1159 Broad St. 

Labels: Crl, Aid 
Belmont Dist. Co. 

268 15th Ave. 

Labels: FS, Ron. BH, 
Ats 

Capitol Records Dlst. 
Co. 

83 Lock St. 

Labels: Cap 
Coen at Dlst. Co. 

278 Halsey St. 

Labels: Cor, Jub. Dom, 
Dan, Der, Pal. Ess, 
Rev, Cdc, Brk, Rep, 
Ben 

Decca Dist. Corp. 

81 Emmet St. 

Labels: Dec 
Essex Record Dlst. Co. 
114 Springfield Ave. 
Labels: Gly, Roc. Oke. 
Atl, Cha, Uni, Mon. 
Fan, 7-11, Ala, Sco, 
Int Orf, Che, Chs. 
AH, Apo, Got, TC, 
RIH, Sav. Pay, Pea, 
Duk, Her, Rma. Tic, 
WO, Mod, RPM. Sta. 
Sun. Imp, Fla, Mtor. 
Tru, Abb, Epi. Aud. 
Val 

Krlch-New Jersey, Inc. 
428 Elizabeth Ave. 
Labels: RCA 
Times-Columbla Dlstrs., 
Inc. 

37 Bridge St. 

Labels: Col 

Paterson 

•Moe Sher 
482 E. 25th St. 

Labels: Bel 

West Caldwell 

•Charles Petrone 
103 Ravine Ave. 

Labels: Bel 


NEW YORK 


Albany 

Decca Dist. Corp. 

1449 Central Ave. 
Labels: Dec 
Roskin Bros., Inc. 

1827 Broadway 
Labels: Oke, Col 
•Robert Goldhamer 
97-B Shaker Rd. 

Labels: Bel 
RTA Distributors, Inc. 
36 Broadway-Menands 
Labels: RCA 
Leonnard Smith, Inc. 
1064 Broadway 
Labels: M-G-M. Jub 

Mon, YP, CRG. Zod. 
WO, Cdc. S&S. RGA, 
Abb, Fab, Aud. TNT, 
Val 

Buffalo 

Benlda Enterprises. Inc. 
520 Seventh St. 

Labels: Ben 

Capitol Records Dlst. 
Co. 

1066 Main St. 

Labels: Cap 
Decca Dist. Corp. 

1233 Main St. 

Labels, Dec 
Faysan Dlstrs., Inc. 
506-20 Seventh St. 
Labels: Col, Oke, Epl 
King Records, Inc. 

814 Main St. 

Labels: King, Fed. Del 
M & N Distr. Co. 

881 Main St. 

Labels: M-G-M. Mon. 
Lon. Luc. WO. Aud, 
Val 

Metro Dlstr. Co. 

852 Main St. 

Labels: Clf 

RCA Victor Dlst. Corp. 
1209 Broadway 
Labels: RCA 
Henry Schunke 
1080 Broadway 
Labels: Dan 
Transdisc Corp. 
c/o One Stop Record 
Service 

341 Niagara St. 

Labels: X. Grv 

Far Rockaway, L. 1., 
New York 
Harlem Hit Parade 
2112 Carnega Ave. 
Labels: Apo, Mod. RPM, 
Imp. Fla, Mtor 

Geneva 

•Charles Williams 
820 S. Main St. 

Labels: Bel 

Kingston 

Seewhy Merchandising 
Co. 

3 E. Strand St. 

Labels: Uni, ML, Der, 
Sta, Oke. Epi 

Massapequa 

•Henry Kurt 
542 Central Ave. 

Labels: Bel 
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New York, N. Y. 

Alpha Dlst. Co. 

762 Tenth A ve. 

Labels: Vie. FD. Ron. 
Got, TC. RIH, Pav. 
Vlr. Rma, Tic, Thr. 
WJ. Win, Fab. Aud. 
Fla 

Brunno-New York. Inc. 
460 W. 34tll St 
Labels: RCA 
Capitol Records Dlstr. 
Corp. 

253 W. 64 th St. 

Labels: Cap 
Antonnio Contreras 
225 W. 68th St. 

Labels: MML 
Coral Records. Inc. 

705 Tenth Ave. 

Labels: Cor. Brk, EGA. 
S«fcS 

Cosnat Olst. Co. 

315 W. 47th St. 

Labels: Gly. Roc. Cdl 
Bxc. Dan. Cha. Che. 
Cha. Jub. Uni, Dom. 
F3. Kis. Nas. Rep 
Der. Dev. Pal. Ess. 
Her. Zod. Dot. Ver, 
Rev. Thr. Sta. Cdc. 
GTJ. Con. Abb. Ben. 
Tlf. Hwd. Val, JD 
Daro Exports. Ltd. 

21 E. 40th St. (Rm. 

1004-5) 

Labels: ML 
Dccca Dlst. Corp. 

3280 Broadway 
Labels: Dec 
The Folk Dancer 
108 W. 16th St. 

Labels: Grl 
♦William Feiuberg 
605 W. 170th St. 

Labels: Bel 
•Russell Friedman 
147-37 71st Rd. 

Kew Garden Hills 
Labels: Bel 
Green Bros. 

101 W. 81st St. 

Labels: HR, Sue 
International Dlst. 

762 Tenth Ave. 

Labels: Sdy 
King Records, Inc. 

665 Tenth Ave. 

Labels: .Kng. Fed, Del 
•Charles Kunitz 
3316 Ave. L 
Brooklyn 
Labels: Bel 
Le Mar Dlstr. Corp. 

41 W. 66th St. 

Labels: HR. Sue 
Leslie Distr. Co. 

750 Tenth Ave. 

Labels: Fie 
W. I.ingafelt 
136 W. 44th St. 

Labels: Hor 
London Dlst. Co. 

541 W. 25th St. 

Labels: Lon 
Mai verne Dlst. Co. 

424 W. 49th St. 

Labels: Mon. Fan. Mer. 

WO. Clf 
•Gus Minorl 
105-11 Remington St. 
Jamaica 
Labels: Bel 
Musart Distr. Corp. 

760 Tenth Ave. 

Labels: ML, Riv 
Paradox Industries. Inc. 
142 W. 46th St. 

Labels: Joe 

Phoenix Disc Dlst. Corp. 
884 Tenth Ave. 

Labels: Eco 
Polymuslc Records 
204' E. 46th St. 

Labels: Pmu 
Portem Dlst. Co. 

733 11th Ave. 

Labels: Oke, 7-11. Ala, 
Sco. Int. Orf, All. 
Rud. Sav. Pea. Duk. 
Fie. Sou. Mod. RPM. 
Imp. Spe. Fla. Mtor. 
Epl 

Record Export Ac Dlst. 
Co. 

520 W. 48th St. 

Labels: Sue. HR 
Regent Dlstrs. 

200 W. 57th St. 

Labels: Sue. HR 
Rival Distrs. 

107 E. 110th St. 

Labels: Fie 
Runyan Sales Co. 

593 Tenth Ave. 

Labels: Sue, HR 
Sanford Record Dlsts. 
157 Chambers St. 

Labels: M-G-M 
Sorority-Fraternity Rec- 
ord Co. 

12 W. 117th St. 

Labels: C-E 
Stanley-Lewls 
639 Tenth Ave. 

Labels: Ced, Per. Wal. 
A440. BS. Btk. Ele. 
Etc. Fes. NE. Oce. 
Oxf Psp. Phi. Pgm. 
Rac. Ren. Str. Vry 
Tempo Dlstr. 

457 W 45th St. 

Labels: TPA, Old. Apo. 

Ats. PJ. Sun, Tru 
Times-Columbla Dis- 
tributors. Inc. 

858 Fourth Ave. 

Labels: Col 
Transdisc Corp. 

750 Tenth Ave. 

Labels: X. Grv 
•Donald Walsh 
2955 Grand Concourse 
Labels: Bel 
•Samuel Weiner 
815 E. 14th St. 

Apt. 61 
Brooklyn 
Labels: Bel 
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Norik Bellmore 

•Leon Kunitz 
2526 Locust Ave. 

Labels: Bel 

Rochester 

Add Specialtv Sales 
2485 St. Paul Blvd. 
Labels: Dan 
Eastern Sales Co. 

2011 E. Main St. 

Labels: Cor. Brk 

Syracuse 

♦Joseph Barone 
70 Acbersold St. 

Labels: Bel 
L. Gordon Dlst. Co. 

935 W. Genessee St. 
Labels: Cap 

Morris Distributing Co. 
1153 W. Fayette St. 
Labels: RCA 
Onandaga Supply Co. 
344 W. Gennessee St. 
Labels: Oke. Col 


NORTH CAROLINA 


Asheville 

Associated Dlstrs. 

P. O. Box 2149 
Sweeten Creek Rd. 
Labels: HR. Sue 

Charlotte 

Berto's Sales Co. 

1229 W. Morehead St. 
Labels: Gly. Roc. Cdl. 
Oke. Jub. Uni. Cha. 
FS. Nas. Exc. Chs, 
Che. Der. RIH. Zod. 
Her. Sta. Cdc. Tru 
The Big Wheel Co. 

147 W. Morehead St. 
Labels: Lon. Old. S&S 
Capitol Records Dlst. 

Co. 

614 W. Morehead St. 
Labels: Cap 
Carol Dlst. Co. 

124 W. Morehead St. 
Labels: Dec 
F & F Enterprises 
803 S. Cedar St. 

Labels: Cor. Atl. Mon. 
GE. Fan. Apo, AH, 
Got. TC. Sav. Gat. Ky. 
Pea. Duk. Rma. Tic, 
WO. Brk. RGA. Fab 
Hal -Mark Dlst. 

304 W. Morehead St. 
Labels : Aud 
King Records. Inc. 

819 W. Morehead St. 
Labels: Kng. Fed. Del 
Mangold Distributing 
Co. 

2212 W. Morehead St. 
Labels: M-G-M. Dom. 
7-11. Orf, Sco, Ala, 
Int. Ats, Dev. Pal. Ess. 
Dot. Sou. Rep. Riv. 
Mod. RPM. Sun. Imp. 
Spe. Fla. Mtor, GTJ. 
Con. Abb. X, Hie, JD 
Southern Bearings Ac . 

Parts Co.. Inc. 

500 N. College St. 

Labels: Col 
Southern Radio Corp. 
1625 W. Morehead St. 
Labels: RCA 

Greensboro 
Southland Music Mer- 
chandise Co. 

526 S. Elm St. 

Labels: YP, CRG 

Monroe 

Record Sales Dlst. 

303 Lancaster Ave. 
Labels: HR. Sue 


OHIO 


Cincinnati 

A Ac I Dist. Co. 

621 W. Sixth St. 

Labels: Gly Roc. .Cdl 
Oke. Cha. Uni. FS. 
Fan. 7-11. Ala. Sco. 
Int. Orf. Apo. Ali. Ats. 
Got. TC. RIH. Sav. 
PJ. Pea. Duk. Her. 
Tic. Rma. WJ. Mod. 
RPM. Sta. Imp Fla. 
Mtor. JD. Hwd. Sdy. 
Epl. Hlc 

Capitol Record Dlst. Co. 
815 Sycamore St. 

Labels: Cap 

Columbia Record Dis- 
tributors. Inc. 

320 Reading Rd. 

Labels: Col 
Coral Records. Inc. 

920 Race St. 

Labels: Cor, YP. Brk, 
RGA. Tru. Abb 
Decca Dlst. Corp 
Daylight Bldg. 

6th aud Court Sta. 
Labels: Dec 
Hit Record Dlst. Co. 
1043 Central Ave. 

Labels: Atl. Jub. Mon. 
Dom. GE. Ron. Che. 
Cha. Der, BR. Dev. 
Gat. Ky. Pal. Ess. Zod. 
Dot. Sou. HR. Sue. 
WO. Win. Sun. Spe. 
Cdc. Rep. Fab. X. Grv. 
Tlf. Val 

King Records. Inc. 

1640 Brewster Ave. 
Labels Kng. Fed. Del. 
Ebo 

Mid-States Records. Inc. 
25 W. Court St. 

Labels: M-G-M. Lon 


Ohio Appliances, Inc. 
804-8 Sycamore St. 
Labels: RCA 
Supreme Dlstr. Co. 
Court and Broadway 
Labels: Clf 

Cleveland 

Benart Dlst. Co. 

327 Frankrort St. 

Labels. Gly. Roc, Cor. 
Atl. Mon. Ge. FS. 
Ron. Dan. Ats. Got. 
TC. RIH. Gat. Ky. 
Pal. Pea. Duk. Zod. 
Ess, Her. Dot. Tic. 
Rma. WO. Mod. RPM. 
Sun. Spe. Fla. Mtor. 
Brk. Tru 

Capitol Record Dlst. Co. 
104 St. Clair Ave.. N.W. 
Labels: Cap 

Columbia Record Dis- 
tributors. Inc. 

1480 West Ninth St. 
Labels: Col 
Custom Record Dlst. 

1737 Chester Ave. 
Labels: X. Ben. Grv 
Decca Dlst. Corp. 

746 W. Superior Ave. 

Labels: Dec 

King Records. Inc. 

1714 Chester St. 

Labels: Kng. Fed. Del 
Lance Dlst. Co. 

2307 Prospect Ave. 
Labels: Fab 
Main Line Cleveland, 
Ind. 

5005 Euclid Ave. 
Labels: RCA 
Malverne Dist. Co. 

1735 Chester Ave. 
Labels: Jub. Dom. Der. 
GTJ. Con 

Ohio Record Dlst. Co. 
1737 Chester 
Labels: Cdl. Oke. Cha, 
Uni. Fan. YP. 7-11. 
Ala. Sco. Int, Orf. 
Nas. Exc. Luc. Che. 
Chs. Apo. All. Sav. PJ. 
TAR. Sta. Imp. Cdc. 
Rep. JD. Val. Hwd. 
Sdy. Clf. Epl 
•Bob Politl 
1524 E. 123d St. 

Labels: Bel 
•Wally Ranson 
Box 863 

WarrenviUe Heights Br. 
Labels: Bel 
Sanborn Music Co. 

736 Superior Ave. 
Labels: M-G-M, Lon 
Columhus 
Colso Distributors 
2088 Sullivant Ave. 
Labels: Gre 

Dayton 

Spencer Jewelry Co. 

39 S. Main St. 

Labels: LA 

Ifuhhard 

Muslc-Please. Inc. 

Box 228 

Labels: Dom, Old. Gre. 
Tre. Hwd. Sdy 

Oberlin 

Radio Station WOBC 
32 E. College St. 

Labels: Yoe 

Toledo 

New Line Record Dlst. 
Co. 

1465 Belmont Ave. 
Labels: TAR 
Ben Rubin Dlst. Co. 

1034 Grand Ave. 

Labels: Dec 

Main Line Distributors, 
Inc. 

380 W. Erie St. 

Labels: RCA 

Vienna 

Trumbull Record Sales 
Labels: Dom 

Warren 

Mid-America Record 
760 Bonnie Brae S.E. 
Labels: Ats 


OKLAHOMA 


Oklahoma City 

Capitol Record Dlst. Co. 
1219 W Main St. 
Labels: Cap 
Dulaneys 

825 N. W. Second St. 
Labels: RCA. Grv 
Gramophone Enterprises 
1011 N.W. Fifth St. 
Labels: Gly. Roc. Cdl. 
Cha. Uni. Mon. GE. 
Ron. Fan, 7-11. Ala, 
Sco. Int. Orf. Che. 
Chs. Apo. Der. Got. 
TC, Dev. RIH. Sav. 
Eso. Pmu. Gat, Ky, 
Pal. Duk Pea, Ess. 
Her. Zod. Dot. Wal. 

WJ. WO. RPM. Mod, 
Sta. Sun. Imp. Fla. 
Mtor. Cdc. Brk. S&S, 
RGA. Tru. GTJ, Con 
King Records. Inc. 

612 North Hudson St. 
Labels: Kng. Fed. Del 
•Gene Lybarger 
1716 N. Meridian Ave. 
Labels: Bel 
Leo Maxwell Co., Inc. 
409 N. Classen Blvd. 
Labels: Dec. Cor 
Miller- Jackson Co. 
111-115 E. California 
Ave. 

Labels: Col 


Music Servlqe Co. I 

1011 N. W. Fifth 8t. ? 

Labels: Jub 
Oklahoma Record Co. 

627 N. W. .Second 3t. 

Labels: Atl, FS, Lon. 
Nas. Exc. Luc, Spe. 
Rep X. Hie. Epi, Tif, 
Sdy. Hwd 
Wolfe Dlsts. 

710 N. W. Second St. 
Labels: M-G-M. Old 
Southern Mercurv. Inc. 
1011 N. W. Fifth St. 
Labels: Abb. Fab. Val. 
Mer 


OREGON 


Portland 

Bargelt Supply Co. 
1131-1135 S. W. Wash- 
ington 

Labels: HR. Sue 
B. G. Record Service 
337 N. W. Sixth Ave. 
Labels. Cdl, Oke. Atl. 
Cha. Jub, Unt. Gaa. 
FS. Ron. Fan. Ara. 
7-11. Sco. Ala. Int. 
Orf. Luc, Chs. Che. 
Apo. Der. Sav. Pal. 
PJ, Zod. Ess. Dot. 
Sou. Mod. RPM. Sta. 
Sun. Imp. Spe. Fla. 
Mtor, Cdc, S&S. Tru. 
Rep. Abb. Fab. X. 
Aud. Grv. Sdy. Hwd. 
Val 

Harper-Meggee, Inc. 
1506 N.W. Irving St. 
Labels: RCA 
Love Electric Co. 

(Branch) 

936 W. First St. 

Labels: Col 

Oregon Record Dlst. Co. 
827 S.W. 13th St. 
Labels: Cor, Lon. Brk. 
RGA 

N. Pacific Supply Co. 
2025 N. W. Overton St 
Labels: RCA 
•Edgar A. Parks Jr. 

1215 N. E. 157th Ave. 
Labels: Bel 
J E. Redmond Supply 
Co. 

325-327 N.W. Sixth Ave 
Labels: Dec 
Richter Record Dists. 
2115 N.W. Northrup St. 
Labels: M-G-M. GE. 

Mor. WJ. GTJ. Con 
Scandi-Tunes 
1631 N.E. Alberta St. 
Labels: Rud 


PENNSYLVANIA 


Derry 

Belle Recording Co. 

Box 485 
Labels: Tre 

Harrisburg 

D Ac H Distributing Co. 
2535 No. Seventh St. 
Labels: RCA 

Johnstown 

Ethel McNemar 
728 Railroad St. 

Labels: Hor 

Net* Hope 

♦Sid Graedon 
Box 139 
Labels: Bel 

Philadelphia 

Edward S. Bar3kv. Inc. 
2522 N Broad St.' 
Labels: M-G-M. Hlc. 

Ben 

Caoitol Record Dlst. Co 
1327 N. Broad St. 

Labels: Cap 
Cosnat Dist. Co. 

1710 North St. 

Labels: Gly. Roc. Atl 
Cha. Jub. Uni. Dom. 
PS. Ron. Nas. Exc. 
Dan. Che. Chs. Der. 
Dev. Eso. Pal. Ess 
. Her. Zod. Dot. Rev 
Sta. Cdc. Rep. GTJ. 
Con. Abb. Tlf. Sdy 
Hwd. Val. JD 
Decca Dist. Corp. 

1934 Arch St. 

Labels: Dec 
Gotham Record Corp. 
1628 Federal St. 

Labels: Cdl. GE. Fan. 

Rud. Pea. Duk. PJ. 
Grimes Music Pub- 
Mod. RPM. Fla. Mtor 
Ushers 

250 S. Broad St. 

Labels: GMP, Vod, Hok. 
C-O 

John -Harold Co. 

1618 N. Broad St. 
Labels: Cor. Lon. All. 
Brk 

King Records, Inc. 

1242 N. Broad St. 

Labels: Kng. Fed, Del 
Lesco Dlstr. 

17 S. 21st St. 

Labels: YP, CRG, Riv 
HR. Sue. WJ. Win 
S&S 

♦Abraham Lewis Plot- 
nick 

1135 Passmore St. 
Labels: Bel 
♦Bernhard A. Scheller 
341 N. 16th St. 

Labels: Bel 

Stuart P. Louchhelm Co. 
1220 N. Broad St. 
Labels: Col 



• Review 

talen1_ 


20-5666 

X, THINGS WE USED 10 DO I 


The Cash Box 


1oQ EXCELLENT 

I ROSEMARY BELAIN 
I (RCA Victor 20-5666; 47-5666) 

© “THIS IS WHY l LOVE YOU" I 
(2:18) [Highland BMI— -Zappone] 

I Victor has another potential hit in I 
I this pretty lilter given a warm mu- 
ltiple voice reading by Rosemary 
iBelan. Thrush has a terrific voice and 
■ equally outstanding material. She 
■ should make the grade^ 


ih nnks. Ops, 
for All 
Those Spins 


Rickard Afai/mah 


MERCURY RECORDS 


KNOWN FROM COAST TO COAST 

LESLIE DISTRIBUTORS 

ONE-STOP RECORD SERVICE 


NEW YORK 
750 — 10th AVE. 
(Phone: Plata 71977) 

Cable Address: Expo lewd, N. Y. 


HARTFORD, CONN. 
1 26 Vi WINDSOR ST. 
(Phone: HA. 5-7123) 
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THE BILLBOARD 





BE INDEPENDENT! 

PRESS INDEPENDENT! 

WESTERN RECORD PRESSERS ASSOCIATION 

. . IOS ANGELES, CALIFORNIA 

„ end all inquiries 

c o The Billboard, 6000 Sunset Blvd., Hollywood 28, Calif. 


TREND RECORDS 

650 N. SEPULVEDA, LOS ANGELES, CALIF. 


EDDIE DEAN PRODUCTIONS, INC. 

Suite 407, Sunset Arts Bldg. 

6087 Sunset Blvd., Hollywood, California 


NEW DISTRIBUTOR IN DETROIT 

ARC DISTRIBUTING CO. 

4600 WOODWARD 
DETROIT 1, MICH. TE 2-1290 

EXCLUSIVE DISTRIBUTORS FOR 
RCA— LABEL "X" 

RCA-GROOVE 

NOW SERVINC MICHIGAN AND NORTHERN OHIO 


Forced to return to tho Entertainment Field 
By Popular Demand 


EDDIE 

dean 


AMERICA'S 


GOLDEN COWBOY 


Sfor of Radio, Stage, 
Television and Motion 
Pictures 


(IN YOUR LOVE) 

NOW 

Preparing Television 


Show 


AVAILABLE SOON 

FOR CLUB AND THEATER ENGAGEMENTS 


THE SURPRISE HIT 
ALBUM OF THE YEAR! 


T L-1500 

Write for your free catalog. 

DEPT. B 


"PUT A LITTLE SWEETENIN'" 


ANNOUNCES 

The opening of the Eddie Dean Productions, Inc., Suite 
407, Sunset Arts Bldg., 6087 Sunset Blvd., Hollywood. 
California. 


Latest Intro Release 


Marnel Dlst. Co. 

1622 Falrmount Ave. 
Labels: 7-11, Ala, RIH, 
Sav, Pmu. Sou, Wal, 
Imp, Spe, RGA, Pab 
David Rosen, Inc. 

855 N. Broad 8t. 

Labels: Oke, Mon, At®, 
Pie, WO 

Raymond Rosen St Co., 
Inc. 

2121 Market St. 

Labels: RCA 
Transdisc Corp. 
c/o Harris 
4517 Wayne Ave. 

Labels: X, Orv 

Pittsburgh 

Alco Record Dlst. Co. 
1204 Forbes St. 

Labels: Atl, Jub, Mon, 
7-11, Sco, Int, Ala, 
Orf, Chs, Che, Der, 
WO 

Capitol Record Dlst. 
Corp. 

2020 W. Liberty Ave. 
Labels: Cap 
Danforth Corporation 
6500 Hamilton Ave. 
Labels: Col, Oke, Epl 
•Charles Davis 
14 Maplewood Ave. 
Crafton 
Labels: Bel 
Future Dlst. Co. 

1300 Wylie Ave. 

Labels : Apo, Spe 
Hamburg Bros. 

213 Galveston Ave. 
Labels: RCA 
King Records, Inc. 

1437 Fifth Ave. 

Labels: Kng, Fed, Del 
Lomakin Music 
633 Liberty St. 

Labels: Fan 
National Record Mart 
324 Diamond St. 

Labels: Gat. Ky 
Record Dlsts, Inc. 

906 Forbes St. 

Labels: M-G-M, Uni. 

Got, Sav, Pea, Duk, 
Sta. SAS, RGA. OTJ, 
Con 

Standard Dlst. Co. 

1705 Fifth St. 

Labels: Cor, Cdl, Ron. 
Dan. TC, Dev, RIH, 
Gat, Ky, Pal, Ess. 
Zod, Dot. Sun, Imp, 
Mtor, Brk, Rep, Abb, 
Aud. Tlf, Sdy, Hwd. 
Val 

•Frank Stanko 

429 E. Garden Rd. 

Labels: Bel 

J. A. Williams Co. 

401-435 Amberson Ave. 

Labels: Dec 

J. W. Young Dlst. Co. 

1206 Forbes St. 

Labels : Ats, Cdc 

Scranton 


McGregor’s Inc. 

1071 Union Ave. 

Labels: RCA 
Music Sales Co. 

1117 Union Ave. 

Labels: M-G-M, Cdl, 

Cba, Uni, PS, Nas, 
Exc, Che, Chs, Apo, 
Der. Got. RIH, Rud, 
Sav, Pal, Ess, Dot, 
Pea, Mod. Sta, Sun, 
Imp. Spe, Fla, Mtor, 
RGA, Tru. Rep, Abb, 
Tlf, Sdy, Hwd. Val. 
JD. X 

Stratton Warren Hdwe. 
Co. 

37 E. Carolina Ave. 
Labels: Dec. Cor 
Tennessee Music Sales 
1087 Union Ave. 

Labels: Gly, Roc. Gat. 
Ky, Zod. Cdc, GTJ, 
Con 

Woodson St Bozeman, 
Inc. 

733 Somerville 
Labels: Col, Oke, Epl, 
TNT 

Nashville 

Buckley Dlst. Co. 

1707 Church St. 

Labels: Cha. RIH. Gre, 
Mod, RPM, Sun, Imp, 
Fla. Mtor, Pea. Sdy, 
Hwd 

Coastline Distrs., Inc. 
535 Fourth St. 

Labels: Dom 
Ernie's Record Shop 
179 Third St., North 
Labels: Cha, Apo, Cha, 
Che, Got. TC, RIH, 
Mod, RPM. Sun, Imp, 
Fla. Mtor, Pea. Hwd 
Hermitage Music 
423 Broad St. 

Labels: Sun. Sdy, Hwd 
King Records, Inc. 

515 4th Ave., S. 

Labels: Kng. Fed, Del 
Music City Dlst. Co. 

403 Lea Ave. 

Labels: Nas, Exc, BR, 
Dot, Rina, Tic, Sun, 
S&S. Abb. Fab. Sdy, 
Hwd, Val. JD 
Gene Nobles 
1837 Primrose Ave. 
Labels: Mod. RPM 
Tennessee Music Sales 
415 Main St. 

Labels: Gly, Roc. Mon, 
GE, FS. Ron. Ats, BR. 
Gat. Ky. Pal. Ess, Zod, 
WO. Cdc, S&S, GTJ. 
Con 


TEXAS 


Amarillo 

Dulaney’s 

1420 N. E. Third St. 
Labels: RCA, Grv 


Capitol Record Dlst. 
Corp. 

500 Wyoming Ave. 
Labels: Cap 
Scranton Supply St 
Mach. Co. 

634 Wyoming Ave. 
Labels : Dec 


RHODE ISLAND 

Pawtucket 

Conte Distributors 
61 Division 8t. 

Labels: Gre 
Eddy St Company 
43 Hospital St. 

Labels: RCA 


SOUTH CAROLINA 

Rock Hill 

•James Melton 
462 Willowbrook Ave. 
Labels: Bel 

Mercury Record Dlst Co. 
419 First Ave., So. 
Labels: Hlc, Mcr 


SOUTH DAKOTA 

Sioux Falls 


Warren Radio Supply 
115 S. Indiana Ave. 
Labels: RCA 



Gallatin 


Randy's Record Shop 
321 W. Main St. 

Labels: Atl. Cba. Jub, 
Che, Chs, Apo. Got, 
TC, RIH. Dot. Mod, 
RPM, Sun, Imp, Fla. 
Mtor, Pea 

Knoxville 

Chapman Drug Co. 

516 State St. 

Labels: Cap 
C. M. McClung Co., Inc. 
501 W. Jackson Ave. 
Labels: RCA, Grv 

Memphis 

Labels. RCA 
Glenn Allen, Inc. 

1146 Union Ave. 

Labels: Atl, Jub, ,Cap 
GE. Ron. 7-11, Int. 
Orf, Sco, Ala, Ide, 
Her, Win. RPM. Grv 
King Records, Inc. 

1092 Union Ave. 

Labels: Kng, Fed, Del 


Arlington 

•William Bryan Shaw 
1400 Bennett Dr. 

Labels: Bel 

Dallas 

Adleta Co. 

1914 Cedar Springs Ave. 
Labels: RCA, Grv 
Big State Dist. Co. 

137 Glass St. 

Labels: Cor. Cdl, Oke, 
Atl, FS, YP, Nas, Exc, 
Chs, Che, Apo, All, 
Pea, Dot, Spe, Brk. 
Tru, Rep, JD, Hwd. 
Sdy. TNT. Epl, Hlc, 
X. Abb 

Capitol Record Dlst. 
Corp. 

1801 N. Industrial Blvd. 
Labels: Cap 
Dobbs of Dallas 
135 Leslie St. 

Labels: M-G-M. Tlf 
Decca Dlst. Corp. 

139 Cole St. 

Labels: Dec 

Gramophone Enterprises 
Labels: Gly. Roc, Cba, 
Jub. Uni, Mon, Ron, 
Fan. 7-11, Ala. Int. 
Orf, Sco, Old. Der. 
Got. TC. Dev, RIH, 
Sav, Eso. Pmu, Gat. 
Ky. Pal, Duk, PJ, Ess. 
Her, Zod, Rma, Tic, 
wo. Sta. Sun, Imp, 
Cdc. S&S. RGA, GTJ, 
Con 

King Records, Inc. 

146 Leslie St. 

Labels: Kng. Fed, Del 
Medaris Co., Inc. 

1202 Dragon St. 

Labels: Col 

Southern Mercury, Inc. 
1035 Levee St. 

Labels: Mer, WJ, Mod, 
RPM. Fla. Mtor, Val, 
Fab, Clf 

South Coast Amuse. Co. 
137 Glass St. 

Labels: GE 
Trinity Distributors 
1033 Levee St. 

Labels: Lon 

El Paso 

Boyd Dist. Co. 

2209 Mills St. 

Labels: Cap 
Frontier Distributing 
Co. 

1200 E. Missouri St. 
Labels: M-G-M 
M. B. Krupp Dlst. Co. 
309 S. Santa Fe St. 
Labels: Cdl. Atl, Cha, 
Jub, Uni, Crl, GE. FS. 
Ala, 7-11, Sco. Int, 
Orf, Old. Luc, Apo, 
Der. Pal, RIH, Sav, 
Ide. Pea, Duk. Ess, 
Fie, Dot. Sou. Tim. 
WJ. Win. Sta, Sun. 
Imp, RGA, Tru, Rep, 


GTJ, Con, JD. Val. 
Hwd, Sdy, TNT, Fab, 
Abb 

Albert Mathias St Co. 
113 S. Mesa St. 

Labels: Oke, Col, Epl 
Midland Specialty Co. 
425 W. San Antonio St. 
Labels: RCA 
Momsen -Dunnegan- 
Ryan Co. 

800 E. Overland St. 
Labels: Dec 
•Sam Paparone 
3717 Nations Ave. 
Labels: Bel 
Sunland Supply Co. 

1200 E. Missouri 
Labels: Cor. Mon, Ron, 

Lon, WO. Mod. RPM. 
Spe, Fla, Mtor. Brk, 
X. Grv 

Houston 

H. W. Dailey Co. 

314% E. 11th St. 
Labels: Dec 

Gramophone Enterprises 
1906 Leel&nd St. 

Labels: Gly, Roc, Cba, 
Jub. Uni, Mon, Ron, 
Fan. 7-11, Ala. Int. 
Orf, Sco. Der. Got, 
TC. Dev, RIH. Eso. 
Pmu, Gat, Ky, Pal. 
Her. Zod. WO. Sta. 
Sun. Imp. Cdc. S&S. 
RGA, Tru. GTJ, Con 
Hummingbird Record 
Co. 

3804 Travis St. 

Labels: TNT 
House of Music 
48 Pinedale St. 

Labels: Ced, ML, Wal 
King Records. Inc. 

1408 Jefferson St. 
Labels: Kng, Fed. Del 
Southern Mercury, Inc 
1218 Leeland Ave. 
Labels: Mer. MJ. Mod. 
RPM. Fla. Mtor, Fab. 
Clf. Val 

South Coast Amuse- 
ment Co. 

314 E. 11th St. 

Labels: M-O-M, Cdl. 

Oke. GE, FS. Nas. 
Exc. Che, Chs. All. 
Rud. Dot. Rep, Hwd, 
Sdy, Grv, Epi, Hie, X. 
Abb 

Straus-Frank Co. 

4000 Leeland Ave. 
Labels: RCA 
Trinity Distributors 
1218 Leeland Ave. 
Labels: Lon 
United Record Dist. Co. 
1902 Leeland Ave. 
Labels: Cor. Atl, Sho, 
Apo, Sav. Spe. Brk, 
Pea 

•Stanley Smith 
5326 Keystone 
Labels: Bel 
R. Warncke Co. 

3445 Leeland Ave. 
Labels: Cap, TNT 

San Antonio 

General Appliance Co. 

1201 E. Houston St. 
Labels: Dec 
•Larry Boal 

2302 Texas Ave. 

Labels: Bel 
R. Warncke Co. 

121 Navarro St. 

Labels: Cap 

San Benito 

Rio Grande Music Co. 
P. O. Box 861 
Labels: Ide 


UTAH 


Ogden 
Carl Santoro 
2667 Lincoln Ave. 
Labels: All 

Salt Lake City 

W. H. Bintz Co. 

433 W. Third St. 

Labels: Oke. Col, Epl 
El Rancho Cordova 
543 W. Third St. 
Labels: Ide 
Flint Distributing Co. 

P. O. Box 1470 
Labels: RCA 

Roy Koerbor 

159% S. Main St. 
Labels: Crl. FS. Old. 

WJ. Win, RGA 
Mt. States Dist. Co. 

622 S. State St. 

Labels : Cap 

Salt Lake Hdwe. Co. 

P. O. Box 510 
Labels: Dec 
Standard Supply Co. 

531 S. State St. 

Labels: M-G-M, Cor, 

Mon, Fan, Lon. WO. 
Imp, Brk 
Zion Dlst. Co. 

2667 Lincoln Ave. 
Labels: Val 

Salt Lake City 

Davis Sales Co. 

106 W. Third, So. 
Labels: Abb. X, Grv, 
Sdy. Hwd 


Richmond 

Allen Dist. Co. 

420 W. Broad St. 

Labels: Gly. Roc, Cba, 
Jub. Uni. Lon, BH. 
Apo. Nas, Exc, Chs, 
Che, Der, BR, Got, 
TC, RIH. Sav. Pal. 
Pea. Duk, Zod, Ess, 
Her. Dot, Mod, RPM, 


M»RCH S, i»54 

Sta, Fla, Sun, Imp, 

Spe, Mtor, Cdc, Tru, 

Rep. JD. Val. Hwd. 

Sdy. Fab. Abb 
BenJ. T. Crump Co.. Inc. 
1310-34 E. Franklin St. 

Labels: Col, Oke. Epl 
King Records, Inc. 

216 E. Main St. 

Labels: Kng. Fed. Del 
Virginia Dist. Corp. 

1837 Broad St. 

Labels: Dec. Cor 
Wyatt-Comlck, Inc. 

Grace at 14tb St. 

Labels: RCA. Grv ^ 


WASHINGTON 


Seattle 

Artist Record Dist. Co. 
3131 Western Ave. 
Labels: Gly, Roc. CRG, 
Luc. Chs. Che, S&S 
C & C Dlst. Co. 

3131 Western Ave. 
Labels: Cba, Jub, Mon, 
FS. Fan. YP, All. Der, 
RIH, Rud. Sav. Mer, 
Dot. WO. Mod. RPM, 
Sun, Imp, Spe. Fla, 
Mtor, Tru, Abb. Clf, 
Sdy. Hwd, Val 
Capitol Record Dlst. Co. 
620 Eastlake Ave. 

Labels: Cap 
•Frank Conklin 
10257 Rainier Ave. 
Labels: Bel 
Decca Dlst. Corp. 

3131 Western Ave. 
Labels: Dec 
Fidelity Electric Co. 

960 Republican St. 
Labels: RCA 
Harper-Meggee, Inc. 

960 Republican St. 
Labels: RCA 
Love Electric Co. 

318 Westlake Ave., N. 
Labels: Col, Oke, Epl 
Morrison Music Co. 

. 720 Queen Anne Ave. 
Labels: Mor 

Northwest Tempo Dist. 
Co. 

310 Ninth Ave.. N. W. 
Labels: M-G-M. Atl. 

Uni, GE. Ron. Kls, 
Ala, 7-11, Sco. Int, 
Orf, Old, Apo. Mor, 
Pal, Ess, WJ. Win, 
Cdc, Kng, Fed., Del, 
S&S. Pea, GTJ. Con, 
Fab. JD 

Oregon Records Dist. Co. 
3131 Western Ave. 
Labels: Cor. Lon, Brk, 
RGA 

Spokane 
Columbia Electric St 
Manufacturing Co. 

123 South Wall St. 
Labels: Col, Oke, Epl 
Tinling & Powell 
706 E. Sprague Ave. 
Labels: HR, Sue 


WEST VIRGINIA 


Charleston 
Lou Sowa Records 
711 Bigley Ave. 
Labels: BR 
Cardinal Distributing 
Co. 

821 Quarrler St. 
Labels: Col 
King Records, Inc. 

804 Donnally St. 
Labels: Kng, Fed. Del 

Huntington 

Van Zandt Supply Co. 
1123 Fourth Ave. 
Labels: RCA 


WISCONSIN 


Madison 

Tell Music Dlst. Co. 

2702 Monroe St. 

Labels: Cor, Brk, Rep, 
Orv. X 

Milwaukee 
Capitol Record Dlst. Co. 
1434 N. Farwell Ave. 
Labels: Cap 
Decca Dist. Corp. 

321 E. Chicago St. 
Labels: Dec 

Demo Records Dlst. Co. 
1415 N. 21st St. 

Labels: Dem 
•John M. Kropf 
1540 N. 21st St. 

Labels: Bel 
Major Dlst. Co. 

626-628 E. Ogden Ave. 
Labels: Mon, WO 
Morley-Murphy Co., Inc. 
5151 W. State St. 

Labels: Col 
Taylor Electric Co. 

112 No. Broadway 
Labels: RCA 

Sheboygan 
Sheboygan Radio St 
Record Center 
1210 N. 8th St. 

Labels: Plk 



Cheyenne 
Forbes MubIc Company 
1818 Carey Ave. 

Labels: HR, Sue 


Copyrighted material 
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CANADA 


Calgary, Alberta 

T. W. Peacock, Ltd. 

216 12th Ave., W. 
Labels: Cor, Brk 
Taylor, Pearson St Car- 
son. Ltd. 

308 Fifth Ave. 

Labels: Oua, M-G-M, 
Mer 

Vancouver, 

British Columbia 
Dance Craft 
1406 W. Broadway 
Labels: Win 
Johnston Appliances, 
Ltd. 

6239 Victoria Drive 
Labels: Cor, Brk 
Mackenzie. White St 
Dunsmulr 
1100 Venables St. 

Labels: Qua, M-G-M. 
Mer 

Radio Sales Service, 

Ltd. 

971 Richards St. 

Labels: Cap 
Texal, Ltd 
1132A Burrard St 
Labels: YP, Ara, Lon 
Winnipeg, Manitoba 
Modern Products Co. 
1373 Portage Ave. 

Labels: BU. YP. Ara, 
Win 

Monarch Record Dlstrs. 

Galt Building 
Labels: Qua, M-G-M. 
Mer 


Sparling Sales, Ltd. 

H. G. Young Sales Co. 

120 King St. 

Labels: Pmu 

Labels: Cap 

Lachine, Quebec 

London, Ontario 

Compo Co., Ltd. 

Capitol Record Dlst. Co. 

2377 Remembrance 

100 St. George St. 

Labels: Cor. Brk 

Labels: Cap 

Sparton of Canada. Ltd. 

Montreal, Quebec 

Labels: Col 

•Larry Bernier 

Toronto, Ontario 

1440 Bernard Ave., W. 
Apt. 16 

Apex Records, Ltd. 

Labels: Bel 

670 Richmond St.. W. 

Blltmor Records Co. 

Labels: Cor, Brk 

2560 Mayfair Ave. 

•George Blakey 

Labels: Bil 

31 White Pine Ave. 

Canus Distr. Ltd. 

Labels: Bel 

63 Prince Arthur St., E. 

Canadian Music Sales 

Labels: LA 

1261 Bay St. 

Capitol Records of Can- 

Labels: Old 

ada, Ltd. 

Capitol Records of Can- 

216 St. Paul St.. W. 

ada, Ltd. 

Labels: Cap 

122 Adelaide St. 

Elite Recording Co. of 

Labels: Cap 

Canada 

Mackay Record Dlstrs. 

417 St. Peter St. 

30 Duncan St. 

Labels: Ced, Eco, He, 

Labels: YP 

Riv 

Margas Dlstr. Agency 

The London Gramo- 

807 Yonge St. 

phone Corp. of Can- 

. Labels: BU, Ara, Arr 

ada. Ltd. 

Morris Dlst. Co. 

2123 St. Catherine St. 

1580 Queen St. W. 

E. 

Labels: Fan, Sav, PJ, 

Labels: YP 

QTJ, Con 

•Floyd McGregor 

Phono-Vision Dlst. 

Pocket Books of Canada, 

Corp. 

Ltd. 

124 Dundas St. 

330 Liege St.. W. 

Labels: Kis 

Metrodlsc, Inc. 

Quality Records 

6016 Sherbrooke St.. W. 

380 Birchmont Road 

Labels: Cor, Rod, Qua, 

Labels: M-G-M. PS. Der, 

M-G-M. Brk 

Pal, Ess, Qua. WJ 

Muslmart of Canada 

Gordon V. Thompson 

Pascal Bldg. 

902 Yonge St. 

901 Bleury St. 

Labels : Ron, Gav 

Labels: Dan 


Sni-Don Sales Co. 
456 Graig St.. W. 
Labels: Sue, HR 
•Distributor Contact 
Man 


TERRITORY OF 
HAWAII 


Honolulu 

Hawaiian Elec. Supply 
Co. 

930 Clayton St. 

Labels: Dec 
Honolulu Paper Co., 
Ltd. 

1105 Kaplolanl Blvd. 
Labels: Col 
House of Music, Ltd. 
2166 Kalakau Ave. 
Labels: YP 
Microphone Music 
222 N. Berctonla St. 
Labels: Tic 
Musical Distributors 
166 Mokauea St. 

Labels: Cor, Lon. Brk 
Nylen Bros. 6c Co., Ltd. 
P. O. Box 2958 
Labels: Cap 
Thayer Piano Co. 

P. O. Box 562 
Labels: Win 
•Norman Wright 
c/o Henry M. Snyder St 
Co. 

381 Young Bldg. 

Labels: Bel 
Wahiawa, Oahu 
Wahlawa Electronic 
Service 

Labels: Mon. WO 


Portland 

• Continued from page 45 


ly instructed servicemen on an 
entire machine at each session, 
recently began breaking down the 
procedure so that only one phase 
of the machine was handled at 
each meeting. 

Larry' Hornbeck, manager, said 
that the new method promoted 
better operator relations by mak- 
ing it easier for operators to 
understand the machine. He add- 
ed, “It also aids sales efforts by 
assuring buyers that the phono- 
graph can be serviced at the most 
efficient levels.” 

Classes are held every third 
Tuesday under the direction of 
John Detweiler, service manager 
for the company. Students are 
servicemen and operators from 
Oregon and Southwestern Wash- 
ington, and classes are held in a 
room set aside at the firm’s head- 
quarters. 

Separate sessions are given for 
such problems as electric selector, 
the mechanism of the trip relays, 
interpretation of symptoms on the 
trouble-shooting chart and remote 
control. 


Magnecord 

• Continued from ; j£e. 45 


music obtainable,” Roberts said, 
“and will be reproduced with the 
finest high fidelity equipment ob- 
tainable. At present there are 
over 4,000 recordings being repro- 
duced, giving operators a wide 


selection in various styles of 
music.” 

Roberts explained that the 
distribution of these machines 
would be handled thru juke box 
distributors, making it easier for 
operators to handle both lines. 

Location Potential 

Possible locations for the unit 
are endless, Roberts said. He 
pointed out that such spots as 
radio stations, schools, hotels, 
individuals, churches, industries, 
hospitals, aviation companies, 
government agencies, industrial 
laboratories and a host of others 
arc only beginning to see the 
advantages of having continuous 
music. 


Special Offer! 

30 Conductor 

JUKE BOX 
CABLE 

Brand New— Perfect 

28 conductor 
1 conductor *16 
Color codod, elastic In- 
sulated with brown plas- 
tic jacket overall, Vfe-tn. 
diameter. Heat, water 
and acid proof. 


'i'Wktw i 


500 I.. 
reels 
only.. | 

Minimum order SO* ft./ 
$05.56 Quan. limited. 
Semple on re a west. 


TERMS: Check with order or 
50% doion. balance C.O.D. 

D. COLEMAN A SONS 

Oept. B. 4515 W. Addison St. 
Chicago 41, III. SPrlnt 7-5600- 



MUSIC OPERATORS 
CONVERT YOUR 
Seeburg Selectomatic 100- A 
78 RPM to 45 RPM 

In less than one hour on location. No Holes to drill or tap— No machining of 
any kind. All you nood is our kit. Precision Machined Parts complete with 
instructions. Modernize your equipment. Increase its value and earning 

$98.50 F.O.B. Los Angeles 

One-third with order. Balance C.O.O. 

Place your order today with your Distributor or send direct to: 

NELS KELSON, Sales Mgr. 

D. We PRICE CORPORATION 

11161 West Pico Blvd. 

Los Angeles 64, California 


Everyone looks to 

SEEC0 

For the Finest in Latin American 
Recordings 

e 

flu It'll 

RECORDS 
tor It & B and Jan 

30 West 60H| St., New York 23. N. Y. 


0 Get These Dot Hits! ( 

q THt HILLTOPPFRS SINO ^ 

• "FROM THE VINE • 

• CAME THE GRAPES" • 

• "* e 

"Time Will Tell" 

• Dot #15117 * 


INSURANCE 

ALL RISK 
JUKE BOXES 

BROADWAY 
BROKERS CORP. 

150 II roadway. New York St 

REctor 2-2195 
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BULK VENDING: NEW GAINS 


Keyed to Greater Machine, 
Product, Price Versatility 


C H I C A GO, Feb. 27.— Bulk 
vending is earmarked for im- 
portant gains this year following 
new machine and vended price 
versatility coupled with wider 
product variety. With recent 
strides in opening additional 
prestige and volume-location 
fields, such as supermarkets, 
national drug and other chain 
enterprises, bulk vender opera- 
tion has achieved the first major 
moves toward recognition as a 
profitable, dependable and qual- 
ity product phase of automatic 
merchandising since its initial 
mushrooming growth in the “de- 
pression” era. 

The “new look” of bulk equip- 
ment, itself, keys the pace of 
present and future expansion. 
Attractive chrome, paint, glass 
and plastic used on new models 
assure customer attention, con- 


fidence. And with his greater 
variety of products offered, thru 
the greater variety of locations, 
bulk is also tapping a new adult 
customer field while at the same 
time retaining the expanding 
moppet market. 

Highlight Gains 

Highlights of the advancement 
in machine design: Multi-product 
vending wheels, interchanged on 
location in minutes, which adapt 
units to several types of products 
and at the same time offer a 
like variety of portion adjust- 
ments. 

Easier, more convenient “full 
for empty” merchandise compart- 
ment changes via new carrying 
equipment for ratemen, simpler 
substitution on location. 

Dual coin mechanism permit- 
ting vending of penny ana nickel 
portions at choice of patron, or 


Vender Plan Cracks 


Office Locations 


either singly with only minor 
adjustment on location. 

New attractive metal cabinet 
or pipe stands for single or mul- 
tiple unit mounting. 

Product- wise, bulk venders 
have been adding to the basic 
nut and ball gum offerings. 
While still accounting for major 
shares of the total vending vol- 
ume, both items are now actually 
benefiting by such “competition 
in variety” as more and better 
(Continued on page 118) 


New Ice Cream 
Pint Vender 
In Production 

5-Selection Unit 
To Cost $1,370; 
Hold 365 Pints 


New N. Y. Operation Sets Up Automatic 
Feeding Service in Franklin Stores 

NEW YORK, Feb. 27. — Mid- 


Manhattan’s office buildings, hav- 
ing replused countless assaults by 
food vending operators, this week 
showed signs of giving in to a 
young operator, in the automatic 
merchandising business four 
months and out of college four 
years. 

While industrial locations have 
been blossoming and prospering 
in this metropolitan area of 12 mil- 
lion persons, office locations, em- 
ploying hundreds of thousands in 


Denver Cig Ops 
Eye Filter Tips 
As Sales Slump 


Mid-Manhattan alone, have been 
virtually neglected. 

To most veteran, operators, the 
reason for the neglect is obvious — 
servicing costs and problems in 
the heart of the world’s most 
heavily concentrated population 
center are tremendous, and most 
offices employ so few persons as 
to make an in-plant feeding oper- 
ation unprofitable. 

However, Gerald McClosky, 
a 1950 graduate of the State Uni- 
versity of Iowa, an industrial en- 
gineer and a cost accountant, these 
problems can be beaten. This 
week, at the first installation by 
his newly organized Vendime Cor- 
poration, he demonstrated how he 
goes about beating them. 

Two of the biggest deterrents to 
office in-plant feeding operations 
(Continued on page 111) 


MILWAUKEE, Feb. 27.— Pro- 
duction of a new automatic five- 
selection pint package ice cream 
vender was announced by William 
J. Wawrzonek, inventor of the 
machine and head of the Pint-O- 
Matic Company. The unit is being 
produced by the William A. Benz 
Sheet Metal Products Company 
and will be sold thru Pint-O- 
Matic. 

Initial output is set at 30 ma- 
chines month, to be doubled in 
two months. 

The machine has a capacity of 
365 pints, 115 in vending position. 
It is 36 inches wide, 69 inches high 
and 29 2 inches deep, and is priced 
at $1,370 f.o.b. Milwaukee. 

Altho a complete sales program 
has not yet been formulated, 
Wawrzonek has already signed a 
contract with Land O’ Lakes 
Creameries, Inc., for exclusive use 
of the machine in the following 
seven States (excepting the Mil- 
waukee area): Wisconsin, Illinois, 
(Continued on page 117 ) 


MAGAZINE VENDING 


DENVER, Feb. 27.— Operators 
in the Denver area are giving 
serious study to vending filter-tip 
cigarettes as the result of an un- 
precedented increase in sales dur- 
ing the past 90 days. 

Sales slumping in many loca- 
tions are directly traceable to the 
more than 100 per cent increase 
which filter tips have registered 
in the mountain capital during a 
three-month period. According to 
Bernard Schaffner. co-ow r ner of 
Flaks & Company, which supplies 
most of the city’s seven large 
cigarette vending firms, this stems 
from the emphasis on lung cancer 
investigations. Customers, who 
formerly dropped a quarter into 
the familiar cigarette vender, are 
instead walking out their way to 


Round Up Probes 
Problems, Future 

CHICAGO, Feb. 27. — Automatic the current issue of Tide, sales 


selling, via vender, of magazines 
has more merchandising factors to 
whip than the mere matter of 
mechanical perfection. But in 
spite of such factors, at least two 
major publishing companies con- 
tinue to explore vending machine 
possibilities for their magazines — 
Time, Inc., and Reader’s Digest. 

A current report on the progress 


and advertising trends sister pub- 
lication of The Billboard and 
Vend. 

The Tide report follows: 

Stuart Powers, newsstand pro- 
motion and merchandising man- 
ager of Time, Inc., say. he has a 
machine that finally promises to 
eliminate most of the mechanical 
snags (of magazine vending). 


of magazine vending experiments However, Powers feels that even 


(Continued on page 118) by both companies is featured in 


USED MACHINE TRENDS 


Coffee Venders Pace 
Market; 3-Year Report 


CHICAGO, Feb. 27. — Coffee 
venders continued to hold top 
position in the “wanted” category 
on the used machine market dur- 
ing February and January, while 
dropping from first place in the 
January “for sale” listing to sec- 
ond in February. 

Coffee equipment also held star 
honors as a high demand unit in 
February. 1953, and 1952, when 
it was in second position and first 
place as “for sale” equipment in 
the same month last year. 

Other high demand types of 
vending equipment in the first 
two months of 1954 were ciga- 
rette, candy and cup soft drink 
machines. In the like period one 
and two years ago, a fourth 
vender type was the ice cream 
machine. 


In the “for sale" category for 
February, 1954, candy, ice cream 
and cup soft drink units tied for 
first place. In January, candy 
was in second and ice cream and 
cigarette equipment tied for third 
spot. 

Cup soft drink was the second 
most offered vender type in Feb- 
uary, 1953, followed by bulk nut, 
candy and ice cream units which 
tied for third position. In the like 
month of 1952. candy and ciga- 
rette venders held top place as 
most offered units, followed by 
cup soft drink, coffee and bulk 
nut units which tied for second 
spot. 

Analysis of the trends in used 
vender types offered for sale and 
(Continued on page 112) 


this unit, invented by a Philadel- 
phia teacher and now being tested 
in 10 locations (mainly airports) 
does not wholly answer all the 
snags when it comes to vending 
magazines. 

“Magazines,” he said, “fill three 
of the requirements laid down by 
(Continued on page 118) 


Dr. Pepper Ups 
Net in 1953; 
Cite Venders 

DALLAS, Feb. 27.— The Dr. 
Pepper Company reported a 9.5 
per cent increase in sales and a 
14 per cent boost in net earnings 
per share for 1953. Gross profits 
last year climbed to $5,933,918 
from $5,273,408 in 1952. Net earn- 
ings after income taxes hit $652,- 
647.03. compared with 1952’s 
$574,168.97. equivalent to 93 cents 
a sl)are. 

Leonard Green, president, 
the annual report singled out the 
single - drink Dr. Pepper cup 
(Continued on page 118) 


Cig Problems Aired 
At NAMA Meeting 

P-M V-P Lauds Ops; Cites Statistics, 

Public Relations, Health Questions 


ST. SIMONS ISLAND, Ga„ 
Feb. 27. — The current state of in- 
flux in the cigarette industry as a 
whole, and the resultant changes 
now underway in the vending of 
the product, spotlighted attention 
on the talk given by George 
Weissman, vice-president of Philip 
Morris & Company, at the National 
Automatic Merchandising Associa- 
tion sectional meeting here this 
week (26-27). 

The major part of Weissman’s 
address follows: 

“ . . . I am here today because 
of the mutuality of interest which 
has existed between the vending 
industry and Philip Morris these 
many years ... I am here because 
the eighth annual Census of Vend 
recently outlined the following 
picture of your business for 1953: 
‘‘More than $1 billion in coins 
were dropped into your machines 


last year, an all-time record, sur- 
passing 1952 by $200 million. 

“Nearly 500,000 cigarette vend- 
ing machines sold approximately 
70 billion cigarettes, or 18 per 
cent of the national domestic total 
for $760,000,000 vending sales, or 
half the vending industry's total 
income. 

However, the Census also noted 
that cigarette packs sold per ma- 
chine per week declined fro an 
average of 120 to 119. This may 
be accounted for by the greater 
number of machines, but there is 
: another factor which I would like 
to discuss later. 

“That is the current picture of 
your side of the (cigarette) indus- 
try and it is one on which you 
are to be congratulated. For rare- 
ly in our nation’s history has an 
industry made such giant strides 
(Continued on page 117) 


C&C Sets Finance 
Plan for Operators 

$100 Down, $12 a Monrh for 44 Months 
Buys Unit; Will Also Back Cup Venders 

ENGLEWOOD, N. J„ Feb. 27.— 


The drive of Cantrell & Cochrane 
to become a major factor in the 
drink vending industry began to 
take direction this week with the 
announcement by George T. Her- 
ald, head of the newly created 
vending and fountain sirup de- 
partment (The Billboard, Febru- 
ary 27) that a finance plan for 
operators has been approved. 

Herald said that any qualified, 
established operator could pur- 
chase the Super Soda Bar, a vend- 
er made for C&C canned carbon- 
ated drinks by Spacarb-Juice 
Bar, on the following terms: $100 
down and $12 a month for 45 
months, for a total cost of $640. 
Technically, C&C, which under- 
writes the units, is owner of the 
vender until the last payment is 
made. Tho the machines are ac- 
tually leased for 44 months, the 


Perfume Units 
To Diversify 
Ace Cig Route 

DENVER, Feb. 27. — Lou David- 
off, president of Ace Cigarette 
Company, announced this week 
that the company would shortly 
begin installing perfume venders 
in theater locations thruout the 
city. 

Vending a spray of nationally 
known perfume brands for a 
dime, the venders have been ac- 
corded good reception by theater 
owners, according to Davidoff. 

“Curiosity appeal” is counted 
(Continued on page 112) 


operator owns the equipment out- 
right at the end of the lease period. 

Coupled with C&C’s effort to 
promote sale of its product thru 
canned drink venders will be an 
attempt to establish the brand as 
a sirup supplier to cup drink op- 
erators. Herald said that C&C 
will finance cup drink venders to 
any operator who meets its re- 
quirements in regard to experi- 
ence and stability. 

The firm currently makes the 
following sirups for the vending 
(Continued on page 118 ) 

Atlas Officers 
Tour South; 
Name Distribs 

ATLANTA, Feb. 27.— Wallace 
Jenkins, president, and Meyer 
Abelson, sales executive, arrived 
here today on their sales trip to 
introduce the Atlas Manufacturing 
& Sales Company’s Atlas Master 
to the trade. The pair recently 
completed a West Coast sales trip 
and are currently touring the 
South. 

Jenkins announced that the fol- 
lowing firms have been named 
Atlas distributors: Master Sales & 
Service, Dallas, Tex.; Bert Fraga, 
Standard Specialty Company, San 
Francisco, Northern California, 
Washington and Oregon; Moe Ma- 
dell, Northwestern Sales & Serv- 
ice, New York, and J. Sehoen- 
bach, Brooklyn. 


Used Machine Trends 


Trends in the used vending machine market based on 
analysis of The Billboard’s and its sister publication Vend’s 
Market Place. Vender types appear in order of highest demand 
in the “for sale” and “wanted” categories. 


February, 1954 
Coffee 
Cigarette 
Candy 
Cup Drink 
(cold) 

Bulk Nut 


Wanted to Buy 

January, 1954 February, 1953 February. 1952 


Coffee 
Candy 
*Cup Drink 
(cold)- 
Cigarette 
♦Bulk-Pop- 
corn-Bulk 
Nut 


Cup Drink 
(cold) 
Coffee 
Ice Cream 
•Candy-Ciga- 
rette 


Cup Drink 
(cold) 
•Coffee-Ice 
Cream 
Candy 


February, 1954 
•Candy — Ice 
Cream — 
Cup Drink 
(cold) 

Coffee 
Cigarette 
•Bulk Nut- 
Juice 
Gum 
•Popcorn 
Milk 

•Indicating Ties, 


For 

January, 1954 
Coffee 
Candy 
•Ice Cream 
Cigarette 
Cup Drink 
(cold) 

♦Bulk Nut- 
Juice- 
Gum 


Sale 

February, 1953 
Coffee 
Cup Drink 
(cold) 

•Bulk Nut - 
Candy- 
Ice Cream 
Cigarette 
•Juice- 
Gum 
Popcorn 


February, 1952 
•Candy' 
Cigarette 
•Cup Drink 
(cold)- 
Coffee- 
Bulk Nut ' 
•Juice- 
Gum 


Copyrighted material! 
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Karl Guggenheim's 

amazing new 
action charm 


MYSTIC 

ACTION 

MAZE 



per thousand F.O.B. N. Y. 

Kids wiH have hours of fun and excite- 
ment with this truly action charm. A 
real game where the little ball goes 
’round and ’round and vending machine 
profits go up. What a combination! 
Hade of styrene plastic and in assorted 
colors, this little “mis*" charm is sure 
to amaxe everyone! 

Cel the Ball Rolling Nowl 

Order from your distributor 


New Office Location Plan 

• Continued from page 110 



ip (West . . . 

SALES STIMULATOR 

WE'VE RELEASED IN 
A LONG TIME 

AGTir 

TOILET BOWL 



F.O.B. N.Y. 

Cmm( in assorted two-tone rich colors. 
Vends perfectly — t at a lime — li rockets 
as well as machiaes with ball gum 
wheels— Also fits capsules for merchan- 
dise tending. Has loop for chaining! 

Wrlto, Phono or Wiro Your 
Orders 


PAUL A. PRICE CO. 

55 Leonard St., New York 13 


have been the route servicemen’s 
and vehicle expense. McClosky 
solves these problems by elimi- 
nating them. He has no route 
servicemen; he owns no trucks. 

Thursday (25). McClosky opened 
his first location, the Franklin 
Stores Building. erected four 
months ago near Pennsylvania Sta 
tion. Sandwiches, soft drinks, cof 
fee, pastry and ice cream were on 
the house for the 250 employees. 
Starting Friday (26) they paid. 

Key to the Vendime system is 
the resident service manager. Tom 
Montrowl, Franklin Building su- 
perintendent, keeps the venders 
stocked, takes care of cleaning and 
repairs, and is responsible to Ven- 
dime for the operation. A regular 
employee of Franklin Stores, he 
is paid a straight salary by Ven- 
dime. McClosky will spend three 
weeks with Montrowl to make 
sure he knows every unit on the 
installation thoroly. 

The Franklin installation has a 
Bert Mills coffee machine, a Spa- 
carb four-drink cup vender, a 
I Fred Hebei ice cream vender, 
Stoner pastry, candy and sand- 
wich units and a changemaker. 
Sandwichs are delivered daily at 
11 a.m. Other supplies are kept in 
! a basement storage room which 
McClosky also uses for his office 
and are brought up by Montrowl 
to the first-floor lunchroom. 

The lunchroom itself, once used 
for general office and mail room 
space, is being converted into a 
place able to seat 60 persons at a 
time. Feeding is n three shifts, 
from 11:45 to 1:30. 

McClosky is able to get his sup- 
plies to the location without using 
trucks. He merely has the supplier 
deliver directly to the location, 
where the resident service manager 
j stocks the venders and puts the 
surplus supplies in storage. He 
reels that he will be able to order 
in enough quantity for each loca- 
tion so that direct supplier deliv- 
eries will be feasible. 

McClosky is an old hand in en- 
tering new fields. When he re- 
ceived his degree in industrial en- 
gineering from Iowa in 1950, he 
took a job as an assistant cost 
accountant with the John Reber 
bakery in New York. He had no 
previous training in cost account- 
ancy. From Reber he went to the 
Airborne Accessories Corporation, 
Hillside, N. J., where he eventual- 
ly was named head cost account- 
ant. 

One of McClosky’s business as- 
sociates, a large New York real 
estate operator, complanied to 
McClosky about the mess, time 
loss and elevator tie-ups entailed 
m feeding employees of a build- 
ing operated by the real estate 
concern. 

McClosky was asked to do a 
time and cost study of the feeding 
problem in the interests of em- 
ployee efficiency. McClosky ex- 
amined all possible methods of 
in-office feeding, and from a cost 
and efficiency basis, the answer 
came out automatic merchandis- 
ing. 

At that time, McClosky admits 
he didn t know a solenoid from a 
slug rejector, but he wanted to 
learn all about vending. He spent 
time with manufacturers such as 
Spacarb and Lyons Industries and 
managed to pick up a basic vend- 
ing training. 

To this knowledge he applied 
his cost accounting principles, fig- 
uring. He prepared tables of how 
much volume an installation must 
do to show a profit, figuring such 
items as sales per vender, gross 
sales, cost of sales, gross margin, 
labor, parts, insurance, legal and 
accounting, postage, travel, enter- 
tainment, storage, notes payable, 
interest and commission. 

Tables were set up for 4, 8, 12 


IMMEDIATE DELIVERY! 

HMS Penny-Nickel 
Combination 

$16.50 Eo., 100 or more 
$16.95 Eo., less than 100 

(Packed 4 to case) 


SPECIAL TRIAL! 

4 Victor HMS machines 
plus 25 lbs. roasted and 

sal,ed SO J 95 ! 

Pecans * 84 95 | 


Write for our cir- 
cular on Victor 
models; also, our 
complete charm 
and merchandise 
list. 

, t „ \ 


n 

d I 



weem 


VENDING SERVICE 


590 Albany Ave. Brooklyn -3. N. t 
Phone: Heiident 4-5J5I 


and 16-machine installations, with 
daily, weekly and monthly break- 1 
i even figures. 

Vendime was incorporated in the 
fall of 1953 by McClosky and 
Robert P. Loeffler, then produc- 
tion manager of a brassiere fac- 
tory. Total vending experience of 
the pair was a round zero. 

Survey plays an important part 
in the Vendime operation. Before 
the Franklin installation was made 
McClosky knew about as much 
about the firm as did the chairman 
of the board. 

Clerical Help 

One of the first things he de- 
termines is the number of clerical 
employees. He reasons that ex- 
ecutives are not particularv good 
customers in that they often have 
business luncheons and can not 
be counted upon to eat in. Clerical 
employees, on the other hand, have 
shorter lunch periods and don’t 
usually stray too far from their 
desks. 

Vendime is currently setting 
up plans for two large Mid-Man- 
hattan locations which it plans to 
have operating in a month or so. 
One of these, on Madison Avenue J 
and 43d Street, has 400 employees ' 
in one office, where the automatic 
lunchroom will be located. Later, 
he plans to set up other automatic 
feeding set-ups in various floors 
of the same building. 

4 Points 

In selling locations. McClosky 
plans to emphasize four points: 

( 1 ) The heavy burden on eleva- 
tors and the janatorial service re- 
quired when food is brought to the 
building during lunch hours is 
reduced. 

(2) Waiter service ends when 
Vendime begins. Waiter spillage 
is eliminated. 

(3) Health regulations are met 
and exceeded in Vendime instal- 
lations. 

(4) Employees will no longer 
have to leave the building for ex- 
tended periods of time. Telephone 
costs will be reduced. Time spent in 
coffee collections will be a thing 
of the past. 

At the Franklin .ocation, survey 
blanks were distributed to all em- 
ployees. They were asked to check 
their favorite beverage flavors, the 
way they ordinarily drink coffee, 
ice cream and sandwich and pastry 
choices. 

The sandwich vender is a four- 
selection unit, with roast beef, 
ham, and ham and cheese available 
every day and the fourth selection 
varying from tuna to salmon to 
chicken salad to shrimp salad. 
Roast_beef sells for 50 cents, ham 
for 35 cents and ham and cheese 
for 45 cents. Altho the vender 
sells at only one price at a time, 
McClosky inserts change in the 
less expensive sandwiches to take 
care of the price differential. 

10 Per Cent Commission 

The commission arrangement at 
Franklin Stores is 10 per cent to 
go to the employees’ welfare fund. 
McClosky makes it a point to 
notify the employees of this to 
gain their support of the installa- 
tion. 

Employee wishes arc regarded 
as commands by McClosky. For 
example, of the 225 employees who 
lunched at the automatic cafeteria 
Thursday, virtually all said they 
had excellent lunches. Several, 
however, said the coffee was a bit 
too dark, and others wanted more 
sandwiches on rye bread. 

McClosky was there to hear the 
suggestions. Other suggestions will 
no doubt appear on the survey 
sheets. The following day the cof- 
fee was lighter and more sand- 
wiches were made with rye bread. 

While one location doesn’t nec- 
essarily make an operation, the 
Franklin Stores installation, if it 
is any criterian, may be the start 
of the first large-scale in-office 
feeding route in New York. 



I ^Auto-Photo Studios Give 
Investment Security 
with Greater Profit 

Profits know no season for Auto-Photo 
Studio operators. Auto-Photo business 
is a year around business. And better 
yet, it is a year-after-year business, too. 
Auto-Photo Studios do not become 
obsolete. Do not lose their customer 
appeal. Auto-Photo Studios depreciate 
less than any other coin machine of 
any category. 

Auto-Photo Facts ! 

• Lower operating costs and higher prof- 
its than any other vending machine I 

• Higher gross because customers know 
and appreciate the difference! 

• Locations remain productive for years 
because customers appreciate quality 
photos that do not fade. 

• Your business builds because 4 differ- 
ent photos for 2 5t — offered only by 
Auto-Photo — is a bargain that every- 
one appreciates. 

• Auto-Photo Studios are completely 
automatic — easy for customer — easy 
for operator. 

For Greater Profits and Investment 
Security, Write Today! 

Room 806— Palmer House 
M. O. A. Convention 


Auto-Photo Co., Inc. 

1452 So. San Pedro St., Los Angeles 15, Calif. 


CIGARETTE MACHINES 



Cols. — 420 Cap. 


All machines vend King Size and 
Standard Brands in all columns— in- 
cluding matches. Can be set for either 
25c or 30c operation. ($5.00 addition- 
al for 30 c vending.) 

UNEEDA CIGARETTE VENDORS 

Model E, S cols.. 140 cap 545.00 

Model E, 6 cots., 168 cap 75.00 

Model E, 8 cols., 240 cap 85.00 

Model A, 6 cols., 180 cap 87.50 

Model S00, 9 cols., 350 cap 9S.00 

ROWE CIGARETTE VENDORS 

Imperial. 6 cols., 180 cap 5 85.00 

Imperial, 8 cols., 240 cap 95 00 

Royal, 8 cols., 320 cap 100.00 

President, 10 cols., 475 cap 135.00 

Crusader. 10 cols., 475 cap 155.00 

CANDY MACHINES 

Rowe Candy Machine, 120 Bar Cap., 

8 cols 5 85.00 

OuGrenier Candyman, 72 Bar Cap 49.50 

Uneeda Candy. No 8ase, 102 Cap. ... 45.00 

Stoner Candy Machine, Pre-War, 

8 cols., 160 Cap 135.00 

SODA and COFFEE MACHINES 



WRITE FOR INFORMATION 
Our Paints are VENDERIZED. Prevents Peeling, 
Flaking and Rusting. All Equipment Uncondi- 
tionally Guaranteed. Trade Prices. 

1/3 Deposit Balance C.O.D 


UNEEDA MODEL E 

4 cols . — 200 cap. 

Kin* Sixe or 
Regular 
SPECIAL 

$75.00 


UNEEDA VENDING SERVICE, INC. 

" The Nation's Leading Distributor of Vending Machines" 
NEW . . . RECONDITIONED LIKE NEW 
250 Meserolc Street, Brooklyn 6, N. Y. • HEgeman 3-6295 



BALL & VENDING GUMS 
BUBBLE, CHICLE 
& CHLOROPHYLL 

New LOW factory prices 


Bubble Ball Cum, I40-17D 

b 210 ct 24* lb 

Clor-o-Vend Bill Cum. 

140 It 210 ct 40* ib 

Clor-o-Vend Chicks, 275 (t 

j 320 ct 45* Ib 

Chicle Chicks. 320 b 520 ct. ..36* Ib. 
Bubble Chicks. 320 b 520 ct. . .30* Ib. 
The*# LOW prices F.O.B. factory 
150 Ib. lots. 

AMERICAN CHEWING PRODUCTS CORP. 

Mt. Pleasant b Fourth Ave*. 
Newark 4. N. |. 



Buy the New Victor HMS Penny- 
Nickel Vendor on Torr 
Time Payment Plan 

Price $16.95 each (packed 4 per cate) 

TIME PAYMENT PLAN In lot* ot 8 or more. 24 week* 
to pay. SMALL DOWN PAYMENT. 

8 HMS Vendors # $16.95 oa $135.60 

Finance charge 75* ca 6.00 

$141 .60 

I Cheek with order $ 21.60 

24 Post-dated weekly checks of $5.00 each $120.00 

$141.60 

When ordering, specify vending wheel desired. 
Write for credit application and full detail*. 


ROY TORR 


- LANSDOWNE, PA. 


Giving friendly service and liberal financing since 1910 


112 


VENDING MACHINES 


THE BILLBOARD 


MARCH 6. 1954 



Brand New! 

Vidor 

MODEL 

HMS 

$16.95 each 

Leu than 100 

$16.50 each. 

100 or more 

Write for free 
32 page 

catalog. 

Parkway 

Machine Corp. 

715 Ensor St. 
Baltimore, Md. 


Stoner Brochure 
Op Location Aid 

AURORA, 1)1., Feb. 27.— Stoner 
Manufacturing Corporation has 
prepared a new package type 
product literature brochure for 
distribution to its salesmen and 
to operators. 

The brochure features the full 
line of Stoner equipment, sepa 
rate sheets on each machine de- 
tails up-to-date specifications, cur- 
rent prices, etc. To facilitate con- 
venient reference filing and 
usage, an envelope folder is pro- 
vided. 

Stoner officials note that op 
erators should find the presents 
tion ‘‘highly useful and informa- 
tive on actual location selling.” 





Mi had Hm good! 


mtewm 


PROFIT MAKER 

‘ , 

» 0 h Com and 

,h« mod*" 1 


~ Mini 
•Hk Hie best 
in year 
f lenHery! 

Aim 


Jfon&fJfai&L. 


YOU'VE BEEN ASKING FOR 

— Prefilled — saves time on route! 

—Big 8 V 2 lb. capacity globe with “showcase” 
sides! 

— Automatic loader positions charms against 
glass sides for maximum visibility! 

— All die-cast — s turd y — sealed coin boxes 
available! 

—Also Vends NUTS and CANDY! 

MFC. & SALES CORP. Phone: ORchard 1-7725 
Menufadurers of Coin-Operated Vending Machines Since 1925 


Get Full Particulars! Write, Wire or Phone TODAY! 



VICTORS 

MODEL HMS 

PENNY-NICKEL 
COMBINATION VENDOR 

The Most Flexible Bulk Vendor 
Fver Constructed 
★ 

£ MACHINES | 

The answer to "extra profit*" from voor present 
location* . . . and the perfect machine for opening 
new location*. You can change MODEL HMS over 
to ANY operation in a matter of tecond*. Nothing 
extra to buy ... no tpacial tools needed . . . noth- 
ing to put on or take off. 

VENDING WHEELS 

2 104 — For Chicle Treets or Chloro Treet * — (7 pc*, 
each portion) 

x 105 — Merchandise Vending Wheel with adiuster 
plate. 

r 106— Ball Gum Wheel vend* 140, 170 or 210 count 
gum with or without charms. 

CAPACITY: 7Vi lbs. 210 count ball gum. 
IMPORTANT: Specify Which Wheel You Desire. 

6 Decals furnished with each machine. 

PRICES: 

Less than 100 machines $16.95 ea. 

.100 or more 16.50 ea. 

Packed and sold 4 machines per case. Minimum 
shipment: 1 case. 

Prices P.O.B. Factory. Patents Applied for. 


see you* neares r victor distributor 

VICTOR VENDING CORP. 

5701-13 W. GRAND AVENUE CHICAGO 39, ILLINOIS 


RECONDITIONED MACHINES 0 

FOR LIMITED TIME ONLYI A 


Of) 


6 Col. 
GY 
GUM 
VEHDOt 


With 600 pieces •# 
assorted Adorns Gum 

0W1 517^5 EA. 



Porcelain finish, screw 
type lock top A bottom 


SPECIAL 


$$95 EA 


ATLAS S« 
ALMOND 
TRAY 
VENDOR 
Special Deal) 
1 Mach. A 
S lbs. of 
Almonds 
1700 Count) 
$10.95 



POP CORN SEZ 

Clean— 
Ready for 
Location— 
10 c Mecha- 
nism 

549.5° 

EA. 



SILVER 
KING 
1< or 5 < 
Bulk com* 
pletely re- 
conditioned 


Write for Catalog of New A Used Vendors , Accessories & Supplies 
Full Cask With Order Less Than $20.00. All Others '/j Deposit, Balance C.O.D 


RAKE COIN MACHINE EXCHANG 


f C09A SPRINC CARDEN STREET LOmbard 3-2676 PHILADELPHIA 23. PA. 
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Index 


of Advertised Used 
Machine Prices 

llllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllflllllllllllllllllllllllllllllllllllt 

Vending Machines 



Issue of 

Issue of 

Issue of 

ls«ue of 


Fet 27 

Fet. 20 

Feb. 13 

Feb 6 

Acorn It 

56.50 

58 50 

58.50 

58.50 

Aecrn Tab Gum (TO col ) .. 

22 55 

21.95 


21.95 

Adams Gum Vendor <6 col.).. 

27.25 

27.25 

17.25 

17 25 


7.4* 

7.45 

7.45 

7.45 

Advance No. 11 Mdse 

5.55 

5 95 

5.95 

5.95 


8 50 

8 50 

8.50 

8 50 

Ajax, (8 col.) 

125.00 

125 00 

125.00 

125. 0C 

Athletic Scale (Mercury).... 

49 50 




Atlas 5c 

20 95 




25c Ball Point Pen Vendor.. 

49 50 




Bradley, 2 selection 

275 00 

275 00 

275 00 







C-8 Electros 

250.00 

250.00 

150.00 

150.00 

Cole-Spa 600 






7 45 

7.45 

7 45 


Craig Ice Cream Vender. 20c. 

210 00 

220.00 

210.00 

210.00 


49.50 

49.50 

49 50 

49.50 


325.00 

100.00 125 00 

125 00 

125 00 


95 00 2 .5 00 

55- 00 115-00 

95.00(2) 115.00 

95 00(2) 


225.00 

225 00 

125.00 

115.00 125. OC 

DuGrenier S (7 col.) 


85 00 



Eastern Electric Cigarette 










Exhibit Card Vendor, lc.... 

15.00 

15.00 

1500 

15.00 

Fool Ease 

75 00 

75 00 

75.00 

75.00 


229.501 laie) 

129.50' late) 



Hawkeye Hot Popcorn 

55.00 

55 00 

55 00 

55 00 

Hershey lc (2 col.) 

650 

6 50 


6. 50 

Hot Snack Bar (5 col.) 

150-00 

150.00 

150.00 


Hupp Cold Drinks 

220 00 

110.00 

110.00 

110.00 

Keeney Electric (9 col.).... 

150 00 

150.00 

150.00 

150 00 

Kleenix 5c or 10c 

4*50 

49 50 

49.50 


Kalva 3 Selective Bottb 





Vendor 

125.00 

125.00 

125.00 

125 00 


8® 50 

89.50 

89 50 

8950 

Master le A 5c 

7.95 

7.95 

7.95 

7.45 7 95 

Master lc 

6.95 7.45 

6.95 7.45 

6.95 7.45 

6.95 

Master 5c 

7.45 

7.45 

7.45 

7.45 

Mills Candy (8 col.) 

298.50 

198.50 



Mill' (ab Gum 

17.00 27.50 

16.50 27.50 

16.50 


'ational Candy (6 col.) 




69.50 

National Candy (9 col.) .... 





National 930 

230.00(2) 

ISC.00'2) 

130 0012) 

130.00(2) 

Nat onal 950 

145 00-2) 

145.00i2) 

145.00(2) 

145.00(2) 

National Electric Clgarella 





Machine 

75.00 

75.00 

75.00 

75 00 

Northwestern 33 Ball Gum. . . 

7.95 

7.95 

7.95 

7.95 

Northwestern Deluxe 






13.95 

1395 

13.95 



7.95 

7 95 

7.95 

7.95 


12.50 17.35 

12 SO 17.35 

12.50 



22.50 17.35 

12.50 17.35 

12.50 

12.50 17.35 


69.00 

69.00(2) 

69.0012) 

69.00(2) 

Northwestern Tab Gum 

18.95 25.95 

18.95 25.95 

18.95 



65.00 

6500 

65 00 

65. 0C 


45.00 

65 00 

65 00 



145.00 

14* 00 

145 00 

145.00 


145.00 

145.00 

145.00 

145.00 


19.95 





15000 

150 00 

150.00 


Rowe Candy (8 col.) 

85.00 

85 00 

85 DO 

85 0C 

Rowe Crusader (10 col.).... 

255.00 

155.00 

255.00 



Rowe Diplomat Electric 

(8 col.) 

Rowe Imperial (6 col.) 

Rowe Imperial (8 col.) 

Rowe President (8 col.) 

Rowe President (10 col.).... 

Rowe Royal (8 col.) 

Rowe Royal (10 col.) 

Rowe Royal (9 col.) 

silver King 

Silver King Ball Gum 

Vendor «... 

Silver King lc Ball Gum 

Silver King lc Mdse 

Silver King. 5c 

Silver King Hot Nut 

Siros Brush Up 

Smoke Shop Lc-Boy 

Stoner Candy (“ col.) 

Super Vend Selective Drink 
Vendor, 3 Drinks 

Uneeda Candy 

Uneeda Challenger (8 col.)... 

Uneeda Electric (9 col.) 

Uneeda Model E (5 col.).... 
Uneeda Model A (6 col.)... 
Uneeda Model E (6 col.).... 
Uneeda Model E (8 col.).... 
Uneeda Model 500 (9 col.).. 

Uneeda Mode) 500 '15 col > 
Uncedapak Model 500 (9 col.) 
U-Select-lt 


158.00 
85 00 
*5 00 

255 00 

231.00 
iF5.00«2) 

200 00 
2*5 00 

100.00 


19.50 
7.45 
8 50 
> 7 50 

8 50 
29 95 
SO.OO 
239.50 

235.00 

325.00 


05.00 
220 00 
225 00 

65.00 
87.50 

) 75.00 

85.00 


235.00 

49.50 


150.00 
85 00 
95.00 

155.00 

135.00 
155.00(2) 

100.00 
145.00 
100 00 


7.45 
7.45 
7.45 7.50 

29 95 
50.00 


325.00 

65.00 

110.00 
125 00 

65.00 
87.50 

50.00 75.00 

85.00 

95.00 110.00 


135 00 
49.50 


150.00 

85.00 

95.00 

155.00 

135.00 
155.00:2) 

100.00 
145 00 
100.00 

8.50 


7.«5 
7.45 
7.45 7.50 


150 0C 
85-00 
95.00 

155.00 
135.00 150. 0C 

155.00(2) 

100.00 
145.00 
100.0C 

8.51 

19.50 
7.45 
7.45 8.50 
7.45 7.5C 


50 00 

135.00 

325.00 

65.00 

110.00 

125.00 

65.00 
87 50 

50.00 75.00 

85.00 

95.00 110.00 

135.00 

100.00 

49.50 


135 0C 

325-00 

65.00 

110.0C 

’.25.00 

65.00 

87.50 

50.00 75.00 

85.00 

95.00 110.0C 
135. 0C 
I00.0C 

49.50 


Used Machine 

• Continued, from page 110 


wanted to buy are a good barom- 
eter of the activity in the auto- 
matic merchandising of various 
products. Such availability and 
demand for vender types indicate 
those phases of vending which 
show the greatest expansion. 

For a detailed check of the 
trends in used vender demand 
and availability, see three-year 
comparison table. It is based on 
a check of Market Place adver- 
tisements appearing in The Bill- 
board and its sister publication. 
Vend, for the periods covered. 


Perfume Units 

• Continued from page 110 


upon to maintain sales thruout 
his own surveys, Davidoff said. 
He has found that many women, 
who are familar with famous 
perfume brands but who have 
never made any use of them, 
will respond to the offer. 

Distribution and servicing of 
the machines will be handled by 
Ace Cigarette Company’s estab- 
lished personnel, Davidoff stated. 
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real kid 
appeal 



precision-built in tho world's lorgest 
factory dgvotod exclusively to tko 
manufacture of bulk vonding machines. 

You'll find it easy to sell loca- 
tions with Oak's streamlined 
Rainbow. 10-columns to vend tab 
gum, charm candies, Hersheys. 
Guaranteed mechanically. 
Convert your Acorns— vend 
tab gum! 



MANUFACTURING COMPANY 

' 1 t42i KniGHTSSRIDQE a v£ 

' CULVER CltYj.CAi:fC«N)A 
eottern offree.-^, 

!’( \\Y KlVcl/d) 

5538 MISSION STREET • PITTSBURGH 3. PA 



The 

Greatest 

Ever! 

VICTOR 

MODEL 

HMS 


mere 
We also carry 
e complete line 
ef ball gum 
and charms at 
low, lew prices. 

Telephone: 
Emerson 4300 


L* 


H.B. HUTCHINSON, JR. 


860 North Ave. N E 
Atlcnto 6. Georgia 


m 


CHEWING GUM 

and 

CHLOROPHYLL TABLETS 

300 to lb. 

48c lb. 

BALL GUM (alt sizes) 

Abo Body Deodorisers— 
write for Information. 

SEA BRIGHT LABORATORIES 

1139 Ocean Ave., Sea Bright, N. |er. 
Sea Bright 2-0224 -J 


CIVE TO DAMON RUNYON 
CANCER FUND 
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• MW DISIGNS 

• NIW IDEAS 

• NEW FINISHES 

send 35£ 

Complete 
Sample Kit 

Jalw teeth • Silver tipp«d 
bvllefi • Ship -in -a -bottle 

• Light bulb 'Cameo ring*'. 

Record album* 

IMMEDIATE DELIVERY 

PEXNY KING 

COMPANY 

2533 Minion Street Pittsburgh 3, Pa. 


KORTH WESTERN 
10 SELECTOR 
GUM VENDOR 

Greatest 

Money-Maker 

We stock 
complete line of 
Northwestern 
Vendors, Peris, 
Accessories and 
Supplies. 

Immediate 

Delivery 

Like New 


..$li.9S 
12.50 
. 45.00 
, 4.95 

. 1.50 

, 7.50 

Vender 17.00 

complete lift of supplies. 

SALES CO.. INC. 

Blvd., Los Angeles 5. Calif. 


HELP YOURSELF 
TO MORE . , 
VENDING 
PROfITS 2 


VEND 


ivory Month 


Thru 


Money-Saving 


Subscription 


More vending men In all phases of the 
industry are using the money-saving, 
money-making ideas in VEND every 
month — to insure profits— to be up te 
date on every important development 
in the field. 

Leu than e penny a day — brings Ideas 
that could mean a fortune to wide-awake 
vending operators, manufacturers end 
distributors. 

SJ6N UP NOW — MAIL THIS COUPON 
TODAY 

Vend Mjfixliu 827 I 

2160 Patterson St., Cincinnati 22. Ohio 
Please enter my subscription to VEND tor 
Q1 year $4Q2 years 56 □ 3 years 57.S0 
□ Payment enclosed O Please bill me 
(Foreign rato, one year. 56) 

City. .«•••••••••• Zone... State.... | 

| Oc cupation | 

GIVE TO DAMON RUNYON 
CANCER FUND 


Vending Talks 
Highlight N. Y. 
Popcorn Meet 

NEW YORK, Feb. 27.— Vending 
will come in for serious consider- 
ation Tuesday (2) when the Inter- 
national Popcorn Association holds 
its regional popcorn and conces- 
sion conference in the North Ball- 
room of the Hotel New Yorker 
here. 

Topics will include "Candy Pro- 
motion" by Sam Rubin, ABC 
Vending Corporation, New York; 
■‘ Drink Machines Versus Counter 
Drinks" by Mel Berman, Tri-State 
Candy Company, Buffalo, and 
‘‘How Far Can We Go in Miscel- 
laneous Vending?” by Carl Siegel. 
Stanley-Warner Management Cor- 
poration, New York. 

Other subjects to be discussed 
will include “Covering the Pop- 
corn Field,” Hersch Yesley, Yesley 
Bros.’ Sales Corporation, Newton- 
ville. Mass.; "Covering the Oil 
Situation," James A. Ryan, Si- 
monin’s Sons, Philadelphia; "What 
Are. We Doing to Improve and 
Promote Popcorn Sales in Thea- 
ters?" Harold Newman, Andrews, 
Inc., Queens Village, N, Y., and 
“Are You Getting the Most Out 
of Your Ice Cream Promotions?” 
Nat Buchman, American Theater 
Supply. Boston. 

Also, ‘ The Future of the Pop- 
corn Industry and IPA,” J. J. Fitz- 
gibbons Jr., Theater Confections, 
Ltd., Toronto; "Cafeteria Versus 
Station Operation,” Larry Wal- 
lace, E. M. Loew’s Theaters. Bos- 
ton; "Food Cost and Items Used,” 
James Loeb, Walter Reade’s Thea- 
ters, Asbury Park, N. J.; "Inter- 
missions and What They Can 
Mean to Concession Selling," 
speaker to be announced, and 
"How IPA is Dedicated to Serving 
You,” Thomas J. Sullivan, IPA 
executive vice-president. 

An open floor discussion will be 
held with Bert Nathan, Theater 
Popcorn Vending Corporation. 
Brooklyn, as moderator. Nathan 
is also in charge of reservations 
for the meeting. 

Charles Okun, Coca-Cola, Peter 
Warren and Pepsi-Cola will be 
hosts to the popcorn men at lunch- 
eon and a cocktail party set for 
5:30 p.m. 

The supplementary program in- 
cludes the following round-table 
discussions: Manufacturer, whole- 
saler; j o b b e r-distributor, and 
broker. 


Hebei Vender 
Gets New Sign 

CHICAGO, Feb. 27.— An illu- 
minated metal sign designed to 
fit on top of the Fred Hebei Cor- 
poration’s five-flavor ice cream 
vender Js now available, Bernard 
N. Osmond, sales manager, an- 
nounced Tuesday (23). 

The sign, measuring 22 by 10 
inches, is metal with a plastic 
front panel. Copy can be altered 
easily to suit the vending operator 
or ice cream supplier. The metal 
is painted iceland blue to blend 
harmoniously with the color and 
design of the Hebei machine. 

The sign was designed "to 
further enhance the appearance 
and sales potential of the Fred 
Hebei machine,” said Osmond. 


Soft Drink Firms 
Give to Education 

NEW YORK, Feb. 27.— Eleven 
corporations in the carbonated 
beverages field contributed 
$13,470 to the support of medical 
education thru the Committee of 
American Industry in 1953, Alfred 
N. Steele, president, Pepsi-Cola 
Company and chairman of the 
CAI’s Carbonated Beverages Com- 
mittee, announced this week. 

Total corporation contributions 
to the CAI, a division of the Na- 
tional Fund for Medical Educa- 
tion, hit $1,367,979 last year, com- 
pared to $786,962 in 1952, a 74 per 
cent jump. Total niimb“r of con- 
tributing companies in 1953 was 
994, compared to 339 in 1952. 

Steele’s division is one of the 60 
industrial divisions of the CAI, 
headed by Colby M. Chester, hon- 
orary chairman of th board of 
General Foods Corporation. Cor- 
poration contributions are turned 
over to the National Fund for 
Medical Education, pooled with 
contributions from physicians and 
distributed tc the nation’s 79 med- 
ical schools in the form of annual 
grants. 


SUBWAY BLUES 


Vandals Cost 
Gotham Ops 
More Dollars 


NEW YORK. Feb. 27.— Thugs 
and vandals are becoming a source 
of concern to operators with loca- 
tions in New York subways. The 
ABC Vending Company, which 
operates both venders and news- 
stands in the Gotham under- 
ground, reported that 13 of its em- 
ployees were assaulted or robbed 
during January. 

“The situation is getting worse 
evei*y day.” a company spokesman 
said, "we are getting at least one 
robbery a day. ABC pays $200,000 
a year in. minimum guarantees to 
the New York Transit Authoi'ity.” 

The American Chicle Company, 
whose gum venders are operated 
by the Interborough N-'ws Com- 
pany, reported that 31 per cent of 
its machines had been vandalized 
during 1953. 

Interborough, which services 
12,000 venders on New York sub- 
way lines, estimated loss due to 
burglaries during 1953 at $50,000 
in cash, merchandise and damage 
to equipment. 


Paul Price Has 
Toilet Bowl Charm 

NEW YORK, Feb. 27.— Paul A. 
Price this week announced that 
his latest charm — a plastic toilet 
bowl — is currently in production, 
with immediate deliveries prom- 
ised. 

Price said the two-tone charms 
may be vended in Victor Rockets, 
in bulk gum, venders with ball 
gum wheels, and in capsules. 


Wis. Company 
To Mfr. United 
Coflee Vender 


DETROIT. Feb. 27.— With the 
announcement this week of the 
selection of a manufacturing 
source for its automatic brewing 
coffee vender. United Industries 
indicated that regular production 
models will be available shortly. 

David J. Ross, president of 
United Industries, reported that 
his firm’s Coffee-Teria will be 
produced under contract by 
United Refrigeration Company, 
Hudson, Wis. Price, however, 
was not set at press time. 

The Coffee-Teria, which incor- 
porates patented automatic brew- 
ing principles of Gold Prize Cof- 
fee Company’s (Chicago) non- 
coin Urn-O-Matic restaurant and 
institution unit (The Billboard, | 
February 13). is the second coin- 
operated model to offer a regular j 
grind self-brewed drink. The J 
first was designed by Square 
Manufacturing Company, Chi- 
cago. Latter, however, is being 
made available only to operating 
subsidiaries of ABC Vending Cor- 
poration (Square is a manufac- 
turing subsidiary). 
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“ An Eppy Exclusive— g 

* Vacuum-Plated 

1 PEARL-in-the-SHELL 


MANDELL GUARANTEED 
USED MACHINES 


N.W. OeLuxe l« t, St Comb »13 

N.W #39 It Pore 7.9$ 

N.W. »33 It Pore. B.G 7.95 

Master It Bulk Pore 7.45 

Ma»t*r St Bulk Pore 7.45 

Master It 6 5< Bulk Pore 7.95 

Columbus It Bulk 7.45 

Silver King It B.G. or Mdse 7.45 

Silver King 5t 7.45 

Exhibit Pott Card (Metal) 15. 00 

Advance 3D It B.G 7.45 

Advance >11 Mdse 5.95 


MERCHANDISE & SUPPLIES 


Pistachio Nuts. Jumbo Queen 5 

Pistachio Nuts, Vendor's Mix .... 

Pistachio Nuts, Shaik 

Cashew Whole 

Cashew Butts 

Peanuts, Jumbo 

Spanish 

Mixed Nuts 

Almonds 480 ct. 5 lbs. vac. pic 

Baby Chicks , 

Rainbow Peanuts 

Boston Baked Beans 

Jolly Beans 

Licorica Lozenges 


a s w rt^d_F^t jc hV^i “ iooVt !_! !_ 

Rain Bio Ball Gum7o7l sites, 200 
lbs. minimum. Prepaid, per lb. % 76 
Adams Gum, oil flavors, 100 ct... 44 

Wriglty's Gum, all flavors, 100 ct.. .47 

Suchard Chocolate, 200 ct 1.20 

Harshey's Chocolate, 200 ct 1.30 

_ Minimum Order ,_25_ Boxes _Assorted. 
Complete line of Parts, Supplias, Stands. 
Globes, Brackets, Charms. Everything 
for the operator. 

1/3 Deposit. Balance C.O.O 


NORTHWESTERN 

SALES AND SERVICE CO. 
MOE MANDELL 

446 W. 36th St., New York 18. N. Y 
LOngaerc 4 6467 


B Like finding a Pearl in an 
(§ Oyster— there's a simulated 
j* Pearl imbedded between 
two SHELLS. It's one of the 
a nicest • Charms we ever 
$ made. 

Sj The Shells are vacuum-plated in 
brilliant Sparkle Colors of Gold, 
Silver and assorted deep-toned and 
K rich sparkling colors, 

I tarnn p,r ,hou,,nif 

j* I J o -l amaica - New York 

«! Or: At Your Distributor 

X 

« This looks like it comes from 
^ TIFFANY. Nothing but the Best is 
x good enough for your machines 

| SAMUEL EPPY 

1 SCO., INC. ,”;&iTV. p !rr. 1 


All the news ef year industry 
every week in The Billboard . . 


/—f3~WO£ 


WEiCHT 165 LBS. 


DOWN 

Balance $10 Monthly 

400 DE LUXE 

PENNY FORTUNE SCALE 

NO SPRINGS 

Invented and made only by 

WAILING 

Manufacturing Company 

4650 W. Fulton St. Chicago 44. Ill 
Est. 1889 — Telephone: Columbus 1-2772 
Cable Address: WATLINCITE. Chicago 


Every conceivable kind of 

EQUIPMENT, SUPPLIES AND SERVICES 

hai been sold in The Billboard. 

1/ (ini l)u You Have To Settt 
Write 60X 666 

2160 Patterson Sl Cincinnati, Okie 


Money-Making, Money-Saving 
IDEAS FOR OPERATORS! 


o anil Gum? Tob 

Stick Gum? Merchandise? 

‘ r.rlom. 

Mi" 1 ; 7 I' -Tlarv Produce* 

ADVANCE 
Is the Vendor for You 

Cigarette Machines, 

All Models in Stock. 

Want more information? 
Write today to . • . 


\ i - — — 

Y — • /"-.f* Be Yours 

Valuable '^ orm ^| t °hout Cos?! 

Every Month . • • ** 


Every w . «■•>» -t;: 

ct,-,, be*? '.«j- •zztm 

helpful opUKd'hO FREE. !>»' lllinu.1- 

».»«■ T ° 9 “ 2 703 Bull AnMlco"* «•"' 

Corporation, 270J 
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ROUTE TO SUCCESS 


Coin Units Prove 
Good Ballroom Draw 


DENVER, Feb. 27.— A virtual 
newcomer to the amusement game 
industry has made a fast start with 
a new type multiple unit location 
here by combining a ballroom, 
club and game center under one 
roof. Ths firm known as Band 
Box Amusements, Inc., opened six 
weeks ago. 

The Band Box is an enterprise 
of Cliff Mitchell, formerly advance 
agent for the Lawrence Welk or- 
chestra, who settled in Denver 
only in January. Securing a 20- 
year lease on a four-story build- 
ing, containing ample room space 
for studio and a ballroom, Mitchell 
set up an unusual combination of 
offers. 

The ballroom provides dancing 
four nights weekly, including an 
Over 30 Club on Thursday 
nights, general dancing two other 
nights and teen- ge dancing on 
Sundays. No liquor is served, 
which is a distinct innovation in 
the Colorado capital. 

Other Features 

A recording studio is located on 
the top floor, a dancing school 
makes use of a large studio room 
and the ballroom, while the street 
floor contains a Western Corral 
record shop, operated by Rocky 
Starr, Denver cowboy bandleader, 
who is also featured in the ball- 
room, and a packaged liquor store. 
Western square dancing with 
Starr on the bandstand, is a Sun- 


Binks Appoints 
S. C., Mo. Reps 

CHICAGO, Feb. 27.— Distribu- 
tors for Missouri and South Caro- 
lina were appointed by Binks 
Industries, Inc., President Mel 
Binks announced Friday (26). 

Central Distributors, St. Louis, 
has been assigned Missouri. The 
firm’s principals are Tony Kou- 
pal, Norwood Veatch and Charles 
Kegel. 

The T. B. Holliday Company, 
Columbia, has the line for the 
South Carolina territory. T. B. 
Holliday owns the company. 

Binks is in production on Zipper, 
a five-ball counter gn -.e with in- 
line scoring, high score and com- 
petitive play. 


day night attraction which has 
caught on rapidly, according to 
Mitchell. 

On the second floor, adjacent to 
the checkstand, is the Circus Room 
which Mitchell set up in combina- 
tion with Paul Brower, veteran 
operator-owner of Amusement 
Machines Company of Denver. To 
provide plenty of entertainment 
during the slack hours of the 
evening, the Circus Room is a 20 
by 15-foot room, containing a long 
list of amusement machines. 

Featured units are Goalie, Sky 
Guns, Target Shooting, Slug Fest, 
Shuffle Alley, a Love Tester, Re- 
flex Photo unit and a group of 
pinball machines. Spaced around 
the walls of the Circus Room are 
brilliant murals, painted by 
Mitchell, who at one time was a 
commercial sign designer, plus a 
huge satin-clad figure of a clown, 
immediately opposite the entrance. 

Checkroom Pays 

For change-making convenience, 
a window on the left wall of the 
'Circus Room opens into the check- 
room, where an adequate stack 
of nickels is kept by the girl at- 
tendant. Now into its seventh 
week of operation, the Circus 
Room has shown record take, ac- 
cording to Brower, who considers 
it his No. 1 public relations as- 
set as well as a source of income. 
In addition to the amusement ma- 
chines within the room, he has 
provided two cigarette venders, 
two candy venders, numerous 
penny confection machines and 
even a hot coffee, chocolate and 
soup vender, in the food service 
unit attached to the ballroom. 

A coin-operated phonograph is 
provided in the ballroom, which 
shows heavy play during inter- 
missions, and the long break be- 
tween the Sunday afternoon teen- 
age dance and the Sunday night 
western frolic, according to 
Mitchell. “We just about cover 
the coin machine field,” he said, 
“all of which is heavily appreci- 
ated by customers of all ages.” 

Music for the club is provided 
by Frank White and his band, 
Denver favorites, as well as Rocky 
Starr, holding a commanding spot 
in the western music field. Thus, 
with two names, the highly spe- 
cialized separate dancing nights, 
and the Circus Room, Mitchell's 
new enterprise appears headed 
for success. 


Idaho Bells 
Move to Nev. 

RENO, Feb. 27. — A substantial 
number of the 3,600 bell machines 
formerly on location in Idaho 
cities and towns have been sold 
to Nevada business interests. 
Many are expected to be set up 
in new clubs in areas near the 
Jdaho-Nevada border. Idaho barred 
bell payout operations January 1. 

One of the up and coming 
near-by areas for bell and other 
coin machines is Virginia City, 
20 miles from Reno. This former 
ghost town, which had its heyday 
before the turn of the century, 
has been going thru a remarkable 
revival in the past two years and 
many business interests expect it 
to become a boom town again. 
Whereas mining caused the early 
boom, tourists are expected to 
bring about the new activity. 


Family Plan 
Coin Video 
Test Clicks 

PALM SPRINGS, Calif., Feb. 
27. — The closed circuit version of 
pay-as-you-see TV has proved 
more popular than its proponents 
predicted. Local residents with 
this service have averaged better 
than $10 per set in the past two 
months. 

The International Telemeter 
Corporation started its coin box 
programing experiments Novem- 
ber 28 with 71 sets wired to re- 
ceive the closed circuit telecasts. 
Currently 148 of the total 614 sets 
in the area are equipped with the 
special service. The subscribers 
pay $1 per movie. 

Carl Lesserman. Telemeter 
president, said the average 
monthly expenditure per family 
was “much higher than we had 
hoped for,” pointing out that the 
best customers were in the middle 
income bracket. 


Intro Coin Bill 
In Sydney, N. S. 

SYDNEY, N. S., Feb. 27.— 
A license plan for the operation 
of games, venders and music ma- 
chines was introduced in the city 
council here and after a hectic 
debate the vote was five to four. 

To establish the license plan 
it was essential to amend the city 
laws. The city has a population 
of about 30,000 and is in the soft 
coal mining and steel-making 
section of Cape Breton Island. 

The license rates are gradu- 
ated from $5 for soft drink vend- 
ing machines to $50 per year. 
For candy, the rate is $10 and 
included are peanut, popcorn, 
weight and gum vending ipa- 
chines. Taxed at $15 are cigarette 
machines. Juke boxes are li- 
censed at $40, and the maximum, 
$50, is for pinball machines. 

Sydney attracts transients from 
all parts of Cape Breton. 


New Bell Twist 

IDAHO FALLS, Idaho, Feb. 27. 
— John M. Sharp. Bonneville 
County attorney, stated this week 
bells could go on operating in 
the county as long as neither free 
plays nor prizes go to players 
as awards. The award equip- 
ment was outlawed, effective 
January 1. 


TRADE RALLIES 


CASABLANCA COINMEN 


Moroccans Cotton to 
U. S. Games, Jukes 


By ART ROSETT 

CASABLANCA, Morocco, Feb. 
27. — As recently as 1952, the only 
coin machines in this fabled city 
were some antiquated football 
games and a few coin-operated 
phonographs equipped with ear- 
phones instead of speakers. 

But the picture is changed now, 
thanks to the energies of two 
State-side operators.* 

The two are James Maurice 
Cannel, a Yankee born July 4. 
1908, in Pawtucket, R. I., and 
James Alexander Smith, 31. a 
Rebel straight from the Irish 
channel in New Orleans. Their 
company, formed a little more 
than a year ago, is the Casa- 
blanca Amusement Company. 

Cannel and Smith arrived in 
Morocco in the early part of 1952 
under contract to Atlas Construc- 
tors (a combination of American 
construction companies) to help 
build air bases for the United 
States Air Force. 

Cite Background 

With a background of 10 years 
in the U. S. Navy, operating 
Jimmy’s Waikiki Milk Bar in 
Honolulu for nine years, and 
gaining knowledge about con- 
struction jobs in the interim, 
Cannel quickly became an Atlas 
camp manager at Nouasseur, 
Morocco. 

Smith, a former iron worker, 
spent several years in Saudi 
Arabia helping build that nation’s 
historic pipeline. With his ex- 
perience he became a layout fore- 
man for Atlas. 

But with 5,000 American con- 
struction workers and thousands 
of American airmen and sailors 
roving the streets looking for 
nostalgic memories, Smith and 
Cannel saw a market. 

They formed the Casablanca 
Amusement Company and shortly 
received a license to import equip- 
ment from the United States. 
Cannel went to the States to buy 
equipment: AMI and Wurlitzer 
phonographs; games from Chicago 
Coin, Gcnco, Gottlieb and Williams 
and shuffleboards from American 
Shuffleboard Company in Union 
City, N. J. 


31 Ohio Ops Want in 
On Injunction Suit 


TOLEDO, Feb. 27.— Thirty-one 
Northwestern Ohio coin machine 
operator^ have asked to become 
a party to injunctions granted 
three other operators halting sei- 
zure and destruction of bingo- 
type machines on location in 
taverns. 

The injunctions were granted 
following a seizure order (The 
Billboard, February 27) issued by 
Anthony J. Rutkowski, State liq- 
uor director, after the State 
Board of Liquor Control had 
ruled that the five-ball machines 
were gambling devices and not 
games of skill. 

About 400 of the 1,028 licensed 
machines in Toledo are in taverns. 


Calendar for Coinmen 

March 4 — Illinois Amusement Operators’ Association, 
monthly meeting, 208 N. Madison Street, Rockford. 

March 8-10 — Music Operators of America, annual conven- 
tion, Palmer House, Chicago. 

March 11 — Summit County Music Operators’ Association, 
monthly meeting. Portage Hotel, Akron. 

March 11 — Music Opera‘o ? of Northern Illinois, monthly 
meeting. Place to be announced. 

March 19-20 — NAM A sectional meeting, covering Pennsyl- 
vania and New Jersey, Hotel Hershey, Hershey, Pa. 

March 20-21— Music Guild of Nebraska, quarterly meeting, 
Kearney. 

March 28-April 2 — National Association of Tobacco Dis- 
tributors, annual convention and exhibit. Palmer House, 
Chicago. 

April 10 — Music Guild of New Jersey, 17th annual celebra 
tior. Military Park Hotel, Newark, N. J. 


Attorneys representing the Toledo 
operators are Dan McCullough. 
Toledo; Isadore Topper and Hugh 
S. Jenkins, both of Columbus. 

List Firms 

Toledo coin machine operators 
seeking to intervene are Herman 
C. Moss and Bernard Jacoby, 
J&M Sales Co.; Patrick A. Thur- 
kettle, S&T Service Co.; Merle 
Fike, Main Novelty Co.; (plifford 
J. Braun and John Dunmeade, 
Automatic Service Co.; Chester 
Bombyrs; Charles Ray and Lova 
Olrich, Automatic Sales Co.; Wes- 
ley J. Bomtay, Automatic Music 
Co.; Emmett Bresnahan, Ohio 
Vending Co. 

Nicholas Veronica, Nick's Mu- 
sic; Stanley Szumigala, Oriole 
Scales & Sales Co.; Donald 
G. Davis, Lakeshore Sales Co.; 
Abraham George, George Novelty 
Co.; William H. Edwards. How- 
ard’s Service Co.; Samuel Lupica, 
Ace Amusement Co.; Gus Pappas, 
Eagle Music & Novelty Co.; Al- 
fred Edwards and Louis Stram. 
E&S Sales Co. 

Cecil Ullman, G. W. Novelty 
Co.; Donald O. Feak, Automatic 
Games Co.; Joe Manera, Maumee 
Valley Music Service; Willard 
Gibbons, W. J. Gibbons Co.; 
Sebastian Carone Amusement 
Games; George Zilba, Summit 
Novelty Co.; Thomas O. Worland, 
Deluxe Service; Joseph Yoppolo, 
Buckeye Novelty Co.; Benjamin 
Fretti, Toledo Amusement Ma- 
chine Co.; Fred Johnson, Penin- 
sula Candy Co., Port Clinton, O., 
and August Van Brackel and 
Sons, Defiance. 


Name Export Mgr. 
At Trans-World 

CHICAGO, Feb. 27.— Mrs. M. 
(Rusty) Schwantes was appointed 
export manager of Trans-World 
Trading Corporation this week, 
President Joe Caldron announced. 

Mrs. Schwantes has been in the 
export end of the coin machine 
industry for many years. She was 
formerly with O. O. Mallegg and 
AMI, Incorporated. 

Trans-World exports new and 
used machines, venders, games 
• business machines, phonograph 
needles. TV sets as well as several 
other items. 


In the meantime, Smith brought 
down an expert mechanic from 
Paris who in turn trained four 
local boys (one Frenchman, two 
Spaniards, and an Arab) to 
service equipment. 

It took about three months to 
get the original stock from the 
United States to Morocco and 
then eight days to get it thru 
the customs after it arrived on 
the dock at Casablanca. 

French customs authorities 
charged the partners 12*4 per 
cent duties plus 1 per cent 
transaction tax based, not on 
what they paid for the equipment, 
but on the probable retail selling 
price. A piece of equipment for 
which they paid $1,000 for ex- 
ample, would be given a “retail 
price” of $1,500 by the customs 
officers — then the tax would be 
applied to the total. 

Thus far, Casablanca Amuse- 
ment has a monopoly in Morocco 
and has installed equipment in 
40 choice locations. Its servicemen 
are trained to render prompt 
service, and trouble calls are cared 
for expertly around the clock. 

Commissions average 35 per 
cent on amusement games and 
( Continued on page 11 V) 


Standard Sets 
Europe Distrib 

CHICAGO, Feb. 27.— Paul 
Nademann, president of Standard 
Metal Typer Company, an- 
nounced Friday (26) the appoint- 
ment of Overisjsselsche Auto- 
maten Centrale as European 
distributor for its coin-operated 
metal typer machines. 

The firm has headquarters in 
Zwollerkersepl, Holland, and is 
owned by Henk F. Sleeuw. 

Marvel Buys 
Eagle Coin 

CHICAGO, Feb. 27.— Marvel 
Manufacturing Company has pur- 
chased the Eagle Coin Machine 
Company, also of Chicago, Presi- 
dent Ted Rubenstein announced 
Thursday (25). 

Eagle Coin manufactures re- 
placement plastics for music ma- 
chines and other coin-operated 
equipment. Rubenstein stated he 
intends to carry a complete line 
of replacement parts for all types 
of coin machines, assuring dis- 
tributors and operators complete 
as well as fast service. 

Currently, Marvel is in produc- 
tion on a wide variety of replace- 
ment parts which had been ob- 
tainable only from factories mak- 
ing the complete product. 


Coin Emphasis Heavy 
At UK Trades Show 


LONDON, Feb. 27.— The em- 
phasis was on coin machines at 
the Amusement Trades Exhibi- 
tion which ended its three-day 
show at New Royal Horticultural 
Hall here February 11. Nearly 
two dozen coin firms, including 
juke box, vending, amusement 
and kiddie ride manufacturers, 
had equipment on display. 

Exhibitors included the Amuse- 
ment Machine Mart, which dis- 
played such coin games as Coin 
Repeat, Cigarette Payout, Com- 
bination Cigarette and Coin Pay- 
out. 2-6 Payout, Multiple Payout 
and Bell Fruits. 

Auto-Projection Engineers, 
Ltd., displayed control and scor- 
ing units for games, relays, sole- 
noids. transformers, contact as- 
semblies and coin units. 

Tom Boland had on exhibit 
his conversions, while the Chi- 
cago Automatic Supply Company 
showed its Pinball, Bell Fruit, 
Ice Hockey, Fortune Box and 
International Mutoscope line. 

Other amusement machine ex- 
hibitors include Crane Automatic 
Company, Ltd.; International Mu- 
toscope, Butovue Picture Ma- 
chines and Cupid's Secret For- 


tune Teller; Kraft’s Automatics, 
Ltd.; a two-player Moon Rocket 
race game, Drivatest and Ice Hock- 
ey; Frank Manzi, Bronx-Ball, an 
automatic billiards game; Ruffler 
& Walker, 3-D Picture Box and 
Win and Place, and Samson Nov- 
elty Company, Ltd., bingo. 

Also, Philip Shefras, Ltd., 
Punchball and C o n soles; M. 
Wechsler, X-Ray Machine, and 
Oliver Whales, Each-Way, Jet- 
play, Win-A-Choc, U-Select-It, 
Trebel Chance and Merit Pays. 

Kiddie Rides 

Kiddie ride exhibitors included 
Bryan’s Works, Solo-Ride (a 
horse); Kraft’s Automatics, Ltd., 
Texas Horse; Robinson Partners, 
Ltd., Horse Ride, and Walter 
Streets & Company. Ltd., Star- 
Dust. 

G. E. Withers displayed his 
coin-operated version of the 
American Mark II Panoramic 
Gunnery Trainer. 

Juke box exhibitors included 
AMI, Angiers, Akers & Com- 
pany, Chicago Automatic Supply; 
Ditchburn Equipment, Ltd.; Ruf- 
fler & Walker; Arcadia Automat- 
ic Acoustics, Ltd., and Samson 
Novelty (see Coin Music depart- 
ment). 
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Coinmen You Know 


Chicago 

William E. Siockdale, Continen- 
tal Coin Devices. Inc., reports 
firm's penny refunders going out 
in greater numbers now that cof- 
fee venders are ‘leaning more 
strongly to odd-cent cups. Bill 
says demand has been upped some 
30 per cent in the last few weeks. 
. . . Adolph Theis, president of Sil- 
ver-King Corporation, Aurora, 
notes increasing output of coffee 
machines under the Coan Manu- 
facturing Company U-Select-It 
label. S-K’s own bulk vender line 
is also seeing some nice uptrends 
in output, Theis says. 


Victor Vending Corporation is 
booming along with orders for its 
new HMS penn> f -nickel combina- 
tion bulk vender. Harold M. 
Schaef. president, says the new 
model brings a new price and 
product flexibility to the bulk 
vending field. 


The Stoner Manufacturing Com- 
pany’s Stoner Cafe coffee machine 
is due on first deliveries in March. 
Burnhart (.’ ip) Glassgold, sales 
manager, returned Thursday (25) 
from a short business trip to the 
home plant in Aurora. . . . Fred 
Hebei Corporation is moving to 
help push a new frozen sweet 
snack in its five-selection FHC 
ice cream venders. Co-operating 
in the experiment is Hollywood 
Candy Company, furbishing the 
product, and a number of opera- 
tors who have FHC units. Fred 
•Jlebel. president, and Bernie Os- 
mond, national sales manager, are 
keen on the idea, as are the exec- 
utives at Hollywood and the pio- 
neering operators. 


Bowman Dairy Company con- 
tinues to display top interest in 
automatic merchandising of dairy 
products. The firm, which has its 
own milk and ice cream opera- 
tions. is looking at new models of 
both type venders, some of which 
are still on drawing boards. 

With the City Council not meet- 
ing until March, the cigarette 
vending front in the Windy City 
is at a standstill. Some defini*’ 
moves are seen next month, tho. 
when the council hears ..ew views 
on cig vending in th city and a 
plan of placement is proposed. 


Several of the factories and 
distributors have planned special 
events for MOA show visitors. 
Some planned to give out-of-town 
visitors their first look at produc- 
tion lines. Others had open house 
activities planned. 


Don Moloney, head of Donan 
Distributing, reports interest in 
Bally games strong in the Illinois 
territory. MacBrier reports opera- 
tor traffic was brisk this week. 


Herb Perkins, Purveyor Dis- 
tributing Company, has set up 
limousine service from the Palmer 
House to the firm's headquarters 
during the MOA show-March 8- 
10. Purveyor will offer visitors 
snacks and refreshments. 


Miami 


Ozzie Truppman. Bush Distrib- 
uting Company, spent a few days 
in Jacksonville conferring with 
branch manager Joe Barton. 
Meanwhile Ken Willis covered 
Central Florida on a selling trip. 
. . . A renovated, repainted record- 
ing studio greets visitors to 
Henry Stone's bailiwick. Stone 
is a.&r. man for Deluxe records, 
a subsidiary of King records. To 
kick off the remodeling job, says 
Stone, he has recorded a new 
country number by Jimmy Thorpe 
titled ’ Till We Two Are One.” 


pecca distributor Mannie Brook- 
mire, Brooke Distributors, won 
another silver record for topping 
the nation’s Decca distribs in 
January. 


Jack Lipsiner, Coin-Operated 
Service, and his wife, Lil. have 
become the parents of a daugther. 
They named the baby Lorene. 
The stork filled the order accur- 
ately. The Lipsiners’ first born 
was a boy, Mitchell. . . . Another 
proud daddy is Keith Nelson, M & 
N Amusement Company, whose 
wife presented him with a son. 


The boys at Southern Music 
Distributing Company have new 
uniforms bearing their names. 
Bob Norman Jr., 9. a son of the 
manager at Southern Music, was 
a bit disappointed when he was 
left out of the initial distribution 
of uniforms. However, his is be- 
ing specially made. 


Milwaukee 


Billy DeSelm, United sales 
manager, flew back from a week- 
end in New Orleans. His wife, 
Lucy, was hospitalized Friday 
(261 for surgery. The firm’s three 
road staffers, Ken Shelton, A1 
Thoelke and Johnny Casola, are 
due for a factory visit in March. 
They have been in the East, West 
and South respectively working 
with distributors in the field. 


Paul Huebsch, Keeney sales 
manager, reports demand on the 
Bonus Bowler mounting steadily. 
Repeat orders have come in at a 
stepped-up pace from virtually 
every territory. The firm’s presi- 
dent, Roy McGinnis, has been 

g etting a good share of pars and 
irdies on Miami golf courses. 


Wally Finke and Joe Kline 

report sales on late model shuffle 
games have been exceptional in 
the past few weeks. The owners 
of First Distributors also expect 
the recent pick up in merchandise 
sales to gain even more momen- 
tum in the next few weeks. 


Music operators in the Fox 
River Valley towns are reporting 
better cash box results in recent 
weeks, according to Bob Mark- 
wardt. who travels that territory 
for the Major Distributing Com- 
pany. Bob adds that high on their 
disk shopping list these days is 
Patti Page's “Restless Lover” and 
the new Eddy Howard “Melan- 
choly Me.” 


Sam Roitman has taken charge 
of the mail order department at 
Paster Distributing Company, ac- 
cording to office manager Sam 
Cooper. Rottman’s duties will in- 
clude keeping in touch with all 
the coin machine operators in the 
Badger State and Upper Penin- 
sula of Michigan, notifying them 
of new equipment for sale. 
Cooper adds that coin machine 
sales at the Paster stronghold 
have dipped slightly of late, but 
that premium merchandise is con- 
tinuing to show formidable 
strength. Jerry Groll remains in 
charge of the preem department. 
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Tbi MiIIsmI Exduegs 
for Cola Machine 
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ADVERTISING RATES 


REGULAR CLASSIFIED (Minimum S3' 


• DISPLAY CLASSIFIED 'Minimum u> 


Usual want-ad styla, on* paragraph, no 
display. First line sat in i pt. bold, 
balanct * pt. light. 


Par word $ .20 


Any advartisamont using display make- 
up or white space. Figure space between 
cut-off rules, 1 pt. rule borders permitted 
only on ads of IS lines or more. 

Per agate line *1.00 

3 or more CONSECUTIVE or 24 

Insertions, per agate line 95 

52 CONSECUTIVE insertions, 

per agate line *0 

1 inch equals 14 agate lines. 


IMPORTANT INFORMATION 


Cash must accompany all orders for less 
than 3 insertions. Count your name and 
address when computing ad cost. 

If a box number is wanted, please figure 
6 extra words. In addition there is a 
25c service fee whenever a box number 
is used. This slight charge helps to cover 
cost ot handling and forwarding your 
mail. 


ALL ORDERS AND INQUIRIES MUST BE ADDRESSED TO: BILLBOARD PUBLISHING COMPANY , 
188 W. RANDOLPH STREET, CHICAGO I, ILLINOIS 


Business Opportunities 


Coin Radios and Television — Buy direct trom 

manufacturer and save; steel cabinet, mod- 
orn design, coin rejector; write for prices 
and full story. Coin Radio Cr Television 
Corp.. I90A Duane St.. New York City- 


Excellent money-making opportunities for 

distributors and operators with 6-tube coin 
radios and 20" screen coin television in 
metal cabinets. Buy the best for less from 
America's premier producer of coin radios 


Paterson. New jersey. 


Parts, Supplies & Services 


Stamp Folders direct from manufacturer; 

unlimited quantities, immediate delivery. 
Write tor prices. Veedo Sales Co.. 2124 
Market St.. Philadelphia 3. Pa. LOcust 
7-1448. 


1c-5c CANDY, CIGARETTE, NUTS. 
TAB GUM, BALI GUM VENDERS 
BOUGHT AND SOLD 


Cast Iron Stands $4.25 ea.; 6 or more 
$4 ea. Top Plates for 2 Venders. SI ea. 
3 Venders. $1.35 ca. Aluminum Com 
Counters. I< or 5C. $1.45 ea. prepaid 
Tubular Com Wraps. Itf or 50c. 85c per 
M; 10.000 or more. 80c per M. 


ALL SMALL PAN CANDIES AND JELLY 
BEANS AT NEW LOW PRICES. 


TAB CUM— MIN. 2S 80XES 


All Wiigley. 47c; All American Chide. 
44< ; Tcabcrry. 42c. Chloro Tab <100 
ct.i. 43c , Candy Charms. 42C: Horshey 
Choc. <200 ct.. IC>. $1.30; Suchard 
Almond or Milk 1 200 ct.. Ic>. $125 


Ball Cum. 210. 170. MO — 25 lb. cases 
26c per lb. Chloro Ball Cum, 210. 170. 
140 — 25 lb. cases. 45c per lb Asst'd 
Candy Coated Cum Chicks. 320 ct. — 30 
lb. cases. 38< per lb.; 520 ct. — 30 lb. 
cases. 3 1 c per lb. ; Chloro Candy 
Coated Cum Chicks. 320 ct. — 30 lb. 
cases. 47c per lb. King’s Hard Shell 
Coated Choc's. 500 ct. — 22 lb. cases. 
41c per lb. All prices — F.O-B. Chicago 
— >> Dcp,. Bal. C.O.D 


KINC & CO. 


Direct Factory Distributors for North- 
western Venders and PX Cigarette 
Venders. 


2702 W. Lake St., Chicago 12, III. 


E. Lyle Reddick is the new man 
on the roster of the Hasting Dis- 
tributing Company. According to 
Sam Hastings, Reddick’s duties 
will center mainly about lining 
up more franchise holders in the 
State territory for their Minut 
Bun Bar B Q. Lot of travel in 
store within the next month for 
Sam, he states. Following several 
days in Chicago at the forthcom- 
(Continued on page 116 ) 


. ~fl ^ First, print or type your message here, figuring five words to the 

B m line. If you want a "display-classified” indicate in the margin 

' what copy you want displayed. Be sure to include your name and 

■ address as you want it to appear in the ad. If box number is 

wanted. Please figure 6 additional words. 

Then check here for 
# fe m whether you want it to be 
a “regular classified” or 
the special, outstanding “display- 
classified” advertisement that 

1 

gives your message extra power 
and punch. 

1 

1 

□ Display Clasiilied 

1 

□ tegular Classified 




Double your Profits with Double - U * Sales 




Chicago 

Coin 

Match 

Bowler 

5 200 °° 


Chicago 

Coin 

10th Frame 
Special 

$250°° 


i PLAYER SHUFFLE ALLEYS 

United CASCADE $325.00 

United CLASSIC 375.00 

United CLOVER 350.00 

United IMPERIAL 425.00 

United OLYMPIC 375.00 

United STAR 225.00 

United SUPER 175.00 

United 1 0th Frame Super 250.00 
United 1 0th Frame Star . 250.00 


Chicago 

Coin 

Nama Bowler 

s 269 50 


Chicago 

Coin 

10th Frame 
Double Score | 

$ 310 M 


SADDLE & TURF 


/# 


WRITE FOR PRICES 


(boublsL - 21, - Salsi&u foAp. 


1101 CATHEDRAL STREET Baltimore 1, Md. 

Telephones; SAratoga 7-4770 


* ♦-♦♦♦♦♦♦ 


Positions Wanted 


Free 1c Cum Venders. Penny Scales and Pop- 
corn venders. Write R. C. Westmoreland. 
Jackson, Tenn. 


Routeman Mechanic at liberty; 30 years old: 

married, honest, dependable and no boozer; 
seven years' experience on phonos, all games 
and vending machines. Will also consider 
South American work. Box 705. The Bill- 
board. Chicago I, III. 


♦ ♦♦ 


Routes for Sale 


Established route of 35 juke boxes and 15 

assorted games in one of the fastest growing 
areas in the U. S. Bennett & Foutz. 106 E 
Main. Farmington. N. M. 


Phonograph. Shuffle Alley Route in resort 

area: year around income. Branson Music 
Co.. Branson. Mo. 


215 Penny Weighing Scales in Kansas and 

Oklahoma for $4,000 cash. Box 704, The 
Billboard, Chicago I. III. 


Used Coin-Operated 
Equipment 


A-1 Cigarette and Candy Machines. $25 up; 

other vending Machines, S5 up. what have 
you to sell? Mack Postel. 2952 Milwaukee 
Avc.. Chicago 18. III. 


Cigarette Machines — Bargains just off loca- 
tion. Let us know what make and model you 
need. Central Vending Machine Service Co.. 
3967 Parrish St.. Phila. 4. Pa EV 6-4244. 


Cigarette Machines, quarter operation 

Unecda. latest model. $45; Counter Model. 
322.50; U-Select-lt 72-Bar Candy Vender. 
$27.50; 74-Bar. S37.50; National 6 column 
Candy Bar Machine. $45: Statler 9-column 
Cookie Machine. $22.50: DuCrenier S. $40 
Harris Vending. 2717 N. Park Ave.. Phila 
detphia. Pa. 


For Sale — Approximately 135 Pulver 1< tab 

gum machines, as is. $199.50 for lot. Mid- 
west Vending Exchange. 2130 Shelby. In- 
dianapolis. Ind. 


For Sale — Just off location. Ic Master Nov- 
elty Vendors. S5 each; lg Model "D" Ad- 
vance Ball Cum. $3.50 each; lots of 25 
only Paul Thomas. P. O Box 1771. Jackson. 

Miss. 


For Sale — Space Ship, two Exhibit Pony Ex- 
press Horses, big Range Rider Horse and hand 
operated Eric Diggers, $125 each. Harry E. 
Durbin, 1124 State St. S. p Fort Scott. K 


Nationat King coffee vending machines, 

one slightly used, other like new. Vanco 
Sales & Service. 622 High St.. Racine. Wis. 


Perfumatic. excellent condition with $20 of 

cologne: only $50 f.o.b. Box 84. Pass Chris- 
tian. Miss 


Photo Machines. Recorders : all types Ar- 
cade equipment at operators' prices. Wanted 
Chicoin Trainers. Sky Gunners. Photo Vend 
Co.. 5400 Cullom. Chicago 41. Telephone 
Mulberry 5-5788 


"Pop" Corn Sez Venders. Model TC-10; 

now operating; will be cleaned, checked, 
told. $60 each f.o.b. Cheshire. Will con- 
sider large lot bids. Send 50% with order, 
balance c.o.d. Vending Machines. Inc . Black 
Road. West Cheshire. Conn. 


Photomat, $995: less than year old; replace- 
ment cost. $2150; can be seen and bought 
on location. General Vending Co., 921 
145th St.. East Chicago. Ind. 


Sell 15 small Vending Machines located in 

New York City at half price. Write Box 
M-48. c'o Billboard. Cincinnati 22. Ohio 


WILL SWAP 


38 Beautiful Pokerino Tables. Will swap 
lor like number of tables of group game 
such as Fascination or similar group games. 
Will work out deal your way Co anywhere 
cast of Mississippi. Pokerino tables located 
in Wildwood. N. |. Call or write* 

LOU COSTAR 

5336 Roosevelt Blvd.. Philadelphia 24. Pa. 


1 Mills Loboy Scale, 1 Rock-Ola Loboy 

Scale. $45 each: ready for location. Ceorge 
Lino Music Co., 969 So. 55th St,, Omaha 5. 
Neb. 


Wanted to Buy 




Cigarette. Candy and other Vending Ma- 
chines. any make, size, model or condition, 
give full description and lowest prices. Box 
673. The Billboard. Chicago I. III. 


Standard Metal Typers; state condition me- 
chanically and otherwise; your lowest cash 
price. A. T. Snyder. Wilton. Conn. 


full details. Box 670. The Billboard, 
cago I. III. 


50 to 100 Mercury Counter Grippers: mutt 

be reasonable and good; quote. Rex Camp- 
bell. Mechanicsville P. O., Virginia. 



Now check off the classifies- 
| tion you want your advertise- 
ment to appear under: 


I □ Agents and Distributors Wanted 
□ Help Wanted 

| □ Parti. Supplies and Servkei 
I □ Positions Wanted 
' □ Routes lor Sale 
I □ Used Coin Operated Equipment 


^ □ Want to Buy 


i And lest — complete this authorisation blank and rush your adver- I 
1 tisement into the very next issue ot The Billboard: 


Gentlemen: tun this in your "Market Plate" ai indicated fcelew: 

□ Next 6 issues □ Next 4 issues □ Next 3 issues □ Next issue only 
S Payment entloied □ Bill me '*5.2, t'oXtf" 


Name_ 


Address 
City 


Zone. 


Stale- 


V-" 0 



*lh’ 


. . . means the paid circulation of this business pajeer has 
been audited and certified by the Audit Bureau of Circulations. 
If also means advertisers know what they pay for ... before 
they spend the money. 
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iUDiriryiB 

AMUSEMEH! MACHINES CO. 

666 N. Broad Street Philadelphia 30, Pi 

Phone: FRemont 7-4495 
"You can ALWAYS depend on Active 
ALL WAYS!" 


"SATISFACTION GUARANTEED" 

RECONDITIONED MACHINES 


Bright Lights 

$ 89 JO 

Spot Lights. 89.30 
Coney Islands 
119.50 


Frolics $209.30 

Atl. Cltys.. 179.30 
Yacht Clubs 269.50 
Dude Ranch 419.30 
Un. Tropics 349.30 
United 4-Player, form./lg. pins.. 89.50 
United 5-Player, form./lg. pins.. 99.50 

United 10th Frame Stars 249.50 

United Clover 324.30 

United Classic 349.50 

Chicago Coin Crown Bowler 324.50 

Exhibit Space Cun 159.30 

Rock-Ola 1422 89.50 

Seeburg 148-ML (Blonde) 189.50 

A.M.I. Model B 279.50 

Rowe President 10 col. Cig. Vend 149.50 
Eastern Elect. 8 col. Cig. Vend.. 149.30 

Silver King Hunter, New 29.50 

Writ e for Prices on New Bally , 
United. Keeney. Genco, Gottlieb. 
Williams. Binlts, Chicoin Garhes. 

1/3 Deposit, Balance C.O.D. 

Iff V OVITZ 

ACME-INTERNATIONAL 

DISTRIBUTORS 






LEAGUE BOWLER 
and TEAM BOWLER 


Spot Light $109.50 

Coney Island 129.50 

Atlantic City 195.00 

United Cabana 295.00 

Happy Go Lucky 149.50 

Chinatown 159.30 

Haybumer 75.00 

Seeburg 47 99.50 

R ock-Ola 1422 99.50 

Genco Sky Gunner Write 

Exhibit Silver Bullets 129.50 

Seeburg Bear Gun 149.50 

Genco Gold Nuggets 269.50 

Central Ohio Coin Machine Exchange 

525 S. High St. Columbus, O. 

Adams 7254 



SHOOT THE SPOOK 


The conversion forget for Bear Guns, 
offers proven performance, a new face 

a different action and $37.50 

a heavy cosh box for 

100 SERVICE COMPANY 

2634 Olive St. St. Louis 3, Mo. 


"PEACHY'" PARTS SPECIAL! 

15*20 Watt Sylvania Fluorescent Starters 
15* each, $12.95 per 100 
Write for FREE CATALOGI 

Peach State Distributing Co. 


Correction 

Address in our ad on page 87, Feb. 
27 Billboard, was incorrect and 
should have read 

T & L Distributing Co. 

1663 Central Parkway, Clnti., Ohio 
Phone MAin 8751 


'Panoram Operators ! 1 

FOR SALE 


r 

■ Overhauled Projectors for Spares. 

■ Continuous Reels. Complete Bracket 

■ Assemblies (MO 497-POA). 

I Phil Gould 

■ 283 Market Newark, 


Arket 2-4275 
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Index 


of Advertised Used 
Machine Prices 
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Amusement Games 


Equipment and prices listed below are taken from advertisements in The Billboard issues as 
indicated below. All advertised used machines and prices are listed. Where more than one firm 
advertised ihe same equipment at the same price frequency with which Ihe price occurred is 
indicated in parentheses. Where quantity discounts are advertised, as in the case of bulk venders, 
only Ihe single machine price is listed. Any price obviously depends on condition of ‘he equipment, 
age. time on location, territory and other related factors. 



Issue of 

Issue of 

Issue of 

Issue or 


Feb. 27 

Feb. 20 

Feb. 13 

Feb. 6 

ABC (United) 

550.00 115-00 

S50.00 115.00 

J69.00 115.00 

569.00 115.00 






All Baba (United) 

115.00 

115.00 

115.00 

115.00 


39.00 5930 

39 00 59.50 

39.00 5950 

39.00 59.50 

Arizona (United) 

79.50 

79.50 

7950 

79.50 






Atlantic City (Bally) 

750.00 159.50 

150.00(2) 

150.00 175.00 

165.00 175.00 

775.00 179.50 

179.50 

185.00 

17950 


785.00 

185.00(2) 

195.00(2) 

185.00(2) 


295.00(3) 

195.00(4) 

225.00(3) 

195.00(2) 


225.00 

225.00(3) 

245.00 

225.0(H2> 





245.00 


39.00 49.50 

39.00 49.50 

39.00 4950 

39.00 4950 






275.00 275.00 

175.00 275.00 

175.00 275.00 

175.00 275.00 


35.00 89.50 

89.50 

34.50 89.50 

8950 

Beach Club (Bally) 

350.00 369.50 

350 00 375.00 

349.00 

360.00 375.00 

375.00 385.00 

385.C0 395.00 

395.00(2) 

379.50 


395.00(2) 



395.00(2) 

Bear Gun (Seeburg). ....... 

149.50 150.00 




185.00 





295.00 299.50 

295.00(2) 

250.00 259.00 



300.00 

315.0G 

295.00 

325.00(3) 


315.00(3) 

325.0002 

325.00(2) 

350.00 


325.00 

350.00 

350.00(2) 


Be Bop (Exhibit) 

65.00 84.50 

65.00 84.50 

65.00 84.50 

65.00 84.50 

Bermuda (Chicago Coin) 

49.50 

49.50 

4950 

4950 

Big Top (Genco) 

54.50 

54.50 

5450 

54.50 

Boston (Williams) 

79.50 

7950 

79.50 

795C 

Bowling Champ (Gottlieb)... 

69.50 

6950 

69.50 

6950 

Bright Lights (Bally) 

85.00 95.00(3) 

85.00 95.00 

75.00 85.00 

90.00 110.0C 


325.00 

110.00 115.00 

110.00 

125.00 135. 0C 



125.00 

125.00(2) 

150.00 




135.00 


Jrlght Spot (Bally) 

315.00 230.00 

90.00 115.00 

115.00(2) 

115.00 145.00 

145.00(2) 

125.00 145.00 

125.00 150.00 

175-00(3* 


350.00 175.00 

150.00(2) 

175.00(3) 




175.00 



Buffalo Bill (Gottlieb) 

69.50 

6950 

69.50 

6950 

Cabana (United) 

275.00 295.00 

275.00 295.00 

225.00 295.00 

295.00(2) 


375.00 

375.00 

300.00 375.00 

300.00 375.0C 

Camel Caravan (Genco) 

69. CO 

69.00 

69.00 

69.00 



84.50 

8450 



59.50 


5950 

5950 




39.00 

39.00 

39.00 


Catalina (Chicago Coin) 

35.00 

35.00 

35.00 

35.00 

Champion (Bally) 

89.50 

8950 

89.50 

89.50 

Chinato-wn (Gottlieb) 

159.50 160.00 

150.00 159.50 

15950 160.00 

15950 160. DC 



160.00 



Circus (United) 

225.00 245.00 

225.00 245.00 

225.00 245.00 

175.00 225.0C 

Citation (Bally) 

79.50 

7950 

79.50 

79.51 

Coney Island (Bally) 

719.50 129.50 

99.00 119.50 

119.50 129.50 

95.00 11950 


345.00(2) 

129.50 145.00 

150.00 

129.50 135,00 


150.00 

150.00(2) 

175.00(21 

175.00(2) 

Control Tower (Williams).... 

309.50 

109.50 

10950 

109.50 

Coronation (Gottlieb) 

365.00 

165.00 

165.00 

165.0C 

Cyclone (Gottlieb) 

139.50 

13950 

13950 

13950 

Dallas (Williams) 

69.50 

89.50 

69.50 

8950 

69.50 

89.50 

6950 

895C 

Deluxe World Series 






Dew-Wa-Ditty (Williams).... 

49.50 

49.50 

49.50 

49.50 

Double Feature (Gottlieb).... 

89 00 89.50 

89.00 89.50 

89.00 

89.00 

Double Shuffle (Gottlieb)... 

65.00 

65.00 

65.00 

65.00 

Dreamy (Williams) 

89.50 

8950 

8950 

55.00 89 5C 

Disk Jockey (Williams) 


145.00 





75.00 





425.00(3) 

405.00 

425.00(2) 

389.50 

425.00(2) 


425.00(3) 


435.00 


465.00 

465. 0C 

Eight Ball (Williams) 

319.50 

11950 

11950 

11950 






Fighting Irish (Chicago Coin) 

75 00 

75.00 

75.00 

75.00 

Five Star (Universal) 

75.00 85.00 

50 00 75.00 

75.00 85.00 

85.00 



85.00 



Floating Po-wer (Genco) 

49.50 

49.50 

49.50 

4950 

Football (Chicago Coin) 

65.00 

65.00 

65.00 

35.00 

400 (Genco) 


6950 


69.50 

Four Corners (Williams) 

95.00 

95.00 115.00 

120.00 


Four Horsemen (Gottlieb)... 

109.50 

40.00 10950 

109.50 

109.50 

Frolic (Bally) 

369.50 

175.00 

150.00 175.00 

175.00 179.51 

385.00(2) 

185.00(2) 

185.00(2) 

185.00(2, 


235.00 225.00 

210.00 235.00 

245.00 

200. 0C 


235.00(2) 

245.00(2) 

250.00(2) 

250.00(2; 


245.00 

250.00 

265.00 

265.00 

Georgia (Williams) 

89.50 

8950 

89.50 

89.50 

Gizmo (Williams) 

35.00 49.50 

35.00 4950 

35.00 4950 

35.00 49.50 

Glamor (Gottlieb) 

349.50 

5950 



Globe Trotter (Gottlieb) 

135.00 

135.00 

135.00 

135.00 

Gold Cup (Bally) 


8950 

59.50 

5950 





115.00 268.5C 


265.50 

26950 

26950 

Grand Award (Cihcago Coin). 

35.00 

35.00 

35.00 

35. (X 

Grand Slam (Gottlieb) 


185.00 



Gun Club (Williams) 


225.00 

210.00 




175.00 

175.00 185.00 

175 CC 

Happy-Go-Lucky (Gottlieb).. 

229.50 149.50 

129.50 14950 

12950 14950 

12950 149.5C 

Harvest Time (Genco) 

65.00 

65.00 

65.00 

65.00 

Haybumer 

75.00 

75.00 

75.00 

75.0C 

Hit & Run (Gottlieb)...... 

140.00 

140.00 

140.00 

140.01 

Hong Kong 


75.00 



Holiday (Keeney) 

125.00 

125.00 

125.00 


Horseshoes (Williams) 

95.00 




Humpty-Dumpty (Gottlieb)... 

49.50 

4950 

4950 

4950 


I SAVE MORE MONEY 
\ MAKE MORE MONEY 

Subscribe to The Billboard TODAY l 


Coinmen You Know 


• Continued from page 115 


ing MOA show, he planes to New 
York for a week at the big Toy 
Show to scout out some hot lines 
for his premium merchandise de- 
partment. 

Newcomer to the office staff 
of the Paster Distributing Com- 
pany is Mildred Tabey. Front 
office gals Arlene and Tony re- 
port having long needed some 
able assistance with their heavy 
load of paper work. . . . Coin 
business is at a seasonal low ebb, 
according to Frank Barinik. The 
“Flying Coinman” is expecting 
to load his family into their pri- 
vate Cessna during the Easter 
holiday and fly to Cleveland for 
a visit with the A1 Wiialis*. who 
run the Western Music concern 
there. 

Lots of activity over at the 
United, Inc., Wurlitzer headquar- 
ters. Harry Jacobs Jr., just back 
from a brief selling trip to Esca- 
naba and St. Ignace, Mich., re- 
ports a definite brightening of the 
sales picture in recent weeks. 
Sales have been practically doub- 
ling, he adds, but it is still neces- 
sary to get out and make the calls. 
Harry Jacobs Sr., still basking on 
the sunny Florida beaches, plans 
to return to his chores about 
April 1. 


Ann Ritz is the new office gir] 
at the United, Inc., shop. Also 
recently added to the payroll is 
Navy vet Roy Smith, who is in 
the service department. Roy is 
a former all-Services champion 
boxer in the middleweight divi- 
sion. . . . Reid Whipple, field serv- 
ice engineer for Wurlitzer, is ex- 
pected to spend a few days here 
this week for a few training ses- 
sions on service problems. Also 
expected to make an appearance 
is the Wurlitzer district sales 
manager, Bert Davidson, who will 
spend some time with Jacobs Jr. 
out in the field, calling on coin- 
men. 

Ralph Krause, former Capitol 
Records counterman, is hustling 
around town doing promotional 
chores for the Wilder Brothers 
waxing on the Forecast label, “I 
Sat Right Down and Cried.” Ken 
Wendel, M-G-M label plugger, re- 
ports operators still placing orders 
for his “Turn Around Boy” by 
Lew Douglas. 

Visitors to Milwaukee from the 
Philip Morris upper echelons this 
week included E. D. Axtell. sales 
supervisor, and J. K. O'Connell, 
section sales manager. Both exec- 
utives came from their Twin 
Cities headquarters to spend some 


issue of 

Feb. 27 

Jalopy (Williams) 720.00 

Jockey Special (Bally) 54.50 

Joker (Gottlieb) + 95 00 99.50 

Judy (Exhibit) 94.50 

Jumping Jack (Genco) 700.00 

Just 21 (Gottlieb) £9.50 

K. C. Jones (Gottlieb) 

King Arthur (Gottlieb) 65.00 

King Pin (Chicago Coin).... 375.00 724.50 

725.00 

Knock Out (Gottlieb) 69.00 89.50 

Leader (United) 90.CO 100.00 

735.00 

Llte-a-Llne (Keeney) 50-00 75.00 

Long Beach (Williams) 95.00 725.00 

Lucky Inning (Williams)..... 84.50 


Majorettes 

Majors of '49 (Chieago Coin). 

Marble Queen (Gottlieb) 

Maryland (Williams). ...... 

Mermaid 

Minstrel Man (Gottlieb) 

Monterrey (United) 

Moon Glow (United).. 

Niagara (Gottlieb)....,,,,, 

Oklahoma (United) 

Olympics (Evans) 

One, Two, Three (Genco).... 


Palm Beach (Bally). ....... 


Paratrooper 

Photo Finish 

Pin Bowler (Chicago Coin).,, 

Pin Wheel (Gottlieb) 

.‘layland (Exhibit) 

Playtime (Exhibit) 

Puddin' Head (Genco) 

Quarterback (Williams) 

Queen of Hearts 

Quintette 

Rag Mop (Williams)....* ., 

Ramona (United) 

Red Shoes (United) 

Rockelte (Gottlieb)..,,,,,, 
Rose Bowl (Gottlieb)....,.. 

Saratoga 

Screwball (Genco) 

Shantytown (Exhibit) 

Shindig (Gottlieb) 

Shoot the Moon (Williams).. 

Shoo Shoo (Williams) 

Skill Pool (GoUlleb) 

Slugfest 

South Pacific (Genco) 

Special Entry (Bally) 

Spot Bowler (Gottlieb) 

Spot-Lite (Bally) 


Springtime (Genco)..,..... 

Stardust (United) 

Starlit? (Williams) 

Stars (United) 

Super World Series 

(Williams) 

Sweepstakes (Williams) 

Tampico (United) 

TahiU (United) 

Tennessee (Williams) 

Tele-Card (Gottlieb) 

Texas Leaguer (Keeney) 

Thing (Chicago r oln) 

Tbree-of-a-KInd 

Three Musketeers (GoUlleb). 

3-4-5 (United) 

Thrill (Chicago Coin) 

Trinidad (Chicago Coin),.,.. 

Triplet: (Gottlieb) 

Tri-Score (Genco)..... 
Tropics (United) 

Tumbleweed (Exhibit)... ... 

Turf King (Bally) 

Twenty Grand (Williams)... 

Utah (United) 

Virginia (Williams) 

Wild West (Gottlieb) 

Winners (Universal Industries) 

Yanks (Williams) 

Yacht Club (Bally) 


«5 00 

49.00 

725.00 
729.50 

49.50 

49.50 

745.00 

69.50 


779.50 795 00 
225.00 
235.00(3) 
95.00 
35 00 
99 50 


45.00 
39 00 54.50 
£0 00 65.00 


790.00 

99.50 

39.50 

89.50 
8500 94.50 

735.00 

49.50 
35.00 49.50 

85.00 


Issue of 
Feb. 20 
120.00 
5430 

95.00 99.50 

94.50 
100.00 

5930 

65.00 
115.00 124.50 

125.00 

69.00 89.50 

90.00 100.00 

135.00 

50.00 75.00 

125.00 
8430 

75.00 

45.00 

195.00 

49.00 

125.00 
12930 

4930 

4930 

145.00 

69.50 

75.00 

45.00 49.50 

175.00 
235.00(3) 

75.00 

35.00 
9930 

225.00 

45.00 

39.00 5430 

50.00 65.00 


'90.00 

9930 

39.00 
89.50 

85.00 9430 

135.00 

4930 

35.00 4930 

85.00 

195.00 

120.00 


Issue of 
Feb. 13 
120.00 
5430 

9500 9930 
9430 
100.00 
5930 
8930 
65.00 

115.00 124.50 

125.00 

69.00 8930 

90.00 115.00 

135.00 

69.00 75.00 

125.00 
8430 


45.00 
210.00 

49.00 

125.00 
129.50 

4930 

4930 

145.00 
6930 


Issue uf 
Feb. 6 
120.00 
5430 
95 00 99.50 


59.50 

89.50 
65.00 

115 00 12430 

(9.00 89.50 
90.00 115.00 

40 00 69.00 
125.00 

8430 


45.00 

49.00 

125.00 
129.50 

49.50 

49.50 

145.00 
6930 


159.00 

235.00(3) 


35.00 

9930 


45.00 

39.00 5430 
1930 50.00 

65.00 
160.00 

190.00 
99.50 

39.00 
8930 

65.00 9430 

135.00 

4930 

35.00 4930 

85.00 

195.00 

120.00 


95.00 119.50 

95.00 11950 

95.00 11950 

95.00 119.50 

150.00 

150.00 165.00 

150.00 

150.00 

95.00 119.50 

11950 

11950 

11950 

69.00 

69.00 

69.00 

69.00 

49.50 

49.50 

4950 

4950 

119.50 

119.50 

11950 

119.50 

80.00 85.00 

75.00 85.00 

75.00 85.00 

75.00 85.00 

89 5(H2) 90.00 

89.50(2) 

8950 100.00 

89.50(2) 

10950 

90.00(2) 

109.50 125.00 

90.00 9950 

115.00(3) 

109.50 115.00 

145.00(2) 

100.00 109.50 

125.00 

125.00(2) 


145-0(K2) 

89.00 

89.00 

89.00 

89.00 

39.00 

39.00 

135.00 

39.00 

125.00 

39.00 

145.00 350.00 

145.00 150.00 

125.00 145.00 
150.00 

150.00 

145.00 150.00 

145.00 150.00 

145.00 150.00 

145.00 149.50 

195.00 

195.00 

195.00 

195.00 

7950 

7950 

7950 

7950 

425.00 

425.00 

425.00 

449.00 

4950 

59.50 

4950 

5950 

4950 

4950 

50 00(2) 69.50 

50.00(2) 6950 

50.00(2) 6950 

50.00 69.50 

45.00 

1850 

45.00 

45.00 

45.00 

7950 

7950 

7950 

79.50 

85.00 

85.00 

85.00 

85.00 

35.00 

35.00 

35JW 

35.00 

35.00 

35.00 

35.00 

35.00 

80.00 

80.00 

80.00 

80.00 

69 00 8950 

69.00 8950 

69.00 89.50 

69.00 8950 

375.00 

375.00 

300.00 325.00 
375.00 

349.00 375.00 

74.50 

7450 

7450 

7450 

29 00 109.50 
95.00 

39.00 109.50 
115.00 

39.00 10950 

39.00 10950 

59 00 84.50 

59.00 8450 

59.00 8450 

59.00 84.50 

4950 

4950 

4950 

4950 

145.00 

145.00 

145.00 

145.00 

39 00 99.50 

39.00 9950 

39.00 9950 

39.00 9950 

49.50 

4950 

4950 

4950 

23950 

275.00 295.00 

249.00 295.00 

23950 295.00 

275.00(2) 

345.00 

345.00 

345.00 


45.00 493 0 45 00 4930 


18930 

195.00(2) 

235.00(2) 


99 50 

55.00 

45.00 

39.00 54 30 
2230 65.00 


9930 

39.00 
89.50 

85.00 9430 
135.00 

4930 

35.00 49.50 

85.00 


295.00(2) 

345.00 


Copyrighted material 
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time calling on key accounts with 
local sales boss. Bob Nehr. . . . 
Chambers & Owens, big jobbing 
and operating firm with head- 
quarters in Janesville and Beloit, 
have recently moved into their 
new Beloit offices and warehouse. 

Detroit 

Mary Jo Bourque, of Angott 
Music Distributing, was off the 
job for the earlier part of the week 
on account of illness. . . . David 
Ross, president of the vending ma- 
chine company, United Industries, 
left Monday for New York on a 
business trip. 

A. P. Sauve, owner of Sauve & 
Son Distributors, will be away for 
another month. He is vacationing 
in West Palm Beach, Fla. . . . Jack 
Stafford, owner of thfe Stafford 
shuffleboard operating concern, is 
retiring from the coin machine 
business and is purchasing a gas 
and oil service station on the out- 
skirts of Detroit. He has been in 
the coin machine field for the past 
10 years. 

Ted DeHarde, shuffleboard op- 
erator in Marine City, is eagerly 
awaiting an addition to the family 
soon. DeHarde has entered the 
shuffleboard resurfacing field and 
recently procured a factory in 
which to do this work. 

Lot Angeles 

Hymie Zorinsky. H. Z. Vending 
Company, of Omaha, in town last 
week visiting with local coinmen. 
Hymie’s offer to pay the chap that 
finds him without a cigar in his 
mouth still stands after all these 
years. . . . Gary Sinclair, regional 
representative for Wurlltzer, was 
in town along with Walt Peteet, 
field service manager. 

Minthorne Music Company has 
set up a remote control speaker 
display, demonstrating the quality 
of high fidelity music reproduc- 
tion to operators. Unit uses five 
different speakers, playing direct- 
ly from one of two Seeburg Hi-Fi 
phonos. 

D. J. Donohue, regional repre- 
sentative for the J. P. Seeburg 
Company, in town last week. . . . 
Sam Ricklin, major domo at Cali- 
fornia Music Company, playing 
host to recording stars galore 
these days. 

T. H. Loo, El Centro games and 
music operator, shopping on Pico 
last week. . . . Jack Simon, Simon 
Sales, reported foreign sales vol- 
ume up. . . . Lyn Brown, of the 
company of the same name, con- 
tinues expanding his kiddie ride 
route, with business holding its 
own, Lyn reports. 

Phil Robinsoi., Chicago Coin’s 
sales representative here, anxious- 
ly awaiting delivery of the much- 
talked-about baseball game the 
firm is due to break. 


Hartford, Conn. 

Northeastern Vending Corpora- 
tion, Westerly, R. I., has registered 
with the Connecticut State depart- 
ment here to do business in Con- 
necticut. 

Kwik Kafe, of New Haven Coun- 
ty, Inc., listed a change of location 
to 1170 Pembroke Street, Bridge- 
port, from Hartford. 


Ralph Colucci, Seaboard Dis- 
tributing Corporation, was in Wat- 
erbury and New York on business. 


■ COMPUTE ARCADE OUTFITS 

Exhibit Card Vendor, floor 

»l» $25.00 * up 

Mutoicope Cord Vendor, new 45.00 

Pen Writer (Mystic Pen) 125.00 

Question Olrl, console type 

fortune teller 75.00 

Scientific Betting Practice... 95.00 
Scientific Pitch 'Em and Bat 

'Em 175.00 

Texas Leaguer Baseball 50.00 

Genco Sky Gunners Write 

Exhibit Wild West, new 1954 

gun 295.00 

Exhibit Six Shooter 195.00 

Exhibit Jet Gun 195.00 

Mutoscope Punching Bags with 

new bag 195.00 

Kiddie Rides, new 325.00 & up 

Large Illustrated CATALOG FREE 


577 Tenth Ave. (at 42nd St.) 
New York 36, N.Y. BRyant 9-6677 


SPECIAL 

Univerul ACROSS THE BOARD, R.candi- 
Honed, Refinished and Beady for Loca- 
tion — $75.00 Ea. 

TURF KIN6, $35.00 Ea.. 3 for $100.00. 
Universal Single Weighted Stands — NEW, 
Complete With Lock Bar, $10.00 Ea. 
Single and Double REY0LY-A ROUND 
Safes— NEW. Write. 

J. ROSENFELD 
COMPANY 

3220 Olive St. St. Louis 3, Mo. 
(Phone: OLive 2800) 
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under such great handicaps as 
you have had to face. 

Discrepancy Noted 

“According to the date released 
by the Internal Revenue Service, 
based on the sale of revenue 
stamps, production of cigarettes 
decreased 2.1 per cent in 1953 as 
against 1952. According to Harry 
Wooten’s Printer’s Ink article, 
total domestic consumption de- 
clined 2 per cent last year. How- 
ever, if we take the tax stamp 
figures of the 41 States (levying 
such taxes) and the District of 
Columbia — figures which inciden- 
tally are considered much closer 
to the source of actual sales, we 
find an over-all decrease in cig- 
arette sales for 1953 of less than 
one-tenth of 1 per cent. 

“How do we account for this 
discrepancy between the federal 
tax figure based on production 
and the State tax figures which 
are closer to the actual sales pic- 
ture? There is a difference of 
approximately eight billion ciga- 
rettes. In the first place, accord- 
ing to Wooten, there is consider- 
able doubt as to whether the 4 
per cent increase in domestic pro- 
duction in 1952 really reflected 
a gain in actual sales. Following 
Eisenhower’s election in Novem- 
ber, 1952, there was considerable 
buying in anticipation of price- 
control relief, buying that may 
have resulted in inventory carried 
over to the first of the 1953 year. 

“Federal tax-paid output in the 
first quarter of 1953 was 7.3 per 
cent above 1952. In the first 
quarter, you had the introduction 
of king-size Philip Morris, the 
Chesterfield $2.50 a case extra 
deal, and the February 28 price 
rise — on all three aspects there 
was heavy buying and building 
of inventory. This . . . may ac- 
count for the subsequent decline 
in the latter half of 1953 in pro- 
duction figures, and it will make 
the first quarter of 1954 compari- 
son with 1953 look bad. 

Actual Increase 

“Thus, there is in many quar- 
ters considerable doubt as to 
whether cigarette sales slumped 
at all last year. However, if you 
take into account the growth 
of the king-size cigarettes with 
approximately 17 per cent more 
tobacco, there is no doubt that 
actual smoking increased. 

“Today ... the cigarette indus- 
try is in the midst of a revolu- 
tion. Let us look at 1948. The 
five regular brands that year 
accounted for 90.4 per cent (of 
the total market), while king-size 
accounted for 5.7 per cent. 
In 1952, these same five regular 
brands accounted for 74.6 per cent 
of the business, while king-size 
accounted for 18.6 per cent. In 
1953, these same five regular 
brands accounted for 68 per cent 
while king-size were 26.9 per cent 
and filter tips 3.3 per cent — and 
the latter is growing at a rate 
greater than king-size developed. 

“What do these facts mean to 
the manufacturer and the opera- 
tor? They mean that they cannot 
be ignored — not if we hope 
to stay in business. It would have 
been nice to continue along mak- 
ing only one brand, one style of 
cigarettes . . . but the decision was 
not ours, it was the consumers. 

"Surely you have problems 
with machines, columns and loca- 
tions, as well as pricing factors. 
Surely we have problems in pro- 
duction, marketing, advertising. . . . 

Adjust to Times 

“Just a couple of years ago it 
seemed impossible to have 
Parliaments in venders. Yet, to- 
day, Rowe, Eastern Electric, 
APCO, Lehigh and Hawkeye are 
producing and selling machines 
to dispense Parliaments and to 
handle the necessary coinage. 

“Similarly, operators have 
found that the extra volume and 
profit on . . . king-size brands . . . 


can play an important part in 
their over-all financial picture. So 
machines with more columns are 
being used . . . some locations are 
getting two machines, one for reg- 
ular and one for king-size, where 
the volume warrants. Adjust- 
ments are being made to current 
conditions by the operators and 
the (vender) manufacturers. 

“We feel the trend to king-size 
and filter tip will continue with 
the latter field probably showing 
the greatest percentage of growth. 
However, I also think that this 
turbulent period will shake down 
and we will stabilize at a fairly 
normal level of brands and busi- 
ness. 

“The point I want to emphasize 
tho, for manufacturer and opera- 
tor, is (that) this is no time to 
hold your head and worry. It’s 
the time to use your head to im- 
prove your business, and face 
up to some of the other real prob- 
lems you have. 

“One of them is the major 

E roblem of public relations. I 
ave a copy of The Sign, the 
National Catholic Magazine, issue 
of February, 1954, with its lead- 
ing article devoted to the vending 
industry and titled ‘Big Racket 
in Small Change.’ 

“Reading it, you will under- 
stand the necessity for the excel- 
lent program of public relations 
NAMA adopted, and the neces- 
sity for extending that program 
down to each and every one of 
your own operations and areas. 
Health Propaganda 
“There is still a major factor 
in the common public relations 
program of venders and cigarette 
manufacturers. That is the cur- 
rent propaganda being directed 
against the cigarette industry by 
a small number of doctors and a 
large number of popular maga- 
zines. 


New Ice Cream 

• Contimied from page 110 


Iowa, Michigan, Minnesota, North 
Dakota and South Dakota. 

A similar machine designed to 
accommodate ialf gallon ice 
cream packages is scheduled to go 
into production in 60 days. Pres- 
ent plans call for production of a 
similarly designed butter vender 
in six months, a frozen foods dis 
penser shortly after that. 

Developing th ice cream ma- 
chine required five years, accord- 
ing to Wawrzonek. His most dif- 
ficult problem, he said, was to 
keep the vender sealed against 
moisture that turns to ice and 
makes the packages stick together. 
An engineer, Wawrzonek was for- 
merly associated with refrigera 
tion firms. 


“But these attacks are nothing 
*w. For 350 years, unexplained 
diseases have been attributed to 


tobacco, from a King James I 
treatise to as late as the 1920’s 
when tuberculosis was attribut- 
ed to cigarettes. In succession, 
each charge has been disproved 
and the tobacco industry has 
marched forward with the pace 
of America. It will continue to 
do so. 

"I have covered a wide range of 
topics from cigarette statistics to 
public relations to the health 
question. They are not separate. 
They are all part of the one prob- 
lem that faces the cigarette man- 
ufacturer and the cigarette opera- 
tor — how to maintain in a healthy 
condition an industry which for 
250 years has provided solace, sat- 
isfaction and pleasure to billions 
of people . . 


“THE SENTRY” 

AST’s revolutionary 

Multiple SLUG 

REJECTOR 


The most revolutionary and amazing discovery in the art of 
multiple coin handling and slug rejecting devices for the 
past 15 years. 

• For 5c, 10c, A 25c 

• A marvel of engineering 

• So revolutionary it can be called a flash of genius — pre- 
tests all coins according to their diameter and thickness 

• No moving parts in action 

• Flawless operation at all times 

• Will fit into any mechanism now using multiple 
slug rejectors 

All working parts are protected against 
rust and corrosion and rapid, easy ac- 
tion is assured at all times. All magnets 
and scavenger doors are hinged per- 
mitting the cleaning without the use of 
tools. Equipped with the new time de- 
lay coin actuating switches, the new 
Sentry Slug Rejector will operate any 
relay or solenoid. 

Dimensions: 6 % " High — 5" Wide — 

1 ft" Deep 

Write for illustrated literature TOD A' 

P.S. Have you seen our new "DROP CHUTE"? 

A«B*T« Manufacturing Corp. 

71 5-723 North Kedzie Avenue Chicago 1 2, Illinois 

manufacturers since 1919 


Every Conceivable kind of 

EQUIPMENT, 
SUPPLIES AND 
SERVICES 

Has Been Sold in The Billboard 


WHAT DO YOU 
HAVE TO SELL? 

Writ* BOX 666 
2160 Patterson Street 
Cincinnati, Ohio 


0 . TWIN-RIDE 

PETE the RABBIT 

FOR 

Double FUN . . . 
Double PROFITS! 

TWO FOR THE 
PRICE OF 
ONE! 


US IMMEDIATELY! 


EXHIBIT SURPLY 

42)8-30 West Lole Street • Chicago 24, Illinois 


ESTABLISHED 1901 
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NEW 

EXHIBIT SPACE CUN 

CENCO INVADER 
ABT CHALLENGER 
"First-Conditioned" 
EX. REINDEER ....$395 
CENCO NIOHT 

TIGHTER 335 

EX. SPACE CUN 335 

SEEBURC SHOOT 

THE BEAR 199 

EX. JET CUN 175 

CHI COIN BAS- 
KETBALL CHAMP. 175 
EX. CUN PATROL.. 145 
TELEQUIZ, w/film. . 115 
CHI COIN 4 

PLAYER DERBY .. 150 
EX. SIX SHOOTER .. 145 

CHICKEN SAM 75 

RIFLE RANGE 

RAY GUN 75 

CHI COIN GOALEE.. 75 
UN. TEAM HOCKEY 85 
EXHIBIT DALE GUN 45 
WMS. QUARTER- 

„ BACK 45 

<?HI COIN HOCKEY 55 


BINGO 5 BALLS 


NEW 

Bally ICE FROLICS 
Uni ted HAVA NA 

" First-Conditioned " 

BALLY 

Dude Ranch $425 

Yacht Club 295 

Beach Club 375 

Beauty 315 

Palm Beach 235 

Frolics 235 

Atlantic City 195 

Coney Island 145 

Spotlight 115 

Bright Spot 145 

Bright Lights 95 


VENDINC 



CIGARETTE VENDERS 

FACTORY REBUILT 
- LIKE NEW— 

25c Operation- 
King Size Co Is. 
DuCren. W's, 9 Col... $115 
DuGren. Champions, 

9 Col 125 

Natl. 9-30's, 9 Col. .. 130 
Natl. 9-50's, 9 Col. .. 145 
Rowe Royals, 10 Col. 145 
Rowe Presidents, 

10 Col 155 

Uneeda Elec., 9 Col... 125 


MERCHANDISE 

BOARDS 

Creates! play stimula- 
tor. Quality merchan- 
dise cxportly selected 
and beautifully mount- 
ed. From $25 and up. 
Satisfaction absolutely 
guaranteed. 


SHUFFLE GAMES 


NEW 

Keeney BONUS BOWLER 
Keeney PACEMAKER 
Keeney MAINLINE R 
Chicoin CRISS CROSS 
Chicoin ADVANCE 
BOWLER 

" First-Conditioned “ 
Shuffle Gomes 
UNITED 

CLASSIC $375 

OLYMPIC 350 

CASCADE 315 

STAR— 10TH FRAME 295 
STAR 4 PLAYER ... 245 
OFFICIAL S.A. 

(MATCH) 215 

SUPER 4 PLAYER .. 215 
DELUXE 4 PLAYER 175 
5 PLAYER with 
Formica 135 

5 PLAYER 115 

4 PLAYER with 

Formica 115 

4 PLAYER 95 

KEENEY 

OOMINO $350 

CARNIVAL 350 

CLUB BOWLER— 

10 PLAYER 295 

10 PLAYER TEAM 

BOWLER 245 

SUPER DELUXE .... 145 

4 PLAYER 125 

HIGH SCORE 

LEAGUE BOWLER 135 
BIG LEAGUE 

BOWLER 85 

CHICAGO COIN 
10th FRAME DBLE. . . $345 
4 PLAYER MATCH 375 

4 PLAYER HI SCORE, 
flyaway pins, form, 
top 135 

6 PLAYER HI SCORE, 

w/ stationery pins, 
form, top 105 


GOTTLIEB 
New — Lovely Lucy 
Guys- Dolls ..$175 
Quintette .... 190 
Coronation .. 145 
Chinatown ... 140 
Skill Pool ... 150 
Wild West ... 145 

Niagara 145 

Hit 'n' Run .. 140 
Globe Trotter 135 
Rose Bowl ... 135 
Mermaid 125 


All Str. Bsktbl. 115 

Joker 95 

Dble. Feature 89 

Rockettes 85 

Triplets 80 

Knockout 49 

King Arthur . 45 

Dble. Shuffle 45 
UNITED 

Utah $59 

Aquacade 39 

Carolina .... 39 

Stardust 39 


Ramona $ 39 

Baby Face ... 39 

WILLIAMS 
Sweepstakes $195 
Shoot Moon .. 120 

Jalopy 120 

Shoo-Shoo ... 95 

Maryland .... 49 

Olxmo 35 

CHICAGO COIN 

King Pin $115 

Fighting Irish. 75 
Football 45 



Thing $ 45 

Majors of '49 45 

Grand Award 35 

Trinidad 35 

Catalina 35 

Thrill 35 

GENCO 

Springtime . . $ 89 
South Pacific. 49 

Tri-Score 49 

Camel Caravan 49 
Harvest Time 45 

1-2-3 45 

Puddinhead .. 39 

Screwball .... 35 

EXHIBIT 

Shantytown ..$85 

Bebop 45 

Playtime 45 


1750 W. NORTH AVE. 


mmsm 

Joe K!lne & Wally Finke 
22. ILLINOIS • Dickens 2-0500 



c PEClALS[^^-iOQW 


MUSIC OPERATORS! 

When in Chicago for the M.O.A. Convention come 
in for the best deals in 

PHONOS • GAMES • SHUFFLEBOARDS • ARCADE 

rnECI LIMOUSINE SERVICE to our 
riXECS SHOWROOM FROM THE PALMER 
HOUSE — JUST CALL JUniper 8-1814 




PURVEYOR SPECIALS! 


BALLY BINGOS 

Beauty $285 

Frolics 210 

Palm Beach 195 

Atlantic City 175 

Spot-Life 85 

Coney Island 125 

Bright Spot 110 

MISCELLANEOUS 

United Stars $115 

Lite-a-Line 50 

Jumpin' Jacks 95 

Twin Pokerino, Late 

Models 150 

Shoot the Bear 145 

Exhibit Jet Gun 145 


PHONOS 


A.M.I. Model "D" 40 . .5395 
A.M.I. Model "C"... 310 

Wurlitier 101S 99.50 

Wurlitzer 1080 99.50 

Wurlitxer 1100 210 

Wurlitzer 1250 275 

Seeburg M 100 A 449 

Secburg Model 8.. 599.50 
Seeburg 148 

Hideaway 139.50 

Rock-Ola Fireball, 

45 RPM 470 

Rock-Ola 1422 95 

Evans Century Write 

Ristaucrat, Selective, 

12 Records, 45 RPM 40 


SHUFFLEBOARD 
and SUPPLIES 

18 22 Ft. Rock-Ola 
Shuffleboards . . Write 
Shuffle Game Wax, 

Case (12) S 3.30 

Pucks (Set of 0) 14.00 

Fast Wax, Case (12) 4.50 
Score Sheets, 10 

pads 7.50 

Fluorescent Lights, 

pair 22.50 

Used Rock-Ola Shuf- 
fleboard Lites, pr. 12.50 

Adjusters 10.50 

New Shuffleboard 
Scoreboards: 

Overhoad $125 

Wall Model 95 

SHUFFLE GAMES 

Imperial $395 

Classic 340 

Olympic 325 

Clover 315 

10th Frame Super... 250 
10th Frame Star .... 225 

4 Player Star 200 

Official-Match 105 

Daluxe 4 Player .... 145 
6 Player 100 

5 Player 05 

4 Player 75 

Twin Rebound w/f.. 55 


KEENEY 

10 Player Club 5285 

Deluxe League 

Bowler 150 

4 Player League.... 120 
4 Player League.... 50 

CHICAGO COIN 

Crown 4 Player $295 

4 Player-Hi Score 120 

Horseshoe 75 


SHUFFLEBOARD 

CONVERSIONS 

Keeney 4 Way 

Bowler $135 

Keeney Bowling 
Champ 40 



You Can Still Take Advantage of These M.O.A. 
Specials ... IF YOU ARE NOT COMING 
TO CHICAGO . . . 

Call, wire or write and tell us what you need . . . we will quote 
you our special prices for this sale. Remember, this sale good for 
Morch 8-9-10 only. 




PURVEYOR DISTRIBUTING (0. 

4322-24 N. Western Avenue Chicago 18, Illinois 

Phone: JUniper 8-1814 


New Gains in Bulk Vending 

• Continued from page 110 


pan candy offerings, different 
gum forms and breath-sweetner 
items make their appearance on 
the bulk vending scene. 

Charms, too, are playing an in- 
creasingly important role in bulk 
vending. In addition to the new 
charm series which spur collec- 
tions of entire series, and thus 
push up vender volume, there 
are increasing numbers of high- 
quality as opposed to “fill” 
charms to serve as sales incen- 
tives. 

One charm manufacturer has 
devised a new concept of charm 
vending, made possible by his 
development of a special vender 
wheel assembly to accommodate 
the new line. 

Called "capsule charms/’ the 
idea makes possible two impor- 
tant gains: Consistent quanity 
vended with each sale (per the 
number of charms packaged in 
each capsule) as only a single 
capsule is dispensed in each op- 
eration, and a greater variety of 
charm forms (such as flexible 
types) may be vended without 
possibility of jamming. The 
charm firm: Samuel Eppy & 

Company. 

Another factor tending to pro- 
mote increased interest in and 
potential of bulk vending is the 
growth of a specially tailored 
industry association for this 
phase of automatic merchandis- 
ing. Formed in 1950 as the Na- 
tional Association of Ball Gum 
Vendors, and shortly thereafter 
changing its name to National 
Association of .Bulk Vendors in 
keeping with a broadened scope 
in the field, the organization has 
effected operator benefits thru 


Denver Cig Ops 

• Continued from page 110 

buy 30-cent filter tip types, and 
consequently, even the best loca- 
tions are showing sales setbacks. 

There will be a return to more 
familiar standard cigarettes in 
the near future, however, Schaff- 
ner predicted, due to the newness 
of brands bearing scientific filter 
tips, and their higher prices. 

Stanley Singer, owner of the 
National Cigarette Service Com- 
pany, one of Denver’s largest 
operations, reported his firm had 
studied the necessary coin mech- 
anism changes which filter tip 
pack vending would require. 
Limited space and the tooling ad- 
justments, which would be re- 
quired, make the change-over too 
costly for the usual operator, he 
said. 

Like other operators in the area, 
Singer feels that about the time 
the coin chutes were changed, 
the “filter tip fad would die out.” 

The ideal solution, Singer be- 
lieves, would be a switch to a 
lower price filter tip which would 
not require price changes. One 
brand, Viceroy, which offers a 
filter tip and has been popular 
for many years, fills the price 
bill and is appearing in at least 
70 per cent of the machines on 
location in the Denver metro- 
politan area, he noted. 


Dr. Pepper 

• Continued from page 110 


vender as one of the “highly 
significant and encouraging de- 
velopments which contributed to 
1953 sales progress. 

“The introduction of the single- 
drink Dr. Pepper vender has been 
hailed as a revolutionary ad- 
vancement in soft drink vending,” 
Green stated. 

In a section on marketing, the 
report stated: "The vender mar- 
ket, which takes in practically 
every other market, continued its 
phenomenal growth. Automatic 
venders have revolutionized the 
soft drink business by making 
availability and distribution pos- 
sibilities unlimited.” 

"There was no let-up in Dr. 
Pepper’s aggressive program on 
the sale and placement of vend- 
ers,” the report revealed. 

The firms highest percentage 
of sales increases in 1953 came 
from its fountain sales division, 
it was pointed out, and that the 
major snare of this increase came 
from the large number of Dr. 
Pepper cup venders introduced in 
the trade in mid-year. 

In a note to its financial state- 
ments, the report set forth: 

■ “At December 31, 1953, balances 
receivable by Dr. Pepper Com- 
pany and its subsidiaries from 
franchised bottlers and retail out- 
lets for vending machines sold 
under conditional sales contracts 
amounted to $440,622.09, includ- 
ing $160,456.26 pledged to bank 
as security for bank loans.”' 


mutual co-operation among mem- 
bers. 

Set up initially as a means of 
combatting anti-charm legisla- 
tion, NABV has since evolved 
into a bulk vending organization 
covering all phases of the field. 

NABV is now preparing its 
convention and exhibit program 
for the 1954 meeting, set for July 
9-11 at the Congress Hotel in 
Chicago. 

Bulk vender manufacturers 
now in production and supplying 
a variety of models to the gen- 
eral market are: 

Advance Machine Company, 
4641 N. Ravenswood Avenue, 
Chicago; Andrews Manufactur- 
ing Company, 660 S. Rochester 
Road, Clawson, Mich.; Atlas 
Manufacturing & Sales Corpora- 
tion, 12220 Triskett Road, Cleve- 
land; Bloyd Manufacturing Com- 
pany, Valley Station, Ky.; Cham- 
pion Vendors Supply Company, 
119 E. Houston Street, San An- 
tonio; Columbus Vending Com- 
pany, 2005 E. Main Street, Co- 
lumbus, O. 

Devices Manufacturing Corpo- 
ration, 1214 W. Madison Street, 
Chicago; Hawkeye Novelty Com- 
pany, 1754 E. Grand, Des Moines: 
Northwestern Corporation 1006 
E. Armstrong Street, Moms, 111.; 
Oak Manufacturing Company, 
1 141 1 Knightsbridge Avenue, 
Culver City, Calif.; Silver King 
Corporation, 1529 Ne\v York 
Street, Aurora, 111.; Victor Vend- 
ing Corporation, 5701 W. Grand 
Ave., Chicago. 

Most manufacturers continue 
to make their equipment avail- 
able thru distributor networks 
over the country. 


Mag Vending 

• Continued from page 110 

vending machine manufacturers — 
they are products bought on im- 
pulse, have a low unit cost and a 
nationally advertised brand name 
that has wide consumer accept- 
ance. However, they fail to fill 
the remaining three requirements: 

1. They do not have a mass 
market (70 per cent of Life’s cir- 
culation, for example, is subscrip- 
tion). 

2. They are not easily packaged 

(weight and thickness of issues 
vary). . . . 

3. They are not required by 
most people most of the time (but 
only once a week or once a month, 
depending on the book). 

Powers says his experiments 
with venders has also turned up 
other problems. For example, 
servicing means not only keeping 
the vender operating properly, but 
having it refilled on the precise 
day each new issue appears. Fur- 
ther, 80 per cent of Life’s news- 
stand sales occur within the first 
few days after it comes out. Thus, 
the vender is liable to sit idle 
much of the rest of the week. 

“There are details like conflict- 
ing vending machine rights and 
magazine rights within the same 
location . . . there’s a lot to iron 
out before magazines can be sold 
thru vending machines on a large 
scale,” Powers said. 

The big plus for vending ma- 
chines, Time feels, is its ability to 
expose magazines to the people 
who want them virtually any time, 
anwhere. The basic problem seems 
now to be not a faultless machine, 
but an economic struggle to get 
the venders at least to pay for 
themselves, it was pointed out. 

Reader’s Digest, one of the most 
adaptable magazines to vending, 
because of price, size and consist- 
ant thickness, also has another ad- 
vantage: It is a magazine for 
leisure reading and thus does not 
have the “perishable” problem of 
the weeklies nor the selected au- 
dience problem of the monthlies. 

Digest, however, has kept its 
vending experiments pretty much 
under wraps. But it admits it has 
worked hard on vending ma- 
chines for the past two years, 
that it has a few venders scat- 
tered thruout the country. 

Digest’s newsstand manager 
Hugh Dangle claims that the mag- 
azine has just “scratched the sur- 
face of the (vending) problem and 
that a lot of work still remains to 
be done.” Indications are that the 
Digest 'experiments are “in earn- 
est.” 

To surmount some of the prob- 
lems of magazine vending, one 
(vender manufacturer) spokesman 
suggested: “Take four magazines 
with different newsstand dates, 
use the same vender for each as it 
comes out. That means four new 
products a week and steady sales 
with each vender constantly earn- 
ing money.” 


New Leaflet 
On NAMA Aid 

CHICAGO, Feb. 27.— A new 
leaflet entitled “Behind This 
Seal ...” outlining membership 
services offered by the National 
Automatic Merchandising Associ- 
ation, was released this week by 
the association’s membership 
committee. 

The leaflet lists reasons why 
companies identified with auto- 
matic merchandising belong to 
NAMA, according to membership 
committee co-chairman Thomas 
A. Buckley, The Vendo Company, 
Kansas City, Mo., and Maurice L. 
Heffer, of the Johnson Tobacco 
Company, Chicago. 

Designed for reading in 60 sec- 
onds, the leaflet is expected to 
enable association members to 
better understand NAMA’s work 
and the ways in which it serves 
the public and the automatic 
merchandising industry. 


St. Louis Canteen Co. 
Sets New Headquarters 

ST. LOUIS, Feb. 27.— Automatic 
Canteen Company of St. Louis 
has awarded contracts for a new 
office and service building to be 
completed this fall. Features of 
the structure will include “pal- 
letized storage,” provision for ma- 
terial conveyance by fork-lift 
trucks and special areas for re- 
pair of venders. 

The new ?. 5,000-square foot 
building will provide the firm 
with more than double its present 
space. ' 


C & C Sets 

• Continued from page 110 


trade: Super Coola, Super Root 
Beer, Super Grape and Super 
Orange, all carbonated. C&C also 
makes non-earbonated versions of 
its grape and orange sirups. 

Herald emphasized, tho, that 
any effort C&C expends to pro- 
mote vendin : machine sales is 
only a means to increase its bev- 
erage volume. He added that C&C 
does not seek to make money on 
the sale of venders, nor does it 
wish to compete with any vend- 
ing machine manufacturer. 

C&C is currently working on 
several other sirup flavors and on 
one new canned drink which will 
be announced soon. 

Union News 

Meanwhile, Herald revealed 
that one of the operators of the 75 
Super Soda Bare now in the New 
York area is Union News. He 
added that some of the top loca- 
tions where canned carbonated 
beverage venders are now in op- 
eration include Fort Monmouth, 
N. J.; S. Kein’s, a large New York 
department store, and the Brook- 
lyn Navy Yard. 

C&C is also busily promoting 
its Super line thru retail channels 
and with spot video commercials. 
The effect of this consumer sales 
drive is calculated to stimulate 
the sale of the firm’s beverages in 
both canned and cup drink 
venders. 


For 

Everything 
You Need 

in new and 
used equipment 

LOWEST PRICES 

Write for 
Our Lists 


DAVID ROSEN 

Exclusive AMI Dist. Ea. Pa. 

855 N. BROAD STREET PHILADELPHIA. 23. PA 
PHONE. STEVENSON 2-2903 


Convention Specials! 

• United 4-Player Deluxe. ..$ 89.08 

• United 5-Player, Formica 

Top, Lg. Pine 69.00 

• United Shuffle Cadet, like 


• United Super 4-Player, dou- 
bles 3d, 5th, 7th, 10th frame 159.00 

• Universal Hi-Scoro Bowlers 49.00 

• ChIColn 10th Frames, like 

new 169.00 

• Seeburg 100 A's-78 489.00 

BINGHAMTON AMUSE. CO., INC. 

221 Main St. Binghamton, N. Y. 
9-1515 


Copyrighted 
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Shuffle Games 



Issue of 

Issue or 

IsGltt of 

Issue ef 

Big League Bowler, 4 player 

Feb. 27 

Feb. 20 

Feb. 13 

Feb. 6 

(Keeney) 

$85.00 

S85.00 

$85.00 

$85.00 

Bowl-i-Ball (Chicago Coin).. 


150.00 195.00 

195.00 

195.00 

Bowl-a-Maiic (Universal) 

345.00 

345.00 

345.00 

345.00 

Bowling Alley (Chicago Coin) 
Bmvling Alley, 6 player 

59.50 

59.50 

59.50 

59.50 

(Chicago Coin)..... 

Broadway Shuffle Alley 
(United) 


95.00(2) 185.00 
374.50 

95.00 185.00 

95.00 185.00 

Carnival Bowler (Keeney)..., 
Cascade Shuffle Alley, 

350.00 

350.0G 

350.00 

350.00 

6 player (United) 

315.00 

294.50 315.00 

294.00 

294.00 

Classic Shuffle Alley, 6 player 

325.00(2) 

325.00(2) 

325.00(2) 

364.00w/p 

325.00(2) 

364.00w/p 


365.00 

355.00 360.00 

375.0(X2) 

360.00 


375.00(2) 

375.00(4) 

395.00 

375.00(2) 

395.00 

(United) 

Chib Bowler, 10 player 

335.00 350.00 

320.00 
345.00(2) 

350.00 

345.00 350.00 

345.00 350.00 

(Keeney) 

Crown 8owler (Chicago Coin). 

De Luxe League Bowler 
(Keeney) 

295.00 

295.00 

325.00 
325-OOw/p 

325.00 

325.00 

325.00 

115.00 

Domino 8owler (Keeney)..., 

350.00 

350.00 

350.00 

49.50 

Double Header (Williams).., 

40.00 

40.00 

40.00 49.50 

40.00 49.50 

10th Frame (Chicago Coin) 


365.00 

365.00 

365.00 


Fam Player (Keeney) 

Four Player Shuffle Alley 
(United) 


90.00 115.00 
119.50 125.00 
135.00 


75.00 95.00 
109.50 110.00 
115.00 


Brum Scoring, 6 player 

(Chicago Coin) 185.00 

Eight Player Shuffle Alley *5.00 

Flue Player Shuffle Alley 

(United) 90.00 115.00 75.00 90.00 

110.00 115.00 

125.00 
135.00(2) 

85.00 

75.00 ^.00 
95.w#/p 

110.00 115.00 

119.50 

HI -Score, 6 Player , 

(Chicago Coin) 105.00* 'p 105.00w/p 

135.00 159.50 135.0Ow/P 

159.50 

High Score League Bowler 

(Keeney) 125.00(2) 125.00 

Hook Bowler (Bally) 

Imperial Shuffle Alley 

(United) *25.00 399.50 425 00 

League 3owler, 4 player 

(Keeney) 99.50 99.50 

Liberty Shuffle Alley (United) 294.50 

Manhattan Shuffle Alley 

(United) 255.00 

Matched Bowler, 6 player 

(Chicago Coin) 185.00 275.00 185.00 275.00 

Name Bowler (Chicago Coin). 250.00 

Official Shuffle Alley, 

4 player (United) 185.00 215.00 195.00 215.00 

Olympics Shuffle Alley 

(United) 335.00 345.00 

350.00(3) 350.00(2) 

355.00 385.00 

Royal Shuffle Alley (United). 399.50 425.00 399.50 425. 00 


Shuffle Alley Deluxe, 6 player 
(United) 


110.00 
115.00(2) 
149.50 155.00 
175.00 


Shuffle Alley Express, 

2 player (United) 

Shuffle Alley, 6 player 

(Chicago Coin) • » 95.00 

Shuffle Alley, 6 player 

(Keeney) 99.50 10000 

115.00 125.00 

Shuffle Alley, 6 player 

(United) 100.00 129.50 

145.00 

Shuffle Line (Bally) 69.50 

Shuffle Target (Genco) *9.50 

Single Shuffle Alley Rebound 

(United) 

Six Player 10th Frame 

(United) 220.00 225.00 

Skee Alley (United) 

Star Bowler, 2 player 295.00 

Star 6 Player (Umted)..... 235.00 245.00 

Star 10 Frame, 6 player 
(United) 275.00 279.50 

295.00 


115.00(2) 
145.00 155.00 
175.00(2) 


100.00 119.50 

125.00 IS0.00 

100 . 00 ( 2 ) 
125.00 145.00 
150.00 

69.50 

49.50 


220.00 225.00 

295.00 

225.00 245.00 

250.00 325.00 

250.00 255.00 

275.00 
295.00(2) 


Super Deluxe League Bowler 

(Keeney) 

Super Six Shuffle Alley 
(United) 


165.00 


190.00 209.50 
215.00 


165.00 

190.00 195.00 

215.00 229.50 


Team Bowler, 10 player 

(Keeney) 265.00 265.00 

Tenth Frame Special Bwrler 

(Chicago Coin) 285.00 285.00 

10th Frame Super Shuffle 

Alley (United) 225.00 259.50 225.00 275.00 

Tenth Frame, Double Bowler 

(Chicago Coin) 365.00 299.50 

Twin Bowling Alley 

(Chicago Coin). . 35.00 

Twin Bowling Alley 

(Universal) 35.00 

Triple Score Bowler 

(Chicago Coin) 385.00 385.00 

Twla Shuffle Alley Rebound 

(United) 

Two Player (United) 50.00 


49-OOw/p 
50.00 59.50 


365.00 385.0t 
50. Of 


ATTENTION 

OWNERS Of BELL TYPE MACHINES 

Wo are in the market for brand new 
Mills Bella. Write giving full description, 
price, etc., to 

MILLS SUES COMPANY, LTD. 


FOR SALE 

Pin Ball and Shuffle Alley route in 
Florida. Now operating more than ong 
hundred machines in one Florida County. 
Write r 

P. O. BOX 785 

Hollywood, Florida 


Casablanca 

• Continued from page 114 


74.00w/p 75.00 

74-OOw/p 

90.00 115.00 

75.00 90.00 

125.00 

110.00 115.00 

135.00(2) 

125.00 

135.00(2) 

85.00 

75.00 95.00 

75.00 95.00 

110.00 115.00 

100.00 110.00 

119.50 

115.00 119.50 

lOS.OOw/p 

105.00w/p 

135.00w/p 

135.00w/p 

159.50 

159.50 

125.00 

125.00 

39.50 

99.50 

45.00 99.5C 

224.00 

224. 0C 

294.00w/p 

294.00w/c 

185.00 275.00 

185.00 194.0C 
275.00 

250.00 

195.00 215.00 

155.00 195.0C 
215. OC 

345.00 350.00 

345.00 350. OC 

365.00 385.00 

365.00 38S.0C 

424.00 425.00 

424.00 425.0C 

114.00 

114. 0C 

115.00(2) 

115.00(2: 

155.00 

155.00 

175.00(2) 

175.00(2) 

169.00w/p 

189.00w/p 

59.50 

100.00 119.50 

119.50 125.0C 

125.00 150.00 

135.00 

85.00 94.00W/P 

94.0Ow/p 

100.00(2) 

100.00(2) 

145.00 150.00 

145.00 150.0C 

69.50 

49.50 

59.50 

59.5C 

220.00 225.00 

65.00 

65.00 

295.00 

295.00 

225.00 245.00 

225.00 245. 0C 

250.00 

250.0C 

275.00 295.00 

250.00 275.00 
295.00 

165.00 

165.00 

164.00 190.00 

164.00 190.00 

195.00 215.00 

195.00 215.00 

229.50 

229-50 

249.00*/* 

295.00 

295.0C 

285.00 294.00 

249.00 285.00 

225.00 295.00 

220.00 

225.00(3: 

249.00w/p 

295.00 


20 per cent on phonographs. 

All of the equipment is adapted 
to operate on a 30 franc piece 
which is a little more than 5 Vz 
cents in U. S. money. Collections 
are made semi-monthly in the 
average location, but as often as 
twice a week in the spots that 
get a really big play. 

At the present, Smith and 
Cannel are in the middle of 
organizing a distributor-operator 
service system in key cities thru- 
out Morocco. They carry a large 
stock of spare parts, but in an 
emergency their mechanics can 
improvise, or, if the part is too 
complex, can have it shipped by 
air freight, thus assuring constant 
maintenance of the equipment. 

Casablanca Amusement Com- 
pany sells machines, too, but in 
most instances puts the equip- 
ment out on a lease basis. 

Now that the air bases are 
nearing completion, and the con- 
struction “stiffs” have gone to 
other projects thruout the world, 
the number of American players 
has slightly diminished, But their 
parting has not affected the 
business at all. As a matter of 
fact, what with the military bases 

S etting most of their equipment 
irect from the States, the bulk 
of the company’s play comes 
from the local people and volume 
is constantly increasing. 

Headquarters of the Casablanca 
Amusement Company are as 
modern as one will find any- 
where: A beautiful, well-lighted 
showroom sets the equipment off 
to good advantage. The boys 
have sumptuous offices which 
would do justice to an Oriental 
potentate, what with heavy pile, 
hand-woven rugs and other choice 
museum pieces, including a re- 
frigerated bar. 


MUSIC 

Money Makers 

SEEBURO HIDEAWAY »]** 

SEEBURG 

SEEBURG 1-47 150 

SEEBURG 1-4B BLOND 1J» 

SEEBURG WOM (W4-L56) 3S 

WURLITZER 1015 150 

WURLITZE R 1080 1« 

WURLITZER 1100 H 5 

WURLITZER 1750 

WURLITZER 1500 . . 595 

WURLITZER 2140 WOM 25 

WURLITZER 3020 WOM 25 

A.M.I. MODEL A 1*5 

A.M.I. MODEL B 275 

A.M.I. MODEL C 325 

A.M.I. MODEL D-40 400 

A.M.I. MODEL D-80 495 

MILLS CONSTELLATION 125 

EVANS CONSTELLATION 325 

Reconditioned— Ref inlshedl 

Terms: 1/3 Deposit. 
Balance C.O.D, 

FOREIGN BUYERS— Wrife For Latest 

Postwar Phonograph Catalog 

ATLAS 

MUSIC COMPANY 

2200 N. WESTERN AVE. 
CHICACO 47, ILLINOIS 
Phonu: ARmitagc 6-5005 


Cleaned, checked and guaranteed 

READY FOR LOCATION 

PALM BEACH $175.00 

FROLICS 175.00 

BEAUTY 275.00 

COHEY ISLAND 125.00 

BRIGHT SPOT 125.00 

DUDE RANCH 394.00 

BEACH CLUB 350.00 

One-Third Deposit, Please 

KAW SPECIALTY CO. 

1137 Osage Ave., Kansas City, Kan. 



BE WISE-BUY SHAFFERIZED 
GUARANTEED USED EQUIPMENT 


SEEBURG 

M-100-A (Guaranteed) . . $495.00 
HH 100A (Hideaway).... 339.50 

148-MI 159.50 

147 109.50 

146 99.50 

1946 Hideaway 89.50 

1948 Hideaway 109.50 


ROCK-OLA 

Fireball (120 Sel.) 45 RPM, 

Like Hew $475.00 

1432 (50 Selection) 289.50 

MISCELLANEOUS 
Mercury Athletic Scales. . $ 49.50 
Seeburg Shoot Hie Bear . . . 189.50 

Exhibit Dale Gun 49.50 

RIDES 

$395.00 


1400. 

$429.50 1 

POST WAR 


1250. 

249.50 1 

WALL BOXES 


1100. 

189.50 • 

Seeburg 3W2-L56 


1015. 

99.50 1 

! (5< 3 Wire) 

$ 8.95 


AMI 

Wurlilzer 3020 (24 Sel.). . 

12.50 

0 80 . 

$439.50 | 

Seeburg W4-L56 


D-40 

395.00 | 

| (5/10/25) Wireless... . 

21.50 

Model 

"A” 139.50 

Wurlilzer 3020 (48 Sel.) .. . 

29.50 


VISIT OUR ENLARGED SALES AND SERVKE CENTER 

Terms: 2596 Deposit, Balance C.O.D. 

Write for Illustrated Catalog of Late Model Phonographs 

Shaffer Mask Co. 


Cincinnati, Ohio 
1200 Walnut St. 
MAin 6310 


Columbus, Ohio 
New Address 
849 N. High St. 
KLondike 4614 


Indianapolis, Ind. 
1327 Capitol Ave. 
Lincoln 3571 


CXCLU5IVE SEEBURG DISTRIBUTORS 



A "take" of $8 per week is considered Here's a business that brings in MAN- 

" solid" in the music machine business S,ZED MONEY! ALL CLEAR PROFIT 

; • " ch " k '>" 

feed in the Kiddie Ride Industry I "Hit Parade"! 

AND— requires only HALF the investment! 

GET THE FACTS IN ROOM 854, M. 0. A. CONVENTION, 

PALMER HOUSE, CHICAGO, MARCH 810, 1954 

THREE NEW NUMBERS WILL BE SHOWN 


The METEOR LINE is the PROFIT LINE 

' . 

Meteor Flying Saucer Meteor Rocket Meteor PT.Boat Meteor Pony Boy 

(Pot. Pend.) 



Start making BIG MONEY 


ZZZZ METEOR MACHINE CORP 


Full Particulars 
TODAY! 


7 5 W. 45 St.. New York 36. N Y Circle 6-224 1-2 


when answering ads . . . 

SAY YOU SAW IT IN THE BILLBOARD! 


PREFERRED STOCK- 


HEW— William SUPER 
PENNANT BASEBALL 

Free Play Novelty with Star 
Match Feature. Tope for any 
location. 

Immediate Delivery 


ACE COIN COUNTER 

New 1954 Model 

$ 149 . 5 ° 


Weight • lbs. 
Counts If, St, 
10c, 25f. Only 


-WORLD WIDE! 

NEW GAMES 

Williams LAZY Q 
Gottlieb LOVELY LUCY 
Bally ICE FROLICS 
Unitod HAVANA 
United TEAM BOWLER 

LATE 

PIN GAMES 

GOTTLIEB 1 WILLIAMS 

Guya-Dolls S17S Gun Club $210 

Quintette 160 Army 4, Navy.... 200 

Queen of Hearts. ISO Starlite 135 

Chinatown 150 Fairway 145 

Skill Pool 150 I Twenty Grand... 95 

BINGOS IN STOCK 

BALLY UNITED 

Palm Sprinot Bolero 

Dude Ranch Cabana 

Beach Club Tropica 

Beauty Rio 


Genuine DeLuxe 
Silk-Screened 

FORMICA TOPS 

1... $14.00 5... $11.50 • 

10... $10 ea. 



Chicago 47 
23 30 N. Western Ave 


( 


Copyrighted 


120 


COIN MACHINES 


THE BILLBOARD 


! 


MARCH 6. 1954 



JUCTIlKi 






BSTciS-— - 5,109 

, 50° Second* REGULA 

^ MC p 0 o%onse'o«^ 


NEW! 900 TOP SCORE 

/bleu 

Something Different in a 


BETTER THAN EVER - - 

in scoring...in play... in profits! 

NEVER BEFORE has there been a game with such an exciting 
build-up . . . such a thrilling finish! No other game has the 
"tease” of Genco’s shutters that conceal the match numbers 
until the very end— when they are revealed and step-up one 
reel at a time from 1 to 10. No other game has the suspense of 
Genco’s moving drum-type match wheels. Adds thrills galore 
when player matches last number of his score with Red, White 
and Blue Match Numbers for single, double— or triple match! 


SIMPLE SCORING 
no objects to match 
- JUST NUMBERS! 

PLAYS LIKE A BOWLER 

(Not Rotation-Typo Pool) 


SEE YOUR 
DISTRIBUTOR 
TODAY! 


MANUFACTURING & SALES CO. 

2621 N. Ashland Avonue, Chicago 14, Illinois 






Bonn**** 




ooai Theatre 


3-D imensi 


V<-' ’ •'-AN RED C^ocs is ALWAYS THERE AFTER TRAGEDY STRIKES 


I For Sale^HHi 

P \i\OIt All PEEKS 

Overhauled Projector* and com- 
pletely reconditioned. With Plexi- 
glas Fronts, Chrome Pecks, New 
Mirrors and Screens. 

*275, f.o.b. New Jersey 
Vh deposit with order, balance C.O.D. 
PHIL GOULD 

2*3 Market St. Newark, N. J. 

MArhet 2-4275 


TELEQUIZ 

WITH FILM 

$1AA FOB. Mlteotn 

IUV EA. 1/3 Deposit 

MITCHELL NOVELTY (0. 


BINGO GAMES 

Ready for Location! 

Coney Islands * 95 I Dude Ranch . S415 
Atlantic City* 145 I Palm Springs. S15 
Bright Spots. . 95 | Un. Classics. . 335 
Beach Clubs. . 345 I Un. Clovirs. 285 

ALLIED Coin Michine Co. 


GET SET FOR THE 
BASEBALL SEASON! 

EVANS’ 

BAT-A-SCORE 


ANIMATED MANIKIN ALL SKILL BASEBALL— 
AN AMUSEMENT CAME PERMITTED ANYWHERE! 

Here’s Action Proven by Players for Appeal — Proven by Opcraton for prefitsl 
Pitcher picks up the ball, winds up and pitches ball THROUCH THE AIR te the 
batter. Batter swings for a foul, single, double, triple or home run, depending 
on shift of the pfayerl 

IT'S HIGH SCORING BASEBALL UNDER LIGHTS with BRILLIANTLY COLORED 
SCOREBOARD A BEAUTIFULLY DECORATED DIAMOND A GRANDSTAND l 

IMMEDIATE DELIVERYI 

H. C. EVANS & CO. 

1556 W. CARROLL AVENUE CHICACO 7. ILLINOIS 


The only true 3 ■ D ,n the industry! 


am TjurttU*** 1 

This sensational electrically coin-operated Three 
Dimensional Theatre is the only machine on 
the market that gives you really satisfying 3-D 
with a vivid life-like depth of dimension that’s 
absolutely breath-taking! There is nothing else 
like it! The pictures simply seem to leap up at 
you — and they are in full brilliant natural color 
because they are ORIGINAL KODACHROMES, 
not duplicates or reprints! 


3-D imensional Theatre is 

proven the biggest money 
maker in the field — with a 
great repeat business be- 
cause it is so thrilling! It 
opens up a brand new field 
— ideal for top locations! 


3-D imensional Theatre of- 
fers 5 COMPLETE ONE- 
MINUTE SHOWS! Reload- 
ing for complete change of 
all 5 shows a matter of 
minutes! Complete library 
of subjects: Artists* Models 
— Bubble Dancers — 
Westerns — Educational — 
Travelogues. 

POSITIVE FOOL-PROOF TROUBLE-FREE OPERATION! 

1 — Easy to reload! 

2 — Completely automatic operation! 

3 — Beautiful, sturdy cabinet! 

4 — GUARANTEED NO PROJECTION TROUBLE! 

Pictures cm never lose a "loop"— can’l break in sprocket— never needs splicing— no 
service calls! 


RITEWAY 

631 10th Avenue, New York 36, N. Y. 


Sales & Mtg. Co., Inc. 


Phone: Circle 6-4100 


Distributors— Territories Available! 


24 D-fj (Pit. Pend..' 


see ws 
LMUIHO 


M.0.L ! 

C0HVEHT10H1 

SUItt W* 

01 It 7 0U * il i 1 a 


io 

BALLS PER CAME 


5c or 10c 
PLAY 


\ 

1 

1 


i 
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THE GREATEST PLAY PRINCIPLES 
OF ALL TIME INVITE YOU TO 
SHARE IN THE GREATEST 
COUNTER GAME EARNINGS! 

☆RIGHT NOW is an excellent time for you to contact 
the nearest distributor listed below. Find out first hand 
how Binks ZIPPER can increase your profits with thesa 
fascinating scoring principles: 

1. Popular 3-4-5 in-line scoring 

2. HIGH SCORE for competitive play between 
players and onlookers! 

3. STEEPLECHASE ZIG-ZAG BALL ACTION ! 


ALL MECHANICAL. 
EXTREMELY SIMPLE 


NO ELECTRICAL PARTS. 
RUGGED MECHANISM. 


BEAUTIFUL CABINET WITH MIRRORED SILVER 
GLASS. DELUXE IN EVERY DETAIL! 

NOT A "FILL-IN’.'.. IT'S A FILL UP GAME! 
BINKS ZIPPER TODAY! 


W 'Di&PU&utect 6-tf: J 

Advance Automatic Sales Co. 

T. B. Holliday 

1350 Howard Street 

727 Main Street 

San Francisco, California 

Columbia 1, South Carolina 

Central Distributors 

• 

Southern Automatic Musk Co. 

2315 Olive Streel 

1000 Broadway 

St. Louis, Missouri 

Cincinnati, Ohio 

City Music Company 

129 W. North Street 

1023 Melby Street 

Indianapolis, Indiana 

Houston, Texas 

1535 Delaware Avenue 

Commercial Music Company 

Lexington, Kentucky 

1501 Dragon Street 

735 S. Brook Street 

Dallas, Texas 

Louisville, Kentucky 

Commercial Music Company 

Dan Stewart 

1415 Flores Street 

140 E. Second Street, South 

San Antonio Texas 

Salt Lake City, Utah 

Conat Sales Company 

Frank Swartz Soles Company 

631 Tenth Avenue 

5154 Fourth Avenue, South 

New York City, New York 

Nashville, Tennessee 

Culp Distributing Company 

Western Distributors 

614 W. Grand Street 

1226 SW 16th Avenue 

Oklahoma City, Oklahoma 

Portland, Oregon 

Double-U-Sales Company 

Western Distributor* 

1101 Cathedral Street 

3126 Elliot Avenu# 

Baltimore, Maryland 

Seattle, Washington 

Empire Coin Machine Exchange 

Williams Distributing Co 

1012 Milwaukee Avenue 

1117 Union Street 

Chicago, Illinois 

Memphis, Tennestee 

4 


INDUSTRIES 


1 2 Wide 
17" High 
9“ Deep 


Wt. 21 lbs. 


BINKS 


INDUSTRIES 

INC. 


J MANUFACTURERS OF PROFITABLE 
COIN-OPERATED EQUIPMENT! 

4350 N. PULASKI ROAD • CHICAGO 41, ILLINOIS. U. S. A. • TELEPHONE Mulberry 5-4100 


PREPARE FOR SPRING 

SEEBURG M-100A 

Completely Reconditioned 

$495.00 each 

WANTED FOR EXPORT, 100 SEEBURG M-lOOA's 


J 


1924 30th 1954 

ANNIVERSARY 


WATCH FOR 

| OUR 30th ANNIVERSARY I 

SPECIALS 


1924 30lh <954 
ANNIVERSARY 


Exclusive Gottlieb, Williams, Seeburg, Chicago Coin, Gen co and 
United Distributors 

[eniHt'nr Ssr 


40 WALTHAM STHCET 
BOSTON 18. MASS 

1. Llb.'iy 1- 3W0 



WELCOME, M. 0. A. CONVENTION VISITORS! 

While you're in town, be sure to visit Monarch's showrooms, just 
a few minutes from the loop at 2257-59 N. Lincoln Are. Inspect 
our selection of excellent reconditioned equipment, priced to make 
the trip worth your whilel 

If you can't come over, phone or write for our latest list. 

CLAYT NEMEROFF • CHARLEY FIERI 

2257-59 N. Lincoln. Ctiicafo 14. III. 
Lincoln 9-3996-7-8 


Monarch Coin Machine, Inc. 


0 every conceivable kind of 

EQUIPMENT, SUPPLIES AND SERVICES 

has been sold In The Billboard 
WHAT BO YOU HAVE TO SELL! wriu s« 2160 Patterson ci«cu**h, owe 


DAVIS PHONO SATISFACTION! EASY AS A - B - C 



EVERY ONE FULLY GUARANTEED 

REPLACE PREWAR PHONOGRAPHS with DAVIS GUARANTEED 
POSTWAR EQUIPMENT lor LARGER INCOME 


I 



SEEBURC 

148ML $199 146 

148M 189 H 148 Hideaway . 

147 129 H147 Hideaway . . 

H146 Hideaway $75 

WURLlTZER 

1500 5589 1080 

1250 295 1 01 7A Hideaway 

1217 Hideaway . 219 <017 Hideaway 


ROCK-OLA 


$99 

95 

85 


$99 

85 

59 


SEEBURG M-100-A 

with DAVIS 6UARAHTEE 
00 


-WALL BOXES- 


1434 

.$375 

1426 

. 109 

1422 

. 89 

AMI 

"D-40" 

.$395 

■r 

. 299 

"8" 

. 269 


. Complete with professional | 

I Reconditioning and 

Refinishing | 

We Specialize in Export Trade 


DAVIS DISTRIBUTING 


Branches in BUFFALO 


Reconditioned and Rebuilt 

Seeburg W1-L56. St, wireless SB. 

Seeburg 3W2-L56. 5 <. 3 wire 6. 

Seeburg W4-L56. 5<. 10*. 25*. wireless 19. 

Wurlitxor 3031 3. 

Wurlitxcr 3020 t4. 

Wurlitxer 4820 22. 

Wurlitxer 219 Stepper 14. 

Wurlitxer 248 Stepper 35. 

A M I. St 11 

AMI, St, 10f 

AMI. Stepper 

Rock -Ola 1544 < like new). 120 selections 

Rock-Ola 1715, Stepper 4 like new). 120 selections 55. 


.95 
.50 
95 . 
.00 i 
.50 
.50 
.50 

.00 I 


Cable Address: "DAVDIS" 


SEEBURG FACTORY DISTRIBUTORS 

738 ERIE BLVD H. 

SYRACUSE, N. Y. PH. 7S-5I94 


YOUR AMERICAN RED CROSS IS ALWAYS THERE AFTER TRAGEDY STRIKES 
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1140-50 N. KOSTNER AVE. 
CHICAGO 51. ILLINOIS 




UNITED HAVANA 
BALLY ICE FROLICS 
EV. SADDLE 4 TURF 

—BINGO— 


Dud* Ranch .. 
Yacht Club .. 
Beach Club ... 

Beauty 

Palm Beach .. 

Frolics 

Bright Snot .. 

Tahiti 

Bright Lights . 

Tropics 

Cabana 

Circus 

Stiri 

ABC 

Lon* Beach ... 


. 395 
. 315 
. 235 
. 225 
. 175 
. 425 
. 125 
. 375 
. 375 
. 225 
. ISO 
. 115 
. 125 


OOTTLIE6 

Glamor $149.50 

Cyclone 139.50 

Happy-Go- 
Lucky .... 129.50 
Minstrel Man 129.50 
Spot Bowler. 119.30 
4 Horsemen . 109.30 

Joker 99.50 

Rockett* .... 94.50 
Knockout . . . 09.50 
Double Feet. $9.50 
3 Musketeers. 79.50 
Bowling Ch... 49.50 
Buffalo Bill.. 49.50 

Just 21 59.50 

Humpty D.... 49.50 


WILLIAMS 

S Ball $119.50 

Slugfest .... 119.50 
Shoo Shoo .. 119.50 
Control Twr. 109.50 
Rag Mop .... 99.50 
Dreamy .... $9.50 

Georgl* $9.50 

De-Icer $9.50 

Lucky Inning $4.50 

Boston 79.50 

Dallas 49.50 

Virginia .... 49.50 

Yanks 49.50 

Dew-Wa-Ditty 49.50 
Saratoga .... 49.50 
Tennessee .. 49.50 
Gizmo 49.50 

GENCO 

Tri-Score 589.50 

Canasta 59.50 

Puddln' Head 54.50 

Big Top 54.50 

Screwball ... 49.50 

1-2-3 49.50 

Floating Pwr. 49.50 


UNITED 

Red Shoes 
Arizona .... 

Utah 

Tampico .... 
Oklahoma ... 
Aquacade ... 
Monterrey . . 
Moon Glow . . 
Baby Fee* .. 

EXHIBIT 


. .589.50 
79.50 
$4.50 

79.50 

49.50 

59.50 

49.50 
49.50 

49.50 


Judy $94.50 

Be Bop 84.50 

Campus 84.50 

Tumbleweed 74.50 

CHICAGO COIN 

King Pin ....$124.50 
Pin Bowler .. 99.50 
Bermuda .... 49.50 


ACORN VENDER, ft or 5t WRITE 

ACORN 10 COL. TAB 6UM $21.95 

Mills $ Cel. 

Candy $198.50 

Mills Tab Gum 27.50 
25f Ball-Point 

Pen Vender. 49.50 
Silver King.. 13.95 
254 Razor Blade 19.95 
N.W. 49 If, 54 17.35 
S.K. Hot Nut 29.95 

LIFT 
DOLLY 
$89.50 


U Select It. .$ 49.50 
N.W. Tab Gum 25.95 

U-Pop-it Writ* 

N.W. Stamp.. 49.00 
Kleenex 5 
or lOf .... 49.50 
Smokeahop 

Lo-Boy 239.50 

Alax $ Col. Elec. 

Cig., New.. 150.00 
TERMS: 


BINKS 

UPPER 

fast, high start 

B 

I 

BINGO 
G 
O 

Counter Gome 

$79.50 


wmnmm 


SPl 


SPECIALS! 

Atlantic City $179.50 

Spot Liles 89.50 

Coney Islands . . . 119.50 

EMPIRE RECONDITIONED" , 


GENCO INVADER 
GENCO SKY GUNNER 
AUTO-PHOTO 
ABT RIFLE SPORT 


.5450.00 

. . 3X5.00 

. 295.00 
. 275.00 
. 195.00 


Photomatlc, Late 
Volce-o-Oraph ... 

Midget Movies 
Ev. Bat-a-Score . 

Shoot the Bear . . 

Ch. Basketball Champ 275.00 
Photomatlc, Pre-War.. 250.00 

Exh. Jet Gun 195.00 

Muto. Silver Gloves... 195.00 
Muto. Sky Fighter ... 195.00 

Muto. Ace Bomber 195.00 

4 Player Derby 195.00 

Evans Super Bomber. 175.00 
Scientific Field Goal.. 175.00 
Telequiz A Film .... 149.00 
Exh. Silver Bullets.. 149.50 

Star Series 139.50 

Exh. Foot Ease, Let*.. 129.50 
Bally Rapid Fire .... 125.00 

Goalee 

Chi. Pistol 

Jack Rabbit 

Lite League 

Exh. Dal* Gun ... 

Batting Practice .... 

Marion Scale 

Scientific Baseball 

Mer. 13-Way Ath. Scale 79.50 

Flash Hockey 75.00 

Vr DEPOSIT, BALANCE SIGHT 


, 119.50 
, 99.58 
, 99.50 

, 99.50 
. 94.50 
$9 JO 
$9.50 
79 JO 


BUILD-DP SCORING 


UNITED CHIEF, HIGH SCORE) 

UNITED LEADB, MATCH \ 

GENCO SHUFFLE POOL 
GENCO MATCH POOL 

United Imperial, Match Score $425.00 

United Royal, High Score 399.58 

United Classic. Match Score ........ 375.00 

United Olympic, High Score 350.00 

United Clover, Match Score 350. r 

United Cascade, High Score **“ ' 

United Star 10th Frame 

United Super 10th Frame, 4 PI. . 

United Star 4 Player 

United Super 4 Player, S.A 

United De Lux* S.A., 4 Player 


United 4 Player w/ Formica, 7-10 . 


325.00 

279.50 

259.50 

235.00 

209.50 

149.50 

129.50 

119.50 

109.50 

159.50 

59.50 

99.50 
99.50 


Keeney 4-Player - - 

Keeney League Bowler, 4 Player ...... ----- 

Star Bowler, 10*, 2 Player, Wood Balls. 295.00 
Universal 18' Bowl-A-Motic 345.00 


fdelco J 0th FRAME DOUBLE 
SCORE CONVERSION UNIT 

$ 49.50 


For United 4, 

Players 

Also Chicago Coin's. 


2 NEW CHAN6EMAKERS 


CONTINENTAL 
2 dimes, 1 nickel 
for 25f 
$89.50 


COUNTER CAMES 


COINWAY 
5 nickels for 25f 
2 nickels for lOf 
$69.50 


Art Show A Film, 

New $49.50 

Mercury Counter 
Grip, New .... 34.50 


ew 24.50 

Texas Leaguer... 49.50 


Bally Futurity... Write 

Turf Kin* $109.50 

Winner 99.50 

Champion 89.50 

Citation 79.50 

Gold Cup 89.50 

Special Entry .. 49.50 

Jockey Special.. 54.50 

FACTORY REBUILT. 25c, KINO SIZE COLL 

Row* President, 10 Col. or 8 Col $135 

National Model 9SO, 9 Col 148 

National 930, 9 Col 130 

Uneedapak Model 500, 9 Col 13$ 

DuGrenier Model "W," 9 Col 125 


ORAFT OR C.O.D. 


Sntpi/ie Co** 


1012-14 MILWAUKEE AVE. 


CHICAGO 22, ILL. 


CLOSING OUT 
GENCO'S "400" 

bj£-i 


YOUR AMERICAN RED CROSS IS ALWAYS THERE AFTER TRACEDY STRIKES 


It's Mutoscope 
It's The Best 

3-D 

ART PARADE 

for adults — for the kiddies 


Nation’s finest three dimensional machine 
by the manufacturer of the famous Muto- 
scopc movie machine. Beautifully designed, 
modem cabinet . . . simple and sturdy 
mechanism . . . gorgeous, full-color attrac- 
tions — an appealing library for adults, a 
grand selection of favorite subjects for the 
kiddies. 

2 models ... 10 shows (illustrated) and 6 
shows . . . each delivering 5 exciting views 
in one showing. Can be easily adjusted to 
deliver 10 view* for one coin if desired. 

Specifications 

10 SHOWS — approx. 77” high, 20” wide, 
30” deep. 

6 SHOWS— approx. 65” high. 20” wide. 
_ 20” deep. 

See the 3-D and latest 
PHOTOMAT MOA SHOW 
ROOM 828 

Palmer House, Chicago 


Coming — Sensational 
New DRIVEMOBILE 


INTERNATIONAL 
MUTOSCOPE C0RP. 

44-02 Eleventh Street 

Long Island City 1, N. Y. STillwell 4-3800 



EASTERN VENDING SALES COMPANY, Inc. 

Eastern Seaboard's Fastest Growing Distributor 

940-942 LINDEN AVEN 

ATTENTION 


940-942 LINDEN AVENUE MU 5-1120 BALTIMORE 1, MD. 

WHOLESALERS— RETAILERS— JOBBERS— DISTRIBUTORS 
OPERATORS AND CONVENTION GOERS. 

A DEAL FOR All— "ENUFF" TO GO AROUND 

MUSIC BINGO GAMES 


WURLITZER 1015's $ 89.95 

WURLITZER 1100’s 189.95 

WURLITZER 1250’$ 249.95 

WURLITZER 1400’s 449.95 

SEEBURC MIOOA’s 419.95 

ROCK-OLA 52-50's 459.95 


TO BUY— TRADE OR SELL 
WRITEI 

CET ACCURATE INFO FROM 
AMERICA’S LEADINC BINGO MARKET 
KIDDIE RIDES FROM $225.00 up 


SATISFACTION GUARANTEED. Foreign Inquiries Invited — All Equipment Shepped 
1/3 Deposit With Order 
WRITE— WIRE — PHONE TODAY 
DISTRIBUTORS OF THE SENSATIONAL ROCK-OLA 'COMET* 


L 
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SPECIAL 

DELUXE 

BASEBALL 

Straight 

Novelty 

Play 

Licontod by 
th# City of 
N«w York 






FEATURE” 

STAR 


PLAYERS 
ACTUALLY 
RUN THE 
BASES! 




SUPER 

STAR 

BASEBALL 

Novelty 
with 
Double 
Match 
Feature 
0 to 9 


LITES ON PLAYFIELD BASES INDICATE MEN ON BASES! 


it’s REAL BASEBALL th 

game that will live forever! 

TO OPERATE ON: 

V 1 PI AY ter 10* • 3 PLAYS l.r 25* 

\ on 

\\ 1 PLAY Ur 5* - 2 PLAYS Ur 10* 

\\ 5 PLAYS Ur 25* 


s 


Distributor 

Now! 


A HINGED FRONT DOOR 
■ FOR FAST SERVICING! 
MANUALLY OPERATED IUTT0N 
CONTROLS PITCHING UNITI 


ailabU with 
5c or 1®* 
Coin Chv»** 
. Recom" 1 ® 1 

ioc pi®y ! 


OPPOSING TEAM IS ON THE LOWER 
BACK BOX SET OFF IN PANORAMIC 
THIRD DIMENSION! ! ! 


CREATORS OF DEPENDABLE PLAT APPEAL 
4242 W. FILLMORE ST. CHICAGO 24, HJ. 


PITCHES AMD BATS OWN 



MARVEL'S NEW ■ 

SHUFFLE-SCORE 

COIN-OPERATED ELECTRIC] 

SCOREBOARD i 

Fits Any Shuffleboard 

* 15-21 and/of 50 Pfs. 

* 10c l -Player or 10c 2-Player 
by Simple Plug Switch-Over 

* Large METAL National Coin 
Rejector Box 

New Shuffle-Score is 2-faced — adjust- 
able for all boards . . . chrome tube 
supports. 

IMMEDIATE DELIVERY 

Terms: >/ 3 deposit, bal. C.O.D. or S.D. 

DISTRIBUTORS, WRITE 

MARVEL MANUFACTURING COMPANY 

2845 W. Fullerton Tel.: DICKENS 2-2424 Chice«o 47. III. 



®«M i« * 


Find out every 
week in 

Billboard 


r Profits always add up 
/ith Banner because here 
you get really service-free top 
' equipment — new and recondi- 
J tioned like new — at rock bottom 
f prices. 

I Everything you buy here 
l backed up with complete stocks 
of parts and supplies ready to 
-each you at a moment’s notice. 

. Operators who know will tell 
^ you it’s always A BETTER 
BUY AT BANNER! 



Order NOW at LOW Subscription Rates. 
Fill in and Mail Coupon Today! 


E The Billboard. 2160 Patterson St., Cincinnati 22. Ohio 
jj Yes □ Please send me The Billboard for one year at $10 
(Foreign rate, one year, $201 


Zone.... State 


BANNER 

SPECIALTY COMPANY 

Home Office: 

199 Wu Girded Ave., Philadelphia 23, Pa". 
Branch: 

1508 Fifth Ave.. Pittsburgh 19. Pa. 


( "cobra cartridges 

Realigned and Resurfaced, 75* each. 
ORIGINAL PERFORMANCE GUAR- 
ANTEED. 10 Days' Service V«a 
Air Mail. 

ELECTRONIC INDUSTRIES 

P. O. Box 200# Mesa, Arizona 


Bally Big Inning ..$140.00 
Exhibit Gun Patrol 195.00 
Exhibit Space Gun 185.00 
lutoscopa Voir 
— Late Model 
Wilcox Gay Voice 

Recorder 195.00 

Midget Movies .... 105.00 
Mill Panoram .... 250.00 
Genco Sky Gunner Write 
Midget Skee Ball.. US.00 
Exhibit Date Gun #9.90 

Exhibit Jet Gun .. 175.00 
Seeburg Shoot the 

Bear 195.00 

Goalee 95.00 

4 Player Derby .. 195.00 
Foot Ease, 5* .... 75.00 

Big Bronco 500.00 

Bally Champion 

Horse 

Chicago Coin Band 

Box— Used 

Heavy Hitter and 

Stand 

Exhibit Card 

Vendors 

Pitcher and 

Battem' 

Chicago Coin Bowl 

a-Ball 200.00 

Evans Bat-a-Score 160.00 
Muto Photomatic — 

Late Model Write 

Sky Fighter 125.00 

Texas Leaguer 50.00 

Williams Super World 

Series 145.00 

Keeney Submarine 

Gun 118.1 

Blow Ball 125.00 

Chicago Coin Super 
Jot 495.00 


500.00 

139.00 
45.00 

Write 

105.00 


ABT Challengers.. $25.00 
Shipman Art Show. 49.50 

Pop Ups 10.00 

Pitchem'— New 20.00 

Love Meiers — Old 

Style 20.00 

Pee Wee 18.00 

Flip Skill 25.00 

ABC $ 50.00 

Atlantic City 150.00 

Spot Lites 90.00 

Lite-O-Line 50.00 

Frolics 105.00 

Cabana, Like New. 275.00 

Dude Ranch 425.00 

Palm Springs 195.00 

Leader 90.00 

Beach Clubs 385.00 

Beauty 295.00 


Seeburg Model 

100- A $ 

1948 Rcrck-Ola 

(Blond) 

1947 Rock-Ola 

Williems Music 

Mite 

Packard Wall 

Boxes 

Seeburg 5* 3 Wire 

Wall Boxes 

Seeburg 5-10-25* 
Wall Box, 3 Wlra 
Seeburg 1948 

Hideaway 


SPECIALS 

Genco Scoring Units for 
Shuffle Boards. .$ 05.00 
Genco Gold Nugget 100.00 
Nat. King Candy, 

Single Col., New 25.00 
Genco Silver Chest Write 
Saddle A Turf Write 


Acorn Charm 

Vendors, New . $14.95 

Nat. King Bali Gum 

Vendors, New .. 8.S0 


Williams Doubts 

Header $ 40. 

United Cascade . . . 325. 
United 2 Player 
Formica Top . . 50. 

United 4 Player 
Formica Top . . 75. 

United 5 Player 

Formica Top ... 90. 

United 4 Player 

Formica Top . . 100. 

United 6 Player 

Deluxe 115. 

United 6 Player 

Super 190. 

United 6 Player 
10th Frame ... 220 

Chicago Coin 4 
Player Matched 

Bowler 185 

Chicago Coin 6 Player 
Formica Tqa ... 95 
Chicago Coin a Playar 
Drum Scoring . . 185 
Chicago Coin 10th 
Frame Special . . 205 
Chicago Coin Tripla 

Frame 305 

Chicago Coin Bowl- 
a-Ball 195 


Bally Turf Kings. . .$39.00 

Photo Finish 35.00 

Winner 39.00 


WANTED TO BUY 

Muto Scope Voiceograph 
Muto Scope Drive Mobile 
Muto Scope Cross Country 
All Types of Arcade 
Equipment 


COIN MACHINE 
EXCHANGE, INC. 


2423 PAYNI AVENUE. CLEVELAND 14, OHIO Af (T.I. : SUp,rl«: I -44001 
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BOWLER 


RECORD-BREAKING PREFERENCE JUSTIFIED BY TREMENDOUS APPEAL! 
3-WAY FLEXIBILITY OF PLAY.. .SMART NEW SERVICING INNOVATIONS!!! 

9 foot Playfield on 8 foot Cabinet 
8 foot Playfield on 7 foot Cabinet 

The game that CONSERVES SPACE in any location. 



HINGED FRONT DOOR 



Cable Address: "JONCO" • San Francisco 

Offices at: 1263 Mission St.. San Francisco 

127 E. 2nd South St., Salt Lale City, Utah 
1314 Pearl St.. Denver 
1200 S. E. Morrison St.. Portland 
2600 2nd Ave. Seottle 


Send for our story, 'The 
House the Jones Boys Built" 
— yours froe without obli- 
gation. Write R. F. Jones 
Co., Dept. A, 1263 Mission 
St* San Francisco 3, Calif. 


MaH/CW v 1 nnwm 

i J 

1 i mw — 8 im i i i mm nil 

Smbw. 

REWARD 
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x 
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0 

mm — b amp. 

for FOREIGN BUYERS 
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THERE IS A DIFFERENCE” 


Our Used Merchandise Is The Finest 


UNITED BOWLERS 

« PI. DeLuxe $115.00 

« PI. 10th Pram* . 125 00 

Cascades 325 00 

Olympics 350.00 

Roval* 425.00 

Keeney, 4 PI B5.00 

Keeney, a PI 100.00 

Keeney Hi«h Score 
League Bowler, 

a PI 125.00 

BINGOS 

Atlantic City ... BIBS. 00 
Beach Clubs 350. 


300.00 

275.00 

185.00 
85.00 
85 00 
$5.00 


Beautys . . . 

Yacht Club 
Frolics 
Five Stars 

3-4-5 

Spot Lite* 

COUNTER GAMES 

ABT Skill Oun $25.00 

ABT Challengers, 

new as. 00 

Advance Blec. Shockers, 

new 24.50 

Ship. Art Show A 

Film 45.00 

Hit-a-Homer 20 00 

Mer. Grippers 18.50 

Three of a Kind 18.50 

ARCADE EQUIPMENT 

Edelco Pool Table... $ 75.00 

Evans Ski Ball 05.00 

Evans Bat-e-Score. . . 145 00 

Exhibit Jet Gun 225.00 

Exhibit Silver Bullets 125.04 
Keeney Submarine 
Gun 120.00 


Lite League $100.00 

Muto Photo. Late 525.00 
Muto. Photo, Early. 

Pokerino, Jr 

Kino Pin 

Sci. Pokerino 

Siro's Brush Up... 

Seeburg Bear Gun. . 
Supreme Balascore . 

Texas Leaguer 

Wms. Quarterback . 

Wms. Star Series. . 

Wmi. Super World 

Series . . 150.00 

Wur. Skee Ball 150.00 

ORINK A ICE CREAM 
VENDORS 


195.00 

75.00 

125.00 

85.00 

50.00 

185.00 

95.00 

50.00 
50.00 
50.00 


Craig ice Cream 
Hupp Cold Drinks 
Hot Snak Bars . . 
Super Vend, 3 sel. 

Bradley, 2 sel 

Kaiva. bot. 3 sel. 
Revco. Ice Cream 


. .$ 210.00 
.. 110.00 
.. 150.00 
. 325.00 
. 275.00 

. . 125.00 
. . 150.00 


125.00 

75.00 

150.00 

50.00 


CIGARETTE VENDORS 

Rowe Diplomat, Elec., 

8 col $110.00 

Keeney. Elec., 9 col. 150.00 

Alex. $ col 

Nat., Elec. 9 col. ... 

C-8 Electros 

Uneeda E. a col. 

Rowe Royal. 9 col. . . 

P-X, 8 or 10 col iw.to 

Uneeda 500. 9 col. .. 110.00 
Un. Challenger. 8 col. 110.00 
DuOrenier W. 9 col. 95.00 
All factory shopped and 
Painted, 25c operation 
MERCHANDISE VENDORS 
Baby Grands Write 



Net King Candy, single 

col., new I 25 0 

Shipman. 3 col. Candy. 

new 40.0 

Pop-n-Hot Popcorn 45.00 
Hawkaye Hot Popcorn 55.00 
25 Pop Sex Popcorn 45.00 

12 Adv. le Stick Gum 

15 Hershev. 2 col., 1c 
100 Silver Kings, like 


8.50 


RIDES 


Bally Champion 

Horse 5525.00 

Big Bronco 475.00 

Ocean Liner 475.00 

Miss America Boat 375.00 

Choo-Choo Train . 495." 

Merry-Go-Round with 

music, new 425.00 

Rocket Ship 250.00 

Space Ship 350.00 

Super Jet 475.00 

T.V. Ride, new 495.00 


SPECIALS 

SCIENTIFIC X-RAY 
POKERS, brand new. 
place your order now 
for early delivery. 
Write for prices. 

SCIENTIFIC NEW T.V. 
KIDDIE RIDES. 
$495.00 — trades ac- 
cepted. 

MERRY - GO - ROUND 
KIDDIE RIDES, brand 
new, $495.00, trades 
accepted. 

a AUTO PHOTOS, com- 
pletely shopped, new 
guarantee, $1,875.00 
each. 

10 AUTOMATIC I0« 
BOWLING BALL 
CLEANING MA- 
CHINE. special 
$125.00. 

Philadelphia Toboggan 
Skee Ball Alloys, espe- 
cially for Park, Ar- 
cades, New. Write. 


MACHINE EXCHANGE, INC. 


20-21 -202S Prospect Ave., Cleveland IS, Ohio 
All Phones: Tower 1-6715 


YOUR AMERICAN RED CROSS IS ALWAYS THERE 
AFTER TRAGEDY STRIKES 


b 
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coin’s Sensational 


Chicago 


da Cm 


Chicago coin’s 


The Most Exciting!," The Most Wanted!"' 

The Most Tatked About Bow ting Game 
from Coast to Coast! 


N£W Trouble Free Double Stacked Pin Reset Motor! SEW "Complete Criss Cross" Feature! 

NEW Adjustable "Spot Number 5” Feature I NEW “Mystery or Skill” Adjustment, Play I 

new . . Numbers to be Matched NEW Simplified Adjustable REPLAY 
Light Up at Start or End of Game! Feature ! 




8 Ways To CRISS CROSS By 
Matching Numbers— Numbers on 
CRISS CROSS Panel Carry Over 
From Game To Game Until A Line 
Is Completed. 


FEATURING PROGRESSIVE 
ADVANCE SCORING HUS 
TRIPLE-MATCH SCORING 


. . oud S0/HG STRONGER tHAH . . 


The Row ter with the Must Copied 
fea tures in the indus try! 

tilt • lad • 3rd e <tk . St* - ttk «7tk . Ilk . trt OlOtk FRAME 
FRAMES SIMOLE FRAMES OOUtLE FRAMES TRIPLE QUADRUPLE 

SCORING SCORING SCORING SCORING 

ANkW S e orikfl Tt ril 1 1 Top Scork of too 


A Foottrrtag 

ADVANCE SCORING 


1 725 West Diversey Chicago 1 4, III. 


KIDDIE RIDE RIOT 

★ BEAUTIFULLY RECONDITIONED ★ <00% GUARANTEED 

Take advantage of SLASHED PRICES NOW! . . . take delivery anytime you toy. 
A small deposit holds your machines until spring. TRADES ACCEPTED. WRITE— 
WIRE-CALL TODAY for top selection. 


BALLY CHAMPIONS (Wastarn 

Champ) $435 

EXHIBIT BIG BRONCO (Prairie 

King) 395 

ATOMIC JET SPACE SHIPS 195 


BALLY SPACE SHIPS $465 

DECO SPACE RANGERS 385 

BERT LANE MERRY-GO-ROUND 

Write 

LEE MERRY-GO-ROUND Write 


WANTED . BALLY BINGO MACHINES 


> WURLITZER-SEEBURG MUSIC 


IMPORTERS: 


NOW IN STOCK FOR QUICK SALE 
10 SEEBURC 100-C's — like new 
10 WURLITZER ISOO's — like new 


REDD 



DISTRIBUTING CO., INC. 

298 LINCOLN 
ON 34, MASS. 

BALLY-UNITED 


298 LINCOLN STREET 
ALLSTON 34, MASS. AL 4-4040 




Brand New! 

Buckley CRISS-CROSS 
JACKPOT BELLS 

5c-10e-25e-50c-$1.00 

Abe made for many foreign coins. 


t BUCKLE! 

20-24-32 

| WALL AND BAR 

Record Selections 

| MUSIC BOXES 

5c «r 10c Play 


Buckley Manufacturing Co. 

4223 W. Lake St. Chicago 24. IB. 


FOREIGN BUYERS! 


the Biggest 

HITS of 
the YEAR 


Immediate Delivery 

Williams Lazy Q • Pennant Baseball 
Gottlieb Lovely Lucy 
Bally Ice Frolics 

Keeney Bonus Bowler • Mainliner 


We carry the world’s largest stock of 
reconditioned rides and other amusement 
equipment — write for price lists. 


u/ik|T ARCADE 
WAIN I EQUIPMENT 

We need all types of arcade equipment . . 
wire your lists and price. Cash waiting. 


SC0TT-CR0SSE 

? COMPANY 


INTERNATIONAL , SC0TT-CR0SSE 

AMUSEMENT CO. . J# ■ COMPANY 

1423 SPRIMG GARDEN STREET • Rlltenhouse 6-7712 ■ • PHILADELPHIA 30 PA ' 

Branch: 819-821 W.' Lackawanna Avenue, Scrcinfon, Pa. 



LIKE NEW! 


BEAUTY 

$275.00 

YACHT CLUBS 

250.00 

ATLANTIC CITY 

175.00 

PALM BEACH 

195.00 

SPOT LIGHTS 

115.00 

Keeney 6 PLAYER S. A. 

115.00 

Chi Coin BOWLA BALL 

125.00 

Exhibit TWIN ROTATIONS 

125.00 

UNIVERSITY COIN MACHINE EXCHANGE 

B54 N. High St. Columbus 8. Ohio. 

Tel.: UNiversity 6900 



| "The House th 


Distributor] in Kentucky, Indiana. Southern Ohio 


The House that Confidence Built" 


SOUTHERN AUTOMATIC 

MUSIC COMPANY, INC. 




ESTABLISHED 1923 
735 S. Brook St., Louisville i. Ky 
1535 Delaware Avc., Lexington. Ky. 


1 000 Broadway. Cincinnati. Ohio 


CIVE TO DAMON RUNYON CANCER FUND 
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TRIPLE VALUE 

money when you operate (ftcM, 


for your 


games 


Newest Ballygamc, ICE-FROLICS combines the attraction of 3-cards play with profit- 
proved features of recent Ballygames, plus brand-new money-making features. See 
ICE -FROLICS at your Bally Distributor today. Get ICE -FROLICS on location to 
increase your in-line earnings in a hurry. 


1. Biggest 
earning power 

Ballygames are famous for eye-appeal plus play-appeal 
— the combination that results in top-earnings on 
location. 

2. Biggest 

net profit 

Bally-engineering cuts service-cost to the bone, saves 
you time, trouble ami money, increases your net oper- 
ating profit. 

3. Biggest 
trade-in value 

Market-listings, month after month, year after year, 
prove that, model for model, Ballygames consistently 
command highest used prices. 
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MULTIPLE SCORES ON 
STRIKES OR SPARES 
ONLY 


ADJUSTS TO 
5 OR 10 FRAME 
GAME 


2 EXTRA SHOTS FOR STRIKE 
1 EXTRA SHOT FOR SPARE 


last Frame Feature 

(S OR 10 FRAME GAME) 


TOP SCORE 900 FOR 10 FRAME GAME 

LEADER and CHIEF Also Available 
in 10c — 3 for 25c Model 


BOWLING 

PINS 


ORIGINAL 


TRIPLE MATCH FEATURE 
(0-9) ★ <T 

[match number and star] 

WITH CLOVER LIT 


HINGED PIN-HOOD 
HINGED FRONT DOOR 
SERVICE LIGHT 
FORMICA PLAYBOARD 


Fast Action In-Line Game with 


Feature 


m y our 

DISTRIBUTOR 


Standard 

Pinball 

Cabinet 

Size 


NOW AT YOUR 
DISTRIBUTOR 


UNITED'S 

CHIEF Shuffle Alley 

Hal All the Features of LEADER 
Except Triple Match Feature 


scoring 


X/ 

i'% / 

y / 


X7 

1st Frame 

2nd Frame 

3rd Frame 

4th Frame 

5th Frame 

SINGLE 

SINGLE 

DOUBLE 

TRIPLE 

QUADRUPLE 

SCORE 

SCORE 

SCORE 

SCORE 

SCORE 





V 

A- 

/ 


V 

+ r % 

/ 


X/ 

X 

/ 

^ X 


J| 

i! 

6th Frame 
SINGLE 
W SCORE 

7th Frame 

SINGLE 

SCORE 

8th Frame 
DOUBLE 
SCORE 

9th Frame 

TRIPLE 

SCORE 

10th Frame 

QUADRUPLE 

SCORE 


- . '7* 
|| 
pi 

4 s 

wajleJ 
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